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TQF 2
Programme Specification
Bachelor of Business Administration Program
In Marketing (International Program)

Revised Program B.E. 2563 (A.D. 2020)

Name of Institution Mahidol University

Campus/Faculty/Department International College

Section 1 General Information

1. Code and Program Title
In Thai NANGATUIMNTTINAIVAUAA @191391NTAAN (MANGATUIWIYF)
In English Bachelor of Business Administration Program in Marketing

(International Program)

2. Degree Offered and Field of Study
In Thai Full Name  Usmsgsnatadia (Msnana)
Abbreviation  U5.U. (N150@1A)
In English Full Name Bachelor of Business Administration (Marketing)

Abbreviation B.B.A. (Marketing)

3. Major Subject (if applicable)

Not applicable

4. Total Credits Required

No less than 183 credits
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5.  Curriculum

5.1 Degree Level

An integrated curriculum, 4-year Bachelor’s degree program

5.2 Type of Program

Academic program
5.3 Language
English
5.4 Admission
Thai and international students

5.5 Collaboration with Other Institutions

This program is a MUIC program

5.6 Degree Offered

One degree of one major

6. Record of Program Status and Approval / Endorsement
6.1 Revised program 2020. The program was revised from 2018.
Program start: Trimester 1 Academic Year 2020

6.2 The Curriculum Development Committee approved the program in its meeting on
November 5, 2019

6.3 The Academic Committee approved the program in its meeting no 5/2019 on
December 12, 2019

6.4 The MUIC Faculty Committee approved the program in its meeting no 12/2019 on
December 17, 2019

6.5 The Scrutiny Committee approved the program in its meeting no. 7/2020 on
March 5, 2020

6.6 The Deans approved the program in its meeting no. 7/2020 on April 8, 2020

6.7 The MU council approved the program in its meeting no. 555 on April 15, 2020
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7. Expected Date for the Implementation of Program under the Thai Qualifications Register
(TQR) Record

Academic Year 2022

8. Career Opportunities after Graduation
a. Marketing, brand, product managers in local and multinational companies
b. Positions in research and/or information service businesses
c. Account executives in advertising agencies
d. Employees in state enterprises

e. Positions in international or non-profit institutions/ organizations

f. Business entrepreneurs

g. Graduate School in Marketing / Marketing Research / Marketing Commmunication / Logistics

h. Master of Business Administration (either in Thailand or outside Thailand)

9. Name, Surname, Identification Number, Academic Position, Educational Qualifications,
and Latest Academic Products in the Past 5 Years of the Lecturers in Charge of the
Program
Academic Latest Academic Products
No. Name-Surname Educational Qualifications
Position in the Past 5 Years
1 Ms. Olimpia C. - D.B.A. (Marketing), Racela, O.C. and
Racela Thammasat University, Thoumrungroje, A. (2019).
Passport No. Thailand, 2005 When do customer
530599xxx M.B.A. (Business orientation and innovation
Administration), Pittsburg capabilities matter? An
State University, USA, 1995 | investigation of contextual
B.B.A. (Economics and impacts. Asia Pacific
Marketing), Pittsburg State | Journal of Marketing &
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Academic Latest Academic Products
No. Name-Surname Educational Qualifications
Position in the Past 5 Years
University, USA, 1994 Logistics,
DOI.10.1108/APJML-03-
2019-0143.
2 Ms. Kandapa - Ph.D. (Business Thanasuta, K. &
Thanasuta Administration), Chiaravutthi, Y (2018).
ID. No. Thammasat University, Private-label branding and
3120101 79%xxxx Thailand, 2016 willingness to pay: evidence
M.B.A. (Marketing and from an auction
Finance), Sasin Graduate experiment. The
Institute of Business International Review of
Administration Retail, Distribution and
Chulalongkorn University, Consumer Research, 28(3),
Thailand, 2003 320-338.
B.S. (International Business),
Georgetown College, USA,
1999
3 Ms. Apiradee - Ph.D. (Marketing), Sasin Wongkitrungrueng, A.,
Wongkitrungrueng Graduate Institute of Nuttavuthisit, K., Szabo-
ID No. Business Administration of | Douat, T. and Sen, S.
310090333xxxx Chulalongkorn University, (2019). Consumer

Thailand 2012

M.S. (Analysis, Design, and
Management of
Information Systems),
London School of

Economics and Political

deference to service
providers in ordinary service
encounters. Journal of
Service Theory and

Practice, 29(2), 189-212.
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Academic Latest Academic Products
No. Name-Surname Educational Qualifications
Position in the Past 5 Years
Science, U.K,, 2003
B.A. (Economics),
Chulalongkorn University,
Thailand, 2002
a4 Mr. Chanchai Assistant D.B.A. (Business Boonsiritomachai, W. and
Phonthanukitithawor Professor Administration), College of | Phonthanukitithaworn, C.
n Business, Victoria University, | (2019). Residents’ support
ID No. Australia, 2013 for sports events tourism
310090378xxxx M.B.A. (Technology development in Beach City:
Management), Graduate the role of community’s
School, Assumption participation and tourism
University, Thailand, 2007 impacts. SAGE Open, 9(2),
B.B.A (Business English), 1-15.
Rajamangala Institute of
Technology Borpitpimuk
Mahamek, Thailand, 2001
5 Ms. Chompunuch - Ph.D. Business Pongjit, C. and Chiaravutthi

Pongjit
ID. No.
310060283xxxx

Administration, Asian
Institute of Technology,
Thailand, 2016

M.B.A. (Marketing),
Willamette University,
Oregon, U.S.A,, 1998
B.S. (Business
Administration), Western

Oregon University, Oregon,

(2018). Brand and brand
origin valuations: a case of
the electrical market in
Thailand. International
Journal of Business
Innovation and Research.

17(2), 187-209.
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No.

Academic

Latest Academic Products

Name-Surname Educational Qualifications
Position in the Past 5 Years

U.S.A, 1996

10. Study Site Location

Mahidol University International College, Salaya Campus

11. External Factors and/or Development Considered in Program Planning

11.1 Economic Circumstances/Development

Rapid changes of the country’s and the world’s economy call for a revision of the
current Bachelor of Business Administration program in Marketing. With the goal of uniting
ASEAN countries, competition will become more intense. Communication skills and cultural
understanding are certainly required; while the knowledge in marketing is more important
than ever in bridging Thai businesses to the ASEAN and global contexts. More business
transactions are conducted online via the Internet. Consumers are empowered more than
ever in the digital world. Information about products/brands and businesses can be easily
searched and found. Businesses are expanding across the globe yet they are increasingly
being pressured to respond to the local needs and contexts. Entrepreneurial businesses are
more common as the popularity of consumer-to-consumer transaction grows. The revised
Bachelor of Business Administration program in Marketing must answer to those changing
trends in the economy and the business model.

11.2 Social and Cultural Circumstances/Development

For the past decade, technology has become one of the major driving forces of
Consumer’s social and culture. With an introduction of the Internet, the consumer’s power
is unleashed. Information about products and brands is shared with other consumers all over

the world. Marketing graduates must learn to master the new skill of managing not only an
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individual consumer but also managing how different groups of consumer interact with the
product/brand in an online world. Another important development is the demand of the
society for more business and professional ethics and responsibility. The revised Bachelor of
Business Administration program in Marketing must produce graduates who have the sense
of social responsibility and professional ethics as well as a good grasp of the new

developments in consumer’s social and culture.

12. Impacts of Factors in 11.1 and 11.2 on Program Development and Its Relevance to
Institutional Missions

12.1 Program Development

The revised curriculum must take into account aforementioned changes and
developments in economy, social, and culture. Courses must be offered not only to provide
more knowledge about the new developments but also to equip the students with skills
that are essential for them to become more competitive in the business and the job market.
The development of this program takes into consideration the expected learning outcomes
set out by the Thai Quality Framework (TQF), focusing on the learning areas including ethics
and moral, knowledge, cognitive skills, interpersonal skills and responsibility, and numerical
analysis, communication, and information technology skills.

12.2 Its Relevance to Institutional Missions

The revised curriculum will answer to the teaching and learning excellence strategic
goal of both Mahidol University (MU) and Mahidol University International College (MUIC).
The revised curriculum aims to provide an innovative and practical education, in order to
develop business graduates who are mastered in core and key conceptes, globally talented,
social contributing, and entrepreneurial-minded, defined as the MU graduate attributes.

Students are expected to contribute to a more innovative and sustainable global society.
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13. Relations (If any) to Other Programs Offered by Other Faculties/Departments in the
Institution (For Example, Courses Offered for Other Faculties/Departments or those
Offered by Other Faculties/Departments

13.1 Course(s) offered by other faculties

Students are able to register for General Education courses, Minor courses, |-Design
Elective courses and Free Elective courses offered by other MUIC divisions.

13.2 Course(s) offered to other programs

Students from other MUIC programs are able to register for courses offered by BA
division as General Education courses, Minor courses, I-Design Elective courses and Free
Elective courses.

13.3 Coordination

Division Chairman will coordinate with other relevant divisions.
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Section 2

Specific Data of the Program

1. Philosophy, Significance and Objectives of the Program
1.1 Program Philosophy
Mahidol University International College’s Business Administration graduates are well
equipped with 21°' century, core business and discipline-specific knowledge and skills, and
entrepreneurial mindset through innovative and impactful academic, co-curricular and extra-
curricular activities, so as to contribute to a more innovative and sustainable global society.
1.2 Program Objectives
1.2.1 Program Objectives
This program aims to produce entrepreneurial-minded graduates who are able
to demonstrate an ability to work in a team, to think critically and innovatively, to turn
great ideas into actions using their business and disciplined-specific knowledge and
skills for the better of organizations and the global society.
1.2.2 Program-level Learning Outcomes (PLOs)
At the end of the program, students will be able to:
Teamwork
PLO1 demonstrate an ability to work in a team.
1) PLO1.1 demonstrate effective interpersonal skills.
2) PLO1.2 describe the importance of diversity.

3) PLO1.3 demonstrate their ability to collaborate effectively with others.

Analytical Skills

PLO2 think analytically and logically arrive at informed marketing insights for

marketing planning and marketing strategy formulation.
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1) PLO2.1 identify relevant information to business issues.
2) PLO2.2 select appropriate frameworks/techniques/methods to analyze
business issues.
3) PLO2.3 logically and informedly arrive at marketing insights used for
marketing planning and marketing strategy formulation.
Innovativeness
PLO3 develop innovative marketing plans/solutions for capturing new market
opportunities or solving marketing problems.
4) PLO3.1 identify relevant business opportunities/problems.
5) PLO3.2 propose innovative marketing plans/solutions to capture new

market opportunity or to solve current marketing problems.

Ethics and Sustainability
PLO4 assess ethical implications of business practices and to describe the
importance of sustainability in business.

6) PLO4.1 assess the ethical implications of business practices.

7)  PLO4.2 describe the concepts of sustainability in business contexts.

Management
PLO5 explain management concepts and to accomplish tasks within a changing
business environment.
8) PLO5.1 demonstrate knowledge of main business functions and
organizational management.
9) PLO5.2 prepare an effective plan to ensure that tasks are successfully

accomplished.

10
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10) PLO5.3 assess changes in a working environment and their impacts.

Marketing knowledge and skills

PLO6 use marketing knowledge and skills to solve actual business problems.

11) PLO6.1 successfully design marketing plan for organizations and emerging
companies to continuously and sustainably grow in a digital world.

12) PLO6.2 explain the impact of marketing decisions on organization and

society.

11
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2.

Improvement Plan

Mahidol University International College

Business Administration Division

Improvement/

Modification Plan

Strategies

Evidence/Indicators

To ensure the quality of the
revised program’s

curriculum

Develop a new outcome-
based curriculum based on
stakeholders’ inputs
Develop a strong Assurance
of Learning (AoL) system,
following the requirements

of the AACSB standards

Obtain constants feedbacks
on the characteristics,
knowledge and skills of
graduates to improve upon

the curriculum

Streamline admission process

with clear admission criteria

Summary of stakeholders’

input

A set of expected learning
outcomes, learning goals,
and learning objectives, and
AoL reports with
continuous improvement in
students’ performance goal
Advisory Board meeting
report, Employers’
Satisfaction Survey results,
Students’ Teaching
Evaluation, and a summary
of focus group research
with students, parents, and
alumni

New admission criteria and

process

To ensure the quality of
teaching and learning

activities

Enhance a faculty’s teaching

techniques to promote

Faculty’s training needs

survey, and a summary of

12
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Improvement/

Modification Plan

Strategies

Evidence/Indicators

practical learning through
faculty trainings and seminars
Develop a list of
companies/organizations for
the collaboration on in-class
and outside-class teaching
and learning activities
including internship program
Monitor and improve upon a
faculty’s teaching
performance

Encourage students’
participation in extra-
curricular activities through
student clubs and academic
activities organized by

external organizations

new teaching techniques

deployment

List of internship
companies, and a list of
organizations for the
collaboration on teaching,

extracurricular activities.

Teaching evaluation records
with continuous
improvement goal

Activity transcript,

certifications and awards

To ensure a satisfactory

experience of students

Improve communications to
students through social
media, website, PR unit and
formal seminars

Improve academic advising

process

Social media and website
postings, and the list of the
attendees of college’s
events

List of attendees of

academic advising activities

13
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Section 3

Educational Management System, Program Implementation and Structure

1. Educational Management System

1.1 System (Semester/Trimester/Quarter System)

Trimester system

1.2 Summer Sessions
Summer session is not offered
1.3 Credit Equivalence Ratio (In Reference to Semester System)

One trimester credit is equal to 12/15 semester credits

2. Program Implementation
2.1 Academic Calendar

Monday - Saturday from 08:00 a.m. — 08:00 p.m.
Trimester: 1% Trimester : October-January
2" Trimester : January-April
3" Trimester : April-July
2.2 Admission Requirements
Normal Track

1) Graduate from high school or equivalent

2) Achieve one of the English test scores:
a. TOEFL (iBT) = 69
b. IELTS (Academic) = 6.0
c. PTE (Academic) = 50

3) Achieve one of the Mathematics test scores:
a. SAT (Mathematics) = 500

b. ACT (Mathematics) > 18

14
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4) Pass the MUIC Entrance Examination
Fast Track
1)  Graduate from high school or equivalent

2) Achieve one of the English test scores:
a. TOEFL (iBT), overall = 69 and writing 22
b. IELTS (Academic), overall = 6.0 and writing = 6.0

c. PTE (Academic), overall = 50 and writing = 50

3) Achieve one of the Mathematics test scores:
a. SAT (Mathematics) = 600

b. ACT (Mathematics) = 25
2.3 Limitations for Certain Groups of Newly Enrolled Students

English and math skills

2.4 Strategies to Resolve Students’ Limitations in 2.3

Students with limited English and/or math skills are required to take and pass non-credit
courses including ICME 100 English Resource Skills and ICMA 100 Foundation Mathematics
prior to taking other higher-level general education and business courses. The eligibility to
waive these courses will be granted based on their standard or MUIC entrance examination
test scores.

2.5 A Five-year Plan for Admission and Graduation

Academic Year 2020 2021 2022 2023 2024
The number of students enrolled 104 105 107 108 110
The number of graduate students - - - 104 105
Cumulative number 104 209 316 320 325
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2.7 Budget Plan

The estimated number of students in the program is 104 per academic year. The numbers

below display incomes and expense over one academic year.

Tuition fee per 1 student per academic year 207,110.00 Baht
Expense per 1 student per academic year 170,971.96 Baht
Estimated number of students in the program 104 students
Tuition fee 21,539,440.00 Baht
Total income 21,539,440.00 Baht
Instructor/teaching cost 8,193,761.68 Baht
Curriculum administration 2,191,615.62 Baht
Operating 5,977,133.52 Baht
Utilities 243,070.10 Baht
Depreciation 1,175,502.93 Baht
Total expenses 17,781,083.84 Baht
Net income 3,758,356.16 Baht

2.8 Academic System
In Class
Distance Learning Mainly Through Printed Materials
Distance Learning Mainly Through Broadcast Media
Distance Learning Mainly Through Electronic Media (E-learning)

Distance Learning Through the Internet

O0O000

Others (Please Specify)

16
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2.9 Credit Transfer and Cross-institutional Enrollment (If any)

According to Mahidol University’s and MUIC’s Regulations

3. Program and Faculty Members

3.1 Program

3.1.1 Number of Credits
The required number of credits in total must not be less than 183 credits

3.1.2 Curriculum Structure

1) Foundation Courses None credits
2) General Education (GE) Courses 38 credits
1. English Communication 12-16 credits
2. Life Appreciation a credits
3. Global Citizenship a credits
4. Critical Thinking a4 credits
5. Leadership aq credits
6. Digital Literacy aq credits
7. GE Electives 2-6 credits
3) Major Courses 117 credits
- Core Business Courses 73 credits
- Major Required Courses 20 credits
- Major Elective Courses 24 credits
4) |-Design Electives 20  credits
5) Free Electives 8 credits

3.1.2 Course List

17
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Courses are listed respectively in the categories: foundation courses, general
education courses, major courses, |-Design electives and free electives, each with
course codes alphabetically listed.

The number of credits for each course is represented by one-digit number
followed by 3 other numbers in parentheses representing hours of lectures,
laboratory/practice and self-study respectively, for example, 4 (4-0-8) which means 4
credits (4 lecture hours — 0 lab/practice hours — 8 self-study hours).

Course initials of the Bachelor of Business Administration in a BA program at
Mahidol University International College consist of 7 characters: 4 letters and 3
numbers whereas the first 2 letters are the initials of the faculty/institution in charge
and the last 2 letters are the initials of the department/project in charge of teaching
management.

There are 3 digits after the course initials. The first digit indicates the year of
study while the last 2 digits indicate the order of the course offered in each course

category to avoid repetition.

Course Code Explanation

IC International College

BE Business Economics

GC General Education in English Communication
GL General Education in Foreign Language

GH General Education in Humanities

GN General Education in Natural Science

GP General Education in Physical Education

18
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GS General Education in Social Science
LL Lifelong Learning
MA Mathematics
ME Non-credit General Education course in English Communication
MB Business Administration
MF Finance
MI International Business
MK Marketing

Course Names

Foundation Courses Non-credit

Note I:  For B.B.A. students, students whose Mathematics placement is below ICMB 200 Business

Mathematics are required to take ICMA 100 Foundation Mathematics and pass the course
with the grade of "S" before moving to ICMB 200 Business Mathematics.
For B.Sc. and B.Eng. students, students whose Mathematics placement is below ICMA 106
Calculus I and/or ICMA 151 Statistics for Science | are required to take ICMA 100 Foundation
Mathematics and pass the course with the grade of "S" before moving to ICMA 106 Calculus
| and/or ICMA 151 Statistics for Science |.

Note Il: Based on their achievement on the essay portion of the MUIC entrance exam, students
whose English placement is below ICGC 101 Academic Writing and Research | will be
placed into the “ERS Track”. These students will be required to take ICME 100 English
Resource Skills and pass the course with the grade of "S" before moving to ICGC 101

Academic Writing and Research |.

ICMA 100 | Foundation Mathematics 0 (4-0-0)
ANIAANEASIINGIU o (€-0-0)
ICME 100 | English Resource Skills 0 (4-0-0)
VINWEUNAIANINWISINGY o (@o-o)
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General Ed

ucation Courses

English Communication

Mahidol University International College

Business Administration Division

38 credits
12-16 credits

Note I: Based on their achievement on the essay portion of the MUIC entrance exam, students

will be placed into 3 following tracks: ‘ERS Track’, ‘GC Track’ and ‘Advanced GC Track’.

® ‘ERS Track’ — Students who are placed into ‘ERS Track’ will be required to take ICME

100 (a non-credit course) and complete 16 credits in English Communication: ICGC 101,

ICGC 102, ICGC 103 in order, and finally, any 200+ level English courses.

® ‘GC Track’ — Students who are placed into ‘GC Track’ will be required to complete 16
credits in English Communication: ICGC 101, ICGC 102, ICGC 103 in order, and finally, any

200+ level English courses.

® ‘Advanced GC Track’ - Students who are placed into ‘Advanced GC Track’ will be

required to complete 12 credits in English Communication: ICGC 111, ICGC 112 in order,

and finally, any 200+ level English courses.

Note Il: Students in ‘ERS Track’ and ‘GC Track’ must take ICGC 101, ICGC 102 and ICGC 103 without

interruption beginning in their first trimester of enrollment.

ICGC 101 | Academic Writing and Research | 4 (4-0-8)
NSWBULTNIYINITULEZNITINY © & (€-o-)
ICGC 102 | Academic Writing and Research |I 4 (4-0-8)
NSREUTIVINITULEZNITINY b & (€-o-w)
ICGC 103 | Public Speaking 4 (4-0-8)
Mawaluflansisne & (€-ow)
ICGC 111 | Academic Writing and Research | (Advanced) 4 (4-0-8)
NSALUBNIINTUaENTITY o (SzAuas) < (€-o-a)
ICGC 112 | Academic Writing and Research Il (Advanced) 4 (4-0-8)
NSWLUBNIINITUaENTITE b (SzAuas) < (€-o-a)
ICGC 201 | Global Realities 4 (4-0-8)
drvrnuduasaedan & (@-o-)
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ICGC 202 | Literary Analysis 4 (4-0-8)
13304ARINTE < (€-o-)
ICGC 203 | Creative Writing 4 (4-0-8)
Aavznsuseius < (@-o-a)
ICGC 204 | Advanced Oral Communication 4 (4-0-8)
msfoansfenandugs & (€-0-®)
ICGC 206 | Literature Into Film 4 (4-0-8)
NIITUNTIUGNNEUAT & (€-o-®)
ICGC 208 | Language and Culture 4 (4-0-8)
ANUTUTITY & (€-o-w)
ICGC 210 | First and Second Language Acquisition 4 (4-0-8)
msﬁ&mifmmLLiﬂLLasmmﬁaa\‘i & (&-o-a)
ICGC 211 | Topics in Comparative Literature A: Poetry 4 (4-0-8)
WdomnsTauafUIsuliou n: AItnus & (€-o-)
ICGC 212 | Topics in Comparative Literature B: The Short Story and the Novel 4 (4-0-8)
Fdenmnssuaiiuieudiou o Sosduuazuniene & (€-o-)
ICGC 213 | Topics in Comparative Literature C: Drama 4 (4-0-8)
WdennsIefUIauisy A: azasiai & (o)
ICGC 214 | Literary Non-fiction 4 (4-0-8)
AN9ARLTNITIUNTIN & (€-o-a)
ICGC 215 | Writing for Research 4 (4-0-8)
nsBeuiien1ise & (€-o-)
Life Appreciation 4 credits
ICGH 113 | Moving Pictures: A History of Film 4 (4-0-8)
mwadeulm: UseiRenansnmeuns < (€-ox)
ICGH 117 | Drawing as Creative Expression 4 (2-4-6)
NSO IS WARIANNASIETIA @ (o-a-o)
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ICGH 118 | Photography Visualizing in the Digital Age 4 (2-4-6)
nsenenmlugafiva & (o-a-o)
ICGH 119 | Listen! Soundscapes, Well-Being and Musical Soul Searching 4 (4-0-8)
W@ nsuamvintdon nveades qun1suasIndyaIuLnun3 & (e-o-®)
ICGN 105 | Ecology, Ecosystems and Socio-Economics in Southeast Asia 4 (3-2-7)
Tneiven ssuviawaziasugiadnuluedions Tueanidedls & (n-lo-ev)
ICGN 108 | Essentials of Culinary Science for Food Business 4 (3-2-7)
WPanIveIn1sUTemsdmsugIAveIms & (an-lo-e)
ICGN 109 | Food for Health 4 (4-0-8)
mmitﬁaqmmw < (€-o-c)
ICGN 110 | Maker Workshop 4 (3-2-7)
lssufuRnutnysshivg & (n-lo-ev)
ICGN 112 | Stargazer 4 (3-2-7)
1UDINTI UBILSN & (en-lo-¢)
ICGN 113 | Plants, People and Poisons 4 (4-0-8)
iy uyuduaziiy & (€-o-x)
ICGN 115 | Human Evolution, Diversity and Health 4 (4-0-8)
TIUINTUYEE ANUVRINVAIEUAZFUNIN & (@o-w)
ICGN 120 | Chemistry of Cosmetics and Dietary Supplements 4 (4-0-8)
inflvanaiosdianswarenmsiasy & (e-o-®)
ICGN 124 | Climate Change and Human Society 4 (3-2-7)
mmﬂ?iauuﬂmamwgﬁa’m’mLLazé’faﬂm & (on-lo-e)
ICGN 125 | Games and Learning 2 (2-0-4)
NULAENITITEUS ® (o-0-c)
ICGP 101 | American Flag Football 1(0-2-1)
unanwmuea ® (o-b-0)
ICGP 102 | Badminton 1(0-2-1)
wUANUFU e (o-b-0)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

ICGP 103 | Basketball 1(0-2-1)
UANAUDA e (o-o-0)
ICGP 104 | Body Fitness 1(0-2-1)
WoLua ® (o-o-o)
ICGP 105 | Cycling 1(0-2-1)
INTUIU ® (o-b-0)
ICGP 106 | Discover Dance 1(0-2-1)
AaANLIO3 uaud o (0-o-0)
ICGP 107 Golf 1(0-2-1)
noamn @ (o-o-@)
ICGP 108 | Mind and Body 1(0-2-1)
lupy o (o-o-a)
ICGP 109 | Selected Topics in Sports 1(0-2-1)
Foaarnznan1siun ® (0-o-0)
ICGP 110 | Self Defense (Striking) 1(0-2-1)
Adesiuda (M3glaw) o (o-o-0)
ICGP 111 | Self Defense (Grappling) 1(0-2-1)
Fdosfiud (Mswiveiy) ® (o-o-)
ICGP 112 | Soccer 1(0-2-1)
Wnuea ® (o-b-a)
ICGP 113 | Social Dance 1(0-2-1)
dand e (o-o-@)
ICGP 114 | Swimming 1(0-2-1)
Jreth ® (o--0)
ICGP 115 | Tennis 1(0-2-1)
Wula e (o-o-e)
ICGP 116 | Volleyball 1(0-2-1)
10a188U08 ® (0'-0)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

ICGS 102 | Business Sustainability and the Global Climate Change 4 (4-0-8)
mms’]"aﬁumaqiﬁaLLazmimﬁ'&uwaqaquﬁmmﬂiaﬂ & (€-o-w)
ICGS 115 | Sociology in the Modern World 4 (4-0-8)
davdnelulanadelny & (€-o-a)
ICGS 125 American History, Popular Media and Modern Life 4 (4-0-8)
UseiRemanseusni devondouuariinadielvsl < (@-o-a)
ICGS 126 | Introduction to Psychology 4 (4-0-8)
I Inendunusi & (@o-a)
ICGS 127 | Positive Psychology 4 (4-0-8)
ININYNTIUIN & (&-o-w)
ICGS 128 | Global Gastronomy and Cuisines 4 (4-0-8)
ANARSNNSOIMITRAY O TIALAN < (€-o-a)
ICGS 129 Tea Studies 2 (2-0-4)
YIANN © (v-0-@)
ICLL 100 | Self Development 2 (2-0-4)
NISWAIUIAULDY b (v-0-@)
Global Citizenship 4 credits
ICGH 116 | World Cinemas 4 (4-0-8)
AMeURIsEAULan < (€-o-a)
ICGH 120 | Thai and ASEAN Cinema 4 (4-0-8)
Aneunsineuaye Lo @ (o)
ICGH 121 | The End of the World? Development and Environment 4 (4-0-8)
vidolanazfisgnau maviauayduindon & (€-o-w)
ICGH 122 | Introduction to Asian Philosophy 4 (4-0-8)
USwgiendedunusii @ (@-ow)
ICGH 123 Faiths, Ecological Justice, and the Tropical Rainforests 2 (2-0-4)
AUATNG mmqaﬁsim%qﬁmmt,azﬂ']au%u b (b-o-c)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

ICGL 101 | Elementary German | 4 (4-0-8)
A UIDTIUTZAUAY o & (€-ox)
ICGL 102 | Elementary German |l 4 (4-0-8)
AW ULDTLUTZAUAY o & (€-ox)
ICGL 103 | Elementary German lll 4 (4-0-8)
AW NGDILUTZAUAY o & (@-o-a)
ICGL 111 | Elementary Japanese | 4 (4-0-8)
AU o & (€-0-w)
ICGL 112 | Elementary Japanese |I 4 (4-0-8)
AT & (€-o-x)
ICGL 113 | Elementary Japanese |ll 4 (4-0-8)
AUuTEAURY & (€-o-x)
ICGL 121 | Elementary French | 4 (4-0-8)
My rSuAasEiuiy o & (€-o-)
ICGL 122 | Elementary French I 4 (4-0-8)
My SuAasERuRY © & (€-o-x)
ICGL 123 | Elementary French Il 4 (4-0-8)
My SuasERUFY @ & (€-ox)
ICGL 131 | Elementary Chinese | 4 (4-0-8)
AIUILAUAU @ & (€-ox)
ICGL 132 | Elementary Chinese |l 4 (4-0-8)
ATYTUTEAUIU b & (€-o-x)
ICGL 133 | Elementary Chinese lII 4 (4-0-8)
ATYITUTZAUSU o & (€-o)
ICGL 141 | Elementary Spanish | 4 (4-0-8)
AAUUTEAUAU @ & (@-o-w)
ICGL 142 | Elementary Spanish I 4 (4-0-8)
AAUUTZAUIU o @ (€-ow)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

ICGL 143 | Elementary Spanish |l 4 (4-0-8)
AAUUTZAURU o & (€-ox)
ICGL 160 | Introduction to Thai Language and Culture 4 (4-0-8)
mwwazausssulng e @ (€-o-c)
ICGL 161 | Elementary Thai | 4 (4-0-8)
awlveiugiu o & (€-0-a)
ICGL 162 | Elementary Thai |l 4 (4-0-8)
awilnedfiug i & (€-o-®)
ICGL 163 | Elementary Thai lll 4 (4-0-8)
awlnefiug o & (€-0-x)
ICGL 170 | Diversities in Multilingual Societies 2 (2-0-4)
ANuna A ludnuny AW © (b-o-&)
ICGL 201 Pre-intermediate German | 4 (4-0-8)
APYDTTUNBUTLAUNAN o & (€o-)
ICGL 202 | Pre-intermediate German |l 4 (4-0-8)
APNYDTIUNBUTLAUNAN b & (@o-a)
ICGL 203 | Pre-intermediate German |Il 4 (4-0-8)
NLYDTIUNDUTLAUNAN o & (@o-a)
ICGL 211 | Pre-intermediate Japanese | 4 (4-0-8)
Awduneusziunan o < (o)
ICGL 212 | Pre-intermediate Japanese || 4 (4-0-8)
awduneusziunans o < (o)
ICGL 213 | Pre-intermediate Japanese Il 4 (4-0-8)
mwwzﬁﬁudamzﬁmmq o & (@o-w)
ICGL 221 Pre-intermediate French | 4 (4-0-8)
My rlSuaieusEAuNa1l o & (&-o-w)
ICGL 222 Pre-intermediate French |l 4 (4-0-8)
MSuAANaUSTAUNAN b @ (o)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

ICGL 223 | Pre-intermediate French Ill 4 (4-0-8)
My rSuAaneusERuNaIe @ & (€o-w)
ICGL 231 | Pre-intermediate Chinese | 4 (4-0-8)
AWTUADUTZAUNAN o & (€o-)
ICGL 232 Pre-intermediate Chinese || 4 (4-0-8)
AYIUADUIZAUNAN o @ (€-ow)
ICGL 233 | Pre-intermediate Chinese |ll 4 (4-0-8)
ATYIUNDUIZAUNAN & (€-o-a)
ICGL 241 | Pre-intermediate Spanish | 4 (4-0-8)
AAUUNIUIZAUNEN @ & (€o-w)
ICGL 242 | Pre-intermediate Spanish Il 4 (4-0-8)
AAUUNIUIZAUNEN b & (€o-w)
ICGL 243 | Pre-intermediate Spanish Ill 4 (4-0-8)
AAUUNBUTZAUNAN @ & (@o-a)
ICGN 126 | Plant Society 2 (2-0-4)
AAnag © (o-0-c)
ICGS 106 | Fashion and Society 4 (4-0-8)
wilduuazdany & (@o-a)
ICGS 111 | Exploring Religions 4 (4-0-8)
d1979MEun & (€o-a)
ICGS 112 | Geography of Human Activities 4 (4-0-8)
QilenansianssuLywd & (¢-o-w)
ICGS 123 | Tourism Concepts and Practices 4 (4-0-8)
wnAanseufisanarnsluly & (€-o)
ICGS 130 | Political Science 4 (4-0-8)
Symans & (€-o-w)
ICGS 131 Introduction to International Studies 4 (4-0-8)
AsAnusEreUsEImAT UL & (€-o-w)
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TQF2 Bachelor of Business Administration Program in Marketing (Interational Program) Business Administration Division
ICGS 132 | Career Preparation in a Globalized World 4 (4-0-8)
nMswsuanundeuiioUsenevendnlulanianAtay @ (€-o-a)
ICGS 133 | Foundation of Mediterranean Cultures 4 (4-0-8)
fugufausssmimesisdou & (@ow)
Critical Thinking 4 credits
ICGH 101 | Biotechnology: from Science to Business 4 (4-0-8)
waluladPinmaningimansdssia & (€-0-w)
ICGH 102 | Famous Arguments and Thought Experiments in Philosophy 4 (4-0-8)
Forauouasn1InnaeInuAaiitaesluwInaUse < (€-o-a)
ICGH 103 | Logic, Analysis and Critical Thinking: Good and Bad Arguments 4 (4-0-8)
ATININET MTAATIE waznsAndvnginsal: msdavmraiiuadhid | < (o)
ICGH 105 | Technology, Philosophy and Human Kind: Where Are We Now?! 4 (4-0-8)
welulad U3y uagangwowi: 1ogitl w 9ail & (€-0-w)
ICGH 106 | The Greeks: Crucible of Civilization 4 (4-0-8)
nan: LUIMasULIANe 18535 @ (€-ow)
ICGH 107 | Contemporary Art and Visual Culture 4 (4-0-8)
AavzTnadelasimuImus I & (@-o-x)
ICGH 109 | Creative Thinking Through Art and Design 4 (2-4-6)
AUARAS9EsIAieRaUzLaYNNT0BNLUY & (o-@-o)
ICGH 110 | Drawing as Visual Analysis 4 (2-4-6)
nMsManndatziiieodennufnuasiumnnis & (o-a-o)
ICGH 115 | Cinematic Languages and Its Application 4 (4-0-8)
AN MEUATUAENITUTEENALY & (€-o-w)
ICGH 124 | Life Drawing and Anatomy 4 (2-4-6)
N15ALEUNINAULAZNIINA & (o-&-o)
ICGH 125 | How Can We Know What Is Good? Moral Reasoning and Behavior 4 (4-0-8)
15193 bneenel5Iee LR wnNaLar N ANTTULTITETITY & (€-0-w)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

ICGH 126 | Behavioral Ethics: Why Good People Do Bad Things 2 (2-0-4)
umansnginssy: vluaudvhaslld © (o-0-@)
ICGN 107 | The Chemistry of Everyday Life 4 (4-0-8)
willutinuszdniu & (€-ox)
ICGN 111 | Physics for CEO 4 (4-0-8)
Handdmugiesnns & (&-ow)
ICGN 123 | The Earth's Dynamic Structure 4 (3-2-7)
lassasianainvaslan & (a-lo-¢1)
ICGN 127 | Practical Mathematics 2 (2-0-4)
Annrnanslolaase © (o-0-)
ICGS 103 | Economics in Modern Business 4 (4-0-8)
\AsygAanslugsiagaln & (€-o-x)
ICGS 113 | Perspectives on the Thai Past 4 (4-0-8)
VirupAfoUsziRmansine & (@ow)
ICGS 134 | Is Democracy Good? 4 (4-0-8)
Uszasulaednsoll & (@-o-a)
ICGS 135 | Entrepreneurial Accounting 4 (4-0-8)
oyTiilegUsznounns & (€-0-a)
Leadership 4 credits
ICGN 114 | The Scientific Approach and Society 4 (4-0-8)
W/NIIMEIEERS AU AL @ (o)
ICGN 128 | Climate Emergency, Biodiversity Crisis, and Humanity at Risk 2 (1-2-3)
A0UNTANANEUAUANINDINA  INAAMUANNVAINYAIENNTINMN | b (o--m)
IREALRIGNTINRE
ICGS 104 | Essentials of Entrepreneurship 4 (4-0-8)
ﬁugmmmﬂué’ﬂizﬂaumi < (€-0-c)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGS 118 | Skills in Dealing with People Across Cultures 4 (4-0-8)
Winwglun1sufuadmiudausainusssy & (€-0-a)
ICGS 121 | Abnormal Colleagues: How Do | Make This Work? 4 (4-0-8)
Wiouiuaudaeund azudluanunisalesnsls < (€-o0-)
ICGS 136 | Social and Health Issues in Thailand 4 (3-2-7)
Tayneinag audensuazavnnlulsemalny & (en-o-a1)
ICGS 137 | Witchcraft and Gender Representation 4 (4-0-8)
ANBHLUNALAZNITHARNIDDNNIILNA & (@o-a)
ICGS 138 | Business Event Essentials 4 (4-0-8)
ﬁugmﬁmﬁnuﬁﬁﬁqsﬁa < (€-o-a)
ICGS 139 Leadership and Change for a Global Society 4 (4-0-8)
Friuaznsiasuuvadludansilan & (¢-0-a)
ICLL 101 Professional Development 2 (2-0-4)
NTINAIUIYITN o (v-0-@)
Digital Literacy 4 credits
ICGH 111 | Media Literacy: Skills for 21st Century Learning 4 (4-0-8)
Msiwiiude: nwewiinmsisousluanissui be & (€-0-a)
ICGN 116 | Understanding and Visualizing Data 4 (3-2-7)
nsiladeyaazNITUARIHALTIN N & (on-lo-c0)
ICGN 118 | Everyday Connectivity 4 (4-0-8)
duwmesiialuiinusedru < (@-o-c)
ICGN 119 | Computer Essentials 4 (4-0-8)
Aeufmeilowy @ (€-ow)
ICGN 129 | Programming for Problem Solving 4 (4-0-8)
mMsdeulusensudientsuiem @ (@-ow)
ICGN 130 | Cryptography: The Science of Making and Breaking Codes 2 (2-0-4)
VOWANITUNIE: AERTININTSINTRERAYNISDaAS A © (v-o-&)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

ICGN 131 | Digital Search Literacy 2 (2-0-4)
n33eNsauAUluTEULAIVEA ® (o-0-c)
ICGN 132 | Digital Security and Privacy 2 (2-0-4)
Anudaenisnasaududuiilugduuudiia © (o-0-c)
ICGN 133 | E-Business: Technology and Digital Strategies 4 (4-0-8)
ganadianvseiing: naluladuaznagnsnava & (€-o-x)
ICGN 134 | Introduction to Artificial Intelligence 2 (2-0-4)
ﬂmmqﬂazﬁwﬁ%’uuuzﬁw o (v-o-a)
ICGS 140 | Fake News, Censorship and the Politics of Truth 4 (4-0-8)
Y1Uaay msmuamﬁ'aLLazmiLﬁmLLViammaﬁﬂ & (&-o-w)
ICLL 102 | Skills for a Digital World 2 (2-0-4)
inwzdmsulanfavia © (o-0-c)
General Education Elective Courses 2-6 Credits

Students need to take any GE courses to fulfill their 38 credits requirement of General

Education: 2 credits for students whose English Communication track are placed into ‘ERS track’ or

‘GC Track’ and 6 credits for students whose English Communication track are placed into ‘Advanced

GC Track’. Partial credits of GE course that exceed the GE requirements cannot be counted towards

Free Electives.

Core Business courses no less thanm 73 Credits

Course
Course Title Credits
Code
ICMB 200 | Business Mathematics 4 (4-0-8)
ANIAPNANTTINA & (€-o-w)
ICMB 201 | Business Statistics 4 (4-0-8)
GRELEAL ¢ (€-o-a)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

Course
Course Title Credits
Code
ICMB 205 | Microeconomics 4 (4-0-8)
LATYFAIARNTYANIA & (€-o-x)
ICMB 206 | Macroeconomics 4 (4-0-8)
LISEANAASUNNIA & (@ow)
ICMB 207 | Management of Business Information 4 (4-0-8)
N153AN"5Y0LassAa & (e-o-®)
ICMB 213 | Financial Accounting 4 (4-0-8)
N15URYTNTRY @ (@-ow)
ICMB 214 | Managerial Accounting 4 (4-0-8)
N15URYTIN1TINNTT @ (@-ow)
ICMB 215 | Business Finance for Entrepreneurs 4 (4-0-8)
nsRugsRadmsuUsENoUNS < (€-o-a)
ICMB 216 | Business Communication 4 (4-0-8)
nsdoanMegIna ¢ (¢-o-a)
ICMB 222 | Principles of Marketing 4 (4-0-8)
NANNIIAAA & (@o-a)
ICMB 235 | Management and Organizational Behavior 4 (4-0-8)
N3IANITUAZNOANTIUDIANT & (€-o-®)
ICMB 236 | Human Resources Management 4 (4-0-8)
NSUTMTINNINTNINTUY B < (€-0-)
ICMB 237 | International Business Management 4 (4-0-8)
NSIANITTINTENINUTENA < (@-o-a)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

Course
Course Title Credits

Code
ICMB 310 | Business Law 4 (4-0-8)
NOUNUTINY < (o)
ICMB 311 | Business Ethics and Sustainability 4 (4-0-8)
ﬁ]’%ﬁﬁiiumaﬁq‘iﬁﬂLLazmiﬁwmadﬁﬂgﬂgu & (€-o-w)
ICMB 312 | Management Science 4 (4-0-8)
WIAENTNITIANT < (€-ox)
ICMB 314 | Operations and Project Management 4 (4-0-8)
NM5IANITANIUIULAZUTINTIATING & (€-o-w)
ICMB 401 | Business Innovation and Entrepreneurship 4 (4-0-8)
ui’mﬂﬁiuwﬂﬂqiﬁaLLazmazmiLﬁuﬁﬂiSﬂaumi & (€-o-w)
ICMB 402 | Business Strategy 4 (4-0-8)
NAgNENIIGINg & (€-o-w)
ICMB 490 | Career Preparation 1(1-0-2)
NSLATENDITN ® (0-0-b)

requirements:

Note I: Students are able to take BBA courses only if they have met the following

1. Passed ICGC 101 Academic Writing and Research | with at least “D” grade or

being placed in the English course level higher than ICGC 101 Academic Writing

and Research |.

2. Passed ICMA 100 Foundation Mathematics with “S” grade or the placement Test.

Entrepreneurship or ICMB 402 Business Strategy.
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Degree Level M Bachelor’s Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Major Required courses no less than 20 Credits

Course

Course Title Credits
Code
ICMK 351 | Consumer Insights — A Qualitative Approach 4 (4-0-8)
ToALIEN VR UILNA — WNSLTIRRUNN & (€-o-®)
ICMK 352 | Market Intelligence — A Quantitative Approach 4 (4-0-8)
W Ingman - NI & (€-o-x)
ICMK 353 | Consumer Behavior and Decision Making 4 (4-0-8)
woAnssuUslnakaznsinaula & (@ow)
ICMK 361 | Digital Marketing 4 (4-0-8)
N15RAIARAYA & (€o-w)
ICMK 461 | Marketing Strategy for Sustainability 4 (4-0-8)
nagmsmIRamLiteALd By & (¢-0-a)
Major Elective courses no less than 24 Credits

Course

Course Title Credits
Code

ICBE 471 | Market Structures and Pricing Strategies 4 (4-0-8)
Imqa%ﬂqmmmLLazﬂaqwﬁ‘mi&gﬁ'}m @ (o)
ICMI 331 Global Logistics and Supply Chain Management 4 (4-0-8)
nsdnn1ssldgumuuasladafndseauussine & (€ow)
ICMK 354 | New Products Management 4 (4-0-8)
nsIRNISHARA NN @ (€-ox)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Mahidol University International College

Business Administration Division

Course
Course Title Credits
Code
ICMK 355 | Integrated Marketing Communications 4 (4-0-8)
ﬂ’]igamimiﬁm@L‘?N‘Uuﬁm’]ﬂﬁ @ (€-o-c)
ICMK 362 | Strategic Brand Management 4 (4-0-8)
NAgNSNITIANITAITIFUA & (€-o-x)
ICMK 451 | Distribution and Retail Channels 4 (4-0-8)
POINNAITINT UG LA TOINNTAIUEN & (€o-w)
ICMK 452 | Business Marketing and Selling Strategy 4 (4-0-8)
N13AAIANIATIND LAZNAYNSNITUY @ (€-o-c)
ICMK 453 | Global Marketing Strategy 4 (4-0-8)
NAgNSNIINAINAING @ (€-o-c)
ICMK 456 | Special Topics in Marketing 4 (4-0-8)
W NAYNNAITNAA @ (€-o-c)
ICMB 496 | Practical Business Training — On Campus 8 (2-32-10)
1ATINENU - Aelunninedy & (o-enlo-00)
ICMB 497 | Practical Business Training — Off Campus 8 (0-40-8)
1ATINSHANIU - APUDNUNTINGIRY & (o-€o-)

Note I: All BBA students are required to take either ICMB 496 Practical Business Training — On

Campus or ICMB 497 Practical Business Training — Off Campus in their last year of
study as part of the Major Elective Courses. Students are not allowed to register for

other courses in the trimester, which a Practical Business Training course is taken.

Note II: All BBA students can take ICMB 496 Practical Business Training — On Campus, ICMB
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Entrepreneurship, ICMB 402 Business Strategy and ICMK 461 Marketing strategy for
Sustainabiltiy in their fourth year of study.

Note llIl: All BBA students can take ICMB 490 Career Preparation, ICMK 456 Special Topics in
Marketing, in their third year of study.

I-Design Elective Courses 20 credits
The purpose of the I-Design Electives is to promote multidisciplinary learning. Students are
encouraged to explore courses offered by diverse disciplines across MUIC, Mahidol University, and
partner institutions. The |-Design Electives can be satisfied upon the completion of the following
course categories:
1. Minor courses offered by any program in MUIC
2. Certificate courses offered by any program in MUIC
3. Any major courses offered by any program in MUIC
4. Any major courses offered in Mahidol University (including undergraduate and graduate
level courses). Courses must be approved by the student’s advisor and the Curriculum
Administrative Committee.
5. Any major courses offered at partner institutions (who have MOU with Mahidol University
and/or MUIC). Courses must be approved by the student’s advisor and the Curriculum

Administrative Committee.

Free Elective Courses 8 credits
Students can take any courses offered by MUIC and/or Mahidol University as free elective

courses with the approval from the advisor. A course within the student’s major that is too closely

related or redundant to core/required/elective courses is discouraged and may be disapproved by

an academic advisor.
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Marketing Minor courses no less than 20 Credits

Mahidol University International College

Business Administration Division

To minor in Marketing, students need to complete the following five courses.

Course Code Course Title Credits
ICMK 351 Consumer Insights — A Qualitative Approach 4 (4-0-8)
ToALIEN VR UILNA — WASLFIRUNN & (€-0-w)
ICMK 352 Market Intelligence — A Quantitative Approach 4 (4-0-8)
W Ingman - N1 TsUTIN & (€-o-)
ICMK 353 Consumer Behavior and Decision Making 4 (4-0-8)
woAnssuUslnakaznsinaula & (@-o-)
ICMK 361 Digital Marketing 4 (4-0-8)
N1SHAINAIA & (@o-a)
ICMK 461 Marketing Strategy for Sustainability 4 (4-0-8)
nagmsmIRamLiteALd By & (¢-o-)
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TQF2 Bachelor of Business Administration Program in Marketing (International Program)

3.1.3 Study Plan

Trimester |
ICGC 101

ICGX XXX
ICGX XXX
ICGX XXX
Trimester |l
ICGC 102

ICGX XXX
ICGX XXX
ICXX XXX
Trimester llI
ICGC 103

ICGX XXX
ICMB 200

ICXX XXX

Year |

Academic Writing and Research |
GE Course
GE Course
GE Course

Total

Academic Writing and Research I
GE Course

GE Course

Free Elective (1)

Total

Public Speaking

GE Course

Business Mathematics
Free Elective (2)
Total

38

Mahidol University International College

Business Administration Division

Credits
4 (4-0-8)
4 (4-0-8)
4 (4-0-8)
4 (4-0-8)
16

Credits
4 (4-0-8)
2 (2-0-4)
4 (4-0-8)
4 (4-0-8)
14

Credits
4 (4-0-8)
4 (4-0-8)
4 (4-0-8)
4 (4-0-8)
12



Degree Level M Bachelor’s 1 Grad.Dip. O master's O Higher Grad.Dip. [ poctoral

TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Trimester |
ICGC XXX
ICMB 201
ICMB 205
ICMB 213
ICMB 222
Trimester I
ICMB 206
ICMB 214
ICMB 215
ICMB 235
Trimester llI
ICMB 207
ICMB 216
ICMB 236
ICMB 237

Year Il

English Communication IV
Business Statistics
Microeconomics

Financial Accounting
Principles of Marketing
Total

Macroeconomics

Managerial Accounting

Business Finance for Entrepreneurs
Management and Organizational Behavior

Total

Management of Business Information
Business Communication

Human Resources Management
International Business Management

Total

39

Mahidol University International College

Business Administration Division

Credits
4 (4-0-8)
4 (4-0-8)
4 (4-0-8)
4 (4-0-8)
4 (4-0-8)
20

Credits

4 (4-0-8)
4 (4-0-8)
4 (4-0-8)
4(4-0-8)
20

Credits

4 (4-0-8)
4 (4-0-8)
4 (4-0-8)
4.(4-0-8)
16



Degree Level M Bachelor’s 1 Grad.Dip. O master's O Higher Grad.Dip. [ poctoral

TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Trimester |

ICMB
ICMK

ICMK

ICMK

312
351

352

353

Trimester I

ICMB
ICMB
ICMK
ICXX

Trimester Il

ICMB
ICMK

ICMK
ICXX

310
314
XXX
XXX

311
361

XXX
XXX

Year lll

Management Science

Consumer Insights — A Qualitative Approach
Market Intelligence — A Quantitative Approach

Consumer Behavior and Decision Making

Total

Business Law

Operations and Project Management
Major Elective (1)

I-Design Elective (1)

Total

Business Ethics and Sustainability

Digital Marketing

Major Elective (2)
I-Design Elective (2)
Total

40

Mahidol University International College

Business Administration Division

Credits

4 (4-0-8)
4 (4-0-8)
4 (4-0-8)
4.(4-0-8)
16

Credits
4 (4-0-8)
4 (4-0-8)
4 (4-0-8)
4 (4-0-8)
16

Credits

4 (4-0-8)
4 (4-0-8)
4 (4-0-8)
4(4-0-8)
16



Degree Level M Bachelor’s I Grad.Dip. O master's O Higher Grad.Dip. [ poctoral

TQF2 Bachelor of Business Administration Program in Marketing (International Program)

Trimester |
ICMB 490
ICMK 461
ICMK XXX
[CXX XXX
Trimester |
ICMB

ICMK XXX
[CXX XXX
[CXX XXX
Trimester Il

ICMB  496/497

401/402

Year IV

Career Preparation

Marketing Strategy for Sustainability

Major Elective (3)
I-Design Elective (3)
Total

Business Strategies OR

Business Innovation and Entrepreneurship
Major Elective (4)

I-Design Elective (4)

I-Design Elective (5)

Total

Practical Business Training - On Campus OR
Practical Business Training - Off Campus

Total

a1

Mahidol University International College

Business Administration Division

Credits
1(1-0-2)
4 (4-0-8)
4 (4-0-8)
4(4-0-8)
13

Credits
4 (4-0-8)

4 (4-0-8)
4 (4-0-8)
4 (4-0-8)
16

Credits

8 (2-32-10)
8 (0-24-8)
8



Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Course Descriptions

Foundation Courses Non-credit
ICMA 100 | Foundation Mathematics 0 (4-0-0)
ANAAIANTIING U o (€0-0)

Prerequisites: Placement test

FTIAUNBU: NTHBUINTEAU

Expressions and equations; linear functions; polynomials and nonlinear functions; radical and
rational functions; the data analysis

a L3 6 o a 14 & o I Aa v & o L3 & v a 6
Tnaduarannts NeATuLYLEY WVEN’]Z‘JLL@%‘WQﬂ%ﬁLMLﬂNLﬂu NIATUNTUNULALHINTURTINYE N1TUATITA

NG
Y

ICME 100 | English Resource Skills 0 (4-0-0)

VINWEUNAIANINISINGY o (@o-o)

Prerequisites: Placement test

INTIAUNBY: NTEBUINTEHU

A remedial course preparing students to read and write academic English at a level suitable for
entering the Intermediate English Communication |

nangasieseuauneutnAnyilun1senunazilun wsing wIdnMsiviiseauminzauian1 g

ANW1918391N5F0AINBIBINGUITAUNAN @ fBlU

General Education

English Communication 12-16 credits

ICGC 101 | Academic Writing and Research | 4 (4-0-8)

MSRYULTNVINITHALNITINY & (€-o-a)

Prerequisites: Placement Writing Test
AUIAUNBU: NTEBUTBILUIATEAU

An introduction to the academic writing process through the development of the writer’s voice

through sentencing, structure, and rhetorical devices; focus on strategies for using and integrating

a2



Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

researched sources; methods to compose well-structured essays based on themes relevant to
the world today
N19UULNAINTEUIUNTRHUTIRTINITHIUNITANUINGTI TAUVOIUNLTIY NIUNITHATUNTATIATS

aal a & v v Y av aa = = A v A
LagnNalsn1nvaal ll\?LUUﬂaQVlﬁWLUﬂ']ﬂ,EULLagi']UTJ@JLLWﬁ\TGU@%a'JQEJ 'Jﬁﬂ'ﬁLGUEJULﬁﬁNﬂ']']ﬂJVlﬁJIﬂiﬂai'NVI

3

¥ L

¢ v v aa o
ﬁiJ‘UuiiUG]']NW'JsUaVILﬂEJ'JGU@Qﬂ‘UIafﬂ,u‘ﬂQ"Q‘Uu

ICGC 102 | Academic Writing and Research |I 4 (4-0-8)

ANSVYULTNBINITHALNITINY o & (@-o-c)

Prerequisites: ICGC 101 Academic Writing and Research |

FdsAuneu: ICGC 101 NSWEUTNIYINITHAZNITINE @

The integration of skills in academic research and writing to analyze and create persuasive
compositions; techniques to identify strengths and weaknesses in argument; development of
students’ knowledge and preconceptions of global issues through a progressive series of essays
and journal assignments
msrrinulunsitemduniswarmadeuiiolnssivaraiesiusznauiiliutinle wadalunns
seygaudanazqaseulunisliiios msiamnauiuazanudlafefuussfulgmszsulanves

HITEUHI NS BIANNRAE N TSR TULa UMY

ICGC 103 | Public Speaking 4 (4-0-8)

nswAluAiaNs1TUe @ (@-o-a)

Prerequisites: ICGC 102 Academic Writing and Research I

eRuneU: ICGC 102 MSWHUTNIYINITHATNITIVEY ©

Fundamentals of key skills for confident and effective public speaking through a series of prepared
and unprepared speeches; introduction and application of techniques to inform/persuade
audiences; utilization of Academic Writing and Research | and Il to create and deliver speeches to
a professional standard

fuguvewinwendAydmiumsyalunasisaregrsiulanasiuseansamaud i uTun o uvegUNs

wanfwsenliasuuuamenin nsuugiuaznisldmetialunistuas /dnviuguy nsldnsewds

FWIMIUAEMNITITY 0 WAz b 1NBATILALTIAUDFUNINALUAULINTFIVIVTN
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGC 111 | Academic Writing and Research | (Advanced) 4 (4-0-8)
NSALUBNIINITUaENTIE o (SzAUaN) & (€-o-)

Prerequisites: Placement Writing Test

F0IRUNIU: NMIERUTDLTBUINITTAU

Theories and practical methods to enhance students’ creative and descriptive abilities; emphasis
on the development of a writer’s voice through sentencing, structure, and rhetorical devices;
strategies for using and integrating researched sources are introduced by way of explaining
theories; concepts and writing conventions

nouuarIsnsUURAaiuANa11 50 lUNTAT19ETIALAZNITUTIEBVRIRLTEU LIUNTHRUINTT

]
a

nawevesllsuiugluuudselen lassaiauazmanslins natslunmslduazysannisunaadoya

IasudmiunsiTeunauslaen1sesung gud LWInuAe wavtennadtunsileu

ICGC 112 | Academic Writing and Research Il (Advanced) 4 (4-0-8)

NSREUTIYINTUALNNTINY b (SeAUE) & (€-o-)

Prerequisites: ICGC 111 Academic Writing and Research | (Advanced)

AwdeRunau: ICGC 111 MITPUITYIINTUALNITIVY o (S8AUE)

A focus on high levels of academic literacy and presentation skills in reading, writing, and public
speaking for experts or near-expert users of English; utilization of advanced strategies to exploit
secondary research and argumentation; application of advanced skills in critical thinking and
rhetorical knowledge through class discussions and written and oral assignments
satfunsBouilussiugauasinugnmsiaueluguuuuniseiy madeu waznswalufiasnsuzdmsy
Aidenrglunisldndingunielndifes nsldnagnstugaiieliussloninnmsisouasnisiiansm
nsldvinuztugslunsfnddmntuazanudifefurmiatiiunsefvnelufuFeusasmadounas

N1TNA
Y

ICGC 201 | Global Realities 4 (4-0-8)

o [J a
drvanuiuassveddan & (€-o-)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)

FwdeRuneu: ICGC 103 Msnaluiasisae v3e ICGC 112 NSWBUBNYINTAENTIY b (S2AUE)

a4



Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

An exploration and a critical analysis of key texts on poetry, literature, and legislative documents
in order to understand the complexity and challenges of the world we live in; themes encouraging
students to consider values, human rights and government; class discussions, journal writing, and
presentation activities to demonstrate how students can contribute to the betterment of society
mMsdnanazlinssiidemddyieiuunnd 2ssunssy uaglenansmanguanaiieliidladaey
Fudeunazanuvivevedlaniiaends nsedugiBoufinnsanaioy ASuywevy wasdguia eAuselu
Fuidou madutiufin wesnmmiauonaruiowandliifuidiouansadidninlunsuiousaday

Toagnals

ICGC 202 | Literary Analysis 4 (4-0-8)

155UARINT @ (@-o-a)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
daAunau: ICGC 103 mimmiu'ﬁ'mmimz %38 ICGC 112 MIWUTIVINITUAZNTINY b (S6uga)
A review of literary works from selected literary genres; an exploration of how literature informs
our perceptions of the world by way of analytical and critical thinking; an analysis of short stories,
poetry and drama; scaffolding of strategies for students to understand the function of a variety of
literary forms

MsAn¥IsIUNITLTRAEeNIN ﬂ’]iﬁ?i’sf\]’aiimﬂaﬁU@ﬂﬁx‘lﬂ%’]ﬂiﬁﬂ“ﬂmLi’]LﬁﬂﬁﬁUIﬁﬂI@ﬂﬂﬂiamamﬁ’wﬁ

YV a ¥

LAEITUYIU NTIATIENT0TY UNNT wazazas InsiauinagnsiielvgiSowdilafisguuuy

Y

'JﬁiﬂJﬂﬁﬁllﬁMa']ﬂWﬁ’]EJ
ICGC 203 | Creative Writing 4 (4-0-8)
Aavznsuseius < (€-0-c)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
JdsAunau: ICGC 103 mammiuﬁmmmz %38 ICGC 112 MIWeUTNIVINITUAZNTIVY b (S6Uga)
An examination of fictions, poetry, drama, and the media production through readings, speeches
and films; comparisons of writing in different genres; a creation of the work of publishable quality
by means of the consideration of audience and genre

N15ANYIIATIERUITENY UNNT AEAT WAENISHAAFONIUNITEIY AUNTNAY LATAINYUAT N3

Wiguimeumadeuluuiimieg nsasisanuaunmiasnsamewnslalagfiansananguanazyssian
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGC 204 | Advanced Oral Communication 4 (4-0-8)
NN5A0aNIINEINTUG & (¢-o-)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Fdafuniou: ICGC 103 mMsweluftansisas vio ICGC 112 MaToudininsuaznsias b (sefuga)
Theories of persuasion, non-verbal techniques, and voice control for advanced presenters;
strategies to develop high levels of voice control and expressions; activities including debates,
presentations, and occasional speeches; the development of students’ abilities to express
themselves confidently in a variety of academic and professional environments through
impromptu and prepared speeches

yquinsliiutila wededsefauntvuaznismuaunisldidosdmiuiusenadugs nagnslunis
WAL ST UUAITUANLFLILANTUARIBDNTEAUES Aanssulaun n1seAuselandg nmsiausiaznisnan
gunsnardluleniaineg msiaunauannsavesiniSeulunisuansesnogasiulalunuvainuane

YDIANMWINGOUNIVINTUAL IV TN WAUNIHAULUUTINLAT10e T el Tun naulasiuuRnIznt

ICGC 206 | Literature Into Film 4 (4-0-8)

mmiimmmﬁmwsum% & (€-0-a)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Jdafunou: ICGC 103 mIweluftansisas w3 ICGC 112 MaTsudfinnsuaznnsiae o (sefuga)
An introduction to the technical aspects of translating literature into films; an exploration of the
interplay between literature and films through an analysis of short stories, novels, and plays and
their film versions; an exploration of the challenges merging both mediums
n1sdnauesunalialunsuuadIssunssugnimeuns n1d1593n sV duiussEnInnsTuafiu
ﬂ’]‘WEJ‘L!@%NI’]UﬂﬂiaLﬂi’]%ﬁl,%‘l@ﬂ%u UINYY LLﬁ%‘U‘V]ﬁ%ﬂiLLﬁ%ﬂ’]WEJ‘H@% mmﬁhmasuaamiwamam?%aﬁga

A0 AIUNU

ICGC 208 | Language and Culture 4 (4-0-8)

ANV IRIUSTTY & (€-o-@)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)

FwdeRuneu: ICGC 103 Msnaluiasisae v3e ICGC 112 NSWBUBNYINTAENTIY b (S2AUE)
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Degree Level M Bachelor’s Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

An examination of the interplay between language and culture; having texts and class discussions
to focus on the importance of understanding the link between culture and languages; a
completion of a research paper on the topic

AsfarsananudenlesseninunivuasTausssa nsldiieniuazniseiuselutuSeuiiels

ANEIAYAUNITINAULTIAANUITENTE9TE NI TAUSTTULAZ A IWeuNaUITyluiITR19

ICGC 210 | First and Second Language Acquisition 4 (4-0-8)

NSSEUINWIINLATA W TES & (€-0-)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Fdfafuniou: ICGC 103 mIweluftansisas w3 ICGC 112 MaTsudfinnsuaznsive o (sefuge)
An introduction to how children develop their first language; comparing and contrasting of the
second language development; theories of language development from behaviorism to more
recent cognitive and functional approaches; the implications of theories
msauauihlavesifeusuismsiiindnizeusnwinn madieuifisuanumiieunazunnsiis
fumsBeuinrniiaes nguinisiauinwannginssudouluguuianudnfstunssuiumsSeus

LAZMNANMUAADMITINNANNY ANWINANTENUVDING BFINAT

ICGC 211 | Topics in Comparative Literature A: Poetry 4 (4-0-8)

v Y a = =1 aa I3
IVDNINTIUAALUTIULNGU N: NIUNUS & (€-0-a)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Judadurou: ICGC 103 mIymluflansnsae vie ICGC 112 Msdoudaininsuazn1side o (szfuge)

An in-depth study of poetry, including: metrics, forms, themes, ethnic voices, throughout history;
an evaluation of poetry from different genres through a series of discussions, workshops and a
term research paper

n1sAnwinddnusluedn lawn duda dundnwal wiv n1sienfesvesfnuslulseifaans n1s

Uszilluunniinususenneingg dunisedivsg nsussyudelfuinig wazannidelunianisdinw

ICGC 212 | Topics in Comparative Literature B: The Short Story and the Novel 4 (4-0-8)

YR a A ~ =~ o a
PIVDNINTIUAALUTIULNGU U LIDNAULAZUINULNEY & (€-0-a)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)

wdeuneu: ICGC 103 Msnaluiansnsae v3e ICGC 112 NSWWBNYINTUAENNTIY b (SeAuad)

ar



Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

A study of elements of fictions in short stories and novels through class workshops on characters,
dialogue, plot and atmosphere; class discussions to analyze the effect of historical and social
developments on selected themes

nsfnwesduszneutesdosusminiesdunaznineriunmsussradafdimsluduseudeium
azAs Unauntn 1sedes warussennia mseiunelutuSeudfaseiimansenurediTaunisma

UsziRmansuazdsnululseidunidan

ICGC 213 | Topics in Comparative Literature C: Drama 4 (4-0-8)

PUDNINITTUARLUSIUTEU A: aLATNIT @ (@o-c)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Andafuniou: ICGC 103 mMswelufiansisas vio ICGC 112 MaToudsininsuaznsias o (sefuge)
An exploration of ways to understand and appreciate drama by reading, watching, and analyzing
theatrical performances; staging and enactment of a theatrical production; readings, essays, and
theater workshop activities to prepare students for a final stage performance

nsAnmumaiiorilanasiirisazasad Tnenisetu gnisuans waziinseiauznisuans msda
2NUaTNITNERAYAT B1UNAN LagRanssuuURnsIuNTazas WewIounumoudimiunis

WEAAINAUAAYINEVDIHITEY

ICGC 214 | Literary Non-fiction 4 (4-0-8)

AN5ARNLTITIUNTTU & (€-0-a)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Jdafuniou: ICGC 103 mIweluftansisas ¥ ICGC 112 MaTsudfinnisuaznsie o (sefuga)

Exploration of creative nonfiction, a flourishing genre of writing a step away from academic work;
reading of compelling, informative, and insightful but also entertaining, imaginative, and risky
nonfiction work; overview of various techniques utilized within this field of writing and media;
analysis and response to a variety of texts

nsdmIanseiifadneassd Yssinmeanuideufifiurenetunneinins mssiunuansaiiings fu

Awaula Ivanusuasdeyadiedn uidinsdviaumdandy af1efunuinisiasiiniubes nmsIuved

wiatiaa199 Mlglusnsnulisuazde NMMTATIZRLAZNIINDUALDIROUNAMUTIAINTATY
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Degree Level M Bachelor’s Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGC 215 | Writing for Research 4 (4-0-8)
= o a o
ANTLVYULNBNTIY < (@o-)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Fdafuniou: ICGC 103 mMsweluftansisas vio ICGC 112 MaToudininsuaznsias b (sefuga)

A student-centric approach to developing research writing skills; an overview of the conventions
of the world of research with an emphasis on academic honesty and academic style; use of
sample papers to provide students with models to prepare effective abstracts, literature reviews,
research paper outlines and short academic articles

LN sainwen1slisunidelaefiindnwilugudnans amsinvessssudonufualulanus
mAdelaiuin@edndmairnmsuarUnutumanm msldunanudusendiindnuly

Wusnuulunisimseudavinundngs n1snumuIsIUnssy 1A59519911338azuNANIABIN1shuvdUle

28190 UsEANS AW
Life Appreciation 4 credits
ICGH 113 | Moving Pictures: A History of Film 4 (4-0-8)
Awadeulin: UseiRmansnneuns @ (@-o-@)

Prerequisites: -

ITIRUNDU: -

An investigation of European, American and Asian film as art, philosophy, social commentary,
propaganda, self-expression, well-being and social harmony; a focus not only on techniques, style
and technological advances but on interpretation, comparison and criticism
nsdufunngundelsy awifunazedeluiuials Ui memnudeuuarnslavanyiuide Tl
s atudumaia sukuukazaufnuimanaluladuity uidajatudeanisianu ns

WS UMBUKAZNITININEITUAE

ICGH 117 | Drawing as Creative Expression 4 (2-4-6)

ANSIALEULNDNITHANIAIUASTIIETTA @ (o-c-o)

Prerequisites: -

FUIAUNDU: -
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Develop creativity and cognitive learning; utilize visual communication, design and art principles;
experience multiple tools, techniques, medium, experimental mark making; research, analysis,
observation, gesture, principles and elements of design and composition; examine, analyze,
observe and reinterpret the human figure, plant and still life forms; research, interpret, evaluate,
analyse contemporary artists; personal evaluation; personal expression

fimunanuAnaisasAuaznsian mainsdeansmenmlldliiAnuselowd ndnnsvesmsesnuuy
wagAaUy msdudaUszaunisainsliiaiesile wadla Aefivainvats nsvaasanslifaniivarnvane
TuN15179LEU NITAUATT NITILATIZE NITEILNE YITNIT NANNITLAZEIAUTZNIUTDINITODNLUULAY
03AUsENBY ATIRABU AT IZH Aunauazdnevennwienesywe feuagiuils Auat fay Usedi

AaenFatuTivady N15UsslusIeyana N1SLANIDBNIRNITAY

ICGH 118 | Photography Visualizing in the Digital Age 4 (2-4-6)

nsanennlugafvva & (o-&-)

Prerequisites: -

JUeAunNaU: -

Basic skills and aesthetic principles of photography, how the camera works, types of cameras and
digital image capture, techniques in taking pictures, in camera editing, specialized forms of
photography, simple editing adjustments, the aesthetics of picture taking
finwpdosiuuarndnnisiugurimansvaanisdieamm ndesdenmvauegisls Ussinnuasndos

f1gn1MLaEMITUNINAIVA Wwadanisaienin mallan1sUTunaeEngnIn JULUURNIZYEININ N3

USUUSNINOEE AUNTEANENTYRINTTENENIN

ICGH 119 | Listen! Soundscapes, Well-Being and Musical Soul Searching 4 (4-0-8)

W& MswaAoN I NUBNAS FUN1ITLAL NI IULIIAUAT & (€o-a)

Prerequisites: -
JeAunau: -
An examination of sound and music as sources of pleasure, aesthetic experience, well-being as
well as stress; discussion of music’s expressivity and the emotions it induces; cases studies linking
music experience to aspects of perceptual training, personal development, public health and the

appreciation of nature
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

NsAnwAsazNaI U UL INEITDIANNTUTLY Useaun1salliiegquniemans gunniswasAuAsen
A159AU18NTHENIDDNLALDITUAIVDWNAY NSANWNIBINITTOULEAUTLAUNITAL WWAIAUNISHANTS

FU5 MIRIIALLEY AN51TUAYLAYAUYTENINVDITITUIIR

ICGN 105 | Ecology, Ecosystems and Socio-Economics in Southeast Asia 4 (3-2-7)

Tnaingn ssuviinatasasegiaderuluedens Tusanidedla & (on-l-¢v)

Prerequisites: -
ITIRUNDU: -
Human impacts on Southeast Asian ecology; human impacts on Southeast Asian’s biodiversity and
natural resources; fundamental ecological and resource management principles; current
sustainable development issues; sustainable development practices for Southeast Asia
nansynuInuyuditdessuuindlueiens Jusenidesld nansznuvesuyudienLmaINTAINg
Fanmuagninenssssunaluiedonsfueanidsdld udnnisiiugiunisdinainguagnisdanis
n3nens Yymnswauniddulutiagtu wamemstauegisdsBudmiuginaedons usenides
6

ICGN 108 | Essentials of Culinary Science for Food Business 4 (3-2-7)

WMIAERSVRINTUTBIMTENTUTINIOINNS & (en-lo-ev)

Prerequisites: -
JeRunau: -
Changes during preparation, heating, and storage of raw materials and of finished products,
foodservice and commercial packaged food industries; chemical, sensory, and nutritional natures
of food, food safety concepts, changing trends and interests, legal requirements of food
establishment
nswasuuUaswesingivaudundniasiommsvasidunion Mdshuanudeu uagsenitamsiiv

$n91 M5 UABURUAINIMALNLNANTENUADDIMIS MSUSTAVNAURE N19ANUANUUADANEYDIDINITHAY

AUAMAMNNLATUINIT UAZNYVNIDINNT VBIFINAUTNTANUDIMNT UALTEAURAAINTTUNITHER

51



Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGN 109 | Food for Health 4 (4-0-8)
DIMNILNBAVAIN & (€-0-®)

Prerequisites: -
JdeAunau: -
Knowledge of general human nutritional requirements; the health benefits of various foods;
quality and safety of the various types of food including processing; health and nutritional value
audhllueafeiuusslovivesemniuarlavuinisluigud aunmuazaUaeniovese1si

AULHLDIINNTTUIUNTHAALAZ N TOUBNDINIT Naﬂiﬁ/lUﬁ]lafstﬂ’]‘WLLﬁzﬂﬂJﬂl’Wﬂ\‘i@’WVﬁ

ICGN 110 | Maker Workshop 4 (3-2-7)

TssUfuRnuinysshivg & (en-l-¢v)

Prerequisites: -

FysAuNaUY: -

Mechanical design consideration, 3D drawing, safety in design; motion in 1 and 2 Dimension; sound
and oscillation motion, mechanical properties of materials; basic electronics, circuit analysis,
soldering; microcontroller, basic programming

ﬂ’ﬁ@@ﬂLLUU‘Vl’Nﬂaﬁ’]ﬁGl% N15ANINEANLR ANUUaDANY msm?{auﬁiwﬁumzamﬁa GRNIGH ﬂ’ﬁé}u
AaALURYDIIER) 2asliihidowiu mssenuuuaes madeudensas 199IAIUAN UarnTeulusungy

WoRmIUANTEUY

ICGN 112 | Stargazer 4 (3-2-7)

1DIATT LD & (n-o-ev)

Prerequisites: -
JeRunau: -
Basic ideas of astronomy, astrophysics and cosmology; the progress of human understanding of
the universe; the impact of scientific method on astronomical observation; the Earth & Moon; the
Solar System; the lifecycle of stars; Black Holes; galaxies; and the current understandings about

the origins and future of the universe
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

HUFIWANUINWANTIANARTHENS N19IT8USIONANVWLBEYIALALNTHAUIANNLITRIN NTEUIUNT
MRS lan wizduniwazsruuaser 1993TINVRININTI NLANT MENAIKAZNITAUATIININAIT

Aansiudagiu

ICGN 113 | Plants, People and Poisons 4 (4-0-8)

WY Wyuduaziiy & (€-0-®)

Prerequisites: -

JeAunau: -

The plant world; the way plants grow and reproduce; modern technologies used for improving
agricultural methods; the basics of plant biology; the distinctions among major groups of plants;
the social implications of plant use and abuse

° A aa ~ o 3 a o 1 o v o aa

n1sdrsralanvesiiy In1sUaniivwazn1svingr waluladadelminiaunldineysuusaisnismienis
NYAT NUFIWALINUVTTING1VBINY ANULANAITENINNGURYNEN HanTenundianveinsldfivuas

AstUselevuanielun19ite

ICGN 115 | Human Evolution, Diversity and Health 4 (4-0-8)

(Y]

TINUINTUYE ANUVAINAELATAUNN < (@-o-w)

Prerequisites: -

JUeAunau: -

Changing modern society; human ability; human body; human distinctiveness; human diversity;
human evolution; human health; human origins; primate diversity; scientific advancements
nsasuuUastangalyal AmEINTaveNYEY $9NBNYEE ATLLANANIYDINYWE ATINMAINTIANY

L4 U 6

Y9UYEY ITAUINITVRYEE guanUesuyed AuAllnveuyyd AUnaINuaIeueslnTiun

ANMUNIVTNNNOINGIAERNS

ICGN 120 | Chemistry of Cosmetics and Dietary Supplements 4 (4-0-8)

LWALUDILATDIF DAL DINTHETY @ (€-o-a)

Prerequisites: -

FUIAUNDU: -
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Chemistry of cosmetic products; basic sciences behind common aesthetic medical procedures;
basic biochemistry of human skins; basic functioning of vitamins, minerals, and specialty
supplements

wilvonedasdens Insmaniiesiuresnvmaniauey Tuafidesiuvesimianud nmevihay

YRIDIWNILETUUTEAN T WITWAZRIMETUD

ICGN 124 | Climate Change and Human Society 4 (3-2-7)

nsiaguwlasanmgiienaLagdany < (an-lo-o)

Prerequisites: -

JUeAunNaU: -

Human activities and the global climate; consequences for human society; consequences for the
essential life support systems; perspectives on human health and diseases; adapting to global
climate change; mitigating global climate change; an optional field visit included
Aanssuvesyuduaniienn1A Hansenuseday maﬂiwwiaisumﬁaga%%m LUNBINDFUNNBUNTY
vosywduarlsn msUsufsensiasuulamwesgiiennia msansiasuulamesiiennia

U e a & a a o
vimuAnwidumadenlunsdeus

ICGN 125 | Games and Learning 2 (2-0-4)

NULAEANTITEUS b (-0-c)

Prerequisites: -
JeRunau: -
History of games, combinatorial games, games of chance, game theory

UsIRMansvaany LNIgansdn tnuuwsielonia ngufny

ICGP 101 | American Flag Football 1(0-2-1)

unanwauoa o (0-o-0)

Prerequisites: -
INTIAUNDU: -
A ball based sport course emphasizing techniques, non-contact game play, including dodging,

throwing, and catching and development of teamwork management, communication, and

terminology
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TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

wangnsngnuea WneduwmealianisiaunuilidnisUesns :Iunsn1svaunan n1svinedn msfunag
nsannszuUNsIansnsineduiiy Msdeansuasnisldmaiiaianis

ICGP 102 | Badminton 1 (0-2-1)

LUATUAY o (0-»-a)

Prerequisites: -

INTIAUNDU: -

A racket based sport course stressing technique, strategies, grip, serving, positioning and
movement, game play in both singles and doubles

wangnINsLtaduinmusnng (wuediudw) lnewduwaianagnsnisdulil nsdsn nsaeduriuas
ﬂﬂiLﬂ§®u1W3ﬁgﬂﬂ73LaIULﬂiJﬁgﬂLLUUL%EJ’JLL&%LLUU@:N?{&J

ICGP 103 | Basketball 1 (0-2-1)

YNELNAUDA ® (0-o-@)

Prerequisites: -

JUeAunNaU: -

A ball based sport course emphasizing attentiveness, dribbling, passing, shooting, rebounding, ball
control, game play, and development of game strategies
ndngnsivinindugnuealnewiunisldlalunisidesgnuea nisdsgnuea msldney nisaauaugnuea
ﬂﬂiLﬁumNLLﬁ%ﬂﬂﬁﬁWU’maEJVlésUaﬂLﬂiJ

ICGP 104 | Body Fitness 1(0-2-1)

Aniua ® (o-o-@)

Prerequisites: -

JUeAunau: -

A comprehensive course in one or more exercise techniques: strength/resistance, cardio,
plyometric, stretching, high-intensity interval training, and calisthenics; to maintain health and
wellness
%é’ﬂqmﬁmamqmﬁ'mﬁuLwﬂﬁﬂmiaaﬂﬁwé’qmaasmﬁ@wﬁumﬁw%wmﬂ‘wmmmﬁﬂ A4

WHLSY/AUAIUNIU ANSALe NEETaLASN N1BUSMISLUUEALEY N1SHNNISeRNA1&dINTIeagantin Lay

NSNENNY LIDINWIGUANLAZAUNINTR
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Degree Level M Bachelor’s Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGP 105 | Cycling 1(0-2-1)
INTEU e (o-o-e)

Prerequisites: -

JdeAuneu: -

A course designed on cycling instruction for safety, fitness, riding techniques, posture,
communication, knowledge of equipment and hazards, for recreational and commuter cycling
néngnsneenuuuNieasunsiinseuiiieanulaonde nseeniidsnie walanstdnseu ¥imis
nsdeans anufifedugunsaliardunsedmiunsdidnsenu emsinieundeulauasmsifiunis

ICGP 106 Discover Dance 1 (0-2-1)

1Y

AAANLIDT AU o (0-o-a)

Prerequisites: -
INTIAUNDU: -
A dance based course of current forms and techniques in one or more categories: African/Jazz,
Worldwide Dances/Latin Dances, Professional Performance Dance, Modern Dance, Hip-hop/Funk
ndngninsiiusivessuuvuiagiiunasinaiinegafosnilesvinnvienainnaneuszian wewiiu/uia

LWAUSIIILAN/LAUSIAZAY NSHUSINITHEAITEAULRDNTN NsiausIasslu Snaan/nNsan

ICGP 107 | Golf 1(0-2-1)

neaw ® (o-v-®)

Prerequisites: -

JUeAunau: -

A club based game course designed on developing correct grip, stance, posture, swing, and
knowledge of equipment, rules, regulations, and etiquette
ndngnInisieuianaluasilasunisesnuuuaiteianngudnual vidunisdu msunds vimsdu
wazAufifeiugunsal suleutedfunazasseussaiigndes

ICGP 108 | Mind and Body 1(0-2-1)

lomy ® (0-v-®)

Prerequisites: -

FUIAUNDU: -
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

A course stressing meditation postures, techniques, movement, and breathing to achieve positive
mental state

MaNgRsTRUSsIInINshans waia nswedeulm wazmsmelaelilaaniiznidnlaia

ICGP 109 | Selected Topics in Sports 1(0-2-1)

=« =
LIDIRANIENINATITNWAN ® (o-v-@)

Prerequisites: -

JeAunau: -

Learning concepts, rules and strategies through planned and structured movements by way of

sport or activity to enhance a healthy lifestyle

Seuuunfin naninaeiwaznagnslagiunsafsulmmukuuiE wavlassaienisedeuln launis
oA A a A a a a adda aa Aa

LEAUNHINTDNAINTINLWDLNNUIZEANEANYD DT INNUAVNINIA

ICGP 110 | Self Defense (Striking) 1(0-2-1)

wdesiuda (NMsglaw) o (o-o-0)

Prerequisites: -

ITIRUNDU: -

External martial arts (striking) course emphasizing hard physical impact and exertion, muscular
strength and tension, maximizing speed and power, through body coordination

W davznisdesiudinisuen (NM53law) WunsiegsrurUsslinn1anienIn Lazn150eniainIg Ay

LL%QLLN‘U@Qﬂay’]EJLﬁa LAEAINAIYIBINATNLTLD Lﬁmmmﬁa LAZNAITUNIUNTUTEATUUVDII1INY

ICGP 111 | Self Defense (Grappling) 1(0-2-1)

Adesiuda (Mswiesiu) o (o-o-a)

Prerequisites: -

FysAuNDU: -

Internal martial arts (grappling) course stressing timing, awareness, precision, and techniques, using
body leverage for throws, take downs, pins, and submissions

Aavznisedniglu (Mswiswjy) naidudesnsduiat 1133ud mnuwiug uazmaialagldng

BNTEAUINNLLIND N1TILT NMTYUAI NMTasIninkasARIeUa
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGP 112 | Soccer 1(0-2-1)
Wnuoa e (o--e)

Prerequisites: -

JdeAunau: -

A ball based sport course stressing alertness, ball control, including dribbling, passing, trapping,
shooting, ball movement, game play, and development of strategies through drills and
competitive play

MaNgRsNIsiaugnuUealaaLtunswIsanseN NMIAIUALANUeR 3’Juﬁﬁﬂ1§L§8ﬂQﬂ N584gn NANQNUEA

n3vidsen nsedeulmvedgnuea NIsaUNNLAEMIRRIUINaYNEHIUNTENFouLayNITIYITY

ICGP 113 Social Dance 1 (0-2-1)

Aand ® (o-o-@)

Prerequisites: -

JeAunau: -

A dance based social sport or activity course of choreographed movements, styles and regulations
from International Ballroom (Standard) and International Latin dances
Mﬁﬂqmﬁmm'ﬂ,é’ué’wmqé’aﬂw%ﬁﬂﬂiiumiaamw‘umiLﬂﬁauiwamaaﬁwLG’Tu JURUY wagdaUsAuann

NISAUTIVBITEAVUIUIYIFA (HIUUINTFIN) KATNITHUTIMUUALAUSEAVUIUIYIR

ICGP 114 | Swimming 1(0-2-1)
$reth e (o0-o-o)

Prerequisites: -

JeRunau: -

A water based sport course stressing swimming techniques, breathing, and knowledge of
buoyancy, propulsion, and water safety

Mé’ﬂgmﬁmmqﬁ'] Fafumaiiamsteth manmela wazAufiAsA UM NN ussiuindounazaiy

YapnNgn19i
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGP 115 | Tennis 1(0-2-1)
Wuda o (0-b-a)

Prerequisites: -

JdeAunau: -

A racket based sport course of techniques, strategy, grip, serve, game play, ball tracking, timing,
shot control, through drills, live ball hitting sessions, and competition

wanansn1sutatuusning (wmuilla) Wneldwaia nagns Ju 1@ @uny NsAinniugn N1sduiat s
AIUANNITINAZLUL NSRNGaN NsAvaalunudLazNITWYITY

ICGP 116 | Volleyball 1(0-2-1)

P RRIGIARG o (0-o-a)

Prerequisites: -

JUeAunNaU: -

A ball sport course emphasizing passing, setting, serving, developing strategies, positions, game
play, teamwork management, and communication

wingmstinnsidugnuea datunsdsgn msievan MaATI MawwuInagms dumisdidy n1siaung

A5USMIsNUlLRLLaENSEDENS

ICGS 102 | Business Sustainability and the Global Climate Change 4 (4-0-8)

ANudsdunegINaznsWiuLUasan ngiiannialan < (€-o-)

Prerequisites: -

JUeAunau: -

Study on the role of business in the society; the basic concept of sustainability; gslobal governance;
sustainable development; social inequalities and social inclusion; environment sustainability;
climate change; climate change mitigation; climate change adaptation; green marketing; business
sustainability

NSANIUNUINTYBITINI LU IR LLmﬁmﬁugwuﬁummmgﬁu sssunAunalan mMawaueg1edsdu Ay
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGS 115 | Sociology in the Modern World 4 (4-0-8)
dpuanenlulanaiylug < (€-o-c)

Prerequisites: -

ITIRUNDU: -

Sociology as a principle for understanding the modern world, life appreciation; a field of study
explaining social, political, and economic phenomena; social interactions and social organizations;
sociological perspectives; methodologies and sociological insights; topics relevant to the modern
world including culture, socialization process, family, social inequality, gender relations, racism,
ageism, modern media, and social change; global social problems; evaluation of societies;
influencing and improving life’s quality

FpuAngndundnnslunmshenudlalanasdeln uasfurudinvesudazyana arwiniiesue
U5 M3ainediny n1siiloanasiAsegna URduiusvnadinuuasaiAnnieding yuuemnednuinegn
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namsdsay aseuass Arwliviuiisnfuneding nsinfunanedend 4 eng deadelvauay
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UFuUgeRunITIn
ICGS 125 | American History, Popular Media and Modern Life 4 (4-0-8)
UseTRmansousnn Aevenieunasiinassln < (€-o0-)

Prerequisites: -

JUeAunau: -

Exploring modern American history through the lense of popular media and the state’s power
projection through hard and soft power; introducing the concept of life in the roaring twenties and
the Great Depression, investigating available media sources during the war time from World War |,
World War I, and the Cold war; understanding historical events impacting the American life
including feminist and LGBT movement, the Vietnam War, African-American civil rights movement;
discussing the importance modern digital media platforms and social media
dsavsztimaniowinadslnilneiudosonion wazginalnnislésrunavesdgiudemanty
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
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Fpuooulal

ICGS 126 | Introduction to Psychology 4 (4-0-8)

FNINYIVULULUN @ (@-o-a)

Prerequisites: -

JUeAunNaU: -

Human behaviour and mental functioning; the nervous system; consciousness; sensation and
perception; psychogenetics, life-span development; thinking, memory, language, conditioning and
learning, motivation, personality, and stress

ngAnsTIY ey MIIUYesdn STuuUsEam Amnsewiing enfleengudsedn daanisuaznsiug
Medaae I0RUINTIN MINAWTUYIAIN N15AA AUNTITT MW NsUTuan1Izwansseus usepla

UATNAN WAZAILLATYA

ICGS 127 | Positive Psychology 4 (4-0-8)

ARINYVIVIN & (e@-o-c)

Prerequisites: -

ITIRUNDU: -

Concepts of success; societies emphasis on financial wealth and the accumulation of material
things versus the importance of having a loving family, developing rewarding relationships with
friends and colleagues; career achievement and the respect of others; regularly feeling positive
emotions, developing morally and spiritually, engaging in worthwhile activities; staying physically
fit; success as a multi-faceted and intensely personal concept; the exploration of well-being from
the field of positive psychology; developing understanding of what comprises a successful life
with an emphasis on greater self-expression and overall well-being

LIANLAAEBIANNASY Aeruiiiduausisfamenisiuuasmsazandwesmatnquuisuiiisuiu
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College
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wazn9dmiggeya nsiinlufidrusiulufanssuidudselesddua nssnwiguainsianigliundaunss
anudnsalunseunnuAnduyarasgdiduwazivatauiyy n1sdriaiesmnuluegfaininive
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ICGS 128 | Global Gastronomy and Cuisines 4 (4-0-8)

FNENINITIMTUAYEITTILAN & (€-o-a)

Prerequisites: -

FyisAuNaUY: -

Understanding the interconnection between gastronomy, culture, society, and local and global
food systems; highlighting the global food production and consumption trends; examining diverse
cultures through the food and food preparation; emphasis on multicultural context in cooking
practices; understanding the current trend in various healthy diets and cuisines
Hlafanruduiugserinee s Tausssu dwy wazaasosiaiesiusasiilan wWufidnienis
NE® LL@%ﬂ’]iU%IﬂﬂEﬂWﬁi%ﬁUIﬁﬂ ATIVADUAINUNAINUANUN I TRIUTTTUUYDIDINNT LLaSﬂ’ﬁﬁlﬂngﬁlﬂJ N

Tausssunensusemns anudilawiliudagduresemsuarlnvuinis

ICGS 129 | Tea Studies 2 (2-0-4)

YANYN © (9-o-&)

Prerequisites: -

ITIRUNDU: -

What is tea, main tea varieties, main tea types, climatic conditions for sustainable growth of tea,
important tea growing countries and regions, tea processing, tea and health, tea tasting and
evaluation, tea utensils and preparation, tea and food pairing

A0yl AUNAINNANINANUDIT UTTLANRANYDIY amwg:ﬁmmﬂﬁﬁmaﬁiamsw%zy@u‘[maww
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICLL 100 | Self Development 2 (2-0-4)
NITWAIUIAULDY © (v-o-c)

Prerequisites: -

ITIRUNDU: -

Life skills for 21°' century workplace through learning or training activities in various topics including
creativity, srowth mindset, leadership, and emotional intelligence or other selected personal
development activities approved by the academic advisor and Curriculum Administrative
Committee

vinwAndmiunmsiauluamssuil e iumseudvienanssuluidenian siudadesnnudn
a519a95¢ nyeuANAnwuUiule mludil wazauedeiaaiavnensual vsenanIsuNI T
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Global Citizenship 4 credits
ICGH 116 | World Cinemas 4 (4-0-8)
ANYURSTTAULAN @ (@-o-@)

Prerequisites: -

JUeAunau: -

An introduction, practice and an application of languages to critical thinking and analysis of key
world cinema texts; principal critical methods and theoretical debates of film theory; theoretical
perspectives including structuralism, semiology, Marxism, feminism, psychoanalysis, post-
structuralism, and cultural studies; questions of narrative and narration, realism, formalism,
modernism, postmodernism, postcolonialism, gender, sexuality, and ideology

nsuunih MsufURnaznsuszendldnunlunsfauagiinsgideaudfgresnneunssedulan 18
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGH 120 | Thai and ASEAN Cinema 4 (4-0-8)
=
mwaumﬂwmasmmau @ (@-o0-)

Prerequisites: -

JdeAunau: -

An introduction, practice and an application of languages to critical thinking and analysis of Thai
and ASEAN film texts; examine key film languages and textual examples, including narrative
theories; genre, film theories; an analysis of key film texts; the development of skills in research,
writing and analytical thinking

nswuzdt MsuURnarnsuszgndlinwlumsfinuariiasizidennuveinimeunsinguara g uid
Awng MIdnansnasiegsdoanuddynaweuns sudmguinnsnandes Usean noud

ANBUAT NITIATIZRTOAUAIAUDININEUAT NITHAIUITINELAIUITY NSITYULAENIIANTILATIZY

ICGH 121 | The End of the World? Development and Environment 4 (4-0-8)

¥38lANALTNIV NMIRRUILALEILINSDY < (@-o-a)

Prerequisites: -

INTIAUNDU: -

An integrated and system oriented view on applied ethics with an eye on development, the
environment and technology; emphasis on the intersection between the central notions of justice,
nature and technology, particularly under consideration of sustainability; critical analysis of current
states of affairs in terms of diverse political traditions, the history of colonialism and the dialectic
between globalization and segregation; examples and cases studies include issues of public health,
education, food technology, slobal institutionalization, energy management, the international
monetary system, trade, labor migration, and violations of human rights
yuBATIYTINNSLALITIsEUURRaSeMAansUsEgndTunAL Aundesuazimalulad suduaiiy
AeaiusgninanAndAyvesnnugisssy sssuvdnazimalulad Tnglanizegredanismiafades
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGH 122 | Introduction to Asian Philosophy 4 (4-0-8)
Sy Lot TULLLUN < (€-o-a)

Prerequisites: -

ITIRUNDU: -

A differentiation between the main schools of Asian philosophy, including Buddhism, Hinduism,
Confucianism, Taoism, Jainism, among others; summaries of foundational concepts and themes;
the influences of these philosophies on the beliefs and cultures as well as the politics, economics
and legal frameworks around the world
NsIMUAANEANATENINETNANARANTuU SR ey SATIAMAUINNT AaunEug SviBuate
NS FAUTLLAZ B aqﬂmaummﬁmawduﬁugm Sw%wamaw%’%ﬁmmmﬁﬁﬁﬁiammﬁauas

TusTsy INAINTEeY iesugRakaznsaungrinenalan

ICGH 123 Faiths, Ecological Justice, and the Tropical Rainforests 2 (2-0-4)
ANUATNET ANNYRTTINTEnALarURUTY o (o-o-«)

Prerequisites: -

JUeAunau: -

Biological diversity; ecolosgical justice; environmentally ethical actions; environmental justice;
faiths; indigenous peoples; impacts; interconnection; interdependence; religions; religious diversity;
social equity; social justice; threats; tropical rainforests

ANUMAINMAIEN1ITINmM AnugAssandsdng nanseiudaiessudannden  AnugRsTIGd
dawandeu AruAsnst auiwiles nanszny Audenleafiaiu nsfienededy draul A

VAINVAENNANEUT AUWgunesdny auedsssuluday doanau Uraudu

ICGL 101 | Elementary German | 4 (4-0-8)

AMENYDTHUTLAUAY @ (@-o-&)

Prerequisites: Placement test
FTIAUNBU: NTABUINTEAU
Greetings, introducing oneself or others, German alphabet and phonemes, personal information,

numbers from 1 - 100 and price quotations, expressing wishes, telling the time and making
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

appointments, quality of items, measurements; verb forms, pronouns, sentence structure, gender
of nouns, accusative case and plural forms, negation

Vinme wuzdi Msnyskaziiedssunyieesiu Jeyadiuiy f1aY o 89 eoo WAEMILEALDIIAN
LERIAILUTITOUT UDNIAMATAVNNY SNUMEYeIEIVes HIRT1TR-Tang gUGtJENﬂ'%EJ’] AITNUY

lassainauselen InAveuny NTTUNITNUALFUNUIYN NMIULLES

ICGL 102 | Elementary German |l 4 (4-0-8)

AP YDTHUTLAUAU o @ (@-o-&)

Prerequisites: Placement test or ICGL 101 Elementary German |

AUIAUNU: NSEDUINTZAU 139 ICGL 101 NMEILYDTIUTEAUAU o

Ordering and paying for meals in a restaurant, preferences of food and drinks, giving and asking for
directions, reading a map, preferences of work conditions, job advertisements; essay writing, yes/no
questions, imperative forms, compound verbs, preposition with dative case, modal verbs I, German
sentence bracket

Fuazd1emomslud eI 01MTLaTA3RUTITUYOU AEULAZNLEDITANI BNULKLT dnuae
Yo99uiiveu Useniasuadnseuy msdeusesniny fmauiineuiile/ldly gULLUUﬁﬁ’q nsenUsras

9 ¥ o a a 1 2 %
Ynunildiunssuses n3enan n3e113e (o) aduildlulsgloantvigesdu

ICGL 103 | Elementary German lll 4 (4-0-8)

AENYDTHUTLAUAY e & (@-o-a)

Prerequisites: Placement test or ICGL 102 Elementary German |I

UIAUNDU: NSEDUINTZAU 130 ICGL 102 NMEILYDTHUTEAUAU b

Health advice and problems, healthy and unhealthy lifestyles, events and accidents, travel reports,
curriculum vitae (CV); possessive articles in nominative, accusative and dative case, perfect tense,
connectors, modal verbs |l

dapuagmsuuziiuguan suuuunsliiainuaglifdeaunm wmnsaliazgiRvg s189uns
iHiune Useidiuslagge (CV) Auansananduiiives nssunisnuaznssuses naasysal didou

n581%78 (o)
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGL 111 | Elementary Japanese | 4 (4-0-8)
dl 1 U %
ANNYYUTTAUIU @ < (€-o-c)

Prerequisites: Placement test

JUeAuNaU: N5ABUINTTAY

Hiragana and Katakana characters; fundamentals of basic Japanese grammar (noun-ending
sentences, particles, demonstratives, verb-ending sentences, non-past and past tenses);
scaffolding of basic vocabulary; basic communication about personal topics (self and others);
description of Japan; designing written products in the target language; expressing existence,
preferences, and agreement; comparing cultures

BNYITINULUAZAIMINIUEY lasmszﬁﬁugmmwijﬁu (Usgloaflawhememu duady Touassmn

Uszleaiasinemensen nasfsuazluliniasin) nisldmdnidiugiu aununiiugiuiediuizesdiu

'
a

yARA(YBIULEMaYALdY) UssenaiednuUsemagdy  MsWsunulunividming  nsuansdiad

U31N908 ANUTBU NSANAIERAZNIIANGY MaUTeuEuTmus TSy

ICGL 112 | Elementary Japanese |l 4 (4-0-8)

ANYUUTEIUAY b & (€-o-w)

Prerequisites: Placement test or ICGL 111 Elementary Japanese |

Fraduneu: Msaouinsedu 13 ICGL 111 Muduseiuiu o

Kanji characters (approximately 50); fundamentals of basic Japanese grammar concepts (particles,
verbs of giving and receiving, na-adjective-ending sentences, i-adjectives-ending sentences, non-
past and past tenses, and classifiers); scaffolding of basic vocabulary; basic communication about
daily life topics; designing written products in the target language; expressing simply points of view,
describing people and daily life activities; comparing cultures

Snwsfud (Wszanm ¢o #1) udnhensaitugrunwidiu @uady ndofiAersunsTiuagnissy
Uszleaflasyinesemamdni na Uszleafiasinefediquéni i nnaednuazliliniasin uaz
Fnwaizun) nsldddniiusiu aunuiiugiuisifuiesdinysesifu nmadouauly
Aendinuig N1swanInNAniueg1dte N1susseneyanawazianssuludinlsesd1Tu n1s

WIgUNEUIMUS I
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGL 113 | Elementary Japanese lll 4 (4-0-8)
dl 1 U %
AYYUTTAUAY o < (€-o-c)

Prerequisites: Placement test or ICGL 112 Elementary Japanese |I

Aradunew: Msaouinsedu 3o ICGL 112 Muduseiuiu o

Kanji characters (approximately 50); fundamentals of basic Japanese grammar concepts (verb
conjugation (masu-form, te-form, nai-form, and dictionary form), and related sentence patterns;
polite style of speech, and plain style of speech, particles); scaffolding of basic vocabulary; basic
communication about various topics; designing written products in the target language; expressing
points of view, describing people and various activities; comparing cultures

Snwadul (Wszana o A1) udnlensalitugiuntwduu (n13dfunden lugu masu te uazuuy
nauynTy uazUselerduiifendes liusslonaunuiegrsunfsssunuazegregnin Aadu) nsld

AfniNugIY aunuiugnuigaiuidesieg msleunulunmendimune wansaudaiiy nns

UT818UARALAZNANTTUAY NstUSeUiEuTuGTTY

ICGL 121 | Elementary French | 4 (4-0-8)

AMWSUAATLAUAY 6 @ (@-o-&)

Prerequisites: Placement test

FUIAUNDU: NSADUINTLAU

Fundamentals of basic French grammar (pronouns, present tense conjugation, gender/number,
adjectives, prepositions); scaffolding of basic vocabulary; basic communication about personal
topics (self and others); identifying and describing French speaking countries; designing written
products in the target language; expressing existence, preferences and agreement; comparing
cultures

1%

Thgnsaltugiuniwiesaea (@wn n1siunseinadagdu we/fiay maudnd Aynumn) Msanse

ganfANTINUg U aunuuguieiuidediuuana (vassioasou) Juuniarasureausemei
Tdnwrsauea ns@eunulunividimvung wansfiedsiivsinged ANuYeu nsiumeELazNIIANAS

=) ) Y
AN UTYUNYUIMUTTT

ICGL 122 | Elementary French I 4 (4-0-8)

MWRSUAATLAUAY o e (@o-a)

68



Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Prerequisites: Placement test or ICGL 121 Elementary French |

Fdaduniou: nsaeuTnseiu vide ICGL 121 nwrSuAaseiuil o

Fundamentals of basic French grammar (present and future tense, adjective gender, place &
agreement, more complex prepositions, more complex questions); scaffolding of simple
vocabulary; simple communication about daily life topics (in France and in their country); designing
written products in the target language; expressing simply point of view, describing people and
daily life activities; comparing cultures

lamﬂitﬁﬁjugmmwm%bﬂma (Jagdunazeurannia ﬁﬂ@mﬁwﬁ WA d01UTLaz AU ATYNUN
Fadon) n1sfndeenminiitugiu nsdeaslowiuinfuiiavssdriu QuussmanSuaawaz sz
Yo9auLled) N1Tlsunuluntwndivuie n1suanInNAnLTY N13UTT818YAAR wazAanssulu

INUTEINTU LUTUNBUIRIUTTTY

ICGL 123 | Elementary French IlI 4 (4-0-8)

MBS UAFTEAUAY n @ (@-o-&)

Prerequisites: Placement test or ICGL 122 Elementary French |I

Fdaduniou: nsaeuinseiu vide ICGL 112 nwruAaseiudii o

Fundamentals of more complex French grammar (present and future tense, adjective gender,
place & agreement, more complex prepositions, questions and past tense notions); scaffolding of
more complex vocabulary; longer communication about daily life topics (in France and in their
country); designing written products in the target language; expressing point of view, describing
people and daily life activities; comparing cultures

hegnsainddumaiidudounnnty dagtuuareuannia audwivenine aomufiwaznaiiudie &
YNUMBsdon Aaukazafnnia) nsAnresanddsifidudounindy nslearsiisniuisaiy
FAnusrdru (udSumauazysemaveanuies) Madeunuluniwidivung nsuanipnudaiu ns

a Na o w ) = (%
Uiifﬂ%ﬂgﬂﬂaLLa%ﬂ‘ﬂﬂﬁiiﬂU“ﬁ'ﬂ@Ui%'ﬂT)U ANSUSHUNSUIRIUT T

ICGL 131 | Elementary Chinese | 4 (4-0-8)

AMEIFUTEAUAU @ @ (@o-&)

Prerequisites: Placement test

AUIAUNDU: NTABUINTEAU
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

The Chinese phonetic system (Pinyin); the Chinese basic writing system (Stroke order); Chinese

characters (approximately 100); fundamentals of basic Chinese grammar (interrogative pronouns,

theE/\J particle, yes/no questions with DE_’J, demonstrative pronouns, classifiers, adverbs 'Hl, %B
); scaffolding of basic vocabulary; basic communication about personal topics (self and others);
describing China; designing written products in the target language; expressing existence,
preferences and agreement; comparing cultures

dneanin1wdu (ML) waNNANNUFIUNITTEUNIBITU (B19UT0) 8n¥53U eoo A1 awngal

[

fuguniu Ugaanassnuu AeynnlY dsgleadowdldls deuassnum dnvugum fn

a a‘_m %B a 1 o w (3 :.’/ cglJ Ql' (% e [} v
Aawal T2, BD ) nsAnsegeaddny aunuiduiiuguiieliuisessndiuynna YoinuLedLazEou
ANNsNeITUUIEIATY N19Rgunulun Ny MSWARIDen1IANTIegURIawngg AUYEULAE

AU DY NsUSsUBUTAIUS TS

ICGL 132 | Elementary Chinese |l 4 (4-0-8)

ABIFUTLAIUAU o @ (@-o-&)

Prerequisites: Placement test or ICGL 131 Elementary Chinese |
dsAuneu: NMIapUInTzaAU %39 ICGL 131 MWTUTLAUIU @
The Chinese phonetic system (Pinyin), the Chinese writing system; Chinese characters

(approximately 100); fundamental Chinese grammar concepts (interrogative pronouns, classifiers,

the “El(]” particle, “E/\J” phrases, adverbials, continuous action sentence structures and
reduplication of verbs); scaffolding of basic vocabulary; basic communication about daily life
topics; designing written products in the target language; expressing simply points of view,
describing people and daily life activities; comparing cultures

(%

dneansn1wdu (MUB) sEUUMITEUNIBIIU MNYIIU eoo A aNkIeINTalivugu (Unaanassn

u dnvairuiy Meynakazad “HY” ndoviiaval Ustloauansnisrediosneanisnszsin n1sen
AIN3ET ) N1sARRBEaRAIANYITUgIY aunuINugIuAfudnUssd1Tu nslsuanuluntvidvang

MILEAIRLARLILEEE Y N1sUTTEayAAakasianssuluTInUsEa iy nsSeuiieuTausssy
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGL 133 | Elementary Chinese llI 4 (4-0-8)
ATFUTTAUAU an & (€-o-a)

Prerequisites: Placement test or ICGL 132 Elementary Chinese |I
F0IRUNIU: NMFEBUTNTEAU 138 ICGL 132 NM¥ITUTZAUAY b
The Chinese phonetics (Pinyin); Chinese characters (approximately 150) ; Fundamentals of basic

Chinese grammar concepts (interrogative pronouns, modal verbs, complex sentences, the modal

particle “le” (7), complements of state, complements of result, complements of duration);
scaffolding of basic vocabulary; basic communication about various topics; designing written
products in the target language; expressing points of view; telling directions; describing oneself and
other people’s abilities; comparing cultures

dnAansn1¥IIU (MWL) 9nNuI3U oo A MaNhigINTalNugILNI¥ITU (UanIassnuy AgIeEsy

Yndes “le” [ Useleannudou umasunseiuenanin Unasunsenuennadns unasunsenven
322IA7) NMIANRBEERM ALY aunuuguluiitedieg msdsunulunwithung nsuand

AVIUAALIY NFUBNTIANINE NMSUTTEIBANUATNITOVOIAULDIAZEBY NTUSBUTBUTRUSTY

ICGL 141 | Elementary Spanish | 4 (4-0-8)

MEAUUTEAUAU @ @ (@-o-&)

Prerequisites: Placement test

INTIAUNBU: NTFBUINTEHU

Fundamentals of basic Spanish grammar (pronouns, present tense conjugation, gender/number,
adjectives, prepositions); scaffolding of basic vocabulary; basic communication about personal
topics (self and others); identifying and describing Spanish speaking countries; designing written
products in the target language; expressing existence, preferences and agreement; comparing
cultures

hgnsaitugrunisialu (fassvuy maduniendagdunia e $1uau daadn Aynun ne
FIUIU AANENT ANYNUN) NTARFREBARANY aumm%’juﬁugmLﬁ'mﬁ’uﬁﬁadauqﬂﬂa (VoInULBILAY
#9u) SuunuazeBunefsUssmeadildnwiavy madouniluaiwidivne msuansisdsiiusnged

ANTDU NISLAUABLALNITANAY NISUSEUBUTRIUS TS
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Degree Level M Bachelor’s Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGL 142 | Elementary Spanish |l 4 (4-0-8)
ATAUUIZAUIU o @ (€-o-a)

Prerequisites: Placement test or ICGL 141 Elementary Spanish |

F0eRUNIU: NMERUINTEAU 138 ICGL 141 NMWALUUIZAUAY o

Fundamentals of basic Spanish grammar (pronouns, present tense conjugation, reflexive verbs,
gender/number, adjectives, prepositions); scaffolding of basic vocabulary; basic communication
about personal topics (self and others); identifying and describing Spanish speaking countries;
designing written products in the target language; expressing existence, preferences and
agreement; talking about daily habits

lamﬂsajﬁugmmmamu (Arassnuy n1sunieIn1adagdu nseuwannadaundu e 317w
At Synun) nsnresenddYius L aunduiuguinfuitediuyana (esmueuas
§ow) Suunuazedurefszmaildmwiay nadouniluswidming wansfsdafivsngeg

ATINYOU ANUTIUAIBLAENIANAY WAdEfuTInUsedniu

ICGL 143 | Elementary Spanish IIi 4 (4-0-8)

AMEAUUTEAUAU o & (@-o-a)

Prerequisites: Placement test or ICGL 142 Elementary Spanish I

UsAUABY: NSEBUTATEAU 139 ICGL 142 MEaUUTEAUAU b

Towns, quarters and cities; directions; past experiences; present perfect tense, past tense
indefinido; verbs ser, estar and hay; vocabulary of places; time markers for past tense; verbs
empezar a+ infinitive; verbs ir / irse

= a a a LY 6 a a . . . b=

YUY L9 Uawkilos Aenne Ussaumsalluedn nsenialagduanusal nseniaefn indenfinido n3en
ser,estar kag hay AAnMAgIduanIun maldszuiarluniasin Nse1 empezar a + infinitive N381

ir/irse

ICGL 160 | Introduction to Thai Language and Culture 4 (4-0-8)

Ay aziausssulneidosdu @ (@o-&)

Prerequisites: -

AUIAUNDU: -
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Fundamental vocabularies and structures for various communicative situations in everyday use

and introduce basic aspects of Thai culture

o '3

Afnvikazlasaaseiiug Iy WelrdnAnwanunsadeanstaluiiinUsednTu wasTausssulvelewiu

ICGL 161 | Elementary Thai | 4 (4-0-8)

AMIMENUFIU © & (€-0-x)

Prerequisites: Placement test

JeAunau: N15EUINTTAY

Listening and speaking skills on the following topics: introducing oneself one’s friend and family,
basic food and drink ordering, places, directions, transportation, buying tickets, clothing items,
colours, and sizes, bargaining, counting and using classifiers, reading and writing Thai consonants,
vowels placed after, before, above, and below the consonants, Thai numbers, live and dead
syllables

Finwgnsiliuazyaiieafuiderolud nsuusini nsdiemwasadeshudosiu aniufl fiemna
YTUNTNUL ﬂﬂi%@éjﬁ Lgaﬁ'? % YUIAN AITADTOITIAY miﬁmamaﬂ%ﬁﬂwmmm ﬂ'ﬁi’j’]uuagﬂﬂiﬁﬁlu

wiyruglng assidounumds neuni wile violdndgyuur walve dAdunazne

ICGL 162 | Elementary Thai Il 4 (4-0-8)

A NENUgIU b & (€-o-®)

Prerequisites: Placement test or ICGL 161 Elementary Thai |

F10eRUNIU: NMIEBUINTEAU 138 ICGL 161 NMWINYTEAUAU o

Listening and speaking skills on the following topics: one’s schedule, making appointments,
favourite leisure activities, ordering food, drinks and desserts with special requests, presentation
of one’s plan for activities during school break, continuation of Elementary Thai | in reading and
writing skills, consonant clusters, tone marks, words with special spelling rules, reading short
paragraphs

miﬁqLLazﬂﬁwumﬁmﬁ’uﬁﬁa@iaiﬂﬁ 715191518830 Mstdanune Aanssufiduvey nsdse1nis
\A3esf uazvasulaeiidveiiay MsdiauswiuAnssudmSuNsUanaBeu finvenseunay
madeusardomminnniveiiugiu o mamund msldassuend milaenalagléngunasifies s

Yoaulugontngue)
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGL 163 | Elementary Thai lll 4 (4-0-8)
&
A INENUFIU o & (€-0-x)

Prerequisites: Placement test or ICGL 162 Elementary Thai |l

F10sAUNaU: MIFRUIRTEAU %38 ICGL 162 N lNeTeAUAU b

Listening and speaking skills on the following topics: going to see the doctor, looking for a house
for rent, seasons, travel and festivals

Finwrnsitaasnaieiuidonslud mslunuuwnd mamiiinends ganauszmsvieadien sauis

UTZLNalnge)

ICGL 170 | Diversities in Multilingual Societies 2 (2-0-4)

Anuvanangludenunyniw © (o-0-)

Prerequisites: -

JrdeAunDU: -

Multilingual societies; cultural diversities; cross-cultural communication; Chinese-, German-,
French-, Japanese, and Spanish-speaking cultures; Chinese-, German-, French-, Japanese, and
Spanish languages; cultural conflicts; cultural gaps; cultural shocks; cultural discoveries; cultural
awareness; cultural harmonies; foreign visitors to Thailand; working with Thai people
Fspamyne) AamaAMaNeMeIamsIIN MsdeanstuimussTy SmussTuvesUsEmARyAnTwITY
AR M TaAa awdulaznwialu Muieessiu Mwiiuaa Mwdlusazawaiy
ﬂ’J’]ﬂJsﬂlﬂLLEQJJ\WIN’?GlmﬁiﬁJ stia\‘i’j’Ni%‘Vi’j’N’alﬁm‘lﬁiiiJ ﬂ’J’]SJﬁU(?]‘i%MUﬂV]N’?@NUﬁiﬁJ ﬂ?iﬁUWUVIN’?WUﬁiﬁN
ANIUATEVTINNITAILSTIN ANUNANEEIITasTY thrisadieasmnifiundssmelng nsineu

Sunuaulne

ICGL 201 Pre-intermediate German | a4 (4-0-8)

AP WYDIUUNDUTEAUNAN @ & (€-o-@)

Prerequisites: ICGL 103 Elementary German Ill or Placement Test
dsAunou: ICGL 103 My LEaTIUTEAUAY m ¥39N1TA0UINTEAU
Clothing and accessory, appearance, shopping for clothes and accessory family members, present

and past families, statistics, festivities and culture, dates, presents; comparative forms of adjectives,
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

modal verbs past tense, dependent clauses (cause and condition), personal pronouns, accusative
and dative cases

Hothuaiadossedu sudnual Tadeinuanirdosseiu aundnlunseunth asouasilutiogiiuuazeds
add nsduansauayTaussay Jufl vesrty nawieuifisutuninvesdnmdne n3entaen aodin

aulselennlianysal (MauazRouly) YTWasTnuIN NITUNITNLALNITTUTOS

ICGL 202 Pre-intermediate German |l 4 (4-0-8)

AMYNYDTUUNBUTLAUNAN © & (-o-@)

Prerequisites: ICGL 201 Pre-Intermediate German | or Placement Test

F1dsAuneu: ICGL 201 M NURTIUNIUTEAUNAN o UIONITABUIATLAU

Media usage and Internet-shopping, advertisement, expressing surprise, meeting someone for the
first time, country and city life, cultural capitals in Europe; direct and indirect questions, adjective
without article, relative clause and pronoun, modal verb in simple past, sub-clause with als
nslddeuaynisdedufmedumediiin lavan wanseuusznatala nulasdnauduadusn T3l
yuuniagluiiles Wewarmeimusssuluglsy daulaen suazlagdey nsldmaudmilagusaan

Ay Yseleavengmuniazassnuny ansendiglusnniasssunn sydseleadald als

ICGL 203 Pre-intermediate German Il a4 (4-0-8)

AP WYDIUUNDUTEAUNAN an & (€-o-@)

Prerequisites: ICGL 202 Pre-Intermediate German Il or Placement Test

AUsAUABY: ICGL 202 NMELEaTHUABUIZAUNANN b ®I8N1TERUINTZAU

Professional biographies, job announcements, festivities and customs, emotions, movie synopsis,
products and inventions; reasons with weil and denn, nominalization, preposition with dative, sub-
clause with wenn and um zu, passive voice

Usedfn13vinenu Useniaviauy uaduaassuazyuusssuillon o1sualainusdn Sesdonineuns

nAndueinaznsUsERYg nsuanuvaralagld weil uaz denn nisvilidudiuny ynunuasnssuses

auUsyluadld wenn way um zu NTIUININ
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Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGL 211 | Pre-intermediate Japanese | 4 (4-0-8)
AMwgdunausEiuna o < (g-o-a)

Prerequisites: ICGL 113 Elementary Japanese Il or Placement Test

Artadunewu: ICGL 113 adusziusiu e viensaeuinsgdu

Kanji characters (approximately 50); fundamentals of basic Japanese grammar concepts (verb
conjugation (masu-form, te-form, nai-form, and dictionary form), and related sentence patterns;
polite style of speech, and plain style of speech, particles); scaffolding of basic vocabulary; basic
communication about various topics; design of written products in the target language; expressing
points of view, describing people and various activities; comparing cultures

Snwadul (Wszana o A1) udnlensalitugiuntwduu (n13dfunden lugu masu te uazuuy
nauynTy uazUselerduiifendes liusslonaunuiegrsunfsssunuazegregnin Aadu) nsld

AfniNUgIY aunuiugiuietuiidenisg nsdsusuluaividvmng nsuaniaufnLiy

USI818UARALAZNANTITUAY NstUTEUEUTLETTY

ICGL 212 | Pre-intermediate Japanese || 4 (4-0-8)

MY UunausEiuNa b & (€-o-)

Prerequisites: ICGL 211 Pre-Intermediate Japanese | or Placement Test

Araduneu: ICGL 211 amwduneusziunan o visensasuiasyiu

50 Kanji characters; explaining the state of things; describing necessary things to do in advance as
preparations for the future; expressing own intentions, plans, and schedule; expressing own guess
and inference; asking someone to take a message or conveying a message; stating standards or
norms, when one explains the manner of doing a certain action or work; explaining a condition in
which a certain action is performed; stating everyday habitual actions

$nusdud &o M afunsanurresdseineg anudndureanisnsgyindne Anuslilueunan venainy
$9l0 WAUNNT WATANTINIAN WARINISAA LAY TeNTade volviduandomnuvdonienendenu von
1AsgIuLazssadeuU foRvesnInseieingg uagnisieu vsseeteululunsufiRdseneg ven

w1 Tmsvingniu
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ICGL 213 | Pre-intermediate Japanese lll 4 (4-0-8)
AMYUUNBUTEAUNA o < (g-o-a)

Prerequisites: ICGL 212 Pre-Intermediate Japanese Il or Placement Test

Aadunew: ICGL 212 amwduneusziunans b videmsasuiasyiu

50 Kanji characters; expressing judgments under certain conditions; stating a purpose or an aim;

describing changes in human ability and conditions; describing an action performed by a third

person, or an action when one feels annoyed or troubled, using passive verbs; expressing

something with the most important information emphasized; describing natural phenomena,

happenings, and events, together with their causes; clearly telling what speakers consider as

questions, by using a question with an interrogative as a component of a sentence; using

appropriate expressions for giving and receiving of things and actions, depending on the

relationship between the giver and the receiver, in terms of social status; telling usage, evaluation,

necessary time, expense, etc
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ﬂ’]?llﬁ'?ll’ﬁﬂLLﬁ%ﬁﬂ’]WGUENMk!‘U‘Ej Uiiﬂ?ﬂﬂ?iﬂi%ﬁ"l“u@\‘i‘u‘ﬂﬂa‘ﬁ oy Uiiﬂ’]ﬂﬂ%ﬂ’m@\‘]ﬂwﬁ@Lﬁ@%ﬂ’]ﬂﬂ‘%@ﬁ

amlagldnssunan ussenelaeniug1teyandify Usingn1salsssuund wnn1sal wazaisnisan

1%
o a

gL AnsErinaINNsaeUnNmeUsEleAd1n1u usTeensiikagiularNsnsEinseninyAnane

(% |

Awnzauivan uzLazANdTusIEnIuAna vanUsslevi mavsediuan aidiy anldany

ICGL 221 Pre-intermediate French | a4 (4-0-8)

AMYSUAINDUTEAUNAN © & (€-o-@)

Prerequisites: ICGL 123 Elementary French Il or Placement Test

Fpadunen: ICGL 123 awHSumasziudu m vdensaeunsedu

Developing further knowledge of French grammar at the pre-intermediate level (present, past and
future, more complex interrogative sentence, negative sentence, comparative and pronouns);
scaffolding of more complex vocabulary; more complex and longer communication about
personal needs, solving simple problems; interacting in predictable context topics in French;
designing written products in the target language; expressing points of view, giving simple advices

and interacting in daily life activities; comparing cultures
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ICGL 222 Pre-intermediate French Il 4 (4-0-8)

AHSWAINDUTEAUNAN © & (-o-@)

Prerequisites: ICGL 221 Pre-Intermediate French | or Placement Test

Fgdaduriou: ICGL 221 mwrlduAaneussiuna1s o vien1saauinsesu

Extending further knowledge of French grammar at the pre-intermediate level (hypotheses and
conditions, future, conditional, pronouns, direct and indirect speech, imperative and gerundive);
scaffolding of more complex vocabulary; longer communication about solving problems and
expressing feelings; commenting on attitudes and justifying actions in predictable context topics

in French; comparing cultures
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ICGL 223 Pre-intermediate French |l a4 (4-0-8)

AMYISUAINDUTEAUNAIT an & (€-o-@)

Prerequisites: ICGL 222 Pre-Intermediate French Il or Placement Test
Fdaunew: ICGL 222 MuwSuaanauseiunal b wsensaauinsesiu
Developing further knowledge of French grammar at the pre-intermediate level (comparative,
complex interrogative sentence, gerundive, subjunctive present in regular and irregular forms,
passive voice); scaffolding of more complex vocabulary; longer communication about personal

feelings, wishes and hopes; complaining and talking about difficulties, suggesting solutions;

comparing cultures
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ICGL 231 Pre-intermediate Chinese | 4 (4-0-8)

AEIFUNDUTLAUNAN @ (@-o-@)

Prerequisites: ICGL 133 Elementary Chinese Il or Placement Test

F10sAUnDU: ICGL 133 MBITUILAUAU e IDN1TAOUINTLAU

Chinese characters (approximately 300); identifying pre-intermediate level Chinese grammar
concepts (complements of duration, expressing approximate numbers, comparative sentences,
complements of quantity, exclamatory sentences); developing listening, speaking, reading and
writing skills through an integrated approach; communication about various topics; comparing two
cities in various aspects; comparing the seasons in China and Thailand; activities and festivals in
each season; organizing a trip

fdnusIu moo M liensaldeuseiunans (UniaSundenienfuszesiial nsuansialagUseana
UstloaFouiiieu unidSundenieasiuysun U'ﬁﬂ&ﬂqmu) AIWALITNBEAIU 15T nMsNA A1587U
nMsidgulaguuimsysanns msdeansluidesieg msissuiiiou o edlususiigg nsedug

ganavedlvenayiu Aanssunasinaniaiienlulsazgan1a N13INNISAUNIY

ICGL 232 Pre-intermediate Chinese || a4 (4-0-8)

AMWIFUNDUTLAUNAN b & (@-o-a)

Prerequisites: ICGL 231 Pre-intermediate Chinese | or Placement Test
IdsAunou: ICGL 231 MBITUNBUILAUNAN @ NIBNTABUINTLAY

Chinese characters (approximately 300); identifying pre-intermediate level Chinese grammar

concepts (past experiences, complements of frequency, the structure of % ...... EI"] reduplication
of adjectives, S-P phrases, complements of result Il, simple passive sentences); developing
listening, speaking, reading and writing skills through an integrated approach communication about

various topics; sports or entertainment; expressing unlucky stories; describing appearance and

clothes; Chinese style weddings (1)
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ICGL 233 Pre-intermediate Chinese Il 4 (4-0-8)

AEIFUNDUTLAUNANT o & (e-o-a)

Prerequisites: ICGL 232 Pre-intermediate Chinese Il or Placement Test
TIAUNBU: ICGL 232 NMEIAUNDUILAUNEN b NT8N1TA0UINTLAU
Chinese characters (approximately 300); identifying pre-intermediate level Chinese grammar

concepts (continuous actions or states, Chinese style weddings, Chinese construction quadrangles,

existence emergence sentences,“ *EI, ”sentence |, ,“ :]:E',” sentence |l, “ *&” sentence, adverb “ X
”) ; developing listening, speaking, reading and writing skills through an integrated approach;
communication about various topics; travelling by airplane; Beijing Opera performances; outdoor
activities; reunions with old friends

v v
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ICGL 241 Pre-intermediate Spanish | 4 (4-0-8)

AAUUNDUIZTAUNAN & (@-o-a)

Prerequisites: ICGL 143 Elementary Spanish Ill or Placement Test

F10sAUnDU: ICGL 143 MBIALUUIZAUAU o HIDN1TADUIATZAU

Habits; pronominal verbs; porque/para; furniture and parts of the house; appearance; family,
irregular verbs in present tense; present progressive

WeRisn NMsfun3enanuassnung nsld porque/para BatAafutiu wesdinesuasdiusieg ves

Uy dnvaieneuen aseuaid nsennmadagduiiiivay nsenniadagdumdsiniiuly

80



Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGL 242 | Pre-intermediate Spanish |l 4 (4-0-8)
NAUUNDUIZAUNAN b & (@o-c)

Prerequisites: ICGL 241 Pre-Intermediate Spanish | or Placement Test

FUsAUnNeU: ICGL 241 MWEIUUABUTEAUNAN o WIDNITEDUINTZAU

Leisure activities; intentions and projects; pain, discomfort and symptoms; parts of the body;
vocabulary of food; ir a+ infinitive; present perfect; differences between ser and estar; personal
pronouns for objects; verb gustar

Aanssudunuins Anuddlanazlasenis anmdulan ldauisuazennis UM VDI AN
\Aeafuesns §Un3en ir a + infinitive n3einnadaqliuanysal 4o uansnssening ser wag estar yu

ATINUINNUANNTTY N3E gustar

ICGL 243 | Pre-intermediate Spanish Ill 4 (4-0-8)

AMYAUUNDUTEAUNAN an & (€-o-a)

Prerequisites: ICGL 242 Pre-Intermediate Spanish Il or Placement Test

AUsAUNeU: ICGL 242 MWAUUABUTEAUNAN b NIDNITEDUINTZAU

Past habits, customs and circumstances; past and present actions; advice, instructions (imperative);
future situations and actions, conditions, hypotheses; past experience; imperfect verb tense;
indefinido verb tense; present perfect verb tense; contrast of past tenses

nafmsluedn sysullondfidnaranizwinaeu n1snseviluefnuazlagtu Auwugdinisuenlyin
(fda) ounan aanunsaiuaznnInsedi1 Beuly mimaaziu Uszaunisalluefin nseamasuysal n3en

n"a indefinido n3en1atagtuanysal anudaudvaniasis

ICGS 106 | Fashion and Society 4 (4-0-8)

LNTULALEIAL & (@-o-a)

Prerequisites: -
JeAunau: -
Design elements of fashion, fashion terminology, fashion reflecting its temporal and spatial
context, fashion and the development of art, fashion is a cultural expression, fashion is creativity,
fashion needs customers’ approval and endorsements, fashion and consumer behaviour, fashion

and consumerism, and ethical issues of fashion
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N99305TTULNEINULNTU

ICGS 111 | Exploring Religions 4 (4-0-8)

A1579A8UN & (e-o-a)

Prerequisites: -

JUeAunNaU: -

Major religions in the world: Hinduism, Buddhism, Sikhism, Chinese religions, Shinto, Judaism,
Christianity, and Islam; origins of the three religious groups, religions arising in India, religions of
China and Japan, and the religions of the family of Abraham; similarities and differences;
contemporary new religious developments and related issues; religious diversities present in the
world

Aauvanvadlanlaun Jug wns Ind Mau1e1eg 03U Jule gate ATER uaz Baa1u Auiliaves
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Jaqiu

ICGS 112 | Geography of Human Activities 4 (4-0-8)

QimaAnsAINTTUNYYY & (€-0-a)

Prerequisites: -

JeRunau: -

Global Learning Initiative class; a systematic study of patterns and processes of
geography; understanding human perceptions of surroundings and alterations of the earth’s
surface; diversity of cultures, beliefs, and ways of life; establishing global unity and harmony;
recognition of equality and respect between persons in diverse regional geographical settings;
raising awareness of one’s own humanity and human responsibilities; the interrelationship

between humans and the spaces they create; human activity as interdisciplinary by nature; the

physical and socially created environment people live in; human interactions shaping the human
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understanding of the environment; the utility of resources; phenomena on the earth’s surface
relating to human actions; concepts and geographical methodologies; examination of social
organizations and environmental consequences; a broad dynamic domain reflecting such
developments and issues as social bias, discrimination, and stereotyping in the contemporary
world; associating a critical geographical perspective on the past, present and future achievement

of the social world
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ICGS 123 | Tourism Concepts and Practices 4 (4-0-8)

wuIARNSBLRgIkaznsU Ul @ (@-o-&)

Prerequisites: -

JUeAunau: -

Exploring tourism as a geographical system approach and looking at the characteristics of tourism
and the demand side first by examining driving forces shaping the strong growth of global tourism
and Thailand tourism; the reasons for travelling and selecting a travel destination; examining the
roles of tourism organisations both in the public and private sectors especially national tourism
organisations, travel suppliers, and travel intermediaries; introducing the concept of community
art event and creative tourism for promoting cultural diversity and social inclusion; and special

interest tourism in Thailand
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ICGS 130 Political Science a4 (4-0-8)

$3FNans & (@ow)

Prerequisites: -

JdeRunau: -

The understanding of politics and political systems of the current world; interactions and
connections of different ideas; systems of thought and conflict in contemporary society; analysis
of political phenomenon; collecting information, organizing information, organizing in groups,
analyzing information, presenting clearly and concisely on political phenomenon, state typology,
political taxonomy, ideological persuasion, voting systems and outcomes
anutilaiFesnsifiosazsruunisideslulaniegtu Ujduiusuazanuduiusvesuuanufnd
wansingiy szuumNAnLazANtakdsludiansInals N193ATIERUIINgN1TAINIINITEeY NMTIVTI
foya msdasuidoudeya nsuvandudeya nsiinseideya nsthiausdeyaiiesusingnisainig
N3leeeg1etnlaulaEnIETu MITMUNUTEANVRIST NMIIAnIIAnYNITidles N15TNgInIeenunIsel

STUUNTAIATLUULALUATHAANS

ICGS 131 Introduction to International Studies 4 (4-0-8)

A1SANYITEMINIUTLNATUBUL LN & (€-o-@)

Prerequisites: -
JeAunau: -
The field of international studies; interdisciplinary approaches; economic globalization; the Bretton
Woods system and neoliberalism; political globalization; the United Nations system, the

International Court of Justice, and Human Rights; cultural globalization; migration diaspora and
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transnationalism; the internet and global media; development; modernization and dependency;
Global North and Global South; traditional and human security; food; health; energy; environment
#1010INTANYITENINUTENA WUINUUUANINGINT LaMATRUNIBATEENY SEUULUIARUAdLAS
wrtouadelvyd lanATnininisides ssUUY0903ANTanUsEuI¥F AERTITNIENINUTEINALALENS
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Tan naaun nMadsuuasganuiuatouasnisfivis Snlanmionasdnlanld erwsfunsuuududa

WAZAUIUASYBINYEE 81T FUAIN WY Fwnaey

ICGS 132 | Career Preparation in a Globalized World 4 (4-0-8)

= v A =~ av ¢
ASLM3EUANUNSBULNBUSENaUTNlUlantan A TR e (@-o-@)

Prerequisites: -

FyisAuNaUY: -

Trends in national, regional and international job markets; self-assessment on career options;
career plan creation; principles in business communication; job search process and tools; resume,
cover letters; interview preparation and simulation; dimensions of culture
WALIUYRINAIALTINUTEAUYIR T8AUYINIALALTEAUUIUIYIR NTUTEEIUNIURRNDNTNAILAULDS
N385 9UHUUTENB VBTN wé’ﬂmimsﬁamﬁmaqﬁa nIrUIUNSLagLATeaTian ML UseiRdiusn
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ICGS 133 Foundation of Mediterranean Cultures 4 (4-0-8)

WU IR IR OTL e & (@-o-a)

Prerequisites: -
JeRunau: -
The Mediterranean as a source of Western culture; Egypt and the Fertile Crescent; Mohammed
and the Muslim World; the Promised Land: Moses' Israel; Jesus and the birth of Christianity; Greek
history and civilisation; Ancient Italy; arts in Florence and Venice; Modern Italy history; Italian food;

the World of Fashion in modern Italy; Italian film; Italian music
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Critical Thinking 4 credits
ICGH 101 | Biotechnology: from Science to Business 4 (4-0-8)
wAlulag¥in1manIngmansggsna & (€-o-®)

Prerequisites: -

JUeAUNDU: -

Biotechnology, bioethics, and the law, biotechnology and the regulatory framework, genetic
testing, patenting life, biobanks and modern genomics research, genetically modified organisms,
human and animal testing; bioterrorism, biological weapons laws, bio-prospecting, pharmaceutical
pricing, the future of the human beings and post-humanism
MsfneUszdunesesssuluanvn1sive Msvaaes warnssnvmenIsuns weluladiininds
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ICGH 102 | Famous Arguments and Thought Experiments in Philosophy 4 (4-0-8)

UDLEAUBLAYNITVIAADIANUANTNLAIRILULIAIUS YN < (€-o-a)

Prerequisites: -

ITIRUNDU: -

An examination of the most striking argumentative moves in Philosophy from Plato’s Allegory of
the Cave to Searle’s Chinese Room and beyond; a transfer and an application of paradigmatic
philosophical thinking to current open questions in politics and science
miﬁﬂmmmLﬂﬁaulwasuaq%aLauamqﬂ%’%mwﬁimmﬁiuslul,nmw%’snﬁgw@iy’qLLﬁiqUuﬂqﬂﬁaL%"aqgfmam,waim
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ICGH 103 | Logic, Analysis and Critical Thinking: Good and Bad Arguments 4 (4-0-8)

AIININGT NITHATILY UagNSAMININEISAL N1s1ameranfuazlif | & (@-ow)

Prerequisites: -

JdeAunau: -

Basic formal tools from sentential and predicate logic; logical structures of arguments used in the
everyday contexts of life; an analysis of their strengths and weaknesses; common fallacies in
reasoning, including reasoning involving determining probabilities; a construction of good
arguments using the principles of informal reasoning
iwdesdlofugruethadumamstudnssngiiideussnatauimssneiindeniaves tassadansane
vosmIsnamaRafildluuiunuesdinussiiu mslinswiaiiulazgados nssngidAvinuteslunis
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ICGH 105 | Technology, Philosophy and Human Kind: Where Are We Now?! 4 (4-0-8)
welulad U3y uagangwowi: 1ogitlg w 9ail & (€-0-w)

Prerequisites: -

JeRunau: -

An examination of major technological and scientific innovations across the globe and their effects

on human life and thought; a focus on agriculture, steel, the printing press, the mechanical clock,

magnifying lenses, antibiotics, electricity, steam and combustion engines, and transistor

NIn3IEeU winnssumanalulaguazingrmansimlanuaskansenusoTinuuuduazaudn lumu
I a -4 a % s ad 4' (Y 961 a &

LNEAINTTIH LLNUNUN UIWATINHINT LaUdVeY EJ'TU{]‘U']‘LJ% 1‘1/\]171’1 Lﬂi@\‘]’"ﬂﬂﬂ@u%La%LﬂiﬁNUUWGUWWU bl

NIUTALH DT

ICGH 106 | The Greeks: Crucible of Civilization 4 (4-0-8)

N30: WA DULMNIITUSITU e (@o-a)

Prerequisites: -

FUIAUNDU: -
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An introduction to an overview of the philosophy and thought of Ancient Greece and its influence
on contemporary civilization; theories about knowledge, propaganda, truth, art, psychology,
happiness, justice and democracy
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ICGH 107 | Contemporary Art and Visual Culture 4 (4-0-8)

AaUsSINaAlYLATIAN I MUSTTY & (-o-@)

Prerequisites: -

JUeAunNaU: -

Focusing on current issues in society as reflected in the new media utilized in art today; an analysis
of images and group discussions regarding social and historical contexts of contemporary art;
creative thinking skills; effects of globalization on the visual world; connections between global
and local issues; an investigation of broader social and cultural matters such as ideology, gender,
race, and ethnicity
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ICGH 109 | Creative Thinking Through Art and Design 4 (2-4-6)

ANMUANAS19ETIALNDAAUL LA NITDDNLUY @ (o-&-o)

Prerequisites: -
JUeAunau: -
Combining hands-on studio experiences with demonstrations, lectures and discussions; developing
creativity and gaining confidence in communicating one’s own unique vision; exploring a variety

of art and design mediums; understanding the elements of the visual language; implementing the

creative process and creative thinking to develop individual solutions to open-ended problems
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ICGH 110 | Drawing as Visual Analysis 4 (2-4-6)

A15ANINAIULNBHDAUAALALIUAUINTS @ (o-a&-o)

Prerequisites: -

FyisAuNaUY: -

Developing creativity and cognitive learning skills; utilizing visual communication, design and art
principles; mark making; observation, analysis, record, representational plant and still life forms;
practice, application, techniques for conventional pencil drawing tools: shape, form, perspective,
lines, shading, value, negative space, texture, composition; observation; scientific illustration,
realistic representational observation
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ICGH 115 | Cinematic Languages and Its Application 4 (4-0-8)

s ¥
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Prerequisites: -
JeRunau: -
An introduction, practice and an application of languages to critical thinking and analysis; examining
key film languages and textual examples, including narrative theories; genre, film theories; an
analysis of key film texts; the development of skills in research, writing and analytical thinking;

applied knowledge to creative works; the presentation of original ideas and reflection on the craft

approach

89



Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Nzl N15U0R warnsUseendlin e lun1sAnkaslATIMTaININg N13815390 1Y IuaLFI0879

[y

TANUAIAYIINAINEUAT FINDIMQBNITHETBY YT NunImeuns n15IesIsndenudfgy

o

o

YDINNEUAT NTRWINYEAITY MITeuLaznIsANBRNINY n1sUszendldniuiiuiuaiassd

ICGH 124 | Life Drawing and Anatomy 4 (2-4-6)

NNSALEUNINAULAZNYINA & (o-&-o)

Prerequisites: -

JeAunau: -

An introduction, practice and application of observation drawing to record the human form;
including key principles of composition, gesture and observation drawing techniques and design
skills for static, gesture and motion poses; understanding record and identifying the anatomical
make-up of the human form in muscles and skeletons; technical proficiency with suitable media
for observation drawing; studio practice; hand-drawing from observations
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ICGH 125 | How Can We Know What Is Good? Moral Reasoning and Behavior 4 (4-0-8)
15193 bnegnelsIeslsh wnnaLarNgANTTLTITETITY & (€-0-a)

Prerequisites: -

JeRunau: -

A survey of philosophical, psychological and scientific contributions to the understanding of moral
values and agency; hands-on construction, scrutiny and analysis of ethical argument regarding
burning issues in applied ethics
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ICGH 126 | Behavioral Ethics: Why Good People Do Bad Things 2 (2-0-4)

FFuMEAnTNGANTIY: luAuAvinasladn © (o-0-@)

Prerequisites: -

ITIRUNDU: -

Foundations of behavioral ethics, assumptions of ethical decision making, process of ethical
decision making, cognitive errors in ethical decision making: incrementalism, self-serving bias,
tangible and abstract, loss aversion, framing, and overconfidence, social and organizational
pressures in ethical decision making, situational factors in ethical decision making
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ICGN 107 | The Chemistry of Everyday Life 4 (4-0-8)

wwiludInUszaniu @ (@-o-&)

Prerequisites: -
JeRunau: -
Portable electronics; the air we breathe; radiation from the sun; climate change; energy from
combustion; energy from alternative sources; water; polymers and plastics; nutrition; health and
medicine; genes and life
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ICGN 111 | Physics for CEO 4 (4-0-8)
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Prerequisites: -
JysAUNDU: -
Basic concepts of physics impacting individuals and society on a daily basis: physical quantities,
Newtonian mechanics and dynamics, energy and heat, electricity and magnetism, light and sound,

and the electromagnetic spectrum
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ICGN 123 | The Earth's Dynamic Structure 4 (3-2-7)

laseasnanadinvadlan @ (on-lo-ev)

Prerequisites: -
JUeAunNaU: -
Introducing fundamental concepts and applying general geology at the beginning level; basic
concepts of physical geology, emphasizing on surficial and deep earth processes, including
minerals; rocks and their formations, crustal deformation, plate tectonics; weathering and erosion,

formation of landscapes, geological resources and environmental geology
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ICGN 127 | Practical Mathematics 2 (2-0-4)

ANAANENS LT LR34 o (v-o-&)

Prerequisites: -

JeRunau: -

Fibonacci numbers and the golden ratio, voting and election, data interpretation, probability,
cryptography, financial mathematics
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ICGS 103 Economics in Modern Business 4 (4-0-8)

\AsugAnanslugsisgaln & (€-o-x)

Prerequisites: -
Av1UsAUNDU: -

Forces of demand and supply, elasticity, opportunity cost; market structures, pricing strategy,

business enterprise, consumers behavior; Thai economy, world economy, globalization and
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technology, profit maximizing, firm and organization, government policies; business analysis and
managerial decision-making, competitive advantage, dynamic business environment
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ICGS 113 | Perspectives on the Thai Past 4 (4-0-8)

faupRnaUseIRranslne @ (@o-&)

Prerequisites: -

JeAunau: -

The origins of the Thai people in pre-historic times to the late twentieth century; an alternative
view incorporating the different regions and various ethnic groups making up present-day Thailand,;
key issues in Thai history; an analysis of the classics of Thai historiography; an evaluation and
interpretation of a range of primary sources dealing with the Thai past; an understanding of how
history is written
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ICGS 134 | Is Democracy Good? 4 (4-0-8)

Uszunsulmednsell @ (@-o-&@)

Prerequisites: -
FysAuNDU: -
Democracy as a political system and a ‘normal’ form of governance throughout the world,
especially since the transitional Third Wave of democratization ending in the 1990’s; democracy

as a highly contested term; forms of governance; contestations in Thailand; arguments of Thai

Style Democracy; defining democracy; different forms of democracy; local perception of
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democracy; critical debate on the merits of democracy; functionality; theoretical and in pragmatic
situations; qualitative and quantitative analysis; democratic performance
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ICGS 135 | Entrepreneurial Accounting 4 (4-0-8)

Unyiorusenaums & (¢-0-a)

Prerequisites: -

INTIAUNDU: -

Fundamental accounting concepts; financial statements for small enterprises; financial statement
analysis; cost-volume-profit analysis; management decision making; business taxation
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Leadership 4 credits
ICGN 114 | The Scientific Approach and Society 4 (4-0-8)
Wnsmemansiuda & (€-o-x)

Prerequisites: -

vrdeAunDU: -

Scientific literacy; the process of science discovery; verification, its limitation, and the influence in
various disciplines; human and animal research ethics; the critical analysis of current scientific
articles; the life cycle of scientific knowledge; modeling in science
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ICGN 128 | Climate Emergency, Biodiversity Crisis, and Humanity at Risk 2 (1-2-3)
A0IUNTAIRNAUMUANINEINIA  INAAIUANIUNEINNAIENITINN | b (0-b-m)

IRERLERIGNTINRE

Prerequisites: -

v 1UeAUnNDU: -

Anthropogenic activities; biodiversity crisis; biodiversity loss; biological diversity; climate change;
climate crisis; climate emergency; ecosystem functions; harmful and unsustainable practices;
humanity at risk; mitigation and adaptation; threats, impacts and consequences
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ICGS 104 | Essentials of Entrepreneurship 4 (4-0-8)
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Prerequisites: -

ITIRUNDU: -

Creating new businesses, capturing new markets, enhancing oreanizational effectiveness;
entrepreneurship theories and frameworks, practices of promoting and managing start-ups; the
life-cycle of an entrepreneurial venture, concept implementation; entrepreneurial pathway,
customer analysis, integrated marketing, funding, securing and managing capital, human capital
management under the disruptive environment
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ICGS 118 | Skills in Dealing with People Across Cultures 4 (4-0-8)
Winwglun1sufuadmiudausainusssy & (€-0-a)

Prerequisites: -

ITIRUNDU: -

The development of skills in dealing with people across cultures, covering topics such as: identity
formation and conflict; ethics and moral behavior; values and communication across cultures;
culture and tourism; culture and work motivation; culture in educational institutions
nswauvinwelunisuianiiugaud1einusssy n1saiedndnualiazainudaids A3u55500aY
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ICGS 121 | Abnormal Colleagues: How Do | Make This Work? 4 (4-0-8)
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Prerequisites: -
JUeAunNaU: -
The stigma of psychological issues; the fear of the workplace gossips and job security; an avoidance
of getting treatment and counseling; a recognition of various disorders and devising strategies to
effectively communicate and work with people; improving the workplace productivity and
relationships
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ICGS 136 | Social and Health Issues in Thailand 4 (3-2-7)

Taymsings audenunazguamlulssmelne & (en-lo-ev)

Prerequisites: -
JUeAunau: -
Social and health issues in Thailand; experiential learning approach; site visits to various

government and non-governmental organizations; small groups work; identification of issues and
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characterize the factors affecting the issues; prioritization of the urgency of the issues and
determination of the possible solutions; proposing action plans addressing the issues
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ICGS 137 | Witchcraft and Gender Representation 4 (4-0-8)

AVBWUUALATNITLENIDDNNI LN & (-o-@)

Prerequisites: -

JUeAunNaU: -

The term "witch" used to suppress women: accusations of witchcraft to eliminate strong, assertive
women; accusations of demonic or magic sources demeaning to women; European, American and
African use of witch accusations to stifle women; other forms of oppression of women: the Chinese
foot binding, the Indian Suttee, the African genital mutilation; the meaning of gender; gender vs
sex; marginalization of women in patriarchal societies; women’s rights in the contemporary world;
differing concepts of women’s rights; global and national enforcement of women’s rights;
organizations concerned with gender and women’s issues: UN, ILO, etc; an application of gender

rights to other genders like LGBTQ
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ICGS 138 | Business Event Essentials 4 (4-0-8)
WUFIUBLIUATIGIND & (€-o-x)

Prerequisites: -

JdeAunau: -

An introduction to business event industry, meetings, incentive travels, conventions, exhibitions;
decision making criteria, special events, business event organization management, venue
management, logistics for business event industry, stakeholders in business event industry and
local community engagement, standards in business event industry, ethics for business event
professionals
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ICGS 139 Leadership and Change for a Global Society 4 (4-0-8)

AiuaznsasunUadludsaulan & (€-0-a)

Prerequisites: -

JUeAunau: -

Concepts and practices for leadership development; developing leadership skills and challenges
of change in a global society; the need, vision, initiation for change, teamwork and collaboration
for the efficient management
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ICLL 101 | Professional Development 2 (2-0-4)

ANSWAIUN IV TN © (9-0-)

Prerequisites: -

AUIAUNDU: -
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Professional skills for 21st century workplace through learning or training activities in various topics
including innovation management, start-up business, agile workplace or other selected
professional development activities approved by the academic advisor and Curriculum
Administrative Committee
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Digital Literacy 4 credits
ICGH 111 | Media Literacy: Skills for 21°* Century Learning 4 (4-0-8)
mﬁwhﬁu?ia: ﬁﬂwmqmiﬁsuﬂummiwﬁ e & (€o-w)

Prerequisites: -

JeAunau: -

An integration of the media literacy, the media production, and the media ethics; accessing,
analyzing, evaluating, questioning, and producing media texts; social, cultural, and political
implications of the media; representations in the media; the media as political economy; the
media aesthetics; the media and influence; audiences negotiating meaning
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ICGN 116 | Understanding and Visualizing Data 4 (3-2-7)
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Prerequisites: -
AuUsAuneu: -

An introduction to data analytics; roles and examples of the data-driven decision making;

technology landscape; data kinds and types; data sources and collection techniques; data storage
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and standard formats; data processing workflow; summary from data; different types of
visualization; data visualization tools
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ICGN 118 | Everyday Connectivity 4 (4-0-8)
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Prerequisites: -

JdeRunau: -

The Internet, computer networks, and the World Wide Web (W3) in the daily life and organizations;
troubleshooting small network problems; identifying threats and avoiding dangers online; finding
credible information on the Web; online communication tools, such as the social media and email,
for professional branding; the basic e-business concepts and tools

Sumesiiln indetereufinned uazdadhidivludiausesfunagluesdng nsuflalemiinuvesves
\A3OTIBABUTILADIVUIALEN m':tmwﬁfﬂﬁaﬁaﬂﬂmuﬁmﬁum'ﬂ%ﬁumaiﬁmLLazﬂWimﬁﬂLﬁaqﬁaLwéwﬁ

A A 1Y) oA A v ¢ ‘:1' a a 4
LATRNUBNTIAUNN ﬂ?qmqu%@ﬂ@m@ﬂsﬂ@%a@@ubLau ﬂ']ﬁﬁ@a']i@@uvl,auﬂlu’ﬂﬂsﬁw I@ULQWWS@LN@LL@%@@ JAd

4' o a a a ad a & ad a Y
LW@ﬂWiﬁiNLLUiuﬁlm“lﬂ‘UW LLu'Jﬂ@m@ﬂﬁqiﬂﬁ]@LaﬂWi@UﬂﬁLLagW]ﬂIUIaEJV]LﬂEJ'NJ@\T

ICGN 119 | Computer Essentials 4 (4-0-8)

ABUNIADS L UDIAUY @ (@-o-&@)

Prerequisites: -

JeRunau: -

Developing the digital literacy relating to the computer literacy and the information literacy; the
computer hardware and its general functions; the operating systems; software packages and their
daily use; computer security; the ethical use of the intellectual property
fimunanuiuarinwelunisldrenfinmesuazmadrdanaluladansaumauaznisieans nsidous
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TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
ICGN 129 | Programming for Problem Solving 4 (4-0-8)
= = Y
nseulusunsuiven I suAtym & (€-o-®)

Prerequisites: -

JdeAunau: -

Influence and impact of computer science on everyday life and society; the problem solving
process in programming: abstraction, problem decomposition, algorithms; programming basic;
privacy, ethical, and legal issues related to the software development
dvBnauazHanIzNUTeINeINITARLImesIuTInUTe I Tunagludenu nszurunsuAUgyilunisidou
1UTUATY NTAALTIUINGITU Nshengestyui dana3iu ﬁugmmﬂ%umﬂmiu Uszihusuaandu

AIUA FUITUFITULALAUNYMNENNEITOITUN ST ONAWIS

ICGN 130 | Cryptography: The Science of Making and Breaking Codes 2 (2-0-4)

NOUYNISIHE: AansuinIsiinTiaRan1snenIia © (o-o-)

Prerequisites: -

INTIAUNDU: -

Classical cryptography; cryptosystems; the shift cipher, the substitution cipher, the Hill cipher, the
permutation cipher, the stream ciphers; the RSA encryption; cryptanalysis
nguimadnsialuunaadn syuuTTady siaduluulAeu saduLUULNLD SHaduvedda saduLUY

a % d' LY 14 tY a € o @
LSYIAULUABU SUARULUUNTEZHE NTUNTUERUU RSA NNTIATIZATVdAU

ICGN 131 | Digital Search Literacy 2 (2-0-4)
nn33oNsauAUluTEULAIYEA o (v-o-)

Prerequisites: -

JeRunau: -

The Information literacy relating to search term, the evaluation of the internet site and the quality
of data; use of information; the ethical use of the intellectual property; the use of computer
platforms; software, online services

nsansaumaiindestunisdududeya msussiiuvesiuleddumesidnuazaunmesdoya nsld
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Mahidol University International College

Business Administration Division

ICGN 132 | Digital Security and Privacy 2 (2-0-4)

Y

Anudaenisnasaududuiilugduuudiia © (o-0-c)

Prerequisites: -

JdeAunau: -

Privacy rights of data and safeguarding personal information by the protection organizations,
anonymizing of data, computer security relating to computer platforms, network, internet and
smart devices; password managements and shortcomings, authentication factors and technology
ansaduuanaludeyanarnisuntesduasesteyadiuynnalivasndelagesins n1stadedeya Ay
Uasasesuasufinmeiiildmivitestuszuudfianisaenfiames insevedumesidn gunsal

Siannsalndnarals N1SIANISITANIULazTaUNNTe Tadenistuduimnulazmalulad

ICGN 133 | E-Business: Technology and Digital Strategies 4 (4-0-8)

Y

a a & a s = faa
gsnadiannsetind: naluladuaznagnsaava < (@-o-a)

Prerequisites: -

JUeAUNDU: -

The Landscape of technologies in the digital enterprise and e-business; internet-based staples
such as web hosting, domain-name acquisition, the social media, the payment systems; electronic
business models and digital strategies; emerging trends in technology; legal and ethical issues
aarUszneulnesinvesvaluladiiuesdnsuasgsnafdvia ssuukazUINIsHANULBUWESIN 1Wun1T
Tiusniaduled mstedelnuu Fofieu szuuganssumaiu Uuuugsnssudidnnsoinduazegvsmans

Advia wuilidulmdvnamalulad Ussliumnanguuneulazassssy

ICGN 134 | Introduction to Artificial Intelligence 2 (2-0-4)

(%
Y

Yeyausshugiunuyiin © (o-o-)

<3

Prerequisites: -
JeAunau: -
The artificial intelligence terminology; machine learning types and techniques; guidelines for
building the machine learning model; neural networks; an evaluation in the Al system; the real-
world artificial intellicence; the future trends of the artificial intellisence; dangers and threats of

the artificial intelligcence

102




Degree Level M Bachelor’s (I Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College
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ICGS 140 | Fake News, Censorship and the Politics of Truth 4 (4-0-8)

U1IUABN NMIAIUANFBLAZNISIIBIUNIAIINDS < (@-o-a)

Prerequisites: -

JeAunau: -

Internet and hyper news flows; patterns of information consumption; knowledge of information
authenticity; socio-political effects of 'fake news'; impacts and methods of data collection;
censorship and contested 'digital space’, fact-checking, source evaluation and trust-building online;
social power of algorithms, quantification and profiling; citizens journalism and the traditional
media

Sumosidnuaznsvadlvavestnansedemnfy suuuvvesmsuilaadoua mwsluGesmniniede
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Y

ICLL 102 | Skills for a Digital World 2 (2-0-4)

Pnwrdnsulaniana © (9-0-&)

Twenty-first century skills for digital economy through learning or training activities in various topics
including e-Commerce, Blockchain technology, and data science, or other selected activities
approved by the academic advisor and Curriculum Administrative Committee

vinurluanissuil be dviuiaswgiandvianiunisiSeuiudenanssuluiidesien siudaseanisd
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Degree Level M Bachelor’s O Grad.Dip. O master's O Higher Grad.Dip. [ poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

> Core Courses

Business Mathematics 4 (4-0-8)

ICMB 200 - .o
AUANFIERNITIND & (€-o-w)

Prerequisties: ICMA 100 Foundation Mathematics or Placement test

FwdeRuneu: ICMA 100 AfinFNaRsIINgIU 50 MIdaUInTEAU

A review of algebra, logarithmic and exponential functions, matrix algebra, differential calculus,
integral calculus

nunIUiAin flanduasnisiuuwasiondlnuudva NyANnveuuning waandadeeyius uraadaid

USNus

Business Statistics 4 (4-0-8)
ICMB 201

GRILEAR < (o)

Prerequisite: ICMB 200 Business Mathematics

FwdeRuneu: ICMB 200 ARINA1ERSTINT

Basic statistics, probability distribution of random variables, the estimation of hypothesis testing, a
variance analysis, a probability distribution, chi-square test, correlation analysis and regression
equation; programming application for statistics, and the use statistics to make business decisions
fugumnaadd nsuanuasnuinsduvesinusdy ndnnisussame MInagouaNLRgIu 113

AATITRAMUULUTUTIY ﬂ']'iﬂﬁ%"ﬂ?ﬁ]sllﬁ]ﬂﬂlﬁﬂ’]"lllulﬁﬂgL‘ﬂu nsnaaaulaaLAs MTIASIETandURUS LAY

aun1sanney M3llusunsudssendmeada nsldatalunisdndulaniagsia

Microeconomics 4 (4-0-8)
ICMB 205

LATHFANENTIANIA & (€-o-w)

Prerequisite: ICMB 200 Business Mathematics

FwdeRuneu: ICMB 200 AdinA1ERSTINT
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Degree Level M Bachelor’s Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
Course
Course Title Credits
code

An introduction to microeconomics principles; economic scarcity; opportunity cost;demand and
supply; elasticity; consumer behavior; producer behavior; production costs; pricing theory; market
structure; utility analysis

iuiiasugmaniganmalesiu anudiamaasusaans dunuaidelonia guasduazgunu A
gavgu neANITINFUIIAA NANTIUEKHER AUNUNITHER NauI1A1 lATeasiemaln N15ILATIEY

a55aUselovy

Macroeconomics 4 (4-0-8)
ICMB 206 .
LASEGFANEATUNNA & (€-o-a)

Prerequisite: ICMB 200 Business Mathematics

Fw1dadunow: ICMB 200 ANAAEATIINT

Data of macroeconomics, problems and issue related to economic environment, the Gross
Domestic Product (GDP), the Consumer Price Index (CPI), multiplier, unemployment, inflation,
money market, interest rate, fiscal and monetary policies, IS-LM Model, AS-AD Model, international
trade, exchange rate, the Mundell-Flemning Model

ToYaANILLATUFNAUNAA JymuagUseiuiifrdostuanmundouniaasssAananfusinaso
aelutszna dudseniuslan nquidusysngu miseu Gudlo na1an1siu eonudes wuudaes
ARYNINTINVBINANANANAR (WUUTIA4 IS - LM) Wlgu18n15RULAZN1TAGY LUUTIRBINAINLATUINANY
AA (WUuUdiass AS-AD) MIAszmInalsema snsuaniUasy wuudasmanAsegAasninsUsema

(Mundell-Flemning)

Management of Business Information 4 (4-0-8)
ICMB 207

N159AN15Y0LaTINa & (€-o-w)

Prerequisite: -
JeRunau: -
Managing business data and models, connecting data, shaping data, combining data, characterizing
data, building data models, scenario managment, goal seek, data tables and DAX, pivot tables,

columns and measures calculations, visualization of data, reports, visualizers, dashboards
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Course
Course Title Credits
code

[y [

N133nNsTeyakarFULUUNINEINY Mseusedeya n1suSudeya NMssiudeya n1sseudnwauzdaya

Y

WUUF1aetBYa N15IAN1TANIUNTTAY NTAUNITBYA DAX N1SHAAINITIN Pivot NMIAUIMABENLLAE

AInA1 N1FASNINTBYE S1ENT NMTUARININ UATUBIA

Financial Accounting 4 (4-0-8)
ICMB 213 o
NSURYBNITHEY @ (&-o-c)

Prerequisite: -

JUeAunNaU: -

Preparations of financial statements, recording and classifying financial transactions, characteristics
of various types of accounts, accounting principles, and usefulness and limitation of accounting
information

U a a = a !

N3RS N TYTUEAUNTRY n1sUuAn ﬂ’]iﬁ"lLLUf]ﬁﬁﬂ‘ﬁﬂJVlNﬂ’ﬁ@u é’ﬂwmsmwwmaaﬁ’m%mmm
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wannsUnyd Twdesyleviuag YedninvesdeyanianisUayd

Managerial Accounting 4 (4-0-8)
ICMB 214

n3UYTNI5IANIT & (€-o-a)

Prerequisite: -

JeRunau: -

Basic cost concepts; the cost accounting systems; using of management accounting for planning,
control, performance evaluation and decision making purposes

uAaRefuduudesy ssuuty@duny nmavszgndldtyTnisdaniafiontsneus mseuau s

U UNANITAMINIIY warn15anaula

Business Finance for Entrepreneurs 4 (4-0-8)
ICMB 215

n1sRugsRadmsuUsenauns < (e-o-a)

Prerequisite: ICMB 200 Business Mathematics
wdeRunau: ICMB 200 AfinMER3TINT

An introduction to the principles of financial management, the role of finance with the firm and

its objectives; topics including time value of money; the valuation of financial assets; capital
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Degree Level M Bachelor’s Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
Course
Course Title Credits
code

budgeting techniques; risk and return calculations; methodologies for determining the cost of
capital; as estimation and forecasting of cash flows; and the project evaluation
nEnMsTAnITIensiutuiy unumsazdvanemensduluesdns nsinsgAvesdunan
N15UTLEUYAAIYBINTIANTNINITRU MIMAUNUYIUNEIIWY U ATANIIRIUUTEINUAUEUYY

waglnuyn1sAndula ANUIFELLAZHANDULIY MABAAUNITUTENIUAITNTELASUEAAINNTLILND

Useilunalasanis
Business Communication 4 (4-0-8)
ICMB 216 ) )
NIFDAIINNGINY & (o)

Prerequisite: -

JurdeAunaU: -

Accuracy and logic in writing, presentation of business development project, interpersonal
communication, intercultural communication, conflict management, negotiation, written
communication, oral communication

ANNgNABIkATIUANALUNIT AN N1TULEUlATIUAUNNTARIUIGIAR mﬁmia?%amaswdwmma
MsAoanssEninetausTse N3RNIsANTRALEs N15195a

M A & [ Y a M v I
NN9ERANTLUUANYANBBNYT NI1TLATAININRT ANTERANTAUINIUAN

Principle of Marketing 4 (4-0-8)
ICMB 222 .
WANNITNAN & (€-o-c)

Prerequisite: -

JeRunau: -

Marketing concepts, the role of marketing in organization, creating-communicating-delivering-
exchanging product and services that having value to customers and the society; customer needs
and wants, consumer decision making process, marketing information and research, market
segmentation-targeting-positioning, product development and life cycle management; pricing,
channel management, marketing communication, customer relationship management

WUIAANIINITAANN UNUIMTBINISAaIARan1sAnaulavetesans nsas1e-deans-aaeu-taniUasuduai
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Course
Course Title Credits
code
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wazuIn1sndauAwfguTlnalazding anudeinIsuaznszuIunsindulavegndn Jeyaaisaume
LAENITITENINITAAIN NITUUINGNANAT NITAMUAGNAIUIMUIY NITINEWNUINNAITARIA N3
WAILILAEINNITIITAUAILAZUINIT NITAITIARALNAYNTAIUITIAT NITIANITVRINNNITTINUIEY 11T

doansuazduaiunismann, n1sasuazSnwANUAITUS AT UgNAY

Management and Organizational Behavior 4 (4-0-8)
ICMB 235 . - .
N1TIANTT LATNERNTIUBIANT @ (@-o-c)

Prerequisite: -

JeAunau: -

The role of managers in an organization; behavioral and administrative theories and concepts

needed to succeed in the modern organization; organization structures; organizational changes;

motivations; leadership; managing work and team; teamwork

UNUIMUBIRUTIITIURIANT Nquin1mginssuwazn1suinis wwinudaidnlulunisdszay
°o & s ] o o % a ¢ @ ¥o
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NIIANITINULAZTINIIY ﬂ’]ﬁﬁ’]ﬂ’]UL‘ﬁUﬁN

Human Resources Management 4 (4-0-8)
ICMB 236 . 5
NITUIMITIANITNINGINTYAAR e (@-o-a)

Prerequisite: -

INTIAUNDU: -

The HR trends and challenges in the modern workplace; investment perspective of HRM; social
responsibility perspective of HRM; roles of a strategic human resource manager; comparative
industrial relations; organizational analysis and work design; HR planning, recruiting, selection,
evaluation, training and development, compensation and benefits; workforce diversity
wualduuazanuinniesunineinsyanalusiansyalug n1samulunineinsyana nsouaAIY
SURAYeUABFIALAUNITUIUITNSNEINTYAAR UNUIMVBIHUTUITNINGINTUAAR WISUFNTUSIF

WIBULEU N153ATIZN0IANITUAZAITOBNLUUNITYINIY ATINURNUAIRIAY N1SANATIUAAR N3
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Course
Course Title Credits
code

USEUNAIIY NFOUTHLAENITARILIYAIINT RuRoukazadainis n15uTmsannIsAuvaInyiaiy

nelusannns

International Business Management 4 (4-0-8)
ICMB 237 . R ,
N139ANTGINVTENINUTNA @ (€-o-w)

Prerequisite: ICMB 235 Management and Organizational Behavior

Fdsdunau: ICMB 235 N159AN1SHATNOANTIUBIANS

International business operations; organization structure; finance and accounting systems; taxation
systems; marketing strategy; cultural differences; global trade; capital markets and economic
growth; the impact of regional trading blocs; corporate global competitiveness; global strategies
wIN1IN1sUURve9gIRaTeninaUsena 1Aseas19eAnis seuun1stukasn1stad seuulndanng
NagNsN1INAIN AIUWANANAILIRLETIH N13A1TEAUlan N1sulnvaATYgiaLasnaIAEuYuY

HANTENUAINNITARNUNINIIAISEAUINTA MsudedussaulandmSuuien uay nagnsseaulan

Business Law 4 (4-0-8)
ICMB 310

NYUNNYTIND < (@-o-a)

Prerequisite: -

JeRunau: -

Introduction to laws, contract law, tort law, personal income tax, corporate income tax, other
taxes and duties, company and partnership laws, property law, sales, service, lease laws, loan,
mortgage, pledge, guarantee laws, agency laws and employment laws, intellectual property laws
unthngvsne ngvsneiieaiumsvindag msasdangrune MEtuldyanassuanBRuldiayaas,
N188INIANY NYUUNBUTENRALTTUEIY nYuInensnddu n151e n1slauInns mslvgunguane

o [J

deyeyn M39UB MUY MTSUUTEAY NYMUNETBIMNEUKAENITINNY NYranenndaunadyan

Business Ethics and Sustainability 4 (4-0-8)
ICMB 311

IYFTIUNNGIND wazAUEIEY ¢ (€-o-a)

Prerequisite: ICMB 235 Management and Organizational Behavior, ICMB 310 Business Law

wdeRuneau: ICMB 235 NM33ANTT UALHAANTINBIANT ICMB 310 NI
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Degree Level M Bachelor’s Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
Course
Course Title Credits
code

Analysis of ethical and sustainability concepts, implications of ethics and sustainability in business
decisions, social and business-related environments, application of ethical principles, ethical issues
in the organization and external environments

MsATziLLIAniuTsEsTILarAudidy waRnAefuassTsuuazaudulunsindulama

5319 @NNUINABUNIFIAULAZTIND N1TUTLENALINENTETITUNANNITNIIRTU5TTUTUBIANTUAE

]

ﬂﬂ']WLL’Jﬂélallﬂ']EJu@ﬂ
Management Science 4 (4-0-8)
ICMB 312 | _ o
INYIFFRNINITINNIT & (€-o-a)

Prerequisite: ICMB 201 Business Statistics, ICMB 207 Management of Business Information
Fwdefuneu: ICMB 201 afifgsna ICMB 207 N153AN15UBYaTINT

An application of quantitative analysis techniques, linear programming, network models, decision
analysis, business simulation

nsUsgenAldvmAianNITIATIERBeUsun MsPsulUsunsuledy LuudIasaAseulensiATIeing

Anduls N5910IN19gIN9

Operations and Project Management 4 (4-0-8)
ICMB 314 L )
A159ANTSALIUINULALUSINSIASINTG & (@-o-)

Prerequisite: ICMB 201 Business Statistics, ICMB 207 Management of Business Information
Fwdefuneu: ICMB 201 afifgsia ICMB 207 N133AN13Ueyagsna

Modern concepts, models and tools for planning, organizing, staffing, leading and controlling the
production, distributing of goods and services

WAl LuudiasstaziaTesdiedmiunisaky MsUszanuaiu MsIRnTyYAaINg N1IMUANTEUL

FUNTHAN N1INTEAWAUAIAAMNTTUNMINEARALNITIAUINIS

Business Innovation and Entrepreneurship 4 (4-0-8)
ICMB 401

winnssunngsiauazanznsilugusenauns < (€-o-)

Prerequisite: -

AUIAUNDU: -
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Degree Level M Bachelor’s Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
Course
Course Title Credits
code

A study of entrepreneurial business strategy and innovation; the development of business plan;
the new business ideas generation; the new business model; vision and mission, organizational
plan, marketing plan, human resource plan, financial plan, risk management plan, action plan

NAgNSLALLIANTTUNNGINIVOIUTENBUNIT NMIHAUIUHUTIAY N1sadauuifngsialng JUkuugsia
Tvisl AdeimiLayiusia LNUDIANT WNLAIAAA WHUNTWEINTUYYE WHUNTUTMTATILED UNuUFUR

19

Business Strategy 4 (4-0-8)
ICMB 402 o
NAYNsgINg < (€-o-c)

Prerequisite: -

JUeAunNaU: -

A study of strategic management; fundamental element of the organizational management
strategy; process and frameworks of strategic management; an examination of both internal and
external environment; competitive advantage; an identification of organization’s mission,
objective, policies and business strategy; foundation of a strategic analysis including the industry
and company analysis; strategy formulation and implementation
nsANwILIAAKAENIUTTEanagns asdusEnauTiugIuTesgTsMansn1siAn1Tesdng naruILns
LL@%ﬂ‘i@Uﬂ’]iU%M’]iL%ﬂﬂﬁq%ﬁ ﬂ’]i@li’)%’daﬂﬁﬂ’]wLL’JW@QJ@M%\‘M’WEJIULL&WY]EJUI’JF] ﬂ’J’]ﬂJVLGQWILU%EJUVl’NﬂWS
wtetu mstmuedrgussasdnsie ulsuieuasnagniviegsivetesdng iugtuweamslinsizidena

EVEIINTINTUATIEVAAMNTTURALUTEN N1IMMUALNSANERTLAaYNITALTLIIY

Career Preparation 1 (1-0-2)

ICMB 490 o a
ANTNTYUDITN ® (@-0-o)

Prerequisite: -
INTIAUNDU: -
The use of design thinking approach to develop self-awareness skills and prototype future career;

self-assessment of knowledge, skills, people, and conditions; self-inventory of lifestyle and value;
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Degree Level M Bachelor’s O Grad.Dip. O master's O Higher Grad.Dip. [ boctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

conducting effective career experiment; career vision, and life mapping exercise, and action plan

to pursue the target career
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> Major Required Courses

Consumer Insights - A Qualitative Approach 4 (4-0-8)

ICMK 351 ¥ a = Y a aal a
JoyaiBeinvesiuilnm - FBNaTBnmnn < (@-o-)

Prerequisite: ICMB 222 Principles of Marketing

ITIRUNBU: ICMB 222 #dNN159a19

The importance of consumer insights, psychological aspects of consumer behavior, the role of
qualitative approach in discovering insights; qualitative research procedures; qualitative data
collection methods, focus group, in-depth interview, observation, projective techniques; data
collection and fieldwork; data coding, qualitative data analysis methods; interpreting insights,
turning insights into marketing ideas

Aruddnyresnsfumdeyaldedn Hugtuisinenduilan unumveanisiedsemninlunisdun
Foyaidadniiddysenszuiunsdnaulavesiuslaa nsruiunmsideidanuain Bmaivusudeya
WBIAMAIN MTEUNUINGY NMsduNTEalTEAUAN NSELNA WATANITAIBATN mnﬁu%gammmu n1g
Tisiia msleseidoyailenmunin nsfianusazAumdeyaidedn nsulasfeyadadnlmiuuselovd

ADANTHANA

Market Intelligence - A Quantitative Approach 4 (4-0-8)
ICMK 352 ) o
LNINRAIN — ITNTTIUTHI & (o)
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Course
Course Title Credits
code

Prerequisite: ICMB 201 Business Statistics, ICMB 222 Principles of Marketing

a

deRuneu: ICMB 201 @fingsna, ICMB 222 #ann1snane

Marketing research tools, techniques, and process to arrive at conclusion; identifying and collecting
information, analyzing and interpreting the data, using data to make decision

nsida3esile wada LLasmsmumﬁ%’amamimm@Lﬁlamiqsﬁaa@ﬂm'i'izul,t,aziwim%ﬂﬂa n13

AaTeikaznsAnudea Msldveyaienndula

Consumer Behaviours and Decision Making 4 (4-0-8)
ICMK 353 L o
neANIIUEUIInAkAzNSRRAULR & (¢-0-a)

Prerequisite: ICMB 222 Principles of Marketing

FUeAunNaU: ICMB 222 %ann15AaIe

A study of consumer behavior, the decision making process, psychological responses, and
sociological influences on the consumer decision; consumer decision and its impact on marketing
decision; formulation of marketing strategy in response to the consumer decision behavior
nsAnwIMgANTINEUTINA NSEUIUMT M3FRaUla MIRoUaNDMINTNTNYT WagBnEnan1edenuIng)
seonsrndulavesiuilaa mMsdindulavesduslaauazransenuden1sandulanianisnain Msimuang

gNSNNNIIIAINLERDUALBaNgANTIUNMIFnduUlaveeusLaa

Digital Marketing 4 (4-0-8)
ICMK 361 .

ANSNANARINA & (@-o-c)

Prerequisite: ICMB 222 Principles of Marketing

JeAunau: ICMB 222 %ann15HaI0

An overview of digital marketing, online marketplace analysis—macro and micro environment;
online customer personas and decision journey; the digital marketing process; objective and
budgeting for digital marketing program; digital marketing tools; developing a digital marketing
program; evaluation of digital marketing project

aa o

ANTINNTAAIAIULARTTD NMTIATIETENINWIATNNNITIaIneaulall nMsAnwIAgIiunuanYMe

vosjuslnneaulal waznginssunisdndulageduiluguuuvesulmi nszuiunsdniununisnainly
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gARavia L mneuazsulszanamldlunsdnriuaunisnainlugafdvia wiedlensnaalugafdvia n1s
PN UNITAIAIUEARTT NTUTHEIUHARNUNTAATA bUEARTTIR
Marketing Strategy for Sustainability 4 (4-0-8)
ICMK 461 . p .
NAYNSNITNANALNDAINENDY @ (€-o-w)

Prerequisite: ICMB 222 Principles of Marketing

FTaRUNaU: ICMB 222 NaNN15HAN

A macro-environment analysis, an opportunity and challenge analysis, vision and mission; branding
strategy, product strategy, pricing strategy, distribution strategy, communication strategy,
innovation strategy, growth strategy, defensive strategy; sustainability concept, sustainability
impact assessment

NTIATIZRENINLIAADNTZAUNNNIA N1TIATIZRlaNakazANTIIEluRaIn Adevirdlazusia na

¥ ca ¥

gNSATIAUAT NALNTAUAILAZUTNIT NALNTNITAIIIAT NAYNSTYRINNTATINUIEY NagNEN1TdoaNs

& s

N1INA1A NagNEIANTIU nagnsnisAule nagnsnistesiudiuiumann WnARANNEIEY nansenusie

9

& A
ALY

> Major Elective Courses

Markets Structures and Pricing Strategies 4 (4-0-8)
ICBE 471 ) s
1ATIETNPRIARALNALNTNITAIIIAT < (@o-c)

Prerequisite: ICMB 205 Microeconomics

FwdeRuneu: ICMB 205 LASHgANEN3anIA

A study of firms behavior, different market structures, an economic analysis of game theory, firms
decisions; competitive market, monopolistic and imperfect competitive markets; theory of pricing

decision, pricing issues, pricing framework, value creation process, price structure, strategies and
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Business Administration Division

Course
Course Title Credits
code

tactics; strategic firms entering mode, differentiate product, choice of vertical boundaries and
procurement decisions, and the advertising investment

ANYINYANTTUVDIUTEN APULANAINILATIETINITNAIN NMTIATILVNUATYTANANTVING BN
n3inaulaveuTEN Ussnnn1sudeluveanaln Msna1akuuEnIaLayliEnn Mguinmsimunsian
oM Inaula 1AsIEsesIAn NIEUINNTATIYAAT NAYNSKALYNEITNITAIMUATIAN ENSANENTUSEN

N1SINAIN ANUUANANN NGNS N13ITIATI N1TAUATUNITIEILAN

Global Logistics and Supply Chain Management 4 (4-0-8)
ICMI 331

[ o

nsdnn1ssldaumuuasladafndsyaulssine & (€-0-x)

Prerequisite: ICMB 237 International Business Management

deAuneu: ICMB 237 NM59ANNSEINRTENINUTEINA

An examination of international logistics management; upstream and downstream business
activities namely, procurement, demand forecasting, operations and production, warehouse and
distribution center, logistics network design, supply chain technologies, transportation mode, and
the inventory management

wWIINsInIsMaslgaUumuLagladafndseninalsena nseUIun1s NMITANTISALAILATUINIT 90
futhaufislaet susaufaianssuingg léun meldindengiu madanisuagmaneinsaimiusionis

v a v [

Y9egnA1 NMIWUTIUINgAY MsTaNUALALAEN1TIANITALAIAIART N1INTENLAUALALYDININITIA

9
A 1

F191U18 N150BNWUULASEUNELaTaRNE wAluladiian159ANISIadaRnd warn15InAIFUAILATUSNNSDY

b4

=
UBganNAN
Y

New Products Management 4 (4-0-8)
ICMK 354 L. ,
ANSIANITHANS U9 LA & (@-o-w)

Prerequisite: ICMB 222 Principles of Marketing

JeAunau: ICMB 222 %anN15HaI0

An examination of managing the new product development process of bringing new products and
services to the market within a strategic content; sources for identifying opportunities; techniques

for idea generation; methods for concept development and evaluation; creation of perceptual
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TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division
Course
Course Title Credits
code

maps; approaches for product and marketing development; conducting business analysis for a
new product; strategies to position new products; types of market testing; formulation of new
product launch strategies; assessing product line impacts

MInTdeUNTIANINTEUINNTRRILKES fusilmsiifotiauondndusiuazuinislvaignainnielu
domiBsnagns Fumelunisusilonia maianisadenufn BnstaniunAauaznisussdiua ns
a Uiz wwavnamswaunrdasasitaznismatn mynneimsgsiadmiundnsasilva nagns
\ieesuiandn Al Ussianvein1snaaeunain n1sfivuanagnsnIsiUadnandentng N3

UseLlAUNANTENUYDIELNANN UN

Integrated Marketing Communications 4 (4-0-8)
ICMK 355 h )
NIIFDAIINITANAIALTIYIAINIT & (€-o-c)

Prerequisite: ICMB 222 Principles of Marketing

FUeAunau: ICMB 222 %ann15nane

An exploration of the nature and purpose of advertising and sales promotion in accordance with
an integrated marketing communications perspective; showing how these activities will fit into the
general process of marketing management; addressing marketing objectives and budsget, target
audience selection, the communication objective, the creative strategy, the integrated
communication strategy and the media strategy
anuilafsrfudnuuzuazingUszasdvosnislavannagnisduasunisnain faesndesiu
LLU’]@’J’]M%WUENﬂ’]ig@ﬁ?iﬂ’]iﬁlﬁ?@L%ﬂl_ﬁmqﬂﬁi ﬂWiLLﬁﬂﬂﬁLﬁuax‘]ﬂ’J’lﬂJéﬁJﬁu&U€Nﬁﬁ]ﬂiill?i@ﬂ'ﬁﬂ’]iﬁﬁ’]@

[y

UNTUSMITINNITNITARIA NIIINUATRGUTEEIANIINITARIALazsuUsENI N1sidannguidiviuneg

o [y

Uans dnguszasAlun1sdeans nagnsn1saseasIAnulava NagnsnIsEeaIsNIIAAIANYIUINTT

eX2p
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Strategic Brand Management 4 (4-0-8)
ICMK 362 T o
ﬂﬁq%ﬁﬂ’]i%ﬂﬂ’ﬁ@liﬂﬁ‘Uﬂ’] & (€-o-a)

Prerequisite: ICMB 222 Principles of Marketing

ITIAUNBU: ICMB 222 NdNNI5HAN

A strategic planning perspective to explore theories, concepts and tools applicable to the
management of a brand; perspectives of consumer-based brand equity; types of brand strategy;,
coordination of brand marketing programs; mapping of brand associations; the development of a
brand audit; measurement and interpretation of brand performance; management and growth of
brand equity; approaches for brand expansion; alternative brand architectures; strategies for brand
reinforcement and revitalization

eI TN Tsnagnsiiied gl wnfAe uazielesdlefunzaniunsianisnsiaudi yued
yosmsAumdsfuguilng Ussinnvesnagninindud n1suszaunuveslusunsunisnainednd
dumn mﬁ‘v‘hLquﬁmmé’uﬁuﬁ‘mmmﬁuﬁw NINAILINITATIVFEDUNTIAUAT N1TIALAEAITAANUNANTT
AMAUIIUVDIATIAUAT N1TIANITHAZNITAULATDIATIAUAT LUININTTVYIEATIEUAT NNUEBNVD

an1UngnITURTIAUA NagNSAnSUMILERIATIWUTURLAEN T

Distribution and Retail Channels 4 (4-0-8)
ICMK 451 . o . . . I
“ZIEJQ‘Vl’]\“Iﬂ'ﬁ"U@ﬁ]']‘VTU’]EJLL@SGZ]EJ\WI'Nﬂ'ﬁﬂ’]ﬂaﬂ & (@-O-C&f)

Prerequisite: ICMB 222 Principles of Marketing

ITIRUNBU: ICMB 222 #dNN159a19

The accessibility of product and service through the distribution channel; setting up distribution
strategy, designing distribution structure, and managing distribution channel from manufacturer’s
and retailer’s perspectives by answering channel members’ and consumers’ needs; the impact of
marketing channel decisions on marketing strategy

N1 IRHEN A ILAZUINITNIUYDINIINTTINTINUIY; N15TAINNAYNTNITATINUIE N1T0BAKUY
Tnssa¥ianisindimine uazn1suimsdesnnsnisindivineannyuuesvostnanuazfiUaniiie
MEUAUBIAIINADINITVDIAAILATHUTIAA NanTenureIn1TindulanIsgeInianisnaindenagns

N1IRAA
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Business Marketing and Selling Strategy 4 (4-0-8)
ICMK 452 R )
NIIRAINNIATINT WASNAYNTNITUY & (€-o-a)

Prerequisite: ICMB 222 Principles of Marketing

ITIAUNBU: ICMB 222 NdNNI5HAN

Understanding the nature of organization buyers and its buying behavior; business buyer
segmentation, customer relationship management, pricing, and product development; basic
components of selling function; tools for selling process
Mé’ﬂﬂaﬂmﬁmiuﬂﬂiu%wﬂiqiﬁaLLazwqaﬂiiumi%aizmNaqﬁm‘wwaﬁﬁué N159ANSNAUGNANNIATIAY N3
Umsanuduius n13denan uagnsanAnSusidmugnAmnded ssdusenaunisuIeAudl

FENTINNATIND NILUIUNTVBFUALALLATBED

Global Marketing Strategy 4 (4-0-8)
ICMK 453

NAENSNIIAAINAINA < (@-o-a)

Prerequisite: ICMB 222 Principles of Marketing, ICMB 237 International Business Management
deAuneu: ICMB 222 nanmsaana, ICMB 237 A159ANNSTINRsenInelseina

Differences between single country marketing and international marketing; global economic and
trade environment, global social and cultural environment, global political and legal environment;
emerging markets’ characteristics, developed markets’ characteristics; segsmentation, targeting, and
positioning in the global market; market selection process; mode of entry; the marketing strategy
in foreign markets

ALLANFNNTENINNTIAALUUTENALAZNITAAINTENINUTENA ANINLINRNNAATYFAIALNITAN
ﬂﬂ’]WLL’JWayEJiJVI’NEgIJ\‘iﬂQJLLﬁB’?@NUﬁ‘iﬁJ ﬂﬂ’]WLL’JﬂéIEJEJVl'Nﬂ’ﬁLﬁ@QLLagﬂ{]‘ViM’]EJ é’ﬂwmmaammmiuﬂsmm
Mdaiaun dnvazaainvesUsemaiiamIndy MsudangugnAn msdaden uaznsivuagaduly

AAALAN NTLUIUNITNISIFBNAAIA NAYNSNTENAIA NagNSNITaIAtuIsUTEINA
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Special Topics in Marketing 4 (4-0-8)
ICMK 456 |
NIVDWLAWYNINNITNAN & (&-o-w)

Prerequisite: -

vrdeAunNDU: -

A study of contemporary issues, industry trends, theories, and best practices in marketing in
response to the changing business environment

nsAnwUeymnsanaie, LLuﬂﬁuqmammim, ‘mqwﬁLLasmﬁﬂﬁﬁﬁﬁﬁluﬁmmimmm \flonouauDIRanIs

WRUWUAIUBIaNINLINRBNN TN

ICMB 496 Practical Business Training — On Campus 8 (2-32-10)

1AsInsHneIU - aneluuwinedey = (-610-60)

Prerequisite: Seniors, ICMB 490 Career Preparation

Adafunou: WnAnw i < ICMB 490 mIwdeuendn

An on-campus internship program at Brew & Bev Bistro providing practical business experience for
MUIC students; applications of business knowledge and skills learned in class; a summative
evaluation of students’ teamwork, analytical thinking skills, innovativeness, ethics and
sustainability, and management knowledge and skills

Tnsansilnaunneluamineded Brew & Bev Bistro lsidszaunisainisgsaiduusylovidmsy
fnfinw MUIC msuszgndldmnuinsgsianasiinusildSousludutou msvssdulasasuludiues
nwgmsieududinvesdinbeu vnvensAndeiinget AnuAnase@ssa uinnssuy 5esTuuaY

ANUSIEUNABAIUAINILALTINYEN1TIANTS

Practical Business Training — Off Campus 8 (0-40-8)
ICMB 497 . L
1ATINSHAMU — ABUDNUNINEIRY < (o-&o-®)

Prerequisite: ICMB 490 Career Preparation
1dsAuneu: ICMB 490 N1SLH38LDITN
An internship program in off-campus organizations providing practical business experience for MUIC

students; applications of business knowledge and skills learned in class; a summative evaluation
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of students’ teamwork, analytical thinking skills, innovativeness, ethics and sustainability, and

management knowledge and skills

a _a

lassnsilnanuunninendeivesinsnieusniiussaunsaingsnamdudsslevidmsuidndne MUIC
nsuseyndldanuivmegtakagyinuenlaiteuslututou msvssdiulaealudiuvesinyenisinau
Juiluvesinisau vinvensAndalinszi auanaseassd uinnssy 93esssunazaudidunasnau

ANUSLAETINYENITIANTS

3.1 Name, Surname, Identification Number, Academic Position, Educational

Qualifications of Lecturers

3.1.1 Lecturers in Charge of the Program

Academic Latest Academic Products
No. Name-Surname Educational Qualifications
Position in the Past 5 Years
1 Ms. Olimpia C. - D.B.A. (Marketing), Racela, O.C. and
Racela Thammasat University, Thoumrungroje, A. (2019).
Passport No. Thailand, 2005 When do customer
530599xxx M.B.A. (Business orientation and innovation

Administration), Pittsburg capabilities matter? An
State University, USA, 1995 | investigation of contextual
B.B.A. (Economics and impacts. Asia Pacific

Marketing), Pittsburg State | Journal of Marketing &

University, USA, 1994 Logistics,
DOI.10.1108/APJML-03-
2019—0143.
2 Ms. Kandapa - Ph.D. (Business Thanasuta, K. &
Thanasuta Administration), Chiaravutthi, Y (2018).
ID. No. Thammasat University, Private-label branding and
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Business Administration Division

Thailand 2012

M.S. (Analysis, Design, and
Management of
Information Systems),
London School of
Economics and Political
Science, U.K., 2003

B.A. (Economics),
Chulalongkorn University,

Thailand, 2002

Academic Latest Academic Products
No. Name-Surname Educational Qualifications
Position in the Past 5 Years
312010179xxxx Thailand, 2016 willingness to pay: evidence
M.B.A. (Marketing and from an auction
Finance), Sasin Graduate experiment. The
Institute of Business International Review of
Administration Retail, Distribution and
Chulalongkorn University, Consumer Research, 28(3),
Thailand, 2003 320-338.
B.S. (International Business),
Georgetown College, USA,
1999
3 Ms. Apiradee - Ph.D. (Marketing), Sasin Wongkitrungrueng, A.,
Wongkitrungrueng Graduate Institute of Nuttavuthisit, K., Szabo-
ID No. Business Administration of | Douat, T. and Sen, S.
310090333xxxx Chulalongkorn University, (2019). Consumer

deference to service
providers in ordinary service
encounters. Journal of
Service Theory and

Practice, 29(2), 189-212.
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Business Administration Division

Pongjit
ID. No.
310060283xxxx

Administration, Asian
Institute of Technology,
Thailand, 2016

M.B.A. (Marketing),
Willamette University,
Oregon, U.S.A,, 1998

B.S. (Business
Administration), Western
Oregon University, Oregon,

U.S.A, 1996

Academic Latest Academic Products
No. Name-Surname Educational Qualifications
Position in the Past 5 Years
4 Mr. Chanchai Assistant | D.B.A. (Business Boonsiritomachai, W. and
Phonthanukitithawo | Professor | Administration), College of | Phonthanukitithaworn, C.
m Business, Victoria University, | (2019). Residents’ support
ID No. Australia, 2013 for sports events tourism
310090378xxxx M.B.A. (Technology development in Beach City:
Management), Graduate the role of community’s
School, Assumption participation and tourism
University, Thailand, 2007 impacts. SAGE Open, 9(2),
B.B.A (Business English), 1-15.
Rajamangala Institute of
Technology Borpitpimuk
Mahamek, Thailand, 2001
5 Ms. Chompunuch - Ph.D. Business Pongjit, C. and Chiaravutthi

(2018). Brand and brand
origin valuations: a case of
the electrical market in
Thailand. International
Journal of Business
Innovation and Research.

17(2), 187-209.
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3.1.2 Program Designated Lecturers
See Appendix 6
3.1.3 Full-time Lecturers from Other Faculties

No

3.1.4 Part-time Lecturers

See Appendix 6

4. Components Related to Field Training Experience (Trainings or Multi-Activity Education)
AUl BBA students are required to take either ICMB 496 Practical Business Training — On Campus
or ICMB 497 Practical Business Training — Off Campus.

4.1 Standard of Learning Outcome for Field Training Experience

1. To gain business practice experience in an actual business setting

2. To apply knowledge learned and skills developed in class for addressing real-
world business problems/issues

3. To develop interpersonal communication skills and demonstrate an ability to
work in team

4. To demonstrate professionalism, including self-discipline, time management,
taking responsibility and a good working attitudes

4.2 Duration
At least 10 weeks

4.3 Schedule and Timetable

For the On-campus Practical Business Training, at least 5 work days/week with a total

of 32 hours/week for practice and a total of 2 hours/week for in-class training.
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For the Off-campus Practical Business Training, at least 5 work days/week with a total
of 40 hours/week.

4.4 Number of Credits
ICMB 496 Practical Business Training — On Campus 8 credits (2-32-10)
ICMB 497 Practical Business Training — Off Campus 8 credits (0-40-8)
4.5 Preparation

Students taking the On-campus Practical Business Training, recieve 2-week on the job
training before the official start of the pracial business training to learn from students in the
previous batch.

Students taking the Off-campus Practical Business Training, meet with their internship
advisors to learn about internship procedures, professional etiquettes and expected learning
performance prior to the start of the internship program.

4.6 Evaluation Procedure

Assessment Criteria Evaluator Description
Teamwork On-campus Interpersonal skills, diversity
- Advisor 80% awareness, effective collaboration
- Peer 20%
Off-campus

- Advisor 40%

- Employer 100%

Analytical Thinking On-campus Identification of relevant
- Advisor 100% information, method selection,
Off-campus well-reasoned conclusion

- Advisor 40%

- Employer 100%
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Assessment Criteria

Evaluator

Description

Innovativeness

On-campus

- Advisor 100%
Off-campus

- Advisor 40%

- Employer 100%

Identification of business
opportunities, innovative and

practical ideas

Ethics and Sustainability

On-campus

- Advisor 100%
Off-campus

- Advisor 40%

- Employer 100%

Ethical implications of business

practices, sustainability concepts

Management

On-campus

- Advisor 100%
Off-campus

- Advisor 40%

- Employer 100%

Business function knowledge,
project planning, change

management

Discipline-specific

Knowledge and Skills

On-campus

- Advisor 100%
Off-campus

- Advisor 40%

- Employer 100%

Discipline-specific Knowledge and

Skills

*Students receive letter grades based on their performance
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5. Requirements for Project or Research Work (If any)

5.1 Brief Description
Not applicable
5.2 Standard of Learning Outcome
Not applicable
5.3 Duration
Not applicable
5.4 Number of Credits
Not applicable
5.5 Preparation

Not applicable

5.6 Evaluation Procedure

Not applicable
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Section 4 Learning Outcome, Teaching Strategy and Evaluation

1. Development of Students Special Characteristics

Special Characteristics Teaching Strategies and Student Activities

1. 21 century skills and Students develop their 21st century skills through
knowledge (based on P21's General Education courses in the following categories.
Framework for 21st Century ® English Communications

Learning) ® Humanities and Foreign Languages

® Natural Sciences
® Social Sciences

® Health Science and Physical Education
General Education courses serve to enhance students’
core subject knowledge, learning and innovation skills,

digital literacy skills and career and life skills.

2. Global citizen Students become a global citizen who are able to
communicate and work with other people from a

diverse cultural backgrounds through:
® Minor program in foreign languages

® An opportunity to participate in a student
exchange program with leading universities

around the world
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Special Characteristics Teaching Strategies and Student Activities

® An opportunity to participate in the college and
university’s events both in local and

international arenas

® A multicultural learning environment which high
ratio of foreign faculty and a high ratio of foreign

students

3. Core business knowledge Students equip themselves with business knowledge
and entrepreneurial mindset | and skills and develop entrepreneurial mindset
(turn ideas and into actions) | through Core Business courses, mapped with five key

expected characteristics as follows.

® Teamwork

® Analytical Skills
® |nnovativeness
°

Ethics and Sustainability

® Management
Students learn by participating in innovative and
practical teaching and learning activities in class
involving external stakeholders and by practicing their

skills through Business Practice Training.

Students develop their own interest and learning

through extracurricular activities including student’s
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Special Characteristics Teaching Strategies and Student Activities

clubs, student associations, business case
competitions and school events.

Interdisciplinary Elective courses allow students to
pursue a Minor in other disciplines, in order to
develop secondary set knowledge, skills and

perspective, which may complement their primary

interest.
4. Specific and updated Students acquire marketing knowledge and skills
knowledge and skills through Major Required and career-based Major

Elective courses, mapped with discipline-specific
learning outcomes. Classes are conducted with the

involvement of practitioners through real-life projects.

Students are encouraged to participate in industry-
related events organized by the college or
corporations to broaden their industry knowledge and

to expand their professional network

Students may update their knowledge in a chosen
discipline by taking a Special Topics course as a Major

Elective course.
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2. Relationship between Program-level Learning Outcomes (PLOs) and Professional
Standards or TQF

See Appendix 3

3. Program-level Learning Outcomes (PLOs), Teaching Strategy, Assessment and Evaluation

Strategy

Program Learning Objectives Teaching and Evaluation Strategies

At the end of the program, successful students will | Students are introduced to the
be able to: concepts of team work by taking

General Education courses and some

Teamwork :
Business Core courses. The concetps

1. demonstrate an ability to work in a team. _ _ _
are then reinforeced in other higher-

1.1. demonstrate effective interpersonal skills. .
level courses requiring students to

1.2. describe the importance of diversity. .
work in groups. Students’ teamwork

1.3. demonstrate their ability to collaborate ) )
skills are then summatively evaluated

effectively with others. . ) )
by employers in their practial

business training programs.

Encourage lecturers to adopt diverse

teaching methodologies involving

group work.

1. Group projects/assignments

2. Encourage real-life experience by
engaging students in interactive
sessions with experience

practitioners
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Program Learning Objectives Teaching and Evaluation Strategies

3. Business practices both on- and
off-campus

4. Field trips

Evaluation Strategies

1. Group presentation of the
knowledge synthesis

2. Within-group peer evaluation

3. Class attendance and class
participation

4. Employer’s evaluation

At the end of the program, successful students will | Students initially develop their
be able to: analytical skills in general by taking

General Education courses and some
Analytical Skills , o
Business Core courses. Their skills are

2. think analytically and logically arrive at .
reinforeced through many class
informed marketing insights for marketing o _
activities in other higher-level

planning and marketing strategy formulation. _ ,
business and marketing courses

2.1. identify relevant information to business . )
requiring students to think
issues.
analytically and to develop logical

2.2. select appropriate . ,
marketing solutions. Students’

frameworks/techniques/methods to , , ]
analytical skills are then summatively

analyze business issues. . .
evaluated by employers in their

2.3. logically and informedly arrive at . . o
practial business training programs.
marketing insights used for marketing
planning and marketing strategy

formulation.
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Program Learning Objectives Teaching and Evaluation Strategies

Encourage lecturers to adopt diverse

teaching methodologies involving

analytical work.

1. Lecture and group discussion of
case studies

2. Assignments and presentations

Evaluation Strategies

1. Written examination

2. Analysis of the case

3. Presentation of the knowledge
synthesis

4. Class attendance and class

participation

At the end of the program, successful students will | Students initially develop their
be able to: innovativeness in general by taking

General Education courses and some

Innovativeness . .
Business Core courses. Their skills are

3. develop innovative marketing plans/solutions .
reinforeced through many class

for capturing new market opportunities or o ,
activities in other higher-level
solving marketing problems. ' .
business and marketing courses

3.1. identify relevant business -
requiring students to generate

opportunities/problems. i . . .
innovative marketing solutions.
3.2. propose innovative marketing , ’ .
Students’ innovativeness is then

plans/solutions to capture new market . )
summatively evaluated in the
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Program Learning Objectives Teaching and Evaluation Strategies
opportunity or to solve current Business Innovation and
marketing problems Entrepreneurship or Business Strategy

courses.

Encourage lecturers to adopt diverse

teaching methodologies involving

innovative work.

1. Hands-on group
projects/assignment

2. Field trips

3. Lecture which involves questions
and class discussion on certain
topics and special lecture session
conducted by experienced

practitioners from related filed.

Evaluation Strategies
1. Group presentation of innovation
2. Class attendance and class

participation

At the end of the program, successful students will | Students are introduced to the
be able to: concepts of ethics and sustainability

by taking General Education courses

Ethics and Sustainabilit
y and some Business Core courses. The

4. To assess ethical implications of business . .
concetps are reinforeced in the

practices and to describe the importance of , ) )
Business Law, Business Ethics and

sustainability in business

Sustainability and other higher-level
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Program Learning Objectives Teaching and Evaluation Strategies
4.1. assess the ethical implications of business courses requiring students
business practices. to demonstrate ethical and

4.2. describe the concepts of sustainability in | sustainability awareness. Students are
business contexts. then summatively evaluated by
employers on their ethical behaviors

and sustainbability planning.

Encourage lecturers to adopt diverse

teaching methodologies involving

ethical and sustainability discussions.

1. Lecture which involves questions
and class discussion on certain
topics and special lecture session
conducted by experienced
practitioners from related field

2. Case studies with an emphasis on
morality, ethics and sustainability

3. Individual and/or group

assignments and discussion

Evaluation Strategies
1. Class attendance and class
participation

2. Written examination

At the end of the program, successful students will | Students are introduced to general
be able to: and business management concepts

by taking General Education courses
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Program Learning Objectives Teaching and Evaluation Strategies

and some Business Core courses. The

Management . .
concetps are reinforeced in other

5. explain management concepts and to ) .
higher-level business courses

accomplish tasks within a changing business - .
requiring students to learn business

environment. )
function concepts and to prepare

5.1. demonstrate knowledge of main
plans. Students are then

business functions and organizational _
summatively evaluated by employers

management. )
on their management knowledge and

5.2. prepare an effective plan to ensure that ill
skills.

tasks are successfully accomplished.
5.3. assess changes in a working environment | Encourage lecturers to adopt diverse
and their impacts. teaching methodologies involving
project planning, organization
planning assignments and discussions.
1. Lecture which involves questions
and class discussion on certain
topics and special lecture session
conducted by experienced
practitioners from related field
2. Case studies with an emphasis on
morality, ethics and sustainability
3. Individual and/or group

assignments and discussion

Evaluation Strategies

1. Written examination

2. Presentation of project assignment
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Program Learning Objectives Teaching and Evaluation Strategies

3. Class attendance and class
participation

4. Within-group peer evaluation

At the end of the program, successful students will | Students are introduced to the
be able to: principles of marketing by taking

Business Core courses while
Marketing Knowledge and Skills . .
developing transferable skills needed

6. use marketing knowledge & skills to solve actual ,
through other General Education

business problems. )
courses. The marketing concepts and

6.1. successfully design marketing plan for ) _
skills are enhanced and reinforeced

organizations and emerging companies )
through many many higher-level

to continuously and sustainably grow in . .
business and marketing courses
a digital world. N .
requiring students to apply their

6.2. explain the impact of marketing . )
marketing knowledge and skills to

decisions on organization and society. .
solve business problems.

Students’ marketing skills and
knowledge are then summatively
evaluated in Marketing Strategy for
Sustainability as the capstone course

for the marketing program.

Encourage lecturers to adopt diverse
teaching methodologies involving

marketing and communication plan

assignments and projects.
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Program Learning Objectives Teaching and Evaluation Strategies

1. Hands-on group
projects/assignment

2. Field trips

3. Lecture which involves questions
and class discussion on certain
topics and special lecture session
conducted by experienced

practitioners from related filed.

Evaluation Strategies
1. Group presentation of innovation

2. Class attendance and class

participation
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Section 5 Student Evaluation Criteria

1. Grading Rules/Guidelines
1.1 Students receive grades according to the criteria stated in Mahidol University’s regulations

on undergraduate studies as well as MUIC’s regulations and/or announcements.

Grade | Achievement | Final Score (% range) | GPA
A Excellent 90-100 4.0
B+ Very good 85-89 3.5
B Good 80-84 3.0
C+ Fairly good 75-79 25
C Fair 70-74 2.0
D+ Poor 65-69 1.5
D Very poor 60-64 1.0
F Fail Less than 60 0.0

1.2 For non-credit or course with credits in which that subject has a non-score grading system

Grade | Achievement | Final Score (% range)
O Outstanding 90-100

S Satisfactory 60-89

U Unsatisfactory | Less than 60

2. Standard Verification Process for Student Achievement

® Students’ learning outcomes from class participation, group activities, presentations,

quizzes and examinations are measured and analyzed through Aol process.
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® | ecturers and Program Directors discuss on the improvement of learning outcomes

results in closing the loop report.

® Program learning objectives are monitored and targets are reviewed every trimester.

3. Graduation Requirements
3.1 Total time of study should not exceed 8 academic years

3.2 Students have to complete their credits as stated in the curriculum which includes:
® (eneral education courses
® Major courses
® |-Design elective courses

® Free elective courses
3.3 Students must have a minimum 2.00 CUM-GPA
3.4 Students must pass the criteria set for the English competency prior to their graduation

as specified by the Mahidol University’s announcement.

4. Honor regulations
4.1 Students who do only major program should not have the total time of study more than
the minimum number of trimesters or academic years as specified in the curriculum.
4.2 For students who take minor program(s) along with their major program, the minimum

study time of major program will be extended by two trimesters per minor.

5. Appealing procedures

Appeal Channel and Procedure for Students on Grade, Examination Results or Action of Staff
Students who would like to make an appeal on grade, examination results (scores) and/or

order/action of staff must write an appeal letter to the Dean of Mahidol University International

College (the form can be downloaded from the download area at www.muic.mahidol.ac.th). In the

appeal letter, the following information must be specified: name of the appellant, contact
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information of the appellant, action or issue that student would like to make an appeal, a result of
the appeal that student wants such as request for reviewing grade, request for checking scoring
criteria, request for approval or withdrawal order, etc. Students also need to submit supporting
documents or evidences (if any) for the appeal.

In the case that student wishes to check on the scores, student can contact the lecturer of
such course and must inform him/her on the following information: name of the requestor, things
that student would like to review, date and time that student would like to make an appointment

for review. The course lecturer can allow student to review only the document(s) of such requestor.
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Section 6 Lecturer’s Professional Development

1. New Lecturer Orientation

® New instructors have to attend an orientation that aims to provide knowledge and

understanding about the policies of Mahidol University and the college.

® New full-time and part-time instructors are trained to acknowledge and understand the

curriculum, including divisional activities.

2. Knowledge and Skill Development for Lecturers
Development of Teaching Skills, Assessment and Evaluation
® Provide workshops to develop skills on teaching and learning methods.
® Allow instructors to participate in the evaluation and revision of the curriculum
and courses as well as the development of a new curriculum.
Other Academic and Professional Development
® Support instructors to do research, produce and present academic projects and

continue their studies.

® [Fncourage and support instructors to attend meetings, training sessions, seminars

and studies at other institutes and organizations.
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Section 7 Quality Assurance

1. Curriculum Development

The current curriculum is developed based on stakeholders’ inputs including those from
BA’s Advisory Board, students, faculty members, alumni, MU and MUIC executives, and the
benchmarking with domestic and foreign programs. A curriculum development committee
comprising Division Chair, Program Director, ranked academicians, and industry leaders is formed to
further improve upon a proposed curriculum before the standing before MUIC and MU curriculum
scrutiny committees.

After an approval, the quality of curriculum is monitored and improved through the BA’s AoL
system under the supervisions of Division Chair, Program Directors and BA’s AoL and Curriculum
Development subcommittee. Program and course learning objectives are measured and analyzed
every trimester by responsible lecturers whereas an improvement will be recorded in Closing the
Loop report.

The Key Performance Indicators for assessing the effectiveness of such procedures are:

1. At least 80% of program designated lecturers have participated in meetings regarding
planning, monitoring and reviewing the program administration.

2. Provide the details regarding program in the TQF2 format which complies with
National Qualification Framework or Professional Standard/Standard of the program
<if any>

3. Provide the details regarding all courses and field experiences <if any> in the TQF3
and 4 format before the opening of such courses in each trimester.

4. Produce the Course Report and Field Experience Report <if any> of every course in

TQF5 and 6 format within 30 days after the end of each trimester.
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5. Produce the Program Report in TQF7 format within 60 days after the end of the

academic year.

2. Graduate
MUIC conducts regular surveys on the needs of employers and their satisfaction with
graduates in order to guarantee quality academic service and uses the results to revise, improve and
develop the curriculum. Moreover, MUIC uses the survey results to improve the quality of its
teaching and learning in order to produce graduates who meet the demands of the labor market.
The Key Performance Indicators for assessing the quality of graduates are:
1. The level of employers’ satisfaction towards new graduates is on average no less
than 3.5 from 5.0.
2. Graduates who get a job with a starting rate salary not lower than the rate stated by

the Office of the Civil Service Commission (OCSQ).

3. Student
MUIC’s BA applicants are admitted three times a year based on their standardized test scores
or those of the tests administered by MUIC. Students who are less-than qualified may opt to attend
pre-college to enhance their English and mathematic skills in Pre-College (PC) before entering MUIC.
Newly accepted students are given many orientation sessions and guidance from their advisors,
program directors, and Office of Academic Affair (OAA) throughout their study period. Students also
learn and enhance new skills through extracurricular activities MUIC organizes or supports.
The Key Performance Indicators for assessing the effectiveness of such procedures are
1. The number of accepted students in accordance with MUIC’s plan.
2. The level of senior students/new graduates’ satisfaction towards program quality is

on average no less than 3.5 from 5.0.
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4. Lecturer

BA division recruits new faculty members following the staffing plan by considering their
qualifications in accordance with the MU and MUIC regulations and Faculty Sufficiency Ratio
requirements. Candidates must go through a rigorous selection process including a teaching demo,
a research presentation demo, and an interview with MUIC executives, to ensure their ability to
teach, to produce research and to provide services, so as to serve MU, MUIC and BA missions.

BA’s faculty members involve in every step of curriculum planning, monitoring and revision
through a participation in curriculum design focus-group activities, the AoL report, and a continual
improvement in teaching based on teaching evaluations from students and peers.

Part-time lecturers are recruited through a selection process including a teaching demo and
an interview with BA executives. The appointment decision is made based on their, teaching
performance, academic and/or professional experience and attitude. Part-time lecturers work
closely with Program Directors in academic-related matters.

The Key Performance Indicators for assessing the effectiveness of such procedures are:

1. There is a development/improvement in teaching and learning, teaching strategy or
evaluation of learning outcomes due to the evaluation result in the TQF7 of the
previous year.

2. Every new lecturer (if any) has participated in the orientation or received advice on
teaching and learning.

3. Every full-time lecturer has been academically/professionally developed at least

once a year.

5. Program, Teaching and Learning, Student Evaluation
The evaluation of the quality of the program and the teaching and learning of students is

executed in several forms. Firstly, lecturers evaluate students’ teaching and learning performance
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against pre-defined program and course learning objectives through class activities. The results are
reported in the form of AoL report and TQF5. At the end of each trimester, the overall performance
of AoL system is discussed among Program Directors and AoL and Curriculum Development
subcommittee for further improvement. Responsible lecturers and Program Directors are key
responsible parties to monitor and to administer necessary pedagogical-, course-, and program-level
changes.

Secondly, the quality of teaching is assessed through student evaluation and peer evaluation
at the end of trimester. Program Directors are to ensure the quality improvement in lecturers’
teaching.

The Key Performance Indicator for assessing the effectiveness of such procedures is:

1. There is a verification process for student achievement according to the standard of
learning outcomes as indicated in the TQF3 and TQF4 <if any> in at least 25 % of the

courses being offered in each academic year.

6. Academic Support

MUIC provides academic supports both physical and technological as well as facilities or
resources that promote learning in the forms of computer labs, Business Simulation and Financial
Labs, updated library, student clubs, tutoring services, counseling services, etc. The qualification of
staffs providing academic supports is ensure through many development programs.

MUIC supports its staff members by encouraging them to participate in training programs that
are related to their positions through a proactive staff development project. This project allows staff
members to choose training sessions in which they are interested and which will be most applicable
to their work, particularly exchange programs with foreign universities. The proactive staff

development project also supports staff members in research projects related to their work which
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will enhance their personal and professional development. In addition, the college also provides
funding for staff research projects (R2R).

Students have access to support and guidance through the Office of Academic Affairs (OAA)
providing services including course registration, academic counseling and other academic-related
matters. In addition, each student is assigned an advisor who is responsible for monitoring and
advising on the student’s academic planning and performance. Each trimester, BA division also
organizes an Advising Day, which students can informally meet and discuss with their advisors.

Students seeking for advices on academic and other issues can contact their advisors,
Program Directors, BA Chairman, OAA. In addition, they can attend seminars related to academic
process, teaching and learning, and career development, regularly organized by MUIC and BA
division.

Students who would like to pursue academic appeal can follow the appeal process guided
in the Student Handbook for academic related matters.

The Key Performance Indicator for assessing the effectiveness of such procedures is:

1. The number of academic supporting staffs <if any> have been academically/

professionally developed no less than 50 % a year.

7. Key Performance Indicators

MUIC divides key performance indicators in each trimester as follows:

Academic Year

Key Performance Indicators
2020 | 2021 | 2022 | 2023 | 2024

1. A least 80% of program designated lecturers have
participated in meetings regarding planning, monitoring v v v v v

and reviewing the program administration.
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Academic Year

Key Performance Indicators
2020 | 2021 | 2022 | 2023 | 2024

2. Provide the details regarding program in the TQF2
format which complies with National Qualification
Framework or Professional Standard/Standard of the

program <if any>

3. Provide the details regarding all courses and field
experiences <if any> in the TQF3 and 4 format before v v v v v

the opening of such courses in each trimester.

4. Produce the Course Report and Field Experience
Report <if any> of every course in TQF5 and 6 format v v v v v

within 30 days after the end of each trimester.

5. Produce the Program Report in TQF7 format within 60

days after the end of the academic year.

6. There is a verification process for student achievement
according to the standard of learning outcomes as
indicated in the TQF3 and TQF4 <if any> in at least v v v v v
25 % of the courses being offered in each academic

year.

7. There is a development/improvement in teaching and
learning, teaching strategy or evaluation of learning
outcomes due to the evaluation result in the TQF7 of

the previous year.

8. Every new lecturer (if any) has participated in the

orientation or received advice on teaching and learning.

9. Every full-time lecturer has been academically/

professionally developed at least once a year.
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Academic Year

Key Performance Indicators
2020 | 2021 | 2022 | 2023 | 2024

10. The number of academic supporting staffs <if any>
have been academically/ professionally developed no v v v v v

less than 50 % a year.

11. The level of senior students/new graduates’
satisfaction towards program quality is on average no v v

less than 3.5 from 5.0.

12. The level of employers’ satisfaction towards new

graduates is on average no less than 3.5 from 5.0.

13. The number of accepted students in accordance with

MUIC’s plan.

14. Graduates who get a job with a starting rate salary not
lower than the rate stated by the Office of the Civil v

Service Commission (OCSQ).

Total key performance indicators (items) for each year 11 11 11 12 14

Required performance indicators (items) 1-5 1-5 1-5 1-5 1-5

Performance indicators that need to pass expectations 9 9 9 10 12

Evaluation criteria: A curriculum that meets the standards of Thai Qualifications Framework must
qualify for the following conditions: (1) the compulsory performance indicators (numbers 1-5) must
pass beyond expectations and (2) the total number of performance indicators must reach their goal

by no less than 80 percent each year.
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Section 8 Evaluation, Improvement, and Implementation

1. Assessment of Teaching Effectiveness

Assessment of Teaching Strategy
® Student evaluation toward courses and instructors
® Peer evaluation toward courses and instructors

® Self-evaluation based on Program Learning Objective (PLO) achievement and Aol
reports

Assessment of the Lecturer’s Skills in Applying Teaching Strategies
® Student evaluation toward courses and instructors
® Peer evaluation toward courses and instructors

® Self-evaluation based on Program Learning Objective (PLO) achievement and Aol

reports

® Fvaluation of teaching practices in teaching and learning improvement workshops

2. Overall Evaluation of the Program
® Fvaluation of Program Learning Objectives
® Survey on graduates’ employment status

® Survey on graduates’ satisfaction with curriculum

Survey on employers’ satisfaction with graduates

Feedbacks from Advisory Board, alumni, and parents
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3. Assessment of the Program Implementation Based on the Program Specification
An assessment of the program implementation is conducted regularly by the Division
Chairman, Program Directors, and AoL and Curriculum Development Subcommittee on the KPlIs

listed in section 7.

4. Review of Evaluation Results and Plans for Improvement

Program evaluation results are reviewed regularly by the Division Chairman, Program
Directors, and AoL and Curriculum Development Subcommittee whereas approaches and
responsibility for an improvement at pedagogical, course and program levels are agreed upon in

subcommittee and/or divisional interactive meetings.
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Appendix 1

Appendix 2

Appendix 3

Appendix 4

Appendix 5

Appendix 6

Appendix 7

Appendix 8

Appendix Shown in Program Handbook (TQF2)

Revised Program 2018

MU Degree Profile

Program-Level Learning Outcomes (PLOs) and Sub-Program Learning
Outcomes (Sub PLOs)

Table Defining Relationship Between Program-Level Learning Outcomes
(PLOs) and Standard Learning Outcomes in TQF Level 2

Curriculum Mapping Indicated by letters: I, R,P, M

Contents of the Revision of Bachelor of Business Administration Program
in Marketing B.E. 2561 (A.D. 2018)

Details on Lecturers in Charge of the Program and Name List of Program
Designated Lecturers (With Academic Products)

Mahidol University’s Regulations on Undergraduate Studies
Appointment Order of Curriculum Development Committee and

MUIC Academic Committee
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Appendix 1

MU Degree Profile

Undergraduate Program

1. Program Title
(Thai)

(English) Bachelor of Business Administration Program in Marketing (International Program)

2. Degree Title
(Thai)

NANGATUIMNITINAVUNN 819139 INTAAA (MANGATUIUIYF)

UIMSINAITUIR (MIRATA)

(English) Bachelor of Business Administration (Marketing)

Program Overview

Type of Program

Bachelor’s Degree (International Program),

Academic Program

Number of Credits

No less than 183 credits

Duration of Program/ Program Cycle

Four-Year Program

Program Status and Schedule of

Program Start Dates

Revised Program 2019

Program start: Trimester | Academic Year 2020

Degree Offered

One degree of one major

Institution Offering Degree

(collaboration with other institutions)

Mahidol University

Organization Certifying the Standards

of the Program

Specific Data of the Program

Purpose / Goals / Objectives

The main goal of the BBA program in Marketing is to produce
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graduates who are entrepreneurial-minded .Graduates from
this program will be able to demonstrate their leadership
quality, ability to think critically, innovativeness, ethical and
sustainability awareness, management skills and marketing-

specific knowledge in actual business settings.

Students develop entrepreneurial mindset during the
program, being able to turn ideas into actions .They are
allowed to pursue a minor of interest in any discipline to
broaden their learning perspective and are required to gain
Distinctive Features practical experience through internship program . Gaining
practical teaching and learning experience in the program,
students are equipped with general and discipline- specific
knowledge and skills to be ready to contribute to a more

innovative and sustainable global society .

Academic System
Trimester system
(semester/trimester/quarter system)

Advancement Path of the Graduates

a. Marketing, brand, product managers in local and
multinational companies

b. Positions in research and/or information service
businesses

Career Opportunities c. Account executives in advertising agencies

d. Employees in state enterprises

e. Positions in international or non-profit institutions/
organizations

f. Business entrepreneurs

a. Graduate School in Marketing / Marketing Research /
Further Study after graduation

Marketing Communication / Logistics
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b. Master of Business Administration (either in Thailand or

outside Thailand)

Educational Philosophy in Program Management

Program Philosophy

Mahidol  University International  College’s  Business
Administration g¢raduates are well equipped with 21°
century, core business and discipline-specific knowledge and
skills, and entrepreneurial mindset through innovative and
impactful academic, co- curricular and extra- curricular
activities, so as to contribute to a more innovative and

sustainable global society .

Strategy/ Practice in teaching and

learning

1. Students develop their 21st century skills through
General Education courses, which serve to enhance
students’ core subject knowledge, learning and
innovation skills, career and life skills.

2. Students become global citizens who are able to
communicate and work with other people from diverse
cultural backgrounds.

3. Students equip themselves with business knowledge
and skills and develop entrepreneurial mindset through
Core Business courses, mapped with five key expected
characteristics ) Leadership, Cognitive  thinking,
Innovativeness,  Ethics and  Sustainability, and
Management.

4. Students acquire discipline-specific knowledge and skills
through Major Required and career-based Major Elective
courses, mapped with discipline- specific learning

outcomes .Classes are conducted with the involvement

of practitioners through real-life projects.
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Teaching Strategies;

1. Group projects/assignments
Presentation

Interactive lecture with experience practitioner

Individual/group assignments and/or discussion

2
3
4. Case studies with an emphasis on morality & ethics.
5
Strategy/Practice for Evaluating
6. Business practices

Learning Outcomes of Students
Evaluation Strategies;

1. Synthesis of group presentation

2. Peer evaluation

3. Written examination

4. Class attendance and class participation

5. Employer evaluation

Competencies Enhanced to the Students of the Program

1. Critical Thinking and problem solving skills to analyze
business-related issues.

2. Communication skills including written, presentation to
communicate professionally in a business context.

3. Creativity and innovation to propose new idea for solving
Generic Competence
new business problems.

4. Interaction skill including leadership, interpersonal skill,
teamwork

5. Organizational skill especially project and time

management

1. Integrated Marketing Commmunication

2. Consumer Behavior

Subject-specific Competence
3. Marketing Strategy, Digital Marketing, Social Media

Marketing
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4. Business Marketing and Selling Strategy
5. Marketing Research

Learning Outcomes of the Graduates

At the end of the program, successful | 1. demonstrate an ability to work in a team.

students will be able to: 2. think analytically and logically arrive at informed
marketing insights for marketing planning and marketing
strategy formulation.

3. develop innovative marketing plans/solutions for
capturing new market opportunities or solving marketing
problems.

4. assess ethical implications of business practices and to
describe the importance of sustainability in business.

5. explain management concepts and to accomplish tasks
within a changing business environment.

6. use marketing knowledge and skills to solve actual

business problems.
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Appendix 2
Program-level Learning Outcomes (PLOs) and Sub-Program Learning Outcomes (Sub PLOs)

At the end of the program, students will be able to:

PLOs Sub PLOs

PLO1 demonstrate an ability to | 1.1 demonstrate effective interpersonal skills

work in a team
1.2 describe the importance of diversity

1.3 demonstrate their ability to collaborate effectively with

others

PLO2 think analytically and

. . . 2.1 identify relevant information to business issues
logically arrive at informed

marketing insights for marketing 2.2 select appropriate frameworks/ techniques / methods to

planning and marketing strategy
analyze business issues

formulation.

2.3 logically and informedly arrive at marketing insights used

for marketing planning and marketing strategy formulation.

PLO3 develop innovative

. . 3.1 identify relevant business opportunities/problems
marketing plans/solutions for

capturing new market 3.2 propose innovative marketing plans/solutions to capture

opportunities or solving
new market opportunity or to solve current marketing
marketing problems.

problems.

4.1 assess the ethical implications of business practices
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PLOs

Sub PLOs

PLO4 assess ethical implications
of business practices and to
describe the importance of

sustainability in business

4.2 describe the concepts of sustainability in business

contexts

PLO5 explain management
concepts and to accomplish
tasks within a changing business

environment

5.1 demonstrate knowledge of the main business functions

and organizational management

5.2 prepare an effective plan to ensure that tasks are

successfully accomplished

5.3 assess changes in a working environment and their

impacts

PLO6 use marketing knowledge
and skills to solve actual

business problems

6.1 design a brand audit for organizations and emerging
companies to continuously and sustainable grow in a digital

world

6.2 explain the impact of marketing decisions on organization

and society.
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General Education Program Learning Outcomes (GE PLOs)

GE Program Learning Outcomes (GE PLOs)

GE PLOs Description

PLO1 Use academic writing skills to express opinions

PLO2 Apply critical and creative thinking through English communication

PLO3 Develop a voice in written and spoken English that can be adapted

to different audiences

PLO4 Demonstrate the ability to recognize, respect, and value diverse

experiences for a healthy life

PLO5 Examine the current state of the world and the connection between

local and global issues

PLO6 Apply critical thinking to construct well-reasoned solutions or

conclusion

PLO7 Demonstrate the ability to take initiatives that bring about change for

the well-being of the community

PLOS8 Demonstrate the ability to use digital technology to manage,

communicate, and stimulate knowledge and reasoning
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Table 2.2 Relationship between Program-level Learning Outcomes (PLOs)

and MU Graduate Attributes

Program Learning Outcome /

4 Graduate Attributes

PLO1 | PLO2 | PLO3 | PLO4 | PLO5 | PLO6

T-shaped Breath & Depth -
Have both depth and breadth of explicit v | vV

and thorough knowledge

Globally Talented - Have skills and
experience that lead them to be able to | v/ | v/

compete in the global level.

Socially Contributing - Have public
consciousness and be able to do good v v

things for society

Entrepreneurially Minded - Brave to think,

brave to do, brave to make a decision and | v/ v

create new things in the right way.

160



Degree Level M Bachelor’s Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Marketing (International Program) Business Administration Division

Relationship Between GE PLOs and MU Graduate Attributes

GE PLOs MU Graduate Attributes
T-Shaped Globally Socially Entrepreneurially
Breath and Talented Contributing Minded
Depth
PLO1 Use academic writing skills to v

express opinions

PLO2 Apply critical and creative v
thinking through English

communication

PLO3 Develop a voice in written v
and spoken English that can be

adapted to different audiences

PLO4 Demonstrate the ability to 4
recognize, respect, and value

diverse experiences for a healthy

life

PLO5 Examine the current state of v v
the world and the connection

between local and global issues

PLO6 Apply critical thinking to v v v
construct well-reasoned solutions

or conclusion
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GE PLOs MU Graduate Attributes
T-Shaped Globally Socially Entrepreneurially
Breath and Talented Contributing Minded
Depth
PLO7 Demonstrate the ability to v v

take initiatives that bring about
change for the well-being of the

community

PLO8 Demonstrate the ability to v 4
use digital technology to manage,
communicate, and stimulate

knowledge and reasoning
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Appendix 3

Mahidol University International College

Business Administration Division

Relationship between Program-level Learning Outcomes (PLOs) and TQF Level 2

TQF Level 2 competencies/ Skills/ LOs

PLO
1

PLO
2

PLO
3

PLO
4

PLO
5

PLO

1: Ethics and Moral

1.1 Be able to cope with ethical, moral and professional
problems by using value discretion, other people's

feelings, basic values and professional ethics.

1.2 Demonstrate ethical and moral behavior such as
have self-discipline, responsibility, honesty, integrity,
sacrifice, be a good role model, understand other

people and understand the world, etc.

2: Knowledge

2.1 Possess broad and systematic knowledge in the field.

2.2 Realize and understand principles and theories of

related knowledge.

3: Cognitive Skills

3.1 Be able to find facts, understand and assess new
information, concepts and evidences from various
sources of data and apply information achieved from

solving problems and other tasks by self.

3.2 Be able to study complex problem and suggest
creative solution to the problem in consideration of
theoretical knowledge, practical experience and impact

from decision making.
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PLO | PLO | PLO | PLO | PLO | PLO
TQF Level 2 competencies/ Skills/ LOs
1 2 3 4 5 6
3.3 Be able to apply skills and comprehensive
v | vV v | vV

understanding on academic and professional contents.
4: Interpersonal Skills and Responsibility
4.1 Take part in or help in solving group problem v v
creatively whether being a leader or a member of group.
4.2 Demonstrate leadership in the unclear situation that v v
requires new innovation to solve problem.
4.3 Have initiative in analysing problem that is suitable

v | v | vV
for self and group.
4.4 Be responsible for continuous learning as well as self v
and career development.
5: Numerical Analysis, Communication and Information Technology
5.1 Be able to study and try to understand problem. v v v
5.2 Be able to appropriately select and apply related
statistical and mathematical techniques on studying, v v v
researching and suggesting solutions.
5.3 Usually use information technology in collecting,

v | vV | vV
processing, interpreting and presenting information
5.4 Be able to effectively communicate both verbally

v v v
and in writing.
5.5 Be able to select appropriate formats of presentation

v v v | vV
for different groups of people.
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Appendix 4 Curriculum Mapping: I, R, P, M

“I”

Key: = Introduced; “R” = Reinforced;

“P” = Opportunity to practice; “M” = Mastery at the senior or exit level

General Education

English Communication

ICGC 101 | Academic Writing and Research | 4 (4-0-8)
MATIUTNITINITUAZNITIVY o & (@-ow)

ICGC 102 | Academic Writing and Research |l 4 (4-0-8) R
NMITIUTNRVINITUAZNITINY o @ (@o-c)

ICGC 103 | Public Speaking 4 (4-0-8) R R
msyelufiansisae & (¢-o-)

ICGC 111 | Academic Writing and Research | (Advanced) 4 (4-0-8)
NMSPEUTAMNTUALNNTIN o (S2AUE) & (€-0-c)
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ICGC 112 | Academic Writing and Research Il (Advanced) 4 (4-0-8) R R R
NMSPEUTAVINITUALNNTIN b (S2AUge) < (€-o-a)

ICGC 201 | Global Realities 4 (4-0-8) R R
drsvanuduasweslan & (@-o-w)

ICGC 202 | Literary Analysis 4 (4-0-8) R R
1950dARI Al < (€-o)

ICGC 203 | Creative Writing 4 (4-0-8) R R
Aavznsusyius < (€-o-w)

ICGC 204 | Advanced Oral Communication 4 (4-0-8) R R
msﬁamiﬁwmmﬁﬁ"’uqa @ (€-ow)

ICGC 206 | Literature Into Film 4 (4-0-8) R R
INITIUNTIUGNNEUAT @ (€-ow)

ICGC 208 | Language and Culture 4 (4-0-8) R R
AWINUTAIUTTIN @ (€-ow)

ICGC 210 | First and Second Language Acquisition 4 (4-0-8) R R
M3FEudnTMILIILaEAWTTEDs < (¢-o-)
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ICGC 211 | Topics in Comparative Literature A: Poetry 4 (4-0-8) R R
TM7annssaafsSauiiay | (o)
AITNUS

ICGC 212 | Topics in Comparative Literature B: The Short | 4 (4-0-8) R R
Story and the Novel & (€ow)
TdomnssueiUSoudiou v Sesdulazin
gy

ICGC 213 | Topics in Comparative Literature C: Drama 4 (4-0-8) R R
TTaMNIsSuARSEUIEU A: aYATLIT & (€-o-x)

ICGC 214 | Literary Non-fiction 4 (4-0-8) R R
A13ARLTIITTUNTTY e (€-o-®)

ICGC 215 | Writing for Research 4 (4-0-8) R R
Madeuilonsive & (€-o-a)
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Life Appreciation

ICGH 113 | Moving Pictures: A History of Film 4 (4-0-8)
aedouln: UseiRmansnineuns < (@-0-a)

ICGH 117 | Drawing as Creative Expression 4 (2-4-6) l, P
MINAEUTENTUARIANAS19ESH  (o-a-o)

ICGH 118 | Photography Visualizing in the Digital Age 4 (2-4-6) l, P
nsanennlugadvia & (o-e-o)

ICGH 119 | Listen! Soundscapes, Well-Being and Musical 4 (4-0-8)
Soul Searching & (€-o-c)
W@ msuarmnvirtlenmeendes auniziay
INYYIULIAAUAT

ICGN 105 | Ecology, Ecosystems and Socio-Economics in 4 (3-2-7) l, P
Southeast Asia @ (on-lo-e1)
neinen  szuviineuazsvgnadnuluede
nziusonidssla
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ICGN 108 | Essentials of Culinary Science for Food 4 (3-2-7) l, P
Business & (on-lo-ov)
Weeansven1sUTeImsdmiugsiveIms

ICGN 109 | Food for Health 4 (4-0-8)
mmnﬁaq‘umw < (€-o-a)

ICGN 110 | Maker Workshop 4 (3-2-7) l, P
IseUfuRauinuseivg & (en-lo-ov)

ICGN 112 | Stargazer 4 (3-2-7) l, P
199017 LD & (on-lo-ev)

ICGN 113 | Plants, People and Poisons 4 (4-0-8)
ity uywduazity < (&-ow)

ICGN 115 | Human Evolution, Diversity and Health 4 (4-0-8)

FIUUINTUYYE AUVAINVAIELAZFVNIN & (@o-w)

ICGN 120 | Chemistry of Cosmetics and Dietary 4 (4-0-8)
Supplements @ (€-o-c)
wilveuedasdionuazemsiasy
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Business Administration Division

Mahidol University International College

ICGN 124 | Climate Change and Human Society 4 (3-2-7) l, P
miLUﬁ&muﬂaaaquﬁmmﬂLLazé’ﬂﬂu @ (en-lo-01)

ICGN 125 | Games and Learning 2 (2-0-4)
NUkAENISISEUS ® (b-0-)

ICGP 101 | American Flag Football 1(0-2-1) l, P
unanwmuea @ (o-o-0)

ICGP 102 Badminton 1(0-2-1) |, P
wUATUAY o (o-o-6)

ICGP 103 | Basketball 1(0-2-1) l, P
UIANAUDA o (o-o-e)

ICGP 104 Body Fitness 1(0-2-1) |, P
eua o (o--e)

ICGP 105 | Cycling 1(0-2-1) l, P
INTU ® (0o-0)
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Business Administration Division

Mahidol University International College

ICGP 106 Discover Dance 1(0-2-1) |, P
Aadniies waud ® (0-o-6)

ICGP 107 Golf 1(0-2-1) l, P
noan o (oo-@)

ICGP 108 Mind and Body 1(0-2-1) l, P
lumy o (oo-@)

ICGP 109 | Selected Topics in Sports 1(0-2-1) l, P
Sosan1En1ensin o (ov-a)

ICGP 110 | Self Defense (Striking) 1(0-2-1) l, P
AUearium (n13glaw) o (0-o-0)

ICGP 111 | Self Defense (Grappling) 1(0-2-1) l, P
Fodlosiug (Mawieey) o (o-o-0)

ICGP 112 | Soccer 1(0-2-1) |, P
Wauoa e (0-o-0)
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ICGP 113 Social Dance 1(0-2-1) |, P
dane o (o--@)

ICGP 114 Swimming 1(0-2-1) l, P
Freth o (o-o-0)

ICGP 115 Tennis 1(0-2-1) l, P
wudla o (o--e)

ICGP 116 | Volleyball 1(0-2-1) l, P
Joaladuea ® (0-o-6)

ICGS 102 | Business Sustainability and the Global| 4 (4-0-8)
Climate Change & (€-o-c)
mmé"ﬁﬁuwmqiﬁﬂLLasmim?{BuLLanamw
nilemalan

ICGS 115 | Sociology in the Modern World 4 (4-0-8)
fpuanenlulanadelul < (@-ow)

ICGS 125 American History, Popular Media and Modern 4 (4-0-8)
Life & (€-ow)
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Useiaransewsni devoniouuaziinasielng
ICGS 126 | Introduction to Psychology 4 (4-0-8)
AN & (€-o0-c)
ICGS 127 | Positive Psychology 4 (4-0-8)
ININYILTIUIN @ (@-o-x)
ICGS 128 | Global Gastronomy and Cuisines 4 (4-0-8)
AansnIseIMIswareITIlan & (@-o-x)
ICGS 129 | Tea Studies 2 (2-0-4)
YIFNWN b (9-0-&)
ICLL 100 | Self Development 2 (2-0-4)
ANTHAUIN UL o (b-0-&)
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Global Citizenship

ICGH 116 | World Cinemas 4 (4-0-8)
Aneunsszaulan < (@-0-a)

ICGH 120 | Thai and ASEAN Cinema 4 (4-0-8)
AMneunsinelaye 1Ty @ (€-o-&)

ICGH 121 | The End of the World? Development and | 4 (4-0-8)
Environment & (o)
vidolanazfagrau maiauardandon

ICGH 122 | Introduction to Asian Philosophy 4 (4-0-8)
ﬂ%’suiyﬂl,al,%a%uuuzﬁ'] & (€-o-a)

ICGH 123 | Faiths, Ecological Justice, and the Tropical | 2 (2-0-4)
Rainforests © (b-o-&)
ANATNE mmqﬁﬁisuL‘quﬁnml,azﬂﬁufgu

ICGL 101 | Elementary German | 4 (4-0-8)
AW UYDTHUTZAUAY & < (€-o-)
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ICGL 102 | Elementary German || 4 (4-0-8)
AW UYDIHUTZAUAU o & (o)
ICGL 103 | Elementary German Il 4 (4-0-8)
AW UYDTHUTZAUAY o < (@-ow)
ICGL 111 | Elementary Japanese | 4 (4-0-8)
avndusziuiy o & (e-o-a)
ICGL 112 | Elementary Japanese || 4 (4-0-8)
AMEUUTERUAL o & (€-0-)
ICGL 113 | Elementary Japanese | 4 (4-0-8)
AEYUTERUAY o & (€-0-)
ICGL 121 | Elementary French | 4 (4-0-8)
T AL o & (€-o-x)
ICGL 122 | Elementary French |l 4 (4-0-8)
AT AT AURY o & (@-ow)
ICGL 123 | Elementary French Il 4 (4-0-8)
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MuHSLAETEIUSY o < (€-o-)
ICGL 131 | Elementary Chinese | 4 (4-0-8)
AIUTEAUAY o < (€-ow)
ICGL 132 | Elementary Chinese I 4 (4-0-8)
AIUTEAUAY o < (€-ow)
ICGL 133 | Elementary Chinese Il 4 (4-0-8)
AWIUTTAUAY o < (€-o-)
ICGL 141 | Elementary Spanish | 4 (4-0-8)
AMWAUUTEAUAU @ < (e-o-x)
ICGL 142 | Elementary Spanish I 4 (4-0-8)
AAUUTEAUAY o < (€-o)
ICGL 143 | Elementary Spanish Il 4 (4-0-8)
ANAUUTEAUAY o < (€-o-)
ICGL 160 | Introduction to Thai Language and Culture 4 (4-0-8)
mwuarTausssulnedou < (@-o-)

176




Degree Level M Bachelor’s 1 Grad.Dip. O master's O Higher Grad.Dip. [ poctoral

Mahidol University International College

TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

ICGL 161 | Elementary Thai | 4 (4-0-8)
awilnefiugu o & (€-ow)
ICGL 162 | Elementary Thai ll 4 (4-0-8)
awilnefiugiu b < (€-ow)
ICGL 163 | Elementary Thai lll 4 (4-0-8)
amwlveiiugiu o < (€-ow)
ICGL 170 | Diversities in Multilingual Societies 2 (2-0-4)
m’mwmﬂumﬂuﬁ\muwnmm o (v-o-)
ICGL 201 Pre-intermediate German | 4 (4-0-8)
AMWNYDIHUNDUTTAUNAN © & (€-0-a)
ICGL 202 Pre-intermediate German |I 4 (4-0-8)
MWNYDIRUNDUTTAUNAN b @ (o)
ICGL 203 Pre-intermediate German Il 4 (4-0-8)
AMYNYBTIUNDUTLAUNAN o @ (o)
ICGL 211 | Pre-intermediate Japanese | 4 (4-0-8)
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avnduieusziunans o < (€-o-w)

ICGL 212 | Pre-intermediate Japanese |l 4 (4-0-8) R
avnduieusziunans o < (€-o-w)

ICGL 213 | Pre-intermediate Japanese Il 4 (4-0-8) R
AMwduneusziuna m < (€-ow)

ICGL 221 Pre-intermediate French | 4 (4-0-8)
AMwHSAEfDUSYIUNAT @ @ (€-o-c)

ICGL 222 Pre-intermediate French I 4 (4-0-8) R
AMeSueanousTSunans & (€-o0-®)

ICGL 223 Pre-intermediate French IIl 4 (4-0-8) R
AMeSueanousTSUNan m & (€-o0-®)

ICGL 231 Pre-intermediate Chinese | 4 (4-0-8)
AMYIUNBUTELAUNAN @ @ (€-o-c)

ICGL 232 Pre-intermediate Chinese || 4 (4-0-8) R
AMWIUNBUTEAUNA o @ (€-o-c)
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ICGL 233 Pre-intermediate Chinese llI 4 (4-0-8)
AMWITUNDUILAUNANE o e (€-o0-c)
ICGL 241 | Pre-intermediate Spanish | 4 (4-0-8)
AWIAUUNDUTZAUNEN @ @ (€-o-x)
ICGL 242 | Pre-intermediate Spanish I 4 (4-0-8)
AWIEAUUNDUTZAUNEN o @ (€-o-x)
ICGL 243 | Pre-intermediate Spanish III 4 (4-0-8)
AMWAUUNDUTZTAUNAN o @ (€-o-x)
ICGN 126 | Plant Society 2 (2-0-4)
Fapuiiy b (o-0-c)
ICGS 106 | Fashion and Society 4 (4-0-8)
uduuazdanu & (€-o0-c)
ICGS 111 | Exploring Religions 4 (4-0-8)
d1579A8U0 @ (€-o-c)
ICGS 112 | Geography of Human Activities 4 (4-0-8)
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QilenansfanssuLyye & (e-o-a)
ICGS 123 | Tourism Concepts and Practices 4 (4-0-8)
wRnnsvieafisanasnsiilule & (@-o-w)
ICGS 130 | Political Science 4 (4-0-8)
Symans & (€-0-)
ICGS 131 Introduction to International Studies 4 (4-0-8)
m‘;ﬁmﬂixmwﬂiswlﬂ%”'uuuzﬂﬂ @ (€-o-c)
ICGS 132 | Career Preparation in a Globalized World 4 (4-0-8)
nswsguAmmSeiieUsznovandnlulanian |« (€-o-)
Adpal
ICGS 133 | Foundation of Mediterranean Cultures 4 (4-0-8)
WugIuinusTIuwAmesIsoy & (€-ow)
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Critical Thinking

ICGH 101 | Biotechnology: from Science to Business 4 (4-0-8)

walwlagdinmanivermaniggsia < (¢-o-)

ICGH 102 Famous Arguments and Thought Experiments 4 (4-0-8)
in Philosophy & (e-o-w)
Forauauazn1maaeInuAnilasdluwing

USuqn

ICGH 103 Logic, Analysis and Critical Thinking: Good and 4 (4-0-8)
Bad Arguments & (€-o-w)

ATININYT ATIATITI LALAITANININEIANTAL:

1 a 1
m'imdeNaVImmﬂm

ICGH 105 | Technology, Philosophy and Human Kind: | 4 (4-0-8)

Where Are We Now?! & (@-0-@)
walulad Vv wazaywend: 191egiilm a
0l

ICGH 106 The Greeks: Crucible of Civilization 4 (4-0-8)
n30: WA DNLINB158555H @ (€-o-a)
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Mahidol University International College

TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

ICGH 107 | Contemporary Art and Visual Culture 4 (4-0-8)
favzTuatslasNauImuss sy @ (@-o-w)
ICGH 109 Creative Thinking Through Art and Design 4 (2-4-6) |, P
AuRnassassAiiofaUruaznISRNKUY @ (o-&-o)
ICGH 110 Drawing as Visual Analysis 4 (2-4-6) l, P
msnanmAaUziiedennudnuaziunuins @ (o-@-o)
ICGH 115 Cinematic Languages and Its Application 4 (4-0-8)
Mwngunsiarn1sUsEEnely & (€-o®)
ICGH 124 | Life Drawing and Anatomy 4 (2-4-6) l, P
MINAEUNNAULAZNIEINA & (b-a-o)
ICGH 125 How Can We Know What Is Good? Moral 4 (4-0-8)
Reasoning and Behavior & (€-o-w)
wagildeglsieslsdl mnaLarngAnTIIE
38555
ICGH 126 Behavioral Ethics: Why Good People Do Bad 2 (2-0-4)
Things © (v-o-&)
AFumanswaingsu: yhluaudvhadlid
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Mahidol University International College

TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

ICGN 107 | The Chemistry of Everyday Life 4 (4-0-8)
wiludinUsydniu @ (€-0-w)
ICGN 111 | Physics for CEO 4 (4-0-8)
Handdwiuginesdns & (@o-m)
ICGN 123 The Earth's Dynamic Structure 4 (3-2-7) |, P
Iassasnainvaslan @ (alo-ev)
ICGN 127 Practical Mathematics 2 (2-0-4)
Adnanslglaase © (o-0-@)
ICGS 103 Economics in Modern Business 4 (4-0-8)
wisugenanslugsivealng @ (€-o-w)
ICGS 113 | Perspectives on the Thai Past 4 (4-0-8)
irupRAnoUsyiReanslng < (@-ow)
ICGS 134 Is Democracy Good? 4 (4-0-8)
UszadUlmeaniold < (@-ow)
ICGS 135 Entrepreneurial Accounting 4 (4-0-8)
Uaydiitoffuszneums & (¢-o-)
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

Leadership

ICGN 114 | The Scientific Approach and Society 4 (4-0-8)
FBsmaInemansnudany @ (€-o-x)

ICGN 128 | Climate Emergency, Biodiversity Crisis, and 2 (1-2-3) I, P
Humanity at Risk © (@-o-m)

anun1salan@uiuanIweINA IngAduAIw

NAINVAENTIN LAz UYL YA

ICGS 104 | Essentials of Entrepreneurship 4 (4-0-8)
ﬁugfmmwmﬁuﬁﬂisﬂaums < (€-o-w)
ICGS 118 | Skills in Dealing with People Across Cultures 4 (4-0-8)
inwglunsufiadinugaussTausssy < (€-o-)

ICGS 121 | Abnormal Colleagues: How Do | Make This | 4 (4-0-8)
Work? & (€-o-w)

WIBUTILUINBUNRA dzwd bvaaiunisalagdls

ICGS 136 Social and Health Issues in Thailand 4 (3-2-7) |, P

Yaymeingy Audsruuazgunnludsenalney @ (a-lo-ev)
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Mahidol University International College

TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

ICGS 137 | Witchcraft and Gender Representation 4 (4-0-8)
YSULULALAZNTLAAIDD AN LN @ (@-ow)
ICGS 138 | Business Event Essentials 4 (4-0-8)
ﬁugﬂumu&auﬁﬁmqiﬁﬂ < (@-oa)
ICGS 139 Leadership and Change for a Global Society 4 (4-0-8)
Frhuagmsiasuuvadludsnslan < (€-o-)
ICLL 101 | Professional Development 2 (2-0-4)
ANTWAIUNIT TN b (v-o-a)

Digital Literacy

ICGH 111

Media Literacy: Skills for 21* Century Learning

Y oA o ' = =
ﬂ’]ing’WluaEJ: VIﬂ‘I%LLWm'iLSEJuﬂuﬂGI’JSiUVI be

4 (6-0-8)

& (@-0-c)
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Mahidol University International College

TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

ICGN 116 | Understanding and Visualizing Data 4 (3-2-7) I, P
NS latey ALY NITUARINALTINN & (er-lo-e)
ICGN 118 | Everyday Connectivity 4 (4-0-8)
a § < aa o w
BumesilalutinUszdriu & (€-o)
ICGN 119 | Computer Essentials 4 (4-0-8)
Aeufnesiloy @ (€-ow)
ICGN 129 | Programming for Problem Solving 4 (4-0-8)
msiBeulusunsaiiontsudtaym < (€-o)
ICGN 130 | Cryptography: The Science of Making and | 2 (2-0-4)
Breaking Codes © (v-o-&)
nuinsdnsia:  eansuiinsidnsiauasns
DN
ICGN 131 | Digital Search Literacy 2 (2-0-4)
ns3snsavAuluszUURIYA b (b-0-c)
ICGN 132 | Digital Security and Privacy 2 (2-0-4)
anuvaenseuarenuludwimilugluuuddva | o (o-o)
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

ICGN 133 | E-Business: Technology and Digital Strategies 4 (4-0-8)

ganadidnvseiind: welulaBuaznagnshvvia & (€-o-R)
ICGN 134 | Introduction to Artificial Intelligence 2 (2-0-4)
Yy sz Augruuuzi © (o-0-c)

ICGS 140 | Fake News, Censorship and the Politics of | 4 (4-0-8)
Truth & (@-o-c)

IUae NSAIUANHOUAENMTIIDUIIAINAT

ICLL 102 | Skills for a Digital World 2 (2-0-4)

yinwransulanfnavia o (o-0-&)
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program)

| = PLO is Introduced and Assessed

R = PLO is Reinforced and Assessed

Mahidol University International College

P = PLO is Practiced and Assessed

Business Administration Division

M = Level of Mastery is Assessed

Program Learning Outcomes (PLO)

Courses Credit
Code
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5 PLO 6

Fiirst Year *
Trimester Il
ICMB 200 Business Mathematics 4 (4-0-8)
Second Year
Trimester |
ICMB 201 Business Statistics 4 (4-0-8) R
ICMB 205 Microeconomics 4 (4-0-8) R
ICMB 213 Financial Accounting 4 (4-0-8)
ICMB 222 Principle of Marketing 4 (4-0-8)
Trimester |l
ICMB 206 Macroeconomics 4 (4-0-8) R
ICMB 214 Managerial Accounting 4 (4-0-8)
ICMB 215 Business Finance for Entrepreneurs 4 (4-0-8)
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program)

Mahidol University International College

Business Administration Division

Program Learning Outcomes (PLO)
Courses Credit
Code
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5 PLO 6

ICMB 235 Management and Organizational Behavior 4 (4-0-8) R
Trimester Il
ICMB 207 Management of Business Information 4 (4-0-8) R
ICMB 216 Business Communication 4 (4-0-8) R
ICMB 236 Human Resources Management 4 (4-0-8) R
ICMB 237 International Business Management 4 (4-0-8) R
Third Year
Trimester |
ICMB 312 Management Science 4 (4-0-8) R R
ICMK 351 Consumer Insights — A Qualitative Approach 4 (4-0-8) R R R
ICMK 352 Market Intelligence — A Quantitative Approach 4 (4-0-8) R R R
ICMK 353 Consumer Behavior and Decision Making 4 (4-0-8) R R
Trimester |l
ICMB 310 Business Law 4 (4-0-8) R R
ICMB 314 Operation and Project Management 4 (4-0-8) R R
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program)

Mahidol University International College

Business Administration Division

Program Learning Outcomes (PLO)
Courses Credit
Code
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5 PLO 6

Trimester Il
ICMB 311 Business Ethics and Sustainability 4 (4-0-8) R R
ICMK 361 Digital Marketing 4 (4-0-8) R R R
Fourth Year
Trimester |
ICMB 490 Career Preparation 1(1-0-2) R
ICMK 461 Marketing Strategy for Sustainability 4 (4-0-8) R R R M
Trimester |l
ICMB 401/ Business Innovation and Entrepreneurship/
ICMB 402 Business Strategy 4 (4-0-8) M M M
Trimester Il
ICMB 496/ Practical Business Training - On Campus/ 8 (2-32-10)
ICMB 497 Practical Business Training — Off Campus 8 (0-24-8) M M P M M P
Major Elective Courses
ICBE 471 Market Structures and Pricing Strategies 4 (4-0-8) R R
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program)

Mahidol University International College

Business Administration Division

Program Learning Outcomes (PLO)
Courses Credit
Code
PLO 1 PLO 2 PLO 3 PLO 4 PLO 5 PLO 6
ICMI 331 Global Logistics and Supply Chain Management 4 (4-0-8) R R
ICMK 354 New Products Management 4 (4-0-8) R R R
ICMK 355 Integrated Marketing Communications 4 (4-0-8) R R R
ICMK 362 Strategic Brand Management 4 (4-0-8) R R R
ICMK 451 Distribution and Retail Channels 4 (4-0-8) R R

* Courses shown are the examples of available GE courses which can be mapped to the program learning outcomes
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

Appendix 5

Contents of the Revision of Bachelor of Business Administration in Marketing Program

The Revision of Bachelor of Business Administration Program
in Marketing (International Program) 2018

Mahidol University International College

1. The curriculum was approved by the Office of the Higher Education Commission on

2. The Mahidol University Council has approved this revised curriculum in the meeting no.
555 on April 15, 2020

3. The revised curriculum is to be implemented on students with ID 63xxxxx starting from
the 1° trimester of the Academic Year 2020 onwards.

4. Rationale of revision

4.1 Align key stakeholders’ expectation with the newly design curriculum.

4.2 Maintain a high standard of course offerings with respect to new knowledge of the field
and professional practices.

4.3 Adapt course offerings to modern educational standards and demand, including embracing
the outcome-based model of education.

4.4 Meet the challenges of living and working in a diverse and globalized world
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Degree Level M Bachelor’s Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

5. The contents of revision

General Education Courses

English Communication (16 credits)

English Communication (16 credits)

ICID 101 Pathway to College Success - 0 (1-0-0) - Discontinued
dumsgenudusaluinede o (ero-o)

ICME 100 | English Resource Skills - 0 (4-0-0) ICME 100 English Resource Skills - 0 (4-0-0) No Change
VinveunaInuinTmsingy o (€-0-0) inweunarNuInwsIngy o (€-0-0)

ICMA 100 | Foundation Mathematics - 0 (4-0-0) ICMA 100 Foundation Mathematics - 0 (4-0-0) No Change
ARIAANARSIING o (e-0-0) AAPANARSIINGIY o (@o-0)

|

ICGC 101 | Academic Writing and Placement Test or 4 (4-0-8) ICGC 101 | Academic ~ Writing  and Placement Test or 4 (4-0-8) | No Change
Research | ICME 100 Research | ICME 100
MMIWIUTNIVINTUAZNITIVY @ (@ow) MW UTNRTIN Az NTITY @ (@ow)
[©) ©

ICGC 102 | Academic Writing and ICGC 101 4 (4-0-8) ICGC 102 | Academic ~ Writing  and ICGC 101 4 (4-0-8) | No Change
Research |l Research |I
NMITBUTNATINIWEZNITITY & (@ow) NMIlWTATINITAZATITY @ (@ow)
5] o

ICGC 103 | Public Speaking ICGC 102 4 (4-0-8) ICGC 103 | Public Speaking ICGC 102 4 (4-0-8) | No Change
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program)

Business Administration Division

Mahidol University International College

nsyaluniasn sy < (&-ow) nsyyalunansi s & (€-o®)

ICGC 111 | Academic Writing and Placement Test 4 (4-0-8) ICGC 111 | Academic ~ Writing  and Placement Test 4 (4-0-8) | No Change
Research | (Advanced) Research | (Advanced)
AT UTNVINITNAZNNTIVY @ (@ow) ASBUTNIPINITUAEAITINE @ (@-o-x)
o (szAuge) @ (5Augs)

ICGC 112 | Academic Writing and ICGC 111 4 (4-0-8) ICGC 112 | Academic ~ Writing  and ICGC 111 4 (4-0-8) | No Change
Research Il (Advanced) Research Il (Advanced)
MU VINTUAZNTIVY @ (@o-w) A UTNIPINITUAEAITINE @ (@-ox)
 (52AUg9) o (5¥AUg9)

ICGC 201 | Global Realities ICGC 103 4 (4-0-8) ICGC 201 | Global Realities ICGC 103 4 (4-0-8) | No Change

or ICGC 112 or ICGC 112

dreanuduassedan & (€-0-c) daanuduasvedan & (€-o0-c)

ICGC 202 | Literary Analysis ICGC 103 4 (4-0-8) ICGC 202 | Literary Analysis ICGC 103 4 (4-0-8) | No Change

or ICGC 112 or ICGC 112

1550uARIA TRl @ (o) 19IUARIR1TEd @ (o)

ICGC 203 | Creative Writing ICGC 103 or ICGC 112 4 (4-0-8) ICGC 203 | Creative Writing ICGC 103 or ICGC 112 | 4 (4-0-8) | No Change
Aauznsuseius € (@-oa) Favgnsuseius @ (€-o)

ICGC 204 | Advanced Oral ICGC 103 4 (4-0-8) ICGC 204 | Advanced Oral ICGC 103 4 (4-0-8) | No Change
Communication or ICGC 112 Communication or ICGC 112
mi?iams@mmm%ugq @ (€-ow) msﬁamiﬁwmm‘ﬂzuga @ (€-ow)
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

ICGC 205 | Linguistics ICGC 103 4 (4-0-8) Discontinued
or ICGC 112
AwImEnS & (@-o-w)
ICGC 206 Literature Into Film ICGC 103 4 (4-0-8) ICGC 206 Literature Into Film ICGC 103 4 (4-0-8) No Change
or ICGC 112 or ICGC 112
IMITUNTINGNMEUAS & (¢-o-w) IMITTUNTIUGNNEUAT @ (<o)
ICGC 207 | Diverse  English  Speaking ICGC 103 4 (4-0-8) Discontinued
Cultures or ICGC 112
AUNAINNAIUNIITAIUTTIN & (€-o-w)
vongusuilinsangy
ICGC 208 | Language and Culture ICGC 103 4 (4-0-8) ICGC 208 | Language and Culture ICGC 103 4 (4-0-8) | No Change
or ICGC 112 or ICGC 112
MUTRIUEITY & (@o-w) AMNUTAIUGTTY & (@ow)
ICGC 209 | The Story of English ICGC 103 4 (4-0-8) Discontinued
or ICGC 112
Funsveanwdingy & (€-o-x)
ICGC 210 | First and Second Language ICGC 103 4 (4-0-8) ICGC 210 | First and Second Language ICGC 103 4 (4-0-8) | No Change
Acquisition or ICGC 112 Acquisition or ICGC 112
nsEeuinwusnLasnwd < (&-o-a) nsBouimyIusnuasnwi < (€-og)
GON GON
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program)

Business Administration Division

Mahidol University International College

ICGC 211 | Topics in Comparative ICGC 103 4 (4-0-8) ICGC 211 | Topics in  Comparative ICGC 103 4 (4-0-8) | No Change
Literature A: Poetry or ICGC 112 Literature A: Poetry or ICGC 112
Hidenmnssuefseuiiou n: @ (€-0-a) midomnssuafiouiiou n: @ (o)
AIaNUS nIdnus
ICGC 212 | Topics in Comparative | ICGC 103 or ICGC 112 4 (4-0-8) ICGC 212 | Topics in Comparative | ICGC 103 or ICGC 112 | 4 (4-0-8) [ No Change
Literature B: The Short Story Literature B: The Short Story
and the Novel and the Novel
Hdenmnssuefseuiiou @ & (o) midomnssuafiouiiou v @ (o)
L%@quLLaBU’JﬁEJWEJ L%‘aﬂé,;ULLQS
witleny
ICGC 213 | Topics in Comparative ICGC 103 4 (4-0-8) ICGC 213 Topics  in Comparative ICGC 103 4 (4-0-8) No Change
Literature C: Drama or ICGC 112 Literature C: Drama or ICGC 112
Hdenmnssueflseuiiou a: @ (o) midomnssuafsouiiou a: @ (o)
azAsLIN azAsIN
ICGC 214 | Literary Non-fiction ICGC 103 4 (4-0-8) | New Course
or ICGC 112
A5ARLTNITIUNTTY & (€o-a)
ICGC 215 | Writing for Research ICGC 103 4 (4-0-8) | New Course
or ICGC 112
nsdeuitenside @ (o)

Natural Sciences (... credits)

® Scientific and Environmental Literacy
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

ICGN 101 | Decision Mathematics 4 (4-0-8) Discontinued
adiaFnanfiiionsdndula & (@-0-a)

ICGN 102 | Essential Mathematics Placement Test 4 (4-0-8) Discontinued
AflnrnansT Iy & (€-o)

ICGN 103 Essential Statistics ICGN 102 4 (4-0-8) Discontinued
annddu < (&-o-w)

ICGN 104 | Mathematics and Its Placement Test or 4 (4-0-8) Discontinued
Contemporary Applications ICMA 100
ARIAANERSUAZNTUTEENATIY & (€-o)
GHE

ICGN 105 | Ecology, Ecosystems and 4 (3-2-7) Moved to Life
Socio-Economics in Southeast Appreciation
Asia
dnringn suviinALay & (en-lo-¢v)
wisughadennluleideny fueen
RN

ICGN 106 | Climate Change and Human 4 (4-0-8) Changed code to ICGN
Society 124, changed credits
mimﬁauuﬂaaaquﬁmmﬂ @ (€-o-w) structure 0
ez 4 (3-2-7) and moved to

Life Appreciation
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

ICGN 107 | The Chemistry of Everyday 4 (4-0-8) Moved to  Critical
Life Thinking
willuTinuszdniu < (@-oa)

ICGN 108 | Essentials of Culinary Science 4 (3-2-7) Moved to Life
for Food Business Appreciation
WeeansveIn1TUTeImMIS & (en-lo-ev)
dm¥ugsivemns

ICGN 109 | Food for Health 4 (4-0-8) Moved to Life
osiitogunw & (€-o-x) Apprediation

ICGN 110 | Maker Workshop 4 (3-2-7) Moved to Life
TswlfiRnuinUseivg & (n-o-) Appreciation

ICGN 111 | Physics for CEO 4 (4-0-8) Moved to  Critical
Wanddmsuguresdng < (e-o-a) Thinking

ICGN 112 | Stargazer 4 (3-2-7) Moved to Life
UDIAN UDUT < (n-o-) Appreciation

ICGN 113 | Plants, People and Poisons 4 (4-0-8) Moved to Life
Wy wuue uaziiy & (o) Appreciation

ICGN 114 | The Scientific Approach and 4 (4-0-8) Moved to Leadership
Society
BnsmaInemansiuday & (€-o-w)
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

ICGN 115 Human Evolution, Diversity 4 (4-0-8) Moved to Life
and Health Appreciation
Tiwunsuyed Ay & (e-o-)

NANNAY UAY FUNN

ICGN 120 | Chemistry of Cosmetics and 4 (4-0-8) Moved to Life
Dietary Supplements Appreciation
Lﬂﬁ‘UENLﬂ%@\?ﬁWBNLLGSE]']‘Vﬁi & (@ow)

G

ICGN 121 | Hydrocarbons, Industries and 4 (4-0-8) Discontinued
Emissions
lalassuen anamnIsy wae ()
nsUanUdouuaiiy

ICGN 122 | Marine Life 4 (3-2-7) Discontinued
TPindninzia @ (an-lo-e1)

ICGN 123 | The Earth’s Dynamic Structure 4 (3-2-7) Moved to  Critical
Inssadanainveslan & (a-lo-ev) Thinking

® |CT and Digital Literacy

ICGN 116 | Understanding and Visualizing 4 (3-2-7) Moved  to Digital
Data Literacy
madlateyauaznsuandua & (-lo-e1)
9NN
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

ICGN 117 | Technology behind E-Business 4 (3-2-7) Changed code to ICGN
and Digital Strategies 133, changed course
name to
. "E-Business:
wialuladiiiegsiadiannsedng < (e-lo-v) Technology and Digtal
LLazﬂaqwﬁ‘ﬁ%ﬁa Strategies', changed
credit structure to 4 (4-
0-8) and moved to
Digital Literacy
ICGN 118 | Everyday Connectivity 4 (4-0-8) Moved  to  Digital
Sumosiinluiinusedntu & (€-ow) Literacy
ICGN 119 | Computer Essentials 4 (4-0-8) Moved  to  Digital
oufunes oy & (€-ow) Literacy

Humanities and Languages (... credits)

Humanities

® | ogical and Ethical Literacy

ICGH 101 | Biotechnology: from Science 4 (4-0-8) Moved to  Critical
to Business Thinking
walulaBTanmannineeans & (@-ow)
d53ma

ICGH 102 | Famous  Arguments  and 4 (4-0-8) Moved  to  Critical
Thought  Experiments  in Thinking
Philosophy
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

JOLAUBLAYNSNAADIANANT & (@-o-a)

Tnsaslutansuiagn

ICGH 103 | Logic, Analysis and Critical 4 (4-0-8) Moved to  Critical
Thinking:  Good and Bad Thinking
Arguments
ATININEGT NITHATIZA UaznIs @ (@-o)

ANININYIN LN IO MENET

Auazlia
ICGH 104 | Moral Reasoning: How can we 4 (4-0-8) Changed code to ICGH
know what is good? 125, changed name to
"How Can We Know
WIHATRsEsII: LaEsla < (¢-o-) What I Good? Moral
pgdlsiezlsh Reasoning and
Behavior" and moved
to Critical Thinking
ICGH 105 | Technology, Philosophy and 4 (4-0-8) Moved to  Critical
Human Kind: Where Are We Thinking
Now?!
walulad USyayn uazuyuvena: < (€-o-)

r &
wegilvu o il

ICGH 106 | The Greeks: Crucible of 4 (4-0-8) Moved  to  Critical
Civilization Thinking
n30: WVABUWNE158ETTH & (€-o-)
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

® Arts and Media Literacy

ICGH 107 | Contemporary Art and Visual 4 (4-0-8) Moved to  Critical
Culture Thinking
Aavzadouasvinuinusssy & (€-o-w)

ICGH 108 | Creative Drawing Expression 4 (2-4-6) Changed code to ICGH

117, changed name to

‘Drawing as Creative

mMynaEudunnnAsmaia & (o-a-o)
. Expression” and moved
N to Life Appreciation
ICGH 109 | Creative Thinking Through Art 4 (2-4-6) Moved to  Critical
and Design Thinking
mnuAnasasIAifioRaUs LAy & (o-a-o)
A15BBALUUY
ICGH 110 | Drawing as Visual Analysis 4 (2-4-6) Moved  to  Critical
msnanmAalzifiedonnudn @ (lo-a&-o) Thinking
KAZIUAUINTT
ICGH 111 | Media Literacy: Skills for 21st 4 (4-0-8) Moved  to  Digital
Century Learning Literacy
mMefwinviude:  Vinwsuviams & (@-o-x)

Seuiluamsiui be
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

ICGH 112 | Photography 4 (2-4-6) Changed code to ICGH
118, changed name to
"Photography
mansuazAaduiinisanenin & (o-a-o) Visualizing in the Digital
Age" and moved to Life
Appreciation
ICGH 113 | Moving Pictures: A History of 4 (4-0-8) Moved to Life
Film Appreciation
awadeulm: sy iRemans & (€-0-®)
AneuRS
ICGH 114 | The Sound of Music: Form, 4 (4-0-8) Changed code to ICGH
Emotion, and Meaning 119, changed name to
"Listen!  Soundscapes,
Aoauriauns: UMUU o1ual & (€-o) Well-Being and Musical
LAZAUNUY Soul  Searching" and
moved to Life
Appreciation
ICGH 115 | Cinematic  Language and 4 (4-0-8) Moved to  Critical
Applications Thinking
AMWINNEUATUAZNNT & (€-0-®)
Uszendld
ICGH 116 | World Cinemas 4 (4-0-8) Moved to  Global
Mneunsszaulan & (&-o-w) Citizenship
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Mahidol University International College
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Foreign Languages

® German
ICGL 101 | Elementary German | Placement Test 4 (4-0-8) Moved to  Global
MY NYTTUTLAURY @ € (€-0-a) Citizenship
ICGL 102 | Elementary German |l Placement Test or 4 (4-0-8) Moved to  Global
ICGL 101 Citizenship
MYNLDTHUTLAUAU b @ (€-0-a)
ICGL 103 Elementary German I Placement Test or 4 (4-0-8) Moved to  Global
ICGL 102 Citizenship
MYNYOTHUTEAUFU o & (€-o-)
ICGL 201 Pre-Intermediate German | Placement Test or 4 (4-0-8) Moved  to Global
ICGL 103 Citizenship
MPNYDTIUNBUTEAUNAN & @ (€-o-a)
ICGL 202 Pre-Intermediate German || Placement Test or 4 (4-0-8) Moved  to Global
ICGL 201 Citizenship
MV NYOTIUADUTEAUNAN b @ (€-oa)
ICGL 203 Pre-Intermediate German |l Placement Test or 4 (4-0-8) Moved  to Global
ICGL 202 Citizenship
MYNYDTIUADUIZAUNAN @ @ (€-0-a)

® Japanese
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Degree Level M Bachelor’s 1 Grad.Dip. O master's O Higher Grad.Dip. [ poctoral Mahidol University International College
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ICGL 111 Elementary Japanese | Placement Test 4 (4-0-8) Moved to  Global
Mduseiviu o & (¢-o-) Citizenship
ICGL 112 | Elementary Japanese Il Placement Test or 4 (4-0-8) Moved to  Global
ICGL 111 Citizenship
AMfUusEAUiy b & (€-o)
ICGL 113 Elementary Japanese |ll Placement Test or 4 (4-0-8) Moved to  Global
ICGL 112 Citizenship
MgusEFURU o & (€-o-x)
ICGL 211 Pre-Intermediate Japanese | Placement Test or 4 (4-0-8) Moved to  Global
ICGL 113 Citizenship
awdlunsusziunans o < (€o-2)
ICGL 212 | Pre-Intermediate Japanese |I Placement Test or 4 (4-0-8) Moved to  Global
ICGL 211 Citizenship
Mwdduneusziunans o & (@o-x)
ICGL 213 | Pre-Intermediate Japanese |Il Placement Test or 4 (4-0-8) Moved to  Global
ICGL 212 Citizenship
mwdunoussiuna m & (@ow)
® French
ICGL 121 Elementary French | Placement Test 4 (4-0-8) Moved to  Global
MuHFuAaTERURY o & (€-0-w) Citizenship
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Mahidol University International College
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ICGL 122 Elementary French I Placement Test or 4 (4-0-8) Moved  to  Global
ICGL 121 Citizenship
AT UATZIUGY o & (@-o-)
ICGL 123 | Elementary French Il Placement Test or 4 (4-0-8) Moved to  Global
ICGL 122 Citizenship
TS uAETEIUGY @ & (€-0-a)
ICGL 221 Pre-intermediate French | Placement Test or 4 (4-0-8) Moved  to Global
ICGL 123 Citizenship
MwHSuFanousziunant o & (€-ow)
ICGL 222 Pre-intermediate French II Placement Test or 4 (4-0-8) Moved  to Global
ICGL 221 Citizenship
AT uEReusEAUNEN & (@ox)
ICGL 223 Pre-intermediate French I Placement Test or 4 (4-0-8) Moved to  Global
ICGL 222 Citizenship
AT uEReUIEAUNA1N @ & (€-o-w)
® Chinese
ICGL 131 Elementary Chinese | Placement Test 4 (4-0-8) Moved to  Global
MUIUTTAVAY & & (€-o-) Citizenship
ICGL 132 | Elementary Chinese Il Placement Test or 4 (4-0-8) Moved to  Global
ICGL 131 Citizenship

206




Degree Level M Bachelor’s 1 Grad.Dip. O master's O Higher Grad.Dip. [ poctoral Mahidol University International College
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MEAUTTAUAY o < (€-o-)
ICGL 133 Elementary Chinese I Placement Test or 4 (4-0-8) Moved  to  Global
ICGL 132 Citizenship
NFUEAUAY o @ (@-o-)
ICGL 231 Pre-Intermediate Chinese | Placement Test or 4 (4-0-8) Moved  to Global
ICGL 133 Citizenship
MYRUNDUTTAUNAN @ & (@ox)
ICGL 232 Pre-Intermediate Chinese |l Placement Test or 4 (4-0-8) Moved to  Global
ICGL 231 Citizenship
MWIAUNBUTTAUNAN o & (@ox)
ICGL 233 Pre-Intermediate Chinese |l Placement Test or 4 (4-0-8) Moved  to Global
ICGL 232 Citizenship
AAUNDUIZAUNAN & (€-ow)
® Spanish
ICGL 141 | Elementary Spanish | Placement Test 4 (4-0-8) Moved to  Global
MAUUITAUAUY & (€-o-) Citizenship
ICGL 142 | Elementary Spanish Il Placement Test or 4 (4-0-8) Moved to  Global
ICGL 141 Citizenship
MAUUTZAUAY o & (€-o-)
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ICGL 143 Elementary Spanish IlI Placement Test or 4 (4-0-8) Moved to  Global
ICGL 142 Citizenship
AEUUTEAUSU @ & (@ow)
ICGL 241 | Pre-Intermediate Spanish | Placement Test or 4 (4-0-8) Moved to  Global
ICGL 143 Citizenship
NMAUUNIUIEAIUNAN o & (o)
ICGL 242 | Pre-Intermediate Spanish |l Placement Test or 4 (4-0-8) Moved to  Global
ICGL 241 Citizenship
AMwEUNBUIEIUNAN b & (€-ow)
ICGL 243 Pre-Intermediate Spanish |l Placement Test or 4 (4-0-8) Moved to  Global
ICGL 242 Citizenship
AMAUUNDUTZAUNAN o & (€-0-®)
® Thai
ICGL 160 | Introduction to Thai Language 4 (4-0-8) Moved to  Global
and Culture Citizenship
Mwarinussulng oy & (@ow)
ICGL 161 Elementary Thai | Placement Test 4 (4-0-8) Moved to  Global
A lnefiug o & (o) Citizenship
ICGL 162 | Elementary Thai ll Placement Test or 4 (4-0-8) Moved to  Global
ICGL 161 Citizenship
awlnediugi o & (&-o)
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ICGL 163 Elementary Thai lll Placement Test or 4 (4-0-8) Moved to  Global

ICGL 162 Citizenship

M ENUIU o & (€-ow)

Social Sciences (...credits)

® Financial, Economic, Business and Entrepreneurial Literacy

ICGS 101 | Accounting for Young 4 (4-0-8) Changed code to ICGS
Entrepreneurs 135, changed course
MU IdmIUITveEIAATY & (@-ow) name 0
Tl "Entrepreneurial
Accounting" and
moved  to  Critical
Thinking
ICGS 102 | Business Sustainability and 4 (4-0-8) Moved to Life
the Global Climate Change Appreciation
mw%ﬁumaqiﬁmaxmﬁ & (@-o-)
Lﬂ?isul,mmamwgﬁmmﬂian
ICGS 103 | Economics in Modern 4 (4-0-8) Moved to  Critical
Business Thinking
wiswgemanslugsiveal & (o)
ICGS 104 | Essentials of Entrepreneurship 4 (4-0-8) Moved to Leadership
fugrunnuduguszneuns < (-o-a)
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ICGS 105 Personal Financial 4 (4-0-8) Discontinued
Management
NSUIMIMIRUAINYAAR & (e-o-)

ICGS 106 Fashion and Society 4 (4-0-8) Moved to  Global
wilduuazdenu < (@o-a) Citizenship

ICGS 107 | MICE 101 4 (4-0-8) Changed code to ICGS

138, changed course

- p name to "Business
NNIIANITUTEgULAEENTIANTS @ (€-o-)

o X o Event Essentials" and
(lud) \Dossu
moved to Leadership

ICGS 108 | Money Matters 4 (4-0-8) Discontinued
A58N13RY & (@ow)

ICGS 123 | Tourism Concepts and 4 (4-0-8) Moved to  Global
Practices Citizenship
wnARNsYieufiEIuay s & (€-0-®)
lUld

® Global and Multicultural Literacy

ICGS 109 | American History, Film and 4 (4-0-8) Changed code to ICGS

Modern Life 125, changed name to

"American History,
UsyiRmanseininmeuns < (@-ow) Popular Media and
uazBinadelny Modern  Life"  and
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

moved to Life
Appreciation
ICGS 110 | Development and Conflicts 4 (4-0-8) Discontinued
AMTNRIUILAEAUTALES @ (@-ox)
ICGS 111 Exploring Religions 4 (4-0-8) Moved to  Global
A9 & (€-o-a) Citizenship
ICGS 112 | Geography of Human 4 (4-0-8) Moved to  Global
Activities Citizenship
plimansianssusywd < (e-o-a)
ICGS 113 | Perspectives on the Thai Past 4 (4-0-8) Moved to  Critical
MrunRneUsziRmansine & (@ow) Thinking
ICGS 114 Power, Money and Behavior of 4 (4-0-8) Discontinued
Powerful States
FruNRULAL NG ANTIIVDITFTL &« (€-o-)
119
ICGS 115 | Sociology in the Modern 4 (4-0-8) Moved to Life
World Appreciation
demuAnenlulanadelng & (@-o-a)
ICGS 116 Power and Politics 4 (4-0-8) Changed code to ICGS
130, changed course

211



Degree Level M Bachelor’s Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College
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PRVREITGERR RN & (@-o-x) name to  "Political

Science" and moved to

Global Citizenship

ICGS 117 | Overcoming Stereotypes, 4 (4-0-8) Discontinued

Prejudice and Discrimination

ASLONULA NN WAL TN & (o)

AUDAR LATNITUUINEA

ICGS 118 | Skills in Dealing with People 4 (4-0-8) Moved to Leadership
Across Cultures
Winwelunsuuadiugausing < (e-o-a)
TAIUSIIU
ICGS 119 | World Politics 4 (4-0-8) Changed code to ICGS
131, changed course
name to "Introduction
maiiieswadan < (¢-o-c) to International
Studies" and moved to
Global Citizenship
ICGS 120 | Global Awareness 4 (4-0-8) Discontinued
mmgﬂ%‘aﬂaﬂ @ (€-0-a)
ICGS 124 | Global Tourism Development 4 (4-0-8) Discontinued

and Consequences

AIHAIUILAZNANTENUVBING & (€-o-w)

' a
visaiigalan

212
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

® Psychological Literacy

ICGS 121 | Abnormal Colleagues: How Do 4 (4-0-8) Moved to Leadership
| Make This Work?

Wiouswaudnound  asuily @ (o)
a@nunnsalegnals
ICGS 122 | Propaganda, Nudge Theory 4 (4-0-8) Discontinued

and Marketing: How to resist?

Taa LYo NI & (¢-o-)
PONUUUMAERN  Uazn1snan

wdunulaedsls

Physical Education (... credits)

ICGP 101 | American Flag Football 1(0-2-1) Moved to Life
unanWnusa ® (0-o-6) Appreciation

ICGP 102 Badminton 1(0-2-1) Moved to Life
WUARUAY ® (0-o-0) Appreciation

ICGP 103 | Basketball 1(0-2-1) Moved to Life
VaNAuaa o (o-o-0) Appreciation

ICGP 104 | Body Fitness 1(0-2-1) Moved to Life
Halua o (0-o-e) Appreciation

ICGP 105 Cycling 1(0-2-1) Moved to Life
INTYIU o (o-o-@) Appreciation
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ICGP 106 | Discover Dance 1(0-2-1) Moved to Life
faries uaud o (0-o-6) Appreciation

ICGP 107 Golf 1(0-2-1) Moved to Life
noan o (0-9-6) Appreciation

ICGP 108 | Mind and Body 1 (0-2-1) Moved to Life
Tung o (0-o-0) Appreciation

ICGP 109 | Selected Topics in Sports 1 (0-2-1) Moved to Life
Soaanznesnsin o (0-o-6) Appreciation

ICGP 110 | Self Defense (Striking) 1(0-2-1) Moved to Life
Fwdesiui (Msglaw) o (0-v-@) Appreciation

ICGP 111 | Self Defense (Grappling) 1(0-2-1) Moved to Life
Autaaiui (mﬂﬁaqvjm) o (0-v-@) Appreciation

ICGP 112 | Soccer 1(0-2-1) Moved to Life
Nauea o (o-o-0) Appreciation

ICGP 113 | Social Dance 1(0-2-1) Moved to Life
fane o (o-o-@) Appreciation

ICGP 114 | Swimming 1(0-2-1) Moved to Life
18U o (0-o-0) Appreciation

ICGP 115 | Tennis 1(0-2-1) Moved to Life
Wutla o (o-v-a) Appreciation
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

ICGP 116 | Volleyball 1(0-2-1) Moved to Life

J9a1adUDa o (0-5-0) Appreciation

Life Appreciation (4 credits)

ICGH 113 Moving Pictures: A History of 4 (4-0-8) | Moved from
Film Humanities and Foreign
mwadeulm:  UsedRmans € (@o-) | Bnsuases: Arts and
ATREURS Media Literacy

ICGH 117 Drawing as Creative 4 (2-4-6) | Changed code from
Expression ICGH 108, changed

course  name  from
nsMAduieNsLARsAIL & (b-a-o) ‘Creative Drawing
g Expression" and moved
from Humanities and
Foreign Languages: Arts
and Media Literacy

ICGH 118 | Photography Visualizing in 4 (2-4-6) | Changed code from

the Digital Age ICGH 112, changed
course  name  from
nsaennlugaddvia @ (o-a-p) Photography” and

moved from
Humanities and Foreign

Languages: Arts and

Media Literacy
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ICGH 119 | Listen! Soundscapes, Well- 4 (4-0-8) | Changed code from
Being and Musical Soul ICGH 114, changed
Searching course name from "The
#ed  msuananviaTunInyes & (@o-&) | Sound of Music: Form,
Woe  aunnizuasisioa Emotion, and Meaning"
LIAIAUAS and moved  from

Humanities and Foreign
Languages: Arts and

Media Literacy

ICGN 105 Ecology, Ecosystems and 4(3-2-7) | Moved from Natural
Socio-Economics in Sciences: Scientific and
Southeast Asia Environmental Literacy
AAInen spuvtnAkaz & (n-o-0)

iswghadenluieide

pziuoandesls
ICGN 108 | Essentials of Culinary Science 4(3-2-7) | Moved from Natural
for Food Business Sciences: Scientific and
WermaniveIn1sueIms < (o) | ENVironmental Literacy
dmugsivemns
ICGN 109 | Food for Health 4 (4-0-8) | Moved from Natural
Sciences: Scientific and
mmil,ﬁaq‘umw & (€-o0-c) Environmental Literacy
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program)

Mahidol University International College

Business Administration Division

ICGN 110 | Maker Workshop 4 (3-2-7) | Moved from Natural
Sciences: Scientific and
Iidﬂﬁﬁamuﬁﬂﬂizawi & (o) Environmental Literacy
ICGN 112 | Stargazer 4 (3-2-7) | Moved from Natural
Sciences: Scientific and
L8907 UBIS & (o) Environmental Literacy
ICGN 113 | Plants, People and Poisons 4 (4-0-8) | Moved from Natural
Sciences: Scientific and
flos wuwe Lasfie & (€-o-) Environmental Literacy
ICGN 115 | Human Evolution, Diversity 4 (4-0-8) | Moved from Natural
and Health Sciences: Scientific and
3’J“Guu7ﬂ’lﬁmwé A7 ¢ (@) Environmental Literacy
FAINNABLAZAVNIN
ICGN 120 | Chemistry of Cosmetics and 4 (4-0-8) | Moved from Natural
Dietary Supplements Sciences: Scientific and
wilveardasdioruaremis < (@o) | Environmental Literacy
GEH
ICGN 124 | Climate Change and Human 4 (3-2-7) | Changed code from
Society ICGN 106, changed
credit structure from 4
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nswWasuudasaningienia & (ao-o) [ (4-0-8) and moved from
hazdAy Natural Sciences:
Scientific and
Environmental Literacy

ICGN 125 | Games and Learning 2 (2-0-4) | New course
NUUAZNSTEUS © (b-0-€)

ICGP 101 American Flag Football 1(0-2-1) | Moved from Physical
wrlannmuea ® (o-o-e) | Education

ICGP 102 Badminton 1(0-2-1) | Moved from Physical
wuadiug o (o-lo-e) | Education

ICGP 103 Basketball 1(0-2-1) | Moved from Physical
VIANAUDA o (o-lo-e) | Education

ICGP 104 | Body Fitness 1(0-2-1) | Moved from Physical
alua @ (o-o-g) | Education

ICGP 105 | Cycling 1(0-2-1) | Moved from Physical
Inseu o (o-lo-e) | Education

ICGP 106 Discover Dance 1(0-2-1) | Moved from Physical
favines uaud o (o-lo-e) | Education

ICGP 107 | Golf 1(0-2-1) | Moved from Physical
nodw ® (0-o-@) | Education

ICGP 108 | Mind and Body 1(0-2-1)
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Tumg ® (o-o-@) | Moved from Physical
Education

ICGP 109 | Selected Topics in Sports 1(0-2-1) | Moved from Physical
Soaangmanisiin o (o-lo-e) | Education

ICGP 110 | Self Defense (Striking) 1(0-2-1) | Moved from Physical
Fndesiudn (M3glaw) o (0o-e) | Education

ICGP 111 | Self Defense (Grappling) 1(0-2-1) | Moved from Physical
Jontlosiuf (Mawisnju) o (oo-g) | Education

ICGP 112 | Soccer 1(0-2-1) | Moved from Physical
Wnvea o (oo-g) | Education

ICGP 113 Social Dance 1(0-2-1) | Moved from Physical
Sand o (0-b-) | Education

ICGP 114 | Swimming 1(0-2-1) | Moved from Physical
28U & (o-o-g) | Education

ICGP 115 | Tennis 1(0-2-1) | Moved from Physical
WUt & (o-o-g) | Education

ICGP 116 | Volleyball 1(0-2-1) | Moved from Physical
RERIGEITR, o (o-o-g) | Education

ICGS 102 Business Sustainability and 4 (4-0-8) | Moved from  Social

the Global Climate Change Sciences: Financial,
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program)

Mahidol University International College

Business Administration Division

mmé’aﬁumaqsﬁmazms & (€-o-@) | Economic, Business and
LU%HNLLUaGaﬂWWQﬁmmﬂIGﬂ Entrepreneurial
Literacy
ICGS 115 Sociology in the Modern 4 (4-0-8) | Moved from  Social
World Sciences: Global and
Fapuinenlulanadelul @ (€-o-w) | Multicultural Literacy
ICGS 125 American History, Popular 4 (4-0-8) | Changed code from
Media and Modern Life ICGS 109, changed
course  name  from
Usefransousn  deoven & (@ow) "American History, Fitm
TonnariBaaselvs and Modern Life" and
moved  from  Social
Sciences: Global and
Multicultural Literacy
ICGS 126 Introduction to Psychology 4 (4-0-8) | New course
IIneTusuz & (€-ow)
ICGS 127 Positive Psychology 4 (4-0-8) | New course
InINeUTaun @ (@ow)
ICGS 128 Global  Gastronomy  and 4 (4-0-8) | New course
Cuisines
ARSI IMSUAY 8NN & (e-o-c)
Tan
ICGS 129 | Tea Studies 2 (2-0-4) | New course
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

Lty © (9-0-@)
ICLL 100 Self Development 2 (2-0-4) | New course
AIHRAUINULDY o (v-0-@)

Global Citizenship (4 credits)

ICGH 116 World Cinemas 4 (4-0-8) Moved from

Humanities and Foreign

Ameunsszaulan « (@ow) | lenguages: Arts and
Media Literacy
ICGH 120 | Thai and ASEAN Cinema 4 (4-0-8) | New course
aweunsinglazondou & (&€-o-®@)
ICGH 121 | The End of the World? 4 (4-0-8) | New course
Development and

Environment

viselanarfiegeau  MIsia  (€-o-)
wazdundeu
ICGH 122 | Introduction to Asian 4 (4-0-8) | New course
Philosophy
U ueisduluyih & (€-o-)
ICGH 123 | Faiths, Ecological Justice, and 2(2-0-4) | New course

the Tropical Rainforests

ANUASNEY  AINYRSTIULD © (o-0-c)
dnawazUAvi
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program)

Business Administration Division

Mahidol University International College

ICGL 101 Elementary German | Placement Test 4 (4-0-8) Moved from
AMWYDTTUTEAUIU o @ (@-o-g) | Humanities and Foreign
Languages: German
ICGL 102 Elementary German I Placement Test 4 (4-0-8) Moved from
ANYNLDSTUSLAURY o or ICGL 101 & (o) Humanities and Foreign
Languages: German
ICGL 103 Elementary German lIl Placement Test 4 (4-0-8) | Moved from
ANWYDSTUSEAURY o or ICGL 102 & (e-o-g) | Humanities and Foreign
Languages: German
ICGL 111 Elementary Japanese | Placement Test 4 (4-0-8) | Moved from
MwUuERUR o & (€-o-z) | Humanities and Foreign
Languages: Japanese
ICGL 112 Elementary Japanese |l Placement Test or 4 (4-0-8) | Moved from
mmgjﬂuﬁgﬁu‘;{u ® ICGL 111 @ (¢-o-g) | Humanities and Foreign
i Languages: Japanese
ICGL 113 Elementary Japanese I Placement Test 4 (4-0-8) | Moved from
mmzﬁﬂussﬁué’u m or ICGL 112 & (€-o-z) | Humanities and Foreign
q Languages: Japanese
ICGL 121 Elementary French | Placement Test 4 (4-0-8) Moved from
A SaAasT AUy ® & (e-o-g) | Humanities and Foreign
Languages: French
ICGL 122 Elementary French Il Placement Test 4 (4-0-8) | Moved from
AMwESasasEsURY © or ICGL 121 @ (¢-o-g) | Humanities and Foreign
Languages: French
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program)

Business Administration Division

Mahidol University International College

ICGL 123 Elementary French Il Placement Test 4 (4-0-8) | Moved from
mmsl%"amas:ﬁuﬁu o or ICGL 122 & (@-o-) Humanities and Foreign
Languages: French
ICGL 131 Elementary Chinese | Placement Test 4 (4-0-8) Moved from
MYAUTLAVAY & (¢-o-g) | Humanities and Foreign
Languages: Chinese
ICGL 132 Elementary Chinese |l Placement Test 4 (4-0-8) | Moved from
AEITUSLIURU or ICGL 131 & (@-o-) Humanities and Foreign
Languages: Chinese
ICGL 133 Elementary Chinese Ill Placement Test 4 (4-0-8) Moved from
ATUSTIUSUY or ICGL 132 & (¢-o-g) | Humanities and Foreign
Languages: Chinese
ICGL 141 Elementary Spanish | Placement Test 4 (4-0-8) | Moved from
AMEAUUSERURY o & (e-o-g) | Humanities and Foreign
Languages: Spanish
ICGL 142 Elementary Spanish |l Placement Test 4 (4-0-8) | Moved from
AEnausEaUSY & or ICGL 141 & (@-o-g) | Humanities and Foreign
Languages: Spanish
ICGL 143 Elementary Spanish Il Placement Test or 4(4-0-8) | Moved from
AARUSERUEY o ICGL 142 @ (g-o-g) | Humanities and Foreign
Languages: Spanish
ICGL 160 | Introduction to Thai 4 (4-0-8) | Moved from
Language and Culture Humanities and Foreign
Mwuaziausssulnedasdy @ (e-o-@) | Languages: Thai
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program)

Business Administration Division

Mahidol University International College

ICGL 161 Elementary Thai | Placement Test 4 (4-0-8) | Moved from
mmvlmaﬁugm ° & (¢-o-) | Humanities and Foreign
Languages: Thai
ICGL 162 | Elementary Thai ll Placement Test 4 (4-0-8) | Moved from
A nefius I © or ICGL 161 & (¢-o-g) | Humanities and Foreign
) Languages: Thai
ICGL 163 Elementary Thai lll Placement Test or 4 (4-0-8) | Moved from
A NgNUSIY o ICGL 162 & (@-o-) Humanities and Foreign
i Languages: Thai
ICGL 170 Diversities in  Multilingual 2(2-0-4) | New course
Societies
mmwmﬂwmﬂuﬁmmwyl o (b-o-a)
N1
ICGL 201 Pre-intermediate German | Placement Test 4 (4-0-8) | Moved from
AP LYDSTURIUSERUNEN o or ICGL 103 & (@o-g) | Humanities and Foreign
Languages: German
ICGL 202 Pre-intermediate German || Placement Test 4 (4-0-8) | Moved from
mwgesiuneusziunans or ICGL 201 & (o) | Humanities and Foreign
Languages: German
ICGL 203 Pre-intermediate German Il Placement Test 4 (4-0-8) | Moved from
AMELDSTUNBUSERUNEN @ or ICGL 202 @ (e-o-g) | Humanities and Foreign
Languages: German
ICGL 211 Pre-intermediate Japanese | 4 (4-0-8)
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M Uuneusziunan o « (@o-@) | Moved from
Placement Test
Humanities and Foreign
or ICGL 113
Languages: Japanese
ICGL 212 Pre-intermediate Japanese |l Placement Test 4 (4-0-8) | Moved from
mmzﬁﬂudamsﬁmma ® or ICGL 211 @ (¢-o-g) | Humanities and Foreign
q Languages: Japanese
ICGL 213 Pre-intermediate Japanese |l Placement Test 4 (4-0-8) | Moved from
mmzﬁlﬂuﬁauiw‘mﬂmd o or ICGL 212 & (@-o-) Humanities and Foreign
= Languages: Japanese
ICGL 221 Pre-intermediate French | Placement Test 4 (4-0-8) | Moved from
mwSamanoussiunas o or ICGL 123 & (o) | Humanities and Foreign
Languages: French
ICGL 222 Pre-intermediate French I Placement Test 4 (4-0-8) | Moved from
mmsl%"umriamzﬁunmq ® or ICGL 221 & (@-o-) Humanities and Foreign
Languages: French
ICGL 223 Pre-intermediate French IIl Placement Test 4 (4-0-8) | Moved from
mmslﬁmdaussﬁmma o or ICGL 222 & (€-o-@) Humanities and Foreign
Languages: French
ICGL 231 Pre-intermediate Chinese | Placement Test 4 (4-0-8) | Moved from
AYIIUNDUTLAUNEN © or ICGL 133 & (e-o-g) | Humanities and Foreign
Languages: Chinese
ICGL 232 Pre-intermediate Chinese Il Placement Test 4 (4-0-8) | Moved from
AMITufausEAUNAY or ICGL 231 @ (e-o-@) | Humanities and Foreign
Languages: Chinese
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ICGL 233 Pre-intermediate Chinese Il Placement Test 4 (4-0-8) | Moved from
AMENTUNBUSEIUNATT ¢ or ICGL 232 & (@-o-) Humanities and Foreign
Languages: Chinese
ICGL 241 Pre-intermediate Spanish | Placement Test or 4 (4-0-8) | Moved from
MwauneusEiuna o ICGL 143 & (o) | Humanities and Foreign
Languages: Spanish
ICGL 242 Pre-intermediate Spanish I Placement Test 4 (4-0-8) | Moved from
AMEaunausEeuNand o or ICGL 241 & (@-o-) Humanities and Foreign
Languages: Spanish
ICGL 243 Pre-intermediate Spanish Il Placement Test 4 (4-0-8) | Moved from
AU aUSZIUNAN @ or ICGL 242 & (¢-o-g) | Humanities and Foreign
Languages: Spanish
ICGN 126 | Plant Society 2 (2-0-4) | New course
Fapudiy © (o-0-@)
ICGS 106 Fashion and Society 4 (4-0-8) | Moved from  Social
Sciences: Financial,
unlduuardsny < (o) | Fconomic, Business and
Entrepreneurial
Literacy
ICGS 111 Exploring Religions 4 (4-0-8) | Moved from  Social
A579A1aUn @ (e-o-g) | Sciences: Global and
Multicultural Literacy
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ICGS 112 | Geography of Human 4 (4-0-8) | Moved from  Social
Activities Sciences: Global and
piimansianssuuywd Multicultural Literacy

ICGS 123 | Tourism  Concepts  and 4 (4-0-8) | Moved from  Social
Practices Sciences: Financial,
wIARMSvieNTienazns « (¢-ow) | Economic, Business and
lule Entrepreneurial

Literacy
ICGS 130 Political Science 4 (4-0-8) | Changed code from

ICGS 116, changed

course  name  from

Syenans @ (@o-g) | "Power and Politics"
and moved from Social
Sciences: Global and

Multicultural Literacy.

ICGS 131 Introduction to International 4 (4-0-8) | Changed code from
Studies ICGS 119, changed

course  name  from

msnTEU Tty & (e-o-@) | "World Politics'" and

Uz moved from  Social

Sciences: Global and

Multicultural Literacy.

ICGS 132 | Career Preparation in a 4 (4-0-8) | New course
Globalized World
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ANININYIN LN ITENMRNE

Ao 1
Pauazlif

NIATEUAINNT DU @ (&-oa)
Usznavondnlulanlaniiiny

ICGS 133 | Foundation of Mediterranean 4 (4-0-8) | New course
Cultures
ﬁugm‘mussimua D3I & (e-o-w)
wleou

Critical Thinking (4 credits)

ICGH 101 Biotechnology: from Science 4 (4-0-8) | Moved from
to Business Humanities and Foreign
wAlulagdinimain < (@-ow) | anguages: Logical and
3%87ﬂ13ﬂ§§j§55% Ethical Literacy

ICGH 102 Famous  Arguments  and 4 (4-0-8) Moved from
Thought  Experiments in Humanities and Foreign
Philosophy Languages: Logical and
OlEAUDNAYNITVIAABIAIUAR & (€-o-c) | Ethical Literacy
laasluwinasusaan

ICGH 103 Logic, Analysis and Critical 4 (4-0-8) Moved from
Thinking: Good and Bad Humanities and Foreign
Arguments Languages: Logical and
ATININGT NTIATIEY WATAS & (€-o-a@) | Ethical Literacy
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ICGH 105 | Technology, Philosophy and 4 (4-0-8) | Moved from
Human Kind: Where Are We Humanities and Foreign
Now?! Languages: Logical and
walulad  Usvgr  way & (€-o-w) | Ethical Literacy
UUBEVIR: Liﬂagj‘ﬁ'lwu iu ﬁmf’;

ICGH 106 | The Greeks: Crucible of 4 (4-0-8) | Moved from
Civilization Humanities and Foreign
n3n: LOMADLLINB5E555Y « (-ow) | L@nguages: Logical and

Ethical Literacy

ICGH 107 | Contemporary Art and Visual 4 (4-0-8) | Moved from
Culture Humanities and Foreign
Aavrsuaouaysidu (o) | Languages: Arts and
Susssy Media Literacy

ICGH 109 Creative Thinking Through Art 4 (2-4-6) Moved from
and Design Humanities and Foreign
AuAnasaTIAiieAaUzuay  (o-a-p) | Bnguages: Arts and
AMSORALUY Media Literacy

ICGH 110 Drawing as Visual Analysis 4 (2-4-6) Moved from

Humanities and Foreign
nsMenmAaUziiiede  lo-gp) | Languages: Arts  and
ANUALAYIUALINTG Media Literacy

ICGH 115 | Cinematic Languages and lts 4 (4-0-8) | Moved from

Application Humanities and Foreign
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AN NYUATUATATS & (&-o-®) | Languages: Arts and
Uszandld Media Literacy

ICGH 124 | Life Drawing and Anatomy 4 (2-4-6) | New course
MINALEUAINALLAZAIINIA & (b-a-o)

ICGH 125 | How Can We Know What Is 4 (4-0-8) | Changed code from
Good? Moral Reasoning and ICGH 104, changed
Behavior name  from  Moral

Reasoning: How Can

151ae3legnalyheslsd wnua @ (o) | We Know What Is
LAENEANTIUTIRIUFITY Good? And  moved
from Humanities and
Foreign Languages:

Logical and  Ethical

Literacy
ICGH 126 | Behavioral Ethics: Why Good 2 (2-0-4) | New course
People Do Bad Things
umansngAnsy: irluaud © (0-0-a)
Viaslaid
ICGN 107 | The Chemistry of Everyday 4 (4-0-8) | Moved from Natural
Life Sciences: Scientific and
ilusAnusesnty & (€-o-) Environmental Literacy
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ICGN 111 Physics for CEO 4 (4-0-8) | Moved from Natural
Sciences: Scientific and
Handdmiuihesdns « (o) | Environmental Literacy

ICGN 123 | The Earth's Dynamic 4(3-2-7) | Moved from Natural
Structure Sciences: Scientific and
Tassasanadnvedan & (arlo-w) | ENVironmental Literacy

ICGN 127 Practical Mathematics 2 (2-0-4) New course
adlnaansldlaass b (o-0-c)

ICGS 103 Economics in Modern 4 (4-0-8) Moved from  Social
Business Sciences: Financial,
wiswgmanslugsioealv « (c-o-e) | ECnomic, Business and

Entrepreneurial
Literacy
ICGS 113 | Perspectives on the Thai Past 4(4-0-8) | Moved from  Social
Sciences: Global and
firuasoUseiRranslng ¢ (@om) | Multicultural Literacy

ICGS 134 Is Democracy Good? 4 (4-0-8) | New course

Uszsulneinselyl & (e-o-a)
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ICGS 135 Entrepreneurial Accounting 4 (4-0-8) | Changed code from
ICGS 101, changed
course  name  from
"Accounting for Young

”@%Lﬁ@é’ﬂixﬂaumﬁ @ (¢-o-w) | Entrepreneurs”  and
moved from  Social
Sciences: Financial,
Ecnomic, Business and
Entrepreneurial
Literacy
Leadership (4 credits)

ICGN 114 | The Scientific Approach and 4 (4-0-8) | Moved from Natural
Society Sciences: Scientific and
Fmsmeingrmansiudau @ (¢-o-@) | Environmental Literacy

ICGN 128 | Climate Emergency, 2(1-2-3) | New course
Biodiversity Crisis, and
Humanity at Risk
anunsalnauiuanIn © (o-lo-m)
2INA AngRFuAIY
RANNAAUNNTINNUAEAEAD
UUBYYIR

ICGS 104 | Essentials of 4(4-0-8) | Moved from  Social
Entrepreneurship Sciences: Financial,
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wuguaadudusenauns @ (&-0-&) | Economic, Business and
Entrepreneurial
Literacy
ICGS 118 | Skills in Dealing with People 4 (4-0-8) | Moved from  Social
Across Cultures Sciences: Psychological
winwrlunsufuRdaiugausii < (o) | Hteraey
InusIIN
ICGS 121 Abnormal Colleagues: how 4 (4-0-8) | Moved from  Social
do | make this work? Sciences: Psychological
Wouswanudneund  azudle < (@o-q) | Hteracy
gaunisalognls
ICGS 136 Social and Health Issues in 4 (3-2-7) | New course
Thailand
Jgymeinge fudnnaz @ (n-o-o)
gualuuszinelng
ICGS 137 | Witchcraft —and  Gender 4 (4-0-8) | New course
Representation
ANTUUUALAZNITUANIDDNN & (€-ow)
WA
ICGS 138 Business Event Essentials 4 (4-0-8) | Changed code from
ICGS 107, changed
course  name  from
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AUFIWNUBLIUATIAY & (€-o-w) | "MICE 101" and moved
from Social Sciences:
Financial, Economic,
Business and
Entrepreneurial
Literacy

ICGS 139 Leadership and Change for a 4 (4-0-8) | New course
Global Society
Fuazmsidsunadludeny < (€-ox)

Tan

ICLL 101 Professional Development 2 (2-0-4) | New course

AMTRAIUTIVITN b (o-o-a)
Digital Literacy (4 credits)

ICGH 111 Media Literacy: Skills for 21st 4 (4-0-8) | Moved from
Century Learning Humanities and Foreign
siwinviude:  vinwsuvians  (@ow) | lenguages: Arts and
Bouslumnssuil be Media Literacy

ICGN 116 | Understanding and 4(3-2-7) | Moved from Natural
Visualizing Data Sciences:  ICT  and
nsinladeyauazmsuanng @ (en-o-ev) | Diital Literacy
WZanw

ICGN 118 | Everyday Connectivity 4 (4-0-8)
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Bumefillnludinusedntu & (¢-o®) | Moved from Natural

Sciences:  ICT  and

Digital Literacy

ICGN 119 | Computer Essentials 4 (4-0-8) | Moved from Natural

AoumosLUDIA «(-o-w) | Scences: ICT  and
Digital Literacy

ICGN 129 | Programming for Problem 4 (4-0-8) | New course
Solving
maiBeulusunsaiients @ (&-oa)
uAdgymn

ICGN 130 | Cryptography: The Science of 2 (2-0-4) | New course

Making and Breaking Codes

nquinsnia:  mansune © (b-o-c)

sNSRALAYNIT0aATIE

ICGN 131 Digital Search Literacy 2 (2-0-4) | New course
ms3isnsduauluszuuRdva ® (b-0-€)

ICGN 132 Digital Security and Privacy 2(2-0-4) | New course
Anudasasiouazaadu o (o-0-)

duiluguuuuddnia

ICGN 133 E-Business: Technology and 4 (4-0-8) | Changed code from
Digital Strategies ICGN 117, changed

credit structure from

235



Degree Level M Bachelor’s Grad.Dip. O Master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

<

gsnadidnnsednd:  wnalulad & (o) | 4 (3-2-7) and moved

uazNayNSATYa from Natural Sciences:

ICT and Digital Literacy

ICGN 134 | Introduction  to  Artificial 2(2-0-4) | New course
Intelligence
ﬂtgiyﬂﬂixawj%mmxﬁﬂ © (o-0-@)

ICGS 140 | Fake News, Censorship and 4 (4-0-8) | New course

the Politics of Truth

AGGH] mimuquﬁauaz & (€-0-)
N9EDIUNIAIINAT

ICLL 102 Skills for a Digital World 2 (2-0-4) | New course
finwedmsulanadvia © (0-0-@)
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Marketing Revised Program 2018 Marketing Revised Program 2020 Remark
1. Major Courses in Business Administration (133 credits) 1. Major Courses in Business Administration (137 credits)
1.1 Core Business Courses (69 credits) 1.1 Core Business Courses (73 credits)

ICMB 200 Business Mathematics 4(4-0-8) New subject

ICMB 201 Business Statistics 4(4-0-8) ICMB 201 Business Statistics 4(4-0-8) Changed prerequisite
ICMB 205 Macroeconomics 4(4-0-8) ICMB 205 Macroeconomics 4(4-0-8) Changed prerequisite
ICMB 206 Microeconomics 4(4-0-8) ICMB 206 Microeconomics 4(4-0-8) Changed prerequisite
ICMB 207 Management of Business Information 4(4-0-8) ICMB 207 Managementof Business Information 4(4-0-8) No change
ICMB 213 Financial Accounting 4(4-0-8) ICMB 213 Financial Accounting 4(4-0-8) No change
ICMB 214 Managerial Accounting 4(4-0-8) ICMB 214 Managerial Accounting 4(4-0-8) No change
ICMB 215 Business Finance for Entrepreneurs 4(4-0-8) ICMB 215 Business Finance for Entrepreneurs 4(4-0-8) Changed prerequisite
ICMB 216 Business Communication 4(4-0-8) ICMB 216 Business Communication 4(4-0-8) No change
ICMB 222 Principles of Marketing 4(4-0-8) ICMB 222 Principles of Marketing 4(4-0-8) No change
ICMB 235 Managementand Organizational Behavior 4(4-0-8) ICMB 235 Managementand Organizational Behavior 4(4-0-8) No change
ICMB 236 Human Resource Management 4(4-0-8) ICMB 236 Human Resource Management 4(4-0-8) No change
ICMB 237 International Business Management 4(4-0-8) ICMB 237 International Business Management 4(4-0-8) No change
ICMB 310 Business Law 4(4-0-8) ICMB 310 Business Law 4(4-0-8) No change
ICMB 311 Business Ethics and Sustainability 4(4-0-8) ICMB 311 Business Ethics and Sustainability 4(4-0-8) No change
ICMB 312 Management Science 4(4-0-8) ICMB 312 Management Science 4(4-0-8) No change
ICMB 314 Operations Management 4(4-0-8) ICMB 314 Operations Management 4(4-0-8) No change
ICMB 401 Business Innovation and Entrepreneurship 4(4-0-8) ICMB 401 Business Innovation and Entrepreneurship 4(4-0-8) No change
|ICMB 402 Business Strategy 4(4-0-8) ICMB 402 Business Strategy 4(4-0-8) No change
ICMB 490 Career Preparation 1(1-0-2) ICMB 490 Career Preparation 1(1-0-2) No change
|
|1.2 Required Marketing Major Courses (20 credits) 1.2 Required Marketing Major Courses (20 credits)
ICMK 351 Consumer Insights - A Qualitative Approach 4 (4-0-8) ICMK 351 Consumer Insights - A Qualitative Approach 4 (4-0-8) No change
ICMK 352 Market Intelligence - A Quantitatve Approach 4 (4-0-8) ICMK 352 Market Intelligence - A Quantitatve Approach 4 (4-0-8) No change
ICMK 353 Consumer Behavior and Decision Making 4 (4-0-8) ICMK 353 Consumer Behavior and Decision Making 4 (4-0-8) No change
ICMK 361 Digital Marketing 4 (4-0-8) ICMK 361 Digital Marketing 4 (4-0-8) No change
ICMK 461 Marketing Strategy for Sustainability 4 (4-0-8) ICMK 461 Marketing Strategy for Sustainability 4 (4-0-8) No change
| Marketing Revised Program 2018 Marketing Revised Program 2020 Remark
1.3 Elective Marketing Major Courses (44 credits) 1.3 Elective Marketing Major Courses (44 credits)
1.3.1 Elective Major Courses (24 credits) 1.3.1 Elective Major Courses (24 credits)
ICMB 496 Practical Business Training - On Campus 8(2-32-10) ICMB 496 Practical Business Training - On Campus 8(2-32-10) No change
ICMB 497 Practical Business Training - Off Campus 8(0-24-8) ICMB 497 Practical Business Training - Off Campus 8(0-24-8) No change
ICMK 456 Special Topics in Marketing 4 (4-0-8) ICMK 456 Special Topics in Marketing 4 (4-0-8) No change
ICMK 354 New Product Management 4 (4-0-8) ICMK 354 New Product Management 4 (4-0-8) No change
ICMK 355 Integrated Marketing Communications 4 (4-0-8) ICMK 355 Integrated Marketing Communications 4 (4-0-8) No change
ICMK 362 Strategic Brand Management 4 (4-0-8) ICMK 362 Strategic Brand Management 4 (4-0-8) No change
ICMK 451 Distribution and Retail Channels 4 (4-0-8) ICMK 451 Distribution and Retail Channels 4 (4-0-8) No change
ICMK 452 Business Marketing and Selling Strategy 4 (4-0-8) ICMK 452 Business Marketing and Selling Strategy 4 (4-0-8) No change
ICMK 453 Global Marketing Strategy 4 (4-0-8) ICMK 453 Global Marketing Strategy 4 (4-0-8) No change
ICBE 471 Market Structure and Pricing Strategy 4 (4-0-8) ICBE 471 Market Structure and Pricing Strategy 4 (4-0-8) Changed prerequisite
ICMI 331 Global Logistics and Supply Chain Management 4 (4-0-8) ICMI 331 Global Logistics and Supply Chain Management 4 (4-0-8) No change

1.3.2 Interdisciplinary Elective Business Courses (20 credits)
Any 5 courses offered by MUIC’s Business Adminis tration Division
5 specific Minor courses offered by any BBA program.

Minor courses from other MUIC divisions

1.3.2 I-Design Elective Business Courses (20 credits)
Any 5 courses offered by MUIC’s Business Adminis tration Division
5 specific Minor courses offered by any BBA program.

Minor courses from other MUIC divisions

2. Free Elective Courses (8 credits)

Students can take any courses offered by Mahidol University as a free elective course
with an approval from their advisors.

2. Free Elective Courses (8 credits)

Students can take any courses offered by Mahidol University as a free elective course
with an approval from their advisors.
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6. New program structure after the revision in comparison with current structure and

criteria of undergraduate program (A.D.2015) Ministry of Education can be shown as

follows:
Criteria of Undergraduate
Program (A.D. 2015)
Course Category Ministry of Education Current ew
(4-year Program) Structure Structure
Semester Trimester
1. General Education 30 38 42 38
Courses
no less than
2. Major Courses 12 90 133 117
no less than
3. I-Design Elective Courses 0 20
4. Free Elective Courses 6 8 8 8
no less than
Total Credits 120 150 183 183
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Appendix 6

Details on Lecturers in Charge of the Program and Name List of Program Designated
Lecturers

Details on the lecturers in charge of program

Name Ms. Olimpia Cavosora Racela

Academic Position -

Division Business Administration
Institute Mahidol University International College
Education D.B.A. (Marketing), Thammasat University, Thailand, 2005

M.B.A. (Business Administration), Pittsburg State University, USA, 1995
B.B.A. (Economics and Marketing), Pittsburg State University, USA,1994

Field of expertise = New Product Management, Brand Strategy
Research or Academic

1. Racela, O.C. and Thoumrungroje, A. (2019). When do customer orientation and innovation
capabilities matter? An investigation of contextual impacts. Asia Pacific Journal of Marketing &
Logistics, DOI.10.1108/APJML-03-2019—0143.

2. Vithessonthi, C. & Racela, O.C. (2016). Short-and Long-run Effects of Internationalization and R&D

Intensity on Firm Performance. Journal of Multinational Financial Management, 34, 28-45.

List of Courses Taught in the Current Program
ICMK 319 New Product Management 4 (4-0-8)
ICMK 322 Brand Management 4 (4-0-8)

List of Courses Taught in the New Program

ICMK 354 New Product Management 4 (4-0-8)
ICMK 362 Strategic Brand Management 4 (4-0-8)
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Name Ms. Kandapa Thanasuta

Academic Position -

Division Business Administration
Institute Mahidol University International College
Education Ph.D. (Business Administration), Thammasat University, Thailand, 2016

M.B.A. (Marketing and Finance), Sasin Graduate Institute of Business
Administration, Chulalongkorn University, Thailand, 2003
B.S. (International Business), Georgetown College, U.S.A., 1999

Field of expertise =~ Consumer Behavior, Retail Pricing, Branding, Willingness to Pay
Research or Academic

1. Thanasuta, K. & Chiaravutthi, Y (2018). Private-label branding and willingness to pay: evidence
from an auction experiment. The International Review of Retail, Distribution and Consumer
Research, 28(3), 320-338.

2. Metharom, P. & Thanasutha, K. (2016). Private Labels Purchase: Integrating Effect of Store Image,
Store-Category Association, and Branding Strategy. SIBR-RDINRRU 2016 Conference on

Interdisciplinary Business and Economics Research, 5 (3), 1-9.

List of Courses Taught in the Current Program
ICMK 316 Consumer Behavior 4 (4-0-8)
ICMK 328 Marketing Channel Management 4 (4-0-8)

List of Courses Taught in the New Program

ICMK 353 Consumer Behavior 4 (4-0-8)
ICMK 451 Distribution and Retail Channels 4 (4-0-8)
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Name

Academic Position
Division

Institute

Education

Field of expertise

Ms. Apiradee Wongkitrungrueng

Business Administration

Mahidol University International College

Ph.D. (Marketing), Sasin Graduate Institute of Business Administration of
Chulalongkorn University, Thailand, 2012

M.S.  (Analysis, Design, and Management of Information Systems), London
School of Economics and Political Science, 2003

B.A. (Economics), Chulalongkorn University, Thailand, 2002

Retail Marketing, Consumer Information Processing

Research or Academic

1. Wongkitrungrueng, A., Nuttavuthisit, K., Szabo-Douat, T. and Sen, S. (2019). Consumer deference

to service providers in ordinary service encounters. Journal of Service Theory and Practice, 29(2),

189-212.

2. Wongkitrungrueng, A. (2015). From “Tom Yam Kung Crisis” To “Bangkok Shutdown”. Proceeding

of the International Conference on Tourism and Business, 131-139.

List of Courses Taught in the Current Program

ICMB 221

Principles of Marketing 4 (4-0-8)

List of Courses Taught in the New Program

ICMB 222

Principles of Marketing 4 (4-0-8)
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Name

Academic Position
Division

Institute

Education

Field of expertise

Mr. Chanchai Phonthanukitithaworn

Assistant Professor

Business Administration

Mahidol University International College

D.B.A. (Business Administration), College of Business, Victoria University,
Australia, 2013

M.B.A. (Technology Management), Graduate School, Assumption University,
Thailand, 2007

B.B.A (Business English), Rajamangala Institute of Technology Borpitpimuk
Mahamek, Thailand, 2001

Consumer Behavior, Cross-Cultural Research on Technology Adoption

Research or Academic

1. Boonsiritomachai, W. and Phonthanukitithaworn, C. (2019). Residents’ support for sports events

tourism development in Beach City: the role of community’s participation and tourism impacts.

SAGE Open, 9(2), 1-15.

2. Selitto, C., Fong, M. & Phonthanukitithaworn, C. (2016). An Investigation of Mobile Payment (m-

payment) Services in Thailand. Asia Pacific Journal of Business Administration, 8 (1), 37-54.

List of Courses Taught in the Current Program

ICMK 323
ICMK 420

Integrated Marketing Communications 4 (4-0-8)
Business-to-Business Marketing 4 (4-0-8)

List of Courses Taught in the New Program

ICMK 361
ICMK 355

Digital Marketing 4 (4-0-8)
Integrated Marketing Communications 4 (4-0-8)
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TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division
Name Ms. Chompunuch Pongjit

Academic Position -

Division Business Administration
Institute Mahidol University International College
Education Ph.D. Business Administration, Asian Institute of Technology, Thailand, 2016

M.B.A. (Marketing), Willamette University, Oregon, U.S.A.,, 1998
B.S. (Business Administration), Western Oregon University, Oregon, U.S.A., 1996

Field of expertise  Retail Marketing, Consumer Information Processing
Research or Academic

1. Pongjit, C. and Chiaravutthi (2018). Brand and brand origin valuations: a case of the electrical

market in Thailand. International Journal of Business Innovation and Research. 17(2), 187-209.

List of Courses Taught in the Current Program

ICMB 221 Principle of Marketing 4 (4-0-8)

List of Courses Taught in the New Program

ICMB 222 Principle of Marketing 4 (4-0-8)
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Name lists of Full-time Lecturers

Mahidol University International College

Business Administration Division

Academic Lastest Academic Products
Educational Qualification and
Position/ in the past 5 years.
No. Name Name of Institution
Name
Graduated From
Title

1 | Mr. Alessandro Stasi - Ph.D. (Business Law), University | Stasi, A. & Rodrigues, I. P.
of Nice Sophia Antipolis, Italy, (2019). Dealing with Patent
2011 Fragmentation in Genetics: Can
Ph.D. (Business Law), University | Patent Pools Facilitate the
of Naples Federico I, Italy, 2011 Development of CRISPR Gene-
M.S. (International Law), Editing Technology?. Journal of
University of Nice Sophia Law and Medicine, 26 (4), pp.
Antipolis, Italy, 2007 866-873.
B.S. (Law), University of Naples
Federico |l
ltaly, 2005

2. | Ms. Apiradee - Ph.D. (Marketing), Sasin Wongkitrungrueng, A,

Wongkitrungrueng Graduate Institute of Business Nuttavuthisit, K., Szabo-Douat,

Administration of Chulalongkorn
University, Thailand 2012

M.S. (Analysis, Design, and
Management of Information
Systems), London School of
Economics and Political
Science, 2003

B.A. (Economics), Chulalongkorn

University, Thailand, 2002

T. and Sen, S. (2019).
Consumer deference to
service providers in ordinary
service encounters. Journal of
Service Theory and Practice,

29(2), 189-212.
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Mahidol University International College

Business Administration Division

Academic Lastest Academic Products
Educational Qualification and
Position/ in the past 5 years.
No. Name Name of Institution
Name
Graduated From
Title
3. | Mr. Chanchai Assistant | D.B.A. (Business Administration), | Boonsiritomachai, W. &
Phonthanukitithaworn Professor | College of Business, Victoria Phonthanukitithaworn, C.
University, Australia, 2013 (2019). Residents’ support for
M.B.A. (Technology sports events tourism
Management), Graduate School, | development in Beach City:
Assumption University, the role of community’s
Thailand, 2007 participation and tourism
B.B.A (Business English), impacts. SAGE Open, 9 (2), pp.
Rajamangala Institute of 1-15.
Technology Borpitpimuk
Mahamek, Thailand, 2001
4. | Mr. Claus Schreier Associate | Ph.D. (International Schreier, C., Udomkit, N.;
Professor | Management & Human Scherrer, S.; Farrar, J. (2019).

Resources), European Business
School,

Germany, 2000

M.S. (Business Administration),
University of Hagen, Germany,
1999

B.B.A. (Business Administration),
University Admission: Abitur,

German, 1989

Trustworthy Small and
Medium-sized Enterprise
Network Partners: Small and
Medium-sized Enterprise
Partnerships in the
International Entrepreneurial
Process. Global Business
Review, Volume 21(Issue 1), 1-

20.
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Position/ in the past 5 years.
No. Name Name of Institution
Name
Graduated From
Title
5. | Mr. Dissatat - D.B.A. (Marketing and Strategic Prasertsakul, D. & Koottatep P.
Prasertsakul Management), University of (2017). The Impacts of Online

Newcastle, Australia, 2008 Social Network and Website
M.A. (Business & Managerial Qualification on the
Economics), Customers’ Purchase Intention
Chulalongkomn University, via Deal-of-the-day Website in
Thailand, 2003 Thailand.
B.B.A. (General Management), Silpakorn University Journal of
Assumption University, Social Sciences, Humanities,
Thailand, 1998 and Arts, 17 (2), pp. 1-24.

6. | Mr. Dolchai La-Ornual - Ph.D. (Management Decision La-Ornual, D. &
Sciences), INSEAD Wattanacharoensil, W. (2019).
Fontainebleau, France, 2010 A systematic review of
M.S. (Engineering-Economic cognitive biases in tourist
Systems and decisions. Tourism
Operations Research), Stanford | Management, 75, pp. 353-369.
University, USA, 1998
B.S. (Engineering and Material
Science), Duke University, USA,
1994

7. | Mrs. Isabel Pereira - Ph.D. (Economic Analysis), Rodrigues, I. P. & Stasi, A.

Rodrigues

University Autonoma de
Barcelona, Spain, 2007

M.S. (Economics), University
Autonoma de Barcelona, Spain,

2004

(2019). Dealing with Patent
Fragmentation in Genetics:
Can Patent Pools Facilitate
the Development of CRISPR

Gene-Editing Technology?.
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Academic Lastest Academic Products
Educational Qualification and
Position/ in the past 5 years.
No. Name Name of Institution
Name
Graduated From
Title
M.S. (Economics), Universidade | Journal of Law and Medicine,
Nova de Lisboa, Lisbon, 26 (4), pp. 866-873.
Portugal, 2004
B.S. (Economics), Universidade
Nova de Lisboa, Lisbon,
Portugal, 1996
8. | Ms. Ji Hye Jaime - Ph.D. (Education), University of | Chung, J. H. J. & Na NongKhai,
Chung Sheffield, School of Education, | A. (2019). Intercultural
UK, 2016 Communication Challenges in
M.Ed. (Education), University of | Business: A Perspective of
Sheffield, School of Education, SMEs in North-eastern
UK, 2013 Thailand. SIBR-Thammasat
B.B.A. (Business Management), 2019 Conference on
Indiana University, USA, 2001 Interdisciplinary Business &
Economics Research, 8 (3).
9. | Mr. Jesper Ole - Ph.D. (Social Science), University | Dopping J. O. (2019). Invention

Dopping

of Copenhagen. Denmark, 1997
M.A. (Organizational
Psychology), University of
Copenhagen, Denmark, 1992
B.S. (Social Psychology),
University of Copenhagen,

Denmark, 1989

and Organizing of Thai Bodies-
Making New Markets Where

None Were Before. Journal of
Global Business Review, 20 (2),

Pp.
23-60.
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Academic Lastest Academic Products
Educational Qualification and
Position/ in the past 5 years.
No. Name Name of Institution
Name
Graduated From
Title
10. | Ms. Kandapa - Ph.D. (Business Administration), | Thanasutha, K.& Chiravutthi, Y.
Thanasutha Thammasat University, (2018). Conceptualizing Risk
Thailand, 2016 and Differentiation Impact on
M.B.A. (Marketing and Finance), | the Willingness to Pay for
Sasin Graduate Institute of Private Label branding. 2018
Business Administration, Academy of International
Chulalongkorn University, Business Southeast Asia
Thailand, 2003 Regional Conference
B.S. (International Business), (AIBSEAR), Hong Kong, pp. 1-
Georgetown College, USA, 1999 | 1.
11. | Ms. Malinvisa Assistant | Ph.D. (Development Sakdiyakorn, M.
Sakdiyakorn Professor | Administration), National Wattanacharoensil, W. (2017).

Institute of Development
Administration, Thailand, 2008
M.S. (International Employment
Relations), London School of
Economics and Political
Science, UK, 2003

M.A. (European Studies),
Chulalongkorn University,
Thailand, 2000

B.A. (English), Chulalongkorn
University, Thailand, 1999

Generational Diversity in the
Workplace: A Systematic
Review in the Hospitality
Context. Cornell Hospitality
Quarterly, 1-25.
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Academic Lastest Academic Products
Educational Qualification and
Position/ in the past 5 years.
No. Name Name of Institution
Name
Graduated From
Title
12. | Ms. Nuntana Udomkit Assistant | Ph.D. (Economics and Udomkit, N., Schreier, C.,
Professor | International Development), Yungvisessuk, P. (2019). Effects
University of Bath, UK,2002 of Paddy Price Intervention on
M.A. (Economy and Society), the Rice Mill Business: A Case
Lancaster University, UK, 1998 Study of the Paddy Pledging
B.A. (Public Administration), Programme in Thailand.
Chiang Mai University, Thailand, | Global Business Review.
1995
13. | Ms. Olimpia Cavosora Assistant | D.B.A. (Marketing), Thammasat Cavosora Racela, O. &
Racela Professor | University, Thailand, 2005 Thoumrungroje, A. (2019).

M.B.A. (Business Administration),
Pittsburg State University, USA,
1995

B.B.A. (Economics and
Marketing), Pittsburg State
University, USA, 1994

Enhancing Export Performance
through Proactive Export
Market Development
Capabilities and ICT
Utilization. Journal of Global
Marketing.
http://doi.org/10.1080/089117
62.2018.1549302
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Mahidol University International College

Business Administration Division

Academic Lastest Academic Products
Educational Qualification and
Position/ in the past 5 years.
No. Name Name of Institution
Name
. Graduated From
14. | Mrs. Ornlatcha Sivarak - Ph.D. (Management Science), Sivarak, O. & Yoopetch, C.
Stuart School of Business, (2019). Perceived Value,
Ilinois Institute of Technology, Perceived Quality, Spa Service
USA,2007 Satisfaction and Intention to
M.S. (Management Science), Revisit Spa Service in Thailand.
University of Illinois, USA, 2002 | The 5th International and
M.B.A., Western Michigan National Conference on Green
University, USA, 1998 ASIA and Sustainability Forum
B.Ed., Chulalongkorn University, | 2019, pp. 12-23.
Thailand, 1995
15. | Mr. Pandej Chintrakarn | Associate | Ph.D. (Economics), Southern Chintrakarn, P., Jiraporn, P &
Professor | Methodist University, USA, 2007 | Kim, Y. S. (2018). Did Firms
M.S. (Economics and Research), | Manage Earnings more
University of North Texas, USA, | Aggressively during the
2001 Financial Crisis?. International
B.A. (Economics), Thammasat Review of Finance, 18 (3), pp.
University, Thailand, 1997 477-494.
16. | Ms. Phassawan - Ph.D. (Business Administration), | Suntraruk, P. & Bukkavesa, K.

Suntraruk

Assumption University,
Thailand, 2010

M.S. (Accountancy), University
of Illinois at Urbana-Champaign,
USA, 2003

B.A. (Accounting), Chiang Mai
University, Thailand, 2001

(2018). The Dynamic Linkage
among the Size, Growth and
Profitability of Listed
Companies in the ASEAN-4
Countries. Contemporary
Management Research (CMR),
14 (4), pp. 293-311.
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Academic Lastest Academic Products
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Position/ in the past 5 years.
No. Name Name of Institution
Name
. Graduated From
17. | Ms. Ploy Sud-On - Ph.D. (Supply Chain and Sud-On, P. (2019). Advance
Logistics Management), RMIT Booking: Price Discrimination
University, Australia, 2014 of Air Ticket. Journal of
M.S. (Logistic and International | Management and Marketing, 6
Freights), University of Sydney, (1), pp. 105-119.
Australia, 2007
B.B.A. (Marketing), Bangkok
University,
Thailand 2004
18. | Mr. Roman Meinhold Assistant | Ph.D. (Philosophy), Johannes Udomkir, N., Ensslin, V. &
Professor | Gutenberg University Mainz, Meinhold, R. (2019). Three
Germany, 2004 Stages of Trust Building of
M.A. (Philosophy & Sociology & | International Small- and
Economics), Johannes Medium-Sized Enterprises.
Gutenberg University Mainz, Global Business Review.
Germany,1999 https://doi.org/10.1177/09721
50919856990
19. | Mr. Sarayut Nathaphan | Assistant | D.B.A. (Finance), Thammasat Nathaphan, S. & Wattanatorn,
Professor | University, Thailand, 2006 W. (2019). Does High Fees

M.S. F(inance), University of
Denver, 1997
B.B.A. (Finance), Thammasat,

Thailand, 1994

Matter? Evidence from Thai
Mutual Fund Industry. Journal
of Global Business Review, 20

(2), pp. 96-118.

251



https://doi.org/10.1177/09721

Degree Level M Bachelor’s [ Grad.Dip. O master's O Higher Grad.Dip. [ poctoral

Mahidol University International College

TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division
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Educational Qualification and
Position/ in the past 5 years.
No. Name Name of Institution
Name
. Graduated From
20. | Mrs. Supara Assistant | Ph.D. (International Business), Kapasuwan, S. &
Kapasuwan Professor | Washington State University, Amornpornwiwat, N. (2018).
USA, 2004 Tourists' Perceptions of and
M.B.A. (International Business), Intentions-to-Stay at a Capsule
Washington State University, Hotel in Bangkok. Advances in
USA, 1998 Culture, Tourism and
B.A. (English), Chulalongkorn Hospitality Research, 15, pp.
University, Thailand, 1991 79-99.
21. | Mrs. Thanita - Ph.D. (Business Administration), Buranatrakul, T. &
Buranatrakul Thammasat University, Kunapatarawong, R. (2019).
Thailand, 2016 Examination of CSR Dimension
M.Com. (Finance), University of | and managerial perspective
New South Wales, Australia, and manager style in Thailand:
2006 A behavioral perspective.
B.B.A. (Finance), Mahidol UTCC International Journal of
University International College, | Business and Economics
Thailand, 2003 (UTCC UBE), 11 (1), pp. 3-26.
22. | Ms. Titawadee - Ph.D. (Accountancy), University | Sutthijakra, T. (2019). The

Sutthijakra

of Exeter, UK, 2016

M.S. (Multinational Accounting
and Financial Management),
University of Reading, UK, 2003
B.S. (Accounting), Thammasat

University, Thailand, 2000

Journeys of Accounting
Shared Services Centers of
Large Multinational
Companies in Thailand.
Journal of Accounting

Profession, 15 (46), pp. 80-90.
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No. Name Name of Institution
Name
Graduated From
Title
23. | Mr. Treerapot - Ph.D. (Business Administration), Kongtoranin, T.,
Kongtoranin Assumption University, Thanakijsombat, T. &
Thailand, 2012 Joungrattanakamjorn, W.
M.S. (Mechatronic), Technical (2019). Regulatory change and
University Hamburg-Harburg, cointegraton between Thai
Germany, 2001 Spot and Futures Stock Indies.
B.E. (Automatic Control), Journal of Global Business
Chulalongkorn University, Review, 20 (1), pp. 23-33.
Thailand, 1999
24. | Ms. Varang Wiriyawit - Ph.D. (Economics), The Wiriyawit, V. & Wong, B. (2019).
Australian National University, Structural VARs, derterministic
Australia, 2014 and stochastic trends: how
M.S. (Economics), University of | much detrending matters for
Michigan, shock identification. Studies in
USA, 2008 Nonlinear Dynamics &
B.A. (Economics), Chulalongkomn | Econometrics, 20 (2),
University, Thailand, 2007 pp. 141-157.
25. | Mr. Veera Bhatiasevi Assistant | Ph.D. (Management of Bhatiasevi, V. & Naglis, M.
Professor | Technology), Asian Institute of | (2019). Why do people use
Technology, Thailand, 2012 fitness tracking devices in
M.S. (Information System), Thailand? An integrated
Hawaii Pacific University, USA, model approach. Technology
1999 in Society, 55.
B.S. (Computer Science), Hawaii
PacificUniversity, USA, 1998
26. | Mr. Viriya Assistant | D.P.A. (Public and Private Taecharungroj, V., Muthuta,
Taecharungroj Professor | Management), National Institute | M., & Boonchaiyapruek, P.
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Academic Lastest Academic Products
Educational Qualification and
Position/ in the past 5 years.
No. Name Name of Institution
Name
. Graduated From
of Development Administration, | (2019). Sustainability as a
Thailand, 2014 Place Brand Position:
M.S. (Marketing), University of a Resident-Centric Analysis of
Surrey, UK, 2006 the Ten Towns in the Vicinity
B.A. (Economics), Thammasat of Bangkok. Place Branding
University, Thailand, 2005 and Public Diplomacy, 15, pp.
210-228.
27. | Mrs. Xiaoxia Wei - Ph.D. (Educational Leadership), | Wei, X. & Yan, Y. (2019).
Assumption University, Reflecting the Teacher's Role
Thailand, 2009 in A Project-Based
M.A. (English Language Learning(PBL) Classroom:
Teaching), Assumption Lessons Learned from
University, Thailand, 2003 Students. Social Science Asia
B.A. (Tourism Management), Journa, 5 (1), pp. 4-11.
Zhengzhou University, China,
1999
28. | Mr. Yingyot Associate | Ph.D. (Economics), University of | Chiaravutthi, Y. (2019). Ethical
Chiaravutthi Professor | South Carolina, USA, 2002 Orientation versus Short-Term
M.B.A. (Finance), Hawaii Pacific Ethics Training: Effects on
University, USA, 1997 Ethical Behavior in the
B.B.A. (General Management), Prisoner’s Dilemma Game and
Assumption University, Dictator Game Experiments.
Thailand, 1994 DLSU Business and Economics
Review, 29 (1), pp. 58-71.
29. | Mr. Youcef Nassim - Ph.D. (Computer Science), Paris- | Dehouche, Y. N. (2019).

Dehouche

Dauphine University, France,

2014

The k-interchange-

constrained diameter of a
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M.S. (Management Information

System), Paris-Dauphine
University, France, 2009
B.S. (Operation Research),
USTHB, Algeria, 2008

Mahidol University International College

TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

transit network: a
connectedness indicator that
accounts for travel
convenience. Transportation
Letters -The International
Journal of Transportation

Research, pp. 1-5.
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Name lists of Part-time Lecturers

Academic Position/ Educational Qualification and Name of
No. Name
Name Title Institution Graduated From

1 Ms. Alisa Sony - Ph.D. (Business Administration), Asian
Institute of Technology, Thailand, 2015
M.M. (Management and Finance), European
School of Management, Paris, 2007

M.B.A. (International Business), Asian
Institute of Technology, Thailand, 2007
B.Acc. (Accounting), Chulalongkorn

University, Thailand, 2004

2 | Mr. Arthit Satthavorasit - Ph.D.(Laws), Cardiff University, UK, 2009
M.S.(Fiscal Studies), University of Bath, UK,

B.S.(Laws), Thammasat University, Thailand

3 | Mr. Barry John Clements - Post Graduate Certificate (Business
Education), Garnett College, The University
of London, UK., 1982

B.A. (Accounting/Law), University of Kent,

UK, 1979

4 | Mr. Bhubate Samutachak - D.B.A. (International Business), Joint Doctoral
Program in Business Administration (JDBA)

CU-TU-NIDA, Thailand, 2001
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Name
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M.B.A. (Internatinal Management), Baylor
University, USA, 1994
B.B.A (Information System), Yonok

University, Thailand, 1991

Mr. Chaiyong

Ngampravatdee

M.S. (Civil Law), Indiana University, USA,
1988
B.S. (Laws), Thammasat University, Thailand,

1986

Mr. David Tan

M.B.A .(Business Administration), Central
Queensland University, Australia, 1997
B.S. (Laws), University of Buckingham, UK,

1995

Mr. Jakkarin

Pipokullaporn

M.IM. (Marketing), Thammasat University,
Thailand, 2010
B.B.A. (Finance), Mahidol University

International College, 2006

Mr. Kittipong Rueanthip

M.A. (Economics), University of East Anglia,
UK, 2010
B.A. (Economics), Thammasat University,

Thailand, 2009

257




Degree Level M Bachelor’s [ Grad.Dip. O master's O Higher Grad.Dip. [ poctoral Mahidol University International College

TQF2 Bachelor of Business Administration Program in Business Economics (International Program) Business Administration Division

No.

Name

Academic Position/

Name Title

Educational Qualification and Name of

Institution Graduated From

Mr. Nakarin Amarase

Ph.D. (Economics), Michigan State University,
USA, 2012

M.A. (Economics), Michigan State University,
USA, 2007

M.A. (International Economics and Finance),
Chulalongkorn University, Thailand, 2003
B.E. (Quantitative Economics), Chulalongkorn

University, Thailand, 2002

10

Mr. Subin Liengpunsakul

M.S. (Engineering Economics and Operation
Research), Stanforn University, USA, 1999
B.E. (Electrical Engineering), King Mongkut's
Institute of Technology Ladkrabang,

Thailand, 1993

11

Mr. Sasha Horst Funk

M.B.A. (Business Information System),
University of Applied Sciences Wuerzburg,
Germany, 2009

B.A. (Banking), Vocational Trading School

KBBZ Wuerzburg, Germany, 2004
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12

Mr. Teradej Dejrangsri

Post Graduate Certificate (Computing
Studies), University of Melbourne, Australia,
1987

Post Graduate Certificate (Applied Finance
and Investment), Securities Institute of
Australia, Australia, 1990

B.A. (Theoretical Physics), University of

Melbourne, Australia, 1985

13

Mr. Varavuth Chintaradeja

Ph.D. (Economics), University of Missouri-
Columbia, USA, 2004

M.A. (Economics), Western Michigan
University, USA, 1999

B.A. (Economics), Thammasat University,

Thailand, 1997
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