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Program Specification

Bachelor of Management Program
In Travel and Service Business Entrepreneurship (International Program)

Revised Program B.E. 2563 (A.D. 2020)

Name of Institution Mahidol University
Campus/Faculty/Department Salaya Campus/International College/

Tourism and Hospitality Management Division

Section 1

General Information

1. Code and Program Title

In Thai MANgRIN1TINNTUMNN @191 IRUTENOUNTATUTININTHUNIUALTINIUINNT
(AANGATUIUIYF)
In English Bachelor of Management in Travel and Service Business Entrepreneurship

(International Program)

2. Title of Degree and Field of Study
In Thai Full Title N159ANsUNAIR (USENaUNISANUESRANSIAUNLALESIAUINNT)

Abbreviation n3.U. (U3¥NaUNIAIUTINAINISIAUNIALTINAUIATT)

In English Full Title Bachelor of Management (Travel and Service Business
Entrepreneurship)

Abbreviation B.M. (Travel and Service Business Entrepreneurship)

3. Major Subject (If Applicable)  None
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4. Total Credits Required 168 credits

5. Program Characteristics
5.1 Degree Level
An integrated curriculum, 4-year Bachelor’s degree program
5.2 Type of Program
Academic program
5.3 Language
English
5.4 Admission
Thai and International Students
5.5 Collaboration with Other Institutions
This program is MUIC program

5.6 Degree Offered

One degree of one major

6. Record of Program Status and Approval / Endorsement
6.1 Revised program 2020: The program was revised from 2018.
Program start: Trimester | Academic Year 2020

6.2 The Curriculum Development Committee approved the program in its meeting on
November 19, 2019

6.3 The Academic Committee approved the program in its meeting no 5/2019 on
December 12, 2019

6.4 The MUIC Faculty Committee approved the program in its meeting no. 12/2019 on
December 17, 2019

6.5 The Scrutiny Committee approved the program in its meeting no. 6/2020 on
March 3, 2020

6.6 The Deans approved the program in its meeting no. 7/2020 on April 8, 2020

6.7 The MU council approved the program in its meeting no. 555 on April 15, 2020.
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7. Expected Date for the Implementation of Program under the Thai Qualifications Register
(TQR) Record
Academic Year 2022

8. Career Opportunities after Graduation
Career opportunities after graduation

1) Students will be able to work in private sectors relating to international travel and the
related service businesses with focuses on hotel, accommmodation, restaurant, tourism,
event, and health & wellness or be able to operate their own small and medium
business. Set skills and knowledge gained from the curriculum also allow students to
have opportunities in other service related business including airline, cruise, spa and
hospital.

2) Students will be able to work in private/public sectors relating to the travel and the
related service businesses by focusing on hotel accommodation, restaurant, tourism,
event, and health & wellness. Set of skills and knowledge gained from some fundamental
courses and elective courses in the curriculum allow students to work with the public
sector such as Tourism Authority of Thailand, or Thailand Convention and Exhibition
Bureau (TCEB).

3) Since students are trained for a basic research method course, both on qualitative and
quantitative approaches, they are applicable to work in a research field or for market

research companies in relation to areas of hospitality and tourism industry.

To conclude in categories:

Primary careers

Entrepreneurship: Restaurant owner; Hotel owner and operator; Event planner and
organizer (own); Travel agency and Tour Operator; Health business owner (Spa, fitness

etc.)

Corporate/Industry sector:
Positions in various hotel, restaurant, functions (Sales & marketing, HR, Revenue

management, Finance, Housekeeping, Front office, Reception, Beverage, Kitchen).
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Managerial level positions in the hotel chain/corporation; Spa manager; Event planner

and organizer; Travel Agency and Tour Operator

Additional careers

Government sector

Jobs in tourism organisations such as Tourism Authority of Thailand, jobs in event

organisations such as Thailand Convention and Exhibition Bureau (TCEB).

Academic and research: Research department of marketing research firm (on tourist

behaviour, tourism trends)

Others:

Set skills and knowledge gained from the curriculum also allow students to have

opportunities in other service related business including cruise and hospital

9. Name, Surname, ldentification Number, Academic Position, Educational Qualifications,

and Latest Academic Products in the Past 5 Years of the Lecturers in Charge of the

Program

Educational

Qualifications

Latest Academic

Academic
No. Name-Surname (Field of Study)/ Products
Position
Institution/ in the Past 5 Years
Year of Graduation
1 | Dr. Walanchalee Assist. D.HTM., School of Wattanacharoensil, W., &

Wattanacharoensil

1.D.N0.3100600034XXXX

Prof.

Hotel and Tourism
Management (SHTM),
The Hong Kong
Polytechnic
University, Hong Kong,
2015

M.1.B. (International

La-ornual, D. (2019). A
systematic review of
cognitive biases in tourist
decisions. Tourism
Management, 75, 353-
369.
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Business), University
of Wollongong, Dubai
Campus, the United
Arab Emirates, 2005

B.Sc. (Computer
Science), Thammasat

University, Thailand,

1999
2 | Dr. Laddawan Jianvittayakit | - Ph.D. (Integrated Talawanich, S.,
ID. No. 310200228XXXX Tourism Jianvittayakit, L., &
Management), Wattanacharoensil, W.

National Institute of (2019). Following a
Development wonderful overseas
Administration (NIDA) | experience: What
happens when Thai
M.Sc. (Strategic youths return home?
Tourism Management) | Tourism Management
(Hons.), CERAM Perspectives, 31, 269-
Business School 286.

(SKEMA), France, 2009

B.A. (French),
Silpakorn University,
Thailand, 2001

3 | Dr. Roberto Gozzoli Ph.D. (Ancient History | Roberto Gozzoli, Ka Tat
Passport No. YAQ37XXXX and Archaeology), Nixon Chen, and
Institute of Suwadee Talawanich.
Archaeology and (2019). Religious Tourism

Antiquity, University of | and Heritage Knowledge
Birmingham, UK, 2004 | at Phra Pathom Chedi,

Thailand. Tourism,
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M.Phil. (Egyptology,
Ancient History and
Archaeology), Institute
of Archaeology and
Antiquity, University of
Birmingham, UK,

B.A. (Classics and
History), University of
Pisa, Italy, 1995

Culture and
Communication, 19(2),

135-152.

Dr. Sarinya Sungkatavat
.D. No. 310200195XXXX

Ph.D. (Hospitality and
Dietetics
Administration),
Kansas State

University, USA

MBA, Kansas State
University, USA

B.Arch. (Architecture),
Rangsit University,

Thailand

Sungkatavat, S. (2018).
Chapter 3: Event design.
In Event 101:
Introduction to event
(pp. 68-90). Bangkok:
ANT Office Express.

Sungkatavat, S. (2018).
Chapter 12: Post-event
follow up. In Event 101:
Introduction to event
(pp. 300-323). Bangkok:
ANT Office Express.

Dr. Suwadee Talawanich

.D. No. 110040013XXXX

D.HTM., School of
Hotel and Tourism
Management (SHTM),
The Hong Kong
Polytechnic
University, Hong Kong,
2019

Talawanich, S,
Jianvittayakit, L., &
Wattanacharoensil, W.
(2019). Following a
wonderful overseas
experience: What
happens when Thai

youths return home?
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Tourism Management
Perspectives, 31, 269-
286.

M.A. (Economics and
Communication)
(International Tourism
Major), Universita
della Svizzera italiana,

Switzerland

B.A. (Italian Major),
Chulalongkorn
University, Thailand
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10. Study Site Location

Mahidol University International College, Salaya Campus

11. External Factors and/or Development Considered in Program Planning
11.1 Economic Circumstances/Development
Travel & tourism is one of the world’s largest economic sectors as it creates jobs, drives
exports and generates prosperity to the world (World Travel & Tourism Council [WTTC],
2019)". The continued rise in the number of middle class households has increased the
global consumer spending as according to WTTC (2019) the Travel & tourism sector’s

growth has reached 3.9% which is outpacing the global economy.

From the number of international tourist arrivals, Asia Pacific has, once again, become the
strong performer, as the travel & tourism growth is growing by 6.4%. Moreover, Thailand is
always being amongst the top destinations in Asia, particularly for the Southeast Asian
region, and have shown its competitive edge in attracting tourists all over the world. The
United Nation World Tourism Organisation (UNWTO) announced in the year 2018 that
Thailand was in the 10" destination for travellers to visit (Bangkok Post, 2018)% The

evidence of continuing growth can still be witnessed by the number of tourist arrivals in the

first quarter of 2019.

Rapid expansion of tourism related businesses, especially in Thailand, results in value
creation and innovation in product and service development. Tourism sector has
contributed to the Kingdom’s GDP of approximately 21.2% of total contribution, and 9.4%
of direct contribution in 2018. It generates 5,834,000 jobs, accounting for 15.5% of total
contribution, and 2,336,500 jobs, accounting to 6.2% of direct employment contribution of
Thailand (WTTC, 2018)°. The country has been famous on its attractive tourism products,
along with its gracious hospitality services, that can cater various needs and demands of
tourism behaviours. To name a few, on top of the country’s renown cultural and natural
resources which makes it famous for leisure tourism (beach and sea, sand, sun), cultural

tourism, and community based tourism, the emerging new experiences of food &

! World Travel & Tourism Council (2019). Travel & Tourism Economic Impact 2019 World. WTTC.
2 Bangkok Post (2018). Thailand ranks 10™ most popular for global visitors. Bangkok Post.
®> World Travel & Tourism Council (2018). Travel & Tourism Economic Impact 2018 Thailand. WTTC.
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gastronomy tourism, health and wellness, medical tourism, and spiritual tourism have

attracted more number of tourists into the country each year.

The macroeconomic factors, along with the strong drivers behind growth of the global and
regional tourism industry have proved for the urgent need to groom and

produce future qualified graduates into the industry.

11.2 Social and Cultural Circumstances/Development

In this current situation, there are a number of social and cultural phenomenon that
stimulate the specific growths and demands within travel industry that affects the industry’s
products and workforces. This, in consequence, requires the curriculum adaptation, in terms
of incorporating new relating contents and improvising learning approaches, in order to cater

to these changes.

Firstly, younger generations’ (millennials and Generation 2Z) lifestyles and behaviours have
changed. This includes the shift in career growth perception to become entrepreneurs,
including those in travel industry and related service businesses which are booming. The
statistical data shows that 41% of Generation Z plan to start their own business
(Entrepreneur, 2019)%, whilst the global survey across 36 countries showed that only 28% of
millennials and Gen Z seek to stay with a company more than five years, giving the ground

for entrepreneurship to thrive (BusinessWire, 2018)°.

Secondly, as a result of economic growth and the rise in ageing demographic, and a group of
health conscious consumers, there is a need to develop the knowledge in medical, health
and wellness businesses to meet up the demand. Trends that the hotel businesses
incorporating the healthcare or aged care businesses within their operation have been slowly
evidenced in the Thai context. For instance, Sampran Riverside introduced Rose Garden
Aged Care, Anatara Report & Spa introduced the partnership with Verita Health Centre to
cater such demand. This gives the curriculum some insights on the industry trends and the

requirement to cater such new demand.

4 Entrepreneur (2019, January 15). 41 Percent of Gen Z-ers Plan to Become Entrepreneurs (Infographic).
5 Businesswire (2018, August 15). Trend Toward Entrepreneurship among Millennials and Gen-Z’ers Reflected in Entrepreneurs’ Organization Growth,

Reinforced by New Deloitte Survey.
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Thirdly, the current trend of health conscious for the middle-aged group who seeks for
healthy lifestyle has become more prominent. According to Euromonitor International
(2017)°, mid-life consumers will continue to represent a huge and lucrative market, with
population numbers expected to expand by 10% globally. The evidence is witnessed in the
Thai market. This stimulates more demands in the health and wellness market, not only from

the international visitors, but also within the local contexts.

Lastly, from such a strong demand from the industry putting on the educational sector,
requesting for potential graduates who are well equipped with the 21 century skills’, this
has made the multidisciplinary/interdisciplinary teaching become more crucial as students
should be able to understand that there are various/different points of views based on
disciplines and knowledge to look into a situation or a problem. As a result, the introduction
to multidisciplinary curriculum is required, and the open-space within the curriculum
structure is encouraged in order to allow students to explore more subject knowledge and

acquire skills from other disciplines to benefit their learning.

12. Impacts of Factors in 11.1 and 11.2 on Program Development and Its Relevance to
Institutional Missions
12.1 Program Development
The macroeconomic impact addressed in 11.1 and the strong growth in travel and tourism
industry, the new demands of younger generations, and the required new set skills from
11.2 make the programmes realise the industry’s high potential and the needs to adapt to

the circumstance.

Moreover, the scrutiny of the current trends both in the local and the global levels within
the travel and tourism industry (as shown in Figure 1 & 2 here below) indicates that there
are interests for the education relating to travel industry, along with the interests in service

related businesses which have been emerging along with the growth of travel and tourism.

6 Euromonitor International (2017). Healthy Lifestyle Trends for Global Mid-Lifers. Market Research Blog.

7 World Economic Forum (2016). What are the 21st-century skills every student needs?

10
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Figure 1. Keywords trend since 2004-present (Thailand)
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Figure 2. Keywords trend since 2004-present (Global)

On top of that, the need to cater the demand for healthcare for ageing population, along
with the changes in lifestyle and behaviour for health (mind&body) conscious require the
programme to adapt the curriculum structure and nature of courses. Therefore, the

programme has improved and developed the curriculum as in the followings:

11



Degree Level M Bachelor’s [ Grad.Dip. O master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor Management Program in Travel and Service Business Entrepreneurship (International Program) THM Division
1. The programme title has been changed from Bachelor of Management in International
Hospitality =~ Management to Bachelor of Management in  Travel and

Service Business Entrepreneurship (International Program);

2. The courses will gear students towards being entrepreneurs and the scope of health,
wellness and medical  tourism will be introduced  within  the

curriculum;

3. The curriculum space of 20 credits has been created as a starting point towards the

multidisciplinary approach (so called “i-Design structure”)

12.2 Its Relevance to Institutional Missions
The curriculum aims to uplift the standard of students’ innovation and leadership to their

excellence, and to support the vision of MUIC which is
Enriching lives. Expanding potentials. Shaping futures.

MUIC has established the mission by aiming to inspire innovation, foster human potential, and
create new knowledge through the integration of arts and sciences in an international
environment, ultimately resulting in education, research, and services to serve the needs of
society and benefit humankind. THM curriculum has incorporated this mission of the integration
of arts and sciences by allowing students to explore subjects in both disciplines through the
foundation of general education, i-Design, and opportunities to take electives and free-elective
classes. Moreover, in order to commit to the Global Codes of Ethics of UNWTO, the curriculum
enhances students’ awareness of social responsibility and environmental care. In other words,
the program puts attempt to prepare students to work for the benefits of society and

communities associated.

13. Relations to Other Programs Offered by Other Faculties/Departments in the Institution
(If any) (For Example, Courses Offered for Other Faculties/Departments or those
Offered by Other Faculties/Departments)

Apart from subjects in the General Education, I-Design elective, and free elective courses, that

students may take from other programmes in MUIC, the subjects in the curriculum are taught

mainly by internal faculty members

12
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Section 2

Specific Data of the Program

1. Philosophy, Significance and Objectives of the Program
1.1 Program Philosophy
The curriculum aims to produce future entrepreneurs in Travel and Service Businesses
who are well equipped with both theories and practices, who can competently apply
their knowledge in relation to Travel and Service Businesses, and who acts professionally

and ethically, through a process of life- long learning.

1.2 Program Objectives
1.2.1 Program Objectives

The programme have the objectives to produce graduates who

1. pose practical knowledge in the travel and the related service businesses;

2. have an entrepreneurial and a managerial competency to develop the
business plan within organizations/enterprises in travel and service
businesses

3. be able to work up to professional standard, be ethical and have social
responsibility (following the framework of e.g. Global Codes of Ethics of the
United National World Tourism Organisation (UNWTO);

4. demonstrate a good level communication proficiency in business related
dialogues;

5. demonstrate competencies, adaptability and have cultural awareness in the
international working environment.

1.2.2 Program-Level Learning Outcomes (PLOs)

At the end of this program, successful students will be able to

1) PLO1: Apply operational knowledge and practices in the selected travel and
service business industries

2) PLO2: Illustrate managerial and entrepreneurial knowledge and practices in
the selected travel and service businesses.

3) PLO3: Apply ethical and professional standard in the selected travel and

service businesses.

13
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4) PLO4: Demonstrate good teamwork and express appropriate roles (team

leader versus team player) in the team working environment.

5) PLO5: Apply a high level of communication standard for any project related

to the travel and service businesses (way of presentation).

6) PLO6: Demonstrate cross-cultural ability in terms of language

communication and cultural sensitivity

2. Improvement Plan

Improvement/ Modification

Plan

Strategy

Evidence/ Indicators

1. Revision of curriculum
according to the changing
environments and demands in

the travel industry

1. Studying trends;

2. Working with public and
private organization to
analyze demands and trends

in the industry;

Indicator

1. Number of public and
private organizations in the
network not less than 5
organizations

2. Meeting is at least once a

year

Evidence

1. Minute of the meeting

2. Report of consultation
issues with public and private

organizations

2. Conducting survey the
demand of hospitality
Industry

Indicator

1. Number of surveys are not
less than twice in 5 years

2. Survey report indicates at
least 3 areas

- trends in the industry

- labor qualification
requirement

- knowledge and skills
required for the job

Evidence

14
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Improvement/ Modification

Plan

Strategy

Evidence/ Indicators

1. Report on Survey

3. Improvising the
international quality
assurance of the outcome-
based education in the

curriculum design

Indicator

1. The curriculum tools and
constructive alignments being
used in the curriculum

designed.

Evidence
1. Proofs for quality assurance
certification submission for

AUN-QA and TedQual

2. Improvement of support in
teaching and learning

environment

1. Conducting survey
demands of students and

Instructors

Indicator

1. Number of survey is not less
than once a year.

2. Survey report indicates at
least 3 areas.

- type of supports required

- problems, threats and
suggestions relating to
management and efficient use
of teaching and learning
facilities

- ability to develop supporting
facilities as suggested
Evidence

1. Survey report

2. Allocating funds to improve

supporting facilities

Indicator

1. Not less than 10% increase

of funds from previous year

15




Degree Level M Bachelor’s [ Grad.Dip. O master's O Higher Grad.Dip. O poctoral

Mahidol University International College

TQF2 Bachelor Management Program in Travel and Service Business Entrepreneurship (International Program) THM Division

Improvement/ Modification

Plan

Strategy

Evidence/ Indicators

2. Not less than two new
equipment/ activities/project
to support teaching and
learning environment yearly
Evidence

1. Funds

2. Expenditure

3. Number of equipment /
activities / projects to facilitate

teaching and learning

16
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Section 3

Educational Management System, Program Implementation and Structure
1. Educational Management System
1.1 System:
Trimester system
1.2 Summer Sessions
Yes
1.3 Credit Equivalence Ratio (In Reference to Semester System)

One trimester credit is equal to 12/15 semester credits.

2. Program Implementation
2.1 Academic Calendar
Monday - Saturday from 8.00 — 20.00 hrs.
1°t Trimester: September - December
2" Trimester: January - April
3" Trimester: April - July
2.2 Admission Requirements
Normal Track

1)  Graduate from high school or equivalent

2) Achieve one of the English test scores:
a. TOEFL (iBT) = 69
b. IELTS (Academic) = 6.0

c. PTE (Academic) = 50

3) Achieve one of the Mathematics test scores:
a. SAT (Mathematics) = 500

b. ACT (Mathematics) = 18
4) Pass the MUIC Entrance Examination

Fast Track

17
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1) Graduate from high school or equivalent
2) Achieve one of the English test scores:
a. TOEFL (iBT), overall 2 69 and writing 22
b. IELTS (Academic), overall = 6.0 and writing = 6.0
c. PTE (Academic), overall 2 50 and writing 2 50
3) Achieve one of the Mathematics test scores:
a. SAT (Mathematics) 2 500
b. ACT (Mathematics) > 18
2.3 Limitations for Certain Groups of Newly Enrolled Students
None
2.4 Strategies to Resolve Students’ Limitations in 2.3
English Resource Skills offered for students with low English skills
2.5 A Five-year Plan for Admission and Graduation
Academic Year 2020 2021 2022 2023 2024
The number of students enrolled 60 60 65 65 70
The number of graduate students - - - 60 60
Cumulative number 60 120 185 190 200

2.6 Budget Plan

The estimated number of students in the program is 60 per academic year. The numbers

below display incomes and expense over one academic year.

Tuition fee per 1 student per academic year 189,309.00 Baht
Expense per 1 student per academic year 172,709.00 Baht
Estimated number of students in the program 60 students
Tuition fee 11,358,540.00 Baht
Total income 11,358,540.00 Baht
Instructor/teaching cost 4,775,197.28 Baht
Curriculum administration 1,277,239.61 Baht

18
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Operating 3,483,380.75 Baht
Utilities 141,657.48 Baht
Depreciation 685,064.88 Baht
Total expenses 10,362,540.00 Baht
Net income 996,000.00 Baht

2.7 Academic System

VIin Class

] Distance Learning Mainly Through Printed Materials
[ Distance Learning Mainly Through Broadcast Media
[J Distance Learning Mainly Through Electronic Media (E-learning)
] Distance Learning Through the Internet
L] Other (Please Specify)
2.8 Credit Transfer and Cross-institutional Enrollment (If any)

According to Mahidol University’s and MUIC’s Regulations

3. Program and Faculty Members
3.1 Program
3.1.1 Number of Credits
Total required number of credits must not be less than 168 credits

3.1.2 Curriculum Structure

1) Foundation Courses Non-credit

2) General Education (GE) Courses 38 credits
1. English Communication 12-16 credits
2. Life Appreciation a4 credits
3. Global Citizenship a4 credits
4. Critical Thinking a4 credits
5. Leadership a4 credits
6. Digital Literacy aq credits
7. GE Electives 2-6 credits

19
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3) Specific Courses 102  Credits
- Core Courses 32 Credits
- Major Required Courses a2 Credits
- Major Elective Courses 12 Credits
- Internship Courses 16 Credits
4) 1-Design Electives 20  Credit
5) Free Electives 8  Credits

3.1.3 Course List

Course Code Explanation

Course codes of the Bachelor of Management in Travel and Service Business
Entrepreneurship at Mahidol University International College consist of 7 characters and divided

into 2 following parts:

A. Meaning of 4 letters:
- The first 2 letters are the initials of the faculty/institution in charge, namely IC represents
International College
- The last 2 letters are the initials of the department/name of the course or project in charge
of instruction, namely
GC represents General Education Courses in English Communication
GL represents General Education Courses in Foreign Language
GH represents General Education Courses in Humanities
GN represents General Education Courses in Natural Science
GP  represents General Education Courses in Physical Education
GS  represents General Education Courses in Social Science
LL represents Lifelong Learning

ME  represents Non-credit course in English Communication

20
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TB represents Travel and Service Business

B. The 3 digits after the course initials
- The first digit indicates the year of study in which the students should take the course.

- The second digit indicates the course categorization of which details as follows:

0 Core course

1 Required course

2 Hotel elective

3 Food and restaurant elective

Tourism elective

Event elective

Health and wellness elective

ol | |

Internship

- The third digit indicates the course sequence to avoid repetition.

Course Names

Foundation Courses Non-credit

Note I: For B.B.A. students, students whose Mathematics placement is below ICMB 200
Business Mathematics are required to take ICMA 100 Foundation Mathematics and pass
the course with the grade of "S" before moving to ICMB 200 Business Mathematics.

For B.Sc. and B.Eng. students, students whose Mathematics placement is below
ICMA 106 Calculus | and/or ICMA 151 Statistics for Science | are required to take ICMA
100 Foundation Mathematics and pass the course with the grade of "S" before moving
to ICMA 106 Calculus I and/or ICMA 151 Statistics for Science |.

Note Il: Based on their achievement on the essay portion of the MUIC entrance exam, students
whose English placement is below ICGC 101 Academic Writing and Research | will be
placed into the “ERS Track”. These students will be required to take ICME 100 English
Resource Skills and pass the course with the grade of "S" before moving to ICGC 101

Academic Writing and Research |.

ICMA 100 | Foundation Mathematics 0 (4-0-0)
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ANIRPNANTIINGIU o (g-0-0)
ICME 100 | English Resource Skills 0 (4-0-0)
VINYEUNAIAUINWITINGY o (€-0-0)
General Education Courses 38 credits
English Communication 12-16 credits

Note I: Based on their achievement on the essay portion of the MUIC entrance exam, students
will be placed into 3 following tracks: ‘ERS Track’, ‘GC Track’ and ‘Advanced GC Track’.
® ‘ERS Track’ — Students who are placed into ‘ERS Track” will be required to take ICME
100 (a non-credit course) and complete 16 credits in English Communication: ICGC
101, ICGC 102, ICGC 103 in order, and finally, any 200+ level English courses.

® ‘GC Track’ — Students who are placed into ‘GC Track” will be required to complete
16 credits in English Communication: ICGC 101, ICGC 102, ICGC 103 in order, and
finally, any 200+ level English courses.

® ‘Advanced GC Track’ — Students who are placed into ‘Advanced GC Track’ will be
required to complete 12 credits in English Communication: ICGC 111, ICGC 112 in
order, and finally, any 200+ level English courses.

Note Il: Students in ‘ERS Track’ and ‘GC Track’ must take ICGC 101, ICGC 102 and ICGC 103

without interruption beginning in their first trimester of enrollment.

ICGC 101 | Academic Writing and Research | 4 (4-0-8)
MMSWHUTNIYINITUEZNITINY @ & (@o-a)
ICGC 102 | Academic Writing and Research |I 4 (4-0-8)
NSWHULTNIYINITLAZNITINY o & (@o-a)
ICGC 103 | Public Speaking 4 (4-0-8)
mMawaluflansisne & (€-ox)
ICGC 111 | Academic Writing and Research | (Advanced) 4 (4-0-8)
NSREUITYINTUALNNTIY o (F8AUEN) & (€-o-®)
ICGC 112 | Academic Writing and Research Il (Advanced) 4 (4-0-8)
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NSREUTTYINTUALNNTINY b (F8AUEN) & (o)
ICGC 201 | Global Realities 4 (4-0-8)
draenuduaswedan & (@o-w)
ICGC 202 | Literary Analysis 4 (4-0-8)
19TUARIA T @ (€-o-a)
ICGC 203 | Creative Writing 4 (4-0-8)
Aavznsuszius < (€-0-c)
ICGC 204 | Advanced Oral Communication 4 (4-0-8)
mﬁamﬁamwm%gq @ (€-o-w)
ICGC 206 | Literature Into Film 4 (4-0-8)
INITIUNTTUGN MU & (@o-c)
ICGC 208 | Language and Culture 4 (4-0-8)
AINUINUTIT & (@o-c)
ICGC 210 | First and Second Language Acquisition 4 (4-0-8)
miﬁauimmmﬂL.Lazmmﬁaaq @ (€-ow)
ICGC 211 | Topics in Comparative Literature A: Poetry 4 (4-0-8)
WdennssanflUSsuiisy n: nAlnus @ (o)
ICGC 212 | Topics in Comparative Literature B: The Short Story and the Novel 4 (4-0-8)
FdemnssuemiUseudiou v Besdunazuiiens @ (@-ow)
ICGC 213 | Topics in Comparative Literature C: Drama 4 (4-0-8)
WaN19ITTUARUSIUTIBU A: azATIIN @ (@-ow)
ICGC 214 | Literary Non-fiction 4 (4-0-8)
ANIAALTIITIUNTIN & (€-o-c)
ICGC 215 | Writing for Research 4 (4-0-8)
Msdeuiionsise @ (€-o-a)
Life Appreciation 4 credits
ICGH 113 | Moving Pictures: A History of Film 4 (4-0-8)
mwadeuln: UseiRmansnmeuns < (€-0-Q)
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ICGH 117 | Drawing as Creative Expression 4 (2-4-6)
nsAdufiensuanIANasIETA & (o-&-o)
ICGH 118 | Photography Visualizing in the Digital Age 4 (2-4-6)
nsenenmlugaRIva & (o--b)
ICGH 119 | Listen! Soundscapes, Well-Being and Musical Soul Searching 4 (4-0-8)
9@ N1sue Ao NV GUA1IBULATINIYLIULINAUNT & (€-o-w)
ICGN 105 | Ecology, Ecosystems and Socio-Economics in Southeast Asia 4 (3-2-7)
Tnaingn ssuviinatasasegiaderuluedens iusanidedla & (on-lo-ov)
ICGN 108 | Essentials of Culinary Science for Food Business 4 (3-2-7)
Weeaniven1suiemsdmiugsiveImns & (on-lo-e)
ICGN 109 | Food for Health 4 (4-0-8)
mwmﬁaqsumw < (@o-w)
ICGN 110 | Maker Workshop 4 (3-2-7)
TssUfuRnuinusshivg & (on-l-v)
ICGN 112 | Stargazer 4 (3-2-7)
1IN WD & (on-lo-o1)
ICGN 113 Plants, People and Poisons 4 (4-0-8)
iy uyuduaziiy & (€-o-)
ICGN 115 | Human Evolution, Diversity and Health 4 (4-0-8)
TINUINTUYE AUMAINNANLLATAUNIN < (€-o-w)
ICGN 120 | Chemistry of Cosmetics and Dietary Supplements 4 (4-0-8)
wilvenasosdienuwazormsiasy @ (@-o-w)
ICGN 124 | Climate Change and Human Society 4 (3-2-7)
mMsdsuuasanmgfienanazdn @ (en-lo-00)
ICGN 125 | Games and Learning 2 (2-0-4)
NULAEANTITEUS b (-0-c)
ICGP 101 | American Flag Football 1(0-2-1)
unanwauea ® (o-b-e)
ICGP 102 | Badminton 1(0-2-1)
WUATUAY o (o-b-0)
ICGP 103 | Basketball 1(0-2-1)
UIELNAUBa e (o-b-0)
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ICGP 104 | Body Fitness 1(0-2-1)
WaLua o (o-o-a)
ICGP 105 | Cycling 1(0-2-1)
INTYIU e (o-b-0)
ICGP 106 | Discover Dance 1(0-2-1)
AaANLIO3 waud ® (0-o-0)
ICGP 107 Golf 1(0-2-1)
noan o (o-o-a)
ICGP 108 | Mind and Body 1(0-2-1)
lopy ® (o-b-a)
ICGP 109 | Selected Topics in Sports 1(0-2-1)
Soaanizn1an1siu @ (o--e)
ICGP 110 | Self Defense (Striking) 1(0-2-1)
desiuda (Mglav) o (o-o-0)
ICGP 111 | Self Defense (Grappling) 1 (0-2-1)
Ardosfiuda (Msiosa) o (o-lo-0)
ICGP 112 | Soccer 1(0-2-1)
Wnuea ® (o-b-0)
ICGP 113 | Social Dance 1(0-2-1)
dane @ (o-o-@)
ICGP 114 | Swimming 1(0-2-1)
Jreth ® (o-b-0)
ICGP 115 | Tennis 1(0-2-1)
wuila e (o-o-o)
ICGP 116 | Volleyball 1(0-2-1)
108188U08a @ (0'v-0)
ICGS 102 | Business Sustainability and the Global Climate Change 4 (4-0-8)
audadumagsiauaznsiasuntasanmgiionnialan < (€-0-c)
ICGS 115 | Sociology in the Modern World 4 (4-0-8)
dauanelulanaiielul & (€-o-)
ICGS 125 American History, Popular Media and Modern Life 4 (4-0-8)
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UseiRenansenini devendouwasinareln < (@-o-x)
ICGS 126 | Introduction to Psychology 4 (4-0-8)
InImertunuzh & (@o-c)
ICGS 127 | Positive Psychology 4 (4-0-8)
ININYWTIUIN & (€o-a)
ICGS 128 | Global Gastronomy and Cuisines 4 (4-0-8)
mansnIseIIHazeIMTIlan & (€-o-®)
ICGS 129 | Tea Studies 2 (2-0-4)
BIFNEN © (v-0-@)
ICLL 100 | Self Development 2 (2-0-4)
NITRAUINULDA © (v-o-&)
Global Citizenship 4 credits
ICGH 116 | World Cinemas 4 (4-0-8)
AmeuRsszaulan < (o)
ICGH 120 | Thai and ASEAN Cinema 4 (4-0-8)
ANBURS IV LaZ LT & (€-o-)
ICGH 121 | The End of the World? Development and Environment 4 (4-0-8)
wIelandziegnay MsWaLIkazAwIRdDL & (€-o-a)
ICGH 122 | Introduction to Asian Philosophy 4 (4-0-8)
Uswgieidetunusii < (€-0-)
ICGH 123 Faiths, Ecological Justice, and the Tropical Rainforests 2 (2-0-4)
AUATNG mmqaﬁitmL%aﬁnmazﬂ']au%u © (o-0-@)
ICGL 101 | Elementary German | 4 (4-0-8)
AWNHOTIUILAUAY @ & (€-o-)
ICGL 102 | Elementary German I 4 (4-0-8)
AMYEDIUTTAUAU o & (€-o-c)
ICGL 103 | Elementary German |Il 4 (4-0-8)
AN MBDIHUTZAUAU o & (€-o-c)
ICGL 111 | Elementary Japanese | 4 (4-0-8)
AT @ & (€-0-x)
ICGL 112 | Elementary Japanese |I 4 (4-0-8)
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AUuTEAUR & (€-o-)
ICGL 113 | Elementary Japanese IlI 4 (4-0-8)
A UusEAURY & (€-0-w)
ICGL 121 | Elementary French | 4 (4-0-8)
MwHSuAATERUIY o < (€-o-)
ICGL 122 | Elementary French || 4 (4-0-8)
MwESuAasERURY o & (@-o-a)
ICGL 123 | Elementary French lll 4 (4-0-8)
MwHuAaTERUAY o & (o)
ICGL 131 | Elementary Chinese | 4 (4-0-8)
AHIUITAUAY @ < (€-0-)
ICGL 132 | Elementary Chinese |l 4 (4-0-8)
AHUITAUAUY o < (€-o-)
ICGL 133 | Elementary Chinese Il 4 (4-0-8)
ATYITUTEAUAU o & (€-o-)
ICGL 141 | Elementary Spanish | 4 (4-0-8)
AAUUTEAUIU & (€-o-)
ICGL 142 | Elementary Spanish II 4 (4-0-8)
AAUUITAUAUY o < (€-0-)
ICGL 143 | Elementary Spanish |II 4 (4-0-8)
ANAUUTZAUFU o < (€-0-)
ICGL 160 | Introduction to Thai Language and Culture 4 (4-0-8)
mwagTansssulnedesd & (€-o-@)
ICGL 161 | Elementary Thai | 4 (4-0-8)
awlnefiug o & (€-0-w)
ICGL 162 | Elementary Thai I 4 (4-0-8)
amlnefiugiu b & (€-o-w)
ICGL 163 | Elementary Thai lll 4 (4-0-8)
awlnefiugiu m & (€-o-w)
ICGL 170 | Diversities in Multilingual Societies 2 (2-0-4)
ANUVAINAIE LR NN 1Y) o (o-o-a)
ICGL 201 Pre-intermediate German | 4 (4-0-8)
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AWUYDIIUNDUTLAUNAN @ & (€-o-)
ICGL 202 | Pre-intermediate German |I 4 (4-0-8)
ABUYDTIUNDUTLAUNAN b & (€-o-w)
ICGL 203 | Pre-intermediate German llI 4 (4-0-8)
ABUYDTUUNDUTLAUNAN & (€-o-)
ICGL 211 | Pre-intermediate Japanese | 4 (4-0-8)
awduiousziunan o & (€-0-)
ICGL 212 | Pre-intermediate Japanese || 4 (4-0-8)
Awduneusziunans o < (€-0-)
ICGL 213 | Pre-intermediate Japanese IIl 4 (4-0-8)
awduneussdiunas e & (g-o-a)
ICGL 221 Pre-intermediate French | 4 (4-0-8)
MymlSusaieusEiuna o & (€-o-w)
ICGL 222 | Pre-intermediate French |l 4 (4-0-8)
AMHSAAdRaUsEAUNAI b & (@-o-)
ICGL 223 | Pre-intermediate French lII 4 (4-0-8)
AT uAdRaUsEAUNAIR @ & (@-o-)
ICGL 231 | Pre-intermediate Chinese | 4 (4-0-8)
AYIFUABUTTAUNAN ) < (@-o-)
ICGL 232 | Pre-intermediate Chinese II 4 (4-0-8)
AYIFUABUTTAUNAN & < (@-o-)
ICGL 233 | Pre-intermediate Chinese |Il 4 (4-0-8)
ATYIFUNDUTEAUNAN & (€-o-c)
ICGL 241 | Pre-intermediate Spanish | 4 (4-0-8)
AAUUNDUILAUNEN @ & (€o-a)
ICGL 242 | Pre-intermediate Spanish Il 4 (4-0-8)
MEAUUNDUTEAUNEN o < (€-o-)
ICGL 243 | Pre-intermediate Spanish |Il 4 (4-0-8)
AMWEUUNDUTEAUNAN < (€o-)
ICGN 126 | Plant Society 2 (2-0-4)
GNREOTL © (o-0-a)
ICGS 106 | Fashion and Society 4 (4-0-8)

28



4

Degree Level M Bachelor’s [ Grad.Dip. O master's O Higher Grad.Dip. O poctoral

Mahidol University International College

TQF2 Bachelor Management Program in Travel and Service Business Entrepreneurship (International Program) THM Division
wiluuazdeny & (@o-a)
ICGS 111 | Exploring Religions 4 (4-0-8)
d1979fmaun & (@-o-)
ICGS 112 | Geography of Human Activities 4 (4-0-8)
AlmansAINTTULY WY & (¢-o-)
ICGS 123 | Tourism Concepts and Practices 4 (4-0-8)
wnAnnsieufisnwarnisilule < (@-o0-x)
ICGS 130 | Political Science 4 (4-0-8)
Symans & (€-0-®)
ICGS 131 Introduction to International Studies 4 (4-0-8)
MsPnYIEINUsEnAT LU & (€-o-)
ICGS 132 | Career Preparation in a Globalized World 4 (4-0-8)
mMaweuanundeuiousznovendnlulanianiivag < (€-o-c)
ICGS 133 | Foundation of Mediterranean Cultures 4 (4-0-8)
ﬁugmi’&uuaawLmamaiﬂﬁau < (@-0-x)
Critical Thinking 4 credits
ICGH 101 | Biotechnology: from Science to Business 4 (4-0-8)
wAlulag¥InmanInemansdssia & (€-ow)
ICGH 102 | Famous Arguments and Thought Experiments in Philosophy 4 (4-0-8)
ForaupnayNIMnaeInuRailaluwImaUsva < (€-o-c)
ICGH 103 | Losic, Analysis and Critical Thinking: Good and Bad Arguments 4 (4-0-8)
ATININET MINATIN WaznsAnImIndiansal: msdravmmaiinuarlid | (€o-)
ICGH 105 | Technology, Philosophy and Human Kind: Where Are We Now?! 4 (4-0-8)
wielulad U3y uasangwewi: togitl w 9ail & (€-0-x)
ICGH 106 | The Greeks: Crucible of Civilization 4 (4-0-8)
N3N: LWINADULIDITUSITY @ (€-o-)
ICGH 107 | Contemporary Art and Visual Culture 4 (4-0-8)
Aavz el lasiAuImus I & (@-o-)
ICGH 109 | Creative Thinking Through Art and Design 4 (2-4-6)
AUARESsasIAfieRaUzarnNseRNIUY « (o-a@-o)
ICGH 110 | Drawing as Visual Analysis 4 (2-4-6)
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nsanEaUzfioderuAnuariunuing & (o-&-o)
ICGH 115 | Cinematic Languages and Its Application 4 (4-0-8)
M NEUATRATNITUTEENALY & (€-0-w)
ICGH 124 | Life Drawing and Anatomy 4 (2-4-6)
NFMALEUNINAULAZAIEINIA & (o-@-o)
ICGH 125 | How Can We Know What Is Good? Moral Reasoning and Behavior 4 (4-0-8)
593 lnednelsineylsh wenalasngAins LTRSSy & (€-o-)
ICGH 126 | Behavioral Ethics: Why Good People Do Bad Things 2 (2-0-4)
WFumansngingsy: vhluaufvihaslld © (o-0-c)
ICGN 107 | The Chemistry of Everyday Life 4 (4-0-8)
willudinuszdniu < (€-0-)
ICGN 111 | Physics for CEO 4 (4-0-8)
Wanddwsugiinesdns & (¢-o-)
ICGN 123 | The Earth's Dynamic Structure 4 (3-2-7)
lAssasanainveian & (an-lo-¢1)
ICGN 127 | Practical Mathematics 2 (2-0-4)
ARlnA1ERILTlAas © (o-0-)
ICGS 103 | Economics in Modern Business 4 (4-0-8)
wiswgAanslugsnagaln & (€-0-w)
ICGS 113 | Perspectives on the Thai Past 4 (4-0-8)
iauafsioUsziAmansing < (€-0-)
ICGS 134 | Is Democracy Good? 4 (4-0-8)
Uszysulnehnaaly & (@-o-a)
ICGS 135 | Entrepreneurial Accounting 4 (4-0-8)
daydiilefiuszneuns & (¢-o-)
Leadership 4 credits
ICGN 114 | The Scientific Approach and Society 4 (4-0-8)
WMIIeImansfudnu & (@o-a)
ICGN 128 | Climate Emergency, Biodiversity Crisis, and Humanity at Risk 2 (1-2-3)
A0UNTARNAUMUENINEINIA INYAAIUAIUNAINNAIENITINN ® (o-o-)
WALAYADUY YA

30



4

Degree Level M Bachelor’s [ Grad.Dip. O master's O Higher Grad.Dip. O poctoral

Mahidol University International College

TQF2 Bachelor Management Program in Travel and Service Business Entrepreneurship (International Program) THM Division
ICGS 104 | Essentials of Entrepreneurship 4 (4-0-8)
ﬁugmmmﬁ‘]u@’ﬂizﬂaumi < (€-o-w)
ICGS 118 | Skills in Dealing with People Across Cultures 4 (4-0-8)
vinwelunsujuRdtugauseimus sy & (¢-o-)
ICGS 121 | Abnormal Colleagues: How Do | Make This Work? 4 (4-0-8)
\Wiousanauineund asutlvaniunisalesisls < (@-o0-x)
ICGS 136 | Social and Health Issues in Thailand 4 (3-2-7)
Tayneinag audensuazavnmlulssmnalny <« (en-o-o0)
ICGS 137 | Witchcraft and Gender Representation 4 (4-0-8)
ANBUNUALAZNITLARIDDNN NG & (@o-c)
ICGS 138 Business Event Essentials 4 (4-0-8)
ﬁugmmu%nuﬁ@aqﬁﬁﬂ < (€-0-3)
ICGS 139 | Leadership and Change for a Global Society 4 (4-0-8)
B uarmswasuwdadhudnulan & (€-0-w)
ICLL 101 | Professional Development 2 (2-0-4)
ATHAILIBITN © (v-0-@)
Digital Literacy 4 credits
ICGH 111 | Media Literacy: Skills for 21st Century Learning 4 (4-0-8)
s3wihiude: nwruiinsiSousluanissuil ve & (¢-o-)
ICGN 116 | Understanding and Visualizing Data 4 (3-2-7)
N5 ladeyalazNITUARIHALTIN N & (en-l-e1)
ICGN 118 | Everyday Connectivity 4 (4-0-8)
dumesidnluTinusedriu < (@-0-x)
ICGN 119 | Computer Essentials 4 (4-0-8)
pauinedidedy < (€-o-c)
ICGN 129 | Programming for Problem Solving 4 (4-0-8)
mMadeulusunsudiontswdtam @ (€-o-)
ICGN 130 | Cryptography: The Science of Making and Breaking Codes 2 (2-0-4)
VOB NISUNTHE: A1ERTWAINIUsakaENISnen i © (o-0-c)
ICGN 131 | Digital Search Literacy 2 (2-0-4)
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s3I sauAUlusTUUAITA b (o-0-&)
ICGN 132 | Digital Security and Privacy 2 (2-0-4)
anulaonduasaududiumluguuuufdva © (0-0-c)
ICGN 133 | E-Business: Technology and Digital Strategies 4 (4-0-8)
gsnadidnnselind: waluladuaznagnsnaa & (€-0-x)
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ICGN 134 | Introduction to Artificial Intelligence 2 (2-0-4)
Ty Usehvgiunusi © (o-o-)
ICGS 140 Fake News, Censorship and the Politics of Truth 4 (4-0-8)
IUaey msmuamﬁauazﬂmﬁmLwiqmmﬁq < (€-0-)
ICLL 102 | Skills for a Digital World 2 (2-0-4)
Ninwednsulanmana b (o-0-c)
General Education Elective Courses 2-6 Credits

Students need to take any GE courses to fulfill their 38 credits requirement of General

Education: 2 credits for students whose English Communication track are placed into ‘ERS track’

or ‘GC Track’” and 6 credits for students whose English Communication track are placed into

‘Advanced GC Track’. Partial credits of GE course that exceed the GE requirements cannot be

counted towards Free Electives.

Specific Courses 102 credits
Core Courses 32 credits
® (Core Courses in Management
Course
Course Title Credits
Code
ICTB 202 | Principles of Management 4 (4-0-8)
ﬁugmmwé’ﬂmimﬁﬂmi & (e-o-a)
ICTB 301 People and Talent Management 4 (4-0-8)
N5IANTNINYINTYARALAZUAAALAS < (@-o-a)
ICTB 304 | Service Management and Experience Design 4 (4-0-8)
N159ANIINITUINITLAZNITOONRUUUIZAUNIT & (€-o-c)
® (Core Courses in Travel and Service Businesses Entrepreneurship
Course
Course Title Credits
Code
ICTB 201 | Introduction to Travel and Service Businesses 4 (3-2-7)
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qmamﬂisﬂuqiﬁamilﬁumqLL@%@iﬁﬂﬂﬂﬁU%ﬂﬂi%uLLuzﬁw & (a-lo-o)
ICTB 203 | Consumer Behavior for Travel and Service Businesses 4 (4-0-8)
WY ANTTUUILNAFMTUSIRANIAUNMAZTINANITUIANS < (o)
ICTB 204 | Business Communication 4 (4-0-8)
MsAeaTN19gIna < (o)
ICTB 302 | Business Laws for Travel and Service Businesses 4 (4-0-8)
ngvuglugsRAINISAUNILALEINANITUSNNS < (€-o-)
ICTB 303 | Digital Transformation for Travel and Service Businesses 4 (4-0-8)
MsUSuasugsiansiiiumsiazgsianisuimssemeluladnavia & (¢-0-a)
Major Required Courses 42 credits
Course
Course Title Credits
Code
ICTB 211 | Business Statistics and Data Management 2 (2-0-4)
affflegsiauaznsdanisdeya b (-0-c)
ICTB 212 | Marketing for Travel and Service Businesses 4 (4-0-8)
ﬂ’]ima’lﬂLﬁ@ﬁqiﬁf\]ﬂ’]ﬂau%’mLLazﬁjﬁf\]ﬂ’ﬁ‘U%ﬂ’ﬁ & (€-o-w)
ICTB 213 | Economics for Travel and Service Businesses 4 (4-0-8)
AsvgAanfiiiegsianaiunauagsianisuinig < (€-o-a)
ICTB 214 | Accounting for Travel and Service Businesses 4 (4-0-8)
mMsUniilegsianaifumataygsianisuinig < (€-o-a)
ICTB 215 | Branding Strategy and Marketing Commmunication Channels 4 (4-0-8)
nagMsMsEILUTUA LAY e M1INNTADANTNINNIHATA & (€-0-a)
ICTB 216 | Sustainable Development in Travel and Service Businesses 4 (4-0-8)
msiannegesdulugsianaifumataygsianisuing & (€-o-x)
ICTB 311 Finance for Travel and Service Business 4 (4-0-8)
mM3duileogsiansiAunauazssianisuing ¢ (€-o-a)
ICTB 312 | Strategic Management for Travel and Service Businesses 4 (4-0-8)
N5IANTINALNSAIMIUTININTAUN AL TIAINITUTNNS ¢ (€-o-a)
ICTB 313 Business Research and Data Analysis for Travel and Service 4 (4-0-8)
Businesses
ﬁ\Jﬁq]JEJL%Gfﬁﬁﬁ]LLazﬂ’]ﬁLﬂi’]%ﬁ%@ﬂﬂaLﬂlaﬁq'ﬁﬁﬁ]mﬂauw}\iLLazﬁqiﬁ‘\]mﬁ ¢ (€-o-a)
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UINg
ICTB 314 Revenue Management in Travel and Service Businesses 4 (4-0-8)
N13UM5IN13518 1A lUgIAINTSAUNIUAEEIRINITUSNS < (o)
ICTB 315 | Entrepreneurship and Business Plan Development 4 (4-0-8)
N5UTENBUNTHAZ AN TN UIUNUTIAY & (€-o-w)
Major Elective Courses 12 credits
- Elective courses —-Hotel Management Module
Course
Course Title Credits
Code
ICTB 321 | Room Division Operation Management 4 (4-0-8)
N15UIMISNITURURNISUAUN BN & (e-o-a)
ICTB 322 | Facility Management for Hotel Operations 4 (4-0-8)
nsdansAsANasmInen i velsusy & (@o-a)
ICTB 323 | Hospitality Facilities Design 4 (3-2-7)
miaaﬂLLUU?QE?W’Jﬂﬂaﬂmazm’aﬂiuﬁjﬁﬁ]miﬁmi & (on-lo-ev)
ICTB 324 | Hotel Business Development and Management 4 (4-0-8)
NSWUILAENITIANITTINDLTe0TY < (o)
- Elective courses - Food & Restaurant Management Module
Course
Course Title Credits
Code
ICTB 331 | Culinary Operation Management 4 (3-2-7)
N5UIMINSUURNTUIENOURIMS & (on-lo-o)
ICTB 332 | Baking and Pastry Business 4 (3-2-7)
FINIVULBULALIUNNINU & (on-o-ev)
ICTB 333 | Gastronomy Exploration and Food’s Experiences 4 (4-0-8)
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ARSIV ANIAUDIMITIAZUTEAUNITAIAIUDIYNT < (€-0-)
ICTB 334 | Restaurant Marketing and Branding Strategies 4 (4-0-8)
NAENENITNAINLALNITASATIAUAT LIS & (€-o-x)
ICTB 335 | Restaurant Business Planning and Operations 4 (4-0-8)
NNFIHHULAENIIATUUTINITINEIMS < (o)

- Elective courses - Tourism Management Module

Course
Course Title Credits

Code
ICTB 341 | Travel Guide and Interpretation 4 (3-2-7)
nsAeaswarklanINuMINEINS iRl & (en-lo-e)
ICTB 342 | Tourism Package Management and Business 4 (3-2-7)
N1FIANITHNALNITITUALTINT & (a-lo-o)
ICTB 343 | Online Travel and Service Business 4 (4-0-8)
33NINTAUNLAZEIAINITUINS0RUlAY ¢ (€-o-a)
ICTB 344 | Wine Studies and Wine Tourism 4 (3-2-7)
nsfnwseshiiuaznsviesiioaiiontsiu vslam videtela @ (on-o-o)
ICTB 345 | Cultural Heritage Studies for Entrepreneurship 4 (4-0-8)
MsAnwINIANMeTAsTRILilannsUTENOUSIAA < (e-o-a)

- Elective courses - Event Management Module

Course Course Title Credits
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Code
ICTB 351 | Event Planning and Operation 4 (4-0-8)
NI ULAZNTALTUIUBLIUG & (€-o-a)
ICTB 352 | Event and Experience Design 4 (3-2-7)
NN9NLUUNUBIUALAzUSTAUNITA] @ (en-lo-ev)
ICTB 353 | Event Business Stakeholders Engagement 4 (4-0-8)
nsilduTnveiidnladovesgsndiaud & (€-o-)
ICTB 354 | Leisure and Sport Event 4 (3-2-7)
NUBNUARUNUINTLAZ AR < (en-lo-o0)
ICTB 355 | Creative Event Production 4 (3-2-7)
NTHANIUBLIUADE A9 TIA  (en-lo-ev)
- Elective courses — Health & Wellness Management Module
Course
Course Title Credits
Code
ICTB 361 The Basics of Exercise Science and Wellness 4 (4-0-8)
ﬁug’mﬁuafmmmam'%ﬂ'ﬁaaﬂﬁ’]ﬁﬂﬂ'}ﬂLLazqszm’lW & (€-o-)
ICTB 362 Principles and Practice of Sport management for Business 4 (4-0-8)
vanmsuaznsUfRvesnsdansnisfiiiossia < (e-0-)
ICTB 363 Healthcare and Medical Business 4 (4-0-8)
§INANIAUAFUAINKALNTINYIVNINTUNNEG < (€-o-w)
ICTB 364 | Spa and Wellness Business 4 (4-0-8)
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EEQRGITREELLRRIT

& (€-o0-a)

Internship Courses 16 credits

Course Code Course Title Credits
ICTB 291 Internship | 8 (0-40-8)
A5y aSedl o & (o-do-w)
ICTB 491 Internship I 8 (0-40-8)
n1siinau ASedl o & (o-do-w)

I-Design Elective Courses 20 credits

The purpose of the I|-Design Electives is to promote multidisciplinary learning. Students are

encouraged to explore courses offered by diverse disciplines across MUIC, Mahidol University,

and partner institutions. The |-Design Electives can be satisfied upon the completion of the

following course categories:

1. Minor courses offered by any program in MUIC

. Certificate courses offered by any program in MUIC

2
3. Any major courses offered by any program in MUIC
a

. Any major courses offered in Mahidol University (including undergraduate and graduate

level courses). Courses must be approved by the student’s advisor and the Curriculum

Administrative Committee.

5. Any major courses offered at partner institutions (who have MOU with Mahidol

University and/or MUIC). Courses must be approved by the student’s advisor and the

Curriculum Administrative Committee.

Free Elective Courses

8 credits

Students can take any courses offered by MUIC and/or Mahidol University as free elective

courses with the approval from the advisor. A course within the student’s major that is too

closely related or redundant to core/required/elective courses is discouraged and may be

disapproved by an academic advisor.
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Minor Courses

Students may choose to take minor offered by other programs in MUIC. In order to obtain minor,

students are required to complete all requirements as specifies by each minor.

Minor in International Hospitality Management

To minor in International Hospitality Management, students need to complete minimum 20

credits comprising the compulsory subjects (3 subjects) and elective subjects (2 subjects)

Compulsory subjects (12 credits)

ICTB 201 Introduction to Travel and Service Businesses 4 (3-2-7)
QmmwmaﬂuqaﬁammﬁuwLLazﬁﬁﬁamiU‘%ﬂﬁ%uLLuzﬁw & (en-lo-o)
ICTB 304 | Service Management and experience design 4 (4-0-8)
ﬂ’ﬁ‘:ﬂjﬂﬂ?iﬂ’]i‘U%ﬂ’ﬁLLﬁ%ﬂWi@@ﬂLLUUUi%ﬁUﬂ’ﬁﬂj < (@o-)
ICTB 315 | Entrepreneurship and Business Plan Development 4 (4-0-8)
N3UTTNBUNTHAZAITHAILILNUTSIND < (€-o-)

Elective subjects (8 credits)

Students can choose two of the following subjects (also based on the availability of the course)

amongst the following groups in Travel and Service Business Entrepreneurship Curriculum:

1) Core Courses in Management

2)  Core Courses in Travel and Service Businesses Entrepreneurship
3)  Required Courses

4)  Major Elective Courses

5)  Internship |
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3.14 Study Plan

First trimester

Subject code
ICGC 101
ICGX xxx
ICGX Xxxx
ICGX xxx

|Cxx xxx

Second trimester

Subject code
ICGC 102

ICGx xxx
ICGx xxx
ICGx xxx

ICxx xxx

Third trimester
Subject code
ICGC 103

ICTB 201

|CxX XXX

|Cxx XXX

[Cxx xxx

Year |

Subject name

Academic Writing and Research |
GE- Life Appreciation

GE-Global Citizenship
GE-Elective

Free Elective - 1

Total credits / Accumulated total credits

Subject name

Academic Writing and Research I
GE-Critical Thinking
GE-Leadership

GE-Digital Literacy

Free Elective - 2

Total credits / Accumulated total credits

Subject name

Public Speaking

Introduction to Travel and Service Businesses
I-Design Elective - 1

I-Design Elective — 2

I-Design Elective — 3

Total credits / Accumulated total credits

40
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18/18

Credit
il

a4
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Credit
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Year Il

First trimester

Subject code Subject name Credit
ICGC 2xx EC IV level subject (Complete EC GE) a4
ICTB 202 Principles of Management 4
ICTB 203 Consumer Behavior for Travel and Service Businesses a
ICTB 211 Business Statistics and Data Management 2
ICTB 212 Marketing for Travel and Service Businesses a4
Total credits / Accumulated total credits 18/76

Second trimester

Subject code Subject name Credit
ICTB 204 Business Communication 4
ICTB 213 Economics for Travel and Service Businesses a4
ICTB 214 Accounting for Travel and Service Businesses a4
ICTB 215 Branding Strategy and Marketing Communication Channels a4
ICTB 216 Sustainable Development in Travel and Service Businesses aq
Total credits / Accumulated total credits 20/96

Third trimester

Subject code Subject name Credit
ICTB 291 Internship | 8
Total credits / Accumulated total credits 8/104
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Year lll

First trimester

Subject code Subject name Credit
ICTB 301 People and Talent Management a
ICTB 302 Business Laws for Travel and Service Businesses a4
ICTB 303 Digital Transformation for Travel and Service Businesses 4
ICTB 311 Finance for Travel and Service Businesses a4
ICTB xxx Major Elective - 1 a4
Total credits / Accumulated total credits 20/124

Second trimester

Subject code Subject name Credit

ICTB 304 Service Management and Experience Design a4

ICTB 312 Strategic Management for Travel and Service Businesses 4

ICTB 313 Business Research and Data Analysis for Travel and Service a4
Businesses

ICTB xxx Major Elective - 2 a4

ICTB xxx Major Elective - 3 a4
Total credits / Accumulated total credits 20/144

Third trimester

Subject code Subject name Credit
ICTB 314 Revenue Management in Travel and Service Businesses aq
ICTB 315 Entrepreneurship and Business Plan Development a4
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IC xx xxx

[C xx xxx

First trimester
Subject code

ICTB 491

I-Design Elective — 4
I-Design Elective — 5

Total credits / Accumulated total credits

Year IV

Subject name
Internship I

Total credits / Accumulated total credits

43
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THM Division

4

a4
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3.1.5 Curriculum Mapping: Course Contribution to PLOs
See Appendix 4

3.1.6 Course Descriptions

Foundation Courses Non-credit
ICMA 100 | Foundation Mathematics 0 (4-0-0)
ANIAPNANTIINGIU o (g-0-0)

Prerequisites: Placement test

ATIAUNBU: NTABUINTLAU

Expressions and equations; linear functions; polynomials and nonlinear functions; radical and
rational functions; data analysis

tnatuazaunis Heidudadu npuuiasilsidulidaduy Aridunsasivasilsidunssnes N3R89

S
U

ICME 100 | English Resource Skills 0 (4-0-0)

VINYEUNAIANINBITINGY o (€-0-0)

Prerequisites: Placement test

ATIAUNDU: NTABUINTLAY

A remedial course preparing students to read and write academic English at a level suitable for
entering the Intermediate English Communication |

nangaswseLAUnsaNnAnyIlunNTe LR s UN SN UAITIYINSITITER UL T AL saN TSN

AN¥1318391N19E0E13NIHITINUILAUNAN @ Bl

General Education 38 credits
English Communication 12-16 credits
ICGC 101 | Academic Writing and Research | 4 (4-0-8)
NSWHULTNYINITUEZNITIN & (o)

Prerequisites: Placement Writing Test

TIAUNDU: NTADUVBLTEUINTEAY

An introduction to the academic writing process through the development of the writer’s voice
through sentencing, structure, and rhetorical devices; focus on strategies for using and integrating
researched sources; methods to compose well-structured essays based on themes relevant to

the world today

a4
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N136ULUNINTEUIUNMSWEUTRVINTHIUNTHALINITINTAVRITNWEY HIUNITRITULATIATS
waznadamamaad duunagnslumslduassivnuunaadeyaide Bnsewsesnuiilasaasne

¢ o v ad Y o )
ﬁmuimmqﬂﬁjsﬂa'ﬂLﬂﬂ?ﬂ]@ﬂﬂ‘UIﬁﬂﬁLu{j"ﬂﬂq‘Uu

ICGC 102 | Academic Writing and Research |I 4 (4-0-8)

ANSRYULTNBINITHALNITING o & (€-o-@)

Prerequisites: ICGC 101 Academic Writing and Research |

109AUNL: ICGC 101 NMSWHULFNIFINITUAZNITIN ©

The integration of skills in academic research and writing to analyze and create persuasive
compositions; techniques to identify strengths and weaknesses in argument; development of
students’ knowledge and preconceptions of global issues through a progressive series of essays
and journal assignments
nsrrinurlunsifomdnnsuasmadeuiedinseiuarasesduseneuiliuinnla wmeadealunng
srygaudanazgaseulunslfiios mawuianuiuazanudilafordulssiutlymszaulanves

a

LS HUN LT ENANNLAZ USSR T UL UG

ICGC 103 | Public Speaking 4 (4-0-8)

NsNAbuAaNs1TUE & (€-o-x)

Prerequisites: ICGC 102 Academic Writing and Research |I

10sAUADU: ICGC 102 NMSWEUFNTINITHALNITINE b

Fundamentals of key skills for confident and effective public speaking through a series of
prepared and unprepared speeches; introduction and application of techniques to
inform/persuade audiences; utilization of Academic Writing and Research | and Il to create and
deliver speeches to a professional standard
fuguvesinugiiddydmiunmnluiiessurodwiulawesiiussansamaiuddudunouvosguns
natifinTeuliuasuuiawiznin nmsuuzthuasnslinadelunistuas Anviugon nsldnmadouds

TWINMTUAENTINY 0 WAz b 1NBAT LA LAUDFUNTNAUALLINTFIVINITN

ICGC 111 | Academic Writing and Research | (Advanced) 4 (4-0-8)

NSWLUTNIVINTUALNTIVY o (SzAUE) < (€-o-a)

Prerequisites: Placement Writing Test

IUsAuAow: N1saaUTBLTUInTEAU

Theories and practical methods to enhance students’ creative and descriptive abilities; emphasis
on the development of a writer’s voice through sentencing, structure, and rhetorical devices;

strategies for using and integrating researched sources are introduced by way of explaining
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theories; concepts and writing conventions
N wfuagIsNsUURNaANaI1150lUNTAT19ETIARATNITUTIEBVBIELTEY LUUNTAMUINIT
UiauevelleuruukuuUselea lassaiawagmanslims nadslunisidiasysannisunastayad

lasudmiumaiTednauelnenisesune ngul wwiIruAn wastannadlunsile

ICGC 112 | Academic Writing and Research Il (Advanced) 4 (4-0-8)

NSWLUTNVINITUAENTITEY b (SzAUE) & (€o-)

Prerequisites: ICGC 111 Academic Writing and Research | (Advanced)

Awdsdunau: ICGC 111 MIAgWBNVINITUAENITITY o (SEAUg9)

A focus on high levels of academic literacy and presentation skills in reading, writing, and public
speaking for experts or near-expert users of English; utilization of advanced strategies to exploit
secondary research and argumentation; application of advanced skills in critical thinking and
rhetorical knowledge through class discussions and written and oral assignments
gatfunisiGeudlussdugauasrinuznisitausluguuuunisety msieu wasmswalufiaisnsazdmsy
fidenmglunslindnguudelndifes nsldnagnstugaiieliussloninnnisitowagnsldansy
msldinuztugslunisindimnsuazanudifefumaadinumsodusglutuSounasnindouuay

ATTNA
U

ICGC 201 | Global Realities 4 (4-0-8)

o ) a
drsaanuiduasevedlan & (€-o-®)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Fydadunou: ICGC 103 msyaluiiansisae vie ICGC 112 Madlsudsinnisuazn1side o (sefuge)

An exploration and a critical analysis of key texts on poetry, literature, and legislative documents
in order to understand the complexity and challenges of the world we live in; themes
encouraging students to consider values, human rights and government; class discussions,
journal writing, and presentation activities to demonstrate how students can contribute to the
betterment of society

miﬁ'ﬁ’mLLafJLﬂi’lzﬁLﬁamﬁﬂﬁigLﬁmﬁuuwﬂfj ITUNTIU LLazLaﬂm'ﬁmﬂﬂgwmaLﬁﬂﬁlﬁﬁ”ﬂﬁ]ﬁaﬂ’;’m
Fudeunazanuinmevedaniiiane @ nszduiiSoufinnsandiley vsuywesy waziguia efusely
Fugou madeutiufin wesnmsdiauenanuitewandiiuing Fouannsafiduslunsuiuusdn

Y

Toaggls

ICGC 202 | Literary Analysis 4 (4-0-8)

55UARINTA @ (@-o-&)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
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Jodadunieu: ICGC 103 msyaluilansisae vie ICGC 112 Madoudainnsuazn1side o (szfuge)

A review of literary works from selected literary genres; an exploration of how literature informs
our perceptions of the world by way of analytical and critical thinking; an analysis of short
stories, poetry and drama; scaffolding of strategies for students to understand the function of a
variety of literary forms

MsfnunssUNsIURdadenin MsdnnsuniiuenisuidnveasifstulanlnonsAniingiz

Y Y a v

LAEIITUYIN NITILATIBIASOIEY UNNT warvazas dn1simuinagnsiieligls sudnlafisguuuy

Y

Uiimﬂiiﬂﬁﬁﬁ’]ﬂﬂaﬂﬁl
ICGC 203 | Creative Writing 4 (4-0-8)
AavznsUszius < (@-o-a)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Jndafunion: ICGC 103 mIweluiiansisale ¥io ICGC 112 MaToudsinnsuaznside b (seiuge)

An examination of fictions, poetry, drama, and the media production through readings, speeches
and films; comparisons of writing in different genres; a creation of the work of publishable
quality by means of the consideration of audience and genre

N135ANYIIATIERUI T UNNT a¥AT LATNITHANFONIUNITEIU AUNTNAY kaZAINEUAS N3

WiguieumMaideuluuuimieg nsaseHanugunniiaansamewns ilaefiansananguanasyssnm

ICGC 204 | Advanced Oral Communication a4 (4-0-8)

N1580a1IMYINTUG & (¢-0-a)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
IUsAunau: ICGC 103 mimmiuﬁa’mimz 138 ICGC 112 MIWUTIVINTWALNTITY b (SUga)
Theories of persuasion, non-verbal techniques, and voice control for advanced presenters;
strategies to develop high levels of voice control and expressions; activities including debates,
presentations, and occasional speeches; the development of students’ abilities to express
themselves confidently in a variety of academic and professional environments through
impromptu and prepared speeches

nguinisliutinle madadefaunsuasnisaauaunsldidesdmiviussniadugs nagnslunis
WannszuUAUANLEEMANSHARYBaNIEAUAaY Aanssulaun n1seduselini madausuazn1snan
gunsnadluloniasingg nMsWaANannsavesiniseuluniswanseeneg 1siulaluauvainvane

YOIANMNWINFOUNIIVINTUAL IV FNE WFUNIHAULUUTIN T T el T naukasiuuRnznt

ICGC 206 | Literature Into Film 4 (4-0-8)

INITTUNTTUGNNEUAS & (€-o-)

a7
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Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Jodaduneu: ICGC 103 msyaluilansisae vie ICGC 112 Madoudsininsuazn1side o (szfuge)
An introduction to the technical aspects of translating literature into films; an exploration of the
interplay between literature and films through an analysis of short stories, novels, and plays and
their film versions; an exploration of the challenges merging both mediums

n1sdnauesumaialunisuuadssunssugaingund n13d151ansiuduiusseninnssuaniu
mwaum%m'mﬂﬂﬁlmwﬁﬁaaégu UITENY LATUNALATUATATNYURAS ﬂ’J’]ﬂJﬁW]’]EJ"UENﬂ’]iNﬂiJNﬁ?ﬂﬁa‘ﬁﬂ

SN RREaY

ICGC 208 | Language and Culture 4 (4-0-8)

ANV IRIUSTT & (€-o-®)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Jndafunion: ICGC 103 mIweluiiansisale ¥io ICGC 112 MaToudsinnsuaznside b (seiuge)
An examination of the interplay between language and culture; having texts and class
discussions to focus on the importance of understanding the link between culture and
languages; a completion of a research paper on the topic

ANSRANTUIANULT DU LYITENINNTYILALIAIUSTTY NS ankarn1sadUsielutusouieln

AMNEIAYAUNITTIALTTAMUITENTE9TE NI TAUSTTULAE A 1WuUNaWITYluEITR 18

ICGC 210 | First and Second Language Acquisition 4 (4-0-8)

NSBEUINMYILINLaEA Y ERY @ (@-o-&)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Fwdefunieu: ICGC 103 Msualufiansisae v3e ICGC 112 NSWguBNYINITarNITIL b (SzAues)
An introduction to how children develop their first language; comparing and contrasting of the
second language development; theories of language development from behaviorism to more
recent cognitive and functional approaches; the implications of theories
o v v a Y aa A c & a o a a & ]

ﬂ?iWGlJU’]ﬂ’J’]ZLIL‘Uﬂf\]EUENQLiEJ‘Ll@I’]“L!’Jﬁﬂ'ﬁVIL@ﬂLﬁﬂLingﬂWH’]LLiﬂ NNSUTYUNEUANULAUDULALLANANY
fumsiseuin1uiass ngunisiauinwannganssudedliguuimnudafeliunseuiunisieus

LAZMIANMUAATMITINNANG ANWINANTENUVDING BHFINAT

ICGC 211 | Topics in Comparative Literature A: Poetry 4 (4-0-8)

PUONIITTUARUSIULTAEU N: NITNUS e (@-o-a)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Jndafunion: ICGC 103 mMIneluiiansisae wio ICGC 112 MaTouddinnsuaznside b (seiuge)

An in-depth study of poetry, including: metrics, forms, themes, ethnic voices, throughout history;
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an evaluation of poetry from different genres through a series of discussions, workshops and a
term research paper
n1s@nwinitdnusludedn laun duda dundnwal wuiu nsensesvesanuglulseifaans n1s

UsguunnIdnususeinnenee iunisedusne Mavssyadelfianms wazaidslunianisfinm

ICGC 212 | Topics in Comparative Literature B: The Short Story and the Novel 4 (4-0-8)

Y% a A = d' & a
MIVDININTIUAALUTHULNYU U: LIDIFULLATUIUSNY e (€-o-R)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Jdafunion: ICGC 103 mIweluiiansisale 3o ICGC 112 MaTsuddinnsuaznside b (seiuge)
A study of elements of fictions in short stories and novels through class workshops on
characters, dialogue, plot and atmosphere; class discussions to analyze the effect of historical
and social developments on selected themes
nsAnwesdUsEneuTeFasinEasduazdoeriunsssguidauoinsludusuientui
azAs Unaunu 1asedes uarussennia nseduneluduSeuddinssitmansenuvesdiaanismis

UsziRmansuazdaululseifuiiiben

ICGC 213 | Topics in Comparative Literature C: Drama 4 (4-0-8)

Y a = a =
MIVBNIITTUAALUTIULNYU A: dEATLIN e (@-o-@)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
IUsAunau: ICGC 103 mimmiuﬁa’mimz 138 ICGC 112 MIWUTIVINTWALNTITY b (SUga)
An exploration of ways to understand and appreciate drama by reading, watching, and analyzing
theatrical performances; staging and enactment of a theatrical production; readings, essays, and
theater workshop activities to prepare students for a final stage performance
msAnwnuImaiiedilasaziinisazasiad Tnen1se1u gnisuans wagdinszidaUznisuans msda
ANLATNITHARAZAT BIUUNANY LagRanTsuUfiRnsdunisazes WewIeununoudmiunis

WAAINAITUAATINE VDL LU

ICGC 214 | Literary Non-fiction 4 (4-0-8)

ANSARLTIITIUNTTY & (€-o-c)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Jndafuniou: ICGC 103 mMIneluiansisae wio ICGC 112 MaTouddinnsuaznside b (seduge)

Exploration of creative nonfiction, a flourishing genre of writing a step away from academic work;
reading of compelling, informative, and insightful but also entertaining, imaginative, and risky

nonfiction work; overview of various techniques utilized within this field of writing and media;

analysis and response to a variety of texts
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N3NTIRENTARIIATNEATIA UTLNNVINUTE UL VE18TUIINNUIVINT N1TBUNUATARTINTEAY
Anwaula linnusuastoyaidedn widsmslvimnumdaniu a$193unuinisuaslannudes NINTINYed

wATiAR199) NN SNUTgULazED N1TIATIELAZAIROUAUDIROUNANTNAINATY

ICGC 215 | Writing for Research 4 (4-0-8)

AL UNBNNTIVY @ (@-o-&)

Prerequisites: ICGC 103 Public Speaking or ICGC 112 Academic Writing and Research Il (Advanced)
Jodaduneu: ICGC 103 msyaluflansisae vie ICGC 112 Madoudsininisuazn1side o (szfuge)
A student-centric approach to developing research writing skills; an overview of the conventions
of the world of research with an emphasis on academic honesty and academic style; use of
sample papers to provide students with models to prepare effective abstracts, literature reviews,
research paper outlines and short academic articles
LUIMINSHLTInEeNsteuwidelaediin@nyiduaudnans nmsiuvessssudlenufuslulanuis
ATelneiuinudedndndnnuassutuunundnnms msldunanudusiedslithanuly

Wusmuuulunseseudaviundags n1snumiulTsanssy 1asesenuidetasunainudvinisuuuduls

287190UEANT AN
Life Appreciation 4 credits
ICGH 113 | Moving Pictures: A History of Film 4 (4-0-8)
Awmadeul: UseiRmansnimeuns @ (&-o-a)

Prerequisites: -
ITIAUNDU: -
An investigation of European, American and Asian film as art, philosophy, social commentary,
propaganda, self-expression, well-being and social harmony; a focus not only on techniques,
style and technological advances but on interpretation, comparison and criticism

& v s a o = Y a o a ¢ o d' 1
nsdvAunmeunselsy awsiukasolelusufaly Usvg nsinnddauuasnislavanviue L
Wesaduiunaia suuuukazauiTiimanalulaguinduy widadusenisiaig s

WSO UTEULAZ AT ININEINTAIAIY

ICGH 117 | Drawing as Creative Expression 4 (2-4-6)

ANALAULNDNITHANIANNAS19ETTA & (lo-@-o)

Prerequisites: -

AVIAUNDU: -

Develop creativity and cognitive learning; utilize visual communication, design and art principles;
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experience multiple tools, techniques, medium, experimental mark making; research, analysis,
observation, gesture, principles and elements of design and composition; examine, analyze,
observe and reinterpret the human figure, plant and still life forms; research, interpret, evaluate,
analyse contemporary artists; personal evaluation; personal expression

fiauAuAnaisassduaznisian n1siinisdearsienmluldlmiAnusslovd ndnnisveanis
pnuUULarAals msduiauszaunsainisliiedesile waia defiviarnuats nmsvaassnisliand

1a1nUa181UNISIIALEY N1SAUAIT NITILATIZI NITAILNR V1IN RANNITLAZDIAUTLABUVDINT

QI ¥ 1%

PONLUVLAZBIAUITENBY MTIFABY ATIE FunalazaIenannInsanIeuywd fvuazyuis Auaii

Ary Uselliy Aesendatusivady n15ussdiusieyana NsLanieananizau

ICGH 118 | Photography Visualizing in the Digital Age 4 (2-4-6)

Y]

nsanennlugaivia & (b-&-o)

Prerequisites: -

ITIAUNDU: -

Basic skills and aesthetic principles of photography, how the camera works, types of cameras
and digital image capture, techniques in taking pictures, in camera editing, specialized forms of
photography, simple editing adjustments, the aesthetics of picture taking
Finuzidosiunazudnnsdiugunismansveanisdienin ndsadenwihauedsls Ussinnvesndaes

f1gn1MLazn1sTUAMAITE wallansaignin mallan1suTundesnen I JULUUIRNIZYRININ N3

USUUAININDE199E FUVSEANENTURINTENENIN

ICGH 119 | Listen! Soundscapes, Well-Being and Musical Soul Searching 4 (4-0-8)

W& MswaImAoN I NYBNALS FUN1ITLAL NI IULIAUAT & (@o-a)

Prerequisites: -

FTIAUNDU: -

An examination of sound and music as sources of pleasure, aesthetic experience, well-being as
well as stress; discussion of music’s expressivity and the emotions it induces; cases studies
linking music experience to aspects of perceptual training, personal development, public health
and the appreciation of nature

msAnwIdssnazimadluguzuraweInLFuINg Ussaunsaidsquvieaans guanzuazaaaden
nseAUTIENISHARIEBNRAZENSHAITB AT NsdANY IS e sTenlesUszaunisal iasfunsiinans

$U3 MITRIIALLEY A151TUATLALAUNIENINYDITITUYIIR

ICGN 105 | Ecology, Ecosystems and Socio-Economics in Southeast Asia 4 (3-2-7)

Tneine ssuvinaaziesugiadnuluelions Jusandeala & (n-lo-ev)
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Prerequisites: -

IUIFUNDUY: -

Human impacts on Southeast Asian ecology; human impacts on Southeast Asian’s biodiversity
and natural resources; fundamental ecological and resource management principles; current
sustainable development issues; sustainable development practices for Southeast Asia
ansEnUNNIYwinTRessuuinalueeny fusenidedd nansznuvesysddoamaInuateng
Fanmuazndnenssssuvaluedons fuoanidedd wdnnisiugiuneidnaineuazn1sinnis

ninens Jymmsiaunddulutagdu wmmsiauiegnddudmiuglinaelieng Jusenides

6

ICGN 108 | Essentials of Culinary Science for Food Business 4 (3-2-7)

Weemaniven1suiemsdmiugsiveImns & (an-lo-e)

Prerequisites: -
IUIAUNDUY: -
Changes during preparation, heating, and storage of raw materials and of finished products,
foodservice and commercial packaged food industries; chemical, sensory, and nutritional natures
of food, food safety concepts, changing trends and interests, legal requirements of food
establishment
nsiasuuUasesingivaudundnfusiemnsuaeidusion Mdsihummiou uagsgninanisiu
$hw nswasuulamnuadifinansenuseens nelssamduda naduanulaenderese ey

AUANAMIIATUINT HaENYYMHIERINIT VBITINIUINITAUBINNT UaETEAURAIMINTTUNITHER

ICGN 109 | Food for Health 4 (4-0-8)

AP RTRGRRRIY < (€-o-a)

Prerequisites: -

ATIAUNDU: -

Knowledge of general human nutritional requirements; the health benefits of various foods;
quality and safety of the various types of food including processing; health and nutritional value
anuinlvluseafedulszlevivesemnsuazlnvnnislulyed aunmiazasdasafovesemnsd

fULHD991NNTLUIUNTNAAKAZNNTOUBNDIVNT HANTENUABAUN INUALAMAINIIBINT

ICGN 110 | Maker Workshop 4 (3-2-7)

lsslfiRnuinysehivg & (n-lo-ev)

Prerequisites: -

A VIAUNDU: -
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Mechanical design consideration, 3D drawing, safety in design; motion in 1 and 2 Dimension;
sound and oscillation motion, mechanical properties of materials; basic electronics, circuit
analysis, soldering; microcontroller, basic programming

MMSEONRULTNNAFERS N5 mMadd eulaense nisedeuiiluniliuazaesdii deay n1sdu

AantRvesian wasliindesiu N1590nlUUIRT MIYOUABINRT 24ATAIVAN Uazn1SiTeulusunsy

Lﬁammmsw
ICGN 112 | Stargazer 4 (3-2-7)
1UDINTY UBDILIN & (en-lo-¢7)

Prerequisites: -

IUIAUNDUY: -

Basic ideas of astronomy, astrophysics and cosmology; the progress of human understanding of
the universe; the impact of scientific method on astronomical observation; the Earth & Moon;
the Solar System; the lifecycle of stars; Black Holes; galaxies; and the current understandings
about the origins and future of the universe

flugruanuiniansmansiiand nisifoudionanvosuyseriiuaznisimuiaudilagin
N3TUAUNITVININEIMERS Tan NIzdunsuasszuuases 1995930U0390901 NWANT MauAILaznI3

AUATININTIEansludagiu

ICGN 113 | Plants, People and Poisons 4 (4-0-8)

iy uyuduaziiy & (€-o-x)

Prerequisites: -

FTIAUNDU: -

The plant world; the way plants grow and reproduce; modern technologies used for improving
agricultural methods; the basics of plant biology; the distinctions among major groups of plants;
the social implications of plant use and abuse

° A aa - o 3 a o 1l o v o aa

n13d15alanvesity An1sUgnivuazn15ingn maluladadieluaimiunldneusulseisnismienis
NWAT NUFIABINUTIINGIVOINY APULANANTENINNGURVNAN NanTenuNdInnveInIsloiywas

A15tUsElovua NNy lun19NRe

ICGN 115 | Human Evolution, Diversity and Health 4 (4-0-8)

TINUINTUYYE ANUVINNNLLATAUNIN < (€-o-a)

Prerequisites: -

A VIAUNDU: -

Changing modern society; human ability; human body; human distinctiveness; human diversity;
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human evolution; human health; human origins; primate diversity; scientific advancements
nsiasuwladlangalyal AMUAINNTIVRINYYE TNNEUYEY AULANAITBINY LY AIUNAINYATY

Y99UYBE TTAUINTVRWYYE qUNINVoYYE AuANIn1IuyY AUNAINTAI8UE ILNT LU

ANMUNINTNOINGFERNS

ICGN 120 | Chemistry of Cosmetics and Dietary Supplements 4 (4-0-8)

LAV UATDIFID AL DINNTHETY @ (@o-&)

Prerequisites: -

ATIAUNDU: -

Chemistry of cosmetic products; basic sciences behind common aesthetic medical procedures;
basic biochemistry of human skins; basic functioning of vitamins, minerals, and specialty
supplements

nilvenadesdiens meeaniiowuresnvmansauny Fuaiidowurestmtayud msvha

YRIBINIATUUTELAN FAU WITWUAZIMNSLETUD

ICGN 124 | Climate Change and Human Society 4 (3-2-7)

nsiaguwlasanmgiiennaLazdany < (an-lo-o)

Prerequisites: -

TIAUNDUY: -

Human activities and the global climate; consequences for human society; consequences for
the essential life support systems; perspectives on human health and diseases; adapting to
global climate change; mitigating global climate change; an optional field visit included
Aanssuvesyuduazniionna nansenusediny mamsmwiaiwuﬁagas?ﬁm LUNBINDFUN MNOUNITY
Yosuywdiarlsn miﬂ%’ughGiamim?ﬁmwawmgﬁmmﬁ miﬂqLa’lmil,ﬂ?iaul,l,ﬂawmgﬁmmﬁ 3

vimuAnwdumadenlumseus

ICGN 125 | Games and Learning 2 (2-0-4)

NULAEANTITEUS ® (o-0-c)

Prerequisites: -
FUsAUNDU: -
History of games, combinatorial games, games of chance, game theory

UseTRmansvasny NU@en1sdn inuurlania nguny

ICGP 101 | American Flag Football 1(0-2-1)

wanwauoa e (o-b-e)

Prerequisites: -
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IUIAUNDUY: -

A ball based sport course emphasizing techniques, non-contact game play, including dodging,
throwing, and catching and development of teamwork management, communication, and
terminology

ndngnsiwignuea tnetiumediamadunuiilifinissng savlinisvaunin msviien nisfuuas

AIWAIUITZUUNITIANITASYIN Uiy n1sdealswarnsidmeiaiianie

ICGP 102 | Badminton 1 (0-2-1)

LUATUAY o (0--a)

Prerequisites: -

IUIAUNDUY: -

A racket based sport course stressing technique, strategies, grip, serving, positioning and
movement, game play in both singles and doubles

wangnsnsudadufinuinng (wuadiugv) Tnewiumaianagnsnisduld n1sd@s nsaneunauag

NSAARULITINSAUNUTIUULAE AL UUANEY

ICGP 103 | Basketball 1 (0-2-1)

UNELNAUDA ® (o-o-@)

Prerequisites: -

FTIAUNDU: -

A ball based sport course emphasizing attentiveness, dribbling, passing, shooting, rebounding,
ball control, game play, and development of game strategies
ndngnstwinisaugnuoalasidumisldlalunisidesgnuea nisdsgnuea mslineu mIruAugnUoa

NSLAUNULAENITHAILINAYNSUBANY

ICGP 104 | Body Fitness 1(0-2-1)

Apiua o (o-o-@)

Prerequisites: -

wUAUnNDU: -

A comprehensive course in one or more exercise techniques: strength/resistance, cardio,
plyometric, stretching, high-intensity interval training, and calisthenics; to maintain health and
wellness
wé’ﬂqmﬁmauﬂqmLﬁlmﬁ’uLwﬂﬁﬁmaaaﬂﬁwé’qmsaEJ'NﬂawﬁqLwﬂﬁw%wmﬂwmamwﬁﬂ A7
Wdanse/AnudunIu Asate ndelawasn NMeUSMISLUUEAEL N1sHnAseentdsn1eegnamiln Lay

NSNNENTY INBSNIGUANKALAVAINTR
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ICGP 105 | Cycling 1(0-2-1)
INTLUY @ (o-o-e)

Prerequisites: -

IUIFUNDU: -

A course designed on cycling instruction for safety, fitness, riding techniques, posture,
communication, knowledge of equipment and hazards, for recreational and commuter cycling
vdngnsfeanuuuIiloaeunsTdnseuiionnuuasnds nseenidanie madianisdnsenu ¥imis

nsdeans Anudinerivgunsalasdunsiedmiunistdnseu iensineurgeulauaznISIAUNNg

ICGP 106 Discover Dance 1 (0-2-1)

a U I3 4
AAANLIDT LAUY ® (o-o-@)

Prerequisites: -
FTIAUNDU: -
A dance based course of current forms and techniques in one or more categories: African/Jazz,
Worldwide Dances/Latin Dances, Professional Performance Dance, Modern Dance, Hip-hop/Funk
vdngninsiusivessuuutagtunasmainogistiosnissziamvionarnuansuszian uewitu/uda

LAUSIAN/AUSIAZAY N1SHUSINITLAANISZAULRD1TN NIstausiatielud Snaan/nNSan

ICGP 107 | Golf 1 (0-2-1)

noaw ® (o-o-@)

Prerequisites: -

TIAUNDUY: -

A club based game course designed on developing correct grip, stance, posture, swing, and
knowledge of equipment, rules, regulations, and etiquette
véngnsnsiFeuianaluasildiunisesnuuuaiiteiamngudneal vimndunisdu msunds vimadu

wazausinediugunsal seideutetedunazassenussaiignaes

ICGP 108 | Mind and Bodly 1(0-2-1)

loay ® (o-v-0)

Prerequisites: -

FUsAUNDU: -

A course stressing meditation postures, techniques, movement, and breathing to achieve
positive mental state

VANgRITUTTMIMINISIauns wadla n1swndeulm waznismglaielilaan1ienndnlais

ICGP 109 | Selected Topics in Sports 1(0-2-1)
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L5RILANIENNNSTNN o (0-o-a)

Prerequisites: -

IUIAUNDU: -

Learning concepts, rules and strategies through planned and structured movements by way of
sport or activity to enhance a healthy lifestyle

Bouiundn vdninasiuaznagnslagrumaadeulmmuuuuisy waglassaianmsiadeuln Taens

wufvIefInIIUaNUsEANSA MU IR InNlaun nia

ICGP 110 | Self Defense (Striking) 1(0-2-1)

wdesiuda (NMsglaw) @ (o-o-a)

Prerequisites: -

FTIAUNDU: -

External martial arts (striking) course emphasizing hard physical impact and exertion, muscular
strength and tension, maximizing speed and power, through body coordination
daUznsUesiumniguen (NM53au) WuNsHagsyeeUselnn1anNIenIn wazn150eniaIN1Y A

LL%QLLNSUE]\‘iﬂéJ’]QJLﬁ@ LAEAUAIYDINAULILD Lﬁiﬂﬂ’ntﬂL%’J LAZWNANTUNIUNTUTZANUIIUTDITINY

ICGP 111 | Self Defense (Grappling) 1(0-2-1)

Andeasiuda (Mamlesia) o (o-o-a)

Prerequisites: -

ITIAUNDU: -

Internal martial arts (grappling) course stressing timing, awareness, precision, and techniques,
using body leverage for throws, take downs, pins, and submissions

Aavznissedniglu (Mawmilsajy) Msuizesnisdunal n155uf anuusud wazmaialagldnig

gNTLAUINANLLIND N1TATLT NMTYUAI NTashminagiwieUa

ICGP 112 Soccer 1 (0-2-1)

Wauoa e (o--0)

Prerequisites: -

IUIAUNDUY: -

A ball based sport course stressing alertness, ball control, including dribbling, passing, trapping,
shooting, ball movement, game play, and development of strategies through drills and
competitive play

UANERINITIaUgNUBALALLTUNITIATENNTBN N1TATUANGNUBA TINTINITLALIGN N15d9gN N15ANGN

Uea NM3UsEn nsiadeulnivesgnuea MaduinuuaznsimuInagnsiunsindeuuazn1sudey
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ICGP 113 | Social Dance 1(0-2-1)
dand o (0-a)

Prerequisites: -

IUIFUNDU: -

A dance based social sport or activity course of choreographed movements, styles and
regulations from International Ballroom (Standard) and International Latin dances
néngmsfnnsiuimedenumiefanssunseonuuunsadeulmyssingu sUluy uardeladuan

NIFAUSIVBITEAVUINIYIF (AIULINTFIW) “AZNITLAUTILUUALAUTTAUUIUIYIR

ICGP 114 | Swimming 1(0-2-1)
Jreth ® (o-v-0)

Prerequisites: -

UIAUNaUY: -

A water based sport course stressing swimming techniques, breathing, and knowledge of
buoyancy, propulsion, and water safety

Mé’ﬂgmﬁmmqﬁﬁ afumatianisied nsmela LLazmmiLﬁmﬁ’umiwqaﬁa usstulndounaza

YaonAgn19u

ICGP 115 | Tennis 1 (0-2-1)

Wula ® (o-o-@)

Prerequisites: -

TIAUNDUY: -

A racket based sport course of techniques, strategy, grip, serve, game play, ball tracking, timing,
shot control, through drills, live ball hitting sessions, and competition

wanansn1sudetuwining (nuda) lngldnalia nagns U @5 wWuiny n1sinaugn N13TuLIal N3

AIUANNSYIIATIUY NMIRNGeY nsivealunudiasnisudadu

ICGP 116 | Volleyball 1(0-2-1)

P RAIGIARG o (0-o-a)

Prerequisites: -

UIAUNDU: -

A ball sport course emphasizing passing, setting, serving, developing strategies, positions, game
play, teamwork management, and communication

ndngnsiwInsiaugnuea dutiunisdgn Mslemgn Ms@sN nsamInagns Mgy nsiau

WY NSUSNSUlUTLwarNS@eaNs
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ICGS 102 | Business Sustainability and the Global Climate Change 4 (4-0-8)
ANUdsBunegsiakarMsilisusUasanmgionnialan & (€-0-®)

Prerequisites: -

UsAUNDU: -

Study on the role of business in the society; the basic concept of sustainability; slobal
governance; sustainable development; social inequalities and social inclusion; environment
sustainability; climate change; climate change mitigation; climate change adaptation; green
marketing; business sustainability

msﬁﬂmuwmmaaqsﬁﬂuﬁmm LLmﬁmﬁugm*‘Uaﬁmmﬁﬁu sssuAvialan mawaueg1eddu Ay
Twinflounisdenuuasnissudeny audduvesdainde ﬂ’ﬁL‘U?ﬂlEJULLUﬁQﬁﬂ”IWQﬁ@’]ﬂ’]ﬁIaﬂ; A9
U%’Uéfwiamuﬂ?ﬁmuﬂmaﬂ’]wgﬁmmﬁ nsUSuduarsuilefunansenuiiaziinainnisiUdeunas,

anmgiiennia nNsnanivedInaey NsvigINveLedsEy

ICGS 115 | Sociology in the Modern World 4 (4-0-8)

FapvAnentulanadelny @ (@-o-g@)

Prerequisites: -

ATIAUNDU: -

Sociology as a principle for understanding the modern world, life appreciation; a field of study
explaining social, political, and economic phenomena; social interactions and social
organizations; sociological perspectives; methodologies and sociological insights; topics relevant
to the modern world including culture, socialization process, family, social inequality, sender
relations, racism, ageism, modern media, and social change; global social problems; evaluation
of societies; influencing and improving life’s quality
dspAngndundnnislumsvihanmudlalanafelvi wasduvudinvesusazyana awivifiesune
Usngnsalmedeny nsiilodnasiasygne UJduiusvnadinuuazasdnsviadiny uuuemiedenainen
sulouBBuazdoyaidednmedinninen steMiAvatesiulanasielnismfiausss nszuaunistn

[

namedeny asauas Anulivinisuiunisdeny nsfedunianeeyid a0 oy dealislnduay
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n1sidguulamisdinutagiu Jymdsaunegnilan nmsussilludenuuazidiusinluisnisnay

YFulsanaunmiin
ICGS 125 American History, Popular Media and Modern Life 4 (4-0-8)
UseTRdnandeisnn dosoniounasiinasiell & (&-o-a)

Prerequisites: -

VIR UNDU: -
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Exploring modern American history through the lense of popular media and the state’s power
projection through hard and soft power; introducing the concept of life in the roaring twenties
and the Great Depression, investigating available media sources during the war time from World
War I, World War II, and the Cold war; understanding historical events impacting the American
life including feminist and LGBT movement, the Vietnam War, African-American civil rights

movement; discussing the importance modern digital media platforms and social media

Y

d1lseiamansewsnmadelvndlaeiudesenden uwazadnalnnisldduiavesspinudeivaniu
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Fapuooulall

ICGS 126 | Introduction to Psychology 4 (4-0-8)

ANINYIVULULLN & (€-o-@)

Prerequisites: -

IUIFUNDUY: -

Human behaviour and mental functioning; the nervous system; consciousness; sensation and
perception; psychogenetics, life-span development; thinking, memory, language, conditioning
and learning, motivation, personality, and stress

WOANTIUNYBORATNITIUV0TN SyUUlsramn Anuasentng mﬁaaﬂqwé@ia%m NAdIN15HaENIS
Suinnadaay Fniugnssy MIRuluge@dn M AMUNTITT AT N1sUTUAN BuaENSIS B3

1599413 YAGNAIN UAAINATER

ICGS 127 | Positive Psychology 4 (4-0-8)

ARINYWTIVUIN & (e@-o-c)

Prerequisites: -

TIAUNDU: -

Concepts of success; societies emphasis on financial wealth and the accumulation of material
things versus the importance of having a loving family, developing rewarding relationships with
friends and colleagues; career achievement and the respect of others; regularly feeling positive
emotions, developing morally and spiritually, engaging in worthwhile activities; staying physically
fit; success as a multi-faceted and intensely personal concept; the exploration of well-being

from the field of positive psychology; developing understanding of what comprises a successful
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life with an emphasis on greater self-expression and overall well-being

wANANGIANESY Fsauflitunudifananisfulas msazandaremnsinguuisuiioudu
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ICGS 128 | Global Gastronomy and Cuisines 4 (4-0-8)

ANENSNITDIMNSHATDIMITIALAN & (€-0-)

Prerequisites: -

UIAUNaU: -

Understanding the interconnection between gastronomy, culture, society, and local and global
food systems; highlighting the global food production and consumption trends; examining
diverse cultures through the food and food preparation; emphasis on multicultural context in
cooking practices; understanding the current trend in various healthy diets and cuisines
Wrlaanuduiusserinieems Tausssu diey wazaesomsiauTsiukasTlan wWhifiamanis
NE® LLﬁ%ﬂ’]ﬁU%Iﬂﬂ@']%’ﬁi%ﬁUIaﬂ ATIVADUATIURAINUANYNITINUSTTUYDIDIMIT WATNITIALATEL WH

TusTINNeNITUTe s anudilawilindagiuvesomsuaginruinis

ICGS 129 | Tea Studies 2 (2-0-4)

YANEN © (9-0-&)

Prerequisites: -

TIAUNDUY: -

What is tea, main tea varieties, main tea types, climatic conditions for sustainable growth of tea,
important tea growing countries and regions, tea processing, tea and health, tea tasting and
evaluation, tea utensils and preparation, tea and food pairing

1A00rls AMURAINUAIENANVDIVT UTELANRENUD Y am‘wgﬁmmm’?iﬁma@iammﬁiy,@uiwumsm
o8By Usemanazgiinnaugnuniiddy nsuUssUY v uazauAIn MsduaryseidusaAY

gUNTAIRIUATNTIANTEN N1TTUAYUAZEINS

ICLL 100 | Self Development 2 (2-0-4)

ANSWAIUIHULD © (9-o-&)

Prerequisites: -
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IUIAUNDUY: -

Life skills for 21°" century workplace through learning or training activities in various topics
including creativity, growth mindset, leadership, and emotional intelligence or other selected
personal development activities approved by the academic advisor and Curriculum
Administrative Committee

vinwindmiunsyhaluanissui ve Aunisiiouivsenanssulusiiferie siwfausesninudn
a519a33f nseuANNARKUULAULY Aududin uaraueieInaInnIseIsuel BSeRaNIIUNISHAL
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AULBDIDUS NUNANYLADN %Qi@ﬁUﬂ']i@léllmﬁ]qﬂ@qﬁ]qﬁﬁlmﬂiﬂ‘tﬂLLagﬂmgﬂiﬁﬂﬂqﬁlﬁﬂqiﬂaﬂgmi

Global Citizenship 4 credits
ICGH 116 | World Cinemas 4 (4-0-8)
MnguURssEaulan @ (@-o-a@)

Prerequisites: -

UIAUNaU: -

An introduction, practice and an application of languages to critical thinking and analysis of key
world cinema texts; principal critical methods and theoretical debates of film theory; theoretical
perspectives including structuralism, semiology, Marxism, feminism, psychoanalysis, post-
structuralism, and cultural studies; questions of narrative and narration, realism, formalism,
modernism, postmodernism, postcolonialism, gender, sexuality, and ideology

nswuzdn MIUjURwaznsussendldnulunishnuaziinssidennudfyroinmeunsseaulan 38
vanlunsinnduaznisonidoadmguiluFomguiameuns suneadmaud Win lassadaien doy
Inedvsuindad an3ien Indesen nddlasaiedouuasiausssufnw MaiuSesnsusseeuas
Maiai3es deadlen sunuuilen gavivalie gandsviuaty gandsenanieu e MIuanseenIuNALAY

9AUNITR

ICGH 120 | Thai and ASEAN Cinema 4 (4-0-8)

AMneunsIneuazegeu & (€-o-)

Prerequisites: -
IUIAUNDUY: -
An introduction, practice and an application of languages to critical thinking and analysis of Thai
and ASEAN film texts; examine key film languages and textual examples, including narrative
theories; genre, film theories; an analysis of key film texts; the development of skills in research,

writing and analytical thinking
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nsuuzidy nsuiRuarnisuszgndldniulunisfauagiiaseidoninuvesnmeunsineuarongeuda
ININY N15615990 18 AAI8E19T0AUAIAYIINAMEUAT TIUTIMOBYNITLENTOT Useian Naud

ANBURT NTIATIZRTOAUAIAYUDININEUAT NITHRAIUIINYZATUIY NISITYULAZNIAATIILATIZY

ICGH 121 | The End of the World? Development and Environment 4 (4-0-8)

¥3elanariegnau MItmUILaALInaY & (€-0-®)

Prerequisites: -

ITIAUNDU: -

An integrated and system oriented view on applied ethics with an eye on development, the
environment and technology; emphasis on the intersection between the central notions of
justice, nature and technology, particularly under consideration of sustainability; critical analysis
of current states of affairs in terms of diverse political traditions, the history of colonialism and
the dialectic between globalization and segregation; examples and cases studies include issues
of public health, education, food technology, global institutionalization, energy management,
the international monetary system, trade, labor migration, and violations of human rights
yunpATIysAUINLATIBITEUUADTI s ManSUszENAsNuM TR Aundesuazimalulad sutiuaiy
AyafusgninuunAnddyuosanugisssy sssuvauazmalulad laglanzes 1adennsiilsiades
anudsdu nsiinsgiidainnddeaniunisaldegiuluiFessssnidsunninisdesivainuans
UsziRmansgrotandaunazineidssenindlanadniiaznisutauen Mmedawaznsdidnuiludsziiu
Bosasnsngy Msdnw maluladnisenns msdaksantusedulan nsdanisndsnu ssuunnady

FEMINUTENA NITAN MIBNENUTINULAENTasIdnAVTUY v YU

ICGH 122 | Introduction to Asian Philosophy 4 (4-0-8)
Usrgyiendetunusi < (€-o-c)

Prerequisites: -

IUIAUNDUY: -

A differentiation between the main schools of Asian philosophy, including Buddhism, Hinduism,
Confucianism, Taoism, Jainism, among others; summaries of foundational concepts and themes;
the influences of these philosophies on the beliefs and cultures as well as the politics,
economics and legal frameworks around the world

[y
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TusTIH IHNTEe isygNAuAzNIoUNgMINEIIlan

ICGH 123 Faiths, Ecological Justice, and the Tropical Rainforests 2 (2-0-4)

63



Degree Level M Bachelor’s [ Grad.Dip. O master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor Management Program in Travel and Service Business Entrepreneurship (International Program) THM Division
ANNATNGY ANUYRTITUBIHALAEUIRUTY © (o-0-@)

Prerequisites: -

JUeAUNDU: -

Biological diversity; ecological justice; environmentally ethical actions; environmental justice;
faiths; indigenous peoples; impacts; interconnection; interdependence; religions; religious
diversity; social equity; social justice; threats; tropical rainforests

ANuMaINMa1eN1sTinm Anugfssandedng manseindeaiesssudunnden ALY AsTTuLEe
Andou AN Aufiubies nanseny Audenlesieiy nsfianiendeiy maun Ay

VAINVANENAEUT AUvITisudny anuefsssuluday seanay Uiaviu

ICGL 101 | Elementary German | 4 (4-0-8)

MBWYDTTUTLAUAY © @ (@-o-a)

Prerequisites: Placement test

IUIFUNDUY: NTABUINTEAY

Greetings, introducing oneself or others, German alphabet and phonemes, personal information,
numbers from 1 — 100 and price quotations, expressing wishes, telling the time and making
appointments, quality of items, measurements; verb forms, pronouns, sentence structure,
gender of nouns, accusative case and plural forms, negation

Winne wugi Msnysuazmhededun1vieesiu Jeyadusi da o 9 eoco WANITEURTIAT
LEAMIAINUSITOUT UBNLIALATHANUNEY é’ﬂwmmm?iwaa Mﬂ@iﬂiﬂ—%’\‘lﬁnﬂ E‘UGUENﬂ%‘EJW AIINUU

lassaielselen InAvesuny NTTUNMSNKAZFUNUIY NMIUGES

ICGL 102 | Elementary German Il 4 (4-0-8)

AENYDTHUTLAUAY b @ (@-o-a)

Prerequisites: Placement test or ICGL 101 Elementary German |

UsAUADU: N13ERUTATEAU 13D ICGL 101 MBLETUTEAUA ©

Ordering and paying for meals in a restaurant, preferences of food and drinks, giving and asking
for directions, reading a map, preferences of work conditions, job advertisements; essay writing,
yes/no questions, imperative forms, compound verbs, preposition with dative case, modal verbs
[, German sentence bracket

Fuardnaaonsudue s omnsuasiA3eduiitureu neukazaLEeeTiang suLkuT Snvae
yesuiivey Usnafuasinsau madeutseny Aamdineudnly/lald suuvudids nsenuszay

g v a a ! 2 LY
ynuniliunssuses nenunan N3t (e) 2aauildlulsgloanviesiu

ICGL 103 | Elementary German llI 4 (4-0-8)
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A NYDTHUTLAUAY @ (@-o-a)

Prerequisites: Placement test or ICGL 102 Elementary German |I

NUIAUNBU: NMTEDUINTEAU 138 ICGL 102 NNELYDTIUTEAUAU b

Health advice and problems, healthy and unhealthy lifestyles, events and accidents, travel
reports, curriculum vitae (CV); possessive articles in nominative, accusative and dative case,
perfect tense, connectors, modal verbs |l

Jagmuaznsuuzihduguaw suiuunsliTiniauaghifvequan wnnisaluazg@mg 1oaunis
Wune UsedRdiusilngge (CV) Auansmnsduidived nssun1snuagnssuses maauyiaﬂ Fdou

n581%78 (o)

ICGL 111 | Elementary Japanese | 4 (4-0-8)

d‘ 1 U 2V
MYYUITAUAU @ < (@o-w)

Prerequisites: Placement test

ATIAUNBU: NTABUINTLAU

Hiragana and Katakana characters; fundamentals of basic Japanese grammar (noun-ending
sentences, particles, demonstratives, verb-ending sentences, non-past and past tenses);
scaffolding of basic vocabulary; basic communication about personal topics (self and others);
description of Japan; designing written products in the target language; expressing existence,
preferences, and agreement; comparing cultures

SnwsBrnusiagamniug lonsaiiugrunmndgiu Waslseftashedesum diesy deuassmu

Uszleatiasynemensen naefawasliliniasda) nsldmdnniiugiu aununiiugiuieiiuizesdiu

' ]
a A

yARA(YRIRULBaYALY) UsTenanedfulsemnag Uy nsWennulunwidmang nsuansded

U31Ng08 ANUTBU NSINAIERAZNITANGY MaUSeufisuTmusssy

ICGL 112 | Elementary Japanese |l 4 (4-0-8)

MY UUTEAUAY b & (€-o-)

Prerequisites: Placement test or ICGL 111 Elementary Japanese |

Idaduneu: Msaeuinszdu vi3e ICGL 111 awduseiuiu

Kanji characters (approximately 50), fundamentals of basic Japanese grammar concepts
(particles, verbs of giving and receiving, na-adjective-ending sentences, i-adjectives-ending
sentences, non-past and past tenses, and classifiers); scaffolding of basic vocabulary; basic
communication about daily life topics; designing written products in the target language;
expressing simply points of view, describing people and daily life activities; comparing cultures

9nNwIAUT (Uszua &o A1) nanhiensaiiugiuniwguu (Anasy nsenfneatunistikaznissy
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Usgloaiasingdigainudng na Usyleanawingsediaudni i naednuazldliniasin uay
anyazuIy) N1SMAIANATNUIY aunUINUFIUAEIN U8 In Used Ty naseuauly

Awdmung NsuanInNAniiueg11d1eY n1sussEIsyArawasianssuluTinszd1iu 13

WU U TAIUS I
ICGL 113 | Elementary Japanese llI 4 (4-0-8)
A UusEAURY & (€-0-w)

Prerequisites: Placement test or ICGL 112 Elementary Japanese |I

Adaduneu: Msaeuinsedu vi¥e ICGL 112 awdluseiudiu o

Kanji characters (approximately 50);, fundamentals of basic Japanese grammar concepts (verb
conjugation (masu-form, te-form, nai-form, and dictionary form), and related sentence patterns;
polite style of speech, and plain style of speech, particles); scaffolding of basic vocabulary; basic
communication about various topics; designing written products in the target language;
expressing points of view, describing people and various activities; comparing cultures

Snwsdud (Wazanm ¢o A1) ndnlwnsaifugiuniwdiu (13dunien Tusy masu te wagiuy
wauynsu uazdsglenduiisades luslonaunuiogunisssuniuazegagnin Auady) nasld

AfniNugIY aunuiugiuieiuiidenisg msWsuauluniwidvang wansmudaiu n1s

UTTEIUUARALAZNINTTUA MSUTE U U TMUETIY

ICGL 121 | Elementary French | 4 (4-0-8)

MENSTUAATEAUNY @ (@-o-a)

Prerequisites: Placement test

IUIFUNDUY: NTABUINTEAY

Fundamentals of basic French grammar (pronouns, present tense conjugation, gender/number,
adjectives, prepositions); scaffolding of basic vocabulary; basic communication about personal
topics (self and others); identifying and describing French speaking countries; designing written
products in the target language; expressing existence, preferences and agreement; comparing
cultures

1%

hgnsalvugiunwssaaa (@wn n1sdunseinialagdu we/duae drnudny Aunun) nsanse

ganfANNugIU aunuiuguielfiuidediuuana (Vosiiesasiau) Iuunuazasulgtauseman
TnrwrSaea nsleauanulunividimvung wansiediiusngey augeu MswiudieLaznIsnnas

=] I v
NNTUTHULNBUIMUTT TN

ICGL 122 | Elementary French || 4 (4-0-8)

MEHSTUAATEAUAY o @ (€-o-a)
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Prerequisites: Placement test or ICGL 121 Elementary French |

Fpaunew: msaeuinsiu vide ICGL 121 M HSauaaseiud o

Fundamentals of basic French grammar (present and future tense, adjective gender, place &
agreement, more complex prepositions, more complex questions); scaffolding of simple
vocabulary; simple communication about daily life topics (in France and in their country);
designing written products in the target language; expressing simply point of view, describing
people and daily life activities; comparing cultures

Ly o

hensaliugiuniwdsaea (Jagduuazouiannia Aiaudne e daufinazaauiiiudig Aynwum

3
(% '

\Watau) N15ANFBEaAAIANTINUEIU N15dea slosnufedfutinUsedniu (lulssinalSumanay
Uszmaraned) nslsunulunivndimvung n1suansmnudniiy n1susseisyana wazianssuly

Ha o w Tl = U
PINUTL1IU LUSHUNYUIRIUTITY

ICGL 123 | Elementary French Ill 4 (4-0-8)

MENSTUAATEAUAY o @ (@-o-a)

Prerequisites: Placement test or ICGL 122 Elementary French I

Fprfaunew: msaeuinsesiu vide ICGL 112 MuHSaaaseiud o

Fundamentals of more complex French grammar (present and future tense, adjective gender,
place & agreement, more complex prepositions, questions and past tense notions); scaffolding
of more complex vocabulary; longer communication about daily life topics (in France and in
their country); designing written products in the target language; expressing point of view,
describing people and daily life activities; comparing cultures

hensalnwrfumaidudounnniu HJagtuuazeurannia audwivonna aoufinagnsidiude @
ynunidsdou dranuuazeinnia) nisAndesenddniiidudauniniu nsdeaisiisnntwiety

TInUsed1iu a‘LlN%JﬂLﬁﬁLLﬁ%Ui%mﬂ"UBQMUL@Q) nslgunulun1widvang nsuansauAnLiY A3

ussengyArauazianssuludInysedriu nswSeuiieuinmusssy

ICGL 131 | Elementary Chinese | 4 (4-0-8)

AEFUTLAUAU @ @ (€-o-a)

Prerequisites: Placement test
UIAUNDU: NSABUINTEAY
The Chinese phonetic system (Pinyin); the Chinese basic writing system (Stroke order), Chinese

characters (approximately 100); fundamentals of basic Chinese grammar (interrogative pronouns,

theEl'(] particle, yes/no questions with DE_’), demonstrative pronouns, classifiers, adverbs 'H_7,, %B

); scaffolding of basic vocabulary; basic communication about personal topics (self and others);
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describing China; designing written products in the target language; expressing existence,
preferences and agreement; comparing cultures

dnenansniwdu (Mudu) ManinuniugIunISlsun1¥idu (§19030) 613U eco A1 hawnsal
& = ° ° - EJ[IDJ a 9 °
flugrunuiul Ugaanasiwuny deynia Y Useleadonuilldls deuasswuny Snumgunu f

Aewai T, BB ) nisAnsdesendidnt aununduiugiuieatudesadiuyeana vemueuaridu
Au3iNeItuUsEmedu nsWeuanilunmwidvng n1suansdian1sasiegvesdwineg AnuYeuLay

ASUNDY NsSeuLsU TS ITY

ICGL 132 | Elementary Chinese |l 4 (4-0-8)

AENFUTLAUAU o @ (@-o-a)

Prerequisites: Placement test or ICGL 131 Elementary Chinese |
sAUADU: NMERUTATEAU 13D ICGL 131 MBITUTLAUIU o
The Chinese phonetic system (Pinyin); the Chinese writing system; Chinese characters

(approximately 100); fundamental Chinese grammar concepts (interrogative pronouns, classifiers,

the “E/‘j” particle, “E/‘j” phrases, adverbials, continuous action sentence structures and
reduplication of verbs);, scaffolding of basic vocabulary; basic communication about daily life
topics; designing written products in the target language; expressing simply points of view,
describing people and daily life activities; comparing cultures

(%

dnAaninIwIIU (WUBL) I¥UUNTTEUNBITU FIBNEIAU eoo A1 NaNtIeINTANUgIUL (Ugaassn

un Anwaizunn Aeuniauazad “HY” ndunfiewal Ussloauansnisdeidesuesnisnsedia nisdn
AIN3ET ) N1SARABEIAAIANYINUGIU AUUINUFIUNEINUTINUTEI1IY Nslsuanulunividuune

MsuanIrMLAnLiueg1Ne e N1sUTIEIBYAraLasianssuluTInUszaniu nsiSeudisuTausssy

ICGL 133 Elementary Chinese lll 4 (4-0-8)

AEFUTEAUAU e @ (@-o-a)

Prerequisites: Placement test or ICGL 132 Elementary Chinese |I
TIAUNDU: NTADUIATEAU 139 ICGL 132 NM1AUTEAUAU b
The Chinese phonetics (Pinyin); Chinese characters (approximately 150) ; Fundamentals of basic

Chinese grammar concepts (interrogative pronouns, modal verbs, complex sentences, the modal

particle “le” (7), complements of state, complements of result, complements of duration);
scaffolding of basic vocabulary; basic communication about various topics; designing written

products in the target language; expressing points of view; telling directions; describing oneself
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and other people’s abilities; comparing cultures

dnAansn1wu (RuB) 8nusiU oo A MANLIEINTAUNUFIUNIYITY (UQIRETINUIN ANIELESY

dides “le” [ Ysgleamnudou uniadunderuenanin unadundsnuenuadng unadundsnuen
J8EIA7) NMIANABYBRMANNNLEIY aunuiiiuguluiitesiieg nswennuluniwidnneg n1suans

ATIUAALIY N1FUBNTIATINE NMTUTTEIIANNATTOVDINUDALABY NUTEUTEU TSI

ICGL 141 | Elementary Spanish | 4 (4-0-8)

AENAUUTLAIUAU @ @ (@-o-c@)

Prerequisites: Placement test

ITIAUNBU: NTHBUINTEAU

Fundamentals of basic Spanish grammar (pronouns, present tense conjugation, gender/number,
adjectives, prepositions); scaffolding of basic vocabulary; basic communication about personal
topics (self and others); identifying and describing Spanish speaking countries; designing written
products in the target language; expressing existence, preferences and agreement; comparing
cultures

hensaifugrunwialy (fasswuny maduniertagiunia wmea $1uau damdwit Aynun me
FIUIU AR AYNUN) NISARFRERAAANY auwmsﬂguﬁugmlﬁmﬁuﬁﬁadauqﬂﬂa (VoInULBILAY
{9u) Suunuazedureissemaildnviatu maileundluntwidmang mswaasiedsivsnges

ANUYOU NSIAUAELAZN1TANAY NS uisUTmUsITY

ICGL 142 | Elementary Spanish I 4 (4-0-8)

AMEEUUTLAURU @ (@-o-a)

Prerequisites: Placement test or ICGL 141 Elementary Spanish |

TIRUNDU: NMABUINTZAU 139 ICGL 141 NMWALUUIZAURY o

Fundamentals of basic Spanish grammar (pronouns, present tense conjugation, reflexive verbs,
gender/number, adjectives, prepositions); scaffolding of basic vocabulary; basic communication
about personal topics (self and others); identifying and describing Spanish speaking countries;
designing written products in the target language; expressing existence, preferences and
agreement; talking about daily habits

lwmsaiﬁugmmmamu (Arassnuu nsunsen1adagiu nFeinannadounau twa 91U
Sadndt Aynun) nshnsesenfdmitugiu aunuduiuguieatuihdediuyana (vesmeuay
o) Suunuazedureisussmaiildatwady nmadsunuluntwidmme wansddefivsnges

ALYBU AMIUTIUMELAEN1IANEY WA aiuTinUsz a1y

ICGL 143 | Elementary Spanish |II 4 (4-0-8)
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AENAUUTZAUAY @ (@-o-a)

Prerequisites: Placement test or ICGL 142 Elementary Spanish |I

FsAUADU: N3ERUTATEAU 3D ICGL 142 MAUUTZAUAU b

Towns, quarters and cities; directions; past experiences; present perfect tense, past tense
indefinido; verbs ser, estar and hay; vocabulary of places; time markers for past tense; verbs
empezar a+ infinitive; verbs ir / irse

YUY LU0 Uazliles Henne Ussaunsalluedn nieantadagduanugal n3e1n1aedn indenfinido n3en
serestar Uag hay MdwsiAgafuanuil dildszynailuniasiin n3en empezar a + infinitive 381

ir/irse

ICGL 160 | Introduction to Thai Language and Culture 4 (4-0-8)

Mz inusssuinelowu & (€-o-a)

Prerequisites: -

ITIAUNDU: -

Fundamental vocabularies and structures for various communicative situations in everyday use
and introduce basic aspects of Thai culture

o v L3

mfnvkazlassaseiugIu welvtinAnwaiunsadoansialuiinlszdnTu wasTausssulvelewiu

ICGL 161 | Elementary Thai | 4 (4-0-8)

AMINENUFIY & (€-0-®)

Prerequisites: Placement test
WUIAUNDU: NTERUINTAY
Listening and speaking skills on the following topics: introducing oneself one’s friend and family,
basic food and drink ordering, places, directions, transportation, buying tickets, clothing items,
colours, and sizes, bargaining, counting and using classifiers, reading and writing Thai consonants,
vowels placed after, before, above, and below the consonants, Thai numbers, live and dead

syllables

'
a v v Y 1

PNYLNITHILAENALNEINUTTF D LUT N15WULUIFY NTFI9IMNSHALLASRIRULTRIAY @0UT AN

Y

1% +
Y

YIUNINUL N15TBAI LABHN & IUIA NIADITDITIAT NNSUULAVLALITANWUUIN NITBIULALNITIUY

niguuzlne assidoununas neunt wile iisldndywus tavlve Aduezfnieg

ICGL 162 | Elementary Thai I 4 (4-0-8)

M NeNugIU o & (€-0-w)

Prerequisites: Placement test or ICGL 161 Elementary Thai |

FUsPURRU: NTEBUINTEAU 130 ICGL 161 AMINETEAUAY @
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Listening and speaking skills on the following topics: one’s schedule, making appointments,
favourite leisure activities, ordering food, drinks and desserts with special requests, presentation
of one’s plan for activities during school break, continuation of Elementary Thai | in reading and
writing skills, consonant clusters, tone marks, words with special spelling rules, reading short
paragraphs

= v @ & Yaa o a al'd' o
ﬂ']iﬁﬂLLa%ﬂ']iWﬂ@LﬂEJ':lﬂ‘U'V]']EU'E]G]@‘l'Uu mi’mmﬂﬁj%’m AMTUARUTIY NINITUNVUYDU NITAIDINNT

LWASDIAY WATYRIMINULALLAIVENLAY NNTUBFUBBLNUNINTTUAMSUNITUANIASIU NNBENITOIULAY

& o A

nsfgusiaillonnivinuingiiugiu o Amunal Msldassaend Aaznalagldngunaeiiiay 81u

Fomuiludontiduy
ICGL 163 | Elementary Thai Il 4 (4-0-8)
awlnefiugu & (€-0-®)

Prerequisites: Placement test or ICGL 162 Elementary Thai |l

UsRUNDU: MIFaUINTEAU 39 ICGL 162 N lneseiusiu o

Listening and speaking skills on the following topics: going to see the doctor, looking for a house
for rent, seasons, travel and festivals

finwemstlauagnaiatuiadedelul mslunuwnms msmilinends ggnauaznisveaiies sauia

UTLNEURI99)

ICGL 170 | Diversities in Multilingual Societies 2 (2-0-4)

mmua’mwmﬂué’mmwmmm » (©-o-&)

Prerequisites: -

J1UIAUNDY: -

Multilingual societies; cultural diversities; cross-cultural communication; Chinese-, German-,
French-, Japanese, and Spanish-speaking cultures; Chinese-, German-, French-, Japanese, and
Spanish languages; cultural conflicts; cultural gaps; cultural shocks; cultural discoveries; cultural
awareness; cultural harmonies; foreign visitors to Thailand; working with Thai people
FAUNNNIYT ANUNAINNAENISIRIUTTTY Ao ST AUSTIY i’wuﬁsimawszLvmﬁwﬁmwﬁu
Awgessiu e riuaa mmzﬁﬂmmzmmamu AwgeTiiu e Tuag mmzﬁﬁuuazmmawu
AL AU FOIINTENIITAIUSTIN ANALATERUNNITTRIUSTIN NSAUNUNIST MUY
ANUASTHINVINSTRIUSIL AMUNALLNAEIWNSSRUsTSY TnvieadieisnatiundsUsemelng nsvine

ruiuaulng

ICGL 201 Pre-intermediate German | 4 (4-0-8)

AYYDTUUNDUTEAUNAN @ @ (@-o-a)
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Prerequisites: ICGL 103 Elementary German lIl or Placement Test

F10sAUADU: ICGL 103 MuLeDILUTEAUAY m WIDN1TAOUINTEAU

Clothing and accessory, appearance, shopping for clothes and accessory family members,
present and past families, statistics, festivities and culture, dates, presents; comparative forms of
adjectives, modal verbs past tense, dependent clauses (cause and condition), personal
pronouns, accusative and dative cases

Hothuasiaiossedu sudnual Tadernuaniadossedu aundnluasounth aseunslutiogtiuuazedn
atin nsiedunsssuaziausssn Juil vesw iy nswisuisutunitvesiaudmi niendioniaein

ayUsgloailianysol (auazouly) YTeassning NIsUNIsNLALNITUTEY

ICGL 202 Pre-intermediate German | 4 (4-0-8)

AW VYDIUUNDUTZAUNAN b & (€-o-a)

Prerequisites: ICGL 201 Pre-Intermediate German | or Placement Test

10IAUNDL: ICGL 201 N LEBIAUNDUITAUNAN o UIONITADUINTEAU

Media usage and Internet-shopping, advertisement, expressing surprise, meeting someone for the
first time, country and city life, cultural capitals in Europe; direct and indirect questions,
adjective without article, relative clause and pronoun, modal verb in simple past, sub-clause
with als

nslddonavnstedudmiedunesidn Tawan uansmuuszvainta nulasdneuduadausn ety
guunkagluied Wemarmsinusssuluglsy Aaulesasiwaslagden nsldmaudnilaglsiaain

Ay Yseleavgngmunuiazassnuny Ansentislusinniasssunn ayuselendsld als

ICGL 203 Pre-intermediate German I 4 (4-0-8)

ANYYDTUUNDUTEAUNAT an e (€-o-a)

Prerequisites: ICGL 202 Pre-Intermediate German Il or Placement Test

109AUNDU: ICGL 202 N LEBILUNDUIZTAUNAN b UTN1TADUINTEAU

Professional biographies, job announcements, festivities and customs, emotions, movie synopsis,
products and inventions; reasons with weil and denn, nominalization, preposition with dative,
sub-clause with wenn and um zu, passive voice

Us219n1991197U U52n1ANI9IUL S1Uladunanlagtuusssuliloy mimﬁm’miﬁﬂ Sesdonineuns
NanduTLazN1TUTERYE Nswansnsnalagld weil waz denn n1svinlmdudiuiy ynunuaznssuses

auUseloadield wenn wag um zu NTIUIAN

ICGL 211 | Pre-intermediate Japanese | 4 (4-0-8)

MYUunauTEAUNaN 0 & (g-o-a)
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Prerequisites: ICGL 113 Elementary Japanese Il or Placement Test

Jdafuniou: ICGL 113 amwddussiusiu m niemsaeuinsedu

Kanji characters (approximately 50);, fundamentals of basic Japanese grammar concepts (verb
conjugation (masu-form, te-form, nai-form, and dictionary form), and related sentence patterns;
polite style of speech, and plain style of speech, particles); scaffolding of basic vocabulary; basic
communication about various topics; design of written products in the target language;
expressing points of view, describing people and various activities; comparing cultures

Snwsdud (Wassna ¢o A1) ndnlwnsaifugiuniwidiu (M3dunien Tusy masu te wagiuy
wauynsu uazdsglenduiisades luslonaunuiogunisssuniuazegagnin Auady) nasld

AU IU aunuiiugiuieatuiidenisg n1sdsusulunividivung nsuananudai

UTTLIUYARALAZNINTTUAN NTUTE U U TS TTY

ICGL 212 | Pre-intermediate Japanese I 4 (4-0-8)

MY UuNBUTEAUNG1N b & (€-o-)

Prerequisites: ICGL 211 Pre-Intermediate Japanese | or Placement Test

Adaduneu: ICGL 211 mwdiunousziunan o videmsaouinseiu

50 Kanji characters; explaining the state of things; describing necessary things to do in advance as
preparations for the future; expressing own intentions, plans, and schedule; expressing own
guess and inference; asking someone to take a message or conveying a message; stating
standards or norms, when one explains the manner of doing a certain action or work; explaining
a condition in which a certain action is performed; stating everyday habitual actions

Snusiid o M oSunBanuzveadereg mnusluveinisnszyisieg inanulilusuian venay
fela WU WAZAITIIAT kaRIN1IAIALLAzteITesY yolvigpuandernuviedenendoninu ven

1INIPIULAL ST HENUURT0IN13NILY A9 wazn19v91u ussenere ululunsufunaewneg ven

Avinsivinniy
ICGL 213 | Pre-intermediate Japanese lII 4 (4-0-8)
AMYYUNDUTEAUNA o < (€-0-)

Prerequisites: ICGL 212 Pre-Intermediate Japanese Il or Placement Test

Adaduneu: ICGL 212 mmwdiuneusziunans b vidensaouinsesu

50 Kanji characters; expressing judgments under certain conditions; stating a purpose or an aim;
describing changes in human ability and conditions; describing an action performed by a third
person, or an action when one feels annoyed or troubled, using passive verbs; expressing

something with the most important information emphasized; describing natural phenomena,
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happenings, and events, together with their causes; clearly telling what speakers consider as
questions, by using a question with an interrogative as a component of a sentence; using
appropriate expressions for giving and receiving of things and actions, depending on the
relationship between the giver and the receiver, in terms of social status; telling usage,
evaluation, necessary time, expense, etc

SnwIfud ¢o M madadulamuaniunisal waasingUszasdviertiving usseenuIUAsLLUaes
ﬂ’ﬂll?ﬂll']iﬂLLﬁ%ﬁﬂ’]W"UENlI‘HJUEj Uiiﬁ?ﬂﬂ?iﬂi%ﬁﬂ‘daﬂqﬂﬂaﬁ en Uii&?ﬁﬂ%"d?%@ﬁﬂﬂﬁ@ﬁ@ﬁﬂ?EJM%@fI

Tamnlagldnssuian usserelaeidugtoyandrfey Usingmsalsssueid wnn1sal wazaimsnisiin

(%
o a

gAML AR sEninaINNIsaeunINaIeysElenfInl UsTEnen1siilarSularn1Inse inTEnIneuAname

[

AmLnzauivanugkazauduTusIEnIyans vonUsylewi n1susediuan La1nddny Aldane

ICGL 221 Pre-intermediate French | 4 (4-0-8)

AMHSWAANDUTEAUNA @ @ (@-o-)

Prerequisites: ICGL 123 Elementary French Ill or Placement Test

Fprfafunew: ICGL 123 awHSumasziudu m vdenisdeuinsedu

Developing further knowledge of French grammar at the pre-intermediate level (present, past
and future, more complex interrogative sentence, negative sentence, comparative and
pronouns); scaffolding of more complex vocabulary; more complex and longer communication
about personal needs, solving simple problems; interacting in predictable context topics in
French; designing written products in the target language; expressing points of view, giving simple
advices and interacting in daily life activities; comparing cultures

ML fifisduieulhonssinwiuaassiunatsmeudu @agtu efnuazouan Uszlea
fanufidudeunntu Ustloadsau msisuilouwasiassnui) n1sanseseasdniinidudousnn
Fu miﬁamiﬁ%’usgauuazmamuﬁmﬁ'mﬁummﬁaqmidwqﬂﬂa nsundaniites nslaneuluiave
wsunitmansadldlunwidsamg msBeuelunvidmng nsuanseennaanudna lsusnudil

v Y

IS a v L% a aa o w ) = (%
‘HU‘H@ULL@%NUQﬁNWUﬁKIUﬂﬁ]ﬂiﬁiﬂuaﬂ'}(ﬂ‘ﬂizﬂﬁ’gu NNSUSHUMNYUNIIRIUTIT

ICGL 222 Pre-intermediate French || 4 (4-0-8)

AMWESWAANDUTEAUNA b @ (€-o-@)

Prerequisites: ICGL 221 Pre-Intermediate French | or Placement Test

Sndadunew: ICGL 221 MwrSuAdnaussiuna o wiensaeuinsesu

Extending further knowledge of French grammar at the pre-intermediate level (hypotheses and
conditions, future, conditional, pronouns, direct and indirect speech, imperative and gerundive);

scaffolding of more complex vocabulary; longer communication about solving problems and
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expressing feelings; commenting on attitudes and justifying actions in predictable context topics
in French; comparing cultures

m?usnsJmmilﬂ'mauLﬁmﬁ"ul’;mﬂsaﬁnmm%’amﬂuisﬁuﬂmqmauéfu (amuagml,l,azﬁauiﬁu DUIAR
Massminy Ayamansataznsden Mdsazasnsevindoudu) msdndesenmdnyididudounasnis
?i@ﬂ’liﬁHWUUWH%ULﬁaﬂWiLLﬁﬂ@MWLLEwﬂ’]iLLa@Qﬂ’J’miﬁﬂ wanannuAniuluiruafLazmanalunis

° v ¥ a .:4' & = a o
NITN GL‘UWTU@‘UiU‘VW]ﬂ']Wﬂqiﬂﬁmueﬂqwqﬂiﬂlﬂﬁ NMSUTYUNEUIRIUTTTU

ICGL 223 Pre-intermediate French I 4 (4-0-8)

AWINSIAANDUTZAUNATT o & (€-o-@)

Prerequisites: ICGL 222 Pre-Intermediate French Il or Placement Test

Fdaduniou: ICGL 222 mwirlduAaneussiunals b vien1saeuinsesu

Developing further knowledge of French grammar at the pre-intermediate level (comparative,
complex interrogative sentence, gerundive, subjunctive present in regular and irregular forms,
passive voice); scaffolding of more complex vocabulary; longer communication about personal
feelings, wishes and hopes; complaining and talking about difficulties, suggesting solutions;
comparing cultures

mswmunAuifsduieiulensalnewSaadlussiunansmeusdu (Mswisuiiisulssloadany
fflmwadududeu manszvimioudu Yitavunandagtiulusuuuuunfuagliund nssuanan) nmsnsie
aamﬁwﬁ’wﬁﬁﬁﬁ’ué’f@uLLazmiﬁamiﬁm’mmﬁﬁulﬁ'mﬁummé’ﬁﬂdauﬁa AIUABINITUATAIIUNT

nsfediukarMTNARIigIiuANEINa1UIN Wz Isuidym msSeuiieuinusssy

ICGL 231 Pre-intermediate Chinese | 4 (4-0-8)

AMEIRUNDUTTAUNAN ® & (€-o-a)

Prerequisites: ICGL 133 Elementary Chinese Il or Placement Test

AUsRUNDU: ICGL 133 NMWITUIZAUAY m %39N1580UTATEAU

Chinese characters (approximately 300); identifying pre-intermediate level Chinese grammar
concepts (complements of duration, expressing approximate numbers, comparative sentences,
complements of quantity, exclamatory sentences); developing listening, speaking, reading and
writing skills through an integrated approach; communication about various topics; comparing
two cities in various aspects; comparing the seasons in China and Thailand; activities and festivals
in each season; organizing a trip

F18nu33u moo f Tensaineuszdunans (UniaSundenfetussesna nsuansaianlasUseana
UsgloaiSouiiioy uniadunionfendudiuna Ysslongn) msiamninuesdiu mnsils nnswa nnseny

N5 WgulAgLUINIYITUINIT NTFRATTIURITRA9Y N15UTEUTEY b Wadluausigg A1sesuley
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ganavedlvenardu Aanssulasinaniaiiegluldazgania N133NTSIAUNIY

ICGL 232 Pre-intermediate Chinese || 4 (4-0-8)

AMBIFUNDUTEAUNAN & @ (@-o-@)

Prerequisites: ICGL 231 Pre-intermediate Chinese | or Placement Test

F1sAuAoU: ICGL 231 MBITUADUTZTAUNAN o HIDNTADUINTZAU

Chinese characters (approximately 300); identifying pre-intermediate level Chinese grammar
concepts (past experiences, complements of frequency, the structure of %E"] reduplication
of adjectives, S-P phrases, complements of result Il, simple passive sentences); developing
listening, speaking, reading and writing skills through an integrated approach communication
about various topics; sports or entertainment; expressing unlucky stories; describing appearance
and clothes; Chinese style weddings (1)

8nu53U moo ¢ hensaideusedunans (Uszaunisailuefin unasunienfenfuainudvesnis
nszvi Usglealassaine . Bnslddaadwinuudeu 28 S-P umalunienvenuadns Ussloanssy
ANLUVEEY NITHRILTN YA AT NS1A N1387U m'iLs'ﬁEJuImJLLmﬁ/mgiﬁmmi msdeansluiide
#1499 Arwazanuduifis msvenaFesieiivszay n1sedutssUdnualuasided nsudsnuay

UsENaidu (MoUN o)

ICGL 233 Pre-intermediate Chinese I 4 (4-0-8)

ABIFUNDUTTAUNAN o & (€-o-a)

Prerequisites: ICGL 232 Pre-intermediate Chinese Il or Placement Test

109AUNBL: ICGL 232 NMEIAUNDUTEAUNAN b IaN1TdauInszay

Chinese characters (approximately 300); identifying pre-intermediate level Chinese grammar
concepts (continuous actions or states, Chinese style weddings, Chinese construction
quadrangles, existence emergence sentences,” *E’ sentence |, ,“ *E’ sentence I, “ *BZ’ sentence,
adverb « ) ; developing listening, speaking, reading and writing skills through an integrated
approach; communication about various topics; travelling by airplane; Beijing Opera
performances; outdoor activities; reunions with old friends

F8nusIu moo #1 Lisnsaineusiunans (Mssailesvasndenuarnisnseyin mMsussnuauUsEmed
u (Mouil ) BouAusranuuuuiu Ussloauanimadisseguesduineg Usglon $B #uagnieniiaval
X)) mswansdunisile n3YA N1797U LLa3171’?1@351”114?1'13@EJuLLUUUuSm’lmi ﬂ’li%‘laa’lisluﬁ’sﬁjasi’]d‘]

nswumalaeazosiy gusnsuveslndis AINTIunatauds nswulziveuss
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ICGL 241 | Pre-intermediate Spanish | 4 (4-0-8)
AMEUUNDUTZAUNAN o & (@o-c)

Prerequisites: ICGL 143 Elementary Spanish Ill or Placement Test

nUsRUNDU: ICGL 143 NMMWALUUIZAUAY o 939N158aUTRTERAU

Habits; pronominal verbs; porque/para; furniture and parts of the house; appearance; family,
irregular verbs in present tense; present progressive

nusRsn nstun3enuassnuy n1sld porque/para Beudefutiu wesinesuazdiusiiag ves

Ui dnvazniguen aseuasl nseinmatagiuiiiivay n3enniatagiumdsiniuly

ICGL 242 | Pre-intermediate Spanish |l 4 (4-0-8)

AEAUUNDUTTAUNEN b @ (@-o-)

Prerequisites: ICGL 241 Pre-Intermediate Spanish | or Placement Test

UIAUNDU: ICGL 241 MWAUUABUTEAUNEN o WIDNITEDUINTZAU

Leisure activities; intentions and projects; pain, discomfort and symptoms; parts of the body;
vocabulary of food; ir a+ infinitive; present perfect; differences between ser and estar; personal
pronouns for objects; verb gustar

Aanssudunuins Anudslauazlasenis arudulan ldauisuazennis AUAN9) VOIS 19NY ANA
{Reaffuesng 5Un3en ir a + infinitive n3eintadlagiiuanysal 9o wanenssening ser uag estar ygu

ATINUNUNUMINNTIY NJE gustar

ICGL 243 | Pre-intermediate Spanish |Il 4 (4-0-8)

AU UNDUITAUNAE & (€-o-)

Prerequisites: ICGL 242 Pre-Intermediate Spanish Il or Placement Test

AUsAUADY: ICGL 242 M@l unauIzAunaN b ¥Ian15aauinseiu

Past habits, customs and circumstances; past and present actions; advice, instructions
(imperative); future situations and actions, conditions, hypotheses; past experience; imperfect
verb tense; indefinido verb tense; present perfect verb tense; contrast of past tenses
nadmsluedn sysuillendjifuazaniizuinaey n1snseinluednuazlagdu Auwugdinisuenlvin
(ﬁﬁgﬂ) PUNAR FNUNTINAZNIINTE 1Toule MImaRz Ussaunsalluein ﬂ'%mmaauy'ﬁaj n7e

7@ indefinido nSe1matagtuanysel anudaudwainiasis

ICGS 106 | Fashion and Society 4 (4-0-8)

LNTUBAEFIAL @ (€-o-@)

Prerequisites: -

VIR UNDU: -

1
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Design elements of fashion, fashion terminology, fashion reflecting its temporal and spatial
context, fashion and the development of art, fashion is a cultural expression, fashion is creativity,
fashion needs customers’ approval and endorsements, fashion and consumer behaviour, fashion
and consumerism, and ethical issues of fashion

AUUTENIUNIINITOBNLUVTBILNTY AMdniamemaundy uwidufiasfouuiunmaiaisazaniud
wiidunaznisiamnvesiay widuiiunisuanseanmeiausssy uiduiiduanufnasiassd uidud
FosnsmssenuarMsauayLaINgnA witulazngAnssuvesuilaa uiduuazuilnaden Usifu

711993855 ULN 8N UG

ICGS 111 | Exploring Religions 4 (4-0-8)

A1579A78UN & (€-o-@)

Prerequisites: -

UIAUNaU: -

Major religions in the world: Hinduism, Buddhism, Sikhism, Chinese religions, Shinto, Judaism,
Christianity, and Islam; origins of the three religious groups, religions arising in India, religions of
China and Japan, and the religions of the family of Abraham; similarities and differences;
contemporary new religious developments and related issues; religious diversities present in the
world

maumanvedantawi Bug wns Ind Mmau1ene ¥ea3133U Juls gane ASA way Baany Auiilanves
aauisaunga WWun mauiiisludude Tuasdiu wae Tunsznavesduusdy arumilounay
AULANFN ﬂ?iﬁ%ﬂ’]%’]ﬂﬁ’]ﬁﬂ’]‘f’lﬂﬂﬁ&LLﬁ%Ui%LﬁugUﬁ'Lﬁl EJ’J%EN ﬂ’J']SJ‘Via’]ﬂ%ﬁ?ﬁ%’]ﬂﬂ?ﬁ‘u’ﬂﬂiaﬂ

U

ICGS 112 | Geography of Human Activities 4 (4-0-8)

AlimansAINTTUNY WY & (¢-o-)

Prerequisites: -

IUIAUNDUY: -

Global Learning Initiative class; a systematic study of patterns and processes of
geography; understanding human perceptions of surroundings and alterations of the earth’s
surface; diversity of cultures, beliefs, and ways of life; establishing global unity and harmony;
recognition of equality and respect between persons in diverse regional geographical settings;
raising awareness of one’s own humanity and human responsibilities; the interrelationship

between humans and the spaces they create; human activity as interdisciplinary by nature; the

physical and socially created environment people live in; human interactions shaping the human

78



Degree Level M Bachelor’s [ Grad.Dip. O master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor Management Program in Travel and Service Business Entrepreneurship (International Program) THM Division

understanding of the environment; the utility of resources; phenomena on the earth’s surface
relating to human actions; concepts and geographical methodologies; examination of social
organizations and environmental consequences; a broad dynamic domain reflecting such
developments and issues as social bias, discrimination, and stereotyping in the contemporary
world; associating a critical geographical perspective on the past, present and future
achievement of the social world

[

Fuseunisiseuidiaulan nsfinwguuuuaznssuunsnglisansegiaduszuy nmsdilanissus

Y

¢ 1 v Y a - % a o o
Yosuywdrsan1minfeusoUmlazn1siudsuulaeUdenlan nsaieanunaundeiazaidndly
seavlan MsgausuanumisniuwaraAIInTEniteyanaegluanmwindeuniagiiniansiu

JEAUNTINIANTAINTAIY N1TENTEAUAIIUATENTNVBIYAAATLITRINYBETTTULALAUSTUNAYOUVDY

]
uywd udiussenhaneduasiiuiiignaindasuyud Aanssuvomyusiaduanineinisiiadrean
595UTA AandeNyenienniaznadsnuiinyudendeoeg nsiufduiusvesyuddeislunisaiis
arudlaresyuddodanndon msldasnineins arwduiusssninsusngmanivuiiulanuagnis
n3e1909UY Y WUIANAALATVANNITTITAIEAT N156199989ANTNNFIANLALNA NTENUAD

AR VBUWANATALUUNIIRazauliuR I TRIuLazUseiRuT L duseRn1ed AL N1TuUIwen

o

warnsinslulansiady madenlesuuesagimanifddyivanudiienintuludnulants

o

luefin Yagtuuazeuinn

ICGS 123 | Tourism Concepts and Practices 4 (4-0-8)

a 1 ‘NI o £
LuURARNNSYIBNeaz NS Uy & (€-0-)

Prerequisites: -

TIAUNDUY: -

Exploring tourism as a geographical system approach and looking at the characteristics of tourism
and the demand side first by examining driving forces shaping the strong growth of global
tourism and Thailand tourism; the reasons for travelling and selecting a travel destination;
examining the roles of tourism organisations both in the public and private sectors especially
national tourism organisations, travel suppliers, and travel intermediaries; introducing the
concept of community art event and creative tourism for promoting cultural diversity and social
inclusion; and special interest tourism in Thailand
m'ﬁﬁ'ﬁ’mmsﬁ/iaﬂL‘ﬁEJ’ﬂuL%ﬁz“uUgﬁmam%LLawnsﬁﬁ]’lim’lﬂmﬁﬂwmmaﬂmﬁﬁaﬂL‘ﬁmLLaquaﬂﬁmi
vieadien lnefinnsananndadefidmalinisveadieassdulanwasnisesdienlulsemalnedulnegns
wiaunds wamalumaiunisuazidengemnetatenns Anviunumvssesdnsnsviendieaiennnsguas

AANTU IABLANITBIANTNTVIBUNITEAUUTEINA JHANFUAINITVIBUNLILAZAILVUNANAIUNT
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Voued wustwIANAAUs Y YURANTVONNLNTIATATIA LTDdUATUAIUNAINNAIENITTAILETTH

warn1sildusinvesandnludiny uarnisvesienanznguaulafiavlulsewmalneg

ICGS 130 Political Science 4 (4-0-8)

Symans & (€-0-w)

Prerequisites: -

TIAUNDU: -

The understanding of politics and political systems of the current world; interactions and
connections of different ideas; systems of thought and conflict in contemporary society; analysis
of political phenomenon; collecting information, organizing information, organizing in groups,
analyzing information, presenting clearly and concisely on political phenomenon, state typology,
political taxonomy, ideological persuasion, voting systems and outcomes
anudnlaiFesnsiflosazsyuunindeddulantagtu jduiuduazanuduiudveanuinnudai
wANsNeiy szuuANAnLazANTakdsludIaNsINaTy N153ATIERYIINgN1TAIMIINISEed N133IUTIN
foya msdnszifoudoya msuvengudoya mslsideya nisiiausdeyaizesusingnisaina
n1sulotegednlauLaznTEdyU MITIMUNUTELANYIST NsTanuIavdnisiles n13dnamIsgaunisel

STUUNIAIASLUULEUILATHASNS

ICGS 131 Introduction to International Studies 4 (4-0-8)

ANSANWITEIINUTLLNATULULZLN @ (@-o-a)

Prerequisites: -

IUIAUNDUY: -

The field of international studies; interdisciplinary approaches; economic globalization; the
Bretton Woods system and neoliberalism; political globalization; the United Nations system, the
International Court of Justice, and Human Rights; cultural globalization; migration diaspora and
transnationalism; the internet and global media; development; modernization and dependency;
Global North and Global South; traditional and human security; food; health; energy;
environment

A19109N13ANYITENINNUTLNA BUINIWUVANINGINTT Tan1ATninIaasugha izUULUimﬁugméLLaz
s teuadelug lanATntnianisdied ssuu0993AnTandssuInd AmaeRsssusenINUsenaLagans
uywery TanmAdatmedausssy nislendiodugiu mandaduuaznstiued dumedidnuazdoseiu
Ton msWaun nMaAsuulasdanuiuaiouaznisfisis Snlanmiouas@nlanld arusfunuuudufa

LaAUIUAIYRINYYY 9IS FUAMN WA FaInReY

ICGS 132 | Career Preparation in a Globalized World 4 (4-0-8)
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avu

AMSMsEUANUNSaLLaUsENaUa T nlulanlaniAin @ (@-o-c@)

Prerequisites: -

IUIAUNaU: -

Trends in national, regional and international job markets; self-assessment on career options;
career plan creation; principles in business communication; job search process and tools;
resume, cover letters; interview preparation and simulation; dimensions of culture
WALTHHYDINAIALTIUTEAUYIA TEAUYTNIALAEITEAUUIUIYIFA N1TUTLTUNIUTDN1TNAILAULES
NNSAT NN UUTZNDUDNTIN ﬂﬁﬂﬂ’]iﬂ?’iﬁ@ﬁ’ﬁ%’]ﬂﬁqiﬁﬂ] NSEUIUNMTLazIASoeTiaN15WINY UseiRdiusa
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UNPANATINU NITHIYUALAZNITINIADINITAUN AL UARI9) NITAIUSTIN

ICGS 133 Foundation of Mediterranean Cultures 4 (4-0-8)

NUFIUIAUSITUNAN SIS & (&-o-w)

Prerequisites: -

IUIAUNDUY: -

The Mediterranean as a source of Western culture; Egypt and the Fertile Crescent; Mohammed
and the Muslim World; the Promised Land: Moses' Israel; Jesus and the birth of Christianity;
Greek history and civilisation; Ancient Italy; arts in Florence and Venice; Modern lItaly history;
ltalian food; the World of Fashion in modern Italy; Italian film; Italian music
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Critical Thinking 4 credits
ICGH 101 | Biotechnology: from Science to Business 4 (4-0-8)
walulag¥inmaninermanidssna & (€-0-®)

Prerequisites: -

IUIAUNDUY: -

Biotechnology, bioethics, and the law, biotechnology and the regulatory framework, genetic
testing, patenting life, biobanks and modern genomics research, genetically modified organisms,
human and animal testing; bioterrorism, biological weapons laws, bio-prospecting,
pharmaceutical pricing, the future of the human beings and post-humanism

N5ANEIUTZLAUNIIRTu55TLTUANUINNTITE N1SNARADY LAZNITSNEININISENNE WAlulad TN Ind

81



Degree Level M Bachelor’s [ Grad.Dip. O master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor Management Program in Travel and Service Business Entrepreneurship (International Program) THM Division

UNDIMINUINAUAN VR TINE A ARSI U T2 ALY IUAEYIN Yo UAIUVRIEWYIN NIRRT
Wugnssu e18dvzUns AdaseswIASIVIIMTISURIN LU uazgualioliugnIsuAINMaINaIEN1a
FINN NINAADTUNYBERAFRT N13NBNITTILTININ 81N NTININ NYUIELAEINUBIE NITE1TIT

VITINTN N1FAITIAN VAU DUIANTDINYE LA IUIAATE e ey

ICGH 102 | Famous Arguments and Thought Experiments in Philosophy 4 (4-0-8)

UDLAUBLAYNITVIAADIALAATLAIRITULIAIUS TN < (€-o-c)

Prerequisites: -

ATIAUNDU: -

An examination of the most striking argumentative moves in Philosophy from Plato’s Allegory of
the Cave to Searle’s Chinese Room and beyond; a transfer and an application of paradigmatic
philosophical thinking to current open questions in politics and science
nsAnweuadeulmvesaiauems iy filanaulumme fgfudguinguiidesdveawaln
wislymitosdureadsauardug msuiuldvesnszuiudieleufenisusvgugaiumanisiies

wagInemansvaslagtu

ICGH 103 | Logic, Analysis and Critical Thinking: Good and Bad Arguments 4 (4-0-8)

AIININGT NTHATIEY UagMIAMININEINTAL N51meranfnazlif | & (@-ow)

Prerequisites: -

IUIFUNDUY: -

Basic formal tools from sentential and predicate logic; logical structures of arguments used in
the everyday contexts of life; an analysis of their strengths and weaknesses; common fallacies in
reasoning, including reasoning involving determining probabilities; a construction of good
arguments using the principles of informal reasoning
wdesefugiuegraufunenmsiauinssnediidedsenaiauimssngiiideaavee Tasesunssney
ysmssnamanailtluuunvesdinuszdiu mslinswiganunazaadey nssngidRvinuleslunis
Tmapa sadenslimgaaioasunmsdmuanandululd msfndunmssramguaiimlaelindnasves

nslimanaegaliidunienis

ICGH 105 | Technology, Philosophy and Human Kind: Where Are We Now?! 4 (4-0-8)
welulad Usvan wazaywevd: 1510gdilnu u qail & (€-0-x)

Prerequisites: -
FUsAUNDU: -
An examination of major technological and scientific innovations across the globe and their

effects on human life and thought; a focus on agriculture, steel, the printing press, the
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mechanical clock, magnifying lenses, antibiotics, electricity, steam and combustion engines, and
transistor

mMsn9aeaeu uinnssmamaluladuaginemandvilaniaznanssnusoTinuyudlagauan g
NuASNTIN WiuRud wininadng auduens e1UiTaue Il wdesdnslethuasiedessuidua way
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ICGH 106 The Greeks: Crucible of Civilization 4 (4-0-8)

N30: LWINABULDITUSITY & (€-o-)

Prerequisites: -

UIAUNaUY: -

An introduction to an overview of the philosophy and thought of Ancient Greece and its
influence on contemporary civilization; theories about knowledge, propaganda, truth, art,
psychology, happiness, justice and democracy

Msuugtha LTSy Az uwANNSnTUT LAY BVS waseensEsTINT ALY NauiiieaiunImy

NISWNSYIENST AINA3Y Aads I9Inen ANuaY MNERsIN wazUsznsulae

ICGH 107 | Contemporary Art and Visual Culture 4 (4-0-8)

AaUySINANYLAYNANIAIUSTTY @ (€-o-@)

Prerequisites: -

IUIFUNDUY: -

Focusing on current issues in society as reflected in the new media utilized in art today; an
analysis of images and group discussions regarding social and historical contexts of contemporary
art; creative thinking skills; effects of globalization on the visual world; connections between
global and local issues; an investigation of broader social and cultural matters such as ideology,
gender, race, and ethnicity
datulsadudagiuiiinduludieudaseulifuienisldussloninndevdalndlunuialsga
J99tu meingiamuazmseAuTenguluiFesuTunmadsaunar sy iRmanvosAalsamasie
MinwznsAndeaisass mansenuvetlaniiindrelantruimusssy avudenlesseninassdiusedu
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ICGH 109 | Creative Thinking Through Art and Design 4 (2-4-6)

ANMUARAS19ETTALIDAAUL LA N1SODNLUU @ (o-c&-o)

Prerequisites: -

A VIAUNDU: -
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Combining hands-on studio experiences with demonstrations, lectures and discussions;
developing creativity and gaining confidence in communicating one’s own unique vision;
exploring a variety of art and design mediums; understanding the elements of the visual
language; implementing the creative process and creative thinking to develop individual
solutions to open-ended problems

nsnauRaIulsEaunsainisasdieujuRasemenisaida n1sussereliaiuiuaznisefvse Waun
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ICGH 110 | Drawing as Visual Analysis 4 (2-4-6)

A15NNINARULLNOFDAIUAALALIUAUINTS @ (o-c-o)

Prerequisites: -

IUIAUNDUY: -

Developing creativity and cognitive learning skills; utilizing visual communication, design and art
principles; mark making; observation, analysis, record, representational plant and still life forms;
practice, application, techniques for conventional pencil drawing tools: shape, form, perspective,
lines, shading, value, negative space, texture, composition; observation; scientific illustration,
realistic representational observation
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ICGH 115 | Cinematic Languages and Its Application 4 (4-0-8)

AN MNEUATRATNITUTEENALY & (€-0-x)

Prerequisites: -
IUIAUNDUY: -
An introduction, practice and an application of languages to critical thinking and analysis;
examining key film languages and textual examples, including narrative theories; genre, film
theories; an analysis of key film texts; the development of skills in research, writing and
analytical thinking; applied knowledge to creative works; the presentation of original ideas and

reflection on the craft approach
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ICGH 124 | Life Drawing and Anatomy 4 (2-4-6)

ANSIALEUNTNAULAZNIBINA & (lo-a&-o)

Prerequisites: -

ITIAUNDU: -

An introduction, practice and application of observation drawing to record the human form;
including key principles of composition, gesture and observation drawing techniques and design
skills for static, gesture and motion poses; understanding record and identifying the anatomical
make-up of the human form in muscles and skeletons; technical proficiency with suitable media
for observation drawing; studio practice; hand-drawing from observations
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ICGH 125 | How Can We Know What Is Good? Moral Reasoning and Behavior 4 (4-0-8)
w1aeslangnalsineslsh wanawasngAnITULTIRTESTIY < (€-0-c)

Prerequisites: -

IUIFUNDUY: -

A survey of philosophical, psychological and scientific contributions to the understanding of
moral values and agency; hands-on construction, scrutiny and analysis of ethical argument
regarding burning issues in applied ethics

MsfuAiwanuFuUSYan 3enen Inermans ievihanudnlenuAiseiesssn BeuilnsufoRase
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ICGH 126 | Behavioral Ethics: Why Good People Do Bad Things 2 (2-0-4)

3uAmEARITNGANTIU: luAuRAvnasllf © (v-0-c)

Prerequisites: -
IUIAUNDUY: -
Foundations of behavioral ethics, assumptions of ethical decision making, process of ethical

decision making, cognitive errors in ethical decision making: incrementalism, self-serving bias,
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tangible and abstract, loss aversion, framing, and overconfidence, social and organizational
pressures in ethical decision making, situational factors in ethical decision making

FINFIUVIITLANAATNOANTTY ToauufgIUN13AnadulaTasesssy nseuun1Insanaulaasusssy
adlafiianaielunisiaduladeaiosssy nsfadulauvuiiuty endfisuldnuies sUsssuuas
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ICGN 107 | The Chemistry of Everyday Life 4 (4-0-8)

wiluIInUszaiu @ (@-o-g@)

Prerequisites: -

JUeRUNDU: -

Portable electronics; the air we breathe; radiation from the sun; climate change; energy from
combustion; energy from alternative sources; water; polymers and plastics; nutrition; health and
medicine; genes and life

gunsaldildnnsednduuunnnt ernafisimiela Sadanaasensing nsiudsunasaningiennie
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ICGN 111 | Physics for CEO 4 (4-0-8)

o

Handdwsus

o

199ANS @ (@-o-a)

Prerequisites: -

FTIAUNDU: -

Basic concepts of physics impacting individuals and society on a daily basis: physical quantities,
Newtonian mechanics and dynamics, energy and heat, electricity and magnetism, light and
sound, and the electromagnetic spectrum
fugnuaudmiiandfiinansenuserausardinuludinused Tu USmamsnmenin namaniiiaiu
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ICGN 123 | The Earth's Dynamic Structure 4 (3-2-7)

lAssasanadinuedlan @ (en-lo-¢v)

Prerequisites: -
UIAUNDU: -
Introducing fundamental concepts and applying general geology at the beginning level; basic
concepts of physical geology, emphasizing on surficial and deep earth processes, including

minerals; rocks and their formations, crustal deformation, plate tectonics; weathering and

erosion, formation of landscapes, geological resources and environmental geology
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ICGN 127 | Practical Mathematics 2 (2-0-4)

AMINFANSITLAR3 o (v-o-c@)

Prerequisites: -

UIAUNaUY: -

Fibonacci numbers and the golden ratio, voting and election, data interpretation, probability,
cryptography, financial mathematics

$rundilutnTuasdnsdiunes nsasnzuuuidsaaznisidends nisianudeya Auandy
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ICGS 103 Economics in Modern Business 4 (4-0-8)

wiswgAanslugsnagaln & (€-o-w)

Prerequisites: -

IUIFUNDUY: -

Forces of demand and supply, elasticity, opportunity cost; market structures, pricing strategy,
business enterprise, consumers behavior; Thai economy, world economy, globalization and
technology, profit maximizing, firm and organization, government policies; business analysis and
managerial decision-making, competitive advantage, dynamic business environment
nannIsAugUasAkazauniuy audangy Aduulania 1asaiemain nagnsaIuIIAl 8IANIIIna
noAnssuguslaa iesugialve taswgialan lan1fdnduazinalulad nsviiilsgegn sednsuazusem
wleuen1asy Msdedulaniegsiauaznisdanis anulawseulun1sudsdy annuIndaunIegsnakuy

Taundin

ICGS 113 | Perspectives on the Thai Past 4 (4-0-8)

NAUARRDUTLIRANENS NG @ (@-o-c@)

Prerequisites: -
TIAUNDU: -
The origins of the Thai people in pre-historic times to the late twentieth century; an alternative
view incorporating the different regions and various ethnic groups making up present-day

Thailand; key issues in Thai history; an analysis of the classics of Thai historiography; an

evaluation and interpretation of a range of primary sources dealing with the Thai past; an
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understanding of how history is written
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ICGS 134 | Is Democracy Good? 4 (4-0-8)

Uszvsulmemsely & (@-o-c@)

Prerequisites: -

UIAUNaUY: -

Democracy as a political system and a ‘normal’ form of governance throughout the world,
especially since the transitional Third Wave of democratization ending in the 1990’s; democracy
as a highly contested term; forms of governance; contestations in Thailand; arguments of Thai
Style Democracy; defining democracy; different forms of democracy; local perception of
democracy; critical debate on the merits of democracy; functionality; theoretical and in
pragmatic situations; qualitative and quantitative analysis; democratic performance
Uszrsulnglugruzvessruumsileaasguuuutnivesnisunasesinlan Tnslawizedradailendugn
fanulunmavdsuulanduvssrdulaeduanadunmssuil co Yssrdulaglugruzdiidnsiduds
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nMseiuTadinndluFestefvessraiulng msfmuavti wnnisaldmguiuesdaufod ns
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ICGS 135 | Entrepreneurial Accounting 4 (4-0-8)

Unytitedusenauns & (¢-o-)

Prerequisites: -

IUIAUNDUY: -

Fundamental accounting concepts; financial statements for small enterprises; financial
statement analysis; cost-volume-profit analysis; management decision making; business taxation
LLU’Jﬁ@ﬂ’]iﬁiyj%Lﬁjaﬂélju sunMsdudmiudamitaungon nslnzdiuntsiudedu n1slnsized

suuUSinauails mslddeyaiienisindula ande1nsssia

Leadership 4 credits

ICGN 114 | The Scientific Approach and Society 4 (4-0-8)
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Prerequisites: -

JUeAUNDU: -

Scientific literacy; the process of science discovery; verification, its limitation, and the influence
in various disciplines; human and animal research ethics; the critical analysis of current scientific
articles; the life cycle of scientific knowledge; modeling in science

BIAAUIINUINGIAANT NTFUIUNINTAUNUMSIMEIAMENT N150TIaRU Todniin uazn1silsnsnaly
NaINNAwaIvII91 938535UMTITsluay¥Ikardnd N153ATIERUNAMUNIINeIAIEan SeENed
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ICGN 128 | Climate Emergency, Biodiversity Crisis, and Humanity at Risk 2 (1-2-3)
A0UNTARNAUAUANINGINIA INOAAIUAIIUNAINTAIENINTINN © (@-lo-a)
WAL YADUY YR

Prerequisites: -

FTIAUNDU: -

Anthropogenic activities; biodiversity crisis; biodiversity loss; biological diversity; climate change;
climate crisis; climate emergency; ecosystem functions; harmful and unsustainable practices;
humanity at risk; mitigation and adaptation; threats, impacts and consequences
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ICGS 104 | Essentials of Entrepreneurship 4 (4-0-8)
ﬁugmmm@uﬁﬂizﬂaumi & (€-o0-c)

Prerequisites: -

IUIAUNDUY: -

Creating new businesses, capturing new markets, enhancing organizational effectiveness;
entrepreneurship theories and frameworks, practices of promoting and managing start-ups; the
life-cycle of an entrepreneurial venture, concept implementation; entrepreneurial pathway,
customer analysis, integrated marketing, funding, securing and managing capital, human capital
management under the disruptive environment
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ICGS 118 | Skills in Dealing with People Across Cultures 4 (4-0-8)

va v o

vinwglunsuuRdtugaumeinnsssy & (€-0-®)

Prerequisites: -

FUIAUNDU: -

The development of skills in dealing with people across cultures, covering topics such as:
identity formation and conflict; ethics and moral behavior; values and communication across
cultures; culture and tourism; culture and work motivation; culture in educational institutions
n1smuinwylunsuoasdudaudisinusssy msafidndnualuazanudnuds a3esssuunas
waAnssuMeRasssy Adeuuasnsdoansinuiamsssy fausssmasmsieaien Sanussauuazisigsla

Tunnsvinanu Tausssuluaaitunisaneg

ICGS 121 | Abnormal Colleagues: How Do | Make This Work? 4 (4-0-8)

WDUTINNUINOUNR Az blvaniunisaiagnals @ (@-o-&)

Prerequisites: -

FTIAUNDU: -

The stigma of psychological issues; the fear of the workplace gossips and job security; an
avoidance of getting treatment and counseling; a recognition of various disorders and devising
strategies to effectively communicate and work with people; improving the workplace
productivity and relationships
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ICGS 136 Social and Health Issues in Thailand 4 (3-2-7)

Taymeineg auderuuazaunmlulsemelng < (en-o-ev)

Prerequisites: -
UIAUNDU: -
Social and health issues in Thailand; experiential learning approach; site visits to various
government and non-governmental organizations; small groups work; identification of issues and
characterize the factors affecting the issues; prioritization of the urgency of the issues and

determination of the possible solutions; proposing action plans addressing the issues

90



Degree Level M Bachelor’s [ Grad.Dip. O master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor Management Program in Travel and Service Business Entrepreneurship (International Program) THM Division

Taymdemuuazaunineingg Tudsemalve nmsiSeuiiuuseuinnussaunisal Anwigeuvesesnnsmngg

Mn1ASTuazesAnseNaainsonyy Munguges nsseydslamuavidilafadadeniinansenu n1s

v o

dnanuanudrguazUszdiuneeniduldly nsdiaueununsufiRniawnsadanisiudaymle

ICGS 137 | Witchcraft and Gender Representation 4 (4-0-8)

[y

VB WUUALALNITLEAIDDNVI VLN & (€-0-)

Prerequisites: -

UIAUNaU: -

The term "witch" used to suppress women: accusations of witchcraft to eliminate strong,
assertive women; accusations of demonic or magic sources demeaning to women; European,
American and African use of witch accusations to stifle women; other forms of oppression of
women: the Chinese foot binding, the Indian Suttee, the African genital mutilation; the meaning
of gender; gender vs sex; marginalization of women in patriarchal societies; women’s rights in the
contemporary world; differing concepts of women’s rights; global and national enforcement of
women'’s rights; organizations concerned with gender and women’s issues: UN, ILO, etc; an
application of gender rights to other genders like LGBTQ
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ICGS 138 Business Event Essentials 4 (4-0-8)

TUFINUBLIUMLTIFIAA & (€-o-)

Prerequisites: -
TIAUNDU: -
An introduction to business event industry, meetings, incentive travels, conventions, exhibitions;
decision making criteria, special events, business event organization management, venue
management, logistics for business event industry, stakeholders in business event industry and local

community engagement, standards in business event industry, ethics for business event

professionals
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[

arwdidesiuinafugnamnssunisdnnudinudiegsin nsUssguesdng naviendisnfioduseta
M3UsEAy NuLansdufuainssamsund Jedeiinasonisdadule Aanssufiiey n1sumsgsia
M5dR9IL MIvimsdanisaniuidnau ssuuladaindlugnamnssunisdnau gidiuisatesdu
PAAIMNTTUNITINNUKATNITRAIUTINVRIYUYY WINTFINANIUEAFIMNTIUNITIANY IITUIUTT

AU UsENeUIvITIN

ICGS 139 | Leadership and Change for a Global Society 4 (4-0-8)

)

FikaznsdsuuUadludailan & (€-0-®)

Prerequisites: -

UIAUNaUY: -

Concepts and practices for leadership development; developing leadership skills and challenges
of change in a global society; the need, vision, initiation for change, teamwork and collaboration
for the efficient management
LuIRnkaznIsTUINgAnssukasinuven sl udiniunisseuduazsufua wazauvinnieluaiy

Wasuwlaswasdsaulan AMuAINIg Idevird n1svinausududufiiien1sannisAiussansan

ICLL 101 Professional Development 2 (2-0-4)

ANSNEAUIVITN © (9-0-&)

Prerequisites: -

IUIFUNDUY: -

Professional skills for 21st century workplace through learning or training activities in various
topics including innovation management, start-up business, agile workplace or other selected
professional development activities approved by the academic advisor and Curriculum
Administrative Committee

vinwen v Indmiumsinuluamnsseil be MunsSeuivieianssuluidenie siudades
Msdansuinnss gsRaguszneunslel wnAnnsiauuuuagesi vioRnssuMTTRIAULE DY

'
Y

infnwiden elasun1seud@nne1ansdnuinwuasanuenssuNIsUSMINaNgns

Digital Literacy 4 credits
ICGH 111 | Media Literacy: Skills for 21%* Century Learning 4 (4-0-8)
s3widiude: nwrwiinsiFousluanissuil ve & (€-0-w)

Prerequisites: -

A VIAUNDU: -

An integration of the media literacy, the media production, and the media ethics; accessing,
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analyzing, evaluating, questioning, and producing media texts; social, cultural, and political
implications of the media; representations in the media; the media as political economy; the
media aesthetics; the media and influence; audiences negotiating meaning

MsysMaRBIfunsiviiiude mskdndeuarasesssufio madids msliesgnisUsadu maks
Mny warnnsndndeninude Wenieday Jamsssuuaznisidlomesde nisldddivanadusesidude
deluziuzinIosdemaasusiadanindes quuismianivesde deuavdniwavesde n13deses

AUV Y VBIFADVDINSUANS

ICGN 116 | Understanding and Visualizing Data 4 (3-2-7)

N ladeyALAZN I TUARIHALTN N & (on-lo-ov)

Prerequisites: -

UIAUNaUY: -

An introduction to data analytics; roles and examples of the data-driven decision making;
technology landscape; data kinds and types; data sources and collection techniques; data
storage and standard formats; data processing workflow; summary from data; different types of
visualization; data visualization tools

MATEteyatuiugu unumkasiiegunsandulamenslddeya givirdvesnalulad yiauas
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Toyamennuaydnydanyel

ICGN 118 | Everyday Connectivity 4 (4-0-8)

o

a § & aa o
duwmesitnlutinuszaniu & (€-o-)

Prerequisites: -

FTIAUNDU: -

The Internet, computer networks, and the World Wide Web (W3) in the daily life and
organizations; troubleshooting small network problems; identifying threats and avoiding dangers
online; finding credible information on the Web; online communication tools, such as the social
media and email, for professional branding; the basic e-business concepts and tools

Sumneiidin indetsrenfiunes uazdadlidduluinusedruarluesding nsudletlymitnuvesves
\A3UBABNRILADIVUIALAN mimiwﬁfﬂﬁqﬁﬂﬂﬂﬂmﬁmﬁUﬂ’lﬂﬁfﬁ/@uma%LﬁmLLazmswﬁmﬁlmﬁamd’lﬁ
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ICGN 119 | Computer Essentials 4 (4-0-8)
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ABUNLADILU DAY < (@o-c)

Prerequisites: -

FTIAUNDU: -

Developing the digital literacy relating to the computer literacy and the information literacy; the
computer hardware and its general functions; the operating systems; software packages and their
daily use; computer security; the ethical use of the intellectual property
fimunnuiuaginuzlunisldnenfinwmesuaznsidrdanaluladansaumanaznisdeans mssous
Doskusueiouag uasgonduasiinuluiindsesniu sevuufoinnsroufiumesineg svuuinwiaia

Uaansuunauiiumes waznslddeasaumelunisdoansedagnioswnuasesssy

ICGN 129 | Programming for Problem Solving 4 (4-0-8)

nseulusunsuien suATgym < (€-o-a)

Prerequisites: -

ITIAUNDU: -

Influence and impact of computer science on everyday life and society; the problem solving
process in programming: abstraction, problem decomposition, algorithms; programming basic;
privacy, ethical, and legal issues related to the software development

[

BNSNALATNANIENUTRINEINTANN UMD IUTInUsEI Tularludiau nszuaunsuAtdymlunisou

TUsunsy NMsAnLTauINsssu nsuengestym dane3iiu Nugnunisdeuliswnsy Ussiiuduanudy

g AUATESITULATAUNYMETINEITBIRUN SN BB ALY

ICGN 130 | Cryptography: The Science of Making and Breaking Codes 2 (2-0-4)

NOWYNIIHE: AERSuINISNTRaRaEN1INBATAE ® (o-0-a)

Prerequisites: -

FTIAUNDU: -

Classical cryptography; cryptosystems; the shift cipher, the substitution cipher, the Hill cipher,
the permutation cipher, the stream ciphers; the RSA encryption; cryptanalysis
nqufinisdisiauvueaiada szuuiiady siaduluudeu siaduLUULIILT Taduuesda sHaduLUY

= o c{' v o Y o a ¢ o o
LFENFUUREU SUAQUIUUNTEUE NISLUITAGLUY RSA NMSIATIEATAFAU

ICGN 131 | Digital Search Literacy 2 (2-0-4)
ns3IsMsauAulusyuUAITa © (v-o-@)

Prerequisites: -

A VIAUNDU: -

The Information literacy relating to search term, the evaluation of the internet site and the
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quality of data; use of information; the ethical use of the intellectual property; the use of
computer platforms; software, online services

mMsfansaumaiigafesiunmsiuiutoya msvsadivvesiulsddumesidnuazaunmvestoya nsld
Toya 93581UTIUMIIMSNFunatyyn nsldssuudjifinsreuiiameseneg ganduls uasusnis

paula

ICGN 132 | Digital Security and Privacy 2 (2-0-4)

anulasndeuasanududiuiilugluuudiia ® (o-0-¢)

Prerequisites: -

ATIAUNDU: -

Privacy rights of data and safeguarding personal information by the protection organizations,
anonymizing of data, computer security relating to computer platforms, network, internet and
smart devices; password managements and shortcomings, authentication factors and technology
angduyanaludeyauaznisunlesiuasesdeyadiuyanalivasndelagesdns nsUadeteya Ay
Uasndudiuasufiamesiiflduisidosiuszuuujianisaoufinmes inietwdumesidn gunsal

Siannsalindiaals N1sIanN1ssHaNIULazTauNNTae Jadenistududinunazinalulad

ICGN 133 | E-Business: Technology and Digital Strategies 4 (4-0-8)

gsnadidnnseling: waluladuaznagnsnava & (€-0-w)

Prerequisites: -

ATIAUNDU: -

The Landscape of technologies in the digital enterprise and e-business; internet-based staples
such as web hosting, domain-name acquisition, the social media, the payment systems;
electronic business models and digital strategies; emerging trends in technology; legal and
ethical issues

asrUsznaulpesinveanaluladimuesAnsuazgsnafdva ssuuwazuINIIManUUdUmesla 1Wun1s
Tusnsduled msdetelauwu Fodinu sruuganssunmisiu JUuuuganssudidnnselinduazemsmans

Advia wwildulmivnanalulad Ussihumnenguunsuasasusssy

ICGN 134 | Introduction to Artificial Intelligence 2 (2-0-4)

Uy uUsehvgiunusi © (o-o-)

Prerequisites: -
UIAUNDU: -
The artificial intelligence terminology; machine learning types and techniques; guidelines for

building the machine learning model; neural networks; an evaluation in the Al system; the real-
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world artificial intelligence; the future trends of the artificial intelligence; dangers and threats of
the artificial intelligence

fdwinugutlyyssivg lnuariinisvesmaioudfeedos wammisiaunmaiouifenios
laseneuszam nmsusslivdseansaimvestynvseivg Jygiussavgludinusedniu wuilduves

Tyayusehvgluowan suneuasioanauvestyny1usehivg

ICGS 140 | Fake News, Censorship and the Politics of Truth 4 (4-0-8)

Y13UaBY NMIAIUANFBLAYNITLIBILIIAINNDTS & (€-o-)

Prerequisites: -

UIAUNaUY: -

Internet and hyper news flows; patterns of information consumption; knowledge of information
authenticity; socio-political effects of 'fake news'; impacts and methods of data collection;
censorship and contested 'digital space', fact-checking, source evaluation and trust-building
online; social power of algorithms, quantification and profiling; citizens journalism and the
traditional media

fumosilnuazmsvativavesinaisedaninds suuuvveamsuilaateya Arwslusesniuinideds
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ICLL 102 | Skills for a Digital World 2 (2-0-4)

aa o

Pinwedmsulanfana © (v-0-@)

Prerequisites: -

FTIAUNDU: -

Twenty-first century skills for digital economy through learning or training activities in various
topics including e-Commerce, Blockchain technology, and data science, or other selected
activities approved by the academic advisor and Curriculum Administrative Committee
vinweluanssuil be dmiuiasughonaviaiiunsiouiniefanssuluidesiisg saufaseanisd
Sidnvsefind weluladufenivu uagineinsteya viiedanssudug AnAnuden eldsunisousia
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Core Courses in Management

Course Code Course Title Credits
ICTB 202 Principles of Management 4 (4-0-8)
WUFTULAENANNITNITIANTT & (€-o-a)

Prerequisites: 24 credits of General Education

Sdadunew: 24 wiheAnvedu@nuily

Overview of management and organizational behavior; evolution of management theories and
thoughts; changing environment of organizations; foundation of individual behaviors; motivation;
stress and work-life balance; decision making and problem solving; teamwork; communication;
leadership; organization structure; ethics and social responsibility; service economies;
organizational culture and change

ANTINITIANITHALNANTIUBIANT TTAUINTVBING W WAL UIAANITIANTT nswaguuasielu
dawndouvesgina ﬁugquaﬂsiuqﬂﬂa N13a319K5939l9 ANuANRAUeITIkarIY N1sAndulauay
ity msvheuduiin nmsdeans anefi Tnssadesdng a3osssunazanusuiaveusedeny

9AAINTINUING TUSTTBIANTIAZNNSIUGEULUAS

ICTB 301 People and Talent Management 4 (4-0-8)

NSIANITNINYINTYARALAZUAADLAS < (@-o-a)

Prerequisites: ICTB 202 Principles of Management

Jndeduneu: ICTB 202 fugnuuazudnnisnsdants

Overview and survey of human resources management and development; differences of
personnel and human resources administrative system, recruitment and selection, job design,
training and development together with talent management, performance and compensation
management, ethics management and labour relation

NMIIANTUALNTHAUININYINTUARR AULANAIITENINTEUVNUUARALALTEUUNUNTNYINTYAAR
N13ANATIHEDNTT N1TVONRUVIIY NITOUTUINAILILALNITUTVNTAUME N13TANT5UsBLTIURANTTUR TR

WAZATUSUITAIMDULNIY 558IUTTU WagNITES19FUNUS LTI

ICTB 304 Service Management and Experience Design 4 (4-0-8)

ANSIANITNITUSNISHALNNTEBNLUUUTEAUNNT < (@-o-@)

Prerequisites: ICTB 201 Introduction to Travel and Service Businesses
FwdeRuneu: ICTB 201 gnavnssulugsnan1siiuniwarssnanIsusmMdusugi
Important roles of services in our economy; the nature of services and service encounters;

characteristics of services; customer focus on service management; experiential design in service
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businesses; consumer decision model; service psychology; service strategy and competitiveness;
design and development of services and service delivery systems; service failure and recovery;
managing demand and supply in services; service quality and continuous improvement; tools
and technique for total quality improvement; managing customer experience; ethical challenges
in service management

ANNAIAYUDINITUSNITAUAALATYTAY 5ITUYIAVBINITUINTLAZNITUJEUTUSINAT AN YvaEURq
N13U3N1T M5IAN1INITUTNSAUgNAT n1seeniuulsraunsalgnan wWilawuuegranisandulaves
anfn F9Ine1nsuinis nagmdnisuinsiitenisaiannuldiuseulunisutstu nsesnuuuuaznng
UNAUDNITUINIT AUAUMAIVBINITUINITHALNITHATUN N15IANTRUEANARAZRUNIU AMAIENIT
UinsuazmsUiulssedisdaliles insesiiodmiunisuuussqanmlae sy msdnnisuszaunisal ns

USMIINISUSNISAUANUINNNEATUARTITU

Core Courses in Travel and Service Businesses Entrepreneurship

Course Code Course Title Credits
ICTB 201 Introduction to Travel and Service Businesses 4 (3-2-7)
gnaNssulugINaNISAUNIHargsAINITUTN ST LR < (e-lo-o)

Prerequisites: 24 credits of General Education

Fprfaunew: 24 wiheRsvesinAnyialy

Introduction and overview of the Travel and Service Businesses, partnership in Travel and
Service Businesses, global issues in Travel and Service Businesses, dynamics of the lodging
industry, hotel management and operations, the foodservice concepts, dynamics of the event
industry, leisure activities in tourism and hospitality, health and wellness, and passenger
transportation, introduction to the Global Code of Ethics
Qiﬂﬁ’]‘wﬂiimﬁqiﬁ%ﬂ’]ilﬁu%’]dLLazﬁqiﬁf\]ﬂ’]iU%ﬂ’ﬁﬁLﬁﬂi)%@ﬂ%ﬂuuzﬁ’] udulugnavnIsunIsAuNI
Fessnifgiunisidunaaznisuinislusedulan watnvesgnanmnssuiiin nsdansuazUfiing
159U33 NTUINITOMIT NATRVRIAAINNTINBLILA AINTTUFUMUINITIUNSHUNHEYTIAINITUINIS

RPAMNTIUNOFUA M WaENSIAUNIUAZELAgAT A3e555UNTviBaiigalanduluzii

ICTB 203 Consumer Behavior for Travel and Service Businesses 4 (4-0-8)

NOANTTUHUILNAFIMTUTININTAUNUALTININITUINS ¢ (€-o-a)

Prerequisites: ICTB 201 Introduction to Travel and Service Businesses

dsAunau: ICTB 201 geavnssulugsNINITAUNILALEININITUINTTUL UL
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Understanding a wide range of factors motivate consumers in tourism products; emphasis on
culture and multicultural communication and relation; various factors that contribute to
successful marketing in tourism; the purchase-decision process; typologies of tourist behavior
from different practitioners; patterns of tourism demand and markets, divided by global region

msdilatladesineg faraussgslalundndusinsviesiisioguilan Wunuduiusuaznisdeansves
Juusssuuaznyinusssy Jedefidmadonuduialunsmainvieadien sULuUi1eY veamgAnssues

Unviaafign aNwEANLABINTUATNIAAIAYBINSHBLLILUWUYTA1AYadlan

ICTB 204 Business Communication 4 (4-0-8)

N1580a15N9GIND & (€ow)

Prerequisites: ICGC 103 Public Speaking

Adafunou: ICGC 103 mawalufiansisas

Communication model; principles of business writing; business presentation; memos, emails and
letters; business pitching; business negotiation dialogue; approaches of negotiation; cross-cultural
communication; press release; country briefings; resume and cover letter; interview preparation;
a mock interview

Tunanisdeans ﬁugmmﬂ%umaﬁqiﬁa N5 NEUBNANUNINGIN N1SBuTUANToANN Bla way
NNY NITHYANNGINT N15HTIIWRTDMGIAD 38N15IUNITIRTIRBT0S nsAoanstuTaussIy M3

WeuUUsEdunus Tuatnsanu 9aauunel N1SLM38ufIFUNYAILALNSHNAUN1BaIaS

ICTB 302 Business Laws for Travel and Service Businesses 4 (4-0-8)

nvEnelugsfiaNISAUNIMaEIIAINITUING ¢ (€-o-a)

Prerequisites: ICTB 201 Introduction to Travel and Service Businesses

Andedudeu: ICTB 201 gramnsslugsfamadumatazgsianisudnistusugii

Legal principles and rules as infrastructure of legal knowledge towards the operation of travel
and service businesses in the tourism and hospitality industry; encouraging legal awareness in
various legal exposures and managing legal issues including developing solutions and preventive
measures thereof

NANNYNUIUUAL NN U9 é’mﬁuﬁugmaaﬁmmiwNﬁmﬂgwmwiamiﬂizﬂauqiﬁaﬁLﬁmsﬁ’aqﬁu
MsiAumkaznsUInslugmavnssumsieafisuaznslsusy daasuliAnaunseving e
ﬂgmnsﬂuam’gzmmLﬁmmdﬂawmwmﬂﬁma LLazmﬁmﬂﬂiUiSLﬁuwNﬂgwmaﬁmq Fagrudanas

WIS A LULAZUINTNANTUDINUAULEES

ICTB 303 Digital Transformation for Travel and Service Businesses 4 (4-0-8)

Y

N15USULUALUTIAINISAUNALAETININITUSNIAIEALULAE AT & (@ow)
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Prerequisites: ICTB 201 Introduction to Travel and Service Businesses

ydeAuneu: ICTB 201 qmammiﬂuqiﬁﬂms@umLLazqiﬁamiU%mi%’uLLuzﬁw

Introduction to information technology and digital technology, strategic thinking and digital
technology, digital landscape and ecosystem, the Internet and digital tourist, social media,
mobile technology, digital technology for travel business, digital technology for service business,
digital technology and sustainable development, and future of digital technology for travel and

service business entrepreneurship
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§INANTHAUNUALTINIUINNS

Required Courses

Course Code Course Title Credits
ICTB 211 Business Statistics and Data Management 2 (2-0-4)
afflegsiauaznsdanisdeya ® (o-0-a)

Prerequisites: -

AvrdeAunoU: -

Descriptive statistics; inferential statistics; normal distributions; an estimation of parameters; an
analysis of variance; correlation and regression; non-parametric methods; the design of
experiments; hypothesis testing; collection of data; presentation of data

ARRLTIUTTON ABRSN98Y N15LINLIUNR NMsUszfluAIfanls Msieszdanunsusiy dulszans
ANFUNUS N153ASIEYIN1Tanney @iflnglildnisiwes n1seenuuUNITNAaRUTITY N1SASIEBY

auufgiu nsiiudeya uagn1sunauedeya

ICTB 212 Marketing for Travel and Service Businesses 4 (4-0-8)

N1IAAALIDTIAINITHAUNWALTINAINITUINNT < (€-0-)

Prerequisites: 24 credits of General Education
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Jprfeduriou: 24 mheAnvesivAnurild

What is marketing; marketing plan, marketing macro environment; direct and indirect
competitors; suppliers as business partners; market segmentation and targeting; consumer
behavior; using marketing information; products and services; physical existence; location;
promotion mix; pricing products; marketing channels; ethical issues in marketing
ﬂ’]iLLuzﬁﬁﬁug’Wﬂ’]ima’mLLﬂ%uIEJU’]EJ‘ﬁLﬁIEJ’J%aQ %ﬂﬁuﬂizﬂauﬁ’mmmﬁﬁuugmmsmmﬂ RV ERH
danndonsziuunnia Bnsdeuusumsnatn anadlanginssuduilan msutengusain 1150
nautimng venindussiidevnduiugrunagrsnmsduaiunismann dusaun1sieasninain n1s

US3anAnduiug waziwilduniseanalueuinn

ICTB 213 Economics for Travel and Service Businesses 4 (4-0-8)

LATEFANANSLNOTINANITAUNLALTININITUINS < (€-0-)

Prerequisites: ICTB 211 Business Statistics

Jdafuniou: ICTB 211 afftiegsie

Principles of economics, particularly microeconomics, and applied economic concepts; assessing
the socio-economic behaviors of economic agents comprising consumers, businesses,
government and its agencies, particularly their business choices and decision making; covering
key economic areas of demand, supply, elasticity, costing, pricing and investment
nannImaATEgAIanslaglanzegsdunsgamansganiaLazIRANILATYgAERS UsEyneinng
UszidungRinssumaasusiauasdInnuesmtasnunaasesAatsut AUSLAA §3NONTU STUALAY
mhenunaigau lnslanzegwbufeaiunmadenmaassgiaaznisindulangsfialazaseungu
feveulamaasssAafddyReafuguasd gunu anudangu nmssuiusdiunu NIRITIAUALNT

AU

ICTB 214 Accounting for Travel and Service Businesses 4 (4-0-8)

N5URAINEEININITAUNUALTININITUINS < (¢-0-c)

Prerequisites: 24 credits of General Education

Fgdaduniou: 24 mheAnvetiudnwialy

Business transactions and financial statements; evolution of accounting; recording and classifying
financial transactions; preparations of financial statements; characteristics of various types of
accounts; accounting principles; the usefulness and limitations of accounting information

§3N33UNITA1VBITIAALI8UNIIN5TY APduniven1stayd nsdufindyd n1sdnuseunm

F98N15URY NM13IANIUNTEY wagnsideyan1nsRuunldlunsaiugsia
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ICTB 215 Branding Strategy and Marketing Communication Channels 4 (4-0-8)
NALVSNITATILUTUA KALYBININITADAITNNNITAGN & (€-o-®)

Prerequisites: ICTB 212 Marketing for Travel and Service Businesses

Jdaduniou: ICTB 212 mamanauitegsAansiiunsiaygsianisuinig

Core concept of branding strategy and the commmunication channels in practice both online and
off-line approach; brand positioning; brand associations; understanding branding in the digital
era; media planning design; IMC; digital marketing concepts and practices; content marketing;
trends of the new media and branding 4.0 with sustainability and quality assessment
ﬂasmﬁ‘mia%w,wiuﬁ LLazGU'EN‘vmmiﬁamim\‘im‘mm@ﬁgaaaulaﬂl,l,amimmﬁ'uﬂ AUNUSYDILUTUA
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29AUTENOUYDIUTUA LNTaN1591 Branding H1uFRAdYIA N1598NKUUINMKNLED IMC N15YI1N15AA1A
ARTaNIUIRnKaENITNN UL URLERSe N199i1 Content marketing as1a5oda1lilaula saudawwsliy
YoansuAresdaniindarugluiunisaiiauusun <o WdsBunazn1sinnalseansnmeenisasng

WUTUARNIUNITHDANTTUTDIN61199)

ICTB 216 Sustainable Development in Travel and Service Businesses 4 (4-0-8)

N 1daEulugIAINITAUNILAEEININITUINS & (€-o-a)

q

Prerequisites: ICTB 201 Introduction to Travel and Service Businesses

Judedunew: ICTB 201 QG\E‘!’]VﬂSSﬂHQﬁﬁQmSLau‘VlNLLﬁ%ﬁqiﬁﬂﬂ?iU%ﬂ?i%ﬂLLuzﬁﬂ

Concepts of tourism and sustainable development goals; sustainability affecting travel and
service business; socio-cultural, environmental, economic impacts of tourism; visitor
management and an interpretation for the sustainable development; creative tourism for
promoting culture-based creativity and sustainability of travel and service business; concepts of
community-based tourism practices for the sustainable development within a different geo-

cultural context — urban and rural settings; the Global Code of Ethics

A 1 a
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ICTB 311 Finance for Travel and Service Businesses 4 (4-0-8)

N15RUINEEININITAUNIUALTININITUINS < (e-0-)

Prerequisites: ICTB 214 Accounting for Travel and Service Businesses
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TQF2 Bachelor Management Program in Travel and Service Business Entrepreneurship (International Program) THM Division

Jdaduniou: ICTB 214 msliyTiflegsiansiiumanasgsianisuinis

An introduction to the financial management for travel and service businesses; methods and
importance of tourism and hospitality finance; cash management and its importance; the
investment decisions regarding travel and service business projects and capital expenditures;
cash control during the various stages of operations; statement of cash flow; an introduction to
feasibility studies; the financial ratios analysis and working capital
wur1N159AN15115R8UlUEIAINSAUNIMALTIAINITUTNIT TN suazanudAnainsiulugsianis
Fiunasargsianisuinig msdnnisituanuazarudide msdnduleasululuseedifeitugsians
WUNNUAZTININITUINIT UATNITUIUY mimuQumsﬁuluLwiazsﬁgumawummiﬂﬁﬁ’amu ey

nzuaiuan nswusiinsfnwanudululd msduadasdumunistulas Sunumyuisy

ICTB 312 Strategic Management for Travel and Service Businesses 4 (4-0-8)

N133ANIINAYNTAIMIUTININITAUNALTININITUING < (¢-0-c)

Prerequisites: 100 credits

FTIAUNIU: @oo NUIEAN

Entrepreneurial and strategic issues in management; formulation and analysis of strategies;
relationship between strategies and organisational structures; strategic thinking and managing
change and the similarities and differences in strategies between sectors in relation to travel and
service businesses; crisis and risk handling; ethics in business
ﬂizLﬁuﬁﬁﬁ'ﬁwwﬂ’liﬂizﬂaUmiLLazﬂaEJquﬁ‘iumﬁmﬂﬁ mia%ﬁﬂLLazmﬁmiwﬁﬂaq‘wé AUAUNUG
swinnagnitulasiawesesdnsiiisadestugnamnssunsvieaiisawazuinig msdnegenagns
wazAsiansAIABULUAT AnswilourasaauansslunisuSuldnagnsdmsugsiianisifiuma

LAZIINANITUSAIT NTIANTITANULEDS Lazasusssulugsna

9 9

ICTB 313 Business Research and Data Analysis for Travel and Service 4 (4-0-8)

Businesses & (€-0-)

ayv a a

THETINALNTIATIENTRYAL DT INANITAUNLALEINANITUIANS

3

Prerequisites: 100 credits

FTIAUNDU: @00 NUIEAN

Foundation for a solid research based solution approach to issues as present in the travel and
service businesses; to understand a range of approaches to the issues as derived from the
academic literature to apply specific theoretical frameworks; to provide design of experiments;

collection of data; presentation of data; analysis of current trends in research industry; analyse

the research results and supply a range of solutions
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Yiugiun1svinddeieundymnifeitesiugsianisiiuniauaz uazgsnanisusnisniledludagdu
a1u150L 011N IPUIUNITAIIY FUIINNITNUNIWITTUNTTY AUN50UTHENALTRUNT N1 8] N3
ganwuuNIsVAaes Msnudeya Wiausdeya nsinseiuulilulagiuresnudde dnsizinaves

NUATY waziausrunisnsuatey

ICTB 314 Revenue Management in Travel and Service Businesses 4 (4-0-8)

N15UIM5INNTIElAlugIAINISAUN KA IAINITUINNS < (€-0-)

Prerequisites: 100 credits

INTIAUNBU: @00 NUINA

The concepts of revenue management; ingredients of effective revenue management; roles of
revenue manager and related department; key performance index used in revenue
management; market segmentation and channel distribution in revenue management; market
and competitive intelligence; benchmarking and competitive set; price & value; economics in
revenue management; demand forecasting; revenue management techniques in travel and
service business; market dynamic

(9]
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9

ICTB 315 Entrepreneurship and Business Plan Development 4 (4-0-8)

N3UTENBUNISUAS TN UIUNUTINY < (€-o-a)

Prerequisites: 100 credits

INTIAUNBU: @00 NUITA

Evaluate new business ideas; financial statements and ratios; formulate a business strategy for
the new venture; careful market selection and positioning of products; compose a business
plan; effectively communicate and sell new business concepts

Usziiulowelniniegsia s1ensuasdndiunienistiu nshnnagnsviegsnadmsuianisiug nsiden

MAIALAL YN UVBINGNA NILAZUINITE19580 R8I aS1aunugsna Feansunugsiauazeielatfieni

Major Elective courses — Hotel Management Module

Course Code Course Title Credits
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TQF2 Bachelor Management Program in Travel and Service Business Entrepreneurship (International Program) THM Division
ICTB 321 Room Division Operation Management 4 (4-0-8)
N15UIMIINITUHUANISUHUN BN & (€-o-a)

Prerequisites: -

JUeAunNaU: -

Understanding of front office operations and management in a hotel; presenting a systematic
approach to front office procedures by detailing the flow of business through a hotel from the
reservations process to check-out and account settlement; examining the various elements of
effective front office management paying particular attention to the planning and evaluation of
front office operations to human resources management; studying front office procedures and
management within the context of the overall operation of a hotel; management of
housekeeping duty within one’s own establishment; supervision and training of staff scheduling;
using different cleaning agent; safety within the work environment; housekeeping technology
and legendary quality service standards
AnwuAsaiunsuimsunundeusudnmiivedsusudinuinsuuastunouiiag é'?uwigﬂﬁﬂﬁﬂmi%aﬂ
#ouin Check-in 1W1wn auds Check out sananlsausy Anwiieafudruusznausig 9 289n1TUSmIsuRLA
Fousudumthoeiiuszaninmlnoiiuiinisaunuensseiunsuiifnisuagnsuimsnuyanaves
wrunFABuUd UM N1sdanTsuaznsuIsnuluisunuiti MsguamuasEneusuninaulrdiiinsguly
Mshanu msdamaanan msldasiedvhanuazeingaineg anaasadeluivhiu wadalunsufora

LALAISUSNNSRYNbANAANUNUSEYIUTR

ICTB 322 Facility Management for Hotel Operations 4 (4-0-8)

N1IANITAIBIUILANUALAINADNNTANLTUITUTTILTL & (€-o-@)

Prerequisites: -

JUsAUNDU: -

An overview of hotel facilities and hotel departments in charge, operating costs of facilities;
types and characteristics of the major building system; sustainable management for hotel
facilities; hotel renovation needs; provision and maintenance of hotel information technology
systems; workload planning for facilities operations; health, safety and security concerns for
facilities operations; relationship between the facilities management and the operation
management

AMNTINVDIAIBIUILANATAIN VDI TS URAZLNUNTITURA TR éfunumwi’ﬂLﬁumumad?ﬂéﬁmamm
49AIN UTTNVLAZENUE8ITEUUNANT8I81AT N158ANTeE e fudmSudssuieauazninues

Tsausy AuAeanTstunsusulsalsansy msdavuaznsingesnussuumaluladansaumeauodlsansy
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N9 N TEOUENTUNSALTuOUIUESWIgANNaraIn Jyniauguain anudasndy uag
155N ANMUUaBANYTUNITARUIIUYDTHTN ANUFURUSTENINNNTIANITEIOIUIEANUATAINLAY

ANSAMRUITUYDILTILTU

ICTB 323 Hospitality Facilities Design 4 (3-2-7)

N1590NLUUAIEIUILALAZAINTUTIAANITUINNS & (an-lo-o)

Prerequisites: -

INTIAUNDU: -

Understanding fundamental of the hospitality facility design and layout emphasizing different types of
lodging in the perspectives of managements and owners; understanding different types of hospitality
facilities; basic understanding of architectural plan reading and specifications; how to communicate
with professional designers; exploring flow patterns and relationships among functional areas, facilities,
service and management (using bubble diagram); hospitality space design: guestroom design;
understanding phases in the planning and design process; recognizing possible key factors, theme or
concept, and trends influencing hospitality facilities design in terms of the investment
anudlafugiuvesnisesniuuissusmuaznInuag ey ssivsinelusuueeanisdanis
waztives Anmdlavesdssneuasmnussinmenge mmLéﬁﬂslﬂaﬁugmmaamséwmmumqamﬁmaﬂﬁm
FBrsdeansivtiesnuuuiioondn msdsasluuuinaiuasanuduiusvesiiuilldaes ddasaruazan
A N15UNNT Wazn139an1s (lnenisly Bubble Diagram) msaaﬂLLUUﬁdNM?ﬁ5ﬂmammazmﬂmaqqiﬁﬁ]
MIUIMs MS0ONLUUTRNAN rrudlmeUlumT e eI T At d= el
Redos sULUL vFeuwdn uasunliuinagiidvinadensoonuuudsenganuagainlussianisuinislu

WdYDINNTAYY

ICTB 324 Hotel Business Development and Management 4 (4-0-8)

NSUILAENITIANITTINDL T Y < (€-0-)

Prerequisites: ICTB 321 Room Division Operation Management or ICTB 322 Facility Management
for Hotel Operations

Agrdafuneou: ICTB 321 nsuimsmsufiinisununviesin wie ICTB 322 n1sdnnisdssuieany
ﬂ%ﬁﬁﬂLﬁ@ﬂ?ﬁﬁ’]LﬁUﬂ’MIiﬂLL’iZLI

The hotel business development; location selection; legal and tax issues; the business project
development plan; an overview of the front and back of the house operations management;
expansion and managing multi-unit lodging property; risk and crisis management; understanding
and managing the internal stakeholders (i.e. owners, managers, employees, management

companies, franchisers), engagement of external stakeholders including customers, suppliers,

competitors, local communities and intermediaries (i.e., distribution channels); proactive and
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reactive approaches responding to the changing factors of the macroenvironment (i.e., political,
economic, socio-cultural, environmental, technological and legislative factors)

NsHAILIgINalsITy nsdenviiaing ﬂssLﬁuLﬁa'gﬁ’UﬂgMMSLLam@ WHUNSHLILATINISEIAA 19
ssuelaeduauifeatiunisianusaznisinnisnisaifliunudiuniuardiundwedlswsy nsuie
uazmsdnnisenmsiiimansisis msdansmnuidssaginganisal exuidilasaznisdanisieaiugd
dwlaidenielu (91ves §3anns wiinaulsausy USEnusmsaukadnnsssnalsausy uisulyd) nsd

druuveiidiuladiudsnousndesiufgnen unaiuiees gul YUY karauNae (Yo
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(Uademensilos asugia deny Twusssy Aanndon walulad uasngyane)

Major Elective courses — Food & Restaurant Management Module

Course Code Course Title Credits
ICTB 331 Culinary Operation Management 4 (3-2-7)
N15UIMINIsUURNITUIENOURIMNS & (on-lo-v)

Prerequisites: -

ITIRUNDU: -

Planning and operating food and beverage productions in quantity food settings; various
methods of food preparations; ingredients and culinary terminology; reading and evaluating
menus; developing recipe conversions and costing skills; examining different production schemes
and product flow; designing the kitchen layout; using and taking care of equipment; service
techniques; procurement management, and the cost control
NuusuLagAdunIHAReMILazIAToRL 8 9 Tunsusenevems mdwinlddmiuingiuuay
N15UsEN0UDIMNT 9MukarUselliug18n150113 Naussulagnisulawidiednnasaunuy #5I9aeuns
KB WTLUUANY Tunaun1sUfTRU nseenuuuwiudiaa n1sldeuuaznisinugunsninds

WNTUINIT MTIANITNTINTBUALNITATUANALYY

ICTB 332 Baking and Pastry Business 4 (3-2-7)

3INIVULBULALIULNINU < (on-o-ev)

Prerequisites: -
FuUsAuNeu: -

Basic theory and skill sets used throughout the field of baking and pastry; using hand tools and

equipment found in a bakeshop; exploring the baking and pastry ingredients and their functions;
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describing of the major methods such as beating, blending, creaming, cut in and folding;
understanding the course materials by tasting and evaluating products created in class;
identifying and selecting quality grains, fruits, vegetables, thickening agents, nuts and seeds, dairy
products, baking spices, eggs and egg products, flours, chocolates, fats, and oils used in the

baking field; business of baking and pastry
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ICTB 333 Gastronomy Exploration and Food’s Experiences 4 (4-0-8)

ANANSNIVN NISAUBISHATUTEAUNSAIAIUDINNS @ (@-o-a)

Prerequisites: -

JeAunau: -

Understanding the contexts of gastronomy related to food and culture, where the food
experiences are related to several dimensions; understanding the gastrodiplomacy strategies to
support from “Farm to the World” and “Thai Kitchen to the World Kitchen Campaign”; Thai
food popularity leading to food tourism destination; exploring the relationships of Thai food
from the supply side to the demand side; tourist’s engagement in a different food supply chain
with sustainable development; Discussin Thai food story; understanding the background of food
culture and heritage of Thailand in relation to history, indigenous groups, religions and the
geographical analysis

AnwiAauznisviuaznisiueIms Mertesiuimusssuresoms waruszaunsaliivanewiyli
fuvn eghagy Wilefeuleniesusimsvesniaigiiddiemsinglugailan uazainrhialnega
Tan fuvesnnuiideidssveseimising nsasrsuwinsunisinauesimsinelviidededusydu
anauazfsinvieadisafioaiasraunisainssiuomisinglulssima msduminvesguasd gunu
Tunsimuiegedsduduemisive suwdudenawewsandiuemsuarausssufioadedunis

AATATIUTEIRMERS Wiug Mmau wariudunuvesomslulssmelng

ICTB 334 Restaurant Marketing and Branding Strategies 4 (4-0-8)

NAENIENITNAINLALNITASATIAUATIUDIMNT & (€-o-)

Prerequisites: -

AUIAUNDU: -

108



Degree Level M Bachelor’s [ Grad.Dip. O master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor Management Program in Travel and Service Business Entrepreneurship (International Program) THM Division

Describing the various forms of the restaurant business; discussing about advantages and
disadvantages of each form of business; understanding the major elements of marketing and
branding strategies; defining the concept of branding and its value in marketing and promotions;
examining the relationship between the sales promotion and the marketing program; planning
and implementing marketing and branding program for a specific restaurant operation

N13U58185ULUUAN9Y %aﬁqiﬁﬁmmmi msaﬁ‘ﬂiwLﬁ'mﬁuwaﬁLLasmaLﬁmmqiﬁﬁ]LLGiaz‘iJisLﬂVl
anuilaifudulszneundnvesnagnénsnaiauaznsaiansAui 1 ueIng ANNMINEYeINTT
a519nsAUALarAMAN LN TNAINKAENITEALETINTTUY N1IATIVADUANNFNRUSTENININTTALESUNTS
YrefiieafoafunnunITnatn N151eNuRazn s U RN ISR kAT LHLN1TA519R TR A
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ICTB 335 Restaurant Business Planning and Operations 4 (4-0-8)

NIIUNULAZNTATLIUTIAIT LIS < (@-o-a)

Prerequisites: ICTB 331 Culinary Operation Management or ICTB 332 Baking and Pastry Business
ntadunew: ICTB 331 N1sUsMsMsUfUAn1sUsEnauawng vse ICTB 332 §5NVULBULAZUULIIY
Understanding factors to consider when planning a menu; describing how the menu influences
every dimension of the food service operations; listing menu types commonly used in the
foodservice operations; selecting an appropriate type of menu for a foodservice business;
calculating food cost; discussing various menu pricing strategies; creating an appealing menu for
increasing sale; basics of the restaurant design; food safety and sanitation; achieving legal safety
and sanitation requirements

ﬂmwﬁﬂmﬁmﬁuﬂﬁwmq o fidaudonunusanisems nsusseIeieIfuseniseImsid
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Major Elective courses - Tourism Management Module

Course Code Course Title Credits
ICTB 341 Travel Guide and Interpretation 4 (3-2-7)
ﬂ’ﬁ?i@ﬁ’]il,l,a%LLUﬁﬂ’JW@JM@ﬂEJWNﬂWiV]IQQLﬁEJ’J & (en-lo-ev)

Prerequisites: -

INTIAUNDU: -

A series of means for the travel communication; duties and responsibilities of tour guides; legal
requirements for tour guiding; principles of tour guiding; understanding cultural sensitivity;
definition of interpretation; significance of interpretation; principles of interpretation; thematic
interpretation; different types of interpretation; concept of creating visitor experiences; essential
knowledge of cultural heritage in Thailand, especially during Ayutthaya to the Bangkok
Modernity Period, including a field work held at outstanding tourist attractions in Bangkok; the
role of influencers in the travel communication; blogging and sharing the travel information
\3osflonneg lunsdeansmsvieniien niiluagauiuiaveuvesianmard ngmanefifeidosty
saquar ndnsiagmed anudilaTausssuiiseulmvostinvieaiien AumsnevesnnsAenImmINY
AMUAFYUDINITAOAIUNINY ENNTROAIUNNE ﬂ’]iﬁ’]Lﬁu@Lﬁj@MWaﬁzﬁﬂﬁm dosineq Tunsde
ANLYINY WnAAMTauaissraunsaitiviesiien anuiusaniamsssalunswanysemalne
Tngamziausaiongaiegsen aufvinulnduniadelvl nutnisiinamaauiunuundsiesiienduin
TunsunnunIues U‘Vlmwuaqrgﬁ5w%wa°lumi?iaa’liwmmivimLﬁﬂa nsudonuasuisiuidemmenis

V199L9187

ICTB 342 Tourism Package Management and Business 4 (3-2-7)

AFINNITHINALNATISHALTINA & (en-lo-ev)

]

Prerequisites: -

JUeAunau: -

Crucial relationships of various tour business components such as transportation, lodging, dining,
sightseeing, attractions and shopping; understand different types of tour operators as well as
basic types of organizational structures; identify tour distribution channels and appreciate the
ways in the destination research, development, and supply negotiations; the role of online
travel agency (OTA); device and develop tour itinerary planning and understand how to

strategically price the tour, specific communications strategies of tour operators; the application

of digital marketing tool; understand the three major functions of tour operations: pre-tour
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operation, tour execution, and post-tour phase and last appreciation; an administration of tour
operation and its environment
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ICTB 343 Online Travel and Service Business 4 (4-0-8)
gIfanNIsAuNIuazgInansuinisesulad < (¢-0-3)

Prerequisites: -

INTIAUNDU: -

Understanding roles of the online travel and service business in the tourism system;
opportunities and challenges of online travel and service business; the value chain of online
travel and service business; digital solutions for travel and service business; Online Travel Agency
(OTA) and online intermediary business; the Global Distribution System (GDS) functionality;
online distribution channels; the OTA business model; customer relationship management for
OTA

dlaunumvesgsiansiiumataggsiansuinisesulailuvesssuunisvienilsr Tonauagaanuii
MNBYDIFININITAUNIUALTININITUINTooULAY MIalEANAI1095IAINITAUNIWALTININITUING
ooulay in3eafieddviadmiugsianaiAumiuarssianisuinig gsraelaudesulall (OTA) wazgina
fananvesuladug n159191uve95E UL Global Distribution System (GDS) Y04113n153AS 118

poulall sUuuugsiaves OTA msusmsianisanuduiusiugnadmsugsia OTA

ICTB 344 Wine Studies and Wine Tourism 4 (3-2-7)

A5ANEIS I NULALN1SNBLALINDNNSTN USLAA ViSeTalil @ (on-o-e1)

Prerequisites: Age above 20

JdaAuneu: 81g11ANI1 o

Viticulture; viniculture; old world and new world wine; still wines; sparkling wines; fortified wines;
sweet wines; food and wine pairing; wine business; principles of wine tourism; motivations of
wine tourists; attracting wine tourists; marketing plan

enanslumansdesedu Inflanmuaslantl Tadssinnenag Tnifueimns ssralnd maveadienlnd
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Ynvinaiied Ussaunisainisvianiiedlid wwuniseatndnsulidnasnisviaadien

ICTB 345 Cultural Heritage Studies for Entrepreneurship 4 (4-0-8)

NSANILIANTNATAIUSTIUNEN1TUTENBUTINT < (@-o-a)

Prerequisites: -

ITIAUNDU: -

The importance of culture and tourism entrepreneurship; to recognize the socio-cultural
complexities of the cultural heritage tourism; a working relationship between UNESCO World
Heritage sites and local tourism economies; to develop sustainable development in cultural
heritage sites; to plan immersive experiences for interpretation and reconstruction of heritage
sites

i ladesTanusssunagnsUszneugsia Yuitinmduteurudsauiamusssuiifertunsdanisusan
mefausssn mudiiusseniuvasienimsanlaniagiAsugiavesyun Wanuvameuiieansan
Me3ausTINeENeiu MausuUsEaUNTain e lsionulan NN ELaE 350451V UNAT

VIO NYIUTAN

Major Elective courses - Event Management Module

Course Code Course Title Credits
ICTB 351 Event Planning and Operation 4 (4-0-8)
A159NULAZ NIAL DU UDIUA & (€-o-x)

Prerequisites: -

FJUeAunau: -

Event industry overview; event architecture; event feasibility; event product development; event
proposal; budgeting and monitoring; contracts and collaborations; supply chain management;
team management; risk management; site selection and management; onsite coordination;
event evaluation

ANFRAMNTTUNTIAU aardnenssunisdnan arulululavesnisdnau msimuindndue
PYORIUBIUF TDLAUDNITINIU NITIANNVUTZUIULASNITANRIY ey 1azAIINTINLD N15IANITAN
lgguniu n1sdanisiy nsdanisadss msidenuasdanisaniuiidneu msUszainay a aaud

A9 N15UTLEIUNNTIANUDLIUA

ICTB 352 Event and Experience Design 4 (3-2-7)

A199BNLUVNUBIUAKATUSTAUNTR] @ (on-o-e1)
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Prerequisites: -

JUeAunNaU: -

Understanding an overview of event design; the formation and construction of experience; key
design of experience; the relationships between event interaction and experience; the
relationships between communication and event design; conceptualization and planning;
process of event design operations; entertainment design; designing sustainable event; involving
technology in event to enhance experience; evaluating event design; event design in
consideration of event legacy; Identifying and finding current and examine future trends in event
design

AN INTINUDINITODALUUBIIUA NMTHAIUILAEN1TES19UTEaUNITAl UENEIAYIDINITORNLUY
Usgaunsal anuduiusseninsnsujduiuduasuszaunsalitldfuannudioud anuduiussening
1580815LAZNNTEONLULIILBIINS LLIAUAAKAZANTINUAY TURDUNSHIIUANSEBNLUUELILA
nseenuuuAETULRAY NseenuuUBnuAndBy nsldnalulaslunudnudiieladuataseaunisel
N15U5EHIUNANITRBNLUUBLIUA N1508NKUUBUALAEANIENNIANYDINY NTITYLAENTAUNIKLILLY

Yain1seRnwuLdnUAluTIgTuka AR

ICTB 353 Event Business Stakeholders Engagement 4 (4-0-8)

a0 | Y | Y1 = a a i3
ﬂ’]iﬂﬁ?ﬂi?ﬂﬂ@ﬂ@ﬂﬁ?ﬂl@ﬂﬁuLﬁﬂ‘U@ﬂﬁqiﬂﬁ]@L’J‘LW] & (€-o-a)

Prerequisites: -

JUeAunau: -

Understanding overall picture and detailed engagement of event business stakeholders’
connection, collaboration and competition (3Cs) including events’ target business sectors, target
audiences; Destination Management Company (DMC); Professional Convention Organizer (PCO);
Professional Exhibition Organizer (PEO); venue (i.e., exhibition/convention center, hotel, multi-
purpose facility, unusual venue); supporting infrastructure (i.e, Convention and Visitor Bureau
(CVB), international associations, domestic associations), communities, and service providers
anuitlalunmssuaseaziBonnsidnivesmadeude mstiudle wagnisutedu (3CS) vesdi)
dulddrudslugsianisdnnu Jesaufs ngugsiadmanevesnisinnu nguidmung vi¥ndanis

YanngUatenie (DMO) §inUszyuilontdn (PCO) §inlinssAnisileardn (PEO) anuidnau (19u

Augdauanslinssanis/muduseyu lsswsy anundanueiundsyad anundaausluuudus) lasasi

Y 9 Y
[

Wugrunaduayy Wy Convention and Visitor Bureau (CVB) @u1ANSEAUUIUIYIA du1AL

neluuseme) yuyy wazgliusnig

ICTB 354 Leisure and Sport Event 4 (3-2-7)
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UDURAUNUINTITHAZ AN @ (n-o-¢v)

Prerequisites: -

JeAunau: -

Basic understanding of the sport, lifestyle, recreation, and festive event industry; types and
conceptualization of events; application of event management concept in sport and leisure
events; sponsorship strategies and management; legal and ethical principles applied to sport
and leisure event; entertainment management in sport and leisure event; volunteer
management; crowd management; risk and crisis management specific to sport and leisure
events; key criteria for evaluation in s

port and leisure event

auilafiuguieitugnainnssunisdnauim lafalad niswnieu uaznuiude Ussanuas
LUIAATDIUBLIUA N15UTZENALLIANNITIANITNUBLIUANKILAZFUNUINIT NAENSKAENITIANTT
Aeafuadeuiges ndnnmmngneLasaesTiReTUBnUALarduuIng M3dan1sAany
Suislunudnudinuazdunuins msdansenanasing msdanisyssu nsdamsanudssuasing
RWIZEMTUNUBNUANK LA FUNUINTT Inasd 1A d 1S UNITUTEIUNaTUUB I UARWI LA EUNUY

19

ICTB 355 Creative Event Production a (3-2-7)

ASNANINTUDLIUADENAS19ETIA @ (on-o-e1)

Prerequisites: ICTB 351 Event Planning and Operation or ICTB 352 Event and Experience Design
Jv1UsAuneU: ICTB 351 NTINBHULAZNNTANTUUBLING %50 ICTB 352 N3BNWUUNUBLIUALAY
Uszaunisal

Producing a real event through the application of event conceptualization; event and
experience design; sustainability and technology considerations; event budgeting and monitoring;
event proposal; event marketing and promotion; event sponsorships; human resources
management; event logistics; procurement; site planning, management and communication;
onsite coordination; event evaluation

N1INAAUBLINAITIHIUNTUTEYNALTULIAANITINAIY N1FRRNLULBNUALaEUSEAUNT] Tofiansan
frupudsuuazmalulad nmsdnrhauussanafanssuwarnsinanu daiauen1sdneu nseaiauay
Aanssuduaiun1sve fatduanuunsdnnu Msdanismineinsuyed ladafinueansinemu n5dniata

219 ANFINUKY NTIANITUATNNTADENT o @01UNINIY N1SUTTEIUNY M @01UTNTRIU N15UTEIEU

ANTIANIIU
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Major Elective courses - Health & Wellness Management Module

Course Code Course Title Credits
ICTB 361 The Basics of Exercise Science and Wellness 4 (4-0-8)
HUFIVVDIINEIPNANTNNTRON AN UALFUNN & (€-0-w)

Prerequisites: -

FUeAunNaU: -

Physiological and psychological understanding of the body and mind in respond to physical
activity; training principles; basic anatomy; sports nutrition; sports biomechanics; strength and
conditioning; basics of injury prevention, treatment, and rehabilitation
audlaasinewarinineesisnisuarinlaluniseeaniidinie wdnnisnistinden Augiunie
Anaeans TFuInTs FINarans AURIILSILAZAUNUNIY ﬁugmmii’]aqﬁu%’ﬂmLLaﬁy\Im\Iﬂmmi

<
UIRLau

ICTB 362 Principles and Practice of Sport management for Business 4 (4-0-8)

NANNIHAENITUHURYEINITIANITNITANILINETIAR & (€-o-a)

Prerequisites: -

JeRunau: -

Foundations to sport management; history, management, marketing, financial, economic, legal
and ethical principles applied to sport management; amateur sport industry; professional sport
industry; sport industry support segment; lifestyles and leisure sports; career preparation
ﬁugmmi%’ﬂmsmiﬁm U526 N1390N13 N199AIA N5 LATEANERS NYUUIe wazasesssulung

IN13N5AWT @REvnIsUMATATIEY gRarNTIUAWIAN druuativauenaInITUIW A uay

AANTTUYININ MSmsEuNSau a8 TN

ICTB 363 Healthcare and Medical Business 4 (4-0-8)

FINANTPUAFUNINUALNITINYININITUNNE < (€-o-w)

Prerequisites: -

JUeAunau: -

Healthcare business system and environment; contemporary business themes in healthcare and
medical policy and practice; vulnerable population and potential demands; healthcare and
service operations; healthcare products & services; entrepreneurship in healthcare and medical
srUuKaranwAdeNsgIalunsguaguaw Sugsheiualisifeidfestuulousuagisu sy

gy

NIPLAAVAINLALNITNEINNNMITNNE nauUsERINTIdANNgoulmIkazRanALANENIN N15IANTTHAY
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N13INIFUUMTUINT WARSIIUaZN15U3NS N15UsenaulugsiaduNsguad v mLagn1ssneIme

ANSHNNE

ICTB 364 Spa and Wellness Business 4 (4-0-8)

SEARGURITGER LRI < (€-0-c)

Prerequisites: -

ITIAUNDU: -

Introduction to spa and wellness industry and operations; history of spa and wellness industry,
types of spa and wellness centres; latest trends in spa and wellness industry; mind and body;
facility design; programme settings; asset management; service quality management; human
resources management in spa and wellness; promotion and branding for spa and wellness
business; spa and wellness financial management; spa and wellness for special populations;
ethical issues in spa and wellness industry; self-help plan for a healthy lifestyle
wugthgnanvnssuauazguan Usgimieafugsiaaliuazaunm vila uazfieynsangalugmannnsss
Inwaznig N1seanwuualnIal N133nN15FuNINglugsia AuNINNITUINIT MsTansninensuywdly

gINvaUIaraunIn NMIRaIn N3N gInvaluazguandmsuusensnguiitay A3s35ulugsRval

44' yaa  a Aa
LLagfj“Uﬂ’]W fﬂi?’]\‘iLLNULW@sLﬁGU'JG]NETUﬂngVHﬂ

Internship
Course Code Course Title Credits
ICTB 291 Internship | 8 (0-40-8)

ANSHNIIU ASIN @ & (o-2o-@)

Prerequisites: 70 credits

FTIAUNDU: elo LATAN

Providing hands-on experience and practical opportunity on hotel operation of four departments
which are front office, housekeeping, food and beverage and kitchen; providing hotel and service
related basic knowledge and skill in four departments; grooming the interns on formality,
professionalism, attitude and team work aspects so as to build a competitive advantage as a
quality hotelier

Uszaun1sainisviaussdudunulsusaludununte weunu3nsammin weunudty wHuneImng
uaziaTesiy uazununed) dnAnwagldsumnuiuasinuraindidunun Indsdnduiindnudums

weani1e nasiduilonndn ruafnarnIsvinuTILuiinas1eALanTalunsusTuLaz i AL uAy
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lsausuegadinunn
ICTB 491 Internship I 8 (0-40-8)
NSENIU ASIN o & (o-do-)

Prerequisites: Final trimester only

Jndeduneu: madsuaaThewiity

Work experience at a hospitality / tourism / event-related organization; gaining insight in its
management and operations; making an effective contribution to the employing organization;
gaining first-hand experience of a real working environment and, in particular, the problems
encountered in human, financial and other resource terms, in trying to meet organizational
objectives, and understanding how such problems are tackled, demonstrating an ability to
understand their roles in the work of the organization by implementing instructions, directing,
understanding, assuring appropriate actions, and carrying out tasks assigned to you successfully,
developing interpersonal and technical skills, as well as competencies necessary for successful
completion of your work; considering and discussing with work colleagues and supervisors the
relationship between the theoretical concepts and the practical situations encountered;
applying careful thoughts to ways in which this experience may help you to plan your future
nsilszaunisalianulussdnsiifeafuuinig nmsviesiisanasdiud Wunummeadsdnlunisuims
LagNsTUIUNTINY anansoaseUselevilifvesdnsfidnenu fuszaunsailunisinuais il
ﬂagmﬁﬁmmm%’wmmmywé AU LLaw%'WEmﬂ'igw] Wmamm“sqLﬂmmmaﬂaﬂﬁﬂi Wlanis
Fanstym ilaunumvesmulussAnslumsiaudds annsadenu uazviliAansufdanud
wanga uagyhauildfuneumngldegnsdnia Waunanuausalunsiadeufauius fnuglunsg
v uagyihnuldegnsussana ansaanusziiu efuTeiuliiousnanuuazitiuTyrIAgaiy
ANNFNTUSYRIAUIN I B uazn1UJUR annsalasanigyituszaunisainsvinuaunsatiely

AN R RUNAR LR aENals
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3.2 Name, Surname, Identification Number, Academic Position, Educational
Qualifications of Lecturers

3.2.1 Lecturers in Charge of the Program

Educational

Qualifications Latest Academic
Academic
No. Name-Surname (Field of Study)/ Products
Position
Institution/ in the Past 5 Years
Year of Graduation
1 | Dr. Walanchalee Assist. D.HTM., School of Wattanacharoensil, W., &
Wattanacharoensil Prof. Hotel and Tourism La-ornual, D. (2019). A
| D.NG.3100600034XXXX Management systematic review of
(SHTM), The Hong cognitive biases in tourist
Kong Polytechnic decisions. Tourism
University, Hong Management, 75, 353-
Kong, 2015 369.

M.1.B. (International
Business), University
of Wollongong,
Dubai Campus, the
United Arab
Emirates, 2005

B.Sc. (Computer
Science),
Thammasat

University, Thailand,
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1999

2 | Dr. Laddawan Jianvittayakit

1.D. No. 310200228 XXXX

Ph.D. (Integrated
Tourism
Management),
National Institute of
Development
Administration

(NIDA), Thailand

M.Sc. (Strategic
Tourism
Management
(Hons.), CERAM
Business School
(SKEMA), France,
2009

B.A. (French),
Silpakorn
University,

Thailand, 2001

Talawanich, S.,
Jianvittayakit, L., &
Wattanacharoensil, W.
(2019). Following a
wonderful overseas
experience: What
happens when Thai
youths return home?
Tourism Management
Perspectives, 31, 269-
286.

3 | Dr. Roberto Gozzoli
Passport No. YAQ37XXXX

Ph.D. (Ancient History
and Archaeology),
Institute of
Archaeology and
Antiquity, University of
Birmingham, UK, 2004

M.Phil. (Egyptology,
Ancient History and
Archaeology), Institute
of Archaeology and

Roberto Gozzoli, Ka Tat
Nixon Chen, and
Suwadee Talawanich.
(2019). Religious Tourism
and Heritage Knowledge
at Phra Pathom Chedi,
Thailand. Tourism,
Culture and
Communication, 19(2),

135-152.
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Antiquity, University of
Birmingham, UK,

B.A. (Classics and
History), University of
Pisa, Italy 1995

Dr. Sarinya Sungkatavat
.D. No. 310200195XXXX

Ph.D. (Hospitality and
Dietetics
Administration),
Kansas State

University, USA

MBA, Kansas State
University, USA

B.Arch. (Architecture),
Rangsit University,

Thailand

Sungkatavat, S. (2018).
Chapter 3: Event design.
In Event 101:
Introduction to event
(pp. 68-90). Bangkok:
ANT Office Express.

Sungkatavat, S. (2018).
Chapter 12: Post-event
follow up. In Event 101:
Introduction to event
(pp. 300-323). Bangkok:
ANT Office Express.

Dr. Suwadee Talawanich

.D. No. 110040013XXXX

D.HTM., School of
Hotel and Tourism
Management (SHTM),
The Hong Kong
Polytechnic
University, Hong Kong,
2019

M.A. (Economics and
Communication)

(International Tourism

Talawanich, S.,
Jianvittayakit, L., &
Wattanacharoensil, W.
(2019). Following a
wonderful overseas
experience: What
happens when Thai
youths return home?
Tourism Management
Perspectives, 31, 269-
286.
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Major), Universita
della Svizzera italiana,

Switzerland

B.A. (Italian Major),
Chulalongkorn
University, Thailand

3.2.2 Program Designated Lecturers
1) Mr. Chen Ka Tat, Nixon

Passport No. 79020XXXX

Academic Position Assistant Professor

Education Data Ph.D. (Architectural Heritage Management and Tourism),
Silpakorn University, Thailand, 2009
M.A.  (Cultural Management), Chulalongkorn University,
Thailand, 2005
M.A. (Administration), Australia Catholic University, Australia,
1997
Graduate Diploma in Administration, Australia Catholic
University, Australia, 1994
Professional Diploma in Fashion and Clothing Technology,

Hong Kong Polytechnic, Hong Kong, 1987

Research or Academic

1. Nixon Chen, K. T. (2019). Marketing Mix Elements to Attract Thai Leisure Tourists to Visit
Museums in Tokyo. UTCC International Journal of Business and Economics, 11
(1). Pp. 128-150.

2. Gozzoli, R., Nixon Chen, K. T., & Talawanich, S. (2019). Religious Tourism and Heritage
Knowledge at Phra Pathom Chedi, Thailand. Tourism, Culture and
Communication, 19 (2), pp. 135-152.

3. Nixon Chen, K. T., Talawanich, S., & Gozzoli, R. (2018). Measuring Satisfaction and
Knowledge of Visitors’ Cultural Tourism Sites. UTCC International Journal of

Business and Economics, 10 (3), pp. 37-52.
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4. Nixon Chen, K. T. (2017). Influence of Store Environment of Museum Gift Shops on
Buying Emotion of Visitors: A Study of Museums and Visitors in Thailand. APHEIT
International Journal, 6 (2), pp. 20-39.
5. Talawanich, S., Nixon Chen, K. T., & Gozzoli, R. (2017). Interpretation Tools and Views of
Heritage: Sukhothai, Ayutthaya and Phra Pathom Chedi. 13th International
conference on Thai studies: Globalized Thailand? Connectivity, Conflict and

Conundrums of Thai studies, Chiang Mai, Thailand, 15-18 July 2017.

2) Ms. Kaewta Muangasame

[.D. No. 320090030XXXX

Academic Position -

Education Data D.HTM Doctor of Hotel and Tourism Management, School of
Hotel and Tourism Management, The Hong Kong
Polytechnic University, Hong Kong, 2015
MSc. (International Hospitality Management), Tourism,
Hospitality & Events School, Leeds Metropolitan University,
U.K., 2005
B.A. (Communication Arts), Rajabhat Institute Phranakhon,

Thailand, 1999
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Research or Academic
1. Muangasame K., & Park, E. (2019) Food Tourism, Policy and Sustainability: Behind the
Popularity of Thai Food. Springer, Singapore, DOI https://doi.org/10.1007/978-
981-13-3624-9 9

2. Muangasame K., & Amnuay-ngerntra, S. (2019). Interpretation handbook for local guides(
AilonsimuindeansmunaTy), pp. 1-92. BsinisuimImsimuiey

Y 9

WiDN15Y199: 718798198981 (IANISUNTL) (BNWN)

3) Mr. Veerades Panvisavas
I.D. No. 31004 0030XXXX

Academic Position -

Education Data Ph.D. (Hospitality and Tourism Management),
Department of Hospitality and Tourism Management,
Strathclyde  Business  School,  University — of
Strathclyde, UK., 2009
M.A. (Hospitality Management), Birmingham College
of Food, Tourism and Creative Studies in corporation
with University of Birmingham, U.K,, 1998
BA. (Travel Industry Management), Mahidol
University International College, Mahidol University,

Thailand, 1994

Research or Academic
1. Panvisavas, V., & Nantasiri, S. (2019). The Selection Criteria of Factors Influence Customer
Decision Making Toward Car Rental Services in Thailand. The 3rd International

Conference on Tourism and Business 2019, pp. 128-144.

2. Panvisavas, V., & Panyadhanya, W. (2019). Factors Influencing Customer Loyalty Toward
Mobile Application Food Delivery Service in Bangkok area. The 3rd International

Conference on Tourism and Business 2019, pp. 145-162.
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4) Mr. Rangson Chirakranon
[.D. No. 310020024 XXXX

Academic Position -

Education Data M.S. (Food and Nutrition), Department of Home
Economics, Faculty of Agriculture, Kasetsart
University, Thailand, 2007
A.S. (Culinary Arts), Johnson & Wales University,
Rhode Island, U.S.A., 2004
B.B.A. (Marketing), Bangkok University, Thailand, 1999

Research or Academic

1. Chirakranon, R. (2017). Motivation in Producing Craft Beer under Regulatory Constrains in

Thailand. SUIC International Journal, 1 (1), pp. 131-139.

5) Mr. Michael Naglis
[.D. No. 31009024 7XXXX
Academic Position -
Education Data Ph.D. (Sport Management), Faculty of Sciences and
Humanities, Mahidol University

M.B.A. (Management), Assumption University, 2000

Research or Academic
1. Naglis, M., & Bhatiasevi, V. (2019). Why do people use fitness tracking devices in Thailand?
An integrated model approach. Technology in  Society, 58 DOl
https://doi.org/10.1016/j.techsoc.2019.101146

2. Naglis, M., & Bhatiasevi, V. (2018). Elucidating the determinants of business intelligence
adoption and organizational performance. Information Development, DOI:

https://doi.org/10.1177/0266666918811394

6) Mr. Wai Tak To
Passport No. KJO13XXXX
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Academic Position -
Education Data M.A.  (Cultural ~ Management),  Chulalongkorn
University, 2006
B. Soc. Sc., The University of Hong Kong, 1993
Professional Credential. Certified Meeting

Professional (CMP), 2017

Research or Academic

1. Tak To, W. (2018). Chapter 10-11: On-site, Running the show. Event 101 Introduction to
Event Industry, pp. 254-299.

7) Ms. Nate-tra Dhevabanchachai

I.D. No. 310040015XXXX

Academic Position -

Education data M.E. (Organizational and Management in Hospitality
Industry), Glion Institute Higher of Education,
Switzerland, 2006
B.Sc. (International Hospitality Management), Glion
Management Center, Switzerland, 1998
Diploma in Hotel Management, Centre De Glion,

Switzerland, 1996

Research or Academic
1. Dhevabanchachai, N., & Wattanacharoensil, W. (2017). Students' Expectations,
Experiences, and Career Direction after In-house Internship: The Pedagogical Role
of the Hotel Training Center in Thailand. Journal of Teaching in Travel and

Tourism, 17 (2), pp. 118-134.

8) Mr. Pisut Yuwanond
I.D. No. 310200240XXXX

Academic Position -

Education data Ph.D. (Business Administration), Southern California

University for Professional Studies, California, U.S.A.,

2008
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M.Sc.  (Information  Systems), Hawaii  Pacific,

University, Hawaii, U.S.A., 1998

B.Sc. (Business Administration), Hawaii Pacific

University, Hawaii, U.S.A., 1997

Research or Academic

9) Mr. Sompong Amnuay-ngerntra

.D. No. 341990032XXXX

Academic Position Assistant Professor

Education Data Ph.D. (Architectural Heritage Management and
Tourism), Silpakorn University, Thailand, 2006
M.LT.M. (International Tourism Management),
Southern Cross University, Australia, 1998;
B.A. (Journalism and Mass Communications),

Thammasat University, Thailand, 1990

Research or Academic
1. Amnuay-ngerntra, S., & Muangasame, K. (2019). Interpretation handbook for local guides(
AdoN1IHRIUNITNAENTAUNINE YY), pp. 1-92. BIANITUSTMITNTHAITUAN LAY

A | a ' & A &
LWBNISNDIUNYIDYINEIEU (DIANITUMTU) (BNN)

2. Amnuay-ngerntra, S. (2018). Karen Indigenous Knowledge of Sustainable Resource

Management. Prajna Vihara: Journal of Philosophy and Religion, 19 (2), pp. 1-20.

3. Amnuay-ngerntra, S. & King, R. (2017). Heritage and Interpretation: A Tale of Three
Palaces. Heritage and Identity In Contemporary Thailand: Memory, Place and

Power, pp. 48-67.

4. Amnuay-ngerntra, S., & Keo, V. (2017). Local Residents' Perceptions on Socio-Cultural
Impacts of Angkor Sangranta Festival, Cambodia. 3rd National and International

Conference on Philosophy, Politics, and Economics.

3.2.3 Full-time Lecturers from Other Faculties
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None

3.2.4 Part-time Lecturers
1) Ms. Pimwadee Phandhumkomol
.D. No. 320990001XXXX
Academic Position -
Education Data M.P.A. Master in Professional Accounting (MPA),
University of Texas at Austin, U.S.A., 2002

B.A. (Accountancy), Chulalongkorn University,
Thailand, 1998

2) Ms. Quanvari Pramoj na Ayudhaya
[.D. No. 310090105XXXX
Academic Position -
Education Data LL.M., (Maritime Law), University College
London, University of London, U.K,, 1993

LL.B., Thammasat University, Thailand, 1989

3) Ms. Veerisa Chotiyaputta
[.D. No. 310180094XXXX
Academic Position -
Education Data D.B.A., Swiss Management University, Zurich,

Switzerland, 2012

M.B.A. (concentration in International Finance),
Richmond University, London, U.K,, 1995
B.A. (Business Administration), (majoring Finance and

Accounting), Richmond University London, UK., 1994

4) Mr. Chanin Yoopetch
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I.D. No. 334990000XXXX

Academic Position Assistant Professor

Education Data Ph.D. (Development Administration), National
Institute of Development Administration, Thailand,
2008
M.B.A. (Finance), The University of Toledo, Toledo,
Ohio, U.S.A,, 1997
B.A. (Economics), The University of the Thai Chamber
of Commerce, Thailand, 1994

4. Components Related to Field Training Experience (Internship) (If any)
4.1 The course’s goals
This course is a second work experience at a travel and service businesses related
organizations to be supervised by an internship advisor. To gain insight in its management and
operations, students are required to undertake training for 12 weeks on a full-time basis.
Please note that an internship advisor will be assigned to each student.

4.2 Standard of Learning Outcome for Field Training Experience

By the successful completion of this course, students will be able to

1) Make an effective contribution to the employing organization.

2) Gain first-hand experience of a real working environment and, in particular, the
problems encountered in human, financial and other resource terms, in trying to
meet organizational objectives, and understand how such problems are tackled.

3) Demonstrate an ability to understand their roles in the work of the organization by
implementing instructions, directing, understanding, assuring appropriate actions, and
carrying out tasks assigned to you successfully.

4) Develop interpersonal and technical skills, as well as competencies necessary for
successful completion of your work.

5) Consider and discuss with your colleagues and supervisor the relationship between
the theoretical concepts and the practical situations you come across.

6) Apply careful thoughts to ways in which this experience may help you to plan your
future.

4.3 Duration
12 Weeks
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4.4 Schedule and Timetable
At least 5 work days / week with a total of 48 hours / week
4.5 Evaluation Procedure
ASSESSMENT CRITERIA FOR WORK PERFORMANCE (75%)
Assessment Excellent Good Fair Very poor Fail
Criteria (A) (B to B+) (C to C+) (D to D+) (F)

The Person Outstanding Good Average Poor Very poor
appearance, appearance, appearance, appearance, appearance,
interest, interest, interest, interest, interest,
application, self- | application, self- | application, self- | application, self- | application, self-
confidence, and confidence, and confidence, and confidence, and | confidence, and
self-disciplined self-disciplined self-disciplined self-disciplined self-disciplined

The Work Outstanding Good Average Poor Very poor
performance and | performance and | performance and | performance performance and
productivity, productivity, productivity, and | and productivity, | productivity, and
accuracy, and accuracy, and level of and level of level of
level of level of understanding understanding understanding
understanding understanding

Motivation Outstanding self- | Good self- Average self- Poor self- Very poor self-
motivation, motivation, motivation, motivation, motivation,
commitment, commitment, commitment, commitment, commitment,
initiation, and co- | initiation, and co- | initiation, and co- | initiation, and initiation, and co-
operation operation operation co-operation operation

Interpersonal | Outstanding oral | Good oral and Average oral and | Poor oral and Very poor oral

Skills and written written written written and written
communications, | communications, | communications, | communications, | communications,
listening ability, listening ability, listening ability, listening ability, listening ability,
sensitivity to sensitivity to sensitivity to sensitivity to sensitivity to
non-verbal non-verbal non-verbal non-verbal non-verbal
signals signals signals signals signals

Intellectual Outstanding Good analytical Average analytical | Poor analytical Very poor

Ability analytical ability, | ability, quality of | ability, quality of | ability, quality of | analytical ability,

quality of
opinions, quality
of

recommendations,

opinions, quality
of
recommendations,

originality, and

opinions, quality
of
recommendations,

originality, and

opinions, quality
of
recommendations

originality, and

quality of
opinions, quality
of

recommendations,
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ASSESSMENT CRITERIA FOR WORK PERFORMANCE (75%)
Assessment Excellent Good Fair Very poor Fail
Criteria (A) (B to B+) (C to C+) (D to D+) (F)
originality, and quality of quality of quality of originality, and
quality of thoughts thoughts thoughts quality of
thoughts thoughts
Management Outstanding Good leadership, | Average Poor leadership, | Very poor
Potentials / leadership, planning and leadership, planning and leadership,
Aptitude planning and organization of planning and organization of planning and

organization of
work, and
breadth of
thinking across
organization,
understanding of
responsibilities
and demand of
management,
and ability to

motivate

work, and
breadth of
thinking across
organization,
understanding of
responsibilities
and demand of
management,
and ability to

motivate

organization of
work, and
breadth of
thinking across
organization,
understanding of
responsibilities
and demand of
management,
and ability to

motivate

work, and
breadth of
thinking across
organization,
understanding of
responsibilities
and demand of
management,
and ability to

motivate

organization of
work, and
breadth of
thinking across
organization,
understanding of
responsibilities
and demand of
management,
and ability to

motivate

Total for this assessment to be added to other subject assessments to give an overall grade for

the subject from A-F for internal internship; and O, S or U for external internship

5. Requirements for Project Work (If any)

5.1 Brief Description

As you are approaching the beginning of your forth year at MUIC, you are required

to contact THM office for an internship advisor to be assigned to you, and you are

required to discuss with your internship advisor regarding the Internship-Il paper and work

requirements.

After the end of your internship, you are required to complete the Internship-Il report. For

the Internship-Il report, you are required to conduct an independent study on your

selected topic, which is relating to your internship organization. The information has to

come from your original work and the literature that you have reviewed. In the paper you
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are required to summarize and compile your critical opinions from the literature review of
the selected topic.

The Internship-Il thematic paper can be divided into the three following sections:

Section 1 - Preliminary Section

- Outer Cover. This page contains details of the paper title, your name, course title,
study major and graduation year.

- Title Page. This page contains the details as same as the outer cover.

- Entitle Page. This page contains details of the paper title, your name, members of
Internship-Il Thematic Paper Advisory Committee.

- Approval Page. This page contains details of the paper title, your name, members of
Internship-Il Thematic Paper Advisory Committee.

- Acknowledgement Page. Acknowledgements are statements of gratitude to any
individual, institution and / or agency that provided assistance or cooperation during
the course of the paper. They should be extended to members of Internship-Il
Thematic Paper Advisory Committee, individuals who provided suggestions and
information as well as those who permitted the use of writings and research
equipment. Acknowledgements should be written in plain academic style, avoid using
spoken and colloquial language. Individuals should be referred by first name-family
name with titles, ranks of authority, titles conferred by being or priestly rank. It must
not be more than one page.

- Abstract Page. This page contains details of the paper title, your name, study major,
members of Internship-Il Thematic Paper Advisory Committee, key words (not more
than 5 words) and total numbering of the paper. Abstract should include objectives,
goals, scope of the research, research methodology, research findings and meet the
following criteria: accuracy, completeness, precision, conciseness and clarity. The
abstract should only report significant findings and statistical data of the research. It

must not exceed one page.

5.2 Standard of Learning Outcome

The students are required to conduct an independent study on your selected topic,
which is relating to your internship organization. The information has to come from your

original work and the literature that you have reviewed. In the paper you are required to
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summarize and compile your critical opinions from the literature review of the selected

topic.

5.3 Duration

12 weeks

5.4 Evaluation Procedure

ASSESSMENT CRITERIA FOR THEMATIC PAPER (25%)

Assessment | Excellent Good Fair Very poor Fail
Criteria (A) (B to B+) (Cto C+) (D to D+) (F)
Content Accurate Explanation Some Inaccurate or No reference is
explanation of key inaccurate incomplete made to
of key concepts and | explanation explanation of literature or
concepts and | theories are of key key concepts theory;
theories; mostly concepts and | and theories; information
excellent accurate; theories; most does not
application some good information is | information support the
of theory to | applications presented does not thesis in any
the project. of theory to | without support thesis way.
the project. establishing to the project.
links to the
thesis to the
project.
Scientific Research Scientific Research Scientific Research
Content question(s) content question(s) content question(s) are
are are completely
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completely completely explained by
explained by explained by the data
the data the data analysis
analysis analysis

Organization | Extremely Generally Somewhat Poor Absence of
well- well- organized; a | organization; organization; a
organized; organized; few ideas are | many ideas are | lack of proper
clear and mostly clear | not not presented sequence of
logical and logical presented in | in proper order. | ideas.
sequence of | order of proper order.
ideas. ideas.

Time Just in time 1 minute 2 - 3 minutes | 4-5 minutes Over 5

Control or slightly over time over time over time minutes
under time

(less than a

minute)

Total for this assessment to be added to other subject assessments to give an overall grade

O, S or U will be given
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Section 4

Program-Level Learning Outcomes, Teaching Strategy and Evaluation

1. Development of Students’ Special Characteristics
Under the BM curriculum, students’ special characteristics are identified into two categories.
These two categorizations of special characteristics that pose important values into the
development of future talents comprise:
1) the important generic characteristics for the 21°' century and

2) the specific characteristics in International Hospitality Management.

Special Characteristics Teaching Strategies and Student Activities

1) Generic Characteristics for the 21° century | Problem-solving and analytical ability &

1.1 Problem-solving and analytical ability; | Information technology

1.2 Communication efficiency and cross Selection of subjects that require strongly critical
cultural awareness; and analytical abilities are provided to students,

1.3 Professionalism, collaboration, and both in the major and in the General Education
service mindsets classes, e.g. in the critical thinking category.

1.4 Information technology
Providing liberal-arts education which gives the

learner knowledge and understanding of different
branches of science (Natural Science, Social
Science, and Humanities), reflecting in the five
categories in GE courses namely ‘life
appreciation’, ‘digital literacy’, ‘leadership’,
‘critical thinking’, and ‘global citizenship’, this will
be included in the studies of General Education, i-
Design and the free elective subjects. Moreover,
students are encouraged to participate in extra-
curricular activities such as student’s clubs,

student associations, business case competitions.
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Communication efficiency

All classes are taught in English. English
communication in four levels is given to all MUIC
students to enhance the fundamental skills of
English namely writing, speaking, reading and

presenting.

MUIC is a multi-cultural community, representing
by an increasing ratio of foreign lecturers and
students to the Thai locals. MUIC employs over
260 faculty members and approximately 54% are
foreign nationals. The faculty comes from various
parts of the world, including Australia, Britain,
Canada, China, Finland, France, Germany, Japan,
New Zealand, Singapore, Thailand, and the United
States. The exchange students comprise 15% and
the number is increasing gradually. Cross-cultural
activities through extra-curricular activities are
constantly provided to students.

Moreover, students have an opportunity to
participate in a student exchange program with
leading universities around the world and an
opportunity to participate in the college and

university’s event in international arena.

2) The specific characteristics in Travel and
Service Business Entrepreneurship
2.1 Entrepreneurial skills, attitudes and
knowledge in travel and service business
related industries (through business plan
composition)

2.2 Ethical understanding and practices

2.1 Travel and Service Businesses skills, attitudes

and knowledge

Through lectures, labs, case study, site visits,
guest lectures and the two internships both in-
house and external (altogether for in-house and
external minimum of 6 month period). Curriculum

is designed to provide fundamental knowledge
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within the travel and service business

related

and skills to students so as to excel in the relating
Travel and Service businesses such as hotel,
restaurant, event and tourism, healthcare and
other related service businesses. Students must
be able to individually propose a clear business
plan/business proposal under the related travel

and service businesses based on their interest.

2.2 Ethical understanding and practices within the

hospitality and tourism areas

The BM curriculum incorporates the Global Code
of Ethics introduced and implemented by
UNWTO- TedQual Certification into the
curriculum. TedQual’s Code of Ethics are ethical
standards and practices designed for the tourism
and tourism related education. Students are
encouraged to think about ethical and
professional ethical issues through the use of real-
life events, case studies, or special lecture from

experience practitioners

2. Relationship between Program-level Learning Outcomes (PLOs) and Professional

See the diagram at the end of the section and the appendix 3

3. Program-Level Learning Outcomes (PLOs), Teaching Strategy, Assessment and Evaluation

Strategy

Program-Level

Outcomes (PLOs)

Learning Teaching Strategy

Assessment and Evaluation

Strategy

PLO1 Explicit teaching

Lecture

Written test

Practical test
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Program-Level
Assessment and Evaluation
Learning Teaching Strategy
Strategy
Outcomes (PLOs)
Didactic questions Presentation
Demonstration drill and practice | Field work
Field trip Work assignment
Role play
Case study
PLO2 Explicit teaching Written test
Lecture Practical test
Didactic questions Presentation
Demonstration drill and practice | Work assignment
Group project Research
Case study
Research
PLO3 Explicit teaching Written test
Lecture Classroom check
Discussion Team work
Practices Self-responsibility
Demonstration drill and practice
Group work Case study
PLO4 Explicit teaching Explicit teaching
Lecture Lecture
Didactic questions Didactic questions
Demonstration drill and practice | Demonstration drill and practice
Role play Team work
Case study Role play
Case study
PLO5 Presentation Presentation
Demonstration drill and practice
PLO6 Explicit teaching Written test
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Program-Level
Learning

Outcomes (PLOs)

Teaching Strategy

Assessment and Evaluation

Strategy

Lecture

Demonstration drill and practice

Role play

Practical test

Role play

Diagram hereunder indicate the teaching strategy and evaluation diagram which links to Appendix

4 of TQF2
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Section 5

Student Evaluation Criteria

1. Grading Rules/Guidelines
1.1 Students receive grades according to the criteria stated in Mahidol University’s
regulations on undergraduate studies as well as MUIC’s regulations and/or

announcements.

Grade | Achievement | Final Score (% range) | GPA
A Excellent 90-100 4.0
B+ Very good 85-89 35
B Good 80-84 3.0
C+ Fairly eood 75-79 25
C Fair 70-74 2.0
D+ Poor 65-69 1.5
D Very poor 60-64 1.0
F Fail Less than 60 0.0

1.2 For non-credit or course with credits in which that subject has a non-score grading

system
Grade Achievement Final Score (% range)
O Outstanding 90-100
S Satisfactory 60-89
U Unsatisfactory Less than 60

2. Standard Verification Process for Student Achievement
2.1 Analyze students’ learning from class participation, group activities, presentations, quizzes
and examinations.
2.2 Consider student evaluation of teachers

2.3 Consider course reports
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3. Graduation Requirements
3.1 Total time of study should not exceed 8 academic years

3.2 Students have to complete their credits as stated in the curriculum which includes:
® General education courses
® Major courses
® |-Design elective courses

® Free elective courses
3.3 Students must have a minimum 2.00 CUM-GPA
3.4 Students must pass the criteria set for the English competency prior to their

graduation as specified by the Mahidol University’s announcement.

4. Honor regulations
4.1 Students who do only major program should not have the total time of study more
than the minimum number of trimesters or academic years as specified in the
curriculum.
4.2 For students who take minor program(s) along with their major program, the minimum
study time of major program will be extended by two trimesters per minor.

4.3 Other regulations will follow Mahidol University’s and MUIC’s Regulations.

5. Appealing procedures
Appeal Channel and Procedure for Students on Grade, Examination Results or Action of Staff
Students who would like to make an appeal on grade, examination results (scores) and/or
order/action of staff must write an appeal letter to the Dean of Mahidol University International
College (the form can be downloaded from the download area at www.muic.mahidol.ac.th). In
the appeal letter, the following information must be specified: name of the appellant, contact
information of the appellant, action or issue that student would like to make an appeal, a result
of the appeal that student wants such as request for reviewing grade, request for checking
scoring criteria, request for approval or withdrawal order, etc. Students also need to submit
supporting documents or evidences (if any) for the appeal.
In the case that student wishes to check on the scores, student can contact the lecturer
of such course and must inform him/her on the following information: name of the requestor,

things that student would like to review, date and time that student would like to make an
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appointment for review. The course lecturer can allow student to review only the document(s)

of such requestor.
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Section 6

Lecturers’ Professional Development

1. New Lecturer Orientation
1) New lecturers have to attend an orientation that aims to provide knowledge and
understanding about the policies of Mahidol University and the college.
2) New full-time and part-time lecturers are trained to acknowledge and understand the

curriculum, including divisional activities.

2. Knowledge and Skill Development for Lecturers
2.1 Development of Teaching Skills, Assessment and Evaluation
1) Provide workshops to develop skills on teaching and learning methods.
2) Allow instructors to participate in the evaluation and revision of the curriculum
and courses as well as develop a new curriculum.
2.2 Other Academic and Professional Development
1) Support instructors to do research, produce and present academic projects and
continue their studies.
2) Encourage and support instructors to attend meetings, training sessions, seminars

and studies at other institutes and organizations.
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Section 7

Quality Assurance

1. Quality Control

Curriculum development for MUIC’s THM programs is developed with consideration of
stakeholders’ demands. Faculty members, students, academics and industry partners in the field
as well as college and universal level administrators collectively provide inputs throughout the
process of development and reviewing, implementation, and evaluation. Once approved, a
curriculum is used for five years.

As for the stakeholders’ feedback, every year at the time of the graduation ceremony,
graduating students are given a satisfaction questionnaire survey, in order to investigate their
level of satisfaction about the major.

Once a year as well, a questionnaire survey from the employers’ point of view is run in
order to know the level of satisfaction of the graduates.

The validity of the procedure can be seen from the following Tables, based on the
feedback from Employer:

Table 7.1 Employers’ feedback of THM from 2014-2018

2557 2558 2559 2560 2561
Academic Year

(2014) (2015) (2016) (2017) (2018)
Ethics and Moral 4.2 4.66 4.42 4.51 4.32
Knowledge 4 4.42 4.24 4.39 4.2
Cognitive Skills 4.13 4.22 4.09 4.11 4.23
Interpersonal Skills and

4.12 4.67 4.25 4.36 4.38

Responsibility
Numerical Analysis, 4 4.25 4.39 4.21 4.28
Communication and
Information Technology Skills
Identity/ Characteristics of the
Mahidol University Graduates il 4.52 4.28 4.38 4.37
Overall Performance 4.38 4.58 4.35 4.14 4.50
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2. Graduate

Generally, MUIC Student Affair (SA) Unit collects the information of the MUIC graduates on
their job employment and academic advancement. Moreover, the strategic unit also seeks out
feedback from the MUIC employers on the graduate performance and sends to division annually

for monitoring and evaluation.
Information of the employability of the THM division is shown in the Table 7.2 hereunder.

Table 7.2 Percentage of the graduates of THM who have been employed within a year

Year of graduation 2013 2014 2015 2016 2017
The number of graduate 82 111 104 128 86
respondents

The number of graduate 58 91 76 102 71

who get job within a year

Percentage 70.73 81.98 73.08 79.69 82.56

Feedback from students is formally sought by the MUIC Strategy and Academic Development
Section and informally by the THM Division to improve the curriculum, which in turn will improve

the quality of the graduates of the program.
Students

Evaluation instruments are administered extensively to students to gather feedback on
faculty teaching performance and on the course every trimester. It gives the students an
opportunity to express their views about the course and the way it is being taught. Both full-time
and part-time faculty members are encouraged to achieve evaluation of at least 3.8 (out of 5.0)

by students in each course being taught.
Alumni

Alumni feedback is gathered through a career paths survey conducted on an annual basis.

It is shown in Report Graduating Student Survey of Academic.

Industry

145



Degree Level M Bachelor’s [ Grad.Dip. O master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor Management Program in Travel and Service Business Entrepreneurship (International Program) THM Division
Opinions of the labor market are gathered from two sources: 1) Evaluation made by
supervisors of students in the external internship program; 2) Employers’ satisfaction survey with

graduates of academic year.

For the external internship program, the immediate supervisor of the student fills out an
evaluation form. The evaluation looks into the level of performance of THM internship students,
level of professional knowledge and skills of internship students, potential recruitment
opportunities. In terms of level of professionalism and work habits, employers evaluated THM
students on six dimensions namely personal characteristics, quality of work, motivation,
interpersonal skills, intellectual ability, management potential / aptitude. Level of professional
knowledge and skills of internship students, on the other hand, looks into their business ethics,
knowledge in the field, Thai communication skills, English communication skills, mathematical
skills, computer skills, analytical and problem-solving skills, systematic thinking, creativity,
interpersonal skills and presentation skills. Results from the latest three sets of interns indicate

that:

- Employers are satisfied with THM students, wherein no students received less than 80%

from the employers’ perspective.

- Most employers would be interested in receiving future student interns from MUIC as

well as in hiring past interns from MUIC into their organizations

The satisfaction of the industries towards our students have been shown and made into

formal collaboration by the agreement that the division set with the key players in the industry.

From these feedbacks, THM division uses the input to further develop our curriculum.
Before the information is used by Chairman and Program Director and shared to the faculty
members in the THM meeting. Nevertheless, the formal mechanism has been designed to
exercise a more proactive role of Curriculum Committee and the stakeholders’ satisfaction
feedback will be incorporated into the division. The new process will be fully implemented in
2017. This is to ensure that a more thorough analysis on the satisfaction scores has been done
and that the Curriculum Committee can directly and effectively take the feedback into the

program level. Hereunder is the internal quality process of our curriculum.

Figure 7.1 Stakeholder feedback and curriculum evaluation loop in the THM division (established

2016 and start implementing 2017)

146



W

Degree Level M Bachelor's O Grad.Dip. O masters OJ Higher Grad.Dip. [ poctoral Mahidol University International College

TQF2 Bachelor Management Program in Travel and Service Business Entrepreneurship (International Program) THM Division

Feedback from

Employers
(Strategic unit)

Feedback from

Employers
(Advisory board)

Feedback from
Students
(Course Curriculum
evaluation/ committee

Strategic unit) (evaluate the
current courses
Feedback from and curriculum)

Students
(Advisor)

Communicate i THM meeting Taking action

to CC and Faculty

members
(adaptation of

(including
chairman, PD,
and CC
members)

THM Chairman
and PD

course content
etc.)

F
Feedback from eedback

Faculty members Feedback with all agreement from faculty members
(TQF 5, THM
meetings)

Feedback from

Graduates/ Alumni

(Strategic unit)

3. Student

Mahidol University International College’s academic calendar is based on a system of
three trimesters — Trimester 1 (September-December), Trimester 2 (January-April) and Trimester 3
(April-July) — each running for 13 weeks. There is a brief summer session in August. Therefore,

there are 3 intakes per year.

Thai residents and foreign residents applying to the THM program must possess a copy of
an official transcript and certificate/diploma certified by the Thai Ministry of Education. Applicants
who submit IGCSE scores must have a grade C in at least 5 subjects and an official high school
transcript of grade 10. GED submissions must past 5 subjects with a minimum score of 3600 and
an official high school transcript of grade 10. Students who also provide an original of official
TOEFL, IELTS or SAT scores with at least 2 years validity, if any. The scores should be minimum

as follows:
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Table 7.3 Minimum of overall score requirement — Thai and foreign residents

TOEFL iBT IELTS Academic SAT
Overall Overall Math
69 6.0 >=500

International students, including ASEAN and South Asian students, must submit copy of an official
transcript with English translation and a certified copy of a high school diploma or its equivalent
with English translation. Applicants who submit IGCSE scores must have a grade C in at least 5
subjects and an official high school transcript of grade 10. GED submissions must past 5 subjects
with @ minimum score of 3600 and an official high school transcript of grade 10. Non-native
English speaking applicants must provide an original of official TOEFL, [ELTS or SAT1 scores with

at least 2 years validity, if any. The scores should be minimum as follows.

The admission process includes the submission of all required documents to be eligible
in taking the written examination which composes of mathematics and English language
proficiency. Once the applicants pass the written examination, they will be called for the
interview in which student will be assessed in the three aspects which are the English

communication skill, the academic attitude and the potential problems.

There is a panel of three interviewees who are the instructor from English language
division the general education course, and the major course or other department. To pass the
interview, applicant must fulfill the following requirements. First, English Communication skill
which is to measure the understanding and the usage of English. Second, the academic attitude
of students toward commitment, motivation, and academic interest. Lastly, to screen out

potential problems of immaturity, social inabilities and emotional instability.

Students must choose their first choice major program prior to the entrance examination,
and they can also indicate a second choice for their major. Student will be informed on the
major’s detail regarding the curriculum and the potential career opportunity on the freshmen
orientation. However, students can also change the major during a certain time period offered
with the approval from the general and major advisor. The specialized area of major study will

take effect after students have taken general education courses for a certain number of credits.

148



Degree Level M Bachelor’s [ Grad.Dip. O master's O Higher Grad.Dip. O poctoral Mahidol University International College

TQF2 Bachelor Management Program in Travel and Service Business Entrepreneurship (International Program) THM Division
THM students will be assigned an advisor since they entered into the division and the
advisor works closely with students to monitor the student progress in their academic
performance. Moreover, MUIC also implements the system, called SKY system, which does not
only serve the registration purpose, it also facilitates and monitors students’ academic activities
throughout. During the registration period, the SKY system will allow students with a GPA above
2.50 to register for a maximum of five d-credit courses. Students with a GPA of 2.00-2.50 can
register for a maximum of four 4-credit courses. Students with a GPA below 2.00 can register for a
maximum of three d-credit courses. Students are not allowed to register courses simultaneously

with Internship II.

The faculty members and Program Director keep track of student progress in specific
courses enrolled in, whereas the Academic Counsellor under the OAA keeps track of student

progress in the degree program.

Each trimester, the lecturer must submit a final grade form to the Division Chairman for
acknowledgement and approval. For the course with an unusually high failure rate (greater than
25%), the Division’s Curriculum Committee and the Program Director are required to discuss with
the course’s lecturer and decide if adjustments in course’s activities, teaching strategy, course
requirements, and student’s assessment are needed. THM students who have academic
qualifications that satisfy the university’s requirement and earn a cumulative GPA of 3.5 or above
are qualified for a first-class honor degree. On the other hand, students with a cumulative GPA
below 2.0 are placed on probation. The special procedures for the students who are placed on

probation is discussed in subsequent sections.

4. Lecturer

Recruitment and selection of academic staff is based on the candidate’s knowledge, industry
experience, communication skills, teaching experience and skills. The criteria is determined and
communicated. Once employed, academic staff is bounded by the Faculty Code of Conduct
which outlining the staff’s responsibilities and ethical principles in relations to teaching, students,
to scholarship, to the University, to colleagues, and to the community. Moreover, the Mahidol
University competencies are required and communicated to faculty members based on the
official criteria of integrity, achievement, motivation, responsibility, teamwork and systematic job
planning. The competency of Mahidol University will be used as part of the performance

evaluation of faculty member. Lastly, faculty members are also emphasized on the ‘academic
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moral and ethics’. MUIC has developed an action plan for academic staff development in
accordance with Mahidol University policy and work with other division in Office of President to
enhance competences of all staff. MUIC has started using the PA system (in alignment with MU
staff competency) to evaluate staff performance, as well as indicate staff competencies.
Competencies for faculty members defined by Mahidol University are integrity, achievement
motivation, responsibility, teamwork and systematic job planning. Details of each core

competency for academic staff are explained as follows:

- Integrity: moral, ethical (personally and professionally), honest, working with transparency,
self-disciplined and trustworthy

- Achievement Motivation: commitment to meeting or exceeding existing standards as
judged by the criteria of the unit or university; creativity in improving work performance;
striving to achieve difficult and challenging goals that may have never been achieved
before.

- Responsibility: dedication, responsibility, and commitment to carrying out work efficiently,
including consideration for the efficient and effective use of resources and the benefit of
those served as well as the organisation.

- Teamwork: understanding one’s role and responsibility as a team member, including
participation in work, problem solving, and exchange of ideas and experience with other
members of the team.

- Systematic job planning: ability to plan and to continuously analyse potential obstacles
and risks, including the ability to verify information and check various details of one’s own
work and that of others.

For THM division, faculty members will be monitored by THM Chairman and Program Director
on the performance development. In general, the faculty members’ competency will be
monitored for the purpose of subject allocation and for HR performance development. Faculty
members are encouraged to take training that matches and enhances his or her teaching and
research capabilities. For teaching quality, faculty members have ‘the criteria of teaching quality’

as a guideline.

The human resource development budget is allocated each year for such purpose. The
whole process is expected to improve the overall quality of faculty members, which will

consequently enhance the teaching and learning quality to students.
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The annual performance appraisal comprises of evaluation on teaching, research and service.
The data is collected through self-evaluation, peer review, supervisor’s report and the Office of
Academic Affairs and Research. Individual’s performance will be appraised by a panel consisting
the college’s executives and respective program chairpersons. In turn, the score attained will

affect the promotion of salary and renewal of employment contract.

In consideration of academic ranking application, quality of teaching, research and
academic services are important components. Other specific incentives system to motivate

research activities include

- Research grants are available to provide all-inclusive support for research projects.

- A Personal Development Support Funds is in place to provide support and incentives for
academic presentation or invitation speakers in academic conferences at national and
international levels.

- A reward system is in place to provide incentives for research products based on the
dimensions of ‘weight’ (format, participation) and ‘quality’. Short details are elaborated

within the Table 7.4 below.
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Table 7.4 Research Incentives and Funding

Research Detail
Incentive/
Funding
Top-up Special compensation for faculty who received research funding from
inside and outside MUIC
® 5,000 baht/ months (cover research contract duration)
® 2000 baht/ months (cover research contract duration)
Publication ® Top 10 percentile ISI journals awarded 200,000 baht
Award ® Other ISI and SCimago (Q1) journals awarded 100,000 baht
® Non-ISI/ SCimago (Q2,3,4)/ Academic Product which grading A
awarded 50,000 baht
® TCl(Q1,2) awarded 30,000 baht
Publication ® A maximum of 2 grants per year per faculty member
Funding ® This can consist of 1 conference attendance and one
presentation or 2 presentations
® [aculty member must produce one research article published
in the international journal score 4 out of the 2 conference
grants.
® Funding rate up to distance and level (National/ International
conference)

THM faculty members have been producing the research outputs on publications and

other academic products as indicated in the table below.
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Table 7.5 Types and number of research publications
research of faculty
Conference National International
outputs per members
Academic | proceedings (book, (book, academic
year chapters, chapters, staff
academic academic
articles) articles)
2019* 3 1 7 11 0.78 14
2018 4 2 3 9 0.64 14
2017 2 4 9 15 1.07 14
2016 8 5 6 19 1.12 17
2015 25 9 6 40 2.35 17

*Until September 2019

In line with Mahidol University’s policy, an academic product point system detailing the types
and quantity of research activities is established to evaluate on the ‘weight’ (the types of
product, level of participation) and ‘quality’ (degree of recognition by academia) of the research
activities. Details of research output of faculty members are kept as it has to be in relation with

research interest and teaching experience.

THM faculty members have research obligation base on the selected track. Each faculty
member commits to produce the number of research output in order to maintain on their track.
Faculty members who are on research track require 13 points to maintain in the track within the
past three years, academic track requires 4 points and there is no research requirement on the
teaching track. The establishment of the research obligation is stated in the employment
contract in which the faculty members must fulfil. If the achievement cannot be made (for
instance those who chose research track cannot deliver 13 points within the three-year period
(rolling back every year), the faculty members will fall down to the lower track. Refer to Exhibit

on the research requirement.
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Table 7.6 Number of THM faculty members for each track and their requirements factors

Track Research Academic Teaching

Number of faculty 1 12 0

members for each track

Benchmark/requirement 13 points 4 points None

to maintain in the track With at least one With at least one

5-point and one 3-point product (e.g. 1
4-point (or higher) Scopus or 1 TCl plus 1

products National Proceeding)

(e.g. 11SIand 2

Scopus articles)

5. Program, Teaching and Learning, Student Evaluation

The academic data regarding the pass rates and dropout rates are recorded by the Office
of Academic Affairs (OAA) unit of MUIC. Records of THM students enrolment and dropout are
kept. Moreover, Table 7.6 below illustrates the number of students who graduated in the past

five academic years.

Table 7.6 The number of students who dropped out and graduated in academic years 2010/11 -
2018/19

Academic Year Y2553 | V2554 | U2555 | U2556 | U2557 | Y2558 | U 2559 3 3
(2010) | (2011) | (2012) | (2013) | (2014) | (2015) | (2016) | 2560 | 2561
(2017) | (2018)

Student intake 120 106 106 106 126 72 54 52 61
Changing major (in) 26 51 31 27 21 19 6 10
Changing major 4 8 7 19 23 4 6 2

(out)

Total number 142 149 130 114 124 87 54 60 61
Student resign 6 18 10 9 19 2 0 5
Dismissed students 18 8 5 13 10 10 7 5

12.68% | 5.37% | 3.85% | 11.40% | 8.06% | 11.49% | 12.96%

Graduates 118 123 114 92 86 18 2
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Graduate within 12 59 66 57 a1 27 18 2

terms 41.55% | 44.30% | 43.85% | 35.96% | 21.77% | 20.69% | 3.70%

Graduate more 59 57 57 51 59

than 12 terms 41.55% | 38.26% | 43.85% | 44.74% | 47.58%

Current students 0 0 1 0 9 57 a5 50 61

One limitation being found from the current OAA system regarding student record is that
the way data was kept electronically was based on the academic year that students entered
MUIC, but not based on the trimester that they entered. MUIC received students in four intakes,
however, the currently IT system counted students who enrolled in the 2" and 3 trimesters in
the same year as students who entered in the first trimester in the same academic year. Thus,

the former group has two fewer semesters than the latter group.

Generally, academic advisors monitor students and guide them through the study plan
which in most cases allowing students to graduate within 4 years of study. However, those
students who spent time more than four years (apart from the aforementioned problem in
section above) mainly are due to the following factors: taking minor, joining exchange program,

changing major, taking leave of absence, having academic problems (repeat and re-grade).

Advisor plays an important role for student mentorship and the guidance for their study.
Students will generally be informed about the cases (taking minor, joining exchange program,
changing major) which may require more time before graduation. Normally, students taking minor
will take around 4 years and 2 trimesters to graduate. For the exchange agreements, students
who join the program may spend more than one trimester which may cause of delay to graduate
as well. Another major reason is changing major. At MUIC, students who wish to change their
major field of study may request to change major in every trimester. The change of major may

also cause delay of their graduation.

Although THM division does not encounter problems that students in general took too
long to graduates, there has been some discussion on the future improvement of the monitoring

and benchmarking system.

6. Academic Support
MUIC has three key buildings. The first MUIC building is now using for pre-college
teaching. It also resides the social science division, science division and comprises teaching room,

science laboratories, Salaya Pavilion Hotel and Training Centre and its outlets, kitchen lab, Brew
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and Brev, computer rooms, Student Affair Office, Academic Affairs office, library, Auditorium and
administration offices.

The second building is the Aditayathorn Building, opened in 2016. It is the new six-story
building, has a total area of 60,187 sqg. m., enough space to accommodate an estimated 2,000
students in its 70 classrooms (including laboratories). It has 77 faculty offices, 13 meeting rooms,
a large multi-purpose hall, a dining area, a gallery and an exhibition area, in addition to a three-
level underground parking area. It resides Business Administration division, Tourism and
Hospitality Management Division, Fine and Applied Art Division, Fine and Applied Art Division’s
workshop, Office of Academic Affairs, Graduate Studies, lecture rooms and meeting rooms.

The third building resides the Humanities and Language Division, which is located in the

vicinity of the Mahidol University, Salaya campus.

THM Division is currently located on the 4th Floor of Aditayathorn Building. On-campus
training programs are provided at Salaya Pavilion Hotel for Tourism and Hospitality Management
students. SPH is located on the 6™ floor of the first MUIC building. Moreover, the Herb Garden
restaurant which is located on the 2" floor of the MUIC building is also used as a training outlet
for the internship students who are being trained on the Food and Beverage department. THM
also have kitchen labs, owned by MUIC which are used for the culinary art subject, also located

on the 2" floor of the third wing.

The MUIC Library is located on the 3rd and 4th floors of Building 1. The 3rd floor features
periodicals, newspapers, audio-visual materials, and electronic resources. The 4" floor holds Thai
and foreign books, textbooks, reference books, information retrieval service room, circulation
counter, and information and research enquiry desk.

MUIC also has a library on the 12" floor of Sathorn City Tower where the Graduate Center
is located. It provides academic and research support to the faculty and graduate students
offering books, textbooks, periodicals on business administration as well as tourism and
hospitality management, and computers for access to the electronic resources and library
subscribed online-databases. There are increasing number of electronic databases and electronic
library resources, including EBSCO Host (Hospitality and Tourism Complete), UNWTO E-library and

Harvard Business Video.
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MUIC adequately funds the library in purchasing different kinds of information resources to
meet the requirement of the expanding numbers of students, programs, and courses. In addition,
the library supports the faculty members and students in a self-directed approach to
multidisciplinary studies. Therefore, it attempts to efficiently manage the information resources
and has developed the following resource management systems:

1. Online book catalogue system is integrated with MU library networks to enhance the
on-site search capabilities and interlibrary loan. This allows the user to conveniently access more
expansive information resources for academic purposes. In addition to the online book
catalogue, the library has also developed an in-house database for audio/visual materials and
multimedia materials using the CDS/ISIS and WINSIS programs. Details of the materials are
uploaded to the database to facilitate retrieval of DVDs, VCDs, VDOs, and CD-ROMs.

2. Online journal catalog system, operating results, annual reports, research abstracts and
full reports related to the fields of study at MUIC are provided in different electronic forms such
as E-Journals and E-Databases. The College subscribes to several specialized databases including
the Business Source Complete and Emerald Management Extra databases, covering the range
from tourism, hospitality and other related areas. They provide academic supports to the
undergraduate and graduate studies of related fields. Moreover, the graduate program subscribes
to the Data Stream database, a useful source of information on global economic status with a
daily update.

The library welcomes recommendations from users so that it can offer information
resources that reflect the users’ need and optimize the library services. A material request form
is available and can be submitted at the library. The requests will be processed and the latest
books are regularly featured on the library website.

Additionally, the library continuously and regularly conducts a user journal need analysis
every academic year. A form is sent to all academic divisions inquiring for any request for journal
subscriptions that may support the academic and research needs of the divisions.

The College has altogether nine laboratories, occupying over 360 square meters, with
complete sets of equipment. As aforementioned, to support the higher quality education for
students in the areas of THM, the college provides the 4-star hotel equivalent facilities, Salaya
Pavilion Training Center. The center is highly supportive for students to practice what they have
learned from the class with the hands-on activities and for the faculty members to further teach
the students to develop the essential skills for their future career and to conduct the research as

well. SPH training center can accommodate 40 students per cohort and each year 120 students
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are registered for Internship I. The kitchen lab which is located on the 2nd floor is used for the
training purpose for Kitchen department. The lab consists of the practical room, lecturer room
and can accommodate 24 students for each internship training.

The Computer Technology Unit is well-equipped with an extensive range of computer
facilities for the faculty, students, and staff as follows:
MUIC main building
Computers, printers, scanners, and notebooks: A number of 772 computers are provided, 457 of
which are for student service and 315 for the administrators. There are 92 printers, 22 scanners,

and 11 notebooks.

Aditayathorn Building
Four computer labs with 136 computers under Window operation and 18 computers with Mac

operation.

Other shared IT resources

- Servers: The College is equipped with 14 servers, providing 27 systems of services
including: 2 Active Directory systems, 2 Web Server systems, 1 Database Server system, 7
Virtualized Server systems, 1 File Server system, 1 IDS (Instruction Detection System)
system, 3 Hyper-V Server systems, 3 NAS systems, 1 DHCP Server system, 2 Eset Antivirus
Server + File Sharing systems, 1 Scrom 2007R2 Kaspersky Anti-virus Server system, 1
Inventory  system, 1 Document management (OpenDocMan) system, and 1 Project
Management Website (dot project) system.

- License Software: MUIC owned 23 software licenses.

- Computer lab: There were five computer labs, including R1512, 1513, 1514, 1515 and
R1516.

- Wireless Services: The wireless devices are available at 25 areas in buildings (IC WiFi) and
additional 6 hotspots are provided by Mahidol University (MU WiFi).

- SKY system, the electronic system for registration and educational support for all
academic activities: A number of 23 Kiosks are available around the buildings to facilitate
students’ access to the SKY system.

Regularly, the Computer Technology Unit conducts a survey on needs of computer facilities,
both for new equipment and replacement. The result is incorporated into the procurement plan

to provide adequate and satisfactory services.
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MUIC provides the students with various forms of health benefits and facilities:

- Health promotion
MUIC requires all new students to undergo a general health examination during orientation. They
will receive a dental check-up at the Golden Jubilee Medical Center. Students diagnosed with
health problems will take up a proper medical care.

- Medical treatment
For first-aid treatment, students can use the on-campus health center. A serious case will be
referred to Salaya Health Unit or Mahidol University hospitals including Siriraj Hospital,
Ramathibodi Hospital, Tropical Medicine Hospital, and Golden Jubilee Medical Center.

MUIC provides welfare and benefits to the staff as stated by law; e.g., Social Security

Fund. Additional benefits in the forms of financial and non-financial assistance to promote the
staff’s physical and mental wellness and standard of living are also provided to reduce worry
and insecurity. Furthermore, MUIC manages workplace security and safety systems, zoning of

toxic facilities, waste management system, and fire protection system.

7. Key Performance Indicators

The THM division has established the Key Performance Indicators (KPIs) by following the
policies of Mahidol University (MU) and Mahidol University International College (MUIC) which
incorporate the Thailand Quality Framework (TQF) into the curriculum monitoring. The framework
follows the outcome based educational approach of which purpose is to enhance the quality in

education.
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Table 7.7 Key Performance Indicators

Academic Year

Key Performance Indicators
2020 2021 2022 2023 2024

1. At least 80 per cent of the program instructors in- v v v v v
charge take part in meetings to plan, monitor, and

revise the program’s operation.

2. The program description stated in TQF2 form v v v v v
complies with TQFHE or the program TQF (if any).

3. Descriptions of all courses and field work sessions v v v v v
(if any) are stated in the TQF3 and TQF4 forms at

least before the semesters begin

4. The assessment of all courses and fieldwork v v v v v
sessions (if any) are reported in the TQF5 and TQF6

forms within 30 days after the semester ends

5. The program report is made in the TQF7 form v v v v v

within 60 days after the academic year ends.

6. Students’ achievement verification is made as v v v v v
stated in the TQF3 and TQF4 (if any) in at least 20

per cent of the subjects in each semester

7. Teaching strategy and students evaluation are v v v v v
developed/ improved based on the information in

the previous year’s TQF7.

8. All new instructors (if any) are orientated or advised J J V V V
in teaching

9. AWl instructors of the program receive academic or v v v v v
professional development at least once a year

10. At least 50 per cent of the teaching assistants (if v v v v v
any) receive academic or professional development
annually.

11. The average final-year students’ satisfaction score v v v v v

or the fresh graduates’ satisfaction score towards

the program’s quality is at least 3.5 from 5.0.

12. The average graduate users’ satisfaction score is at v v v v v
least 3.5 from 5.0.
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Section 8

Evaluation, Improvement, and Implementation of the Program

1. Assessment of Teaching Effectiveness
1.1 Assessment of Teaching Strategy
- Analyze from students’ evaluation toward courses and instructors.
- Teaching observation by division chairmen.
1.2 Assessment of the Lecturer’s Skills in Applying Teaching Strategies
- Analyze students’ evaluation toward courses and instructors.
- Workshop on course improvement with the participation of all lecturers in the

courses.

2. Overall Evaluation of the Program
- Survey instructors’ opinions toward students and vice versa
- Survey on jobs of graduates
- Curriculum evaluation from external expertise

- Survey on employers’ satisfaction with graduates.

3. Assessment of the Program Implementation Based on the Program Specification
Evaluation is made annually by the chairman and lecturers according to key performance

indicators of section 7, item 7.

4. Review of Evaluation Results and Plans for Improvement

Lecturers in the program involved in revising, evaluating, and planning to improve and/or
develop the curriculum by analyzing results from students’ evaluations of instructors; job
availability of graduates; level of employers’ satisfaction with graduates; and other evaluation
results that relate to courses, majors and the curriculum in order to improve or develop teaching

and study methods.
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