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TQF 2

Programme Specification
Bachelor of Business Administration Program
In Marketing (International Program)

Revised Program B.E. 2561 (A.D. 2018)

Name of Institution Mahidol University

Campus/Faculty/Department International College

Section 1 General Information

1. Code and Program Title
In Thai UANGATUIMNTTINAVUTR @191391NTAAA (MENGATUIUIYIR)
In English Bachelor of Business Administration Program in Marketing

(International Program)

2. Degree Offered and Field of Study
In Thai Full Name  Usmsgsnatasdia (N5nann)
Abbreviation  U5.U. (N15MAaA)
In English Full Name Bachelor of Business Administration (Marketing)

Abbreviation  B.B.A. (Marketing)

3.  Major Subject (if applicable)
Not applicable

4. Total Credits Required
No less than 183 credits
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

5.  Curriculum

5.1

5.2

5.3

5.4

5.5

5.6

6. Record of Program Status and Approval / Endorsement

6.1

Degree Level

Bachelor’s Degree, Four-Year Program
Type of Program

Academic program

Language

English

Admission

Thai and international students
Collaboration with Other Institutions
This program is a MUIC program
Degree Offered

One degree of one major

Mahidol University International College

Business Administration Division

Revised program 2018. The program was revised from 2013.

Program start: Trimester 1 Academic Year 2018

6.2 The Curriculum Development Committee approved the program in its meeting on

6.3

6.4

March 21, 2018

The Academic Committee approved the program in its meeting no 3/2018 on

May 1, 2018

The MUIC Faculty Committee approved the program in its Extraordinary Meeting on

May 9, 2018

6.5 The Scrutiny Committee approved the program in its meeting no. 13/2018 on

July 23, 2018

6.6 The Deans approved the program in its meeting no. 17/2018 on September 12, 2018

6.7 The MU council approved the program in its meeting no. 536 on September 19, 2018
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7. Expected Date for the Implementation of Program under the Thai Qualifications Register
(TQR) Record
Academic Year 2020

8. Career Opportunities after Graduation

a. Marketing, brand, product managers in local and multinational companies

b. Positions in research and/or information service businesses

c. Account executives in advertising agencies

d. Employees in state enterprises

e. Positions in international or non-profit institutions/ organizations

f. Business entrepreneurs
g. Graduate School in Marketing / Marketing Research / Marketing Communication /
Logistics

h. Master of Business Administration (either in Thailand or outside Thailand)

9. Name, Surname, Identification Number, Academic Position, Educational Qualifications,

and Latest Academic Products in the Past 5 Years of the Lecturers in Charge of the

Program
Educational Qualification Latest Academic
Academic
No. Name (Field of Study)/ Institution/ Products in the past
Position

Year of Graduation 5 Years

1. | Ms. Kandapa - Ph.D. (Business Metharom, P. &
Thanasutha Administration), Thammasat | 11anasutha, K. (2016).

) . . Private Labels
University, Thailand, 2016

ID. No. 312010179xxxx . Purchase: Integrating
M.B.A. (Marketing and Effect of Store Image,

Finance), Sasin Graduate Store-Category
Institute of Business Association, and
Branding Strategy.
SIBR-RDINRRU 2016

Administration Chulalongkorn
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

P Educational Qualification Latest Academic
caaemic
No. Name b (Field of Study)/ Institution/ Products in the past
osition
Year of Graduation 5 Years
University, Thailand, 2003 Conference on
B.S. (International Business), Interdisciplinary
Business and
Georgetown College, USA, .
Economics Research,
1999 5(3), 1-9
2. | Ms. Apiradee - Ph.D. (Marketing), Sasin Wongkitrungrueng, A.
Wongkitrungrueng Graduate Institute of Business | (2015). From “Tom
Administration of Yam Kung Crisis” To
ID No. 310090333xxxx P »
Chulalongkorn University, Bangkok Shutdown”.
Thailand 2012 Proceeding of the
M.S. (Analysis, Design, and International
) Conference on
Management of Information
Tourism and Business,
Systems), London School of
131-139.
Economics and Political
Science, 2003
B.A. (Economics),
Chulalongkorn University,
Thailand, 2002
3. | Ms. Olimpia Cavosora - D.B.A. (Marketing), Vithessonthi, C. &
Racela Thammasat University, Racela, O.C. (2016).
Thailand, 2005 Short-and Long-run
Passport No.
P M.B.A. (Business Effects of
530599xxx . L
Administration), Pittsburg Internationalization
R&D | i
State University, USA, 1995 and R&D Intensity on
Firm Performance.
B.B.A. (Economics and

a
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Educational Qualification Latest Academic
Academic
No. Name (Field of Study)/ Institution/ Products in the past
Position
Year of Graduation 5 Years

Marketing), Pittsburg State Journal of

University, USA, 1994 Multinational Financial
Management, 34, 28-
a5,

4. | Mr. Chanchai Assistant | D.B.A. (Business Selitto, C., Fong, M. &
Phonthanukitithaworn Professor | Administration), College of Phonthanukitithawomn,
ID No. 31009037 8xxxx Business, Victoria University, C. (2016). An

Austra“a 2013 InvestigatiOﬂ Of MOb|Le
M.B.A. (Technology Payment (m-payment)
i in Thai .
Management), Graduate Services in Thailand
) Asia Pacific Journal of
School, Assumption
Business
University, Thailand, 2007
Administration, 8 (1),
B.B.A. (Business English),
37-54.
Rajamangala Institute of
Technology Borpitpimuk
Mahamek, Thailand, 2001
5. | Ms. Phassawan - Ph.D. (Business Joungrattanakamjorn,
Suntraruk Administration), Assumption W. & Suntraruk, P.
University, Thailand, 2010 (2016). Economic
ID No. 362990005xxxx : :
M.S. (Accountancy), University | Variables as Predictors
of Illinois at Urbana- of Stock Market
Perf :
Champaign, USA, 2003 erermance
) ) ) Evidence from the
B.A. (Accounting), Chiang Mai
Market for Alternative
University, Thailand, 2001
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Educational Qualification Latest Academic
Academic
No. Name (Field of Study)/ Institution/ Products in the past
Position
Year of Graduation 5 Years

Investment.
Srinakharinwirot
Business Journal, 7 (1),

25-47. (TCl)

10. Study Site Location

Mahidol University International College, Salaya Campus

11. External Factors and/or Development Considered in Program Planning

11.1 Economic Circumstances/Development

Rapid changes of the country’s and the world’s economy call for a revision of the
current Bachelor of Business Administration program in Marketing. With the goal of uniting
ASEAN countries, competition will become more intense. Communication skills and cultural
understanding are certainly required; while the knowledge in marketing is more important
than ever in bridging Thai businesses to the ASEAN and global contexts. More business
transactions are conducted online via the Internet. Consumers are empowered more than
ever in the digital world. Information about products/brands and businesses can be easily
searched and found. Businesses are expanding across the globe yet they are increasingly
being pressured to respond to the local needs and contexts. Entrepreneurial businesses
are more common as the popularity of consumer-to-consumer transaction grows. The
revised Bachelor of Business Administration program in Marketing must answer to those
changing trends in the economy and the business model.
11.2 Social and Cultural Circumstances/Development

For the past decade, technology has become one of the major driving forces of
Consumer’s social and culture. With an introduction of the Internet, the consumer’s power

is unleashed. Information about products and brands is shared with other consumers all
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TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

over the world. Marketing graduates must learn to master the new skill of managing not
only an individual consumer but also managing how different groups of consumer interact
with the product/brand in an online world. Another important development is the demand
of the society for more business and professional ethics and responsibility. The revised
Bachelor of Business Administration program in Marketing must produce graduates who
have the sense of social responsibility and professional ethics as well as a good grasp of

the new developments in consumer’s social and culture.

12. Impacts of Factors in 11.1 and 11.2 on Program Development and Its Relevance to

Institutional Missions

12.1 Program Development

The revised curriculum must take into account aforementioned changes and
developments in economy, social, and culture. Courses must be offered not only to
provide more knowledge about the new developments but also to equip the students
with skills that are essential for them to become more competitive in the business and the
job market. The development of this program takes into consideration the expected
learning outcomes set out by the Thai Quality Framework (TQF), focusing on the learning
areas including ethics and moral, knowledge, cognitive skills, interpersonal skills and
responsibility, and numerical analysis, communication, and information technology skills.
12.2 Its Relevance to Institutional Missions

The revised curriculum will answer to the teaching and learning excellence strategic
goal of both Mahidol University (MU) and Mahidol University International College (MUIC).
The revised curriculum aims to provide an innovative and practical education, in order to
develop business graduates who are mastered in core and key conceptes, globally
talented, social contributing, and entrepreneurial-minded, defined as the MU graduate
attributes. Students are expected to contribute to a more innovative and sustainable

global society. (Also reply to MU Graduate Attributes; See Appendix 2.)
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13. Relations (If any) to Other Programs Offered by Other Faculties/Departments in the
Institution (For Example, Courses Offered for Other Faculties/Departments or those
Offered by Other Faculties/Departments

13.1 Course(s) offered by other faculties

Students are able to register for General Education courses, Minor courses and Free
Elective courses offered by other MUIC divisions.
13.2 Course(s) offered to other programs

Students from other MUIC programs are able to register for courses offered by BA
division as General Education courses, Minor courses and Free Elective courses.

13.3 Coordination

Division Chairman will coordinate with other relevant divisions.
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Section 2 Specific Data of the Program

1. Philosophy, Significance and Objectives of the Program
1.1  Program Philosophy
Mahidol University International College’s Business Administration graduates are well
equipped with 21 century, core business and discipline-specific knowledge and skills, and
entrepreneurial mindset through innovative and impactful academic, co-curricular and
extra-curricular activities, so as to contribute to a more innovative and sustainable global
society.
1.2 Program Objectives
1.2.1 Program Objectives
This program aims to produce entrepreneurial-minded graduates who are able
to demonstrate an ability to work in a team, to think critically and innovatively, to
turn great ideas into actions using their business and disciplined-specific knowledge
and skills for the better of organizations and the global society.
1.2.2 Program-level Learning Outcomes (PLOs)
At the end of the program, successful students will be able to:
Teamwork
PLO1 demonstrate an ability to work in a team.
1)  Sub PLO1.1 demonstrate effective interpersonal skills.
2) Sub PLO1.2 describe the importance of diversity.
3) Sub PLO1.3 demonstrate their ability to collaborate effectively with

others.

Analytical Skills
PLO2 think analytically and logically arrive at informed marketing insights for
marketing planning and marketing strategy formulation.

1) Sub PLO2.1 identify relevant information to business issues.
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2) Sub PLO2.2 select appropriate frameworks/ techniques/ methods to
analyze business issues.
3) Sub PLO2.3 logically and informedly arrive at marketing insights used for

marketing planning and marketing strategy formulation.

Innovativeness

PLO3 develop innovative marketing plans/solutions for capturing new market
opportunities or solving marketing problems.

4) Sub PLO3.1 identify relevant business opportunities/problems.
5) Sub PLO3.2 propose innovative marketing plans/solutions to capture

new market opportunity or to solve current marketing problems.

Ethics and Sustainability

PLO4 assess ethical implications of business practices and to describe the
importance of sustainability in business.

6) Sub PLO4.1 assess the ethical implications of business practices.

7)  Sub PLO4.2 describe the concepts of sustainability in business contexts.

Management

PLO5 explain management concepts and to accomplish tasks within a
changing business environment.

8) Sub PLO5.1 demonstrate knowledge of main business functions and
organizational management.

9) Sub PLO5.2 prepare an effective plan to ensure that tasks are
successfully accomplished.

10) Sub PLO5.3 assess changes in a working environment and their impacts.

10
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Marketing knowledge and skills

Mahidol University International College

Business Administration Division

PLO6 use marketing knowledge and skills to solve actual business problems.

11) Sub PLO6.1 successfully design marketing plan for organizations and

emerging companies to continuously and sustainably grow in a digital

world.

12) Sub PLO6.2 explain the impact of marketing decisions on organization

and society.

2. Improvement Plan

Improvement/

Modification Plan

Strategies

Evidence/Indicators

To ensure the quality of the
revised program’s

curriculum

Develop a new outcome-
based curriculum based on
stakeholders’ inputs
Develop a strong Assurance
of Learning (AoL) system,
following the requirements

of the AACSB standards

Obtain constants feedbacks
on the characteristics,
knowledge and skills of
graduates to improve upon

the curriculum

Summary of stakeholders’

input

A set of expected learning
outcomes, learning goals,
and learning objectives, and
Aol reports with
continuous improvement in
students’ performance goal
Advisory Board meeting
report, Employers’
Satisfaction Survey results,
Students’ Teaching
Evaluation, and a summary
of focus group research
with students, parents, and

alumni

11
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Mahidol University International College

Business Administration Division

Improvement/

Modification Plan

Strategies

Evidence/Indicators

Streamline admission process

with clear admission criteria

New admission criteria and

process

To ensure the quality of
teaching and learning

activities

Enhance a faculty’s teaching
techniques to promote
practical learning through
faculty trainings and seminars
Develop a list of
companies/organizations for
the collaboration on in-class
and outside-class teaching
and learning activities
including internship program
Monitor and improve upon a
faculty’s teaching
performance

Encourage students’
participation in extra-
curricular activities through
student clubs and academic
activities organized by

external organizations

Faculty’s training needs
survey, and a summary of
new teaching techniques

deployment

List of internship
companies, and a list of
organizations for the
collaboration on teaching,

extracurricular activities.

Teaching evaluation records
with continuous
improvement goal

Activity transcript,

certifications and awards

To ensure a satisfactory

experience of students

Improve communications to
students through social
media, website, PR unit and

formal seminars

Social media and website
postings, and the list of the
attendees of college’s

events

12
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2. Improve academic advising 2. List of attendees of

process academic advising activities

13
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Section 3 Educational Management System, Program Implementation and Structure

1. Educational Management System

1.1

1.2

1.3

System (Semester/Trimester/Quarter System)

Trimester system

Summer Sessions

Summer session is not offered

Credit Equivalence Ratio (In Reference to Semester System)

One trimester credit is equal to 12/15 semester credits

2. Program Implementation

2.1

2.2

2.3

24

Academic Calendar
Monday - Saturday from 08:00 a.m. — 08:00 p.m.
Trimester: 1" Trimester : October-January
2" Trimester : January-April
3" Trimester : April-July
Admission Requirements
1. High school graduates or equivalent
2. The minimum English requirement is either (a) IELTS 6.0 (band) and 6.0 (writing)
or (b) TOEFL (iBT) 61 (overall score) and 21 (writing).
3. The minimum math requirement is SAT1 - 600
4. Passed MUIC Entrance Examination if applicants do not have standard English
and/or math test scores
Limitations for Certain Groups of Newly Enrolled Students
English and math skills
Strategies to Resolve Students’ Limitations in 2.3

Students with limited English and/or math skills are required to take and pass non-

credit courses including ICME 100 English Resource Skills and ICMA 100 Foundation

14
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Mahidol University International College

Business Administration Division

Mathematics prior to taking other higher-level general education and business courses. The

eligibility to waive these courses will be granted based on their standard or MUIC entrance

examination test scores.

2.5 A Five-year Plan for Admission and Graduation

Academic Year 2018 2019 2020 2021 2022
The number of students enrolled 62 64 66 68 70
The number of graduate students - - - 59 62
Cumulative number 62 125 191 259 269

2.6 Budget Plan

Estimated Income and Expenses for 4 Academic Years

Unit: Baht | % of Incomes
Incomes
1.1 Tuition 118,492,500.00 65.59%
1.2 Academic Fee 62,160,000 34.41%
Total Incomes 180,652,500.00 100.00%
Expenses
1. Wages and Salary
1.1 Instructor salary 24.991,856.47 13.83%
1.2 Teaching honorarium 14,576,395.45 8.07%
Total 39,568,251.9184 21.90%
2.Materials
2.1 Office and teaching supplies 4,980,703.33 2.76%
Total 4,980,703.33 2.76%
3.0perating Expenses
3.1 Supporting unit salary 46,745,100.38 25.88%
3.2 Remuneration 14,386,891.12 7.96%
3.3 Current expenses 13,255,671.39 7.34%

15
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Mahidol University International College

Business Administration Division

Unit: Baht | % of Incomes

3.4 Utilities 6,323,449.02 3.50%
3.5 Subsidies 20,228,787.99 11.20%
3.6 Depreciation 10,750,658.59 5.95%
3.7 Other expenses 24,898.76 0.01%
Total 111,715,457.26 61.84%

Total Expenses 156,264,412.50 86.50%

Incomes over expenses 24,388,087.50 13.50%

2.7 Academic System

In Class

OO0O000«

Others (Please Specify)

Distance Learning Through the Internet

Distance Learning Mainly Through Printed Materials
Distance Learning Mainly Through Broadcast Media

Distance Learning Mainly Through Electronic Media (E-learning)

2.8 Credit Transfer and Cross-institutional Enrollment (If any)

According to Mahidol University’s and MUIC’s Regulations

3. Program and Faculty Members
3.1 Program

3.1.1 Number of Credits

The required number of credits in total must not be less than 183 credits

3.1.2 Program Structure

Bachelor of Business Administration Program complies with the Standard of

Undergraduate Programs of Study B.E. 2558 announced by the Ministry of Education

16
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1) Foundation Courses None Credits

2) General Education Courses no less than 42 Credits

- English Communications 16 Credits

- Natural Sciences 8 Credits

- Humanities and Foreign Languages 8 Credits

- Social Sciences 8 Credits

- Health Science and Physical Education 2 Credits

3) Major Courses 133 Credits

- Core Business Courses 69 Credits

- Major Required Courses 20 Credits

- Major Elective Courses 24 Credits

- Interdisciplinary Elective Courses 20 Credits

4) Free Electives 8 Credits

3.1.3 Course List

Courses are listed respectively in the categories: foundation courses, general
education courses, major courses and free electives, each with course codes
alphabetically listed.

The number of credits for each course is represented by one-digit number
followed by 3 other numbers in parentheses representing hours of lectures,
laboratory/practice and self-study respectively, for example, 4 (4-0-8) which means 4
credits (4 lecture hours — 0 lab/practice hours - 8 self-study hours).

Course initials of the Bachelor of Business Administration in a BA program at
Mahidol University International College consist of 7 characters: 4 letters and 3

numbers whereas the first 2 letters are the initials of the faculty/institution in charge

17
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and the last 2 letters are the initials of the department/project in charge of teaching

management.

There are 3 digits after the course initials. The first digit indicates the year of

study while the last 2 digits indicate the order of the course offered in each course

category to avoid repetition.

Course Code Explanation

BE
GC
GL
GH
GN
GP
GS
IC

MB
MF
Ml

MK

Business Economics

General Education in English Communication
General Education in Foreign Languages
General Education in Humanities
General Education in Natural Science
General Education in Physical Education
General Education in Social Science
International College

Business Administration

Finance

International Business

Marketing

Foundation courses (non-credit)

Course Code Course Title Credits
ICID 100 Freshman Seminar 0 (0-1-0)
dununtindnwilosl o (0-@-0)
ICME 100 English Resource Skills 0 (4-0-0)
VINYEUMEIANNINYITING Y o (€-0-0)

18
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Course Code Course Title Credits
ICMA 100 Foundation Mathematics 0 (4-0-0)
ANIRPNANTIING I o (g-0-0)

Note I: All BBA students are required to take ICID 100 Freshmen Seminar as a non-

credit course.

Note lI: Students whose English placement is below ICGC 101 Academic Writing and
Research | are required to take ICME 100 English Resource Skills and pass the course with
the grade of "S" before moving to ICGC 101 Academic Writing and Research |

Note Illl: Students whose Mathematics placement is below ICGN 104 Mathematics
and Its Contemporary Applications are required to take ICMA 100 Foundation
Mathematics and pass the course with the grade of "S" before moving to ICGN 104
Mathematics and Its Contemporary Applications.

General Education courses no less than 42 Credits

® English Communication

Course Code Course Title Credits
ICGC 101 Academic Writing and Research | 4 (4-0-8)
NMIAUTIVINITUAZNITINE © & (€-ow)
ICGC 102 Academic Writing and Research |l 4 (4-0-8)
NMIAUTIYINITUAZNITINE o & (o)
ICGC 103 Public Speaking 4 (4-0-8)
nswaluflansisns & (€-ow)
ICGC 111 Academic Writing and Research | (Advanced) 4 (4-0-8)
NSWLUTNVINTUALNTIVY o (SzAUE) < (e-o-a)
ICGC 112 Academic Writing and Research Il (Advanced) 4 (4-0-8)
NSREUITINITUALNTINY b (F8AUEN) & (-0-Q)

19
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Mahidol University International College

Business Administration Division

Course Code Course Title Credits
ICGC 201 Global Realities 4 (4-0-8)
ﬁqiﬁﬁlﬂﬁquﬂu@]‘%ﬂ%aﬂiﬁm & (@-o-)
ICGC 202 Literary Analysis 4 (4-0-8)
13IUARINTAL < (@-o-x)
ICGC 203 Creative Writing 4 (4-0-8)
Aavznsuseius < (€-o-)
ICGC 204 Advanced Oral Communication 4 (4-0-8)
s s atugs < (¢-0-)
ICGC 205 Linguistics 4 (4-0-8)
AWEEAS < (€-o-c)
ICGC 206 Literature Into Film 4 (4-0-8)
INITIUNTTUFNNEUNT € (€-o-w)
ICGC 207 Diverse English Speaking Cultures 4 (4-0-8)
ANuvAINVANEMIIRLsITIYeInguURldn s Sangy < (g-o-a)
ICGC 208 Language and Culture 4 (4-0-8)
AYINUINUTIT & (@o-)
ICGC 209 The Story of English 4 (4-0-8)
FTAUINTVRINIDINGY & (€-o-w)
ICGC 210 First and Second Language Acquisition 4 (4-0-8)
ﬂ’]iL%EJUiﬂ’]UWLLiﬂLLazﬂ’]‘bﬂ‘ﬁlﬂaﬂ @ (€-o-w)
ICGC 211 Topics in Comparative Literature A: Poetry 4 (4-0-8)
WdeninssaefUIsuiisu n: nAlnus < (€-o)
ICGC 212 Topics in Comparative Literature B: The Short Story 4 (4-0-8)
and the Novel
Fdemnssuaiieudieu v Besduuaruniens & (o)
ICGC 213 Topics in Comparative Literature C: Drama 4 (4-0-8)
WaNINTTUARLUSIULTIBU A: azATIIN @ (€-o)

20
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® Natural Sciences (Scientific and Environmental Literacy)

Course Code Course Title Credits
ICGN 104 Mathematics and Its Contemporary Applications 4 (4-0-8)
ARlRANERSLAZNTUTEENATINETY < (€-o)
ICGN 105 Ecology, Ecosystems and Socio-Economics in 4 (3-2-7)
Southeast Asia
Tnangszuvinekasiasyghadenulueengusen
\Beald < (o)
ICGN 106 Climate Change and Human Society 4 (4-0-8)
miLU?ﬁJuLLUmamWQﬁmmmagﬁmm & (€-o-w)
ICGN 107 The Chemistry of Everyday Life 4 (4-0-8)
willudinusedniu < (€-0-)
ICGN 108 Essentials of Culinary Science for Food Business 4 (3-2-7)
WAERSUBINTUTBIMTANTUTINIOIMNS < (en-lo-e)
ICGN 109 Food for Health 4 (4-0-8)
mmil,ﬁaqsumw < (€-0-)
ICGN 110 Maker Workshop 4 (3-2-7)
TssUuRnuinusshivg & (en-l-v)
ICGN 111 Physics for CEO 4 (4-0-8)
Wanddwiugiinesnns & (¢-o-)
ICGN 112 Stargazer 4 (3-2-7)
1991 WD @ (en-o-ov)
ICGN 113 Plants, People and Poisons 4 (4-0-8)
Y Wyud uaziiy & (€-0-w)
ICGN 114 The Scientific Approach and Society 4 (4-0-8)
WaImTImemaasiudau & (@-o-x)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

«P»—

&

Mahidol University International College

Business Administration Division

Course Code Course Title Credits
ICGN 115 Human Evolution, Diversity and Health 4 (4-0-8)
TIWUINTUYEE ANUVAINTATEY UaE AUNIN @ (€-o-w)
® Natural Sciences (ICT and Digital Literacy)
Course Code Course Title Credits
ICGN 116 Understanding and Visualizing Data a4 (3-2-7)
N ladeyakaENITUARIHALTN N & (en-lo-cv)
ICGN 117 Technology behind E-Business and Digital Strategies 4 (3-2-7)
wielulafiflogsiadidnvsetinduaznaynsaasa & (on--¢)
ICGN 118 Everyday Connectivity 4 (4-0-8)
dumesidaludinuseiniu < (€-o-w)
ICGN 119 Computer Essentials 4 (4-0-8)
roufinmesidosdu @ (€-o)
® Humanities (Logical and Ethical Literacy)
Course Code Course Title Credits
ICGH 101 Biotechnology: from Science to Business 4 (4-0-8)
waluladTinmainineneansggsna < (€-o-)
ICGH 102 Famous Arguments and Thought Experiments in 4 (4-0-8)
Philosophy
%’aLauaLLa3mimaaqmmﬁmﬁiﬁiqﬁﬂmlfsmw%’%mw < (€-0-x)
ICGH 103 Logic, Analysis and Critical Thinking: Good and Bad 4 (4-0-8)
Arguments
ATTNINGT NITAATIZN LAZNIIARININGITAL A15079 < (€-o-a)
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
Course Code Course Title Credits
ICGH 104 Moral Reasoning: How can we know what is good? 4 (4-0-8)
WNATIRsEEIIN: L1arileednelyineylsd < (€-ow)
ICGH 105 Technology, Philosophy and Human Kind: Where Are 4 (4-0-8)
We Now?!
welulad Usay uasanguewd: lnogil w 9ail < (€o-c)
ICGH 106 The Greeks: Crucible of Civilization 4 (4-0-8)
n3n: WanuLiIe5U535Y < (€-o-w)

® Humanities (Arts and Media Literacy)

Course Code Course Title Credits
ICGH 107 Contemporary Art and Visual Culture 4 (4-0-8)
AavysimalonasiruTmusssy < (€-o-w)
ICGH 108 Creative Drawing Expression 4 (2-4-6)
MINAEUIURNINEBmNATARNSY < (o-e-b)
ICGH 109 Creative Thinking Through Art and Design 4 (2-4-6)
AARadsasIAfiefaziarnseanuiuy < (o-e-o)
ICGH 110 Drawing as Visual Analysis 4 (2-4-6)
MsMannAaUesiiodeninufnuaguauinig & (o-e-o)
ICGH 111 Media Literacy: Skills for 21st Century Learning 4 (4-0-8)
mMs3wiiiude: invewiinisSeusluamsei be < (€o-)
ICGH 112 Photography 4 (2-4-6)
AansuazAaluienIsangnIw < (o-e-b)
ICGH 113 Moving Pictures: A History of Film 4 (4-0-8)
awpdeuln: UssiRmansnineuns < (€-o-)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

«P»—

&

Mahidol University International College

Business Administration Division

Course Code Course Title Credits
ICGH 114 The Sound of Music: Form, Emotion, and Meaning 4 (4-0-8)
Weauriaauns: JULUU 01508] LagAIuvNg < (€-ow)
® Foreign Languages
> German
Course Code Course Title Credits
ICGL 101 Elementary German | 4 (4-0-8)
AYUNYOTIUIZAUAY @ < (€-o-x)
ICGL 102 Elementary German |I 4 (4-0-8)
AWULOTIUIZAUAY o < (€-o-x)
ICGL 103 Elementary German lIi 4 (4-0-8)
ATYNLOTIUIZAUAY < (€-o-x)
> Japanese
Course Code Course Title Credits
ICGL 111 Elementary Japanese | 4 (4-0-8)
MNYUUTEAUIY o & (€-0-x)
ICGL 112 Elementary Japanese |l 4 (4-0-8)
MYUUTEAUAY b & (€-o-w)
ICGL 113 Elementary Japanese lli 4 (4-0-8)
A YUTEAUAY o & (€-o-w)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

> French
Course Code Course Title Credits
ICGL 121 Elementary French | 4 (4-0-8)
MYINSUARTEAUAY @ & (&-o-a)
ICGL 122 Elementary French |l 4 (4-0-8)
MBS UAFTEAUAY o & (€-o-a)
ICGL 123 Elementary French IIi 4 (4-0-8)
MYINSUARTEAUAY o & (€-0-@)
> Chinese
Course Code Course Title Credits
ICGL 131 Elementary Chinese | 4 (4-0-8)
AMYIFUTEAUAY @ < (€-o-a)
ICGL 132 Elementary Chinese |l 4 (4-0-8)
AMYIFUTEAUAU b & (€-o-a)
ICGL 133 Elementary Chinese |l 4 (4-0-8)
AYITUTEAUAY < (€-o-a)
> Spanish
Course Code Course Title Credits
ICGL 141 Elementary Spanish | 4 (4-0-8)
MYIAUUTLAUAY @ < (&-o-a)
ICGL 142 Elementary Spanish |l 4 (4-0-8)
MYIAUUTLAUAY o & (€-o-a)
ICGL 143 Elementary Spanish Il 4 (4-0-8)
AYIAUUTLAUAY n < (&-o-a)

> Thai
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«P»—

&

TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

Course Code Course Title Credits
ICGL 160 Introduction to Thai Language and Culture 4 (4-0-8)
My arinusssulngiUsdu & (&-o-a)
ICGL 161 Elementary Thai | 4 (4-0-8)
MINYTLIUIUY o @ (€-o-c)
ICGL 162 Elementary Thai Il 4 (4-0-8)
AMINYTEHIUAUY o < (@o-a)
ICGL 163 Elementary Thai Ill 4 (4-0-8)
AMINYTEAUAY @ (@€-o-a)

® Social Sciences (Financial, Economic, Business and Entrepreneurial
Literacy)
Course Code Course Title Credits
ICGS 106 Fashion and Society 4 (4-0-8)
wilduuazdsny & (@o)
® Social Sciences (Global and Multicultural Literacy)
Course Code Course Title Credits
ICGS 109 American History, Film and Modern Life 4 (4-0-8)
UsgTAdanseiusmnmeunsiasinarielu < (o)
ICGS 110 Development and Conflicts 4 (4-0-8)
NMSHAIUILAZAUTALE < (€-o-w)
ICGS 111 Exploring Religions 4 (4-0-8)
d19ramaun & (€-o-w)
ICGS 112 Geography of Human Activities 4 (4-0-8)
oimansianssunyed < (o)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

Course Code Course Title Credits
ICGS 113 Perspectives on the Thai Past 4 (4-0-8)
VirumRreUsy IRmanslneg < (€-o-w)
ICGS 114 Power, Money and Behavior of Powerful States 4 (4-0-8)
S1uiuLaEngAnTsuvesigiteng < (¢-o-x)
ICGS 115 Sociology in the Modern World 4 (4-0-8)
denuinenlulanadeln < (€-o-w)
ICGS 116 Power and Politics 4 (4-0-8)
g1unaLaynIsiie < (€-o-w)
ICGS 117 Overcoming Stereotypes, Prejudice and 4 (4-0-8)
Discrimination
NMSLITULNINENBALUNITIN AUDAR LAZNITUUILEA < (€-o-a)
ICGS 119 World Politics 4 (4-0-8)
nsiilesweslan < (¢-o-)
ICGS 120 Global Awareness 4 (4-0-8)
Anu3iFedan < (e-o-w)
® Social Sciences (Psychological Literacy)
Course Code Course Title Credits
ICGS 121 Abnormal Colleagues; how do | make this work? 4 (4-0-8)
Innereunfivesiiousineu awutlvaniunisalegisls @ (€-o)
ICGS 122 Propaganda, Nudge Theory and Marketing: How to 4 (4-0-8)
resist?
Tawanvaude ngwinseoniuunaden uagnmsnann & (€-o-w)

zdunulaegials
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

® Health and Physical Education

Course Code Course Title Credits
ICGP 101 American Flag Football 1(0-2-1)
wanwmuea o (o-o-0)
ICGP 102 Badminton 1(0-2-1)
wumiue ® (o-o-0)
ICGP 103 Basketball 1(0-2-1)
UnanAvea ® (oo-0)
ICGP 104 Body Fitness 1(0-2-1)
oL ua o (o-b-0)
ICGP 105 Cycling 1(0-2-1)
§Ase1U o (o-o-@)
ICGP 106 Discover Dance 1(0-2-1)
AaANLIDS LAUTD ® (oo-0)
ICGP 107 Golf 1(0-2-1)
noan ® (o-b-a)
ICGP 108 Mind and Body 1(0-2-1)
Toay o (o--@)
ICGP 109 Selected Topics in Sports 1 (0-2-1)
SouaniEn1an1sin o (o--a)
ICGP 110 Self Defense (Striking) 1(0-2-1)
F¥esiui (M3glan) o (ob-e)
ICGP 111 Self Defense (Grappling) 1 (0-2-1)
Ardosfiuda (Mawmiosu) ® (o-b-0)
ICGP 112 Soccer 1(0-2-1)
Wauoa o (0-o-0)
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Degree Level M Bachelor’s [ Grad.Dip. [1 Master’s [ Higher Grad.Dip. [ Doctoral Mahidol University International College
TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
Course Code Course Title Credits
ICGP 113 Social Dance 1 (0-2-1)
dane o (o-b-a)
ICGP 114 Swimming 1(0-2-1)
Feth ® (o-o-0)
ICGP 115 Tennis 1(0-2-1)
Wuila o (o-o-a)
ICGP 116 Volleyball 1(0-2-1)
Jeaaduea o (o-o-0)

Note I: For General Education courses in English Communication course group, all
BBA students are required to take either a series of ICGC 101 Academic Writing and
Research | and ICGC 102 Academic Writing and Research Il or a series of ICGC 111
Academic Writing and Research | (Advanced) and ICGC 112 Academic Writing and
Research Il (Advanced), depending on their standard test or MUIC entrance exam
scores. Students are also required to take ICGC 103 Public Speaking as a General
Education in this course group.

Note II: All BBA students are required to take at least 1 course from the Humanities
course group as a General Education course.

Note Ill: All BBA students are required to take ICGN 104 Mathematics and Its
Contemporary Applications as a General Education course in the Natural Science

course group.
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A,
&Y

TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Core Business courses no less than 69 Credits

Mahidol University International College

Business Administration Division

Course Code Course Title Credits
ICMB 201 Business Statistics 4 (4-0-8)
GRLEAL & (€-0-)
ICMB 205 Microeconomics 4 (4-0-8)
WATYFAIERSYaNIA & (€-o-w)
ICMB 206 Macroeconomics 4 (4-0-8)
LISEPANANSUNNTA & (@ow)
ICMB 207 Management of Business Information 4 (4-0-8)
N159AN1590YagINa & (€-o-w)
ICMB 213 Financial Accounting 4 (4-0-8)
N0 TN1TRY @ (€-o-w)
ICMB 214 Managerial Accounting 4 (4-0-8)
nsUYTNI5IANIT & (€-o-)
ICMB 215 Business Finance for Entrepreneurs 4 (4-0-8)
n1sRugsRadmiugusenaunis < (e-o-a)
ICMB 216 Business Communication 4 (4-0-8)
nsdoanMegIna ¢ (€-o-3)
ICMB 222 Principle of Marketing 4 (4-0-8)
NANNIINAN & (@-ow)
ICMB 235 Management and Organizational Behavior 4 (4-0-8)
N13IANITUALNGANTTUOIANS & (€-o-a)
ICMB 236 Human Resources Management 4 (4-0-8)
N1SUTMTINNIINININTULLE & (€-o-)
ICMB 237 International Business Management 4 (4-0-8)
NSIANITTINTENINNUTENA < (e-o-w)
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Degree Level M Bachelor’s I Grad.Dip. O master's O Higher Grad.Dip. O poctoral

A,
&Y

TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

Course Code Course Title Credits
ICMB 310 Business Law 4 (4-0-8)
NOUNETINT < (€-o-)
ICMB 311 Business Ethics and Sustainability 4 (4-0-8)
ﬁﬂﬁiimm\‘iqiﬁﬁ]LLazmsﬁwmasmébﬂgu & (€-o-w)
ICMB 312 Management Science 4 (4-0-8)
WYIAEATAITIANTS @ (o)
ICMB 314 Operations and Project Management 4 (4-0-8)
NM5IANITANIUIULAZUTINTIATING & (€-o-w)
ICMB 401 Business Innovation and Entrepreneurship 4 (4-0-8)
u’?ﬁmiiu%ﬂﬁjﬁﬂLLazﬂWzm’iL‘ﬁuﬁUi%ﬂaUﬂ’li & (€o-w)
ICMB 402 Business Strategy 4 (4-0-8)
NAYNENNGINa @ (o)
ICMB 490 Career Preparation 1(1-0-2)
NISLATENDITN ® (e-0-b)

Note I: Students are able to take BBA courses only if they have met the following

requirements:

1. Passed ICGC 102 Academic Writing and Research Il or ICGC 112 Academic

Writing and Research Il (Advanced) with at least “D” grade

2. Passed ICGN 104 Mathematics and Its Contemporary Applications with at least
“D” grade.

Note II: All BBA students are required to take either ICMB 401 Business Innovation

and Entrepreneurship or ICMB 402 Business Strategy.
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Major Required courses no less than 20 Credits

Mahidol University International College

Business Administration Division

Course Code Course Title Credits
ICMK 351 Consumer Insights — A Qualitative Approach 4 (4-0-8)
ToYALIERNVIFUILAA — TWNILVIRUNN & (€-o-w)
ICMK 352 Market Intelligence — A Quantitative Approach 4 (4-0-8)
LIV HAN — IDNITLTIUTUU & (€-o-)
ICMK 353 Consumer Behavior and Decision Making 4 (4-0-8)
noAnssuUslnauaznisinaula & (@ow)
ICMK 361 Digital Marketing 4 (4-0-8)
N13RAIARAYD & (@ow)
ICMK 461 Marketing Strategy for Sustainability 4 (4-0-8)
ﬂaqwﬁ(mimmmﬁamméﬁﬁu & (e-o-w)
Major Elective courses no less than 24 Credits
Course Code Course Title Credits
ICBE 471 Market Structures and Pricing Strategies 4 (4-0-8)
Iﬂiﬂﬁ%”mm’mLLazﬂaqwémi&mm @ (o)
ICMI 331 Global Logistics and Supply Chain Management 4 (4-0-8)
nsdnn1ssldaumuuasladafndseaulssine & (€-o-w)
ICMK 354 New Products Management 4 (4-0-8)
nTIRNISHARA NN @ (€-o)
ICMK 355 Integrated Marketing Communications 4 (4-0-8)
mﬁﬁ'amimimmm%qyjmmi & (€-0-@)
ICMK 362 Strategic Brand Management 4 (4-0-8)
NAENENIIIANITNTIFUA ¢ (€-o-a)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

Course Code Course Title Credits
ICMK 451 Distribution and Retail Channels 4 (4-0-8)
YDINNNIFINTINUELAZTDINNNITAIUEN @ (o)
ICMK 452 Business Marketing and Selling Strategy 4 (4-0-8)
N139AIANIATIND LAENAYNSNITUY @ (€-o-c)
ICMK 453 Global Marketing Strategy 4 (4-0-8)
NAgNSNISAAINEINS @ (o)
ICMK 456 Special Topics in Marketing 4 (4-0-8)
WTDNLANNAITAAA @ (o)
ICMB 496 Practical Business Training — On Campus 8 (2-32-10)
1ATIN15HN9IU - Aelunninedy & (o-enlo-00)
ICMB 497 Practical Business Training — Off Campus 8 (0-40-8)
1ATINTHANIU - ABUDNUNTINTIAY & (o-€o-w)

Note I: All BBA students are required to take either ICMB 496 Practical Business

Training — On Campus or ICMB 497 Practical Business Training — Off Campus in their

last year of study as part of the Major Elective Courses. Students are not allowed to

register for other courses in the trimester, which a Practical Business Training course is

taken.

Interdisciplinary Elective courses no less than 20 Credits

Students are required to take courses for no less than a total of 20 credits

from either of the following categories.

® Any 5 courses offered by MUIC’s Business Administration Division

® 5 specific Minor courses offered by any BBA program. If a course designated by

each major as a Minor course, is already taken and counted toward Major

Required, Major Elective or Free Elective credits, students need to choose

33



A,
&Y

Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

another Major Elective course in the program offering the Minor to fulfill the

number of credits required in this course category.

® Minor courses from other MUIC divisions

Free Elective courses no less than 8 Credits
Students can take any courses offered by Mahidol University as a free elective

course with an approval from their advisors.

Marketing Minor courses no less than 20 Credits

To minor in Marketing, students need to complete the following five courses.

Course Code Course Title Credits
ICMK 351 Consumer Insights — A Qualitative Approach 4 (4-0-8)
ToyaIENVeEUILNA - TBNIBIAUAN & (€-0-)
ICMK 352 Market Intelligence — A Quantitative Approach 4 (4-0-8)
LYIINHAN — IDNITTIUIUIU & (€-o-)
ICMK 353 Consumer Behavior and Decision Making 4 (4-0-8)
noANTIUEUTINALAZNSARAULR & (o)
ICMK 361 Digital Marketing 4 (4-0-8)
N139A1ARIYS & (@ow)
ICMK 461 Marketing Strategy for Sustainability 4 (4-0-8)
ﬂaqmﬁ(m'ﬁmmmﬁ'ammﬁﬂﬁu & (e-o-w)
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

3.1.4 Study Plan

Year |

Trimester | Credits
ICGC 101 Academic Writing and Research | 4 (4-0-8)
ICGH/GL XXX Hurmanities OR Foreign Languages (1) 4 (4-0-8)
ICGP XXX Physical Education (1) 1(0-2-1)
ICGS XXX Social Sciences (1) 4 (4-0-8)
ICID 100 Freshman Seminar 0 (4-0-0)

Total 13 (16-2-25)
Trimester Il Credits
ICGC 102 Academic Writing and Research || 4 (4-0-8)
ICGH/GL XXX Hurmanities OR Foreign Languages (2) 4 (4-0-8)
ICGN 104 Mathematics and Its Contemporary Applications 4 (4-0-8)
ICGP XXX Physical Education (2) 1(0-2-1)
ICGS XXX Social Sciences (2) 4 (4-0-8)

Total 17 (16-2-33)
Trimester llI Credits
ICGC 103 Public Speaking 4 (4-0-8)
ICGN XXX Natural Sciences (2) 4 (4-0-8)
ICXX XXX Free Elective (1) 4 (4-0-8)
ICXX XXX Free Elective (2) 4 (4-0-8)

Total 16 (16-0-32)
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Degree Level M Bachelor’s I Grad.Dip. O master's O Higher Grad.Dip. O poctoral

TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Trimester |
ICGC  2XX
ICMB 201
ICMB 205
ICMB 213
Trimester |l
ICMB 206
ICMB 214
ICMB 215
ICMB 216
ICMB 235
Trimester lll
ICMB 207
ICMB 222
ICMB 236
ICMB 237

Year Il

English Communication IV
Business Statistics
Microeconomics

Financial Accounting

Total

Macroeconomics

Management Accounting

Business Finance for Entrepreneurs
Business Communication

Management and Organizational Behavior

Total

Management of Business Information
Principle of Marketing

Human Resources Management
International Business Management

Total

36

Mahidol University International College

Business Administration Division

Credits

4 (4-0-8)

4 (4-0-8)

4 (4-0-8)

4(4-0-8)
16 (16-0-32)

Credits

4 (4-0-8)

4 (4-0-8)

4 (4-0-8)

4 (4-0-8)
4.(4-0-8)
20 (20-0-40)

Credits

4 (4-0-8)

4 (4-0-8)

4 (4-0-8)

4 (4-0-8)

16 (16-0-32)
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Degree Level M Bachelor’s I Grad.Dip. O master's O Higher Grad.Dip. O poctoral

TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Trimester |
ICMB 310
ICMB 312
ICMK 351
ICMK 353

Trimester I
ICMB 311
ICMB 314
ICXX XXX
ICXX XXX

Trimester il

ICMK 352
ICMK 361
ICXX XXX
ICXX XXX

Mahidol University International College

Business Administration Division

Year lll

Credits
Business Law 4 (4-0-8)
Management Science 4 (4-0-8)
Consumer Insights — A Qualitative Approach 4 (4-0-8)
Consumer Behavior and Decision Making 4 (4-0-8)
Total 16 (16-0-32)

Credits
Business Ethics and Sustainability 4 (4-0-8)
Operations and Project Management 4 (4-0-8)
Major Elective (1) 4 (4-0-8)
Major Elective (2) 4 (4-0-8)
Total 16 (16-0-32)

Credits

Market Intelligence — A Quantitative Approach 4 (4-0-8)

Digital Marketing

Major Elective (3)
Interdisciplinary Elective (1)
Total

37

4 (4-0-8)

4 (4-0-8)

4 (4-0-8)
16 (16-0-32)



Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
Year IV
Trimester | Credits
ICMK 461 Marketing Strategy for Sustainability 4 (4-0-8)
ICXX XXX Major Elective (4) 4 (4-0-8)
ICXX XXX Interdisciplinary Elective (2) 4 (4-0-8)
ICXX XXX Interdisciplinary Elective (3) 4 (4-0-8)
Total 16 (16-0-32)
Trimester Il Credits

ICMB  401/402

ICMB 490
ICXX XXX
ICXX XXX
Trimester Il

ICMB  496/497

Business Innovation and Entrepreneurship OR 4 (4-0-8)

Business Strategy

Career Preparation 1(1-0-2)
Interdisciplinary Elective (4) 4 (4-0-8)
Interdisciplinary Elective (5) 4 (4-0-8)
Total 13 (13-0-34)
Credits

Practical Business Training - On Campus OR 8 (X-xx-x)
Practical Business Training — Off Campus

Total 8 (X-xx-x)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

3.1.5 Course Descriptions

Foundation Courses

ICID 100 Freshman Seminar 0 (0-1-0)
duuundnAnen vy o (o-@-0)

Prerequisites: -

FysAunaU: -

Compulsory for all freshmen; time management skills, study plan, adjustment
to college’s life, and teachers’ expectation

Fndeiudmivindnududi o nneu Fwensudmsiamanan uwwumsinw
nsUSuialunslaTimludinends wazanunaviwete1asd

ICMA 100 | Foundation Mathematics 0 (4-0-0)
ANAAIANTIING U o (€-0-0)

Prerequisites: Placement test

INTIAUNBU: NTABUINTEAU

Expressions and equations; linear functions; polynomials and nonlinear
functions; radical and rational functions; the data analysis

Tnauwazaunis Mendudadu nnuinwasilenduli@adu daidunsusivag
landunssneg MlAszvtoya

ICME 100 | English Resource Skills 0 (4-0-0)
VINYEUNAIAININYISINgY o (€-0-0)

Prerequisites: Placement test

FUIAUNDU: N5ABUINTLAU

A remedial course preparing students for reading and writing academic English
at a level suitable for entering the Intermediate English Communication |
nangasinseuaunsautind@nyluniserunaslsun mdinguiadvnisivisyey
wirausonsinAnwTeirInsiea s dinguseiunatt o delu
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TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

English Communication

ICGC 101 | Academic Writing and Research | 4 (4-0-8)
NSWHULTNYINITUEZNITINY © & (@o-c)

Prerequisites: Placement Writing Test or ICME 100 English Resource Skills
deRuneu: N1saeuteIleuinseau ¥se ICME 100 VinweunainuinIwdingy
An introduction to the academic writing process through the development of
the writer’s voice through sentencing, structure, and rhetorical devices; a
focus on strategies for using and integrating researched sources; methods to
compose well-structured essays based on themes relevant to the world today
NMTULULINDINTEUIUN S BUTATINTHIUATHRILIN I TalUesinlen  [uns
fsanlassassaznalsmamdal  datdunagnslunislduarsiusiuuvasioya
30 B douSssnnudiillassaisiiauysalaadeniiodestulanluilagiu
ICGC 102 | Academic Writing and Research |l 4 (4-0-8)

ANSRYULTITINITHALNISINY b & (@-o-c)

Prerequisites: ICGC 101 Academic Writing and Research |

TIAUNBU: ICGC 101 NSWEULTNIINITUAZNITIVY

The integration of skills in academic research and writing to analyze and
create persuasive compositions; techniques to identify strengths and
weaknesses in argument; the development of students’ knowledge and
preconceptions of global issues through a progressive series of essays and
journal assignments
msTarinerlunsidemadvnisuazsnsdeuiielinseiuazassesiusznaudiiiu
tnla wedialunmsszygaudanazgeeulunisidibes nmsimwinuiiazaudila
RendudssiiudgmsedulanvesdiFousiiuanuiFesnnuuasnunsansilésu

19U
ICGC 103 | Public Speaking 4 (4-0-8)
MRE G GRER R @ (@-o-@)

Prerequisites: ICGC 102 Academic Writing and Research |I
F1dsAunou: ICGC 102 NMTTEULTNIYINITHAZNITINE o

Fundamentals of key skills for confident and effective public speaking through
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

a series of prepared and unprepared speeches;, an introduction and
application of techniques to inform/persuade audiences; the utilization of
Academic Writing and Research | and Il to create and deliver speeches to a
profe55|onal standard
W‘u%ﬂu"UaﬂVlm‘:}u‘ﬂﬁ'lﬂiUﬁ'l‘Vﬁ‘Uﬂ’liWﬂiuVIﬂ’lﬁ’limu@BWﬂuuﬁl‘\]LLﬁulI‘LJiuﬁ‘Vlﬁﬂ’l‘WN’lu
amwumauﬁuaqaumwauwLmimﬂnu,a TUUURNIEREY nsiugiuay ﬂ'liGLGULVIQUWGLu
A15TUae / Gtiﬂsmugdfnu nsldnsBeudainnsuasn1side o way b ieaduay
ﬁﬂLauaqum‘w%ﬁmmmmg’m%ﬁw

ICGC 111 | Academic Writing and Research | (Advanced) 4 (4-0-8)
NSREUTIYINTUALNTINY o (S8AUEY) & (€-o-)

Prerequisites: Placement Writing Test

1R UNIU: NsERUTBTEWInITAY

Theories and practical methods to enhance students’ creative and descriptive
abilities; an emphasis on the development of a writer’s voice through
sentencing, structure, and rhetorical devices; strategies for using and
integrating researched sources introduced by means of explaining theories,
concepts, and writing conventions
ynguiuazisnsujifiieriunnuansalunsaiuasduaznsusseneveizou
Wunsmumsauevesd@ewiugliuudselon  lassaiakavananslams
natslumsliuasysannisunasdoyadildsudmiumsideriauslnsnisesue
V] wWNANAR wastonnadlunisiey

ICGC 112 | Academic Writing and Research Il (Advanced) 4 (4-0-8)
NSWLUBNIVINTUAENTIVEY b (SAUa) < (€-o-)

Prerequisites: ICGC 111 Academic Writing and Research | (Advanced)
AwdeRuneu: ICGC 111 MITEUITIINTUALNITIVY o (S8AUE)

A focus on high levels of academic literacy and presentation skills in reading,
writing, and public speaking for experts or near-expert users of English; the
utilization of advanced strategies to exploit secondary research and
argumentation; an application of advanced skills in critical thinking and

rhetorical knowledge through class discussions and written and oral

assignments
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

[y Y o

dadunsiteuslusyivgauainenisdiausluguuuunisey nsleu waznisyn

Y

Tuflassardmivdidenmalunmslinnsinguielndifes msldnagnsdugaiio
Tisslomdanmsidouaznmsldasy nslivinuedugslunishnidinnduaganug
AeatfurmAatinuniseauselutuFousasmadousazmayn

ICGC 201 | Global Realities 4 (4-0-8)
drvraanudusswedan & (¢-0-)
Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and
Research Il (Advanced)

Fdafuniou: ICGC 103 mayaluilansnsaiy vie ICGC 112 Mmadeudainmuas

N15398 b (S2AUEY)

An exploration and a critical analysis of key texts on poetry, literature, and
legislative documents in order to understand the complexity and challenges
of the world we live in; themes encouraging students to consider values,
human rights and government; class discussions, journal writing, and
presentation activities to demonstrate how students can contribute to the
betterment of society

nsdmauariiengidomddientuunn assunssn uasionaismanguane
wWelsidlafsmnududeunazenuvinmevedanisends  nsedufBoufionsan
Aol EnduyweTU LarIgua oAuTglutudou nmadeutufin uazmsthiaue
nanuiitenansliiuigSsuansalidiusiulunsuugdesldegiils

ICGC 202 | Literary Analysis 4 (4-0-8)

13IUARINTA < (€-0-)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and

Research Il (Advanced)

Jdafuniou: ICGC 103 mayaluilansnsay e ICGC 112 Mmadoudainmuas
N15398 b (52AUEN)

A review of literary works from selected literary genres; an exploration of how
literature informs our perceptions of the world by way of analytical and
critical thinking; an analysis of short stories, poetry and drama; scaffolding of
strategies for students to understand the function of a variety of literary forms
MsAnyssNTINTdRLEenu miﬁﬂmmiimﬂaﬁuaﬂﬁﬂmmiﬁﬂ‘uadLiﬁLﬁ'mﬁ’U
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Tanlnemsandnsziuasinnsaaia manseidedy uind wazazes §ins
simunagmsiite g Tt lafaguuuissunssuiivainvany

ICGC 203 | Creative Writing 4 (4-0-8)
Aavznsusenus < (@-o-a)
Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and
Research Il (Advanced)

Fdfafuniou: ICGC 103 mayaluilansnsaiy vde ICGC 112 Mmadeudainmuas
N15998 b (5AUEN)

An examination of fictions, poetry, drama, and the media production through
readings, speeches and films; comparisons of writing in different genres; a
creation of the work of publishable quality by means of the consideration of
audience and genre

msfnuilessindens unnd agas waznsnAndoriuniseny quvsnall way
ameues  madFeudisunadoulunuing msaiawanuaun e
HEWNS LA A saNINETULaEUTEAY

ICGC 204 | Advanced Oral Communication 4 (4-0-8)
ﬂﬁiﬁaaﬁﬁwmm%guqq < (€-o-w)
Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and

Research Il (Advanced)

Jdafuniou: ICGC 103 mayaluilansnsay e ICGC 112 Mmadeudainmuas
N15998 o (38AUg)

Theories of persuasion, non-verbal techniques, and voice control for
advanced presenters; strategies to develop high levels of voice control and
expressions; activities including debates, stage, and sales strategies; the
development of students’ abilities to express themselves confidently in a
variety of academic and professional environments through impromptu and
prepared speeches

yquimsliiiinla wedalseiunvuaznisauaumsliideadmiugussniady
ge nagnslunmsiawssuumuaudsasnIsianseenseauas Aanssulaun n1s
pAUTEli  nagnsnIsvBkazsiEaue  NsHauIANEIINTavestniseuluns

wangeeNg19ulaluANURAINNANEVBIANTNLIAABUNIIBINITULALIVITNNIY
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

qunsnatkuuafildsaniealindeusasuuuiame i

ICGC 205 | Linguistics 4 (4-0-8)
AWANERNS < (@-o0-a)
Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and

Research Il (Advanced)

Fndafuniou: ICGC 103 mayaluilansnsaiy vie ICGC 112 Mmadeudainmuas
N5398 b (S2AUEY)

An introduction to major features and components of the human languages; a
focus on power and complexity of languages, its influence on interactions and
its contributions to understanding; an exploration of definitions and
applications of syntax, semantics, pragmatics, and other related topics

nsfnw IR fudnvagiazesusznounmwivesyed  nslianuddydesiung
wagAMududoureInTw  Bvdnavesnufilensuduius  uasnsfidiusanlu
nsvhenudila  n1sdsrmdiannuwaznsUssendlenneduius  ossadans
FauufiRemansuazitedug Meides

ICGC 206 | Literature Into Film 4 (4-0-8)
INITIUNTIUENNEUAS < (€-o-w)
Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and

Research Il (Advanced)

Jdafuniou: ICGC 103 mayaluilansnsay e ICGC 112 Mmadeudainmuas
N15998 o (38AUg)

An introduction to the technical aspects of translating literature into films; an
exploration of the interplay between literature and films through an analysis
of short stories, novels, and plays and their film versions; an exploration of
the challenges merging both mediums
nsdnaueiumailalunsuUaITIunsTIgnMEuns n13dI9N1sRU UG
SEMINNSIAUARTUANEUASRIUNT RS 1A B d Uee AT UNAZATHAY
AmEURs AT IETeINSHANRA U AR Re Y

ICGC 207 | Diverse English Speaking Cultures 4 (4-0-8)
mmwmmﬁmEn/m"'muﬁiimmﬂfjmumﬁffmwﬁfﬂﬂmy & (e-o-®)
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and
Research Il (Advanced)

Adafuniou: ICGC 103 mayaluilansnsny vie ICGC 112 madeudainmsuas
N15398 b (52AUEN)

An introduction to the study and appreciation of post-colonial literature;
utilizing literature, music, and film to help students develop the ability to
understand influences in new ways; an evaluation through a combination of
mock trials, debates, plays, presentations, reading notes, and essays
MItevennsfnwkasnsiduiuauAvenIsuafenoaniay  nsldfagnsain
2550AR Aumd waznmeusdlitetgl S ouiannamnuannsalunsdladviwaly
yunawmuulvd nsUssliunarunsAnduafuuUTIaes N15eAUTIElaT unazas
NUUBAUDNAIIY N1T81UTUTN WaZNISUBUFEIAIY

ICGC 208 | Language and Culture 4 (4-0-8)
ANNUTRIUTTTY & (€-o-w)
Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and
Research Il (Advanced)

Jdafuniou: ICGC 103 mayaluilansnsay e ICGC 112 Mmadoudainmuas
N15998 o (38AUg)

An examination of the interplay between language and culture; having texts
and class discussions to focus on the importance of understanding the link
between culture and languages; a completion of research paper on the topic
ﬂ’]iﬁ‘\]'ﬁiu’]ﬂ’l’mL%amiﬂﬂigﬁ’jﬂﬂﬂﬂ‘lﬁ’]LLﬁ%’?GNUﬁ‘ﬁﬂJ ﬂ’]ﬂ%Lﬁ@‘VﬂLLazﬂ’]iaﬁ‘Ui’]Eﬂu
Fudsuielinuddfunmsiheudilemundenlsssewineausssuuasne
WeunauIdelumdesig

ICGC 209 | The Story of English 4 (4-0-8)
FIWUINTUVRINDING Y & (€-o-x)
Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and
Research Il (Advanced)

Fdafuniou: ICGC 103 mayaluilansnsay vie ICGC 112 Mmadeudainmuas
N15998 o (38aUg)

The development of English traced from its origins; the/a demonstration
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

through texts, films, and media of the growth and spread of English; an
introduction to methods of understanding a variety of linguistic progressions in
the language

MRS INguRaLAqaIEEsy nsanBarudeniin nweund wazde enis
Hulauazn1TLNINIZABVDINBI8ING Y N15EUEUNIIEN19vIIAINT TR 1A
Junmemenmanssunainaiesesn1eseng e

ICGC 210 | First and Second Language Acquisition 4 (4-0-8)
M3BEuinILINRaE A TEDS & (€-o)
Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and

Research Il (Advanced)

Jdafuniou: ICGC 103 mayaluilansnsay e ICGC 112 Mmadoudainmsuas
N5398 b (S2AUEY)

An introduction to how children develop their first language; comparing and
contrasting of the second language development; theories of language
development from behaviorism to more recent cognitive and functional
approaches; the implications of theories
msanneudlavesideuduismsidndnSouinvinsn massuiiisuany
wileunazusndnafunsiieuinwiass nguinmsiaunmannginssudoullg
wneAnREAUnsEUINNS B suSuaTLIMNANB TN TiRe  Anwisanseny

VRINGEYAINGT?
ICGC 211 | Topics in Comparative Literature A: Poetry 4 (4-0-8)
WdonssupAUTauWisy n: nAlnus < (€-o-x)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and
Research Il (Advanced)

Jdafuniou: ICGC 103 mayaluilansnsay e ICGC 112 Mmadoudainmuas
N15998 b (32AUE)

An in-depth study of poetry, including: metrics, forms, themes, ethnic voices,
throughout history; an evaluation of poetry from different genres through a
series of discussions, workshops and a term research paper
nsAnwnItnuslungdn taun duda dundnual wiy nssenIeswesAnugly
Usgiamans  nisUssiliuunnidnusussinneneg  dunsedusy nsusssnids
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

UFURN1T wazawidelunianisfine
ICGC 212 | Topics in Comparative Literature B: The Short Story and the 4 (4-0-8)
Novel

FdemanssunmuToudiou 9 Besdunaziniene @ (@-o-@)
Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and

Research Il (Advanced)

Fdafuniou: ICGC 103 mayaluilansnsaiy vie ICGC 112 Mmaldeudainmuas
N15998 b (5AUEN)

A study of elements of fictions in short stories and novels through class
workshops on characters, dialogue, plot and atmosphere; class discussions to
analyze the effect of historical and social developments on selected themes
miﬁﬂmmﬁﬂizﬂamaqﬁaaLwiqmﬂL'%"mé’juLLazmﬁmamumsﬂswmL%aﬂﬁﬁ’ﬁmi
luduSsuieafusiavas unaunu 1nsades wazussennia nmseivsslutuson
TR mansEnuretiannnsmneUse Rmansuardndlulsediuiidon

ICGC 213 | Topics in Comparative Literature C: Drama 4 (4-0-8)
WT0NTIUARUTIULTEU A: azATLIY & (o)
Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and

Research Il (Advanced)

Jdafuniou: ICGC 103 mayaluilansnsay e ICGC 112 Mmadeudainmuas
N15998 b (52AUEN)

An exploration of ways to understand and appreciate drama by reading,
watching, and analyzing theatrical performances; staging and enactment of a
theatrical production; readings, essays, and theater workshop activities to
prepare students for a final stage performance
nsnwuumaiiedlasazidiidsazasnd Taemsenn gnisuans uazdingies
Aadzmsuans MITRRINLAENISHERaEAT B1UUNAY  LagRanssuufuRnsau

N15AZAT BLATEUANUNTBUAMTUNSUARINAUAATINE VBRI
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Natural Sciences

® Scientific and Environmental Literacy
ICGN 104 | Mathematics and Its Contemporary Applications 4 (4-0-8)
ARIAAERS v SUTEENAT LAY & (€-0-x)

Prerequisites: Placement test or ICMA 100 Foundation Mathematics
taRUnow: N13ERUIRATEAU 130 ICMA 100 ANAFEASIINGIY

A review of algebra, logarithmic and exponential functions, matrix algebra,
differential calculus, integral calculus

numuiivadin Mnduaenisivuwaziondlnuudes fvatinveauning waandads
aYUS ueaRdaLauferuius

ICGN 105 | Ecology, Ecosystems and Socio-Economics in Southeast Asia 4 (3-2-7)

Tnangszuvinekasiasygiidinulueeng Jusanidels & (on-lo-v)

Prerequisites: -

ITIRUNBU: -

Human impacts on Southeast Asian ecology; human impacts on Southeast
Asian’s biodiversity and natural resources;, fundamental ecological and
resource management principles; current sustainable development issues;
sustainable development practices for Southeast Asia
NansenuINuyuEaiireszuuindlue dons Turenidedld nansenuvesuyudse
ANNNATARANYN T INTNLAENSNYINTTTIN IR IULBLTanyTuandedla 1annis
fugrunsdnainguaznisdanisnineans Hymmsfauidadulutagtu wun
ynamsiannegedsBudmiugiinaedons fuoonidedd

ICGN 106 | Climate Change and Human Society 4 (4-0-8)
m’mJﬁlsJuLLUaaamwQﬁmmﬂLLazﬁqm & (€-o-c)

Prerequisites: -
ITIRUNU: -
Human activities and the global climate; consequences for human society;
consequences for the essential life support systems; perspectives on human

health and diseases; adapting to sglobal climate change; mitigating global

climate change; an optional field visit included
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Aunssuesywduarnionnia  wanssnusiodien  wansevuseszuuianadi
yuveseguI e Tsvesuduazlsn  mMsUiudrensiUAsuLaesgionnea
M sdsuudasesgiiennia nusimudnuidumadenlunisFeus

ICGN 107 | The Chemistry of Everyday Life 4 (4-0-8)
willudinuse iy & (¢-o®)

Prerequisites: -

wrdeAunNDU: -

The air we breathe; ozone hole; water quality; acid-base and everyday
chemicals; energy and fuels; battery; portable electronics; pharmaceuticals
from nature; polymer and plastics; nutrition and modern life; genetic
engineering; forensics and the DNA technology

onmansmele sulelou audiiveni nsesaazansailludinusesiu wasnu
uazitonds wumned qunsalBidnvsedinduuunnm nleananssuwd Tndies
waznanain nvuinistudagdu msdaulasiugnssy damenmansuazmalulad

DuLe
ICGN 108 | Essentials of Culinary Science for Food Business 4 (3-2-7)
WeAmansveIn15UTIemMISEmTUTINeIMg < (en-lo-0v)

Prerequisites: -

INTIAUNDU: -

Changes during the preparation, heating, and storage of raw materials and
finished products, food service and commercial packaged food industries;
chemical, sensory, and nutritional natures of food, food safety concepts,
changing trends and interests, legal requirements of the food establishment
nmswasuulamesingivaudundnfufiomsvuridausion  Mamiunnuiou
wazsEriunafvine  newdsuuamaeiififinansenudeo s meUszam
dula MauUANIUaRAA BB IMNTHALATUAMAINIIAYUINTT UALNYMINEBIMT
YBIFINIUINITOUDIMNT HATTEAURAAMNTIUNITNES

ICGN 109 | Food for Health 4 (4-0-8)
ammﬁaqmmw < (@-o-c)

Prerequisites: -

FUIAUNDU: -
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Human nutritional requirements; health benefits of various foods; quality and
safety of foods; food additives; food production and preservation; health and
nutritional value

Usglevilvasammsuwazlasuinistunyed auninwazauUasnieveeImisan
nsrUIUNMIHARLAZNITIUEND NS Taniieuuidonldlunszuiunsnanomis
FUNINUALANAINIIBINIS

ICGN 110 | Maker Workshop 4 (3-2-7)
lseufjuRnuinUsshivg & (en-o-e)

Prerequisites: -

JyUsAUNDU: -

A mechanical design consideration, 3D drawing, safety in design; motion in 1
and 2 dimension; the sound and the oscillation motion, mechanical properties
of materials; basic electronics, a circuit analysis, soldering; microcontroller,
basic programming

ﬂ’]iEJEJﬂLL‘U‘U‘Vﬁ\‘iﬂaﬂ’]ﬁG]‘g ANSIANINEINER AUUanNY m’atm%uﬁimﬁumz
a0aflf 1deanaynsdu auauTRvosian 2asliindesdiu niseenuuuises ns
L%EJ@JGiEJ'N"\]i ‘NIIAIUAL LLﬁ%ﬂ’ﬁL%ﬂiﬂ‘UiLLﬂiﬂJLﬁ@ﬂ?U@@Ji%UU

ICGN 111 | Physics for CEO 4 (4-0-8)
Wanddwsuriinesrns & (¢-o-)

Prerequisites: -

JeAunau: -

Basic concepts of physics impacting individuals and society on a daily basis:
physical quantities, the Newtonian mechanics and dynamics, energy and heat,
electricity and magnetism, light and sound, and the electromagnetic spectrum
flugnuauiniidnditnansenusedaunasdmiludinusesifu Unmnis
Meam namansiafuuaznsiedoud ndsunazaudou iuasudman wa
wazdes wavadnaSuvesaduusindnliiin

ICGN 112 | Stargazer 4 (3-2-7)
UDIATI UBIHIN & (on-lo-e1)

Prerequisites: -

FUIAUNDU: -
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Basic ideas of astronomy, astrophysics, and cosmology; the progress of human
understanding of the universe; the impact of the scientific methods on the
astronomical observation; the earth and the moon; the solar system; the
lifecycle of stars; Black Holes; galaxies; and the current understandings about
the origins and the future of the universe

fugruarudnmamansiadnd naidsudlonnnesuyuerfnaznnsiauia
W1lA91NNTLUVIUNTNIANEIAIERT 1an WIeIUNT Lavseuuasey 193333089
AR NUANT QLA LLam’]iﬁmﬁﬂ‘vmm’ﬁ’]mamﬂuﬂaﬁ;ﬁ'u

ICGN 113 Plants, People and Poisons 4 (4-0-8)
Wy Wyud uagiiy & (€-0-a)

Prerequisites: -

JeAunau: -

The plant world; the way plants grow and reproduce; modern technologies
used for improving agricultural methods; the basics of plant biology; the
distinctions among major groups of plants; the social implications of plant use
and abuse

N19d1573lanUDINY aﬁmiﬂaﬂ‘wma 37191 weluladadelndiivaunldidile
USuU§a3snMsnenIsinens WU’%’mLﬂEJ’JﬂU“U’J’JVlEHGUENWGU AULANANTENINNAY
figndn nansenumedinnveanisidfivuasnslivsslevinnialunsiinn

ICGN 114 | The Scientific Approach and Society 4 (4-0-8)
WIIeImaasiudInu & (@-o-w)

Prerequisites: -

FysAuNDUY: -

Scientific literacy; the process of science discovery; verification, its limitation,
and the influence on various disciplines; human research and animal research
ethics; the critical analysis of current scientific articles; life cycle of scientific
knowledge; modeling in science

Y o w

BIAAUIAUINYIAERNT TUABUNITAUNUNIINGIMENT N13ATITABY VT

12

wazn1siansnalunainuatea1vivy n1539eAuaTesTINA VLYY Lazdnd n1s
WATVRUUIRNTUIMNanIng Imansludagiu muimunsiin n1sang

AULUUNIINGIAER S
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGN 115 | Human Evolution, Diversity and Health 4 (4-0-8)
SJEJJGNU'WﬂWﬁJHHET AIMUNATINYIANY LAY qsumw & (@-0-)

Prerequisites: -

JyUsAUNDU: -

The Hominid evolution; primate societies; the origins of human species; the
Order Primates; human distinctiveness and diversity; the scientific
advancements and the human body; the scientific advancements and the
modern society

Tiwunnsvesuyed dpulnsun duiidavesaieiuguyed sesinasinsam any
WANGINUAZAUNAINYAIEVDINY Y AUAIVENIEINGIAENS AT I1aN8ULE
AMNATIRENMINEAEn Suavdsanate v

® |CT and Digital Literacy
ICGN 116 | Understanding and Visualizing Data 4 (3-2-7)
N5t laTLARAL N TUARIHALTN N & (on-lo-ov)

Prerequisites: -

ITIRUNDU: -

An introduction to data analytics; roles and examples of the data-driven
decision making; technology landscape; data kinds and types; data sources
and collection techniques; data storage and standard formats; data processing
workflow; summary from data; different types of visualization; data
visualization tools

nsnTeideyaduiiugiu unumuaziegenisiaauladienislitoya ol
vounalulad viiauazUssinnuesdeya Fassmieyauazunasiunvestoya ULU
mmgm%aﬁayjauazmﬁmLﬁ’U %gumaumiﬂizmama%'auua HaasUvestaya viln
vesnnsdeanstoyamenimuazdydnual insesdelunisdeansteyasionmuay

drydnwal
ICGN 117 | Technology behind E-Business and Digital Strategies a4 (3-2-7)
wialulagiiegsnadianvsednduaznagnsnavia & (on-o-¢)
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Prerequisites: -

INTIAUNBU: -

Landscape of technologies in the digital enterprise and e-business; internet-
based staples such as web hosting, domain-name acquisition, the social
media, the payment systems; electronic business models and digital
strategies; emerging trends in technology; legal and ethical issues
p9AUTENaUlAETINYRANALLLAEAURIANITLAL TINIRINE THUURALUINITUINUY
Sumofiin wWunsliuinisdvled msdedelawu Fedsan sruugsnssunaiu
sULUUgINSIudanvsedinduazensaansadvia wunliulndnamalulad Ussnu
NN UUYUATIILTTTH

ICGN 118 | Everyday Connectivity 4 (4-0-8)
SumesiialuTinusziniu < (€-o-w)

Prerequisites: -

FyisAunaU: -

The Internet, computer networks, and the World Wide Web (W3) in daily life;
troubleshooting small network problems; identifying threats and avoiding
dangers online; finding credible information on the Web; online
communication tools, such as the social media and email, for professional
branding; the basic e-business concepts and tools; the e-payment systems
Sumefin nFerivreuiiuned wazladhidduluinusediu msufletymiing
Uogvasnietnneufinnefuuniin asgniindafoanauiiunfunislidumedide
wagnsnandesfowand ndesdianisdum anuifedevesteyaooulatl ns
doarseeulatluiinUszdfulnsansduanazdednuiionisadanusud denu
vosgsRadidnnsedinduazimaluladiiieates svuuiefudidnmseing

ICGN 119 | Computer Essentials 4 (4-0-8)
Aauimedidecdy < (€-o)

Prerequisites: -
JUeAunau: -
Digital literacy relating to computer literacy and information literacy; the

computer hardware and its general functions; the operating systems; software

packages and their daily use; computer security; the ethical use of the
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intellectual property
WuiauFwavinwelunisldmeuiiamesiaznisinianalulagansauneuaznis
doans nisdsusifesfudiueniouad uaswerduasinuludinuszdntu
syuUUUAnIsaeuiiaweasnieg  ssuusnwauUasndsuunauimnes wagnisiy
doasauwmalunsdoansenagniefuaiesisy

Humanities

® | ogical and Ethical Literacy
ICGH 101 | Biotechnology: from Science to Business 4 (4-0-8)
wAlulag¥InmINInemanidssna & (€-o-)

Prerequisites: -

ITIRUNBU: -

Biotechnology, bioethics, and the law, biotechnology and the regulatory
framework, genetic testing, patenting life, biobanks and modern genomics
research; genetically modified organisms; human and animal testing,
bioterrorism; biological weapons laws, bio-prospecting, pharmaceutical pricing;
the future of the human beings and post-humanism
ﬂ’]iﬁﬂ‘i‘&’]ﬂi%L(?di‘LW]’Nﬂ%ﬂﬁiiﬂiuﬁﬁ%’m’ﬁ%ﬁﬁl AN AABY LALAITSAWININITUNNE
weluladinmduinernminisiusinevedinemansinuszgndldiuadiain
y3oTudiuresdeditin nsmeasmisiugnssy e1gdnding adwmdosunasiivh
yiASURN LﬁU%’ﬂmLLasQLLaL%aﬁuqﬂiiuﬂUWMﬁaWﬂmawm/msdmmw n1sAaeeny
uywduazdnd n1sen1sedinim 813sm1eTinn nguaneifieniuens n1sd1sa
MM MIRITIENIYTOeT aumm‘uaﬂmywsﬁmzLLmﬁfWﬁwgwaﬁw

ICGH 102 | Famous Arguments and Thought Experiments in Philosophy 4 (4-0-8)
ULEUBLATNITVIAADIALAATAIAIlULIAIUS YN @ (€-o-x)

Prerequisites: -

JeAunau: -

An examination of the most striking argumentative moves in philosophy from

Plato’s Allegory of the Cave to Searle’s Chinese Room and beyond; a transfer

and an application of paradigmatic philosophical thinking to current open
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questions in politics and science
ﬂ’liﬁﬂ‘w’lﬂ’ﬂmﬂgaﬁm’;‘um‘a}aLﬁﬂ@%ﬂﬂﬂ%‘l@’lﬁiﬂGlLGiHIULL’JWNU%J‘UiyﬂgﬂLLGiQUiJWQﬂ
Todesdrveanaln aufcymiesiuvendianaraug nisusuldvesnszuausiag
ANUANNIUIYINEAIIININsilasay Inemansvaslaglu

ICGH 103 | Logic, Analysis and Critical Thinking: Good and Bad Arguments 4 (4-0-8)
AIININGT MIAATILY Uaen1sAnInINEIsal: n1seavanaia
waylain & (¢-o-®)

Prerequisites: -

JeAunau: -

Basic formal tools from sentential and predicate logic; logical structures of
arguments used in the everyday contexts of life; an analysis of their strengths
and weaknesses; common fallacies in reasoning, including reasoning involving
determining probabilities; a construction of good arguments using the
principles of informal reasoning
w3osflofiugruedrndunenisaandassneiididieysenadauinssneiiife
mavens lassaianssngvesnssravmraildluniunesdinssdiiu. melinsed
IiuLazgasios nssngdtRTmuteslumslfinaua saudannsldmaualisntunns
svuaaandulld msdafunssrangpaialaglivdnnmsvesmsliivauasgnalal

WHunmanis
ICGH 104 | Moral Reasoning: How can we know what is good? 4 (4-0-8)
WARALTIRSEEITU: 1519%5 leeeelsi0xlsR & (¢-o-)

Prerequisites: -

INTIAUNDU: -

A survey of philosophical, psychological, and scientific contributions to the
understanding of moral values; a hands-on construction and an analysis of
ethical argument regarding burning issues in applied ethics
Msfasaua AU AN Ui UURIYT 39ine1 Inemand ievharandlagan
WeasesTTn Beudlaguuaasdunisadneesdanusuarinseinisiiiuananis
PBussauieiuUssiuddnlusbermansuszen

ICGH 105 | Technology, Philosophy and Human Kind: Where Are We Now?! 4 (4-0-8)
wielulad Uswa uasangwewi: lsnogillv  qail & (€-0-x)

55



Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Prerequisites: -

JUeAunNaU: -

An examination of major technological and scientific innovations across the
globe and their effects on human life and thought; a focus on agriculture,
steel, the printing press, the mechanical clock, magnifying lenses, antibiotics,
electricity, steam and combustion engines, and the transistor

nM3nsvaey winnssumanaluladuayingimandvlanuagnansznuiedinuyud
LAZANAR LUAWNEATNTIN N1FRNN WIANINaINT lauduens erUfdue T
wn3esdnslotuazirieceuiduny uasnsulanes

ICGH 106 | The Greeks: Crucible of Civilization 4 (4-0-8)
nan: LUIMaoULYND1TE5TIY < (o)

Prerequisites: -

ITIRUNBU: -

An introduction to and an overview of the philosophy and thought of Ancient
Greece and its influence on contemporary civilization; theories about
knowledge, propaganda, truth, art, psychology, happiness, justice, and
democracy
NMSLUETNNNTINYIUSTY AT UUIAANINTUT LA L DVENAR 0015855 IUTINALY
mwﬁﬁmﬁummi NSUNTVIIENT ANNDTT Aade INTINYT ANAY AIUYATTTH

wazUszansulee

® Arts and Media Literacy
ICGH 107 | Contemporary Art and Visual Culture 4 (4-0-8)
AavzualelasiAuInus I < (@-o-x)

Prerequisites: -
JyUsAUNDU: -
Current issues in society; the new media in art today; an analysis of images;
social and historical contexts of contemporary art; creative thinking; the

effects of globalization on the visual world; an investigation of broader social

and cultural matters; subject matters related to ideology, gender, race, and
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ethnicity

' £%
v A Y oa =

UsziiudAgiimanintuludny Fovdavdlunufalzaatagdu nsinsziam

o
[

USunMedanuilasUseifransvesdalssiuats nSAnTIRS19dIIA NANTENUYBY
TanA¥nise TaniAuSmusssy NsaumAILaswadnLLAs T AUsSSUAN3 19T
BosiiAendestugaunisal e Woud uazanuidumiiug

ICGH 108 | Creative Drawing Expression 4 (2-4-6)
AFMALEUIUNNINABINATARTI) < (o-@-o)

Prerequisites: -

JeAunau: -

Drawing in a variety of medium; drawing as creativity; re-presenting, expressing,
texturizing, sublimating, juxtaposing, appropriateness, redefining, constructing,
illustrating, and describing; drawing from life: human form; developing
cognitive learning skills; utilizing visual communication, the design and art
principles (experimentation, exploration, application, techniques for mark
making, proportion, gesture, contour, action, weight, line, value, texture,
composition);  researching, interpreting,  evaluating, and  analysing
contemporary artists; personal evaluation; personal expression
mMsnadusieeissdieiivainuats nsmaduiiienisaineassd dewansiiogng
83U FnesrUszneu Wisuifisu maads delnd Msnaduainididia
aiszayed HaumuAnaiuassduaznszuiunsan msthmsdeasimenmldly
TiAnUszlovd ndnn15999n1599nLUULAzAaULABNITNAADY NITE1527 N9
Uszgng madanslifandivarnvanslunisnadu dnda vimne dulds daven
n13dnesdusTnouiadeninunuiy JinseiRadusinaiy n1sUsefiuwaznis

LEIMNDDNLRNITAU
ICGH 109 | Creative Thinking Through Art and Design 4 (2-4-6)
AMNARESNETIANOAaUZLAZNITORNLUY & (o-@-)

Prerequisites: -
INTIAUNDU: -
Combining a hands-on studio experience with demonstrations, lectures and

discussions; developing creativity and gaining confidence in communicating

one’s own unique vision; exploring a variety of art and design mediums;
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understanding the elements of the visual language; implementing the creative
process and creative thinking; developing individual solutions to open-ended
problems

nsHauNaUUsEAUNTSainsasilieUJURasamenisanse n1sussenglinnuiuaznis
iU WamneuAnaisassdtaziinanuiulalunisdoasiuyanadiflyuues
il d1529mnunainvatevesdesuAaUzuagnisesnuuy el
29AUTENBUVDINIHINN UTEynANITUIUNIIAALALNITANATINETIA NAIUYINYY
NIRBUANNNULUUDRTETIEUAAR

ICGH 110 | Drawing as Visual Analysis 4 (2-4-6)
nMsnanwRaUzIiederuAnLAzIUALINTS < (o-a-o)

Prerequisites: -

JeAunau: -

Developing creativity and cognitive learning skills;  utilizing  visual
communication, the/a design and art principles; mark making;, observing,
analyzing, recording, representing plant and still life forms; practicing and
applying, and using techniques for conventional pencil drawing tools (shape,
form, perspective, lines, shading, value, negative space, texture, composition);
scientific illustration; a realistic representational observation
Nau1ALANAS19ETTALAZNSEUIUNITAA n1suIn1sHearsdennluldliAn
Uselewi] wdnn1svesnisesnuuuiarAaly MeviiaTesmsng n1daunm n1s3nseg
tufin msneamlaglidewesifegseuss meilnufod nmsuseynd madanisne
Gudhefuae 309 3UNSS yuNps iy mawaien mslidmin anumeulagan
a2i88A10901MN158R09AUTENBUATN N15IANINIAENSELNAATSTLAZAIIDY

SysuvATILETouas
ICGH 111 | Media Literacy: Skills for 21st Century Learning 4 (4-0-8)
n1s3uihvinde: Mnyeuiinsseusluamssui be @ (@-o-@)

Prerequisites: -
INTIAUNDU: -
An integration of the media literacy, the media production, and the media

ethics; accessing, analyzing, evaluating, questioning, and producing media

texts; social, cultural, and political implications of the media; representations
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in the media; the media as political economy; the media aesthetics; the
media and mﬂuence audlences negotlatlng meaning
ﬂ'ﬁ‘U5m7ﬂ”liLﬂEJ'JﬂUﬂ’133LVI’WmﬁE] ﬂ?iNﬁ@ﬁ@LLau‘\]iEJﬁiillaa ﬂ’liLGU’mQ ﬂ’li'JLﬂi’]u%
A15UTELNY ﬂ’ﬁ(ﬂﬂﬂ?ﬂ’m LLﬁuﬂWiNﬁWﬂ@ﬂ’l’mﬁ@ UYN9FIAL ’JGlJuﬁSiZLILLauﬂ’]iLiJ’e)\‘i
vosdo  msltdsiuanadusiodnilude  delugusiedesdioniuasugiadinisiles
quvissmanivesde Aouazdvinavesde nIresesn ImMINEYRARYRIETUMS
ICGH 112 | Photography 4 (2-4-6)
AansuazAaluiensangnin < (o-a-o)

Prerequisites: -

JeAunau: -

An integration of visual literacy, photography techniques, and ethics;
analyzing, evaluating, and authoring photographs; visual aesthetics; visual
storytelling and narrative building techniques; the decisive moment;
influencing audiences; maximizing the audience engagement; the ethical
publications and the dissemination of photographs
nsysannfsAannslumsuUanudeyatinasiiiunmniodsiineaiu
WATANITAIEAIN UAZATEAIEANT N15IATIZY N1TUTELIU wazn1TnaaienInly
SUI’NL’Jﬁ’]ﬁLMQJ’]%ﬂiJ qum’%amwmaqmimaa ﬂ’]ﬁLal’]L%"EJﬂiTJéj’JEJﬂWWLLagmﬂﬁﬂﬂ'ﬁﬂ%’N
Ausserenm Hranaridaduladienin nsiidniwasediuais nsfinadny
WBoulos U3 uans MIHEUNSNANUBENIANENT3555Y LAYMISIHBUNTA Y
ICGH 113 | Moving Pictures: A History of Film 4 (4-0-8)
mwadeul: UseiRmansameuns < (€-0-)

Prerequisites: -

JeAunau: -

An investigation of European, American, and Asian films as art, philosophy,
social commentary, and propaganda; a focus not only on techniques, styles,
and technological advances but on the interpretation, comparison, and
criticism

nsauAunmeunselsy awEiu wastelslunufiady s msimnddeny wae
nslawanwude bissjududumeda sUluy  wazaufmthvnanalulad

Wity uidajatuisaanisining nsiIguliiey uagnsInindinsaine
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ICGH 114 | The Sound of Music: Form, Emotion, and Meaning 4 (4-0-8)
L?iENLLViﬂﬂ‘UW%: E‘ULL‘U‘U ’e]'lillﬂj LT AINUNUNNY & (@-0-)

Prerequisites: -

JdeAunau: -

A survey of a musical expressions and an analysis of its communicative force
in light of current research; examples from a wide range of musical styles with
a focus on classical music
MsRasaLaAuATINSLARIaNNIAUAS LAz T srdndulunisAoans
TnsAnwiainanuidesivae fedrsguuuvvesnunisunainuatslasyaiiulud
AUNIAAEEN

Foreign Languages

® German
ICGL 101 | Elementary German | 4 (4-0-8)
MY UYDTIUTEAUAY @ @ (@-o-@)

Prerequisites: Placement test

INTIAUNBU: NTABUINTEAU

Greetings, introducing oneself or others; German alphabets and phonemes;
personal information, numbers from 1 - 100 and price quotations; expressing
wishes, telling the time and making appointments; the quality of items,
measurements; verb forms, pronouns, sentence structure, gender of nouns,
accusative case and plural forms, negation

vinme wupidy mdnusiavmhedsdunivieesiu Jeyadiudl My o 09
®00 WarMslaunInn1 LansANYsITaul usnauazinnig é’ﬂwmmaaéwaa
151 in-fame JUveenien assny lassaiauszlen Avesun nSsINENLAY
FUNVUIN N15ULED

ICGL 102 | Elementary German |l 4 (4-0-8)
AW UIDIHUTLAUAY o & (€-0-a)

Prerequisites: Placement test or ICGL 101 Elementary German |
ATIAUNBU: NSADUINTEAU %38 ICGL 101 A LYDTHUTLAUAY @
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Ordering and paying for meals in a restaurant; preferences of food and drinks;
giving and asking for directions; reading a map; preferences of work conditions;
job advertisements; essay writing; yes/no questions, imperative forms,
compound verbs, preposition with dative case, modal verbs I, German
sentence bracket

éﬁLLazai']EJﬁwam']ﬂu%f'mmmi awmauazm%ﬁuﬁ%uﬁuau GIQ‘ULLa%ﬂ']lIL%‘IEN‘ﬁﬂWN
Sruunufl dnuaigvesuiiveu Ussmesuainsiu nsdeudewny fManuiineu
Fla/lalls sUnuudds ndewszan ynundldfunssuses nSenmnan nSevn (e)
saduiilfludsglennvieesiv

ICGL 103 | Elementary German |Il 4 (4-0-8)
AN NYDIHUTTAUAU o & (€-o-w)

Prerequisites: Placement test or ICGL 102 Elementary German |l

NTIAUNDU: NTEDVIATEAU 139 ICGL 102 MBNYDTIIUTEAUM b

Health advice and problems, healthy and unhealthy lifestyles, events, and
accidents, travel reports, curriculum vitae (CV); possessive articles in
nominative, accusative and dative case, perfect tense, connectors, modal
verbs |l

dapmuarnisuugihiuguam suiuunslidinituaslifiseguamm imnsaluey
gUfme enunsiug Ysgifdwilasde (CV) Auansmnududives nssy

ANTALAENTIUTDY maauyizﬁ AATBUNT8NYIY ()

® Japanese
ICGL 111 | Elementary Japanese | 4 (4-0-8)
MYUUTEAUAU & (€-0-x)

Prerequisites: Placement test
INTIAUNBU: NTABUINTEAU
The Hiragana and Katakana characters; fundamentals of the basic Japanese
grammar (noun-ending sentences, particles, demonstratives, verb-ending
sentences, non-past and past tenses); scaffolding of basic vocabulary; basic

communication about personal topics (self and others); the description of

Japan; the design of written products in the target language; expressing
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existence, preferences, and agreement; comparing cultures
SnwsBsusuazamnuy lensaiuguniwdgiu Ussloaflasiedediu
Aady Devassnuny  Uselpafiasinesenisn naedauazldliniaeia)  ansld
ﬁwﬁwﬁﬁugm auwmﬁugﬂmﬁ'mﬁ’uL’%@ﬂdauqﬂﬂa (VOIMULBATAUDY)  UTTE
Lﬁeuﬁuﬂsszﬂﬁﬁu nseaniuunulsulunw g LLﬂmﬁﬂgﬂﬁﬂi’mQan
AUTBU NSHIUMELATNIIANAY NSUSsuisuTRIusssY

ICGL 112 | Elementary Japanese |l 4 (4-0-8)
AU UL o & (€-o-)

Prerequisites: Placement test or ICGL 111 Elementary Japanese |

Aradunew: Msaouinseiu 3o ICGL 111 Mwdluseiuiu o

The Kanji characters (approximately 50); fundamentals of the basic Japanese
grammar concepts (particles, verbs of giving and receiving, na-adjective-ending
sentences, i-adjectives-ending sentences, non-past and past tenses, and
classifiers); scaffolding of basic vocabulary; basic communication about daily
life topics; the design of written products in the target language; expressing
simple points of view, describing people and daily life activities; comparing
cultures

9NYIAUT (Ussaad &o An) Mﬁﬂl’;mnmﬁﬁumummﬁjﬂu (Fasa n3enfiAeadu
ﬂ’ﬁi‘ViLLa NIV ‘Ui“’IEJﬂVlaﬂV]']EJWJEJﬂ’]ﬂﬂJﬁWVI na U'ﬁ”IEJﬂVIﬁQVI’]EJWJEJﬂ’]ﬂmﬂWVI i
ﬂ?ﬁ@@ﬁ]LLﬁ”lﬂﬂ“ﬁﬂ?ﬁ@Wﬂ LLavawm“um mﬂsnmﬂwwwuﬁm aummwumummm
Lsaqmmﬂswmau ﬂ’]SE’JE’JﬂLLUUQWML“UEJ‘NGLUﬂTHWL{j’]‘l/iiﬂEJ LLﬂﬂﬂﬂ’JWNﬂﬂL%u@EﬂN’]ﬂﬂ
UsseneyanakazianssulutinusednTu nswSeumeuTauessy

ICGL 113 | Elementary Japanese |l 4 (4-0-8)
A UusERURY o & (€-0-x)

Prerequisites: Placement test or ICGL 112 Elementary Japanese |I

Fraduneu: Msaouinseiu 3o ICGL 112 Mwdiuseiuiu

The Kanji characters (approximately 50); fundamentals of the basic Japanese
grammar concepts (verb conjugation (masu-form, te-form, nai-form, and
dictionary form), and related sentence patterns; the polite style of speech,
and the plain style of speech, particles); scaffolding of basic vocabulary; basic

communication about various topics; the design of written products in the
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target language; expressing points of view, describing people and various
activities; comparing cultures

Snusud (Wavana o &) wdnhensaiiugrun gy (Msdunien Tugy masu
te WaruuUNIUILNTL LazUszloaduilioates lisslonaunuiegisunfsssun
WAYREANIN ALETH) mﬂ%’ﬁwﬁi’wﬁﬁug’m auwuwﬁugmﬁmﬁuﬁﬁasﬁm N3
sonwuunudeuluniwndiving wansmuAniy UssereyAnauazianITusaIe)
nsUSeuieu TSy

® French
ICGL 121 | Elementary French | 4 (4-0-8)
MWINTUAATEAUAU o < (€-0-c)

Prerequisites: Placement test

INTIAUNBY: NFABUINTEAU

Fundamentals of the basic French grammar (pronouns, present tense
conjugation, gender/number, adjectives, prepositions), scaffolding of basic
vocabulary; basic communication about personal topics (self and others); an
identification and a description of French speaking countries; the design of
written products in the target language; expressing existence, preferences and
agreement; comparing cultures

hgnsaiftugrunivifuaa @asswuin n1sdunien (MadagUu) we ALae
Sandtnel Snywun) Fdwsifugu aunnitugiuieafuidediuyana (Vosmuies
wazddu) Suunuazesureieusemanldavidiuaa senuuunudsuly
AundInung LLﬁﬂﬂﬁ\‘i%ﬂﬁUﬁ’mQ@@j AINUYBY ﬂWﬁLﬁUﬁ’JEJLLaBﬂ’]SWﬂaQ 19
WIguEUIRUs Y

ICGL 122 | Elementary French I 4 (4-0-8)
MwrSuAaTERURY o & (€-o-)

Prerequisites: Placement test or ICGL 121 Elementary French |
F1dsAunou: NMIERUInIEAU 139 ICGL 121 MW HIAAATZAUAUL o
Fundamentals of the simple French grammar (present and future tense,

adjective gender, place and agreement, more complex prepositions, more
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complex questions); scaffolding of simple vocabulary; simple communication
about daily life topics (in France and in their country); the design of written
products in the target language; expressing simply point of view, describing
people and daily life activities; comparing cultures

hensaiftugruawidiaag @agiunauazeuiannia Mandwivening aniud
wazaaiiy dynundadeu manudsdou) Adnviugiu aunufugiuieaty
FInUszdntu QuusemadduaanazUsemavoanuies) sonwuuuideuly
AwndInung LansauAnLAY UITYI8YAAR wazgAanssuludinuszdniu

WSy UgUImUs U
ICGL 123 | Elementary French lll 4 (4-0-8)
MBS UAFTEAUAY on @ (@-o0-a)

Prerequisites: Placement test or ICGL 122 Elementary French |l

Fpaunew: mMsaeuTnsesu vie ICGL 112 awHSuaasziudi o
Fundamentals of the more complex French grammar (present and future
tense, adjective gender, place and agreement, more complex prepositions,
questions and past tense notions); scaffolding of more complex vocabulary;
longer communication about daily life topics (in France and in their country);
the design of written products in the target language; expressing point of view,
describing people and daily life activities; comparing cultures

o Y 6

hensalnwiniuaaidudounnniu (Jagdunalazeurnnnia ArRudniuanine
anunwaztonnas MUNUNTIdou Anuwazefnnia) NMsldmAnindudounniu
aunuINeINUITeTinUseinTuneniiu (udssmalSauaauazUsemavainuiod)

sonuuunudsuluniwilvnung wansnnufaiu ussersuana wazianssuly

INUTLINTU LUTBUBUIRIUTTTU

® Chinese
ICGL 131 | Elementary Chinese | 4 (4-0-8)
MYIUTEAUAU < (@-0-c)

Prerequisites: Placement test

JUsAUNDU: NTABUIATEAU

The Chinese phonetic system (Pinyin), the Chinese basic writing system (Stroke
64




Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

order), the Chinese characters (approximately 100) and fundamentals of the

basic Chinese grammar (interrogative pronouns, particle E"]“de”, Yes/No

questions with u%“ma”, demonstrative pronouns, classifiers, adverb “ye”

‘H_'J,, "dou” %K ); scaffolding of basic vocabulary; basic communication
about personal topics (self and others); the description of China; the design of
written product in the target language; expressing existence, preferences and
agreement; comparing cultures

[ s a . . [ (3 a a v a o 4
ANAIENINIYIIU (Plnyln) NANLNEUNNTITLVYUNTBIVU DNBIIU @o0 AN bL’JEJ’]ﬂiiL!

[

flugrunwdu Wgeanassnuy duasuBd de” Ussloamouild 15 ma” dew

assnun Envaizuiy ddewalye’tl,  “dou” HB) drdwit aununduiiugiy
NYINULITRITNAINYAAR (VDIAULBIALKDY) UTTEELNEINUUTENATY 8aNlUUIY
Jeulunwidvang uandediiusinged AuYeU NMSANMELAZNIIANGT 113

WSy UigUImuUs U
ICGL 132 | Elementary Chinese |I 4 (4-0-8)
AMBIFUTLAUAU o @ (@-o-@)

Prerequisites: Placement test or ICGL 131 Elementary Chinese |

dsAUneU: MIFeUInIzaAU %38 ICGL 131 MYITUTEAUIU o

The Chinese phonetic system (Pinyin), the Chinese writing system, the Chinese
characters (approximately 100); fundamental Chinese grammar concepts
(interrogative pronouns, classifiers, “de” particles, “de” phrase, adverbials, the
continuation of an act sentence structures and the reduplication of verbs);
scaffolding of basic vocabulary; basic communication about daily life topics;
the design of written products in the target language; expressing simple points
of view, describing people and daily life activities; comparing cultures
AnAERSNIWIAU (Pinyin) SUUNTITEUNEIAU FONETIU @oo A1 UANLIEINTa
flugu Unamnassnuindnumueuiy A9asuazad “de” ndeniimual Taseadns
Uselupuaninisdeiioswanisnseyi msdndngen) ﬁﬂﬁwﬁﬁugm auwmﬁugm
Lﬁﬂ'ﬁﬁU%ﬁ@Ui%"ﬁTﬁJu fﬂi@@ﬂLLUUQWUL%EJUIUJ\WUWL{]WMMEJ ﬂ?iLLﬁﬂﬂﬂ’NNﬁ@LﬁUE}Ej’N

199 usTeeuarakazian sl luiinUsedniu nswssuiisuiausssy
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ICGL 133 | Elementary Chinese |ll 4 (4-0-8)
ATIAUITAUAU o < (€-o-)

Prerequisites: Placement test or ICGL 132 Elementary Chinese |I

dsAUnDU: NMIERUIRTEAU %38 ICGL 132 N¥ITUTEAUIU b

The Chinese phonetics (Pinyin); The Chinese characters (approximately 150);
Fundamentals of the basic Chinese grammar concepts (interrogative pronouns,
modal verbs, complex sentence, modal particle “le” (T ), complement of
state, complement of result, complement of duration); scaffolding of basic
vocabulary; basic communication about various topics; the design of written
products in the target language; expressing points of view, telling direction,
describing oneself and other people’s abilities; comparing cultures
dveaniniwdu (Pinyin) 8nwsiu eco @1 udnlensaifugiunwdu Ugaan
asTnuny ndenanest Ussloanrudeu dieduindes “le” (T ), uniadunien
UONANTIN UMLESNNTEUBNNAANS UNMLETUNTENUaNIsEELIan ﬁﬂﬁwﬁﬂﬁugm AUNUN
ﬁugmﬁluﬁﬁaﬁmﬂ ponuuunudsulunwitving wansuAaiiy uaniirvia
ussEeismnuaInsavesauemaripuld maSsuiisuiaussy

® Spanish
ICGL 141 | Elementary Spanish | 4 (4-0-8)
AAUUTZAUIU < (€-o-x)

Prerequisites: Placement test

JeAunau: N15aUINTTAU

Fundamentals of the basic Spanish grammar (pronouns, present tense
conjugation, gender/number, adjectives, prepositions); scaffolding of basic
vocabulary; basic communication about personal topics (self and others); an
identification and a description of Spanish speaking countries; the design of
written products in the target language; expressing existence, preferences and
agreement; comparing cultures

hsmﬂsaiﬁugmmmal,ﬂu (AassnuIN n1siunsentdagiunia e 31wy
i drywun) nasldsdmd aunuituitugiuieituidediuyana (@os
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AULBdLAEEBY) ThunuazaSuIeleUsemanlda1walu sanuuuuleuly
Ayndvuny wanedadaiusIngey ANYBU NITHAUAIERAZNITANGT N3

WIguiguTmus sy
ICGL 142 | Elementary Spanish II 4 (4-0-8)
MEEUUTTAUAU @ (@-o-&)

Prerequisites: Placement test or ICGL 141 Elementary Spanish |

F0IRUNIU: N13EUTRTEAU 138 ICGL 141 NMWAUUTZAUAY o

Fundamentals of the basic Spanish grammar (pronouns, present tense
conjugation, reflexive verbs, gender/number, adjectives, prepositions);
scaffolding of basic vocabulary; basic communication about personal topics
(self and others); an identification and a description of Spanish speaking
countries; the design of written products in the TL; expressing existence,
preferences and agreement; talking about daily habits
hgnsaiftugiuniwiau (@rassnuin nsiundeiniatlagdu nieuansua
Houndu ma $1uau famudni drynum) nsldsidwt fugiu aununduiiugiu
Reafuiidediuyana (@osmueanazgdu) SuunuazeSureisusumadildnm
awu senuvunudsuluntwitivine uansisdsiusingey Anuvey AnuLiuse
uazNsANas WaLAedUTInUszd Ty

ICGL 143 | Elementary Spanish IlI 4 (4-0-8)
AAUUTEAUAU o & (o)

Prerequisites: Placement test or ICGL 142 Elementary Spanish I

UIAUNDU: N15EDUINTEAU 1T ICGL 142 MaUuITAUAU b

Towns, quarters and cities; directions; past experience; present perfect tense,
past tense indefinido; verbs ser, estar and hay; vocabulary of places; time
markers for past tense; verbs empezar a+ infinitive; verbs ir / irse

YUY U9 waziiles fimn1e Ussaunisalluedn nsentatagtuauusal nseinaein
indenfinido n381 ser,estar waz hay AIFWLAEITUAAILT ﬁwﬁﬁsanaﬂumaaﬁm

N381 empezar a + infinitive N381 ir/irse
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® Thai
ICGL 160 | Introduction to Thai Language and Culture 4 (4-0-8)
nMwuayiausssulnelo i < (€-o-x)

Prerequisites: -

JdeAunau: -

A communication in basic situations such as introducing oneself, asking for
and giving directions, ordering food and drinks, asking for prices and bargaining
at the same time, understanding selected topics of Thai culture in daily life
nsdeansludinyszdniu Jsnseunguienisuuziidales MM N3dI Mg
waziAseny auliinnsteveuazdesesa warlurnsioatufiieadrsning
drlalumdefismuniiestuTamsssuingluiaused i

ICGL 161 | Elementary Thai | 4 (4-0-8)
awlnefiug o & (€-0-®)

Prerequisites: Placement test

FUIAUNDU: N5ADUINTLAU

Listening and speaking skills on the following topics: introducing oneself, one’s
friend and family, basic food and drink ordering, places, directions,
transportation, buying tickets, clothing items, colours, and sizes; bargaining,
counting and using classifiers; reading and writing Thai consonants; vowels
placed after, before, above, and below the consonants; Thai numbers; live
and dead syllables

ﬁﬂwmiﬁmaswﬁLﬁaaﬁuﬁasﬁadalﬂﬁ M3UUEED N15EI0IMITUATIATEIAN
L‘ﬁ’e}ﬂéfu amuﬁ AN YIUNTNUL ﬂ’ﬁ%@glj’l Lgaf;h & UIN N158958951A1 N15TU
wunarlddnvarun nseunaznisoundyruglng asefdeununds dounth
wile wiselandyvuy lvlne Andulazinie

ICGL 162 | Elementary Thai I 4 (4-0-8)
awlnefiug o & (€-0-a)

Prerequisites: Placement test or ICGL 161 Elementary Thai |
FuUsAunau: N1saaUInsEeu 13e ICGL 161 MWNgsEAUAUL o

Listening and speaking skills on the following topics: one’s schedule, making

appointments, favourite leisure activities, ordering food, drinks, and desserts
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with special requests; presentation of one’s plan for activities during the
school break; a continuation of Elementary Thai | in reading and writing skills;
the consonant clusters, tone marks, words with special spelling rules, reading
short paragraphs

nsilawaznisyaieafuidenelul msnenislddin nistiovane Aanssufitusey
MM3§90 M1 1A3eshu uazvemulaedfvefivay MsnauesuNuAINIINE NI
msUaniaeu fwenisenusaznsifeusedoinivinuineseiuiy o fMA
nén nsldssaend dflaznalagldngunasifives srudonnulugonthdun

ICGL 163 | Elementary Thai lll 4 (4-0-8)
awlnefiugu e & (€-0-a)

Prerequisites: Placement test or ICGL 162 Elementary Thai |l

sAUneu: MIaeuinTeAu w3e ICGL 162 N lneseAuiu b

Communication of the four skills on the following topics: booking or renting
accommodation, symptoms of illness and visiting a doctor; selected holidays
and festivals; a presentation of a selected province in Thailand; a continuation
of Elementary Thai Il in reading and writing skills, writing short paragraphs and
reading long passages on selected topics

deansluiivinusiotutiderelull nsseaiefinhede 9115 3uU28A19Y uay
nManuwnng deiisaiuunganazaumaniaiuianadiiiue msiiauenis
Jwialutsewmalve finvenissrunasnisloudeidesainivintvilnesefudy o
Foudenthuuedu wazsdadouiidauennuitedeitmun

Social Sciences
® Financial, Economic Scientific and Environmental Literacy
ICGS 106 | Fashion and Society 4 (4-0-8)
wiluuazdsny & (€-o-a)

Prerequisites: -
JUeAunau: -
The design elements of fashion, fashion terminology, fashion reflecting its

temporal and spatial context, fashion and the development of art; fashion as
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a cultural expression, fashion as creativity; fashion requiring customers’
approval and endorsements, fashion and consumer behaviour, fashion and
consumerism, and ethical issues of fashion
A7UUSZNOUNINITODNLUUTBIHTY AAmsianIemaundy widuiiagiiouusun
neIakazan Il widukaznisiauiresdaly wildufiilunisuansesnnia
Fausssn untuiumnuAnatisassd wlduiidesnisniseouiuuasmsatuayy
91 undunazngAnssuvesuilan widuuazuilaaien Ussiiuniseiesseu
Aenfuund

® Global and Multicultural Literacy
ICGS 109 American History, Film and Modern Life 4 (4-0-8)
Useinransaiusninweunseasdinaselml < (&-o-a)

Prerequisites: -

JeAunau: -

The history of modern America from the post reconstruction to the present; a
survey history of the American political economy, society and international
relations available in the modern media such as arts, film; influential thinking
and writing; television channels and the social media; the state’s power
projection through hard and soft power; the American Innovative Industrialists;
the Progressive Reformers; World War |; the Roaring Twenties; the Great
Depression; Isolationism in the interwar years; Women’s Suffrage; World War II;
the Cold War; the Vietnam War; Racial Tensions; the Bush, Obama, Trump
administrations and the future U.S. foreign policy
Uizﬁfammu‘f]umsuaﬂaLu%maﬂalmjé?mcdqmé’qmﬁﬂﬁgmuﬁﬂﬂmﬂ’u N13d1579
Usgihnnuluuivssasegianisidosdsnunasanuduinusszninalssmans
avfzoudniludeatylmiufaly nmeund auAauarnindouniidniwa de
Insiiminazdedsausaulatl nsviraudlanisannisaldiuiavesigriunaln
saqudsddgdmsunsiandiuyana dnenamnssuuinnssuetsitu Uiy
fravih asnsalanadefivils gafdusades nnuasugiannmaislng mslanifen
Iuézhﬁzwj’maammiaﬂ daTNINENT aﬁﬂiﬁmiaﬂﬂ%\‘iﬁlﬁaﬁ aqmmlﬁu GNGRMEY
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Feauu arwiaeieaniadend msuimsinnissguiatsesiunduiyy Tounm
niuduazulovionsinalsenavesansyy tuawian

ICGS 110 | Development and Conflicts 4 (4-0-8)
NIRAUILAZAUTALES & (g-o-a)

Prerequisites: -

ITIRUNBU: -

Concepts of political and economic development; policies; production, and
investment priorities; the consequences of economic transformation in poor
countries; developmental failure since the 1980s; four development traps,
including the conflict trap; the natural resource trap; the bad governance trap;
and being landlocked with bad neighbours; solutions of how countries can
achieve positive changes; the environmental and social development; the
appropriateness and sustainability of the existing conventional development
and growth trajectory

wuaAnEeIN IR INIHlosuasiaTugAa uleuty drduanudifyiiuniswdn
LLESNIANNU LLaBNaﬂﬁ%‘ﬂ‘U’«J’]ﬂﬂ’]iL‘UgEJ‘lJLL‘UﬁQV]’NL?ﬁ‘E@ﬁQIUUi%L‘VI?iEJ’]ﬂ’«J‘L! mq}maﬁ'
naeUszimalszaudymaudumailunsiauiuaded exco fuinnig
fanadaderuiudnaudauds fusnmineinssssund fusnsssniuia uaziu
Fnnfivssmadsliiineengnaanuidifiontnilid uwwmndunsuflayseme
Tuidsuain msimuiudanndeunazdnudgniiinaesensiulamaasugia
ﬂ’J’]%Jm&J’]%ﬂllLLﬁ%ﬂ’J’WﬂJEQJLﬂgusUENLL‘lJ’J‘VINﬂWSﬁGNU’]LLﬁ%Lﬁuﬂﬂﬂﬂ’]iLaUImLLUU%\?LaﬂJﬁﬁ

08
ICGS 111 | Exploring Religions 4 (4-0-8)
AN539AEUN @ (€-o-a)

Prerequisites: -
JyUsAuNDU: -
Major religions in the world, Hinduism, Buddhism, Sikhism, Chinese religions,
Shinto, Judaism, Christianity, and Islam; the origins of the three religious
groups, religions arising in India, China, and Japan, and of the family of

Abraham; contemporary new religious developments; religious diversities

present in the world
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Aauvanvedlanlaun dug Wns Ind Aawrng ¥ear1IIU Juln Ay ATAR wae
Sy fusidavesnauaungy WWun maufiialudude Fuuasdiu uwas lu
A3ENAYDIBIUUTIEN MINAUIMNAMaWTIaly Anuvanvatenemauttutagiy
ICGS 112 | Geography of Human Activities 4 (4-0-8)
nlimansnangTsuLyLd & (€-o-)

Prerequisites: -

ITIRUNBU: -

The interrelationship between humans and the spaces they create; human
activities as interdisciplinary by nature; the physical and socially instructed
environment people live in; human interactions shaping the human
understanding of the environment; the utility of resources; the phenomena on
the earth’s surface related to human actions; concepts and geographical
methodologies used to examine social organizations and environmental
consequences

Aruduiusidainseminsaywduasiiuiignadndlasuyed Anssuvesyuddaduan
'3‘1/1Emﬂﬁﬂﬁﬂﬁ‘i‘immﬁ?ﬁLLma”amnNmsmmLLazﬂ/lwﬁﬂﬂuﬁquéﬁﬁﬂagj
AU szninayuddailugaudledeanmuindenaisisyulnaves
yinens euduiussuisumngnsaluuilanuagnsnsgyinvesuyud AnuAn
wagnannIsBegiiatanslunisdrsianisinseiiouniedenunaznansenuse

Aauandoul
ICGS 113 | Perspectives on the Thai Past 4 (4-0-8)
NAuaRneUseIRransineg & (€-o-c)

Prerequisites: -

JeAunau: -

The origins of the Thai people in pre-historic times to the late twentieth
century; an alternative view incorporating the different regions and various
ethnic groups making up present-day Thailand; key issues in Thai history; an
analysis of the classics of Thai historiography; an evaluation and an
interpretation of a range of primary sources dealing with the Thai past;
understanding of how history is written
durudeveseilngluatonoulseifmansduilosauiermssudl o  naulais
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Q:ﬁmﬂﬁm*’]ﬂgﬂﬂé’lﬁmLLawmlﬂai’mﬁ”’qmjmw@ﬁuﬁ}m61 Faderdusingruddnd
thinganudulnglugatagdu  mslasnsesfeafuimnnisaldfguesse Reans
e wardmszvinsdeuisseifmansiveluunswuiweu MsUssdiulasaay
dilefmasstmalnennundsioyatsugli anudemnudlat sy Feansdugn

Weweeals
ICGS 114 Power, Money and Behavior of Powerful States 4 (4-0-8)
IUNIIULALNGANITUVBITTNLI WA & (&-o-a)

Prerequisites: -

JeAunau: -

Understanding the motives behind the inter-state relations; the increase of
power, wealth and international prestige; tools states use to achieve
objectives and the challenges of decision-making; foreign policies of the great
power states having permanent seats and veto power on the UN Security
Council; middle-power states including economically and politically advanced
countries; critical issues such as nuclear weapons in North Korea; the war in
Afghanistan; democratization or terrorism in failing states; and world trade;
patterns and trends of foreign policy making of powerful states during the last
century individually and in comparison with other states; case studies
illustrating the policy decision-making to meet the contemporary international
challenges
arundlafaussgdlafiegifomdinrudiiudsenigdunisueissiunm el
Fuazdnaaisevinaszma indesdleifgldifioliussaTngussasddrafusuds
guassadensinduulouns ulsuiesalssmavesigumsiunaniiidennsuaydl
srunadudslunmzuuniauiuauisanysseed $uvsiuanasdariud
Uszinafiianuinmihmansugiauaznailesgs Ussiiufiddgiiunisiinenns
fumdeslunmamile awmsludvinifaniu nsnesaszasulnenseruiunisie
mshelulsemanduman waznsdlan sUuuuLazuwlinvesmsfmunuluie
iUszmavedginsalutansseinuniunessmanaziusuiisuiu
Usemaduq nsdAnulunisesurensinauladaleueiensvausslymaening
Uszinelutagiu
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ICGS 115 | Sociology in the Modern World 4 (4-0-8)
dananelulanasiylul < (@-o0-c)

Prerequisites: -

ITIRUNBU: -

Sociology as a field of study explaining social, political, and economic
phenomena; social interactions and social organizations; sociological
perspectives; methodologies and sociological insights; topics relevant to the
modern world including culture, social groups, socialization process, deviance,
family, religion, social inequality, gender, economic, politics, the media, and
social change

é’mm"immL‘ﬁwé’ﬂqmﬁiﬁumia‘ﬁm8Uiﬂﬂgﬂﬁimﬁuﬁﬂué’mm N134099 wasLAYFNa
nsUfdunusuaznsdnssidouniedeny Aruafn1edinninegl nann1snnee uay
Audnedensineludadn fdesieq Midenlesiulanasielnl Feusznouse
Jausssu nqudanu nszuIuMISeuimadeau ngAnssudeuy aseunia maun
mlivinigumsdany maaniw taswgia n19iles de wazn1siUdsuulamig

GNGE
ICGS 116 Power and Politics 4 (4-0-8)
ANUNALALNNSLIDY & (@-o-c)

Prerequisites: -

INTIAUNDU: -

The understanding of the politics and the political systems of the current
world; interactions and connections of different ideas; systems of thought and
conflict in contemporary society; an analysis of political phenomenon
audnlaludesnisdesuarszuuvenisidflesnisunasesreslandagdu
ﬂ’J’]QJﬁMﬁuéLLﬁgﬂ’ﬁL%@Nﬁ@ﬁu%@ﬂﬂ’]’mﬁﬂﬁLLG]ﬂG]I’N NTLUIUNITNNANMUAALAZAIY
Uandaiuludenusivads n1sieserusingmsalnianisideanisunases

ICGS 117 | Overcoming Stereotypes, Prejudice and Discrimination 4 (4-0-8)
mnawuzmwé’mmﬁmmm AINOAR WAZATTLUILLEN & (@-0-)

Prerequisites: -
Av1UsAUNDU: -

An analysis of psychological theories; psychological approaches to
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stereotypes, discrimination and prejudice; the emotional, behavioral and
cognitive implications; the impact on our behavior and society; debiasing and
metacognition

NTHATIANGURNNTAINGT  WUINWNNIAINYIHNNENYALMINTIN  AIUOAR
WAZNITWUILEN ANNMANENDITHA WOANTIU HATNIEUIUNITNITIUS Nanseny
vosngRnssuifnedsay arnilienfuaznisiommssuy

ICGS 118 | Skills in Dealing with People Across Cultures 4 (4-0-8)
vinwglunsufuadiugausieiausssy & (€-o-)

Prerequisites: -

ITIRUNBU: -

The development of skills in dealing with people across cultures, covering
topics such as: communication across cultures; parenting in different cultures;
understanding consumers from different cultural backgrounds; emotions and
motivation across cultures as well as approaches to deal with cultural
diversity at work

finwrlunsufoRmsugaudistamsssy nsfeansdiuiausssy madssquaslu
Yaussaufiunning arandladefuilaaiifiiugiuneaussaufiuandne orsuaiuag
usegdlathariansssy uwmndlumsufiRdenumanvatsynatamsssaluiivha
ICGS 119 | World Politics 4 (4-0-8)
nsiilosvaslan & (€-ox)

Prerequisites: -

FdeAunau: -

Different disciplinary perspectives on world politics; historical, geographical,
anthropological, economic, and political approaches; specific regions in the
world politics

sruuTEninegy uasnndulavesnszuiudmiluninduisnd Adufiugiunsg
MyuAUlyuIgNITAIUsTEImMALAEN1TYA anduuavessnslutimdiasasulanadod
b STUUNANYNANNENRUSTE I IUsEIWA dVBoanlag YUIUNITNITHOA LD
TAuwaznslAens 1y MUUANISYBRATEFNIEINALALNITAAUIMIAATEFN a9ATIY
\Wuuazdsiidunennasnsmidu msgndevesidniuuleveusnimiionnninig
domaruanauazauaulvavesdeya Teldudssiuar
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ICGS 120 | Global Awareness 4 (4-0-8)
ANU3Seslan & (€-0-R)

Prerequisites: -

JdeAunau: -

The state of the world: key facts and trends of geography, economy, society,
politics and the environment; global relationships: key economic, political,
and environmental relations and trends; Thailand in the world: how Thailand
impacts the world, and vice versa

anmztagiuvedlan damassauasuuiliunsgiemans wsugha daunisdioas
Aaandey anuduiusserinsema waliuwazanuduiuimaasugia madles
wardwindeudiddny Usswalneludinulan Ussmalvnefunuimesdlsdelanuas
Tunanduiiu

® Psychological Literacy
ICGS 121 | Abnormal Colleagues: how do | make this work? 4 (4-0-8)
IMnereunfvoniousiney avunlvaniunisalognsls < (€-o-c)

Prerequisites: -

JeAunau: -

The stigma of psychological issues; the fear of the workplace gossips and job
security; an avoidance of getting treatment and counseling; a recognition of
various disorders and devising strategies to effectively communicate and work
with people; improving the workplace productivity and relationships
Anusanesreslyviniadaingr amnwinninavesnsgniuniludivihaunas
ausupsluany m’mﬁﬂmﬁlmﬁ'ﬁ%%’umi@LLaLLazm'iU?ﬂm Auelaldvasadny
AnUnfisneg wagAnduvesnagniiitaiaiuaineaiansdeaauasnsinnusuiugBu
a8n9fiUsEANS AN WaurAnnndvihauwasauduiusialy

ICGS 122 Propaganda, Nudge Theory and Marketing: How to resist? 4 (4-0-8)
Tawanmude nguiniseenuuunaden uaznsnan agdumuld | & (@o-)

agnals
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Prerequisites: -

INTIAUNBU: -

An examination of the science behind the ‘mind control’ and its
implementation in the current society; an investigation of real and possible
counter-strategies; a detailed psychological and socio-economic analysis of
subtle oppressions of human autonomy in institutional, social, political, and
economic practices

nsningrmansidomas ‘nsnvaudale’ uagnisianludfoaludeny nns
dsanquinoulinesaazndulld milrneiiddnineuaziasvgiodenuedis
aziduaveamanalnudasvreanisiiunyusluAufoRseiuesdng dau nsiles

LasLATEgANEN SR MUY

Physical Education

ICGP 101 | American Flag Football 1(0-2-1)
unanwauea ® (o-b-a)

Prerequisites: -

ITIRUNDU: -

A ball based sport course emphasizing techniques; non-contact game play,
including dodging, throwing, and catching and the development of teamwork
management, communication, and terminology

ndngnstingnuea TasiumaianisiaunudilifinigUzne sasn1svaunan s
¥eUn nsfunarnsiaunsruun1ssanisnsieududin nsdeansuagnisly

wedafiang
ICGP 102 | Badminton 1 (0-2-1)
LUATUAY ® (0-v-a)

Prerequisites: -
INTIAUNDU: -
A racket based sport course stressing technique, strategies, grip, serving,

positioning and movement; game play in both singles and doubles

wangnIn1sudatuiuuining wWuadiud) Inewunadanagnsnisduld n15uds
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N9NUEEN1TATOU TN TEUN UMV RS ILA LU AREY
ICGP 103 | Basketball 1(0-2-1)
UNANAUDA ® (0-b-0)

Prerequisites: -

INTIAUNBU: -

A ball based sport course emphasizing attentiveness, dribbling, passing,
shooting, rebounding, ball control, game play, and the development of game
strategies

pdngnsfnmadugnuealasitumisldlalunindssgnues n1sdsgnuea n1sléney
N1IAIUANGNUDA NSLEUNULAENTHAILINAEVSYBUNY

ICGP 104 | Body Fitness 1(0-2-1)
Walua o (o--a)

Prerequisites: -

FyisAunaU: -

A comprehensive course in one or more exercise techniques:
strength/resistance, cardio, plyometric, stretching, high-intensity interval
training, and calisthenics; to maintain health and wellness
Mﬁmjmﬁm%ﬂquLﬁaaﬁumﬂﬁﬂm'ﬁaaﬂﬁﬁé’\‘imaasmﬁawﬁﬂmﬂﬁﬂﬂ%a%mﬂwmﬂ
wAllA: ANNLTILTY/ANUAIUNIU A1SAle waBlelwAsSn NMeuSswUUBaEU nsEn
nseenfdsneagnamiin uaznsinzane esnwaunwLazau WA

ICGP 105 | Cycling 1(0-2-1)
INTLUY o (o-o-e)

Prerequisites: -

ITIRUNDU: -

A course designed on cycling instruction for safety, fitness, riding techniques,
posture, communication, knowledge of the equipment and hazards, for
recreational and commuter cycling
néngnsfosnuuviieasunsddnseuiionnuuasndis nseendidsnie naia
M598nse1u viwnensdeans mnufifertugunssitazdunsedmiunisidnseu

WaNSWNKaUNE Ul NISLAUNNG
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ICGP 106 | Discover Dance 1(0-2-1)
a . 1 6
AAANLIDT AU e (o-o-0)

Prerequisites: -

ITIRUNBU: -

A dance based course of current forms and techniques in one or more
categories:  African/Jazz, Worldwide Dances/Latin  Dances, Professional
Performance Dance, Modern Dance, Hip-hop/Funk
ndngnsmswiusivessuuuuilagiiutazmaiinedisnilassinnusonainvae
Uszinn: wavlsiu / uwda wiusivialan / Wiusasiu nswusinmsuansseduieatdn,
nsusiadell sweon / e

ICGP 107 | Golf 1(0-2-1)
noan o (o--@)

Prerequisites: -

JUeAunNaU: -

A club based game course designed on developing correct grip, stance,
posture, swing, and the knowledge of equipment, rules, regulations, and
etiquette

néngnInsiFeudanaluasilésunisesnuuuaniitewanngudnval vimdunisdu
15U vivnady wazeuSiAeatugunsal sudeudedsduuazessenussuiignios
ICGP 108 | Mind and Body 1(0-2-1)
lumy o (o-v-a)

Prerequisites: -

J1deAuUnNDU: -

A course stressing meditation postures, techniques, movement, and breathing
to achieve the positive mental state

%é’ﬂqm%qLﬁuﬁawhmamiﬁwam% walla nswedeulmn wasnismelaiieliile

anmensanlaiia
ICGP 109 | Selected Topics in Sports 1(0-2-1)
L3BILANIENNNNSTNW o (o-o-@)

Prerequisites: -

FUIAUNDU: -
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Learning concepts, rules and strategies through planned and structured
movements by way of sport or activity to enhance a healthy lifestyle
Bouduufn ndninasiuaznagndlagriiunisiadeulminunuuiey wazlassaing
maedouln lngnsauiviviefanssuiofinyssansnmueAaTinndgunmia
ICGP 110 | Self Defense (Striking) 1(0-2-1)
Awdesiud (M3glaw) o (o-o-0)

Prerequisites: -

INTIAUNDU: -

An external martial arts (striking) course emphasizing hard physical impact and
exertion, muscular strength and tension, maximizing speed and power,
through the body coordination

wdalgnislesiudiniguen (M3glaw) WunssedszezUsedanianienin uay
N1599NNHINY mwmvﬁmiwaaﬂéﬁmﬁa LLﬁ%ﬂ’JW@JaﬂﬂJ@\‘iﬂéjﬁJL'ﬁ@ LﬂﬂJﬂ’J’]@JL%’J b
WAIUHIUNITUTZATUIUVDITNNY

ICGP 111 | Self Defense (Grappling) 1(0-2-1)
Fodostiud (M) o (o-lo-)

Prerequisites: -

JeAunau: -

An internal martial arts (grappling) course stressing timing, awareness,
precision, and techniques, using the body leverage for throwing, take downs,
pins, and submissions

Aauzmssednielu (Mawidesjy) mawiudosnisdunar msiud mnuusiug way
wadalngldmssnseduiumedioniamies msvuda nsasimiine uasfune

Uagw
ICGP 112 | Soccer 1 (0-2-1)
Wnuea ® (o-b-a)

Prerequisites: -
FysAuNDU: -
A ball based sport course stressing alertness, ball control, including dribbling,
passing, trapping, shooting, ball movement, game play, and development of
strategies through drills and competitive play
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ndngasmaidugnuealasitiunisidsundon nsnuaNgnUea TINFeNITAIgN
nsdsgn MIRngnuea MeiUszy Msedeulnivesgnuea MstauNLLAZAS
WanagnsHunsndeukaznsLay

ICGP 113 | Social Dance 1(0-2-1)
dane ® (o-o-e)

Prerequisites: -

JeAunau: -

A dance based social sport or activity course of choreographed movements,
styles and regulations from the International Ballroom (Standard) and the
International Latin dances
wé’ﬂqmsﬁmﬂW'5Léfu%"mwéfmw‘%aﬁfﬂﬂiimmiaamwumim?’iaulmmaamLéfu
JULUU 4agtadeAuaInNnIsiusIve9sen utIuIgIF (MINLIATIIY) WaENITAUT
WUUASAUTEAUUIUNIYIA

ICGP 114 Swimming 1 (0-2-1)
PRI o (0-v-@)

Prerequisites: -

FUeAunau: -

A water based sport course stressing swimming techniques, breathing, and
knowledge of buoyancy, propulsion, and water safety

%aﬂﬁ@iﬂW’WINU’] mmummﬂmmwm ﬂ'ﬁ‘ﬁ’]ﬁﬂﬁ] LLﬁuﬁ’J’]ﬂJiLﬂEJ’Jﬂ‘Uﬂ'ﬁWENGD
LLﬁ\‘i“U‘ULﬂai’JULLauﬂ’J’]MUa@ﬂﬂﬁm’NU’]

ICGP 115 | Tennis 1(0-2-1)
wuila o (o-o-0)

Prerequisites: -

JUeAunau: -

A racket based sport course of techniques, strategy, erip, serve, same play,
ball tracking, timing, shot control, through drills, live ball hitting sessions, and
competition

wanansn1sutstuusning (nuda) laeldmada nagns du @S wuiny n1sinaiy

an N33V NMIMIVANMIYINAZLUY MIENgau nsAvealunuduaznsway
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ICGP 116 | Volleyball 1(0-2-1)
J0aladuea o (0-o-)

Prerequisites: -

JdeAunau: -

A ball sport course emphasizing passing, setting, serving, developing strategies,
positions, game play, teamwork management, and communication
wingestimaugnUea  Tatunsdgn madngn MaEs nsiannagns
AuLElay nsiaun msudmsaulufiuwarnsieans

> Core Courses

ICMB 201 | Business Statistics 4 (4-0-8)

#0ngsng < (e-0-)

Prerequisite: ICGN 104 Mathematics and Its Contemporary Applications
dsAunou: ICGN 104 adinenanskaznsussendsivady

Basic statistics, probability distribution of random variable, estimation of
hypothesis testing, a variance analysis, a probability distribution, chi-square test,
correlation analysis and regression equation; programming application for
statistics, and the use statistics to make business decisions

flugnumneadd nsuanuasnraniasduresinlsdy nénnisUszanmuan mavadou
AUNAFIY NMTIATIENANULUTUTIY NM3ns¥A1eveIAInNUtazdu nsvaaeulad
wAds MRS Randuiusuavaunisanaee NslElusunsuUseendnisadn nslyd
atalunsiindulaniegsng

ICMB 205 | Microeconomics 4 (4-0-8)
WITYFANENSIANA & (€-0-)
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Prerequisite: ICGN 104 Mathematics and Its Contemporary Applications
Fwdsfunaw: ICGN 104 adlnranswasnsussenaTvade

Introduction to microeconomics principles; economic scarcity; opportunity cost;
demand and supply; elasticity; consumer behavior; producer behavior;
production costs; pricing theory; market structure; utility analysis
nqufiesugmansganiaiiesiu Anudiiamaassgmans duyuandelona guasd
LazgUNIU ANUEANEY NOANTTUAUTINA NOANTIUNKER AUNUNITNER NBRTIA
lAssasnatn nMaTzviesTauselomy

ICMB 206 | Macroeconomics 4 (4-0-8)
LASYANANSUNNA & (€-o-w)

Prerequisite: ICGN 104 Mathematics and Its Contemporary Applications
Fwdsfunau: ICGN 104 AdlaranskayNsUszenaTINade

Data of macroeconomics, problems and issue related to economic
environment, Gross Domestic Product (GDP), Consumer Price Index (CPI),
multiplier, unemployment, inflation, money market, interest rate, fiscal and
monetary policies, IS-LM model, AS-AD model, international trade, exchange
rate, Mundell-Flemning model

TOURAN1ITLATYFNAUNAA Hymuagdssdiuiifeidestuanimndeumaasusia
HandugiuIaTInaglulsema dutsaigusian ngudainsey/minn 113319910 [y
il mannn1sdu eende wuudaesgasnmsuemaIANanAR (LUUTIABA IS - LM)
WlguIuN1TRULATNIIAGT LUUTIABINAIALATEFNANMAIA (LUUTIaY AS-AD) N15AN
seninUsEna Snsuanidsy wuudiaewnainasugiasenineUseme (Mundell-

Flemning)
ICMB 207 | Management of Business Information 4 (4-0-8)
N159AN"590LATINA & (€-0-%)

Prerequisite: ICGN 104 Mathematics and Its Contemporary Applications
FwdeRunieu: ICGN 104 adinAnansiaynisussendsiuade

Management business data and model, connecting data, shaping data,

combining data, characterizing data, building data models, scenario managment,
83




S

Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College
TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
Course . .
Course Title Credits
code

goal seek, data tables and DAX, pivot tables, columns and measures
calculations, visualization of data, reports, visualizers, dashboards
N153AN13YOLANNGINA, miL%'awia%’azga n1sUTudeya n1ssudeya NITEYRNYML
Toya wuuTIaeslaya N153IANTTANIUNITAI NMIAUMITaYE DAX NTLERIANTI Pivot
NSAWINARALLILAYAYIAAT N5 INTBYE TIN1T NMTUARININ LATUBIA

ICMB 213 | Financial Accounting 4 (4-0-8)
N5UETNTTRU @ (€-o-w)

Prerequisite: ICGN 104 Mathematics and Its Contemporary Applications
FwdeRunieu: ICGN 104 adinFnansuaynisussendsiuade

A preparation of financial statements, recording and classifying financial
transactions, characteristics of various types of accounts, accounting principles,
and usefulness and limitation of accounting information

N33R0 8UTYBRAAITUNITRU NTTUAN N1STIMUNTINTTUNINNITRY SNYzanIe
Yoy vliacie nannsUnd siufeuseleniuay dedrinvesdeyanianistayd

ICMB 214 | Managerial Accounting 4 (4-0-8)
N5URYTIN15IRNIS @ (€-o-w)

Prerequisite: ICMB 213 Financial Accounting

10sAuAoU: ICMB 213 N13UgTn1Ru

Basic cost concepts; the cost accounting systems; uses of management
accounting for planning, control, performance evaluation and decision making
purposes

= [

LA UALUUaY seuutndauny n1sUssendlddnydnisdanisiionts

o

THHU NMIATUAN NFUTEURANIALTUNY LavnTinaula

ICMB 215 | Business Finance for Entrepreneurs 4 (4-0-8)

n15RugsAiadmTugUsEnouns < (e-o-a)

Prerequisite: ICMB 213 Financial Accounting
UsAuAou: ICMB 213 n15UgTn1TRu

An introduction to the principles of financial management, the role of finance
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with the firm and its objectives; topics including time value of money; the
valuation of financial assets; capital budgeting techniques; risk and return
calculations; methodologies for determining the cost of capital; as estimation
and forecasting of cash flows; and the project evaluation
wENNsIANIsMINTRNTUEY utnumeazdhninenansiulussdng msinsien
YBIRUAIUAT NTUTHHUYAA1YDINTIAITNNITRY N1TMIAUNUVBIUNAIIUNY
wmAdAnsTnsuYsEanaiuiuruLazinasinisindule Audssuaznanauuny
ARBAIUNSUTTIIINISNTERARUana e Useiunalasenis

ICMB 216 | Business Communication 4 (4-0-8)
MsAeanTN19gIna < (€-0-3)

Prerequisite: ICGN 104 Mathematics and Its Contemporary Applications
Fwdsfunau: ICGN 104 adlnranswasnsUssenaTIuade

Accuracy and logic in writing, presentation of business development project,
interpersonal communication, intercultural communication, conflict
management, negotiation, written commmunication, oral communication
AIUYNABILATWMANAIUNITREY N15UNAUDLATINIUAIUNITHAIUITIAD N3
Ansedoansseninsyana Nsdeansszsineimusssy Msdnmsaudauds Mg
msdeansfiiduatednueldnes n15191 89190 sdeansieuinilan

ICMB 222 | Principle of Marketing 4 (4-0-8)
NANNIINAA & (€-o-)

Prerequisite: ICGN 104 Mathematics and Its Contemporary Applications
FwdeRunien: ICGN 104 adinFnansuasnisussendsiuade

Marketing concepts, the role of marketing in organization, creating-
communicating-delivering-exchanging product and services that having value to
customers and the society; customer needs and wants, consumer decision
making process, marketing information and research, market segmentation-
targeting-positioning, product development and life cycle management; pricing,

channel management, marketing communication, customer relationship

management
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WUIAAVIINITARA UNUIMTBINITRAIAReN1SAnAulaTeIeddns nsade-deans-ds
uou-uaniasududazuinisfiauauiguilnauazdsay audeanisuas
N38UIUN15ANAUIIVRINAT TOUANTAUNALAYNITITLNNITAAIN NITRUINGUANAN
m'iﬂ”muﬂaﬂml,ﬂmma NITINELNUINNNITHAIA NITHAUILAE wmmwaaum
WazUINIS miﬁ]\‘ii’]ﬂ’]LLauﬂaEJ‘VlﬁﬂTLliWﬂ”l ms'«mmwaﬂmamsmwma nMsdeansuas
ALEEUN1INATN, miaswLLaziﬂmmmamwuﬁmﬂugﬂm

ICMB 235 | Management and Organizational Behavior 4 (4-0-8)
N139AN3 WATNEANIINDIANT < (€-o-x)

Prerequisite: ICGN 104 Mathematics and Its Contemporary Applications
Fwdsfunau: ICGN 104 AdlaranskayNsUszenaTINade

The role of managers in an organization; behavioral and administrative theories
and concepts needed to succeed in the modern organization; organization
structures; organizational changes; motivations; leadership; managing work and
team; teamwork

unumyesfuinslussdng nguimimainssuuaznisudms uenuaeisuduly
msUszavanuduialussdnsiinalie suluulaglaseaiieesdng amnudsuutasly
03Ans ws3gele Anaduih nmsdanisnuuasiivau nsianuluii

ICMB 236 | Human Resources Management 4 (4-0-8)
NTUIMITIANTNINYINTUAAR < (e€-o-)

Prerequisite: ICGN 104 Mathematics and Its Contemporary Applications
FwdeRurieu: ICGN 104 adinAnansiarnisussendsiuade

The HR trends and challenges in the modern workplace; investment perspective
of HRM; social responsibility perspective of HRM; roles of a strategic human
resource manaser; comparative industrial relations; organizational analysis and

work design; HR planning, recruiting, selection, evaluation, training and

development, compensation and benefits; workforce diversity
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wwalduuaganuvmesuninensyanalussinsgalml nsawulunineinsyang
NFOUAINUTUNAYOUADFIANTUNITUSIINITNGINTUAAR UNUIMVBIUTIITNTNENT
UAAA LSINUANITUSITAUSEUTIEY MTIATIEREIANITLAYNITEDNLUUNITNIU N3
NUHUAIIAU NISARATIYAAD N1SUTTIIUKNAIY NITOUTULALMTHAIUIYAAINT
Rupleularaiainig msuimsianisanuvanvatsngluednis

ICMB 237 | International Business Management 4 (4-0-8)
N139AN5557A5ENINaUsEINe & (o)

Prerequisite: ICMB 235 Management and Organizational Behavior

Fwdsdunau: ICMB 235 N153ANTHATNOANTIUBIANT

International business operations; organization structure; finance and accounting
systems; taxation systems; marketing strategy; cultural differences; global trade;
capital markets and economic growth; the impact of regional trading blocs;
corporate global competitiveness; global strategies
LWINNNISUURT0955058NnIUTEmA 1AT9a31999ANTS SPUUNTRULAENTUNT
seuudy@A10NE Nagnsn1InaIn AMULANAIAILTAILETSE N1sA1sERUlan N3
AUlAYDLATYNUALAAIARLNU NANTENUIINNISAANUNNNITATEAUNTNIA NS
wUstusEAUlandmSuUTEN wag nagvnssyaulan

ICMB 310 | Business Law 4 (4-0-8)
NOUUNBTINT < (¢-0-3)

Prerequisite: ICGN 104 Mathematics and Its Contemporary Applications
FwdeRunien: ICGN 104 adinFnansuasnisussendsiuade

Introduction to laws, contract law, tort law, personal income tax, corporate
income tax, other taxes and duties, company and partnership laws, property
law, sales, service, lease laws, loan, mortgage, pledge, guarantee laws, agency
laws and employment laws, intellectual property laws

uminguang nguineiieriunsihdyan nmsasdanguang ERuldyanasTIem
MERUlATIAYARE, NMPBINTAY NYUMUEUTENLAZINUEIN NgMUenswEdu N3
18 N5AUINIT Msudunguanedyan N1537ue N33 N1sSuYseiu nguane

YBINUIEIURALNITINNUY NYUIENINEFunadayay
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ICMB 311 | Business Ethics and Sustainability 4 (4-0-8)
FFYTTIUNNGIAD wazAUEIEY < (€-0-)

Prerequisite: ICMB 214 Managerial Accounting, ICMB 237 International Business
Management, ICMB 310 Business Law

ndeAuneu: ICMB 214 NM5UyAin133ans ICMB 237 N159AN13§35N9581NIN9UsENA
ICMB 310 ngvsnegsna

Analysis of ethical and sustainability concepts, implications of ethics and
sustainability in business decisions, social and business-related environments,
application of ethical principles, ethical issues in the organization and external
environments.

MsATEiLAn U sTTIRALANNETY waRnReafuTSEsTIILazA B Ul
n138ndulaniagsna anmuwIndeun1ediALwarssia n1sussendlinanisesssy
NaNN1591199385 550 I UBIANTULAZAN TNLINADUN B UDA

ICMB 312 | Management Science 4 (4-0-8)
WPIAENINITIANT < (€-o)
Prerequisite: ICMB 201 Business Statistics, ICMB 207 Management of Business

Information

Fwdefunieu: ICMB 201 afiAgsia ICMB 207 N133AN15Ueyagsna

Application of quantitative analysis techniques, linear programming, network
models, decision analysis, business simulation
n13Usrendldmaian1siasemideliunn nseulusunsudady wuudiass
PA30UENTIATIBINTAREUL N13T180IM9gIRa

ICMB 314 | Operations and Project Management 4 (4-0-8)
N199ANIALEUIIULAZUIISIATING & (€-o-)

Prerequisite: ICMB 312 Management Science
F1sAuAou: ICMB 312 Inemansinnig

Modern concepts, models and tools for planning, organizing, staffing, leading

and controlling the production, distribution of goods and services
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LUIAATMY LUUTIADILALIATEILDEINSUNITILEY N1SUSEAIUIY NISIANTS
UYAAINT NITATUANTEUUAIENITNERN N1INTEIWAUAIRAAIMNTTUNITNEALAENITIA

UIMS
ICMB 401 | Business Innovation and Entrepreneurship 4 (4-0-8)
winnssumsgsnanaznzmsdugusenaunis < (€-o-a)

Prerequisite: ICMB 222 Principle of Marketing, ICMB 236 Human Resources
Management, ICMB 311 Business Ethics and Sustainability, 4th Year Status
Furdedunou: ICMB 222 ann13nan ICMB 236 A5UTNISIANIINITNEINTUYLE
ICMB 311 93us33umsgsianazmsiamagnedsiu Tndnundudi

A study of entrepreneurial business strategy and innovation; the development
of business plan; the new business ideas generation; the new business model;
vision and mission, organizational plan, marketing plan, human resource plan,
financial plan, risk management plan, action plan
nAgNSHArLINNTINNNEIAAVRRUTENOUNS NMITARIVILKLTINT NMTATIMUIARTIAY
sl sUsvugsialud Fdeviriuasiusia WiUaIANT WNUNITAAIN WHUNSNEINTULYE
LHLNIUSNTATIESS LU TR

ICMB 402 | Business Strategy 4 (4-0-8)
NALNSIINg & (¢-0-)
Prerequisite: ICMB 222 Principle of Marketing, ICMB 236 Human Resources
Management, ICMB 311 Business Ethics and Sustainability, 4th Year Status
Furdedunou: ICMB 222 ann13natn ICMB 236 N5UTNISIANIINITNEINTUYLE

ICMB 311 93us33umsgsiakazmsiamagnedsiu Tndnududi

A study of strategic management; fundamental element of the organizational
management strategy; process and frameworks of strategic management; an
examination of both internal and external environment; competitive advantage;
an identification of organization’s mission, objective, policies and business
strategy; foundation of a strategic analysis including the industry and company

analysis; strategy formulation and implementation

N13ANILUIAAKATNITUTINTBNAYNS DIAUTENBUNUFIUVBIYNSANAASNITIANTT
89
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DIANT NIEUIUNITWAZNTBUNISUTINSLTINAagNS nsnsaaaeuanimuwandeuiianiely
wazn1euen ANUlaWIsunamsudaty msimuningUseasinisia uleuieuasng
gnSMIgIRaTesesAng HugiurenITinszidnagnisuiinmsinnesigaanunsam
WAZUSEN MIMnUAYNSAEnuazN1IALTuNY

ICMB 490 | Career Preparation 1 (1-0-2)
NFLHTEUDIYN o (0-0-b)

Prerequisite: Juniors

Ardadfuriow: dhAnu Ui o

The use of design thinking approach to develop self-awareness skills and
prototype future career; self-assessment of knowledge, skills, people, and
conditions; self-inventory of lifestyle and value; conducting effective career
experiment; career vision, and life mapping exercise, and action plan to pursue
the target career
mﬂ%’umﬁmmiaamwuLﬁaﬁwmﬁ'ﬂwsmﬁuimmamﬁammamazé}'uLL‘U‘UﬂTﬁ
Usgneuodnlusuinn nsuszifiunuedludiu anud vinwe yanauazteuly nns
axviouluduinTinuazaman nsvaaesnuenTIwiiiuszansnm Temisiueidn
nMsvhuuTInuazuUiRn st duldmuandmangendn

> Major Required Courses

ICMK 351 | Consumer Insights - A Qualitative Approach 4 (4-0-8)
oyl UILAA - TBN1ITIRUNIMN & (¢-o-)

Prerequisite: ICMB 222 Principle of Marketing
Jdedunau: ICMB 222 ©dNN1AATN

The importance of consumer insights, psychological aspects of consumer

behavior, the role of qualitative approach in discovering insights; qualitative
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research procedures; qualitative data collection methods, focus group, in-depth
interview, observation, projective techniques; data collection and fieldwork;
data coding, qualitative data analysis methods; interpreting insights, turning
insights into marketing ideas

AnuddyreInIsfundayaldedn fugiudainerduilng unumvesnisiteids
aunnlunisdunideyaiddniidrdydenszuiunisdndulovesfuilaa
N33UIUNITITIAUAIN TBNITNUTIUTINTOYATIAUAIN NITAUNUINGN N3
dunwalszaudn nsduna wadian1sanenm nsiudeyaniaauiyu nsiswa nns
Inszideyalanunin nsinuuasfumdeyaidadn maulaseyadedinlmiu

Uszlewison1snan
ICMK 352 | Market Intelligence - A Quantitative Approach 4 (4-0-8)
WINRAIN - 35N 19TIUIUN & (@-o-x)

Prerequisite: ICMB 201 Business Statistics, ICMB 222 Principle of Marketing
ndeAune: ICMB 201 @0iRgsna, ICMB 222 #ann1snann

Marketing research tools, techniques, and process to arrive at conclusion;
identifying and collecting information, analyzing and interpreting the data, using
data to make decision

nsliiedesile walla waznszuviumTemenisnaiaiioussateaunisszyuas
unuteya mlneiuarmsinrmdeya msliteyaiiiodndul

ICMK 353 | Consumer Behaviour and Decision Making 4 (4-0-8)
nyANIIUEUTINAkAENIARAULR & (@-o-c)
Prerequisite: ICMB 222 Principle of Marketing

UIAUNaU: ICMB 222 1dNN15AATN

A study of consumer behavior, the decision making process, psychological
responses, and sociological influences on the consumer decision; consumer

decision and its impact on marketing decision; formulation of marketing strategy

in response to the consumer decision behavior
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n1sfnwingAnssuduilan nszuiuns n13dndula nsnevausInITAIneT way
ansnandnuinerdenisandulavesiuslan nsdndulavesiuslaauasnanseny
sonsandulaniansmain nMsivuanagudnissaanLilonuaLe IeNngAnI T
nsinaulaveruslan

ICMK 361 | Digital Marketing 4 (4-0-8)
NSAAARINA < (€-o-a)
Prerequisite: ICMB 222 Principle of Marketing

UeAuneu: ICMB 222 vannsnann

An overview of digital marketing, online marketplace analysis—macro and micro
environment; online customer personas and decision journey; the digital
marketing process; objective and budgeting for digital marketing program,; digital
marketing tools; developing a digital marketing program; evaluation of digital
marketing project

AMMNFINNTAAALULEARTTE N1TIATIBRANINLIRGOUNINITIAIRERUlal N15AnY
Aoruandnvurvesuilnaseulay uasnginssunisdnaulatedudluguuuy
ooulay] nszurumsiaiununInaialugafavia imsuazauUszanaildlunis
Fovhumunsnanalugaiavia in3esilensnanslugaddsia nsdnvhusunsnansluge
ARTa NIUTHIIURAUNUN TN UL ARTYIA

ICMK 461 | Marketing Strategy for Sustainability 4 (4-0-8)
nagmsmsRamLiteALd By & (¢-o-)

Prerequisite: ICMB 222 Principle of Marketing and 4th year status

Agrdaduriou: ICMB 222 nénmsnanauazdndnuduid «

A macro-environment analysis, an opportunity and challenge analysis, vision
and mission; branding strategy, product strategy, pricing strategy, distribution

strategy, communication strategy, innovation strategy, erowth strategy,

defensive strategy; sustainability concept, sustainability impact assessment
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AN IATIENANINBIAFDUTLAUUNAIA N1FILATIZI LN dkazANINIglunanm

Weyimiuaziusia NagnsnIIdUAT NALNSAUAILATUSNIT NAENSNITAIIIAT NALNS
Yo19InTIMNg Nagnsn1sHoaIINIINAN nagnsuInnTIU nagnsnsiule nagns
msUasiudiuninan wAnANSEY NansEnuReAUEIEy

> Major Elective Courses

ICBE 471 | Markets Structures and Pricing Strategies 4 (4-0-8)
1ASIETNRINRALNALNTNITAITIAT & (€-0-x)

Prerequisite: ICMB 205 Microeconomics, ICMB 206 Macroeconomics
FdsAunou: ICMB 205 LAsEgAanIgania, ICMB 206 LATEFANENTUMIATA

A study of firms behavior, different market structures, an economic analysis of
game theory, firms decisions; competitive market, monopolistic and imperfect
competitive markets; theory of pricing decision, pricing issues, pricing framework,
value creation process, price structure, strategies and tactics; strategic firms
entering mode, differentiate product, choice of vertical boundaries and
procurement decisions, and the advertising investment
ANWINGRNITUVOIUTEN AMURANAIINIILATIATINITNAIN N1TIATIZYNY
WISUEANEARSURINGBENN N13FRAUlIUBIUTEN Ussnnn1suaaturenain N13aann
wuugnuIakazliynun nguinisiiruaiial ngunsindule lassainesan
NIPUIUNTATNYAAT NAYNSUATYNTITNTAIMUATIAT ENTAEATUTENNITUINEIA
ArLANAIIARS T M3datedning nisasmudunslewan

ICMI 331 | Global Losgistics and Supply Chain Management 4 (4-0-8)
nsInnsviaslgaumuuasladandseaudseing < (€-o)
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Prerequisite: ICMB 237 International Business Management

wndeAune: ICMB 237 MM59ANNS§INRTENINeUseina

An examination of international logistics management; upstream and
downstream business activities namely, procurement, demand forecasting,
operations and production, warehouse and distribution center, logistics network
design, supply chain technologies, transportation mode, and the inventory
management

LUININTIANIIIE U LAz ladafnd sendneUsene NsEUIUNIT N139ANTS
Auduaruinis Mnduinuiatated SusiwfiRansausineg dud nisléindeingiv
MIIRNITUALNIINEINTAAUADINITVBIGNAT N15uUsTUTRgAY Msdmnuaudway
N159ANITAUAIAIATY N1TNTLANWAUAILAZFDINIINITINIINUIY A1TDOALUY
w3etneladaind wmaluladifienisinnisladafind wazn1sdndsduiuazudnistdle

anAn
ICMK 354 | New Products Management 4 (4-0-8)
QUERCRUEARIERALATYY < (@-o-a)

Prerequisite: ICMB 222 Principle of Marketing

F109AUNaU: ICMB 222 #dNN159a19

An examination of managing the new product development process of bringing
new products and services to the market within a strategic content; sources for
identifying opportunities; techniques for idea generation; methods for concept
development and evaluation; creation of perceptual maps; approaches for
product and marketing development; conducting business analysis for a new
product; strategies to position new products; types of market testing;
formulation of new product launch strategies; assessing product line impacts
N13A52988UNMIIANISNSEUILNS AR SusTvaiiiotiauendnSnriuazu3nis
Tmignarnmelutenidanagns fuselunisusilonma wadanisadsauda 38013
WAILIWUIAALAZNITUTELTUNS mia%fmmuﬁ%’ui WU NNITHAIUINEA S LAY
M3mann MiATIginsssRadmiundafasiinl nagnsiitennsiuvissdn sl

USELANYRINIINAdaUnaIn Nsivuanaensnsiadindndaeiivi nsuseidiung
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NSENUVDIANYNAN TN

ICMK 355 | Integrated Marketing Commmunications 4 (4-0-8)
N1SHOANINITNAIATIYTAINIT < (€-0-)

Prerequisite: ICMB 222 Principle of Marketing

UIAUNDU: ICMB 222 18NN15AATN

An exploration of the nature and purpose of advertising and sales promotion in
accordance with an integrated marketing communications perspective; showing
how these activities will fit into the general process of marketing management;
addressing marketing objectives and budget, target audience selection, the
communication objective, the creative strategy, the integrated communication
strategy and the media strategy

anudlafefudnvuruay inguszasdveimslavauarnsduaiunsnatn fides
AdestULINAINARYRINTADAN I IAANATeYTINNS MIuaaslifiude s
yoshanssudeansnisnaIafunsusmsianisnsaain msivuainguszasinnanis
paAkazauUsERI Msienngudminedsuans fngusvasdlunisdeans nagmdnis
afuassralaman nagnsnsdeasnmInanidaysanns uaznagnsnislide

ICMK 362 | Strategic Brand Management 4 (4-0-8)
ﬂaqms‘mﬁmmimﬁuﬁﬂ < (€-o-a)

Prerequisite: ICMB 222 Principle of Marketing

UsAUNaU: ICMB 222 %8NN15HAIN

A strategic planning perspective to explore theories, concepts and tools
applicable to the management of a brand; perspectives of consumer-based
brand equity; types of brand strategy; coordination of brand marketing
programs; mapping of brand associations; the development of a brand audit;
measurement and interpretation of brand performance; management and
growth of brand equity; approaches for brand expansion; alternative brand

architectures; strategies for brand reinforcement and revitalization

HUNBINITINHHULTINALNSINBA1TIING B WA kaziAsollafwmunzauiunis
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Fansnsndud yuueswesnsdudidstuguilag Ussianvenagninsdud ns
UszauauuadlUsinsun1snaInvems audn n1svunufinuduiusveinsiaus
NSNAILINITHTIVFOUATIEUAT N1TIALALAITAANUNANITANTUIIUYBIATIEUAT NS
IANITUAZNISAUIATDIRTIEUAT LUINNNITVLIIATIEUAT N9GenvesdanIUnenssy
P3AUA nagnsAmSUNTIASIAaLUTUR LA 5T

ICMK 451 | Distribution and Retail Channels 4 (4-0-8)
YBINNNTINNUBLALIDINIIN1TAIUEN @ (€-o-x)
Prerequisite: ICMB 222 Principle of Marketing

v1UAUNBU: ICMB 222 #ann159ain

The accessibility of product and service through the distribution channel; setting
up distribution strategy, designing distribution structure, and managing
distribution channel from manufacturer’s and retailer’s perspectives by
answering channel members’ and consumers’ needs; the impact of marketing
channel decisions on marketing strategy
NSANAAAUILALUTNINIUYTBIMNINITINT MUY, N15IRINNEYNSNITTATIMIE
N1590NWUULATIATINITINTINUNE WAENITUSMITYRINNNITIATIMUILAINYLNDIVDY
Ananuazffuanifiensuaussnnudonisvesgduaziuilan nansenuveanis
Andulan1tomINMINAINFBNALNENITNAIN

ICMK 452 | Business Marketing and Selling Strategy 4 (4-0-8)
N1INAINNIATIND LAENALNSNITVIY < (€-o-c)
Prerequisite: ICMB 222 Principle of Marketing

UsAUNaU: ICMB 222 %8NN15HATN

Understanding the nature of organization buyers and its buying behavior;
business buyer segmentation, customer relationship management, pricing, and
product development; basic components of selling function; tools for selling
process

ndnauAnlunsUIssRkagginssunstessinesdnandisd n1sdanisngu
aNA1NIATINT N1SUTMITANLAUTUS M9RI3IA7 waznsmINEn g mTugnan

W1dYe 99AUTENBUMIUIBAUAITININAIATING NTLUIUNTVIUAUAUALLATOWD
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code
ICMK 453 | Global Marketing Strategy 4 (4-0-8)
ﬂaq‘mémsmmmmﬂa & (€-o-a)
Prerequisite: ICMB 222 Principle of Marketing, ICMB 237 International Business
Management

AUIAUNDU: ICMB 222 ann15naia, ICMB 237 N159AN1553A95ENIN9UTeInNe
Differences between single country marketing and international marketing;
global economic and trade environment, global social and cultural
environment, global political and legal environment; emerging markets’
characteristics, developed markets’ characteristics; segmentation, targeting, and
positioning in the global market; market selection process; mode of entry; the
marketing strategy in foreign markets
AULANANTENINNTAAALUUIZINALAZNITAAINTENINUTEINA ANINLINTONNIY
LATEFNAUAZNITAT ANTNKIAOUNNAIANLAL TAIUTTIU ANINEINGOUNINTITHI DAL
nguue dnsazvesmatntulsEmaidaiamT dnvaenainvesUsenantmLILE,
N1SHUINANNAT N1sARERN kagn1siruagadulunaialan nsruIuNIINITIELN
AAA NAENSNISERNATN NAENSNIIAaIRAtUANUTEIMA

ICMK 456 | Special Topics in Marketing 4 (4-0-8)

WTORLAYNINIINAA & (€-o-x)

Prerequisite: Juniors

Aprdadudew: dhAnwtudil m

A study of contemporary issues, industry trends, theories, and best practices in
marketing in response to the changing business environment
ms@nwdgmisary, wualidugeaimnssy, nquiuasnsujuianalusunimas
[lemeuaLesHeNSIUAsULUAYDIEN MWINEBUMNITIAA

ICMB 496 | Practical Business Training — On Campus 8 (2-32-10)

TAs9N5EnUY — nelunrninede & (0-mo-®0)
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Course . .
Course Title Credits
code

Prerequisite: Seniors, ICMB 490 Career Preparation

Stauniou: TANTUUR < ICMB 490 MsisuuenTw

An U n-campus internship program at Brew & Bev Bistro providing practical
business experience for MUIC students; applications of business knowledge and
skills learned in class; a summative evaluation of students’ teamwork,
analytical thinking skills, innovativeness, ethics and sustainability, and
management knowledge and skills

Tassnsiinaunelunming1ded Brew & Bev Bistro TWuszaunisainiagsfaiidu
Uselomidniudndny MUIC madszgndldanuinisgsiauasinuedilégousludy
Sou myvszdiulpgaguludiuresinwenisinuluiivvesinGeu inven1sAnids
g mmAnaieassd uinnssy slesTTLaza NP unaenIuANL LA INYY

A159RNTS
ICMB 497 | Practical Business Training — Off Campus 8 (0-40-8)
1ASINISHNY — NYUBNUWINGaY & (o-<o-a)

Prerequisite: Seniors, ICMB 490 Career Preparation

Sefadunew: TnAnwaue &, ICMB 490 n1SLASEUDITN

An internship program in off-campus organizations providing practical business
experience for MUIC students; applications of business knowledge and skills
learned in class; a summative evaluation of students’ teamwork, analytical
thinking skills, innovativeness, ethics and sustainability, and management
knowledge and skills
Tasinsinaunmingndefuesdnsnisuenllsyaunisainisssaiidulselevi
dnfutinfny MUIC MsUszgndldanudmagsiauasiinuedldGouslututou ms
UszillulpeasUludiunesinvenisinuduiivvesdndeu Wnvensandainsizi

ANUANATINETIA winNTIU AUsTTHLAYANSBURARRIUANS LAY TINYENTIANTT
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

3.2 Name, Surname, Identification Number, Academic Position, Educational

Qualifications of Lecturers

ID No. 31009033 3xxxx

Administration of Chulalongkorn
University, Thailand 2012

M.S. (Analysis, Design, and
Management of Information
Systems), London School of
Economics and Political Science,
2003

B.A. (Economics), Chulalongkorn

3.2.1 Lecturers in Charge of the Program
Educational Qualification Latest Academic
Academic
No. Name (Field of Study)/ Institution/ Year Products in the past
Position
of Graduation 5 Years
1. | Ms. Kandapa - Ph.D. (Business Administration), | Metharom, P. &
Thanasutha Thammasat University, Thailand, Thanasutha, K. (2016).
Private Labels Purchase:
2016 .
ID. No. Integrating Effect of Store
M.B.A. (Marketing and Finance), |, _
3120101795000 . . mage, Store-Category
Sasin Graduate Institute of Association, and Branding
Business Administration Strategy. SIBR-RDINRRU
Chulalongkorn University, 2016 Conference on
Interdisciplinary Business
Thailand, 2003 .
and Economics Research,
B.S. (International Business), 5(3), 1-9
Georgetown College, USA, 1999
2. | Ms. Apiradee - Ph.D. (Marketing), Sasin Graduate | Wongkitrungrueng, A.
Wongkitrungrueng Institute of Business (2015). From “Tom Yam

Kung Crisis” To “Bangkok
Shutdown”. Proceeding
of the International
Conference on Tourism

and Business, 131-139.
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

P Educational Qualification Latest Academic
No. Name bosition (Field of Study)/ Institution/ Year Products in the past
of Graduation 5 Years
University, Thailand, 2002
3. | Ms. Olimpia Cavosora - D.B.A. (Marketing), Thammasat Vithessonthi, C. & Racela,
Racela University, Thailand, 2005 O.C. (2016). Short-and
M.B.A. (Business Administration), | Long-run Effects of
Passport No. Pittsburg State University, USA, | Internationalization and
530599xxx 1995 R&D Intensity on Firm
B.BA. (Fconomics and Performance. Journal of
Marketing), Pittsburg State Multinational Financial
Management, 34, 28-45.
University, USA, 1994
4. | Mr. Chanchai Assistant | D.B.A. (Business Administration), | Selitto, C., Fong, M. &
Phonthanukitithawor | Professor | College of Business, Victoria Phonthanukitithaworn, C.
n University, Australia, 2013 (2016). An Investigation
ID No. 310090378xxxx M.B.A. (Technology of Mobile Payment (m-
Management), Graduate School, payment) Services in
Assumption University, Thailand, Thailand. Asia Pacific
2007 Journal of Business
B.B.A (Business English), Administration, 8 (1), 37-
Rajamangala Institute of o
Technology Borpitpimuk
Mahamek, Thailand, 2001
5. | Ms. Phassawan - Ph.D. (Business Administration), Joungrattanakamjorn, W.
Suntraruk Assumption University, Thailand, | & Suntraruk, P. (2016).
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

Educational Qualification Latest Academic
Academic
No. Name (Field of Study)/ Institution/ Year Products in the past
Position
of Graduation 5 Years
2010 Economic Variables as
ID No. 362990005xxxx )
M.S. (Accountancy), University of | Predictors of Stock
Illinois at Urbana-Champaign, Market Performance:
USA 2003 EVidence from the
B.A. (Accounting), Chiang Mai Market for Alternative
University, Thailand, 2001 Investment.
Srinakharinwirot Business
Journal, 7 (1), 25-47. (TCl)
3.2.2 Program Designated Lecturers
See Appendix 6
3.2.3 Full-time Lecturers from Other Faculties
No
3.2.4 Part-time Lecturers
See Appendix 6
4. Components Related to Field Training Experience (Trainings or Multi-Activity Education)

All BBA students are required to take either ICMB 496 Practical Business Training — On

Campus or ICMB 497 Practical Business Training — Off Campus.

4.1

Standard of Learning Outcome for Field Training Experience

1. To gain business practice experience in an actual business setting

2. To apply knowledge learned and skills developed in class for addressing real-

world business problems/issues
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3. To develop interpersonal communication skills and demonstrate an ability to
work in team
4. To demonstrate professionalism, including self-discipline, time management,
taking responsibility and a good working attitudes
4.2 Duration
At least 10 weeks
4.3 Schedule and Timetable
For the On-campus Practical Business Training, at least 5 work days/week with a total
of 32 hours/week for practice and a total of 2 hours/week for in-class training.
For the Off-campus Practical Business Training, at least 5 work days/week with a total
of 40 hours/week.
4.4 Number of Credits
ICMB 496 Practical Business Training — On Campus 8 credits (2-32-10)

ICMB 497 Practical Business Training — Off Campus 8 credits (0-40-8)

4.5 Preparation

Students taking the On-campus Practical Business Training, recieve 2-week on the job
training before the official start of the pracial business training to learn from students in the
previous batch.

Students taking the Off-campus Practical Business Training, meet with their internship
advisors to learn about internship procedures, professional etiquettes and expected
learning performance prior to the start of the internship program.

4.6 Evaluation Procedure

Assessment
Evaluator Description
Criteria
Teamwork On-campus Interpersonal skills, diversity
- Advisor 80% awareness, effective collaboration
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

- Employer 100%

Assessment
Evaluator Description
Criteria
- Peer 20%
Off-campus
- Advisor 40%

Analytical Thinking

On-campus

- Advisor 100%
Off-campus

- Advisor 40%

- Employer 100%

|dentification of relevant
information, method selection,

well-reasoned conclusion

Innovativeness

On-campus

- Advisor 100%
Off-campus

- Advisor 40%

- Employer 100%

Identification of business
opportunities, innovative and

practical ideas

Ethics and Sustainability

On-campus

- Advisor 100%
Off-campus

- Advisor 40%

- Employer 100%

Ethical implications of business

practices, sustainability concepts

Management

On-campus

- Advisor 100%
Off-campus

- Advisor 40%

- Employer 100%

Business function knowledge,
project planning, change

management

Discipline-specific

Knowledge and Skills

On-campus

Discipline-specific Knowledge and

Skills
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

Assessment

Criteria

Evaluator

Description

- Advisor 100%
Off-campus
- Advisor 40%

- Employer 100%

5.

*Students receive letter grades based on their performance

Requirements for Project or Research Work (If any)

5.1

5.2

5.3

5.4

5.5

5.6

Brief Description

Not applicable
Standard of Learning Outcome
Not applicable
Duration

Not applicable
Number of Credits
Not applicable
Preparation

Not applicable
Evaluation Procedure

Not applicable
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Section 4 Learning Outcome, Teaching Strategy and Evaluation

1. Development of Students Special Characteristics

Special Characteristics Teaching Strategies and Student Activities

1. 21° century skills and Students develop their 21st century skills through
knowledge (based on P21's General Education courses in the following categories.
Framework for 21st Century ® English Communications

Learning) ® Humanities and Foreign Languages

® Natural Sciences
® Social Sciences

® Health Science and Physical Education
General Education courses serve to enhance students’
core subject knowledge, learning and innovation skills,

digital literacy skills and career and life skills.

2. Global citizen Students become a global citizen who are able to
communicate and work with other people from a
diverse cultural backgrounds through:
® Minor program in foreign languages
® An opportunity to participate in a student
exchange program with leading universities
around the world
® An opportunity to participate in the college and

university’s events both in local and

international arenas
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Special Characteristics Teaching Strategies and Student Activities

® A multicultural learning environment which high
ratio of foreign faculty and a high ratio of foreign

students

3. Core business knowledge Students equip themselves with business knowledge
and entrepreneurial mindset | and skills and develop entrepreneurial mindset
(turn ideas and into actions) | through Core Business courses, mapped with five key
expected characteristics as follows.
® Teamwork
® Analytical Skills
® |nnovativeness
® Fthics and Sustainability
® Management
Students learn by participating in innovative and
practical teaching and learning activities in class
involving external stakeholders and by practicing their

skills through Business Practice Training.

Students develop their own interest and learning
through extracurricular activities including student’s
clubs, student associations, business case

competitions and school events.

Interdisciplinary Elective courses allow students to

pursue a Minor in other disciplines, in order to
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Special Characteristics Teaching Strategies and Student Activities

develop secondary set knowledge, skills and

perspective, which may complement their primary

interest.
4. Specific and updated Students acquire marketing knowledge and skills
knowledge and skills through Major Required and career-based Major

Elective courses, mapped with discipline-specific
learning outcomes. Classes are conducted with the

involvement of practitioners through real-life projects.

Students are encouraged to participate in industry-
related events organized by the college or
corporations to broaden their industry knowledge and

to expand their professional network

Students may update their knowledge in a chosen
discipline by taking a Special Topics course as a Major

Elective course.

2. Relationship between Program-level Learning Outcomes (PLOs) and Professional
Standards or TQF

See Appendix 3
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3. Program-level Learning Outcomes (PLOs), Teaching Strategy, Assessment and Evaluation

Strategy

Program Learning Objectives Teaching and Evaluation Strategies

At the end of the program, successful students will | Students are introduced to the
be able to: concepts of team work by taking
General Education courses and some

Teamwork ,
Business Core courses. The concetps

1. demonstrate an ability to work in a team. . ) )
are then reinforeced in other higher-

1.1. demonstrate effective interpersonal skills. .
level courses requiring students to

1.2. describe the importance of diversity. _
work in groups. Students’ teamwork

1.3. demonstrate their ability to collaborate _ _
skills are then summatively evaluated

effectively with others. . . .
by employers in their practial

business training programs.

Encourage lecturers to adopt diverse

teaching methodologies involving

group work.

1. Group projects/assignments

2. Encourage real-life experience by
engaging students in interactive
sessions with experience
practitioners

3. Business practices both on- and

off-campus

4. Field trips
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Program Learning Objectives Teaching and Evaluation Strategies

Evaluation Strategies

1. Group presentation of the
knowledge synthesis

2. Within-group peer evaluation

3. Class attendance and class
participation

4. Employer’s evaluation

At the end of the program, successful students will | Students initially develop their
be able to: analytical skills in general by taking
General Education courses and some

Analytical Skills , S
Business Core courses. Their skills are

2. think analytically and logically arrive at reinforeced through many class
informed marketing insights for marketing activities in other higher-level
planning and marketing strategy formulation. business and marketing courses

requiring students to think

2.1. identify relevant information to business analytically and to develop logical

1S5UES. marketing solutions. Students’

2.2. select appropriate analytical skills are then summatively

frameworks/techniques/methods to evaluated by employers in their

analyze business issues. . , -
Y practial business training programs.

2.3. logically and informedly arrive at

marketing insights used for marketing Encourage lecturers to adopt diverse
planning and marketing strategy teaching methodologies involving
formulation. analytical work.
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Program Learning Objectives Teaching and Evaluation Strategies

1. Lecture and group discussion of
case studies

2. Assignments and presentations

Evaluation Strategies

1. Written examination

2. Analysis of the case

3. Presentation of the knowledge
synthesis

4. Class attendance and class

participation

At the end of the program, successful students will | Students initially develop their
be able to: innovativeness in general by taking

General Education courses and some

Innovativeness ) L
Business Core courses. Their skills are

3. develop innovative marketing plans/solutions .
reinforeced through many class

for capturing new market opportunities or o )
activities in other higher-level

solving marketing problems. . .
business and marketing courses

3.1. identify relevant business .
requiring students to generate

opportunities/problems. ) ) ) )
innovative marketing solutions.

3.2. propose innovative marketing L . _
Students’ innovativeness is then

plans/solutions to capture new market . )
summatively evaluated in the

opportunity or to solve current ) .
Business Innovation and

marketing problems ] )
Entrepreneurship or Business Strategy

courses.
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Program Learning Objectives Teaching and Evaluation Strategies

Encourage lecturers to adopt diverse

teaching methodologies involving

innovative work.

1. Hands-on group
projects/assignment

2. Field trips

3. Lecture which involves questions
and class discussion on certain
topics and special lecture session
conducted by experienced

practitioners from related filed.

Evaluation Strategies
1. Group presentation of innovation
2. Class attendance and class

participation

At the end of the program, successful students will | Students are introduced to the
be able to: concepts of ethics and sustainability

by taking General Education courses

Ethics and Sustainability ‘
and some Business Core courses. The
4. to generate innovative business solutions. . )
concetps are reinforeced in the

4.1. assess the ethical implications of . ) )
Business Law, Business Ethics and

business practices. o _
Sustainability and other higher-level

4.2. describe the concepts of sustainability in . N
business courses requiring students

business contexts.
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Program Learning Objectives

Teaching and Evaluation Strategies

to demonstrate ethical and
sustainability awareness. Students are
then summatively evaluated by
employers on their ethical behaviors

and sustainbability planning.

Encourage lecturers to adopt diverse

teaching methodologies involving

ethical and sustainability discussions.

1. Lecture which involves questions
and class discussion on certain
topics and special lecture session
conducted by experienced
practitioners from related field

2. Case studies with an emphasis on
morality, ethics and sustainability

3. Individual and/or group

assignments and discussion

Evaluation Strategies
1. Class attendance and class
participation

2. Written examination

be able to:

At the end of the program, successful students will

Students are introduced to general

and business management concepts
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Program Learning Objectives

Teaching and Evaluation Strategies

Management

5. explain management concepts and to
accomplish tasks within a changing business
environment.

5.1. demonstrate knowledge of main
business functions and organizational
management.

5.2. prepare an effective plan to ensure that
tasks are successfully accomplished.

5.3. assess changes in a working environment

and their impacts.

2. Case studies with an emphasis on

3. Individual and/or group

by taking General Education courses
and some Business Core courses. The
concetps are reinforeced in other
higher-level business courses
requiring students to learn business
function concepts and to prepare
plans. Students are then
summatively evaluated by employers
on their management knowledge and

skills.

Encourage lecturers to adopt diverse
teaching methodologies involving
project planning, organization
planning assignments and discussions.
1. Lecture which involves questions
and class discussion on certain
topics and special lecture session
conducted by experienced

practitioners from related field

morality, ethics and sustainability

assignments and discussion

Evaluation Strategies
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Program Learning Objectives Teaching and Evaluation Strategies

1. Written examination

2. Presentation of project assignment

3. Class attendance and class
participation

4. Within-group peer evaluation

At the end of the program, successful students will | Students are introduced to the
be able to: principles of marketing by taking

Business Core courses while

Marketing Knowledge and Skills ) .
developing transferable skills needed

6. use marketing knowledge & skills to solve _
through other General Education

actual business problems. .
courses. The marketing concepts and

6.1. successfully design marketing plan for _ _
skills are enhanced and reinforeced

organizations and emerging companies )
through many many higher-level

to continuously and sustainably grow in . .
business and marketing courses

a digital world. . .
requiring students to apply their

6.2. explain the impact of marketing . .
marketing knowledge and skills to

decisions on organization and society. solve business problems.
Students’ marketing skills and
knowledge are then summatively
evaluated in Marketing Strategy for
Sustainability as the capstone course

for the marketing program.

Encourage lecturers to adopt diverse
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Program Learning Objectives Teaching and Evaluation Strategies

teaching methodologies involving

marketing and communication plan

assignments and projects.

1. Hands-on group
projects/assignment

2. Field trips

3. Lecture which involves questions
and class discussion on certain
topics and special lecture session
conducted by experienced

practitioners from related filed.

Evaluation Strategies
1. Group presentation of innovation
2. Class attendance and class

participation
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Section 5 Student Evaluation Criteria

1. Grading Rules/Guidelines

Students receive grades according to the criteria stated in Mahidol University’s regulations
on undergraduate studies as well as MUIC’s regulations and/or announcements. The table below

illustrates the grade system used by all MUIC courses.

Grade | Achievement | Final Score (% range) | GPA
A Excellent 90-100 4.0
B+ Very good 85-89 35
B Good 80-84 3.0
C+ Fairly gsood 75-79 25
C Fair 70-74 2.0
D+ Poor 65-69 1.5
D Very poor 60-64 1.0
Fail Less than 60 0.0

2. Standard Verification Process for Student Achievement

® Students’ learning outcomes from class participation, group activities, presentations,

quizzes and examinations are measured and analyzed through Aol process.

® | ecturers and Program Directors discuss on the improvement of learning outcomes

results in closing the loop report.

® Program learning objectives are monitored and targets are reviewed every trimester.

3. Graduation Requirements
® Total time of study should not exceed 8 academic years

® Students have to complete their credits as stated in the curriculum which includes:
-General education courses
-Major courses

-Free elective courses
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® Students must have a minimum 2.00 CUM-GPA

® Students must pass the criteria set for the English competency prior to their graduation

as specified by the Mahidol University’s regulations.

4. Honor regulations
® Students who do only major program should not have the total time of study more
than the minimum number of trimesters or academic years as specified in the

curriculum.

® Other regulations will follow Mahidol University’s and MUIC’s Regulations.

5. Appeal Procedure for Students

Appeal Channel and Procedure for Students on Grade, Examination Results or Action of Staff
Students who would like to make an appeal on grade, examination results (scores) and/or

order/action of staff must write an appeal letter to the Dean of Mahidol University International

College (the form can be downloaded from the download area at www.muic.mahidol.ac.th). In the

appeal letter, the following information must be specified: name of the appellant, contact
information of the appellant, action or issue that student would like to make an appeal, a result
of the appeal that student wants such as request for reviewing grade, request for checking scoring
criteria, request for approval or withdrawal order, etc. Students also need to submit supporting
documents or evidences (if any) for the appeal.

In the case that student wishes to check on the scores, student can contact the lecturer of
such course and must inform him/her on the following information: name of the requestor, things
that student would like to review, date and time that student would like to make an appointment
for review. The course lecturer can allow student to review only the document(s) of such

requestor.
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Section 6 Lecturer’s Professional Development

1. New Lecturer Orientation
® New instructors have to attend an orientation that aims to provide knowledge and
understanding about the policies of Mahidol University and the college.

® New full-time and part-time instructors are trained to acknowledge and understand the

curriculum, including divisional activities.

2. Knowledge and Skill Development for Lecturers
2.1 Development of Teaching Skills, Assessment and Evaluation
® Provide workshops to develop skills on teaching and learning methods.

® Allow instructors to participate in the evaluation and revision of the curriculum
and courses as well as the development of a new curriculum.

2.2 Other Academic and Professional Development

® Support instructors to do research, produce and present academic projects and

continue their studies.

® Fncourage and support instructors to attend meetings, training sessions,

seminars and studies at other institutes and organizations.
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Section 7 Quality Assurance

1. Quality Control

The current curriculum is developed based on stakeholders’ inputs including those from
BA’s Advisory Board, students, faculty members, alumni, MU and MUIC executives, and the
benchmarking with domestic and foreign programs. A curriculum development committee
comprising Division Chair, Program Director, ranked academicians, and industry leaders is
formed to further improve upon a proposed curriculum before the standing before MUIC and
MU curriculum scrutiny committees.

After an approval, the quality of curriculum is monitored and improved through the BA’s
AoL system under the supervisions of Division Chair, Program Directors and BA’s AoL and
Curriculum Development subcommittee. Program and course learning objectives are
measured and analyzed every trimester by responsible lecturers whereas an improvement will
be recorded in Closing the Loop report.

The Key Performance Indicators for assessing the effectiveness of such procedures are:

1. At least 80% of program designated lecturers have participated in meetings
regarding planning, monitoring and reviewing the program administration.

2. Provide the details regarding program in the TQF2 format which complies with
National Qualification Framework or Professional Standard/Standard of the program
<if any>

3. Provide the details regarding all courses and field experiences <if any> in the TQF3
and 4 format before the opening of such courses in each trimester.

4. Produce the Course Report and Field Experience Report <if any> of every course in
TQF5 and 6 format within 30 days after the end of each trimester.

5. Produce the Program Report in TQF7 format within 60 days after the end of the

academic year.
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2. Graduate

MUIC conducts regular surveys on the needs of employers and their satisfaction with
graduates in order to guarantee quality academic service and uses the results to revise,
improve and develop the curriculum. Moreover, MUIC uses the survey results to improve the
quality of its teaching and learning in order to produce graduates who meet the demands of
the labor market.

The Key Performance Indicators for assessing the quality of graduates are:

1. The level of employers’ satisfaction towards new graduates is on average no less
than 3.5 from 5.0.
2. Graduates who get a job with a starting rate salary not lower than the rate stated by

the Office of the Civil Service Commission (OCSC).

Student
MUIC’s BA applicants are admitted three times a year based on their standardized test
scores or those of the tests administered by MUIC. Students who are less-than qualified may
opt to attend pre-college to enhance their English and mathematic skills in Pre-College (PC)
before entering MUIC. Newly accepted students are given many orientation sessions and
guidance from their advisors, program directors, and Office of Academic Affair (OAA)
throughout their study period. Students also learn and enhance new skills through
extracurricular activities MUIC organizes or supports.
The Key Performance Indicators for assessing the effectiveness of such procedures are
1. The number of accepted students in accordance with MUIC’s plan.
2. The level of senior students/new graduates’ satisfaction towards program quality is

on average no less than 3.5 from 5.0.

Lecturer
BA division recruits new faculty members following the staffing plan by considering their
qualifications in accordance with the MU and MUIC regulations and Faculty Sufficiency Ratio
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requirements. Candidates must go through a rigorous selection process including a teaching
demo, a research presentation demo, and an interview with MUIC executives, to ensure their
ability to teach, to produce research and to provide services, so as to serve MU, MUIC and BA
missions.

BA’s faculty members involve in every step of curriculum planning, monitoring and revision
through a participation in curriculum design focus-group activities, the Aol report, and a
continual improvement in teaching based on teaching evaluations from students and peers.

Part-time lecturers are recruited through a selection process including a teaching demo and
an interview with BA executives. The appointment decision is made based on their, teaching
performance, academic and/or professional experience and attitude. Part-time lecturers work
closely with Program Directors in academic-related matters.

The Key Performance Indicators for assessing the effectiveness of such procedures are:

1. There is a development/improvement in teaching and learning, teaching strategy or
evaluation of learning outcomes due to the evaluation result in the TQF7 of the
previous year.

2. Every new lecturer (if any) has participated in the orientation or received advice on
teaching and learning.

3. Every full-time lecturer has been academically/professionally developed at least

once a year.

5. Program, Teaching and Learning, Student Evaluation
The evaluation of the quality of the program and the teaching and learning of students is
executed in several forms. Firstly, lecturers evaluate students’ teaching and learning
performance against pre-defined program and course learning objectives through class
activities. The results are reported in the form of Aol report and TQF5. At the end of each
trimester, the overall performance of AoL system is discussed among Program Directors and

Aol and Curriculum Development subcommittee for further improvement. Responsible
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lecturers and Program Directors are key responsible parties to monitor and to administer
necessary pedagogical-, course-, and program-level changes.

Secondly, the quality of teaching is assessed through student evaluation and peer
evaluation at the end of trimester. Program Directors are to ensure the quality improvement
in lecturers’ teaching.

The Key Performance Indicator for assessing the effectiveness of such procedures is:

1. There is a verification process for student achievement according to the standard of
learning outcomes as indicated in the TQF3 and TQF4 <if any> in at least 25 % of

the courses being offered in each academic year.

6. Academic Support

MUIC provides academic supports both physical and technological as well as facilities or
resources that promote learning in the forms of computer labs, Business Simulation and
Financial Labs, updated library, student clubs, tutoring services, counseling services, etc. The
qualification of staffs providing academic supports is ensure through many development
programs.

MUIC supports its staff members by encouraging them to participate in training programs
that are related to their positions through a proactive staff development project. This project
allows staff members to choose training sessions in which they are interested and which will
be most applicable to their work, particularly exchange programs with foreign universities. The
proactive staff development project also supports staff members in research projects related
to their work which will enhance their personal and professional development. In addition,
the college also provides funding for staff research projects (R2R).

Students have access to support and guidance through the Office of Academic Affairs (OAA)
providing services including course registration, academic counseling and other academic-
related matters. In addition, each student is assigned an advisor who is responsible for

monitoring and advising on the student’s academic planning and performance. Each trimester,
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BA division also organizes an Advising Day, which students can informally meet and discuss
with their advisors.

Students seeking for advices on academic and other issues can contact their advisors,
Program Directors, BA Chairman, OAA. In addition, they can attend seminars related to
academic process, teaching and learning, and career development, regularly organized by
MUIC and BA division.

Students who would like to pursue academic appeal can follow the appeal process guided
in the Student Handbook for academic related matters.

The Key Performance Indicator for assessing the effectiveness of such procedures is:

1. The number of academic supporting staffs <if any> have been academically/

professionally developed no less than 50 % a year.

7. Key Performance Indicators

MUIC divides key performance indicators in each trimester as follows:

Academic Year

Key Performance Indicators 1t | 2nd | 3@ | gth | gt

year | year | year | year | year

1. Aleast 80% of program designated lecturers have
participated in meetings regarding planning, monitoring and v v v v v

reviewing the program administration.

2. Provide the details regarding program in the TQF2 format
which complies with National Qualification Framework or v v v v v
Professional Standard/Standard of the program <if any>

3. Provide the details regarding all courses and field
experiences <if any> in the TQF3 and 4 format before the v v v v v

opening of such courses in each trimester.

4. Produce the Course Report and Field Experience Report <if
any> of every course in TOF5 and 6 format within 30 days v v v v v
after the end of each trimester.
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Academic Year

Key Performance Indicators 1t | 2nd | 3@ | ogth | gt

year | year | year | year | year

5. Produce the Program Report in TQF7 format within 60 days v v v v v
after the end of the academic year.

6. There is a verification process for student achievement
according to the standard of learning outcomes as v v v v v
indicated in the TQF3 and TQF4 <if any> in at least 25 %

of the courses being offered in each academic year.

7. There is a development/improvement in teaching and
learning, teaching strategy or evaluation of learning v v v v v
outcomes due to the evaluation result in the TQF7 of the

previous year.

8. Every new lecturer (if any) has participated in the v v v v v

orientation or received advice on teaching and learning.

9. Every full-time lecturer has been academically/ v v v v v

professionally developed at least once a year.

10. The number of academic supporting staffs <if any> have
been academically/ professionally developed no less than v v v v v
50 % a year.

11. The level of senior students/new graduates’ satisfaction

towards program quality is on average no less than 3.5 v v
from 5.0.

12. The level of employers’ satisfaction towards new v
graduates is on average no less than 3.5 from 5.0.

13. The number of accepted students in accordance with v v v v v
MUIC’s plan.

14. Graduates who get a job with a starting rate salary not
lower than the rate stated by the Office of the Civil Service v
Commission (OCSQ).

Total key performance indicators (items) for each year 11 11 11 12 14

Required performance indicators (items) 1-5 1-5 1-5 1-5 1-5
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Academic Year
Key Performance Indicators 1% 2nd 3rd e gth
year | year | year | year | year
Performance indicators that need to pass expectations 9 9 9 10 12

Evaluation criteria: A curriculum that meets the standards of Thai Qualifications Framework must

qualify for the following conditions: (1) the compulsory performance indicators (numbers 1-5) must

pass beyond expectations and (2) the total number of performance indicators must reach their

goal by no less than 80 percent each year.
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Section 8 Evaluation, Improvement, and Implementation

1. Assessment of Teaching Effectiveness

1.1 Assessment of Teaching Strategy
® Student evaluation toward courses and instructors
® Peer evaluation toward courses and instructors
® Self-evaluation based on Program Learning Objective (PLO) achievement and

Aol reports
1.2 Assessment of the Lecturer’s Skills in Applying Teaching Strategies

® Student evaluation toward courses and instructors

® Peer evaluation toward courses and instructors

® Self-evaluation based on Program Learning Objective (PLO) achievement and
Aol reports

® Fvaluation of teaching practices in teaching and learning improvement

workshops

2. Overall Evaluation of the Program
® Fvaluation of Program Learning Objectives
® Survey on graduates’ employment status
® Survey on graduates’ satisfaction with curriculum
® Survey on employers’ satisfaction with graduates

® Feedbacks from Advisory Board, alumni, and parents

3. Assessment of the Program Implementation Based on the Program Specification
An assessment of the program implementation is conducted regularly by the Division
Chairman, Program Directors, and AoL and Curriculum Development Subcommittee on the

KPIs listed in section 7.
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4. Review of Evaluation Results and Plans for Improvement
Program evaluation results are reviewed regularly by the Division Chairman, Program
Directors, and AoL and Curriculum Development Subcommittee whereas approaches and

responsibility for an improvement at pedagogical, course and program levels are agreed upon

in subcommittee and/or divisional interactive meetings.
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Appendix 1
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Appendix 8

Appendix Shown in Program Handbook (TQF2)
Revised Program 2018

MU Degree Profile

Appendix 2.1 Program-Level Learning Outcomes (PLOs) and Sub-Program
Learning Outcomes (SubPLOs)

Appendix 2.2 Relationship between Program-level Learning Outcomes
(PLOs) and MU Graduate Attributes

Table Defining Relationship Between Program-Level Learning Outcomes
(PLOs) and Standard Learning Outcomes in TQF Level 2

Curriculum Mapping Indicated by letters: I, R, P, M

Contents of the Revision of Bachelor of Business Administration Program

in Marketing (International Program) B.E. 2556 (A.D. 2013)

Details on Lecturers in Charge of the Program and Name List of
Program Designated Lecturers (With Academic Products)

Mahidol University’s Regulations on Undergraduate Studies

Appointment Order of Curriculum Development Committee and

MUIC Academic Committee
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Appendix 1

MU Degree Profile

Undergraduate Program

1. Program Title

(Thai)  ¥ANEATUIMNTTINATUNN E1V1IVINTAAN (MANFATUIUIR)

(English) Bachelor of Business Administration Program in Marketing (International Program)
2. Degree Title

(Thai)  USmsgsnavadia (N5Manm)

(English) Bachelor of Business Administration (Marketing)

Program Overview

Bachelor’s Degree (International Program),
Type of Program _
Academic Program

Number of Credits No less than 183 credits

Duration of Program/ Program Cycle Four-Year Program

Program Status and Schedule of Revised Program 2018

Program Start Dates Program start: Trimester | Academic Year 2018
Degree Offered One degree of one major

Institution Offering Degree . o
. ) S Mahidol University
(collaboration with other institutions)

Organization Certifying the Standards

of the Program

Specific Data of the Program

Goals

o The main goal of the BBA program in Marketing is to
Purpose / Goals / Objectives ' )
produce graduates who are entrepreneurial-minded .

Graduates from this program will be able to demonstrate
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their leadership quality, ability to think critically,
innovativeness, ethical and sustainability awareness,
management skills and marketing-specific knowledge in

actual business settings.

Objectives

This program aims to produce entrepreneurial-minded
graduates who are able to demonstrate an ability to work
in a team, to think critically and innovatively, to turn great
ideas into actions using their business and disciplined-
specific knowledge and skills for the better of organizations

and the global society.

Distinctive Features

Students develop entrepreneurial mindset during the
program, being able to turn ideas into actions .They are
allowed to pursue a minor of interest in any discipline to
broaden their learning perspective and are required to gain
practical experience through internship program .Gaining
practical teaching and learning experience in the program,
students are equipped with general and discipline-specific
knowledge and skills to be ready to contribute to a more

innovative and sustainable global society .

Academic System

(semester/trimester/quarter system)

Trimester system

Advancement Path of the Graduates

Career Opportunities

a. Marketing, brand, product manasgers in local and
multinational companies

b. Positions in research and/or information service
businesses

c. Account executives in advertising agencies

d. Employees in state enterprises

e. Positions in international or non-profit institutions/
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organizations

f. Business entrepreneurs

Further Study after graduation

a. Graduate School in Marketing / Marketing Research /
Marketing Communication / Logistics

b. Master of Business Administration (either in Thailand or
outside Thailand)

Educational Philosophy in Program Management

Program Philosophy

Mahidol University International College’s Business
Administration graduates are well equipped with 21
century, core business and discipline-specific knowledge
and skills, and entrepreneurial mindset through innovative
and impactful academic, co-curricular and extra-curricular
activities, so as to contribute to a more innovative and

sustainable global society .

Strategy/ Practice in teaching and

learning

1. Students develop their 21st century skills through
General Education courses, which serve to enhance
students’ core subject knowledge, learning and
innovation skills, career and life skills.

2. Students become global citizens who are able to
communicate and work with other people from
diverse cultural backgrounds.

3. Students equip themselves with business knowledge
and skills and develop entrepreneurial mindset
through Core Business courses, mapped with five key
expected characteristics )Leadership, Cognitive thinking,
Innovativeness, Ethics and Sustainability, and
Management.

4. Students acquire discipline-specific knowledge and
skills through Major Required and career-based Major
Elective courses, mapped with discipline-specific

learning outcomes .Classes are conducted with the
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involvement of practitioners through real-life projects.

Strategy/Practice for Evaluating

Learning Outcomes of Students

Teaching Strategies;

1. Group projects/assignments

2. Presentation
3. Interactive lecture with experience practitioner
4. Case studies with an emphasis on morality & ethics.
5. Individual/group assignments and/or discussion
6. Business practices
Evaluation Strategies;
1. Synthesis of group presentation
2. Peer evaluation
3. Written examination
4. Class attendance and class participation

5. Employer evaluation

Competencies Enhanced to the Students of the Program

Generic Competence

1. Critical Thinking and problem solving skills to analyze
business-related issues.

2. Communication skills including written, presentation to
communicate professionally in a business context.

3. Creativity and innovation to propose new idea for
solving new business problems.

4. Interaction skill including leadership, interpersonal skill,
teamwork

5. Organizational skill especially project and time

management

Subject-specific Competence

1. Integrated Marketing Communication

2. Consumer Behavior

3. Marketing Strategy, Digital Marketing, Social Media
Marketing

4. Business Marketing and Selling Strategy

5. Marketing Research
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Learning Outcomes of the Graduates

PLOs At the end of the program, successful students will be able

to:

PLO1 demonstrate an ability to work in a team.

PLO2 think analytically and logically arrive at informed
marketing insights for marketing planning and
marketing strategy formulation.

PLO3 develop innovative marketing plans/solutions for
capturing new market opportunities or solving
marketing problems.

PLO4 assess ethical implications of business practices and
to describe the importance of sustainability in
business.

PLO5 explain management concepts and to accomplish
tasks within a changing business environment.

PLO6 use marketing knowledge and skills to solve actual

business problems.
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Appendix 2.1

Program-level Learning Outcomes (PLOs) and Sub-Program Learning Outcomes (SubPLOs)

At the end of the program, successful students will be able to:

PLOs

SubPLOs

PLO1 demonstrate an ability to

work in a team

1.1 demonstrate effective interpersonal skills

1.2 describe the importance of diversity

1.3 demonstrate their ability to collaborate effectively with

others

PLO2 think analytically and
logically arrive at informed
marketing insights for marketing
planning and marketing strategy

formulation.

2.1 identify relevant information to business issues

2.2 select appropriate frameworks/ techniques / methods to

analyze business issues

2.3 logically and informedly arrive at marketing insights used

for marketing planning and marketing strategy formulation.

PLO3 develop innovative
marketing plans/solutions for
capturing new market
opportunities or solving

marketing problems.

3.1 identify relevant business opportunities/problems

3.2 propose innovative marketing plans/solutions to capture
new market opportunity or to solve current marketing

problems.

PLO4 assess ethical implications
of business practices and to
describe the importance of

sustainability in business

4.1 assess the ethical implications of business practices

4.2 describe the concepts of sustainability in business contexts

PLO5 explain management
concepts and to accomplish
tasks within a changing business

environment

5.1 demonstrate knowledge of the main business functions

and organizational management

5.2 prepare an effective plan to ensure that tasks are

successfully accomplished

5.3 assess changes in a working environment and their impacts

PLO6 use marketing knowledge
and skills to solve actual

business problems

6.1 successfully design marketing plan for organizations and
emerging companies to continuously and sustainably grow in

a digital world.
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PLOs

SubPLOs

6.2 explain the impact of marketing decisions on organization

and society.
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Appendix 2.2
Relationship between Program-level Learning Outcomes (PLOs) and MU Graduate Attributes

Program Learning Outcome /
) PLO1 | PLO2 | PLO3 | PLO4 | PLO5 | PLO6
4 Graduate Attributes

T-shaped Breath & Depth -
Have both depth and breadth of explicit v | v

and thorough knowledge

Globally Talented - Have skills and
experience that lead them to be able to v v

compete in the global level.

Socially Contributing - Have public
consciousness and be able to do good v v

things for society

Entrepreneurially Minded - Brave to think,

brave to do, brave to make a decision and v v

create new things in the right way.
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Appendix 3

Relationship between Program-level Learning Outcomes (PLOs) and TQF Level 2

PLO | PLO | PLO | PLO | PLO | PLO

TQF Level 2 competencies/ Skills/ LOs
1 2 3 q 5 6

1: Ethics and Moral

1.1 Be able to cope with ethical, moral and professional
problems by using value discretion, other people's v v

feelings, basic values and professional ethics.

1.2 Demonstrate ethical and moral behavior such as
have self-discipline, responsibility, honesty, integrity, v v
sacrifice, be a good role model, understand other

people and understand the world, etc.

2: Knowledge

2.1 Possess broad and systematic knowledge in the field.

2.2 Realize and understand principles and theories of v v

related knowledge.

3:  Cognitive Skills

3.1 Be able to find facts, understand and assess new
information, concepts and evidences from various v v v
sources of data and apply information achieved from

solving problems and other tasks by self.

3.2 Be able to study complex problem and suggest
creative solution to the problem in consideration of v v v
theoretical knowledge, practical experience and impact

from decision making.

3.3 Be able to apply skills and comprehensive v v v v

understanding on academic and professional contents.

4: Interpersonal Skills and Responsibility

4.1 Take part in or help in solving group problem v v

creatively whether being a leader or a member of group.
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PLO | PLO | PLO | PLO | PLO | PLO

TQF Level 2 competencies/ Skills/ LOs
1 2 3 q 5 6

4.2 Demonstrate leadership in the unclear situation that v v

requires new innovation to solve problem.

4.3 Have initiative in analysing problem that is suitable v v v

for self and group.

4.4 Be responsible for continuous learning as well as self v

and career development.

5: Numerical Analysis, Communication and Information Technology

5.1 Be able to study and try to understand problem. 4 4 v

5.2 Be able to appropriately select and apply related
statistical and mathematical techniques on studying, v v v

researching and suggesting solutions.

5.3 Usually use information technology in collecting, v v v

processing, interpreting and presenting information

5.4 Be able to effectively communicate both verbally v v v

and in writing.

5.5 Be able to select appropriate formats of presentation v v v v
for different groups of people.
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Appendix 4

Curriculum Mapping of Courses and PLOs

| = PLO is Introduced and Assessed R = PLO is Reinforced and Assessed

P = PLO is Practiced and Assessed M = Level of Mastery is Assessed A = Assessment

Program Learning Outcomes (PLO)

Code Courses Credit
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5 PLO 6

First Year

ICID 100 Freshmen Seminar 0 (0-1-0)
ICGC 101 Academic Writing and Research | 4 (4-0-8)
ICGC 102 Academic Writing and Research || 4 (4-0-8)
ICGC 103 Public Speaking 4 (4-0-8)
ICGH/GL* Humanities OR Foreign Languages (1) 4 (4-0-8)
ICGH/GL* Humanities OR Foreign Languages (2) 4 (4-0-8)

Mathematics and Its Contempory
ICGN 104 o 4 (4-0-8)
Applications

ICGN XXX* | Natural Sciences (2) 4 (4-0-8)
ICGP XXX* | Physical Education (1) 1(0-2-1)
ICGP XXX* | Physical Educatin (2) 1(0-2-1)
ICGS XXX* | Social Science (1) 4 (4-0-8)
ICGS XXX* | Social Science (2) 4 (4-0-8)
ICXX Free Elective (1) 4 (4-0-8)
ICXX Free Elective (2) 4 (4-0-8)
Second Year

ICGC 2XX* | English Communication IV 4 (4-0-8)
ICMB 201 Business Statistics 4 (4-0-8)
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Program Learning Outcomes (PLO)
Code Courses Credit
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5 PLO 6

ICMB 205 Microeconomics 4 (4-0-8) R

ICMB 206 Macroeconomics 4 (4-0-8) R

ICMB 207 Management of Business Information 4 (4-0-8) R

ICMB 213 Financial Accounting 4 (4-0-8) R

ICMB 214 | Managerial Accounting 4 (4-0-8) R

ICMB 215 Business Finance for Entrepreneurs 4 (4-0-8) R

ICMB 216 Business Communication 4 (4-0-8) R

ICMB 222 | Principle of Marketing 4 (4-0-8)

ICMB 235 Management and Organizational Behavior 4 (4-0-8) R

ICMB 236 Human Resources Management 4 (4-0-8) R

ICMB 237 International Business Management 4 (4-0-8) R R

Third Year

ICMB 310 Business Law 4 (4-0-8) R R

ICMB 311 Business Ethics and Sustainability 4 (4-0-8) R

ICMB 312 | Management Science 4 (4-0-8) R R

ICMB 314 | Operation and Project Management 4 (4-0-8) R R R
Consumer Insights — A Qualitative

ICMK 351 4 (4-0-8) R R R
Approach
Global Logistics and Supply Chain

ICMI 331 4 (4-0-8) R R
Management
Market Intelligence — A Quantitative

ICMK 352 4 (4-0-8) R R R
Approach
Consumer Behavior and Decision

ICMK 353 ) 4 (4-0-8) R R
Making
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Program Learning Outcomes (PLO)
Code Courses Credit
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5 PLO 6
ICMK 361 Digital Marketing 4 (4-0-8) R R R
ICMK 354 New Products Management 4 (4-0-8) R R R
ICMK 355 Integrated Marketing Communications 4 (4-0-8) R R R
ICMK 362 Strategic Brand Management 4 (4-0-8) R R R
Fourth Year
ICMK 451 Distribution and Retail Channels 4 (4-0-8) R R
ICMK 452 Business Marketing and Selling Strategy 4 (4-0-8) R R
ICMK 453 | Global Marketing Strategy 4 (4-0-8) R R R
ICMK 456 | Special Topics in Marketing 4 (4-0-8) R
ICMK 461 Marketing Strategy for Sustainability 4 (4-0-8) R R R R
ICBE 471 Market Structures and Pricing Strategies 4 (4-0-8) R R
Business Innovation and
ICMB 401 4 (4-0-8) R R R R
Entrepreneurship

ICMB 402 Business Strategy 4 (4-0-8) R R R R
ICMB 490 | Career Preparation 1(1-0-2) R
ICMB 496 Practical Business Training - On Campus 8 (2-32-10) M/A M/A p M/A M/A p
ICMB 497 Practical Business Training - Off Campus 8 (0-40-8) M/A M/A p M/A M/A p

* Courses shown are the examples of available GE courses which can be mapped to the program learning outcomes

141



«ﬁe»

Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College
TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
Appendix 5

Contents of the Revision of Bachelor of Business Administration in Marketing Program

The Revision of Bachelor of Business Administration Program
in Marketing (International Program) 2013

Mahidol University International College

1. The curriculum was approved by the Office of the Higher Education Commission on
November 12, 2013.

2. The Mahidol University Council has approved this revised curriculum in the meeting
no. 536 on September 19, 2018.

3. The revised curriculum is to be implemented on students with ID 61xxxxx starting from

the 1% trimester of the Academic Year 2018 onwards.
4. Rationale of revision
4.1 Align key stakeholders’ expectation with the newly design curriculum.
4.2 Maintain a high standard of course offerings with respect to new knowledge of the field
and professional practices.
4.3 Adapt course offerings to modern educational standards and demand, including embracing
the outcome-based model of education.

4.4 Meet the challenges of living and working in a diverse and ¢lobalized world
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5. The contents of revision

B.B.A. in Marketing (International Program) B.B.A. in Marketing (International Program) 5 K
emar
Revised Program 2013 Revised Program 2018
Code Title Credit Code Title Credit
1. Foundation Courses (non-credit) New course category
Moved from Humanities in
ICID 100 Freshman Seminar 0 (0-1-0) )
General Education Courses
ICMA 100 Foundation Mathematics 0 (4-0-0) New course
Moved from English
ICME 100 English Resources Skills 0 (4-0-0) Communication in General
Education Courses
1. General Education Courses (60 credits) 1. General Education Courses (42 credits)
1.1 English Communication (16 credits) 1.1 English Communication (16 credits)
. Moved to Foundation
ICME 100 i English Resources Skills 0 (4-0-0) -
Courses
Intermediate English . » Changed code, title and
ICCM 104 o 4 (4-0-8) ICGC 101 Academic Writing and Research | | 4 (4-0-8) o
Communication | course description
Intermediate English . » Changed code, title and
ICCM 105 o 4 (4-0-8) ICGC 102 Academic Writing and Research Il§ 4 (4-0-8) L
Communication |l course description
Intermediate English Changed code, title and
ICCM 106 o 4 (4-0-8) ICGC 103 Public Speaking 4 (4-0-8) o
Communication Il course description
Advanced English Academic Writing and Research | Changed code, title and
ICCM 111 - 4 (4-0-8) ICGC 111 4 (4-0-8) o
Communication | (Advanced) course description
Advanced English Academic Writing and Research |l Changed code, title and
ICCM 112 o 4 (4-0-8) ICGC 112 4 (4-0-8) o
Communication Il (Advanced) course description
. - . Changed code, title and
ICCM 202 | Exploring Global Realities 4 (4-0-8) ICGC 201 Global Realities 4 (4-0-8) L
course description
. ) . . . Changed code, title and
ICCM 203 | Introduction to Literary Analysis 4 (4-0-8) ICGC 202 Literary Analysis 4 (4-0-8) L
course description
. " ) . Changed code and course
ICCM 204 | Creative Writing 4 (4-0-8) ICGC 203 Creative Writing 4 (4-0-8) L
description
o o Changed code and course
ICEG 232 | Advanced Oral Communication 4 (4-0-8) ICGC 204 Advanced Oral Communication 4 (4-0-8) descrioti
escription
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B.B.A. in Marketing (International Program) B.B.A. in Marketing (International Program) 5 K
emar
Revised Program 2013 Revised Program 2018
Code Title Credit Code Title Credit
. . L Changed code, title and
ICEG 250 Introduction to Linguistics 4 (4-0-8) ICGC 205 Linguistics 4 (4-0-8) L
course description
. . . . Changed code and course
ICEG 265 Literature Into Film 4 (4-0-8) ICGC 206 Literature Into Film 4 (4-0-8) o
description
Diverse English Speaking Diverse English Speaking Changed code and course
ICEG 342 4 (4-0-8) ICGC 207 4 (4-0-8)
Cultures Cultures description
Changed code and course
ICEG 344 Language and Culture 4 (4-0-8) ICGC 208 Language and Culture 4 (4-0-8) o
description
) ) Changed code and course
ICEG 355 The Story of English 4 (4-0-8) ICGC 209 The Story of English 4 (4-0-8) o
description
Topics in Comparative Topics in Comparative Changed code and course
ICEG 461 ) 4 (4-0-8) ICGC 211 ) 4 (4-0-8) o
Literature A: Poetry Literature A: Poetry description
Topics in Comparative Topics in Comparative
. . Changed code and course
ICEG 462 Literature B: The Short Story 4 (4-0-8) ICGC 212 Literature B: The Short Story 4 (4-0-8) descriti
escription
and the Novel and the Novel P
Topics in Comparative Topics in Comparative Changed code and course
ICEG 463 ) 4 (4-0-8) ICGC 213 ) 4 (4-0-8) o
Literature C: Drama Literature C: Drama description
First and Second Language First and Second Language Changed code and course
ICEG 484 o 4 (4-0-8) ICGC 210 o 4 (4-0-8) o
Acquisition Acquisition description
1.2 Natural Sciences (16 credits) 1.2 Natural Sciences (8 credits)
ICNS 015 Refresher Mathematics 0 (4-0-0) - Discontinued
ICNS 100 | Intensive Mathematics 0 (4-0-0) - Discontinued
ICNS 103 Fundamental Mathematics 4 (4-0-8) - Discontinued
ICNS 104 | Fundamental Statistics 4 (4-0-8) - Discontinued
ICNS 111 Fundamental Biology 4 (4-0-8) - Discontinued
ICNS 112 Integrated Biology 4 (4-0-8) - Discontinued
The Science of the Human
ICNS 114 4 (4-0-8) - Discontinued
Body
Hominid Evolution and Primate
ICNS 115 . 4 (4-0-8) - Discontinued
Society
Mushrooms, Molds and
ICNS 116 ) 4 (4-0-8) - Discontinued
Mankind
ICNS 117 Plants, People, and Society 4 (4-0-8) - Discontinued
ICNS 121 Fundamental Chemistry 4 (4-0-8) - Discontinued
ICNS 122 | Principles of Chemistry 4 (4-0-8) - Discontinued
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B.B.A. in Marketing (International Program) B.B.A. in Marketing (International Program) 5 K
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Revised Program 2013 Revised Program 2018
Code Title Credit Code Title Credit
ICNS 131 | Fundamental Physics 4 (4-0-8) - Discontinued
ICNS 132 Principles of Physics 4 (4-0-8) - Discontinued
ICNS 133 | Introduction to Astronomy 4.(3-2-7) - Discontinued
) ) Changed code, credits and
ICNS 141 i Computer Essentials 4(3-2-7) ICGN 119 Computer Essentials 4 (4-0-8) o
course descriptions
Introduction to Internet
ICNS 142 4 (3-2-7) - Discontinued
Technology
Fundamental of Computer . )
ICNS 143 ) 4 (4-0-8) - Discontinued
Science
ICNS 152 | Southeast Asian Ecology 4 (3-2-7) - Discontinued
Ecosystems and Natural . )
ICNS 153 4 (3-2-7) - Discontinued
Resources
Science,  Technology  and ) .
ICNS 154 ] 4 (4-0-8) - Discontinued
Environment
ICNS 161 General Geology 4 (3-2-7) - Discontinued
The Scientific Approach and The Scientific Approach and Changed code, credits and
ICNS 171 4(3-2-7) ICGN 114 4 (4-0-8)
Society Society course descriptions
ICNS 211 i The Science of Food 4(3-2-7) - Discontinued
ICNS 212 | Essentials of the Food Industry 4 (4-0-8) - Discontinued
ICNS 255 Essentials of Marine Life 4(3-2-7) - Discontinued
ICNS 256 | Sustainable Development 4 (4-0-8) - Discontinued
Environmental  Issues:  past, h )
ICNS 257 4 (4-0-8) - Discontinued
present and future
Mathematics and Its
- ICGN 104 o 4 (4-0-8) New course
Contemporary Applications
Ecology, Ecosystems and Socio-
- ICGN 105 4(3-2-7) New course
Economics in Southeast Asia
Climate Change and Human
- ICGN 106 . 4 (4-0-8) New course
Society
- ICGN 107 The Chemistry of Everyday Life 4 (4-0-8) New course
Essentials of Culinary Science
- ICGN 108 ) 4(3-2-7) New course
for Food Business
- ICGN 109 Food for Health 4 (4-0-8) New course
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Revised Program 2013 Revised Program 2018
Code Title Credit Code Title Credit

- ICGN 110 Maker Workshop 4 (3-2-7) New course

- ICGN 111 Physics for CEO 4 (4-0-8) New course

- ICGN 112 Stargazer 4 (3-2-7) New course

- ICGN 113 Plants, People and Poisons 4 (4-0-8) New course

i ICGN 115 Human Evolution, Diversity and 4 (6-0-8) New course

Health

Understanding and Visualizing
- ICGN 116 Dat. 4.(3-2-7) New course
ata

Technology behind E-Business
- ICGN 117 o . 4(3-2-7) New course
and Digital Strategies

- ICGN 118 Everyday Connectivity 4 (4-0-8) New course

1.3 Humanities (12 credits) 1.3 Humanities and Foreign Languages (8 credits)
’ Moved to Foundation
ICID 100 Freshman Seminar 0 (0-1-0) -
Courses

ICHM 101 | Introduction to Philosophy 4 (4-0-8) - Discontinued
ICHM 103 | Introduction to Logic 4 (4-0-8) - Discontinued
ICHM 105 § Music Appreciation 4 (4-0-8) - Discontinued
ICHM 106 | Moral and Ethical Studies 4 (4-0-8) - Discontinued

Introduction to Asian
ICHM 107 . 4 (4-0-8) - Discontinued

Philosophy
ICHM 140 | Elementary Art Theory 4 (4-0-8) - Discontinued
ICHM 141 { Art Appreciation | 4 (4-0-8) - Discontinued
ICHM 142 | Art Appreciation I 4 (4-0-8) - Discontinued
ICHM 143 | Introduction to Photography 4 (2-4-6) - Discontinued
ICHM 144} Intermediate Photography 4 (4-0-8) - Discontinued
ICHM 205  Politics and Ethics 4 (4-0-8) - Discontinued
ICHM 206 i Ethics and Technology 4 (4-0-8) - Discontinued

The Enlightenment in European
ICHM 212 ) 4 (4-0-8) - Discontinued

Literature

Elements of Knowledge ’ )
ICHM 213 . 4 (4-0-8) - Discontinued

Representation
ICHM 218 | Film Studies 4 (4-0-8) - Discontinued
ICHM 223§ Thai Arts 4 (4-0-8) - Discontinued
ICHM 225 | The Western Classical Ideal 4 (4-0-8) - Discontinued
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B.B.A. in Marketing (International Program) B.B.A. in Marketing (International Program) 5 K
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Revised Program 2013 Revised Program 2018
Code Title Credit Code Title Credit
ICHM 241 | Introduction to Drawing 4 (2-4-6) - Discontinued
ICHM 242 | Intermediate Drawing 4 (2-4-6) - Discontinued
Changed code and course
ICML 101 | Elementary German | 4 (4-0-8) ICGL 101 Elementary German | 4 (4-0-8) L
description
Changed code and course
ICML 102 | Elementary German Il 4 (4-0-8) ICGL 102 Elementary German Il 4 (4-0-8) L
description
Changed code and course
ICML 103 | Elementary German lII 4 (4-0-8) ICGL 103 Elementary German I 4 (4-0-8) L
description
ICLG 211 Pre-intermediate German | 4 (4-0-8) - Discontinued
ICLG 212 | Pre-intermediate German |l 4 (4-0-8) - Discontinued
ICLG 213 Pre-intermediate German |ll 4 (4-0-8) - Discontinued
Changed code and course
ICML 111 | Elementary Japanese | 4 (4-0-8) ICGL 111 Elementary Japanese | 4 (4-0-8) o
description
Changed code and course
ICML 112 | Elementary Japanese Il 4 (4-0-8) ICGL 112 Elementary Japanese |l 4 (4-0-8) o
description
Changed code and course
ICML 113 | Elementary Japanese Il 4 (4-0-8) ICGL 113 Elementary Japanese Il 4 (4-0-8) L
description
ICLJ 211 Pre-intermediate Japanese | 4 (4-0-8) - Discontinued
ICLJ 212 Pre-intermediate Japanese |I 4 (4-0-8) - Discontinued
ICLJ 213 Pre-intermediate Japanese |II 4 (4-0-8) - Discontinued
Changed code and course
ICML 121 Elementary French | 4 (4-0-8) ICGL 121 Elementary French | 4 (4-0-8) o
description
Changed code and course
ICML 122 Elementary French Il 4 (4-0-8) ICGL 122 Elementary French Il 4 (4-0-8) o
description
Changed code and course
ICML 123 Elementary French Il 4 (4-0-8) ICGL 123 Elementary French Il 4 (4-0-8) o
description
ICLF 211 Pre-intermediate French | 4 (4-0-8) - Discontinued
ICLF 212 Pre-intermediate French |l 4 (4-0-8) - Discontinued
ICLF 213 Pre-intermediate French Il 4 (4-0-8) - Discontinued
Changed code and course
ICML 131 | Elementary Chinese | 4 (4-0-8) ICGL 131 Elementary Chinese | 4 (4-0-8) o
description
Changed code and course
ICML 132 | Elementary Chinese Il 4 (4-0-8) ICGL 132 Elementary Chinese Il 4 (4-0-8) o
description
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Code Title Credit Code Title Credit
. . Changed code and course
ICML 133 | Elementary Chinese IIl 4 (4-0-8) ICGL 133 Elementary Chinese Ill 4 (4-0-8) o
description
ICLC 211 i Pre-intermediate Chinese | 4 (4-0-8) - Discontinued
ICLC 212 Pre-intermediate Chinese |l 4 (4-0-8) - Discontinued
ICLC 213 Pre-intermediate Chinese |ll 4 (4-0-8) - Discontinued
. ) Changed code and course
ICML 141 : Elementary Spanish | 4 (4-0-8) ICGL 141 Elementary Spanish | 4 (4-0-8) L
description
. ) Changed code and course
ICML 142 : Elementary Spanish I 4 (4-0-8) ICGL 142 Elementary Spanish II 4 (4-0-8) L
description
) ) Changed code and course
ICML 143 Elementary Spanish Il 4 (4-0-8) ICGL 143 Elementary Spanish Il 4 (4-0-8) o
description
ICLS 211 Pre-intermediate Spanish | 4 (4-0-8) - Discontinued
ICLS 212 Pre-intermediate Spanish Il 4 (4-0-8) - Discontinued
ICLS 213 Pre-intermediate Spanish Il 4 (4-0-8) - Discontinued
Introduction to Thai Language Introduction to Thai Language Changed code and course
ICML 160 4 (4-0-8) ICGL 160 4 (4-0-8) L
and Culture and Culture description
. ) Changed code and course
ICML 161 i Elementary Thai |l 4 (4-0-8) ICGL 161 Elementary Thai | 4 (4-0-8) L
description
) ) Changed code and course
ICML 162 | Elementary Thai ll 4 (4-0-8) ICGL 162 Elementary Thai Il 4 (4-0-8) o
description
) ) Changed code and course
ICML 163 | Elementary Thai lll 4 (4-0-8) ICGL 163 Elementary Thai Ill 4 (4-0-8) L
description
ICML 171 | Elementary Indonesian | 4 (4-0-8) - Discontinued
ICML 172 | Elementary Indonesian Il 4 (4-0-8) - Discontinued
ICML 173 | Elementary Indonesian Il 4 (4-0-8) - Discontinued
ICML 181 | Elementary Burmese | 4 (4-0-8) - Discontinued
ICML 182 | Elementary Burmese |l 4 (4-0-8) - Discontinued
ICML 183 | Elementary Burmese Il 4 (4-0-8) - Discontinued
ICML 191 | Elementary Cambodian | 4 (4-0-8) - Discontinued
ICML 192 Elementary Cambodian II 4 (4-0-8) - Discontinued
ICML 193 | Elementary Cambodian Il 4 (4-0-8) Discontinued
Biotechnology: from Science to
- ICGH 101 ) 4 (4-0-8) New course
Business
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Revised Program 2013 Revised Program 2018
Code Title Credit Code Title Credit
Famous Arguments and
- ICGH 102 Thought Experiments in 4 (4-0-8) New course
Philosophy

Logic, Analysis and Critical
- ICGH 103 Thinking:  Good and  Bad 4 (4-0-8) New course
Arguments

Moral Reasoning: How can we
- ICGH 104 4 (4-0-8) New course
know what is good?

Technology, Philosophy and
- ICGH 105 Human Kind: Where Are We 4 (4-0-8) New course

Now?!

The  Greeks:  Crucible  of

- ICGH 106 o 4 (4-0-8) New course
Civilization
Contemporary Art and Visual

- ICGH 107 4 (4-0-8) New course
Culture

- ICGH 108 Creative Drawing Expression 4 (2-4-6) New course
Creative Thinking Through Art

- ICGH 109 ) 4 (2-4-6) New course
and Design

- ICGH 110 Drawing as Visual Analysis 4 (2-4-6) New course

Media Literacy: Skills for 21st
- ICGH 111 . 4 (4-0-8) New course
Century Learning

- ICGH 112 Photography 4 (2-4-6) New course
Moving Pictures: A History of
- ICGH 113 Fil 4 (4-0-8) New course
itm

The Sound of Music: Form,
- ICGH 114 ) . 4 (4-0-8) New course
Emotion, and Meaning

1.4 Social Sciences (12 credits) 1.4 Social Sciences (8 credits)

ICSS 112 Introduction to Psychology 4 (4-0-8) - Discontinued

ICSS 113 Introduction to Sociology 4 (4-0-8) - Discontinued
Introduction to Physical A )

ICSS 115 4 (4-0-8) - Discontinued
Anthropology
Introduction to Political ’ !

ICSS 116 ) 4 (4-0-8) - Discontinued
Science
Introduction to Social

ICSS 117 4 (4-0-8) - Discontinued
Anthropology
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Revised Program 2013 Revised Program 2018
Code Title Credit Code Title Credit
Introduction to Mass
ICSS 118 4 (4-0-8) - Discontinued

Communications

Introduction  to International

ICSS 119 ) 4 (4-0-8) - Discontinued
Studies

ICSS 121 Southeast Asian Studies 4 (4-0-8) - Discontinued
Introduction to European . .

ICSS 133 ) 4 (4-0-8) - Discontinued
History
Introduction to Human

ICSS 135 4 (4-0-8) - Discontinued
Geography
Religious Experience and . )

ICSS 136 - 4 (4-0-8) - Discontinued
Traditions

ICSS 137 Introduction to Archaeology 4 (4-0-8) - Discontinued

ICSS 139 Tourism Geography 4 (4-0-8) - Discontinued

ICSS 202 Social Institutions 4 (4-0-8) - Discontinued
Globalization and the Modern . )

ICSS 203 4 (4-0-8) - Discontinued
World

ICSS 204 i World History A (c. 1400-1763) 4 (4-0-8) - Discontinued

ICSS 205 World History B (c. 1763-1914) 4 (4-0-8) - Discontinued

ICSS 206 World History C (c. 1914-1945) 4 (4-0-8) - Discontinued

ICSS 207 World History D (c. 1945-2000) 4 (4-0-8) - Discontinued

Regional Geography of h )
ICSS 211 ) 4 (4-0-8) - Discontinued
Southeast Asia

History of Southeast Asia in the . .
ICSS 212 ) 4 (4-0-8) - Discontinued
Modern Period

Southeast Asian Political

ICSS 213 4 (4-0-8) - Discontinued
Systems

ICSS 214 Southeast Asian Women 4 (4-0-8) - Discontinued
Southeast Asian Religious and . .

ICSS 215 - 4 (4-0-8) - Discontinued
Cultural Traditions

Introduction to the Economics ’ !
ICSS 216 ) 4 (4-0-8) - Discontinued
of Southeast Asia

ICSS 221 i Thai Society and Culture 4 (4-0-8) - Discontinued

ICSS 222 Thai History 4 (4-0-8) - Discontinued
The History of East Asia in the . .

ICSS 231 4 (4-0-8) - Discontinued
Modern Age
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Revised Program 2013 Revised Program 2018
Code Title Credit Code Title Credit
Introduction to the Civilizations
ICSS 232 . 4 (4-0-8) - Discontinued
of East Asia |
Introduction to the Civilizations
ICSS 233 4 (4-0-8) - Discontinued

of East Asia Il

The History and Culture of . )
ICSS 234 . 4 (4-0-8) - Discontinued
South Asia up to c.1500

The History and Culture of . )
ICSS 235 o 4 (4-0-8) - Discontinued
South Asia since ¢.1500

Introduction  to  Australasian . )
ICSS 237 . ) 4 (4-0-8) - Discontinued
History since 1770

ICSS 238 Africa since 1800 4 (4-0-8) - Discontinued
ICSS 239 The Middle East Since 1800 4 (4-0-8) - Discontinued
ICSS 241 Latin America since 1800 4 (4-0-8) - Discontinued
North America History c. 1763- . )
ICSS 243 4 (4-0-8) - Discontinued
1900
North  America History since , )
ICSS 244 4 (4-0-8) - Discontinued
1900
ICSS 246 Europe History since 1945 4 (4-0-8) - Discontinued
ICSS 247 i The European Union 4 (4-0-8) - Discontinued

Introduction to History and h )
ICSS 250 4 (4-0-8) - Discontinued
Systems of Psychology

ICSS 251 Developmental Psychology | 4 (4-0-8) - Discontinued

ICSS 252 Developmental Psychology I 4 (4-0-8) - Discontinued

ICSS 253 Social Psychology 4 (4-0-8) - Discontinued
Psychological Approaches to . .

ICSS 254 . 4 (4-0-8) - Discontinued
Personality

ICSS 255 i Abnormal Psychology 4 (4-0-8) - Discontinued

Introduction to Industrial and . )
ICSS 256 o 4 (4-0-8) - Discontinued
Organizational Psychology

Introduction to  Educational
ICSS 257 4 (4-0-8) - Discontinued
Psychology

Introduction to Cross-Cultural
ICSS 258 4 (4-0-8) - Discontinued
Psychology
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Revised Program 2013 Revised Program 2018
Code Title Credit Code Title Credit
Russia and the Soviet Union up . .
ICSS 259 4 (4-0-8) - Discontinued
to 1825
Russia and the Soviet Union
ICSS 260 4 (4-0-8) - Discontinued

Since 1825

An Introduction to International . )
ICSS 271 ) 4 (4-0-8) - Discontinued
Relations

An Introduction to Comparative . .
ICSS 272 o 4 (4-0-8) - Discontinued
Political Systems

The Early History of Southeast . )
ICSS 303 As 4 (4-0-8) - Discontinued
sia

A Historical Introduction to the . )
ICSS 307 4 (4-0-8) - Discontinued
World Economy

Introduction  to International
ICSS 311 o . 4 (4-0-8) - Discontinued
Politics in Southeast Asia

Introduction to Ethnicity and ) )
ICSS 312 . o . 4 (4-0-8) - Discontinued
Nationalism in Southeast Asia

ICSS 315 i Thai Economic History 4 (4-0-8) - Discontinued

Introduction to Poverty and
ICSS 317 Rural  Development in 4 (4-0-8) - Discontinued
Southeast Asia

ICSS 332 Introduction to Human Rights 4 (4-0-8) - Discontinued

Economic Problem in
ICSS 334 . 4 (4-0-8) - Discontinued
Southeast Asia

ICSS 335 SEA Arts | 4 (4-0-8) - Discontinued

Introduction to Southeast Asian
ICSS 337 4 (4-0-8) - Discontinued
Dance and Theater

Topics in Social Psychology:

ICSS 352 Prosocial and Antisocial 4 (4-0-8) - Discontinued
Behaviour

ICSS 355 Drug Use and Behavior 4 (4-0-8) - Discontinued

ICSS 361 Economic Geography 4 (4-0-8) - Discontinued
Introduction to Global

ICSS 362 4 (4-0-8) - Discontinued
Resources

Introduction to Population and ’ )
ICSS 363 o 4 (4-0-8) - Discontinued
Migration Issues
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Revised Program 2013 Revised Program 2018
Code Title Credit Code Title Credit

Introduction  to International . .
ICSS 374 o 4 (4-0-8) - Discontinued
Organization

Introduction to Democracy as a . .
ICSS 375 o 4 (4-0-8) - Discontinued
Political System

Introduction to Global Media . )
ICSS 382 ) 4 (4-0-8) - Discontinued
and Social Change

- ICGS 106 Fashion and Society 4 (4-0-8) New course
American  History, Film and

- ICGS 109 ) 4 (4-0-8) New course
Modern Life

- ICGS 110 Development and Conflicts 4 (4-0-8) New course

- ICGS 111 Exploring Religions 4 (4-0-8) New course

- ICGS 112 Geography of Human Activities 4 (4-0-8) New course

- ICGS 113 Perspectives on the Thai Past 4 (4-0-8) New course

Power, Money and Behavior of
- ICGS 114 4 (4-0-8) New course
Powerful States

- ICGS 115 Sociology in the Modern World 4 (4-0-8) New course

- ICGS 116 Power and Politics 4 (4-0-8) New course
Overcoming Stereotypes,

- ICGS 117 o o 4 (4-0-8) New course
Prejudice and Discrimination

- ICGS 119 World Politics 4 (4-0-8) New course

- ICGS 120 Global Awareness 4 (4-0-8) New course

Abnormal Colleagues: how do |
- ICGS 121 ) 4 (4-0-8) New course
make this work?

Propaganda, Nudge Theory and
- ICGS 122 . . 4 (4-0-8) New course
Marketing: How to resist?

-

1.5 Health Science and Physical Education (4 credits) .5 Physical Education (2 credits)

ICHE 101 Health Education 2 (2-0-4) - Discontinued

. . : X Change code, title, credits
ICPE 101 Physical Education: Badminton 1(0-3-1) ICGP 102 Badminton 1(0-2-1) o
and course description

. ) Change code, title, credits
ICPE 102 Physical Education: Basketball 1(0-3-1) ICGP 103 Basketball 1(0-2-1) o
and course description
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Revised Program 2013 Revised Program 2018
Code Title Credit Code Title Credit
. . Change code, title, credits
ICPE 103 Physical Education: Golf 1(0-3-1) ICGP 107 Golf 1(0-2-1) .
and course description
. . o o Change code, title, credits
ICPE 105 Physical Education: Swimming 1(0-3-1) ICGP 114 Swimming 1(0-2-1) L
and course description
. ) . . Change code, title, credits
ICPE 106 Physical Education: Tennis 1(0-3-1) ICGP 115 Tennis 1(0-2-1) .
and course description
. ) Change code, title, credits
ICPE 107 Physical Education: Volleyball 1(0-3-1) ICGP 116 Volleyball 1(0-2-1) o
and course description
Physical  Education:  Social . Change code, title, credits
ICPE 109 1(0-3-1) ICGP 113 Social Dance 1(0-2-1) L
Dance and course description
Physical ~ Education: Modern . .
ICPE 113 1(0-3-1) - Discontinued
Dance
ICPE 115 Self Defense 1(0-3-1) - Discontinued
Physical Education: Mind and . Change code, title, credits
ICPE 117 1(0-3-1) ICGP 108 Mind and Body 1(0-2-1) o
Body and course description
Physical Education: American . Change code, title, credits
ICPE 118 1(0-3-1) ICGP 101 American Flag Football 1(0-2-1) L
Flag Football and course description
. ) Change code, title, credits
ICPE 121 Physical Education: Soccer 1(0-3-1) ICGP 112 Soccer 1(0-2-1) e
and course description
. . . . Change code, title, credits
ICPE 123 Physical Education: Cycling 1(0-3-1) ICGP 105 Cycling 1(0-2-1) L
and course description
o o Change code, title, credits
ICPE 124 Selected Topics in Sports 1(0-3-1) ICGP 109 Selected Topics in Sports 1(0-2-1) o
and course description
- ICGP 104 Body Fitness 1(0-2-1) New course

154




£5%,
Y
Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College
TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
B.B.A. in Marketing (International Program) B.B.A. in Marketing (International Program) 5 K
emari
Revised Program 2013 Revised Program 2018
Code Title Credit Code Title Credit
- ICGP 106 Discover Dance 1(0-2-1) New course
- ICGP 110 Self Defense (Striking) 1(0-2-1) New course
- ICGP 111 Self Defense (Grappling) 1(0-2-1) New course
Marketina Revised Proaram 2013 Marketina Revised Proaram 2018 Remarks
1. Major Courses in Business Administration (120 cred|1. Major Courses in Business Administration (133 cred
1.1 Core Business Courses (60 credits) 1.1 Core Business Courses (69 credits)
ICMB 204 Macroeconomics 4(4-0-8) [ICMB 205 Macroeconomics 4(4-0-8) Changed Code
ICMB 203 Microeconomics 4(4-0-8) |ICMB 206 Microeconomics 4(4-0-8) Changed Code
ICMB 211 Fundamental Financial Accounting 4(4-0-8) [ICMB 213 Financial Accounting 4(4-0-8) Changed Code and Title
ICMB 212 Managerial Accounting 4(4-0-8) |ICMB 214 Managerial Accounting 4(4-0-8) Changed Code
ICMB 221 Principles of Marketing 4(4-0-8) [ICMB 222 Principles of Marketing 4(4-0-8) Changed Code
ICMB 282 Computer Software Usage Skills 4(4-0-8) |ICMB 207 ManagementofBusiness Information 4(4-0-8) Changed Code and Title
ICMB 341 Business Law 4(4-0-8) [ICMB 310 Business Law 4(4-0-8) Changed Code
ICMB 351 International Business Management 4(4-0-8) |ICMB 237 International Business Management 4(4-0-8) Changed Code
ICMB 363 Management Science 4(4-0-8) [ICMB 312 ManagementScience 4(4-0-8) Changed Code
ICMB 371 Business Finance 4(4-0-8) |ICMB 215 Business Finance for Entrepreneurs 4(4-0-8) Changed Code and Title
ICMB 431 Strategic Management 4(4-0-8) |ICMB 402 Business Strategy 4(4-0-8) |hanged Code, Title,and P rerequisit
ICMB 231 Business Communication 4(4-0-8) |ICMB 216 Business Communication 4(4-0-8) Changed Code
ICMB 234 Management and Organizational Behavior 4(4-0-8) |ICMB 235 Managementand Organizational Behavior 4(4-0-8) Changed Code
ICMB 364 Operations Management 4(4-0-8) |[ICMB 314 Operations Management 4(4-0-8) Changed Code and P rerequisite
ICMB 432 Business Ethics 4(4-0-8) |[ICMB 432 Business Ethics and Sustainability 4(4-0-8) Changed Code and P rerequisite
ICMB 201 Business Statistics 4(4-0-8) New Subject
ICMB 236 Human Resource Management 4(4-0-8) New Subject
ICMB 401 Business Innovation and Entrepreneurship 4(4-0-8) New Subject
ICMB 490 CareerPreparation 1(1-0-2) New Subject
1.2 Required Marketing Major Courses (36 credits) 1.2 Required Marketing Major Courses (20 credits)
ICMK34 Marketing Research 4 (4-0-8) Discontinued
ICMK316 ConsumerBehavior 4 (4-0-8) |ICMK353 ConsumerBehaviorand Decision Making 4 (4-0-8) Changed
ICMK319 NewProduct Management 4 (4-0-8) Move to elective
ICMK322 Brand Management 4 (4-0-8) Move to elective
ICMK323 Integrated Marketing Communication 4 (4-0-8) Move to elective
ICMK328 Marketing ChannelManagement 4 (4-0-8) Move to elective
ICMK420 Business-to-Business Marketing 4 (4-0-8) Move to elective
ICMK424 Global Marketing Strategy 4 (4-0-8) Move to elective
ICMK429 Pricing Strategyand Tactics 4 (4-0-8) Move to elective
ICMK351 Consumer Insights - A Qualitative Approach 4 (4-0-8) New Subject
ICMK352 Market Intelligence - A Quantitatve Approact 4 (4-0-8) New Subject
ICMK361 Digital Marketing 4 (4-0-8) New Subject
ICMK461 Marketing Strategy for Sustainability 4 (4-0-8) New Subject
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Mahidol University International College

Business Administration Division

Marketina Revised Proaram 2013

Marketina Revised Pronram 2018

Remarks

1.3 Hlective Marketing Major Courses (20 credits)

ICMB 491 Practical Business Training - On Campus 8(0-24-8)
ICMB 492 Practical Business Training - Off Campus 12(0-36-12)
ICMB 481 Special Topics in Business (1) 4 (4-0-8)
ICMB 482 Special Topics in Business (2) 4 (4-0-8)
ICMB 483 Special Topics in Business (3) 4 (4-0-8)
ICMB 484 Special Topics in Business (4) 4 (4-0-8)
ICMB 485 Special Topics in Business (5) 4 (4-0-8)
ICMB 494 Business Plan for Entrepreneur 8(0-24-8)
ICMB 495 Business Practices 8(0-24-8)

1.3 Hlective Marketing Major Courses (44 credits)
1.3.1 Hlective Major Courses (24 credits)

ICMB 496 PracticalBusiness Training - On Campus 8(2-32-10)
ICMB 497 PracticalBusiness Training - Off Campus 8(0-24-8)
ICMK456 Special Topics in Marketing 4 (4-0-8)
ICMK354 NewProduct Management 4 (4-0-8)
ICMK355 Integrated Marketing Communications 4 (4-0-8)
ICMK362 Strategic Brand Management 4 (4-0-8)
ICMK451 Distribution and Retail Channels 4 (4-0-8)
ICMK452 Business Marketing and Selling Strategy 4 (4-0-8)
ICMK453 Global Marketing Strategy 4 (4-0-8)
ICBE 471 Market Structure and Pricing Strategy 4 (4-0-8)
ICMI331  GlobalLogistics and Supply Chain Managem 4 (4-0-8)

1.3.2 Interdisciplinary Elective Business Courses (20 credits)

Any5 courses offered byMUIC’s Business Adminis tration Division
5 specific Minorcourses offered byanyBBA program.

Minorcourses from other MUIC divisions

Change Code and Credit
Changed Code
Changed Code
Discontinued
Discontinued
Discontinued
Discontinued
Discontinued
Discontinued
Changed Code
Changed Code

Changed Code and Title

Changed Code and Title

Changed Code and Title
Changed Code

Changed Code and Title
New Subject

2. Free Elective Courses (8 credits)

AlIBBA students are notallowed to take ICSS 114 Introduction to
Economics as asocialscience course oras a free elective course.
Other than that students can take anycourse offered by Mahido
Universityas a free elective with the approvalfrom the advisor.

2. Free Elective Courses (8 credits)

Students can take anycourses offered by Mahido I Universityas a free
elective course with an approval from theiradvisors.
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6. New program structure after the revision in comparison with current structure and

criteria of undergraduate program (A.D.2015) Ministry of Education can be shown as

follows:
Criteria of Undergraduate
Program (A.D. 2015)
. . Current New
Course Category Ministry of Education
Structure Structure
(4-year Program)
Semester Trimester
1. General Education 30 38 60 42
Courses
no less than
2. Major Courses 72 90 120 133
no less than
3. Free Elective Courses 6 8 8 8
no less than
Total Credits 120 150 187 183
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Appendix 6

Details on Lecturers in Charge of the Program and Name List of Program Designated Lecturers

Details on the lecturers in charge of program

Name Ms. Kandapa Thanasuta

Academic Position

Division Business Administration
Institute Mahidol University International College
Education Ph.D. (Business Administration), Thammasat University, Thailand, 2016

M.B.A. (Marketing and Finance), Sasin Graduate Institute of Business
Administration, Chulalongkorn University, Thailand, 2003
B.S. (International Business), Georgetown College, U.S.A., 1999

Field of expertise ~ Consumer Behavior, Retail Pricing, Branding, Willingness to Pay
Research or Academic

1. Metharom, P. & Thanasutha, K. (2016). Private Labels Purchase: Integrating Effect of Store
Image, Store-Category Association, and Branding Strategy. SIBR-RDINRRU 2016 Conference
on Interdisciplinary Business and Economics Research, 5 (3), 1-9.

2. Metharom, P. & Thanasutha, K. (2015). Influencing the Willingness to Pay for Private Labels:
The Role of Branding. Asia-Pacific Journal of Business Administration, 7 (3), 197—15.
(SCOPUS)

3. Thanasutha, K. (2015). Thai Consumers' Purchase Decisions and Private Label Brands.
International Journal of Emerging Markets, 10 (1), 102-121. (SCOPUS)

List of Courses Taught in the Current Program
ICMK 316 Consumer Behavior 4 (4-0-8)
ICMK 328 Marketing Channel Management 4 (4-0-8)

List of Courses Taught in the New Program
ICMK 353 Consumer Behavior 4 (4-0-8)
ICMK 451 Distribution and Retail Channels 4 (4-0-8)
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Name Ms. Apiradee Wongkitrungrueng
Academic Position -
Division Business Administration
Institute Mahidol University International College
Education Ph.D. (Marketing), Sasin Graduate Institute of Business Administration of

Chulalongkorn University, Thailand, 2012

M.S.  (Analysis, Design, and Management of Information Systems), London
School of Economics and Political Science, 2003

B.A. (Economics), Chulalongkorn University, Thailand, 2002

Field of expertise  Retail Marketing, Consumer Information Processing
Research or Academic

1. Wongkitrungrueng, A. (2015). From “Tom Yam Kung Crisis” To “Bangkok Shutdown”.

Proceeding of the International Conference on Tourism and Business, 131-139.

List of Courses Taught in the Current Program
ICMB 221 Principle of Marketing 4 (4-0-8)

List of Courses Taught in the New Program
ICMB 222 Principle of Marketing 4 (4-0-8)
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Name Ms. Olimpia Cavosora Racela

Academic Position -

Division Business Administration

Institute Mahidol University International College

Education D.B.A. (Marketing), Thammasat University, Thailand, 2005

M.B.A. (Business Administration), Pittsburg State University, USA, 1995
B.B.A. (Economics and Marketing), Pittsburg State University, USA,1994
Field of expertise ~ New Product Management, Brand Strategy

Research or Academic

1. Vithessonthi, C. & Racela, O.C. (2016). Short-and Long-run Effects of Internationalization and
R&D Intensity on Firm Performance. Journal of Multinational Financial Management, 34,
28-45.

2. Racela, O.C. (2016). Customer Orientation, Innovation Capabilities and Firm Performance: A
Test of Direct and Moderating Effects. International Proceeding 2016 Global Marketing

Conference.

3. Racela, O.C. (2015). Viable Strategy Configurations and New Product Development
Capability and Performance. Asia Pacific Journal of Marketing and Logistics, 27 (2), 249-266.

List of Courses Taught in the Current Program
ICMK 319 New Product Management 4 (4-0-8)
ICMK 322 Brand Management 4 (4-0-8)

List of Courses Taught in the New Program
ICMK 354 New Product Management 4 (4-0-8)
ICMK 362 Strategic Brand Management 4 (4-0-8)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Name

Academic Position
Division

Institute

Education

Field of expertise

Mr. Chanchai Phonthanukitithaworn

Assistant Professor

Business Administration

Mahidol University International College

D.B.A. (Business Administration), College of Business, Victoria University,
Australia, 2013

M.B.A. (Technology Management), Graduate School, Assumption University,
Thailand, 2007

B.B.A (Business English), Rajamangala Institute of Technology Borpitpimuk
Mahamek, Thailand, 2001

Consumer Behavior, Cross-Cultural Research on Technology Adoption

Research or Academic

1. Selitto, C., Fong, M. & Phonthanukitithaworn, C. (2016). An Investigation of Mobile Payment

(m-payment) Services in Thailand. Asia Pacific Journal of Business Administration, 8 (1), 37-

54.

2. Selitto, C. & Phonthanukitithaworn, C. (2016). Role of Service Quality and Total Attending

Cost on Satisfaction and Behavioral Intention to Reture to a Sport Event. International

Proceeding of the 7th International Research Symposium in Service Management (IRSSM7).

3. Selitto, C. & Phonthanukitithaworn, C. (2016). A Reflection on Intercept Survey use in
Thailand: Some Cultural Considerations for Transnational Studies. The Electronic Journal of
Business Research Methods, 14 (1), 60-70. (SCOPUS)

4. Selitto, C., Fong, M. & Phonthanukitithaworn, C. (2015). A Study of Mobile Payment (M-
Payment) Services Adoption in Thailand. Encyclopedia of Information Science and
Technology, Third Edition, 731-741.

List of Courses Taught in the Current Program

ICMK 323
ICMK 420

Integrated Marketing Communications 4 (4-0-8)
Business-to-Business Marketing 4 (4-0-8)
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List of Courses Taught in the New Program
ICMK 361 Digital Marketing
ICMK 355 Integrated Marketing Communications
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Degree Level M Bachelor’s OJ Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College
TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Name Ms. Phassawan Suntraruk

Academic Position -

Division Business Administration

Institute Mahidol University International College

Education Ph.D. (Business Administration), Assumption University, 2010

M.S. (Accountancy), University of Illinois at Urbana-Champaign, USA, 2003
B.A. (Accounting), Chiang Mai University, 2001

Field of expertise ~ Corporate Governance, Investment Strategy
Research or Academic

1. Duchdara, D., Sincharoonsak, T., Tirasriwat, A. & Suntraruk, P. (2016). Factors Affecting E-
Commerce Taxation Based on Tax-base Extension Policy of Tourism Industry in Bangkok
and Vacinity. Proceeding of International Symposium on Business & Management-Fall
Session 2016.

2. Joungrattanakamjorn, W. & Suntraruk, P. (2016). Economic Variables as Predictors of Stock
Market Performance: Evidence from the Market for Alternative Investment. Srinakharinwirot
Business Journal, 7 (1), 25-47. (TCl)

3. Suntraruk, P. (2015). The Existence of Financing Hierarchy of Firms Listed in Thailand.

International Conference on Applied Business Research, 550-560.

List of Courses Taught in the Current Program
ICMB 212 Managerial Accounting 4 (4-0-8)

List of Courses Taught in the New Program
ICMB 214 Management Accounting 4 (4-0-8)
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Name lists of Full-time Lecturers

No.

Name

Academic Position/

Name Title

Educational Qualification and Name of

Institution Graduated From

Mr. Alessandro Stasi

Ph.D. (Business Law), University of Nice Sophia
Antipolis, Italy, 2011
Ph.D. (Business Law), University of Naples Federico

Il, Italy, 2011
M.S. (International Law), University of Nice Sophia

Antipolis, Italy, 2007
B.S. (Law), University of Naples Federico I,
Italy, 2005

Mr. Aman Saggu

Ph.D. (Financial Economics), University of Glasgow,
UK, 2014

M.S. (International Finance), University of

St. Andrew, School of Economics & Finance, UK,
2009

B.S. (Economics), University of London, Royal

Holloway College, UK, 2008

Ms. Benjalux Sakunasingha

D.B.A. (Performance Measurement), Southern Cross
University, Australia, 2007

M.B.A. (Finance), California State University,

USA, 1995

B.S. (Biology), Mahidol University International
Student Degree Program), Thailand, 1993
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Mrs. Chairawee Anamthawat-

Kierig

Ph.D. (Marketing), RGJ-TRF Full Scholarship,
Thammasat University, Thailand, 2006

E.M.B.A. (International Business and Marketing),
SASIN of Chulalongkorn University, Thailand, 1990
B.A. (Economics, Honors), Chulalongkorn

University, Thailand, 1975

Mr. Claus Schreier

Ph.D. (International Management & Human
Resources), European Business School,

Germany, 2000

M.S. (Business Administration), University of Hagen,
Germany, 1999

B.B.A. (Business Administration), University

Admission: Abitur, German, 1989

Mr. Dissatat Prasertsakul

D.B.A. (Marketing and Strategic Management),
University of Newcastle, Australia, 2008

M.A. (Business & Managerial Economics),
Chulalongkorn University, Thailand, 2003
B.B.A. (General Management), Assumption

University, Thailand, 1998

Mr. Dolchai La-Ornual

Ph.D. (Management Decision Sciences), INSEAD
Fontainebleau, France, 2010

M.S. (Engineering-Economic Systems and
Operations Research), Stanford University,
USA, 1998

B.S. (Engineering and Material Science), Duke
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University, USA, 1994

Mrs. Isabel Pereira Rodrigues

Ph.D. (Economic Analysis), University Autonoma de
Barcelona, Spain, 2007

M.S. (Economics), University Autonoma de
Barcelona, Spain, 2004

M.S. (Economics), Universidade Nova de Lisboa,
Lisbon, Portugal, 2004

B.S. (Economics), Universidade Nova de Lisboa,

Lisbon, Portugal, 1996

Mr. Jesper Ole Dopping

Ph.D. (Social Science), University of Copenhagen.
Denmark, 1997

M.A. (Organizational Psychology), University of
Copenhagen, Denmark, 1992

B.S. (Social Psychology), University of Copenhagen,
Denmark, 1989

10

Ms. Ji Hye Jaime Chung

Ph.D. (Education), University of Sheffield, School of
Education, UK, 2016

M.Ed. (Education), University of Sheffield, School
of Education, UK, 2013

B.B.A. (Business Management), Indiana University,

USA, 2001

11

Mr. Kangwan Yodwisitsak

Assistant Professor

D.B.A. (Business Administration), University of
South Australia, 2003

M.B.A. (Finance and Marketing), SASIN of
Chulalongkorn University, Thailand, 1998
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Academic Position/
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B.B.A. (Marketing), Assumption University, Thailand,
1992

12

Ms. Kanix Bukkavesa

Ph.D. (International Business), Southern New
Hampshire University, USA, 2013

M.S. (Science in Finance), Boston College,

USA, 2007

B.S. (Science in Electrical Engineer), University of

South Florida, USA, 2000

13

Ms. Malinvisa Sakdiyakorn

Assistant Professor

Ph.D. (Development Administration), National
Institute of Development Administration, Thailand,
2008

M.S. (International Employment Relations), London
School of Economics and Political Science, UK,
2003

M.A. (European Studies), Chulalongkorn

University, Thailand, 2000

B.A. (English), Chulalongkorn University,

Thailand, 1999

14

Ms. Nuntana Udomkit

Assistant Professor

Ph.D. (Economics and International Development),
University of Bath, UK;2002

M.A. (Economy and Society), Lancaster University,
UK, 1998

B.A. (Public Administration), Chiang Mai University,
Thailand, 1995
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15

Mrs. Ornlatcha Sivarak

Assistant Professor

Ph.D. (Management Science), Stuart School of
Business, Illinois Institute of Technology, USA,2007
M.S. (Management Science), University of ILlinois,
USA, 2002

M.B.A., Western Michigan University, USA, 1998
B.Ed., Chulalongkorn Univerity, Thailand, 1995

16

Mr. Pandej Chintrakarn

Associate Professor

Ph.D. (Economics), Southemn Methodist University,

USA, 2007

M.S. (Economics and Research), University of North
Texas, USA, 2001

B.A. (Economics), Thammasat University, Thailand,

1997

17

Ms. Ploy Sud-On

Ph.D. (Supply Chain and Logistics Management),
RMIT University, Australia, 2014

M.S. (Logistic and International Freights), University
of Sydney, Australia, 2007

B.B.A. (Marketing), Bangkok University,

Thailand 2004

18

Ms. Praowpan Tansitpong

Assistant Professor

Ph.D. (Operation Management), Rensselaer
Polytechnic Institute, USA, 2012

M.S. (Innovation Management and
Entrepreneurship), Brown University, USA, 2008
B.Eng. (Civil Engineering), Chulalongkorn University,
Thailand, 2007
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19

Mr. Rattakarn Komonrat

M.A. (International Economics Relation),
University of Konstanz, Germany, 2003
B.B.A. (International Business), Mahidol

University International College, Thailand, 2001

20

Mr. Roman Meinhold

Assistant Professor

Ph.D. (Philosophy), Johannes Gutenberg University
Mainz, Germany, 2004

M.A. (Philosophy & Sociology & Economics),
Johannes Gutenberg University Mainz,

Germany, 1999

21

Mr. Sarayut Nathaphan

Assistant Professor

D.B.A. (Finance), Thammasat University,
Thailand, 2006

M.S. (Finance), University of Denver, 1997
B.B.A. (Finance), Thammasat, Thailand, 1994

22

Ms. Saruta Benjanuvatra

Ph.D. (Econometrics), University of York,

UK, 2014

M.S. (Econometrics), Erasmus Universiteit
Rotterdam, Netherlands, 2007

B.S. (Econometrics), Erasmus Universiteit

Rotterdam, Netherlands, 2006

23

Ms. Sirithida Chaivisuttangkun

M.Sc. (Economics and Finance), University of York,
UK., 2007

B.B.A. (Finance), Mahidol University International
College, Thailand, 2004

B.B.A. (Commerce and Accountancy), Thammasat
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Academic Position/
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University, Thailand, 2004

24

Mrs. Supara Kapasuwan

Assistant Professor

Ph.D. (International Business), Washington State
University, USA, 2004

M.B.A. (International Business), Washington State
University, USA, 1998

B.A. (English), Chulalongkorn University, Thailand,
1991

25

Mr. Thanarerk

Thanakijsombat

Ph.D. (International Finance), Southern New
Hampshire University, USA, 2012

M.B.A. (Business Administration), Rivier University,
USA, 2004

B.E. (Mechanical Engineering), Chulalongkorn

University, Thailand, 1999

26

Mrs. Thanita Buranatrakul

Ph.D. (Business Administration), Thammasat
University, Thailand, 2016

M.Com. (Finance), University of New South Wales,
Australia, 2006

B.B.A. (Finance), Mahidol University International

College, Thailand, 2003

27

Ms. Thanyawee

Pratoomsuwan

Assistant Professor

M.Com. (Accounting), University of Sydney,
Australia, 2006

B.B.A. (Finance) Mahidol University International
College, Thailand, 2004
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28

Ms. Titawadee Sutthijakra

Ph.D. (Accountancy), University of Exeter,

UK, 2016

M.S. (Multinational Accounting and Financial
Management), University of Reading, UK, 2003

B.S. (Accounting), Thammasat University, Thailand,
2000

29

Mr. Treerapot Kongtoranin

Ph.D. (Business Administration), Assumption
University, Thailand, 2012

M.S. (Mechatronic), Technical University Hamburg-
Harburg, Germany, 2001

B.E. (Automatic Contro)l, Chulalongkorn University,
Thailand, 1999

30

Ms. Varang Wiriyawit

Ph.D. (Economics), The Australian National
University, Australia, 2014

M.S. (Economics), University of Michigan,
USA, 2008

B.A. (Economics), Chulalongkorn University,

Thailand, 2007

31

Mr. Veera Bhatiasevi

Assistant Professor

Ph.D. (Management of Technology), Asian Institute
of Technology, Thailand, 2012

M.S. (Information System), Hawaii Pacific
University, USA, 1999

B.S. (Computer Science), Hawaii Pacific

University, USA, 1998
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32

Mr. Viriya Taecharungroj

Assistant Professor

D.P.A. (Public and Private Management), National
Institute of Development Administration, Thailand,
2014

M.S. (Marketing), University of Surrey, UK, 2006
B.A. (Economics), Thammasat University, Thailand,

2005

33

Mr. Woraphon Wattanatorn

Ph.D. (Business Administration), Thammasat
Business School, 2015

M.B.A. (Innovation Management), College of
Management Mahidol University, 2008

B.S.E. (Instrumentation Engineering), King Mongkut's

Institute of Technology Ladkrabang, 2003

34

Mrs. Xiaoxia Wei

Ph.D. (Educational Leadership), Assumption
University, Thailand, 2009

M.A. (English Language Teaching), Assumption
University, Thailand, 2003

B.A. (Tourism Management), Zhengzhou University,

China, 1999

35

Mr. Yingyot Chiaravutthi

Associate Professor

Ph.D. (Economics), University of South Carolina,
USA, 2002

M.B.A. (Finance), Hawaii Pacific University,

USA, 1997

B.B.A. (General Management), Assumption

University, Thailand, 1994
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36

Mr. Youcef Nassim Dehouche

Ph.D. (Computer Science), Paris-Dauphine

University, France, 2014

M.S. (Management Information System), Paris-
Dauphine University, France, 2009

B.S. (Operation Research), USTHB, Algeria, 2008
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No.

Name

Academic Position/

Name Title

Educational Qualification and Name of Institution

Graduated From

Ms. Alisa Sony

Ph.D. (Business Administration), Asian Institute
of Technology, Thailand, 2015

M.M. (Management and Finance), European
School of Management, Paris, 2007

M.B.A. (International Business), Asian Institute of
Technology, Thailand, 2007

B.Acc. (Accounting), Chulalongkorn University,

Thailand, 2004

Mr. Arthit Satthavorasit

Ph.D.(Laws), Cardiff University, UK, 2009
M.S.(Fiscal Studies), University of Bath, UK,
B.S.(Laws), Thammasat University, Thailand

Mr. Barry John Clements

Post Graduate Certificate (Business Education),
Garnett College, The University of London,
UK., 1982

B.A. (Accounting/Law), University of Kent, UK,
1979

Mr. Bhubate Samutachak

D.B.A. (International Business), Joint Doctoral
Program in Business Administration (JDBA) CU-
TU-NIDA, Thailand, 2001

M.B.A. (Internatinal Management), Baylor
University, USA, 1994

B.B.A (Information System), Yonok University,
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Thailand, 1991

Mr. Chaiyong

Ngampravatdee

M.S. (Civil Law), Indiana University, USA, 1988
B.S. (Laws), Thammasat University, Thailand,
1986

Mr. David Tan

M.B.A .(Business Administration), Central
Queensland University, Australia, 1997
B.S. (Laws), University of Buckingham, UK, 1995

Mr. Jakkarin Pipokullaporn

M.L.M. (Marketing), Thammasat University,
Thailand, 2010

B.B.A. (Finance), Mahidol University
International College, 2006

Mr. Kittipong Rueanthip

M.A. (Economics), University of East Anglia, UK,
2010
B.A. (Economics), Thammasat University,

Thailand, 2009

Mr. Nakarin Amarase

Ph.D. (Economics), Michigan State University,
USA, 2012

M.A. (Economics), Michigan State University,
USA, 2007

M.A. (International Economics and Finance),
Chulalongkorn University, Thailand, 2003

B.E. (Quantitative Economics), Chulalongkomn
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Graduated From

University, Thailand, 2002

10

Mr. Subin Liengpunsakul

M.S. (Engineering Economics and Operation
Research), Stanforn University, USA, 1999

B.E. (Electrical Engineering), King Mongkut's
Institute of Technology Ladkrabang, Thailand,
1993

11

Mr. Sasha Horst Funk

M.B.A. (Business Information System), University
of Applied Sciences Wuerzburg, Germany, 2009
B.A. (Banking), Vocational Trading School KBBZ
Wuerzburg, Germany, 2004

12

Mr. Teradej Dejrangsri

Post Graduate Certificate (Computing Studies),
University of Melbourne, Australia, 1987

Post Graduate Certificate (Applied Finance and
Investment), Securities Institute of Australia,
Australia, 1990

B.A. (Theoretical Physics), University of
Melbourne, Australia, 1985

13

Mr. Varavuth Chintaradeja

Ph.D. (Economics), University of Missouri-
Columbia, USA, 2004

M.A. (Economics), Western Michigan University,
USA, 1999

B.A. (Economics), Thammasat University,

Thailand, 1997
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