
New & Emerging Business Technologies 
Research Cluster 

The Business Technology Research Cluster (BTRC) was founded in 2022 to conduct 

impactful research on advanced technologies supporting the digital transformation of 

businesses.  

 

 

Digital technologies (such as artificial intelligence, machine learning, blockchains, big data, 

and advanced data analytics) are increasingly relied upon by businesses to provide 

consumers with superior value and more competitive offerings. BTRL investigates how 

advancing technology impacts businesses and broader societal groups. The topics of 

interest for this lab are periodically revised to remain current with evolving international 

developments and agendas. 

 

 

BTRC encompasses all business administration disciplines because it focuses on new 

technology integration and its subsequent impacts on business solutions and innovations. 

Academic research findings are made more pertinent to and interesting for businesses in 

the real world by tying them to our expertise and strengths in the current trend of emerging 

technologies. 

 

 

 

Machine Learning and Artificial Intelligence 

• Viput Ongsakul, Pattanaporn Chatjuthamard, Pornsit Jiraporn, and Sirithida 

Chaivisuttangkun. (2022). Corporate integrity and hostile takeover threats: 

Evidence from machine learning and “CEO luck”. Journal of Behavioral and 

Experimental Finance. 32. 



• Viriya Taecharungroj. (2021). Google Maps amenities and condominium prices: 

Investigating the effects and relationships using machine learning. Habitat 

International, 118. 

• Krantharat Sukanthong and Viriya Taecharungroj. (2021). Identifying a 

Supranational Image of Southeast Asia using Machine Learning. Journal of 

International Studies, 11(1), 215-252. 

• Nassim Dehouche. (2021). Implicit Stereotypes in Pre-Trained Classifiers. IEEE 

Access, 9, 167936-167947. 

• NassimDehouche. (2021). Plagiarism in the age of massive Generative Pre-trained 

Transformers (GPT-3): “The best time to act was yesterday. The next best time is 

now”. Ethics in Science and Environmental Politics, 21, 17-23. 

 

 

Blockchains, Cryptocurrencies, and Fintech 

• Aman Saggu. (2022). The Intraday Bitcoin Response to Tether Minting and Burning 

Events: Asymmetry, Investor Sentiment, and “Whale Alerts” on Twitter. Finance 

Research Letters, 49. 
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entropy. Cogent Economics & Finance, 10(1), 1-18. 
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Online Consumer Behaviour and Electronic Commerce 

• Pornpimat Thaworn, Xiaoxia Wei, and Varang Wiriyawit. (2021). Analyzing 

Consumers’ Buying Behavior Regarding Online Purchasing in Thailand. Journal of 

Global Business Review, 23(1), 13-32. 
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Intention for Subscription Video-on-Demand Service in Thailand. TNI Journal of 
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Biotechnology, DNA Analysis, and Advanced Health Devices 
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Disclose Personal Information for Monetary Reward: A Study of Fitness Tracker 

Users in Thailand. SAGE Open, 12(2), 1-15. 
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DNA profiling in the southern border provinces of Thailand: Ethical and regulatory 

issues. Forensic Science International, 336(1). 

• Alessandro Stasi and Roman Meinhold. (2020). When Cows Go Oink, Pigs Go 
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Technology Transfer and Adoption 
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